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Abstract

Gen X people are in the working age and have high income, so online shopping is
important for their daily life and tends to increase. The purpose of this research was to examine the
factors of Gen X people that affected their confidence in online purchases through digital platforms.
Conduct quantitative research that surveyed quantitative data from 222 Gen X digital platform users,

using descriptive, reference, and multiple statistics in data analysis. The results of the analysis of the
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developed structural equation model revealed that passed the assessment criteria were consistent with
the empirical data. The probability chi-square was 0.065 (p-value =0.065), the relative chi-square was
1.325 (CMIN/DF=1.325), the conformance index was 0.954 (GFI=0.954), and the root mean square
of the error estimation was 0.038 (RMSEA=0.038). with significant level of 0.001 conformed to
regulation. For the analysis of variables within the newly developed model, it was found that the
components of System have highest direct influence on Performance with a weighted influence curve
of 0.93, followed by Performance components, which have direct influence on Worthiness with a
weighted influence curve 0£0.91, System components have direct influence on Trust with a weighted
influence curve of 0.57, and Worthiness components have direct influence Trust with a weighted

influence curve of 0.56, respectively.

Keywords: Gen X People, Digital Platform, Confidence, Online Products, Structural Equation

Model
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Variables R2 Variance C.R. P
Standard  Unstandard
MUANUYIY (Trust) 1.18 -0.06
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WRABNMEITDI (R2) 0.87 A1ANL31/591 0.06 A A NTNANNATINUBIALITEND1
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