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Abstract

This study aimed to (1) examine the general information of local catering business
entrepreneurs in Nonthaburi, Pathum Thani, Samut Prakan, and Nakhon Pathom provinces, and (2)
investigate the factors influencing the organizational effectiveness of local catering businesses in the
Central Perimeter Region of Thailand, specifically in the provinces of Nonthaburi, Pathum Thani, Samut
Prakan, and Nakhon Pathom, in the aftermath of the COVID-19 pandemic. A quantitative research
approach was employed, utilizing a sample of 330 local catering entrepreneurs. Data were collected
using a structured questionnaire, which had been validated for content accuracy by experts and tested
for reliability using Cronbach’s alpha coefficient was found between 0.83.

The research findings indicate that entrepreneurial characteristics encompassing both
psychological and practical aspects—such as self-control, perseverance, autonomy in decision-making,
and learning ability—along with management skills, networking, proactive marketing, and opportunity

orientation, are critical factors directly influencing the sustainability and success of businesses in highly
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uncertain environments. Furthermore, both entrepreneurial traits and marketing entrepreneurship have
a statistically significant impact on the organizational performance of catering businesses at the 0.05
significance level. This study emphasizes that the integration of personal entrepreneurial traits with
strategic management practices plays a pivotal role in enabling local catering businesses to grow and
recover effectively in the post-COVID-19 era. It underscores the necessity of combining psychological

insight with organizational management to enhance long-term business resilience and performance.

Keywords: Entrepreneurial Orientation, Entrepreneur Characteristics, Entrepreneurial Marketing,

Catering Business Post-COVID-19 Context
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Indicators X S.D. Degree Ranking
Autonomy (ANUDATL) 4.16 0.70 high 2
Learning (M3i5013) 4.40 0.67 high 1
Initiative (AWAASE 1) 4.0 0.66 high 3
Total 4.21 0.67 high
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Creative (ANNARAS19855A) 4.16 0.79 high 3
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Indicators X S.D. Degree Ranking

Innovative Marketing (W3AN33%) 4.01 0.66 high 6
Proactive Marketing (ﬂmﬂﬁﬁg ) 4.20 0.62 high 5
Opportunity Focus (133911 U 426 0.66 high 4
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NINYINT)
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Acceptable Risk (N13801T1 428 0.71 high 2
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Total 4.24 0.68 high
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Indicators X S.D. Degree Ranking
Production (M3IHAR) 433 0.56 high 5
Efficiency (U52@n5010) 434 0.65 high 4
Satisfaction (ANMAINE 19) 439 0.63 high 1
Survival (M39¢309) 435 0.65 high 3
Development (MIHMU) 4.36 0.66 high 2
Total 435 0.63 high

~ v W a a 4 a 4 1 o A A
NNITNN 4 Llﬁﬂﬂﬂfﬂﬂﬂﬁﬂﬂig’d%‘ﬁwaﬂ\‘lﬂﬂi WANIIUATICHWUIN ﬁi]i]ﬁmiJﬂnﬂﬁﬂtj\‘I

A A =3 . . A A 1A A o
ngane ANuNanely (Satisfaction) Tﬂﬂllﬂ”lmﬁﬂﬂgﬂ 4.39 393031199 NMIWAUT (Development)

a A

1Az N150g309 (Survival) FIUAUNDEDYN 4.36 1Az 4.35 Mwa1AY 115U YszAnTan
Y

v Y 9 Y
(Efficiency) 18z M3IWAA (Production) UAUNABOITN 4.34 LAY 4.33 MUAIAD NIT AIBIANINUA

D.

pgluszauAuNAsNge azRoudayuNeUTIVINUDINGNA108 1AL T2 ANTHAVDINTUTNIS
Jamsesans luranvateia

d‘ A 4 I Y AdAa A 1 A A
MM 5 MIAATTMIaA0BsNRaveInNuludilszneums nlaninaneszansa

a o dy 2 @ t4
Gll’f]\‘]ﬁ‘iﬂiﬁ]ﬂlﬁﬂ\?ﬁ}@\‘]ﬂuﬁluﬂlﬁﬂ'lﬂﬂﬁ%?ﬂaiﬂmcﬂﬁ NMyradanIUNII Covid-19

Indicators B Std. Error B p-value
Autonomy (ANUDATL) 0.246 0.042 0319 0.000%
Learning (M3i5013) 0.341 0.046 0.429 0.000%*
Initiative (AWAAIE 1) 0.029 0.043 0.035 0.500

R*=0.502, p<0.05

A a 4 Aa v 9 I 9
MNMINN 5 MIVATIZHANVIABFINYaveaated ANl uglsznouns
daulsvasznldlunisidearvisanmslasundasvesainnuulslsivvesszansna
a o dy Y 2 v (4 . ¥y
Yoaginadamesnosnuluanananlsuuma menasaniumsal Covid-19 150z 50.20
a 4 a 1
ﬁ?&lﬂﬁ?!ﬂﬂzﬁﬂ?WﬁJﬂﬂﬂ@ﬂ!%ﬂWﬁﬂm (Multiple Regression Analysis) W1J31 Learning (ﬂTii':iEJu;%:)
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9 v
( B = (0.341 14a& p-value = 0.000) ?NWaﬂ@ﬂizﬁﬂ‘ﬁwaﬂlﬂ\iﬁ3ﬂﬂ%ﬂlaﬂﬁﬁ@ﬁﬂu1ut‘llﬂﬂ1ﬂﬂa1\1
v 4 a
Fuama Nerasan Ul Covid-19, Autonomy (ANNDHTL) ( B = 0.246 11ag p-value = 0.000)
1 1 a a a o 1 2 @ 4
mwamﬂizﬁ‘wﬁwamm‘qiﬂm}mﬁ8qﬁaq3u1ugmﬁﬂ1ﬂﬂa1qﬂ?nmma NMYHAITADIUNITU Covid-
1 A W o w d' U d’ a (Z a d’d ] o d'
19 9YNWUUHYIZTAINYNITEAU 0.05 LllB‘W‘"l]"liil!W]’JLL‘]JiBfﬁ%‘ﬂllﬂTlﬂi]gluﬂTTVI1u18ﬂ1ﬂﬂa8uuﬂaﬂ
a a a o 1 A [ 4
ﬂlﬁ]ﬂﬂﬁ%ﬁﬂ‘ﬁﬂaﬂ]@ﬂﬁﬁﬂﬁ]ﬂma8Qﬁjﬂﬂﬂuiulﬂlﬁﬂ1ﬂﬂ61ﬂﬁnmcﬂa NMYUAITD1UNITU Covid-19

Yt A A . ~ Y}
ldaNga fio Learning (M3iFoug)

$ a 4 @ 9 iAAa A 1 a A
ﬂ1§1\1‘ﬁ 6 ﬂ'lﬁ')Lﬂfl"lgWﬂTﬁﬂﬂﬂ@ﬂWHﬂmmﬂﬂﬂmaﬂEmgQﬂigﬂﬂﬂﬂ'ﬁ ﬁﬁamwamﬂ‘izamwa

Y v
éll’f)\‘l‘ﬁ‘iﬂ%ﬁ]ﬂlaﬂ\iﬁ}@\‘]ﬂuiuﬁmﬂTﬂﬂaNﬂng“ﬂa mwmamummﬁf Covid-19

Indicators B Std. Error B p-value
Creative (ANMUAAAT 19T TH) 0.106 0.028 0.158 0.000%*
Competitive Aggressiveness 0.125 0.046 0.126 0.006*

@nudmMINnlumsua s

Locus of Control (M3AIUAY 0.253 0.040 0.320 0.000*
AULDN)
Persistence (ﬂTIiJLﬁ 89) 0.278 0.042 0.344 0.000%*

R*=0.616,p <0.05

~ a 4 a % (%
MNANTIA 6 MIAATIZHANVDADBTINY A aveTavedunmManbuzdszneUMS
dulsvasznlFlumsiteansomsnlasuuilasvesninnuunilsdsiuelssansnaves

a Y] Y A =Y [ 4
snataasan e uluaniana1lsuama mMerasanIumIal Covid-19 la308as 61.60

De oA

a 4 a 1
1UNITUATIEHANUDADDILTINY D (Multiple Regression Analysis) W11 Competitive
Aggressiveness (AR5 1 Tumsuisdw) (B =0.125 1az p-value = 0.006) dananoilszdntna

a o 4 A =) o 4
ﬂjﬂﬂ‘qiﬂ%ﬁ]ﬂlaﬂﬁﬁjﬂﬁﬂuiulﬂl@lﬂWﬂﬂaWﬂﬂihmma NINAIFTDIUNITM Covid-19 , Persistence

= 1 1 a A a o dy 9y A
(ANUNYT) (B =0.278 118% p-value = 0.000) daHaAOUTEANTHAVDIFINIIARINDIDU T UIVA

[ 4
mﬂﬂamﬁumma MINAIFDIUNITMU Covid-19, Locus of Control (ﬂTiﬂ'J‘]Jf’]ll@]UL’EN) (B =(.253
9 v
A p-value = 0.000) ﬁﬂﬂa@’t’)ﬂigﬁﬁﬂ‘ﬁNfﬁl’ﬂ\iﬁ'iﬂﬁ]falﬂlaﬂﬁﬁjﬂﬂﬂuiulﬂl@ﬂiﬂﬂaiﬁﬂiﬂJﬂ!"Vlfl
[ 4 a . 1
MINAITADIUNITA Covid-19, Creative (ﬂ’J”Illﬂﬂﬁ%)Nﬁiiﬂ) (B =0.106 1ag p-value = 0.000) €W

1 a A a o 3 2 [ t4
@]@ﬂﬁ%ﬁ‘ﬂ‘ﬁwaﬂlﬂ\iﬁiﬂﬁ]%ﬂlaﬁlx‘lﬁjﬂ\‘mucluléllﬁﬂWﬂﬂﬁW\‘lﬂQiiJﬂ!“ﬂa NMYNAIFDIUNITU Covid-19
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] '
0o v A o A

1 S v a % a ti'd o o ti'
a1l dsezd1IANTZAY 0.05 Wonnsanawlsoasznig i lumsiinemsilasundas

9

Aa A Aa o 2 A o 4
ﬂlﬂﬂﬂﬁ%ﬁ‘ﬂ‘ﬁWaﬂl@ﬂﬁﬁﬂ‘ﬂ%ﬂlaﬂﬂﬁﬂﬂﬂuiuﬂlﬁﬂ'lﬂﬂaNﬂ%iJﬂ!"ﬂa NMINAITDIUNITY Covid-19
%:d' A .. . Y 9 [ . =1
"lﬂﬂﬂ’q{v‘l A9 Competitive Aggressiveness (mmﬂnﬂﬂummmwu) Persistence (ANUINYT)

a J. o w
Locus of Control (ﬂ'lﬁﬂ'J‘UﬂiJﬁu!fJ\‘]) 110 Creative (‘ﬂ’J"IiJ‘ﬂﬂﬁ%lNﬁﬁﬁﬂ) ALY

! a 4 I A A 1
M3eh 7 M3aaszimsoansenyga vesnnuiudilszneumsnemsaaaniantnane

a A a o 3 A (% 4
ﬂizﬁmwammﬁiﬂmmﬁmﬁ’mauimwmﬂﬂmqﬂ?nmma MYINAITADIUNIT

Covid-19

Indicators B Std. Error B p-value
Innovative Marketing (UIANTTY) 0.018 0.028 0.022 0.527
Proactive Marketing (ﬂmmfﬁqg ) 0.100 0.038 0.117 0.008*
Opportunity Focus 0.187 0.035 0.230 0.000*
(MmayjaniuToma)
Resource Leveraging 0.089 0.033 0.124 0.007*
(Msldminens)
Network Attention (Lﬂ% stlth) 0.274 0.029 0.381 0.000%*
Acceptable Risk 0.135 0.030 0.178 0.000*
(ﬂ”liEJ@ﬂJ%/Uﬂ'ﬂiJLéfN)

R*=0.733,p <0.05

N 7 madnazianuoanosFaguueslasedmanuiiudisznoums
memsaain dusdasei 19 umsiseannsamadasunlasvesainnuulsdsimves
ﬂiz?ﬁn%waﬁumij'5ﬁﬂ%ﬂéﬂqﬁ’aqﬁuimwmﬂﬂanﬂ‘%umma AONAIADIUNI5D] Covid-19
1a%o0az 73.33 #2911531AT1$HAVDADOITINY AT (Multiple Regression Analysis) W13
Network Attention (1150%18) ([3 = 0.274 1182 p-value = 0.007) dewanoilszdnTnavogsne
FardvatesduluvanianaaSuama n1enaean1un13al Covid-19, Acceptable Risk
(M3souuANUIASY) (B = 0.135 18 p-value = 0.000) dmadaﬂszﬁw%wamm‘qiﬁﬁm%m
ﬁ'mﬁuﬁlmwmﬂﬂmqﬂ?umma MeNdIaaIunITal Covid-19, Resource Leveraging (micl‘ffl

£4 '
NINYINT) ( B =0.089 1181y p-value = 0.007) ﬁﬁwaﬁ@ﬂigﬁ‘ﬂ‘ﬁWﬁﬂlﬂ\i‘ﬁiﬂ%ﬁ]maﬂﬁﬁjﬂﬁﬂuiuﬁlﬁ
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=) (% 4 [l
MANaNYTUUMa MINaIEDIUNITl Covid-19, Opportunity Focus (mwuﬁuiamﬁ) (B =
Y '
0.187 ttag p-value = 0.000) dananolszans waﬁumﬁsﬂﬁ]ﬁ‘i’mﬁmﬁ’amuiummmﬂﬂmaﬂ?umma
[ 4 a
MINAIADIUNITA Covid-19 1A Proactive Marketing (AQ191%3I3N) (B = 0.100 L1ag p-value =
1 [ Aa a a o e A [ 4
0.008) mwamﬂizﬁmwamm‘qiﬂmmﬁmﬁ’mauiummmﬂﬂanﬂ?umma MYHAIFDIUNTA
. 1 A o 9 v d' g d‘ a 2 a d’d o o
Covid-19 BYNNNUYYSTIAYNTEAY 0.05 Wwenasaanlssasznisiuialunisiiuie
d' a a a [ dy 9 A = [
mslasunilasvesdszaninavesginadameanosduluwanianansuama nenas
J 4 [] [
aA01UNIU Covid-19 ”lﬁ’?]ﬁqﬂ 10 Network Attention (Lﬂ%mw), Acceptable Risk (MI8NTUANY
1T84), Resource Leveraging (N3 1M We1n5), Proactive Marketing (n1533111uTone) waz
Opportunity Focus (@mm%ai;n) AMUAIAL

[ Y

[ - 2 <
M3ei 8 MidnTzimMInaneenyg vesnuanyuzdlsznoums anuiludlsznoums

]
A

< 9 a 1 a a a o 1 9y A
ﬂ')’llllﬂuZ\!‘]Jﬁgﬂ@ﬂﬂ’lﬁﬂ’l\‘]ﬂ’li@ﬁ’lﬂﬂﬂ@ﬂﬁwaﬁﬂﬂﬁgﬁ‘ﬂ‘ﬁWaﬂlﬂﬂﬁﬁﬂﬂﬁ]ﬂlﬁﬂﬂﬂ@ﬂﬂu

[ 4
Tuanmananndsuama meviasgoumsal Covid-19

Unstandardized Standardized

Model t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 0.658 0.137 4.803 0.000
AMANYUL 0.169 0.055 0.170 3.057 0.002
Hilsgnoums
I 9
anuugilszneums  0.043 0.046 0.047 0.933 0352
anudsznoums  0.655 0.059 0.656 11.134 0.000
NIMIAAA

Model R = 0.840, R Square = 0.705, Adjusted R Square = 0.703, Std. Error of the Estimate =

0.29424

sEAUNBAIAYNNTDANITZAD .05

{ a d a L4 @
%'lﬂ@l'lﬁ"]ﬂﬁ 8 HanNI3LAIITHNITIUATICHNITOADDIN U VDI UANHUS
d’dQ a 1

9 I 9 Id Y
diszneuns anwiudlszneums anuiludiszneunmisnienmisaaianionsnas

a A a o 3 2 @ 4 1
1J5$ﬁ°l/l‘ﬁNﬁGU’E'N‘Eﬁﬂ%%ﬂlaﬂﬂﬁjﬂﬂﬂuﬁluwﬂﬂWﬂﬂﬁNﬂaﬁﬂJmMﬁ NMINANTDIUNITU Covid-19 WUIN
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o/ £ 3| 9 Aa A 1 Aa A
F19 ﬂymzﬁ‘ﬂixﬂﬂumi L!agﬂ')']iJL‘]Juﬂﬂigﬂ@‘]_lfnﬁVl'lx‘lﬂ'lﬁﬂa']ﬂuﬂ‘ﬂ‘ﬁwaﬂ@ﬂﬁzﬁ‘ﬂﬁNaleEN

[

a 2 9 2 [ 4 . ~ <
gnvdameanasnuluaniananfSuama merasaniumsal Covid-19 Tuzin Ay
£ 4a A 1 a A a o dy 9 A 2
AiUszneunms lulionsnadedsz@ninavesginvdadesiosduluwanianasdsumma

o o X o
MOHAIADIUNITAL Covid-19 FIEITDAoUaNNIT0an0s 1ano 0.658 + 0.169(AMANHUE
Asznoums) +0.655m1MuAYTZNOUNINIINIAAIA) R =0.840 R*=0.705 SEE = 0.29424 1182

Y
a1 laTedusail
[ 9 Aa A 1 a A a o dy Y 2
Auanyuzdliznoums Yaninanellszaninavesgintdamsanesduluma
MAnaNLSNAIMa MeNaITIUMIal Covid-19 deiiTBoz 1AM 19aRa NTZAD 0.05

a o

I 9 Aa a ] a a 2 9 A
‘ﬂ')'lll!ﬂu@,ﬂigﬂﬂﬂﬂ?iﬂ?\iﬂ?i@]a'lﬂll@Wﬁwaﬁﬁ]ﬂiga‘ﬂ‘ﬁWaﬂ]ﬁ]ﬂ‘ﬁqiﬂﬁ]ﬁ]ﬂmﬂﬂﬂﬁ]\?ﬂu

'
an A

[ 4 ] o o o Y
Tuvanmananndsuama meviasgoumsal Covid-19 E)fJNﬁuEJEJgﬁ'W]ﬂJUTINﬁi‘IG] Nnigad 0.05
E4 ) 2

I 9 aa A [ a a a o A
ﬂ’)'llllﬂuﬂﬂ5$ﬂ'ﬁ]'ﬂﬂ'lﬁhlllll’0‘ﬂ‘ﬁWﬁ@l’ﬁ]ﬂﬁgﬁﬂ‘ﬁWﬁ"l]’ﬁ]\?‘fgiﬂi]i]ﬂmﬂ\?‘l/]@\“li‘luclulellg’l

[ 4 1 o o w aa A o
manaNysuama MenasaaIumsal Covid-19 8810ﬁﬂﬂﬂ$ﬁ1ﬂiyﬂ1\‘lﬁﬂﬁ ‘ﬁ‘igﬂﬂ 0.05

an51emams3de
=2 9 < 9 a o dy Y 2 [ v ~
pamsAny1veyana lvesdiszneumsginsdanesiosnn Tudsniauuniys
Unusil aynsdams nazuasiyy

o A [ 1

< ¥ 2 o ¥ 2
fﬂilﬂUE'JUTMJ"ITGHaﬁl,Uﬂfi\‘]uﬂHuLlﬂ'ﬁﬂUﬂ’qMé}ﬁﬂﬂllﬂﬂﬁﬂﬂﬂ1uﬂ1ujuﬂﬁﬁu 330

k4 1
A A

R g A o A 1w [
au yuudilszneumsgsnvvadedluiunisuamavestszmelneg 1dun Jantaunsiyn
wuni3 sl vazaynsilsms Tasmsgqungualed1auuuaEaIn (Convenience Sampling)
9 dy " 9 1 [I=~{ a a d 9 ~ [
NNVOYANUFIU WUNEouuUTe UMW I umeara Aadluiesay 51.2 vaizhingu
~ ~ 1 (] 2 Aa I 9 9 a =< [
p1gNnuInNgaeglugae 41-50 1 Aalusesay 35.8 AMUAMIANY WUITREAL 56.1
1 % [} 0o < = [ =~ 9y o ] 1 o [ [l 1 o
YINGUAIBINAUTINIANEITEAUYT 9T Tuaudwmiany nqualedadIulng s
o v Y a a g Y = 4 o ] =
10N IMs (Owner) AAluTosaz 73.6 nazlidszaumsaimsvinnulugig 10-13 1
~ a & 9
nnnga Aaitlusosas 28.8
= v o | 9 o 9 Y
wamsenyfateiamadludilszneums qudnyuzdilszneumsuazdilszneums
A 1 a a a [ dy 9 A [ [ ~ =
namMsaaiandanadelsz@ninavesgsnada@eanesdulusaniauunys Unyusid
v o a
ayn3lsms tazuaslgy Mevidsaaiumsal laan 19
v 9 Y ' a 9 s Y Y a v o
Auanyuzveidszneums ldun anuaadadeassa aAnui1Id 1Ty e
1 a A a J
MIAUANAIY LazANUTiEs Ina Iaoaseaolsednsnaveamsuimsesans (3 =.170; p<0.05)

IS v { [ o o a
Tasarmiiesitudnvasilasumslianudidygege seeaaunfonsniuguaues ANNAR
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4 a Y { 0 8 o & o
adassa nazganudniFaaiiy fusznoumsidszauanuduiasuiludeuiuleluy
Wnzvosaues veuihau wazlinnugaiueussqulvue winwez ldanuiuazanuna

] o o a 9 v A o [l = a A a 9 J v
a3nassa lumsianngsne tazwionsulenulayviedallszansnw ANuAAaI 19aIIAGY
Fo i gInvaINI0ds uANIANA LA anszuIuMsOwWeanuuan v (Ebanks,

. { 1 ' o
2013; Amornpinyo, 2018) flsznoumsniiusegelagee: luanazanunnemauniauazd s
v o 7 s < . X ] Y =
mJwaaWﬁﬂz"lmﬂu'lﬂmmmuﬂmu (Twara, Kilonzo, & Zuwarimwe, 2018) $Id@<NDUDNI
9 F2
anwdidguesanuiisstazauasly lunmsus msnu uisenoumiigudundnyu
HUsznoums 1w fiAund Minuquanes uazusegele dwwanelse@ninavensusus
4 . .
93AN3 (Ebanks, 2013; Amornpinyo, 2018; Iwara et al., 2018; Korsakien€, Bekesien€, & Hoskova-
9
T @ 1 (Y] [ o < a 1 1
Mayerové, 2019) uiinansazmaiiiez lisulszauanuduialunnusun wu msdhgama

' . 1 @ 1% ' ' 1 a o <
A191l52met (Korsakien€ et al., 2019) 18 1ag3uid) MstanyazAINa N Iduas uaANud 13
HagANNEBUBIBIANT TusTazeT

I Y 9 1 ~ 9 I a A a A ~ 1
anududdsznouns laun msiFeui anuiudase anuaasisu inade
a A a s : < '
Uszaniwavean1suinisesdans (8 =0.047,p>0.05) Fauaasldiviudi nuanisves
' 1 a a a @ J ] A o o v v
Ailsznoumsdnaasilszaninalumsuimstansesansod1e litiveezdiany wadns
@ J 1 { ) 1o o ' a
aananazioud gsznoumsnianuiulaluauegs lisuiludesdawaligsnolszan
0o A a A ) ' a AA o A
anudiaaue l1 Teommwiz lunsaingsnalisngruaiung Wy 309N TUNeANINATOUATING ©

2 vy

%@Lﬁﬂﬂlﬂu%ﬁ’ﬂﬂﬂﬂlm’) “]N?Jﬁ]thll!Li\ifﬂ\‘l%ﬂuﬂﬁﬁiﬁu’lﬁﬂii umawmmwammmim

LTl

f‘l‘VNN‘iJS znoumMsnyse ?f‘Uﬂ’Nll?ﬁLi%Lm’J@”I%”lilﬂlﬁﬂ’JTNﬁTﬂﬂJﬂUﬂTiliﬂuﬂWMLGIJJ‘HS@

LY

LL?f’J\?‘VHﬂ’JNJQGLWN d ﬂgljﬂ??lquUuﬁﬂﬂﬂﬁ@\iﬁlﬂﬂu’ﬁ/ﬂﬂlﬂﬁ Mason et al. (2015) GINGB’N ﬂ’J”IlJL‘]_]L!

a 1 1 Aa A 4 4 a 1 g 1
@ﬁSZLLﬁZﬂﬁGﬂugﬂmﬁﬁﬂﬁﬁﬂ@]@ﬂizﬁﬂ‘ﬁNﬁslli’N’fNﬂﬂi Lﬁ@\imfﬁ/\li]@lﬂiimﬁﬁTﬁ@]ﬂUﬁuﬂﬁﬁ@
A 4 1 [ o (9 U
”]JS‘]JTIGIJE’N@"IEJLLGSGUH”IWU’EN’EN?]ﬂilmﬂ@"lﬂﬂu]lﬂ "!umumgamﬂu Kraus et al. (2012) I2UYMN
1 a @ 1 I o v A 1 a a 4 4
Turraninga wianssuen luladuilsendnidwanedsc@ninavetasnns lngednns

1 9 Y o A 19 Y a 4 ~ = 4 dy .
ﬂ’Jilql\‘lmLlﬂ"lislﬁ]miWEJ”IﬂiVI3JBQGLWLﬂﬂﬂiSIﬂGHHQqumuVﬁlmﬂaEJ‘L!ﬂaEJ‘VITJ UDNINU Covin
and Slevin (1989) daeruo uInvesdlsznoums luannsodwa Tnsaseaollss@nsnaveos

4 19 da! Y [ Y 1 o 4 =3 Y
ONANT umawuaqﬂuﬂﬂ%mﬂaau LU IANUDTTTUDIANT LLaZﬂ’J"IZJWQW@‘lilﬂJBQQﬂﬂ"I
T@ﬂummqéjﬂizﬂﬁmmiﬂzdwag%ammﬁemmmNmugéﬁ’wﬁ’uﬁuwﬁaﬂdn (Arabeche et al.,
v oA o a
2022; Cuevas-Vargas, Parga-Montoya, & Fernandez-Escobedo, 2019) HAQNWT Nas Qﬁlaljm AUTUUATIY
dy a Y = I a =) 9 A aAad 9
ufﬂﬁ]@‘ﬁiﬂﬁlulﬂ’ﬂ GluiJNﬂiﬂ‘! mmgﬂuaaiz NIILTYUY Llﬁ$ﬂ31llﬂﬂiLﬁh%ﬂﬂﬁjﬂﬁ%ﬂﬂﬂﬂﬁ

< v W 1 t4 1 v v A
’mmﬂuwammﬂﬁmazﬂmﬂum ﬁ%@ﬂ’lﬁﬁﬂﬂﬁu@ﬂﬂf]ﬁ'ﬂWHﬂ'lﬁﬂ‘!?JWﬂﬂ'ﬂﬂTiﬂﬁUﬂ"]LG]Ni;ﬂ
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<3 o 1 1 o
(Nyello & Kalufya, 2021) gsznoumsvinaanin bifianuivseninensiisanelunisiy
{ o A a 1 a <3 o a Y] o 1
ANUTII oA W UMSFIgn dawaligsnalivinamn miasuiezMsHaUINaAN M0
luszAud1 FIaaAndoINUIIUYDY Cho and Lee (2018) WU Usznoumsdliuianssy
1 a0 o A a 19 =\ 1 d' = =} 9 Y
dIHaRdoNaMIAIIUEINY uadesimssouTuaNuFsua NuuImamsEeugasugiu i
o Ao o 1 I
YWUIAGINY 11UIT8U09 Kusa , Duda, and Suder (2021) nautduoi1 anududlsznounts
A kY [ A I o T o oa al o
Nlsznoudis anuamnsalumssuanudss anuduuianssy ANuairgn Mmalasy
{ o v Jda [ Aa a o (] A
Tomd tazisaga lainvainyate UANUFURUEIFILINAVsZaNTHAYEI09ANT TABRNIZoE e
A 9 = A o 1 = 1 a Y a Y]
wersenoumstinsagalangamulunisuarmlenalnil q eduaiuldinauianssy
L. a ] a 9 9 1 J Y
Somjai and Sangperm (2019) 13131 M3szdunud yvesdi)szneumsriuesnlsznoudiu
A I 9 D] A ¥ g ¥
AT ANUaIY tazuianssuannio lFlsziiuanunzeenzonuls ua liamisnld
a o a ' I .. . @ o 1
Ysziiunnuduialdlasase 0619150A10 91U Vij and Bedi (2012) §ensaiivayui
o = VO I a o [ I v o w
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