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Abstract

The purposes of this research were to investigated the effect of the characteristics of
the income model such as revenue from royalties, advertising income, rental income and
revenue from utilization rate that affects profit growth rate of software business in Thailand
The quantities method was used 151 questionnaire as software business in bangkok for
collection data. The instrument of data was being analyzed by using frequency, percentages,
mean, standard deviation and the multiple regression analysis was used to analyze and test
research hypotheses.

The results have shown that the revenue from royalties, advertising income, rental
income and revenue from utilization rate was in high level in order. The result also insists that
the revenue from royalties, advertising income, rental income and revenue from utilization
rate have impact on the profit growth rate of software business in bangkok 58.21 percent. The
revenue from royalties was in higher level following the rental income, revenue from utilization

rate and advertising income in order.

Keywords: Customer Engagement, Entertainment, Benefit, Interactivity.
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