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Abstract

The purpose of this study was to determine the impact of factors facilitating
sustainable consumption behavior on consumers' sustainable consumption patterns in
Phitsanulok Municipality. The information was gathered through 384 sets of questionnaires
distributed to Phitsanulok Municipality residents. The inferential statistics were used to test
hypotheses using structural equation modeling (SEM). The findings revealed that the model
was consistent with the empirical data by considering the harmonious evaluation statistics,
and the consumer value (VP) was an important factor contributing to sustainable consumption
behavior affecting the purchasing decisions for environmentally friendly products and reducing
lavishness (GD), which was the key consumers' sustainable consumption pattern in Phitsanulok
Municipality. This research can be used as a guideline for the development of factors
contributing to changes in sustainable consumption patterns, which is consistent with the

development plan for Phitsanulok Province to be "Happiness City".

Keywords: consumption behavior, sustainable consumption, Phitsanulok Municipality,

Phitsanulok master plan, happiness city
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nsuilnaoehadsdu (FSCB) wuth dudsiifiniwiinesdussnouaruddganniianie auaiilisy
(VP) (0.91) sosasnAe nMsnszmiinduiadaunndon (EA) (0.89) unummadsnuuagnaunisdsny
(SN) (0.85) Anu3/ansaumasuruddu (S1) (0.83) uaruleuevassgua (GP) (0.69) muadiu
dmduanudiiusszminesduszneuvesiiulsidunalduesguuuunisuslnaiidaduves
Fuslam (SCPQ) nud daudsiidianintnesduszneuauddyaniignio n1stendnfaeifidu
ﬁmﬁa?m’mé’auLLazmmmmmv{mWaa (GD) (0.89) 7898311AD N15TANITVBNEY (WM) (0.77)
weAnssUMISLaLAa (RB) (0.75) wagmaidenldndsnumuuisw/waamaunu (RE) (0.71) auddu
Tnstafeiigadenginssunisuilonetredsiuidvsnanmemsadeuandesuuuunisuilna
fifsuvesfuslnluamanaunsivalandnludosas 77 @uszsavsnisanneewiiiu 0.77) uas
annsassueguiuumsuilanideuvesifuslanluamauiaunsivalanlsdnduiosas 68

aAUTIINANIIIAY
mnmsfnuiiateiidedenginssunisuilnnegnsdsduiifuslaaluammauiaunsfivelan
wutsziiud Ayl aueniiguslaaldsy (vp) Beldun nausslowidlésutunnugyideniesunud
Andumnuszfiuuduiennudua uazanansoadisenulindalidetulfdeudutaduddse
gﬂLLUUﬂWiU%Iﬂﬂﬁgﬂgu A0MNARBINUILITEUD Roh, Seok and Kim (2022) way Khare and Kautish
(2022) fiwuin mssuinumasaumidulinsiudunadoudmamauindesuuuunsuslnafidadu
dmsunmsnsgninsnudandey (EA) iie andilesgideauvisnudsndey Finddagn Adada
ddladadalid AdeneliAnussloniddanelifnlny uarddeneliAnnafuazraidesroduindon

155NN TIANTUNINTI VA Y aaenT s



Vol.5 No.1 (January-April 2023)

Arwinuazsnamiluaunvessssund fanduhuasfnaidsiifintutuiwnien uagns
UfiRogeaieisiamanssnaznedenluidefiyanausazaufianszsils aenndestunuitones
Francis and Sarangi (2022) wu fuslaeliiaruddnfusanssnufiasintududundeumnnd
fudsnunaziasugia dmsuiuussingunsdsnuuazngunisdsan (SN) fiduudadoguuuunns
U3lnniidatu vieReuuuunungnssufimamisvesdsnn Wumnasguiianndnvesdansgnanemisls
UftRmuiiieadetuwnAnuas msufoasunislininensifauselomitagdurnanniian b
mshanudlanazainnuiuieifeusuinvousdedsnuuarauindey Tnsegiamiuneld
vansssInAvia Miemnuannsaiiegsuiustvasuay fanuidnaind wagdmdudunds e
reliAnguuuUNsUSTARTdEy aendestuauideves Slocum, Drugova and Curtis (2022) finudn
ussiagIumMadinuTesTIAUaa I Taduai sl iinegnsdBulunanannduld dwsy
Arnd/ansaumaguanudsiu (o) Wuniiwasauiuinveuresmienuiliisatedutiuiives
wanauasiwalanludnuazvesnsiideya 11as nasasumsaumamuaudduresnuaie
fiusing fianugndewiusemnnisal Tnsnsiiaueiieldesnasaiia aseseiiiu wagdany
wanzay efemumilolunmsineuniegsIn deiuaietneiiaunsademsldogwhiuass
Uszavsam FelfuidugnsiBnisussnduiusiiazdamadensivivesuslnaliinseviinfedauindon
wagngAnssuNIlafa donndestunuideves Taufique (2022) wag Rasool (2022) fiwuin nasls
Toyasumsaumnaiunugfu waznisieunstoyasunginssunisuilaadidulinsiu
dawnden fanuduiusiunmsiuidananauazianaginssunisuilanegedsduvesiuilan
uena Nl inAuaunsivalanuasmienuiiieadesdiodiauddlunsulsvisvess (GP)
shensiuFauiug/maienusiutu flmmnefidaeusniu iuausuiiofunmaenyu sauds
ulgnneiunstesiufisansenudrmthiiionsuilnaidiiu lnsordomaluladiiviuasis aenndes
AU9IUITYVDY Marcovecchio, Thinyane, Estevez and Janowski (2019) Wag Huang, Long, Chen,
Sun and Li (2022) finudn msfinmassinmeluladfdviaunuiuldidediiadnniwlunisviaunas
fFainsidoulosmsiniadeyaszuinamhsnuensuazUssenay annsaiausuInsieUszvIvy
Tugtuuuiiszgndutmnssualulaidva tieauazan s uazgnioafindy aunsoney
TanduartemdoUszvvulduniign
dmduguuuumsuilaniidsduvesuilaaluwamauiaunsivalanwuussidiuddng & mu
msinduledonantusfiuinsiuiundon was nsananusiiios (GD) F4ldun wofnssunisde
wandusinidufinsdeduwndon LLaJmeﬁauuayuﬁﬁﬂwumwmummamaamuLLamLmaau
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