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Abstract

The objectives of this research were to study the level of competitive advantage and the
decision to rent a dormitory of the people in Uttaradit Province and examine the competitive
advantages that affect the decision to rent a dormitory of the people in Uttaradit Province. The 385
subjects of this quantitative research were the people who had been provided residential rental
services or rented dormitories in Mueang District, Uttaradit Province selected by accidental sampling
method. The data were collected by using a questionnaire and analyzed by means of frequency,
percentage, mean, standard deviation, and multiple regression analysis. The results showed that the
every item of the competitive advantages in renting a dormitory was at a high level with the highest
mean on cost leadership, specific focus, and fast response, respectively. As for the overall level of
the people’s decision to rent a dormitory in Uttaradit Province, all items were at a high level with the
highest mean on seeking information, evaluating choices, recognizing problems, behaviors after
purchasing, and making decision, respectively. The hypothesis test results showed that the all
independent variables had a statistically significant effect on the decision to rent a dormitory in
Uttaradit at 0.01 level.
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