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Abstract

This research with the following objectives 1. studying the information exposed
behavior from beauty bloggers 2. studying the beauty purchasing decisions of social
media beauty bloggers 3. studying Information Exposed behavior from beauty bloggers
gets into the goods buying determination in part of beauty on social media online.

This research is quantitative research, and which we use a questionnaire for
gathering information. The population of this research is undergraduate in Naresuan
University this research is 392 sample people and sort out 1. Health-sci Group 107
people 2. Sci-tech Group 125 people and 3. Social science and humanities Group 160
people analyzed information descriptive statistics. 1. Frequency 2. Percentage 3. Mean
4. Standard Deviation 5. Pearson Correlation.

The result of studying Information exposed behavior from beauty bloggers is the
most of view blogger from beauty blogger response is “Peary Pie”, Goods expositions is
Video clip and use Facebook to be a channel for receive information most of The
choices which related to the goods buying determination in part of beauty from beauty
blogger on social media online due to the fact that almost replier use to buy a beauty

goods form recommendation from a beauty blogger.

Keywords: Beauty blogger, Social media online, Information exposed behavior
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