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Abstract

The research aims to study behavior and marketing mix Factors affecting a decision
making on purchasing Brownie Riceberry Almonds of Consumers in Phitsanulok. The study
used quantitative Research by the survey research method to collect data from 400
customers. The tool used in data collection was questionnaires. Statistical formulas used in
data analysis are mean, percentage, standard deviation and chi-square. The results showed
that Consumers decision to purchase Brownie Riceberry Almonds were the most important

factor, following by products, price, channel of distribution and promotion respectively.
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