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Abstract
The aims of the research were to investigate high-school students’ behaviors on the
use of the short videos on various platforms, study their levels of perception of the use of
online videos, university image, satisfaction, and decision to further their study at private
universities, and examine the influences of their perception through videos, university image,
satisfaction on the selection of private universities for further study. The data of this quantitative
research were collected by using a questionnaire from 400 high-school students. The data were
statistically analyzed by using percentage, mean and standard deviation. Structural Equation
Modeling (SEM) analysis was also applied. The results showed that the majority of the students
were female of Grade 12. In terms of their behaviors, they watched online videos every day,
approximately 30 minutes a day. TikTok Application was the most used platform. Online short
videos and university image positively affected their satisfaction. University image and
satisfaction positively affected their decision to further their study, However, their perception
through online short videos did not significantly affect their decision making to further their

study at private universities.
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