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Abstract

The research aims to study The Relation between Social Media and Customer’s’
response in approaching marketing information. The samples were 400 users by the customer’s
using the online questionnaire as a tool to collect data. Statistical formulas used in data
analysis are mean, percentage, standard deviation and Pearson correlation. The results showed
that the perceptions of marketing information via social media were related with the
consumer’s response. Lifestyles were related with social media customer’s behavior and social

media behaviors were related with the consumer’s response.
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