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Abstract

The purpose of this study was to compare the client’s attitude toward service
marketing mix between government and private hospitals in Phichit Town Municipality and the
clients’ satisfaction of their service quality. The data were collected by using a questionnaire
from 385 respondents. The data were analyzed by means of frequency, percentage, mean and
standard deviation. The hypothesis was tested by a paired-samples t-test at a statistical
significant level of 0.05. The results showed that there was a significant difference in the client’s
attitude toward service marketing mix between government and private hospitals in Phichit
Town Municipality at the level of 0.05 and also a significant difference in the clients’

satisfaction of the service quality between the two types of hospitals.
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