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Abstract

The purposes of this research were to investigated the effect of the marketing
strategy on the organic rice buyer behavior. The quantitive method was used 400 questionnaire
as instrument for collection data. The instrument of data was being analyzed by using
frequency, percentages, mean, standard deviation and the multiple regression analysis was
used to analyze and test research hypotheses.

The results have shown that the continuance intention to buy was in medium level.
The result also insists that the product strategy, packaging strategy, price strategy, place
strategy, promotion strategy have impact on the continuance intention to buy 6 1.1 percent.
The place strategy was in higher level following the place strategy, price strategy, packaging

strategy and promotion strategy.

Keywords: Promotion Strategy, Continuance Intention to Buy, Organic Rice.
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Anade  dunlenuuinsgiu

s (Variables) — nsklanunIY
X S.D.
nagnSenuNansasi (PRD) 3.88 0.78 1N
nagnsausIAT (PRI) 4.83 0.48 1niign
NAENSATUNITIAT MUY (PLA) 4.63 0.68 1niign
NAENSATUUITIUIUIN (PAG) 4.53 0.59 1nitgn
nNAgNSANUNNTALETUNIIIAIA (PRM) 3.27 0.68 tly

a5l 2 nuiissduauAndiutesgnénenagnsvienisnaaiinaseaiuditlat
og1useiosasulsiidny Tasfinnsandusesu wuin Yadedunagnssailedegeian
WU 4.83 (x =4.83,S.D. = 0.48) iaaaqmﬁmﬂaqmémiﬁi’muwﬁmLaﬁlawiwﬁ’u 4.68 (X =
4.68,5SD. = 0.68) nagnsMsUTTMITIANAABWNTY 353 (X = 4.53,SD. = 0.59) naAgMSHIL
wAnSaeidAedeniniu 3.88 (x = 3.88, S.D. = 0.78) uaztiesfiganagnsiunisdaaiunisnaind

ARAWINTU 3.27 (X = 3.27, S.D. = 0.68) AuasU
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< £

ANEUUTEEND ANFUUTEEND

fuusUade . t-
DANBYAN anneyUTy p-value
(Variables) R statistic
AzuuuAvu (B)  11m3g1u (Beta)
Anpsdi (Constant) 3.712 10.116 000"
nagnseuNansue (PRD) 398 671 6924 021
nNagNsA1LIIA1 (PRI) 522 535 6774 014
NAENEAUNITIATMUEY (PLA) 641 593 6.146 000
NAYNSAUUTIYIMA (PAG) 432 721 7628 010
NagNSAIUNNTALETUNITHAIR (PRM) 485 615 5455  .000
R 591
R’ 611
2

Adjust R .585
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