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Abstract

The objective of this study was to examine Phitsanulok and Sukhothai customers’
behavioral characteristics and demand for community products under the Pibulsongkram
Rajabhat University Strategic Project. The data of this quantitative study were collected from
1,500 participants. The results showed that the majority of the customers were females aged
20 to 29. Most of them, 53.50%, bought food.; whereas 42.30% of them required high-quality
food. Furthermore, the product that the participants were most interested in purchasing was
crispy noodles. The physical appearance was the most important market component for
purchasing decisions, with a mean of 4.16, which was at a high level. The most essential
concern was the ability of staff to resolve problems swiftly, with a mean of 4.12. The second
critical issue was the availability of tools for locating relevant products, such as websites,
webpages, and Facebook. The third issue was personnel, with a high-level mean of 4.12. The
final critical issue was staff, who needed to comprehend the product's properties. According
to the survey, 97.70% of the respondents were interested in purchasing through the online
channel of the brand Pibul Market. The results of the study can guide to the development of

websites to sell community products in the future.
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