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Coffee Production and Marketing in Thailand
v o o
QYUY @ 1zHUD*
%4 |
UNAAEYD

mﬁ%’ﬂﬂ%ﬁﬁfmqﬂﬁzmﬁ;ﬁa (1) Anannzmawanmunlilszmelne
uaz (2) Anwiannzmsaaianunlulsemealng veuwaveanisIdsede Anwn
nnianiafhnmslganuruasiunmamsnda manana maaduduuy wasns
AMuamnnimed msnaauazmsaaanunludszmalng Tagliisnmsinsezd
mauasbgianuinglszaadden 1 uas 2 wazmaiinnsiFmssanlaglfada
FINUN N (Qualitative) uaz3ua (Quantitative)

wansine wuin mudiduiivasygiefididy wddaddaymau
mawdafidunugeaanwlianfuiinnindesns ilinuasnsansinuiud
Ugnmurlas wasilgméumsaniamiu namauasifunu iesnnmdaiy
nmamalan dntanbasnsliamnseivzimuanaieddd

HamMTIANEamM TS uieenihu 4 Yz dail (1) augilnu
nmawaawdanu Taglfaunsonnesnyga (Multiple regression) 31a312¥
seviatl w.a.2537 -2552 1dnadail tadvfidfaiiinansznudenmswdouuas
yoaSinamananveanu 1dun Woil¥randavoanul (A Tieaumii
neasnsngld (P awananthduiinuasnsneld (Pp) — Aunuruuls (Vet)
v’T}qéhuﬂama’wﬁmmma%mﬂwamz‘vmsia@ﬂmummmuml Jowaz 61.2 (R
drumanadeumanuiuiuiveaiionnandavosniul NIzAUTB AN DA
fiszduanuden Sevaz 95 Nenhdufinuasnsneld dszdutioddyniada
finnudoiudosas 99 uasdumuiunlslumandn Tasdunishdmaadafissdy
amuEetudevas 90 (2) gilasdvasmuvsaaudesmsuilnamelullszmer

* sy gmaaigInguiude wininedoueinFeal (2554) thgtiufuininmsdndmned
ulsinguazumusingmaiidy diinulounguazgnsmans nsznsNasITNg.

Journal of Management Science Chiangrai Rajabhat University 119
Vol.5 No. 2 (July — December 2010)



120

aglugvesaums lnsihivddaitinanssnudemsnldsumlasvonfnaglad
voamunluszma (Qin) 1dun :eawdaniun FoB viiGe (wn/mnn) 91wy
Usznsnatlszme (Pn) éfmﬂﬁmdwﬁﬁwamzmu&iaqﬂmﬁmaqmuw Sovaz 89.4
(R2) Hanfianuiiviideiie uazﬁwmuﬂnﬂnmﬁﬁzé’uﬁﬂﬁwﬁ’nﬁizé’u
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Abstract

This study consists of three major objectives: first, to study coffee
production in Thailand; second, and to study coffee marketing in Thailand.
The scope of this investigation is to study all coffee growing provinces in
Thailand and trends in production, marketing, parameter modeling and
calculating in coffee production and marketing in Thailand The study is
both qualitative and quantitative.

The study found that coffee is an important economic crop, but
some problems in production and production situation still remain that
cause farmers to reduce growing areas. Also exporting problems lead to
government intervention in price every year, including farmgate prices and
the coffee bean export price fluctuation regarding world price. Moreover,
production costs in Thailand are higher than in competing countries. The
price of coffee is quite low due to the slowdown of demand in the market

and coffee quality does not meet the market need.
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An analysis of equation correlation was divided into four points.
Firstly, factors affecting production volumes were analyzed by multiples
reversion during 1994-2009. Factors affecting production volume changes
were coffee production areas (At), farmers’ selling prices (Pt), farmers’
palms selling price (Pp), and variable costs (Vct). It could be explained that
these variables affected coffee demand at 61.2% (R2); Testing statistical
significance of the coefficients of coffee growing areas had statistical
significance at 99% level, and the production cost variables had the
statistical significance at 90% level. Secondly, coffee demand or domestic
consumption demands, in term of equation; factors affecting domestic
demand volume changes (Qin) were coffee bean prices (FoB - baht/ kg)
and number of national population (Pn). These variables affected coffee
demand at 89.4% (R®); Testing statistical significance of the coefficients of
coffee bean FoB prices and number of national population showed results
significant at the 99% level. Thirdly, coffee imports into Thailand, in term
of equation; factors affecting coffee import volume changes were coffee
prices (FoB), per capita income per annum (I), and number of population
(Pp). These variables could explain coffee import at 94.1% (R?); Lastly, coffee
exports from Thailand, in term of equation; factors affecting coffee export
change (VEX), were coffee prices in New York market of both Arabica and
Robusta (PNY) coffee, and coffee bean FoB prices. These price variables

could explain coffee export from Thailand at 51.9% (R?).
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015aNSINENMSDAMS UMINENABISIBANIBEDSE
OR 5 auun 2 (nsnQiAW - SuoAU 2553)



o v R a £ v v ¢ . <A 4 o A oX
Usudeyalimdulsz@nsanudusius Auto correlation damauszandiiaunso
QINAaddA Durbin watson stat Seadauindnlng 2 uaasirliiiilym

. o q v 1 aX
Auto correlation lEmaszanasaunisdau

dJ
2.2 gilasamdamuvlvesidieen
suuaeslesu Y =f (P P ,T)
ep fob ny  y
= v < = 1 = L o =
Suaanudesmswaaniuiiedisani ANuFUNUS lunAANa
asanudunuInuudanuimuasnivield mnziuduguvesddissn
thmgeddeesnszvetivouazludunsldfenmiddeeenviemhleziasm

U
4

amatheeinfludiny himeameihseingeneldvesddieenszgedae i
& I &
Yamamsaewaaniuninniu

L4

aumIndasgladdanunvesddeesn doya uaznsnNinaia

Yep = -1831.684"  35.18201" Pny  -10.38025 Pfob 0.844104 AR(1) -0.973784 "MA(1)
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