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The Influence of Localism and Brand Trust on Consumer Purchase Decisions in

Local Retail Stores in Northern Thailand
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Abstract

This research aims to: 1) Explore the exploratory factors influencing purchasing decisions in
local retail stores, 2) Test the consistency of the causal model influencing purchasing decisions in local
retail stores, and 3) Investigate the management strategies of local retail stores. This study uses a mixed-
methods approach, combining quantitative research through a survey. The sample group consists of 450
residents from 9 provinces in Northern Thailand. Data were collected via online questionnaires, and the
analysis was performed using descriptive statistics including frequency, percentage, mean, standard
deviation, and inferential statistics via structural equation modeling. In addition, qualitative research was
conducted through in-depth interviews with managers of 5 successful local retail stores in Northern
Thailand.

The findings reveal that the analysis of basic statistical values shows that the latent variables
in the study are seven in total. All variables were found to have high overall levels, with means ranging
from 4.24 to 4.34. The factor loadings of all observed variables were greater than 0.70 and statistically
significant at the .001 level. In addition, the composite reliability and the average variance extracted
were examined. The results showed that all constructs had CR (rho_a) values ranging from 0.844 to
0.934, and AVE values ranging from 0.804 to 0.929. The most influential factor on purchasing decisions
(PD) was purchasing intention (PI), followed by trust (BT) (TE=0.464) and local preference (LC)
(TE=0.160). Local preference (LC), attitude (AT), social norm (SN), perceived behavioral control
(PBC), and trust (BT) together explained 85% of the variance in purchasing intention (PI). Furthermore,
local preference (LC), trust (BT), and purchasing intention (PI) together explained 84.2% of the variance
in purchasing decisions (PD). However, while local preference (LC) did not directly influence
purchasing decisions (PD), it had an indirect influence through purchasing intention (PI) with a path
coefficient of 0.097. Similarly, trust (BT) had an indirect influence through purchasing intention (PI)
with a path coefficient of 0.206.

Regarding the strategies of local retail stores in Northern Thailand, businesses set clear goals
focusing on growth and sustainability, integrating technology and service to enhance competitiveness.
Resource management is diversified based on each store’s potential, with a focus on utilizing data to
increase efficiency. Competitive strategies vary by context, including price, community relationships,

service, and data utilization. Risk management reflects the ability to adapt to uncertainties through cost
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control, channel expansion, and service strategy adjustments. Moreover, stores emphasize sustainability
in environmental dimensions, growth, and business succession. Finally, entrepreneurs believe that
modern retail businesses require systematic management combined with an understanding of the local

context to compete and survive in the rapidly changing market environment.
Keywords: Localism, Brand Trust, Purchase Decision, Local Retail Stores
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(Competitiveness Strategy) 4) N3IANIANMEFL (Risk Management) 5) AUEIDULAZAITHAIL
(Sustainability and Growth) 11a2 6) #1091 AR OUYVUBUNBITMTUIHITIANTFINIALEAN
(Reflection Questions)
d' A a v
1n3BINEMTIVY
YA o 9 . . 9 =\ [ o I
{298 1FuDUAO VDI (Questionnaires) Tun13s1uswdoya Huasialudinnniu
o o 1 { ) o <3
Likert Scale 5 590D 3201 1 nanedadioeNga waz 5 vunedawnniiga dmSuNuIIUTWdoya
d‘ [ 1 dal d‘ [ [ A o
10 Uszavuferdoegluiun o Sanialunmamile dszmalne s1uau 450 au Tag
puvaeunmWlizneuaie 3 dau Ao 1) ToyadIUYANUDIRABLLLLEOUNIN 2) WYANTTUNIS
Y a Yy Y a oy A v Aaa a A A a vqg v v ga vy A
T msluduiianitesdn vag 3) Tasenlidnsnanemsidengedumludumdaniesdu
N5ATIVAOUAMNINIAS 0330

' Y
pj”;i‘]”ﬂmai]ﬁaummu,ﬁsmmmmu,ﬁ@m (Content Validity) #280137539@0UA1A %1

] ° @ J . . ¢
ANUADANADITENINTOMD LAz IAUTZd9A (Ttem Objective Congruence Index: I0C) 1)
v a Y Y a 9 Yy (a_ 9 A ° ' Y o A
UNIMMIUAzATEINIY AUTH3TIUAIIaNMIY T 5 11U Tagpd191uliA1 I0C
Y 1
1131 0.5 Y11 narasvaeUANNUUFBD® (Reliability) VoL UVABUDINAIBNITHA
Y d’d A Y A [ 1 LY 1 o d' 1
vuvaeunm lnageunuilszmnnsilinuaulia lndiesnunguaieg1a $1uau 40 ga oA
< ] 1 % % 1 U a Qo’
duiszansuoavuednsouLIA (Cronbach’s Alpha) Wanu1Aa M surannANAITNsEaNs
oA 1U8INTOULIN BYITHIN 0.842 -0.932 HIWINNTT 0.70 AMINMF YDA Fornell and Larcher
(1981)
[ [ a 4
NIAIIIADUAUNINUULTIADINITIA (Measurement Model) 910 TAIN13ATIZH
s ISP . v ¥ @ s .
24A152NOUFIF1399 (Exploratory Factor Analysis) WU1A 11U MIN03A152n0U (Factor Loading)
@ (% Y @ 1 A v o w aaa o I 4
yosdauidunalannd 1nnat 0.70 uaziivedingmeananszay oot v ldaumnusives
(Hair, Sarstedt, Ringle, & Mena, 2012)
MIATIEAOUANNNGINTUFUHII U (Convergent Validity) NONAFOULANUNINE T

s a U 4 o s 1 i
vo909AlsEnou ‘Wﬁ]”liil!”l"l]”lﬂﬂ”Iﬂ’J”I?JL%’E)?JH@Qﬂ']Ji%ﬂ@TJ (Composite Reliability: CR) HAZAURDY
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~ Y] 9 . . 1 4 =)
woennuulsUsaunana’la (Average Variances Extraction: AVE) W11 nesailsznouiin1 CR
1 X 1 1 4 [ 1
(rho_a) 551119 0.844 — 0.934 FININNIT 0.70 LLAZA1 AVE Y09)N03AU5ZNOU 0521719 0.804 -
% 1 . . < 1w 3 @
0.929 H4U1INNI 0.50 mmﬂm«ﬁmm Hair, Black, Babin, and Anderson (2010) waaa iU In

@ o ' J a @ !
vsoawilsdunaegneldssdisznonldese asmsed 1

M397 1 MIATINAOUANUUUFON D (Reliability) 1aZAMUNBIATUT UV OU (Convergent Validity)

aalsurds Item Loading Cronbach’s CR (rho_a) AVE
Alpha

ﬁ'@qﬁuﬁ g4 (Localism : LC1 0.952 0.904 0.904 0.912
LC) LC2 0.958

NAUAR ATl 0.900 0.876 0.877 0.804
(Attitude: AT) AT2 0.896
AT3 0.894

NMINADIAMNAND1DY  SNI 0.935 0.882 0.884 0815
(Subjective norms: SN) SN2 0919
SN3 0.854

mssuinnuannsn PBCI 0.957 0.906 0.909 0.912
Tumsaiuqy PBC2 0.953

(Perceived Behavioral

Control: PBC)

anulingda BTI 0.892 0.932 0.934 0.831
(Brand trust: BT) BT2 0.920
BT3 0.927
BT4 0.907

ﬂ??ﬂ%ﬂiﬁ]%ﬂ PI1 0.966 0.850 0.852 0.929
(Purchase Intention: PI) PI2 0.961

msﬁ@?{u%%@ (Purchase PD1 0.953 0.842 0.844 0.904
Decision: PD) PD2 0.949
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ASATIVAOUANUNIATIFI31LUN (Discriminant Validity) tNonagauIaay
o 1 [ [ [} d v a 1
aanlsznevlianuuanaen ez lduwusou TasiinsanannaivAVE wamsasiaaou

J J (A v o d J @ v @
wun mVAVE ganiiamnnuduius (Correlation) szrindntsudalunedusifennu uaag

MNUNATIANANNGIATUFII U (Fornell & Larcker, 1981) A4A15199 2

MI19N 2 ANUNEINTUFIT WU (Discriminant Validity) U84 Fornell-Larcker Criterion

Fornell-Larcker Criterion

JAVE AT BT LC PBC PD PI SN
AT 0.897 0.897
BT 0.912 0.842 0912
LC 0.955 0.775 0.762  0.955
PBC 0.955 0859 0853 0.768  0.955
PD 0.951 0.860 0.858 0.768 0.872 0951
PI 0.964 0.846 0876 0806 0.851 0908 0.964
SN 0.903 0.825 0.834 0799 0836 0862 0864 0.903
aaanlumsdve

ao ¥ A a Y ¥ a ¢ o 3
ﬂ'li')ﬁ]Elﬂfl'\?uﬂ'§'$l|'3ﬁNalla$3m§1$ﬁ"u@1]"’(3@'J‘(’Jﬂ@llw'Jm@iiﬂﬂ!ﬂina“iﬂgﬂl!a$
Y
19

% aa a 4
dwuuTaseasa Tagldana lumsdniigy aa
1. YoyaduynnavesdaoLIUUdo U TFaANTIMU (Descriptive Statistics) 1©

UTTANANHUZANTUTAVDINGUAIDE19 1aLn A1A21UD (Frequency) HAzA13 poag

q

(Percentage)

a Ja A A A s
2. ﬂ'l‘i')mi']%ﬁ'ﬁ)‘i/lﬁwa"ll’f]ﬂﬁ}ﬂﬂﬂ‘LluEJlJLLﬁZﬂ'J']lJUH}'N\?GlﬂSluLL‘Uiuﬂ‘ﬁﬁﬁwaﬁf)ﬂ']i

o Y Y 2 Y a

a tg a 9 = 9 24’ A A Y aa
@]@ﬁuiﬁ]“ﬂﬂﬁuﬂ'lclui'luﬂ'lﬂﬁﬂ‘ﬂf]\?ﬂuGU’E]\‘]WUiIﬂﬂ Wuﬂﬂ'lﬂlﬂuﬂﬂimﬂﬁulﬂﬂ Mﬁﬂmumu

U q

=) aag A . .o A o o_aa aa 9 o o a
I000AD1909 (Inferential Statistics) ‘V]L‘]J‘L!ﬂﬁun‘ﬁ%ﬁﬁﬂ@]uﬂ%ﬁ”mﬁ‘]J‘I/Iﬂﬁi’]‘]JﬁiJll@g"l

=~
=

(2

4 v o da 1% {aa A J
(Hypothesis Statistics) Lﬁi’)‘ﬁ?ﬂ]"lllﬁu‘wu‘ﬁLﬁINfT"ILW@!‘VIﬂ@'JLL‘]JS HazmszAUaventoninane

q

Y
A1/399N19ATIATND BN ABAIVVANMT IATI319 (Structural Equation Model: SEM)

TaelF11sunsuAmseiauuuanms 1nsea31e Smart PLS 4.0
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Han15298
a d Yy O'J Y Aa Y a
1. wamsamswwmaya‘n'J"!ﬂmmggﬂ'ommuaanmmmzwqﬂn‘ssumﬂmmms
Tusudlannesdu
9 1 [ a A a I 9 [l [
Aaeuuvudeumwd I v umargannnganailuiesas 57.10 Tagdulvig

Y [ 1 [ a 3 9 = v A v X
HADULUUADUDINDIYDYTEHIN 20 - 29 1 Aatlusesas 40.40 Ysznovuor¥niinisou/AinAnyn

a

3 Y A Yy A 1A 9 ' a 3 v ' VY
ﬂﬂlﬂuﬁ@ﬂaz 26.50 Nﬁ?ﬂqﬂlﬂaﬂﬂ@lﬂ@uu@ﬂﬂ’n 10,000 UM ﬂﬂlﬂlﬁaﬂag 28.20 ﬁ')uﬁlﬁﬂgﬁﬂﬂﬂ

A A

= [ =~ I 9 a d Y a
LL‘U’]Jﬁ't’)’Uf]']lliJﬁ%ﬂ‘llﬂ?ﬁﬁﬂﬂ?ﬂ%i‘gﬂﬁﬁi Anusosaz 41.60 HASHaNIIUNTIEHUBYANETANITTY

Y a Yy Y sy A v v X a ygdy Y oa g A
ﬂ'lflﬂlslﬁJﬁﬂ131u3'I‘LlﬂT}Jaﬂﬂﬂﬁﬂuﬂl@ﬂﬁjﬂ@ﬂllﬂﬂﬁ@ﬂﬂ’lﬂ NUN Lﬂﬂ%ﬂﬁuﬂmimmﬂaﬂ%mﬂu

o a Y 1 19y 4 a Y a PN
$1uau 428 510 Aafudesaz 953 amlugdaeunuudeunmdeduniglInaus Inansuile
s Jdd o a g 9 < a2 v 9 Y A o
y1lilosansing 91 237 19 Aatludesas 52.8 TearluamnFnimailaniesdu 91w 378
a Y t X a Y a { o a o 9
510 Aaluiesas 83.9 Fereaudigl Inaus Inaunigasiuiau 427 510 Aadluiesas 95 Tag
' [ = = 9y a A Z . a g v
drulngdeeunuudouniuiianud lumslsusmaneuas 1 a39 310U 151 oAt usesay
A Y A ) o a 3 9 1 [l
33.6 WA 1518 Tagmasnonsa 500 11N — 1,000 DM 31U 135 Meaaiusesas 30.0 Tasa g
= v Aa a o a 4
Arounuudounuiimaralumsandula Ae sidumaumgauwa S 431 519 Ay
So0az 95.8
a d o a A Y a a 14 day
2. namsInnzsinuudaesd NEnavestesdutammazanu I nasluusuaidwa

v v A A A ¥ ¥ Y A Y a Y a A A A
ﬂf’)ﬂ1§ﬂﬂﬁﬂcli]"lfﬂﬁﬂﬂﬂﬂi1uﬂTIJGﬂﬂﬂﬁﬂum@ﬁﬁjﬂiiﬂﬂ Wuﬂﬂ1ﬂ!ﬁuﬂﬂ§$!ﬂ?ﬂﬂﬂ
Y

a d ana A (% = dyd (% o (%
wanmsdaTERAmdaanugIuveIa s lumsanuuuandsudatiuau 7 aauls

NG 5N UT BN (Localism) Tﬂ&lmwa’maéiuizﬁmm nga ANRAT IR 4.28

1 a0

mummmummmuimmmu 0.59 LﬂJ@Wi]ﬁmﬁW"ll@W‘U’ﬂ ﬂlf]ﬂiJﬂWmﬁﬂﬁﬂﬁﬂﬂﬂiui%ﬁﬂMWﬂ

ﬁq@ﬂa miﬁﬁuﬁuuﬁummmu 5O909NIA0 MIAUATUATHINIFIUTINUALANINEGITU
aulsnauna (Attitude) Tﬂﬂmwmmﬂcluiu@mnﬂﬁa@ AMRDYTINNINGD 4.29 AUV IBVY

Q

'
=

WIATTIUTININY 0.55 definnTansetenydn tedil Aundeggaogluszauuniigano

Wt]ﬁﬂiill‘ﬂﬁﬁclﬁ]i]uﬂ1 if]\iﬁx‘]lﬂﬂf] ﬂ’?ﬂlliﬁﬂ G]’Jllﬂiﬂﬁﬂﬁf]flﬁﬂJﬂﬁiJ@N@ﬂ (Subjective norms)

Taommsaweg lusedumniiga Haundesanify 4.27 dudisauunasg sty o.57
definsansedenud fefiiaundsgagaedluszdumniigaie nquilgugi (aseunsa)

sesaNA0 ngunAsgil (flenswaman) dauliniss ugmmmmiaiumimmu (Perceived

S

Behavioral Control) Iﬂﬂﬂ"lWi’JiJ@gﬂUiSﬁﬁ“]JiJ"lﬂﬁfjﬂ ummamaumm‘u 4.24 ﬁTJLlL‘]JfNLTJLl

[

Y AA

AT ILTIIIAY 0.52 Wefinsannedenun fefiiaundsgagasyluszdumnniigadio

anuendelumsiianganssu sesasnne msniuguiasemonen
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= S

amlsnau 1321919 (Brand trust) Tasnmsawegluszauuniiga aundesmiminy 4.30
1 d' [ zﬂ' a 9 1 9 d‘d 1 d' L] [
AN BAVUINATFIUTIININD 0.59 HONTUTBVONLN VoNUALRAsgIgaDd IusZALNIN
A A A A A Vo yq A .
Ngafo Anuunyenena 11l sesawnne anmelvld aaulsanuaslade (Purchase Intention)
Tagmmsweg luszauniga YAURT85NIND 4.34 BIDSUUUNIATFIUT NN 0.55
A A 9 J 9 A = [ @ ~ A c;y/ zi’ %
WaNIANI TN TonNaAuRAsgIgang luszALIINNgAND ANUATTIEFDW 5090911
A 1 A A v a & .. ' o A
Av ANUA1199z50933 Hazmsaaanlade (Purchase Decision) Taanwsned lussaumniga
= d' [ B-Y 1 d‘ [ Y d' a 9 1 9 d'd
UANNAYTIMNINY 4.34 EIUTEAVUNIATIUTIINY 0.55 WONNTATwTONUI YoTil
1 d' 1 [ d' A q',; v A dy A d‘ dy
aunaggegaed luszavinnngane anuiiulalumsdadulade sesaanae anudlumsie
) 1 a 1 I ]
HUVF18991AT98519 (Structural Model) HU9HANTNI1TAIAT R 0onidlu 3 52A1 Ao
I [ 1 I o 1 I
0.19-0.33 1 UsEAVDOU (Weak) 0.33 - 0.67 Wuszaunang (Moderate) Lazu1nNI1 0.67 19w
Y] a J LY @
7¢AVY (Substantial) (Chin, 1998) WA AATIEHNDA L 5aw (Endogenous Variable) 111617
o 2 Y =2 Y A ' = 9 A2 v o W aa
UA1 R’ 55AUNANDIZATGY TaolA1521I19 0.842 D3 0.850 NATUNNT A AYNADA 1oy
[WeNTUIA1 £ 9 Cohen (1992) 531J31 /= 0.02 NU@DY Effect Size A1 LAAIIAI06190U11A
3 o ' a a Ao W . A
i I hiausoasranudns waveal§ausius 18 &1°=0.15 e Effect Size iAnhunaig
[ ] ] 1 a a Aa o [y o
ueasdednivmalugthunanganeldastnudninavestduwus 1a &1 /° =035

a 4 o 1 1 [
‘Viiﬂﬂﬁﬁ Effect size g4 (Hair et al., 2006) Nﬁﬂﬁ’JLﬂS”IZWLL’]J‘U%”Ia’ENTﬂSQE‘T%}N WU ﬂ1f2 A

9 ! v
PN 0.165 5\1 0.824 LLﬁmammmWﬁmummzmmmﬁmmg%uu
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LC1

¥0.952 (0.000)

e 4 0.958 (0.000) e
LC
AT1
-
0.900 (0.000) PI pI2
AT2 <0896 (0.000) 0.154 (0000)  0.063 (0.124)
‘0.894 (0.000)
GIE AT 0.966 (0.000)
0.133 (0.008) 0.961 (0.000)
SN1 e
0.935 (0.000) 0953 (0.000) » PD1
SN2 <0919 (0.000) T 0.250 (0.000) 0631 (0.000) 0949 (0.000)
40854 (0.000) ’ s o
SN3
SN 0.130 (0.030)
PBCl <0957 (0.000)
— 0:953 (0:000) 0.327 (0.000)  0.258 (0.000)
BT1 PBC
0.892 (0.000)
BIoA -
0.920 (0.000)
3 40927 (0.009)
0.907 (0.000)
“ BT
BT4
MNN 2 1usasdlasaadalumsive
MINN 3 MINATOUTUUAY I (Direct Effect)
mmagm Path Path coefficient ( t- p-value  Effect Status
3) statistic size ()
H1 LC->PI 0.154 54207 0000  0.165 support
H2 AT->PI 0.133 28797 0.008 0232 support
H3 SN->PI 0.250 5800 0000  0.177 support
H4 PBC->PI 0.130 2.076 0.030 0.226 support
H5 BT->PI 0.327 89237 0.000  0.180 support
H6 LC->PD 0.063 1.724 0.124 0.225 nonsupport
H7 BT->PD 0.258 5910 0.000  0.182 support
HS PI-=>PD 0.631 256307 0.000  0.824 support
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WO * ¥NeDe Hed AN NananIzaAl 0.05 (p-value < 0.05)

]
@ aad

# 1IN0 Hod AN Naannszay 0.01 (p-value < 0.01)

9

[ a

w6 191e04 Hod AN NaaANnIzaAY 0.001 (p-value <0.001)

9

a

1INAT5 NN 3 HAMINATOVTVUATIUNDI auuAgIuf 1 (H1) Hesduleuiidnina

'
9 w aad [

9 £
apnuAdladeod 1eiTsdnyNINaDANsZAY 0.001 ( B =0.154, =5.420", p <0.001) AVUAFIU

Y
A a

] Y ]
1 2 (H2) NAuadlBnTnanenuadlaFeesliediAnnwanansza 0.01 ( B =0.133,

sk a d' 9 1 9 a AaAa A 1 3’; dy [] =~
t=2.879 ,p< 0.01) qUUAIIUN 3 (H3) ﬂﬁﬂﬁE)f.l@ﬂllﬂqllE]NE]Qllﬁ]“l/]‘ﬁ‘waﬁﬁ)ﬂ’ﬂllﬁﬁalﬁ]‘ﬂfﬂﬁ)ﬂNll

v
v o (3 a =

WodANeadanszay 0.001 (B = 0.250, =5.800"", p<0.00)auuAgIUN 4 (H4) M3Tuina
ﬁ Q

9 Y
MINUANNDANTTNRDNTWanen1uA lagoedeiiTiad Ay NananTzaY 0.05 (B = 0.130,

v ¥
A

kK a d' 9 AAa A J % ] A v o w
t=2.076 ,p<0.001) FNUAFIUN 5 (H5) mm“hmﬂimamwammm&]ﬂwaammuﬂmﬂt:y

NNADANTZAD 0.001 (B = 0.327, =8.923"", p<0.001) AUUATIUN 6 (H6) Nosnuion lull

9 aa

answanensaadulade edniied 1Ay 1Nada (B = 0.063, =1.724 ) aunAg U 7 (H7)

5]

k4 H
=) 1 9 @ aad v

anu1inaationinademsdadulagesdelivod1agymieananszan 0.001 (5 = 0.258,

3
v Y ¥
9

sk a d' U A Aa A 1 v A =\ 1] A o
t=5.910 , p<0.001) TNUAFIUN 8 (HY) anuadlagelonsnanemsanduloresdeliied A

5

a

NNADANTZAY 0.001 ( B =0.631, =25.630 , p<0.001)

1 (3

M9 4 dNT WAV 5N (Antecedent Variables) NTADAMILTAW

R’ Effect alsynifades (Antecedent variable)
LC AT SN PBC BT PI
PI 0.850 DE 0.154 0.133 0.250 0.130 0327  0.000
IE 0.000 0.000 0.000 0.000  0.000  0.000
TE 0.154 0.133 0.250 0.130 0327  0.000
PD 0.842 DE 0.063 0.000 0.000 0.000 0258  0.631
IE 0.097 0.000 0.000 0.000 0206  0.000
TE 0.160 0.000 0.000 0.000  0.464  0.631

WHNBIMA;: DE (Direct Effect) #1809 9N3Wan1a3y, IE (Indirect Effect) Wanedy dnswan1adoun

TE (Total Effect) 11884 9N5NATIY
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' ]
%'lﬂWﬁﬂ']'i’JLﬂ'i"l%ﬁﬂ'lﬁNﬁ 4 UM UNUDIDNTWAUDINITINATDUDINTWANIIAT

a 9 Aa Aa o A 1 v A é} a Y 9 Y =
NTNaNNDUY L!a%ﬂﬂ‘ﬁWaiﬂﬂﬁﬁuﬂl@ﬂﬂﬂllﬂﬁﬂﬁ\‘lwaﬁfanﬁﬁﬂﬁui‘ﬂ%ﬂﬁuﬂfluﬁWuﬂ’lﬂaﬂ

D

v
a

Y a zg A A 1 o Aa 1 v A &' A
@Qﬂuﬂlﬂﬂﬁjﬂﬁjﬂﬂ Wu‘ﬂmﬂmuaﬂixmﬁ"lm wuN Paveniinanemsaaduleye (PD) ANGA

Y
U

Ao Anwaalade (P 3098931 A Aw'1319Te (BT) (TE=0464) tiae foaduilow (LC)
(TE=0.160) auedy Tasiesdution (LC) firund (AT) Msndosnungudads (SN) mssus
anwanso lumsaaugu (PBC) uaz anw'13ele BT) sautueiineanumilsisiuvesnam
Filade @) '18%00z 85 (R> = 0.850) drunesduiion (LC) aaw13ala BT) azaNAalado
(PI) sSqufues el uvessdadulide (PD) I85 ez 84.2 (R* = 0.842)

o lsAama i Resduiion (LO) a2 lifisnsnadomsdadulege (PD) Tagnums

1 A

a Y 9 A a § 3’; 4 Id o 1 1 o v Aa
AONTNANNSDUVBIM B UTEN (LC) NTUANUAalade (P1) Wudwlsadsiul)damsdaguls
dy 9 a a D% 1T a A Y Y d’d
&9 (PD) A18UUIADNTNAMIAY 0.097 LagwuMIaIdnsnan1adenveannu3nels BT) ¥

gl.: - I o [ ] o v Aa - Y Aa a [
anuaalade 1) Wudwalsasinglildimsdagulade (PD) arevAd NI WamIf 0.206

=3 d a (Y] v 4 2 Y Q' .3 d' A
3. wamsAnNagnEMsUImssamsnuAnfanfiesdulunuiimamiie Uszmelne

J 9

9a o 9 o a 9 Y o A o 3
Aveladumuaiduimisnniumanluamamiie $1uau 5 5w Tu 6 Uszian
& gno Y ¢ = < ' g o A
FaI90 Iauaszinamsanyeen il uuaazilszau aall
1) ihvinenazAfnagsng (Business Goals and Vision)
a ¢ ¥ Y Y a v A A= %
MUIIWVBINANITNATITHAENoUI T1uaanriesdulusiamieluud iy
v w1 o A I ag ] Y 1 a a
MslSudagmsnanniaNuiuszuUNNTY TAgaas RANNENAATEHINMIAL Tanegsna
a2 9 o Y Aa ' a Y Aa A~ A
MIVIMIAUNY MINAINS TRUIMS tagmsaouauenanganssudLs Inanulasuula
a o a ~ o [ dy VN~ 1 a o A a 9 ~
MNUTUNGIN 1sEgNY wazmalulad waadananFlimudl Nanemsauiuginealan
[ 2 T o w ' o ' < 5 o
Tuszauiesnulildsnaediisanmsdrsseguasdmdvmnann ualanunioulumswamu
1 9 = o ld'd 1 @ g}/ [ ,i’ d' [ a
Tdggduvuilanadeluinianuawisondedunsluszauiuiuazszaugiinig
A A o a a a Y Y oo Y v 2 9 ¥
wewen TeanuguAaFINguRud tud liuananazieumsveedIvesgsnanlanneld
a [ 4 o v J A
NIOUUUIAANTUTUANFINAYNT (Strategic Adaptation) 11ALNITHINTNYINTVOIBIANTHUNY
1 ] I~ o a a
yan 1981 U5z UY (Resource-Based View) Tnanisiivuaivuignaz NAn19g5n 9909
9 Y = 9 2 A Y I =K 7 v A
Alszneunsanlaniesdulumamiouansiiiudsanugaiulunisenszduia
g ' { @ o
ANVANTDVOIDIANT MInvvauInemsnldsunlatvetnain tazmssnIANUGIEUVDS
a = S a (g Y N |
ginaluszeze1d Tastmalulad MsUTNIT N3VE18AT HAZNITATINANNLANAII] U

Q

s o w Ao a 9 = a dy
@Qﬂﬂi%ﬂﬂﬁﬁ”lﬂ’ﬂ!ﬂ/lﬂ”lﬁuﬂﬂu”lf’]@mﬂ\i‘]éiﬂﬁ]ﬂ”lﬂﬁﬂil!{]ﬂﬂ”lﬂl!
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2) MIIANTNTNYINT (Resource Management)
[ [ [ I [ Aa A 2 g
msloma TuTagaawaliimssamanswennsilu ledatilseans amunnau nalud
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