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Abstract

The objectives of this research were to study the rental behaviors of users of Webtoon
in the Kakao Webtoon Application, investigate flow, perceived values and e-satisfaction
affecting willingness to pay for webtoons in the Kakao Webtoon Application, and examine a
causal relationship model of flow and perceived values affecting e-satisfaction and willingness
to pay rental fee in Kakao Webtoon Application. The data were collected from 326 Kakao
Webtoon Application users who read, rented, or bought webtoons by using a questionnaire.
Statistics used for data analysis were the percentage, mean, standard deviation, and structural
equation modeling analysis. The results showed that flow and perceived value had a significant
positive impact on users’ e-satisfaction. Also, e-satisfaction had a significant positive impact on
users’ willingness to pay. In addition, e-satisfaction was a moderator between flow and
willingness to pay and between perceived value and willingness to pay at a statistically
significant level of 0.01. Furthermore, e- satisfaction had a significant positive impact on
willingness to pay at a statistically significant level of 0.05.
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PV 0.700 N/A 0.616 0.786 0.632 0.785
PV 0.700 N/A 0.616 0.786 0.632 0.785
WTP 0.867 0.269 0.642 0.500 0.396 0.475 0.801

NS : Gof2 = 0.475 * 0.655 69tjU GoF 0.558

mﬂmsww 2 U3 ~/AVE mau‘iﬁmmmmw Cross Construct Correlation mm’tuamm
LG]EJ’Jﬂ“LJ LLﬁGN’J’W@J’W]TJG]@Jﬂ’N?JLVlEJW]NL“UQ?]’]LLuﬂsLUVIﬂ COﬂStFUCt ‘1/1mmammmmmmmﬂuﬂau
Lma'mu"LmLLaulwummulUmLLUiau warnuindaudedie (Construct Reliability: CR) flfneg
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¥ ‘vma 0.678-0.871 mummmﬁ 0.600 9nfi1 (Hair, Hult, Ringle, & Sarstedt, 2017) uag R® A
0.475 FediAunnnin 0.33 llﬂﬂ,‘lﬁuﬂ‘UﬂaN (Chin, 1998)

dmsunishaszdsaitaanuiiswnsweaianuuluninsy (Goodness of Fit-GoF) Ao
aunslassadisuaraunsunsiafinnuiissnsadiods wuin Tassasrsiauwuuinnuiiownsdy
ANTAINAU 0.558 LLammmeummmwL‘mwmﬂsm (Prediction Performance) Iumwsmaﬂu
SEAUR ummmwumumaﬂ (AVE) ummammﬂu 0.655 “‘ZNEJV’HEJEJT’WJN 0.607-0. 755 LLﬂGN’N
mLL‘LJiLmemmavmqummiuammmim wag muwummmmmama (CR) Laaaa*&m 0.779
Fadlrneg5enine 0.678-0.871 wanaindifudsaunisiduneiianunsaneinsalfaa Yavessaudsaiu
dumild nanlagazulai L‘IJ‘IM’JLLUUV]ZMQJJY]WSL‘IJ?WU@

FLE

FLF

PQv

PsSV

3

ﬂ']W‘VI 2 LEUNNAMNEURUS VIR LU UELNISIATIATS

AN5197l 3 dnswavesyntlady (Antecedents) finasofuusan (Dependent Variable)

o 2 a a fiauUsdase
DI FIOREY R answa
FL PV ES
ES 0.682 DE 0.324 0.581 N/A
IE N/A N/A N/A
TE 0.324 0.581 N/A
WTP 0.269 DE 0.063 0.199 0.299
IE 0.097 0.174 N/A
TE 0.160 0.373 0.299

MUY : DE = Direct Effect, IE = Indirect Effect, TE = Total Effect, N/A = Not Applicable

NN 2 UWagm13199 3 Weafiansanseaudvinavesyndadefiwdsniusing q Ny
aguen (External Endogenous Variable) waz@auilsn1slu (Internal Endogenous Variable) Tu
ATt Ao Fauusiidwadenuidleiae JneangmeuveniuguluLeundndunnaniveu
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Tunmiduma wudh msfuinueniidninamnssieniuiisnelauvudianuseind dedudsedn
Laumqmm‘wam Wiy 0.581 sesawnfe nsluaduidvEnanemssionnuimelawuudidnnseind
umauﬂiuawmaumqmmu 0.324 arwianelauvudidnvseindiidvinanmswioaunduladioy
1y Diduszansiduns 0299 nsuinuaddvinanimssionundilafiosdne faduseans
wumaviiv 0.199 fidvsnanieden wihiiu 0.174 nslvaduiidvinavmsauazyedousenuiy
Taflazdne dandudsyAvdiduniariniu 0.063 f8vinansdey wihiu 0.097

agUnmsmvesdvdnanislvaduuarssuinuidmarernandulafiazsieaiineu
vosduguluneundiatuninnivgu awnsanennselldfesay 26.9

NANITNAHDUANUAFIU

NaveININAFeUANNAF AN TaagUleI Mslnadudamaniansseruianelauuy
Srannsedind n155usAuAdINan1InsIanuisnelanuudidnnsednd arudanela wuy
3idnnsednddmaninssdernuidalafiozdne arufiawelawuudidnnsednd uduusdein
sewinnislvedunazanudislafiovdng waganufimelauvudidnnsedndiduiuusdsiusening
nssudnuuazanuislafiazane egsditudiffisedu 0.01 dunsfuinuedsaniinssde
aundinlafivgdng egnadifddaiisesu 0.05 vasfinisivadulidmamnsiornudulafivsdne

N

Da €

A15197 4 NANIVAADUANNRFIUNITITY

o duuseans Nan1sNAgau
ANURFIY v T-Stat o
- UM AUNRFI
AsbadudINan1ensIamIuianels .

H1 aa a ¢ 0.324 7.491%%* FAUVAUU
wuUdanNsaling i
AN5TUSAMANAINANIIATIADAINY Y .

H2 Yl o ¢ 0.581 14.813%** AUUAUU
nolakuudidnnsefing :
nsivadudianismssennudule i e

H3 quen 0.063 0.938 lalatiuayu
M3SUsRUAEmanImIRonIL LAY .

Ha4 0.199 2.290%* AUVAUU
Iwawma i
AnuRanelawuuddnnseinddua 9

H5 . o A 0.299 3.307%% atfuauy
NRSIRANUALLINILIE :
anuianelanuudidnnsatindidu &7

H6  wUsdeiusgninnisivadunazeiy 0.097 2.920%* GG
wWulafazane
anuianelanuudidnnsatindidu &7

H7 LLUimmusmmamsiUimumu,m 0.174 3.277% GG
Anudalafiaydng

Vs : ** mneds doddynisadffiszdu 0.01 (p < 0.01) (T-Value > 2.576)
** e Hodhdaynaad@fiseiu 0.05 (p < 0.05) (T-Value = 1.960)
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