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Marketing Strategies of Alcohol Business in Thailand
: A Case Study of Below the Line Strategies

MG NUINYL**
U \
UNANED

Usemnalnolinsznniyaaniuauiniosduueanssed w.a. 2551 i
o o o A ° 4 A4 A ¢ '
Tagiszasddiagiionisaaiiuiuganniesauueanasdoase vl Tasmwiz
Vg o w 5 o . 4
NgUIANIEZIEIFY a3z dIAyszMINIaYeINIL.AINA1I i MIATVAUIATOIAN
s ¥ Y aq Yk 4 A s A A A
ueansgoa arensiuilddlalayaaTesanoanoaearsoLAAITONT 0
4 A A s o g Y A o v 9A
1A30AMNNBVOUATOIANLDANDFOA oWTluMIeIndNdTINMHIeTNYlalHiou
g ' < ' ' a
AunalaenenTevisonesen (a5 32) 961 lsna Tawua nqugsiaueanesed
181990 ananguueiions Tavanuaznmsdodismaaaialugduuuaieg
"y P o A v g yva X o ao 2 X =
aaoavuaiumsaiunquiinaumih nuldiRavuludiay audterutiyjsane
#1529 1Az ns 1L NagNE MIFea1TNINAIAYBINANFINLDANDTDE LaznagnT
MUz UNTVIeVRITDIUTUAYA/DS MWz UiuuIuITI (below the line)
Tagidenuuuizasnnamuiiuiaiegusnu lagso 1IN a5 155y Tu
v A a L] ° 1 2 @
Tyuduaa@annniuisdagsouuninadodusuauuinnir 20 Sl Tuswl
v A a (] ° 1
500 ta3) taz Iyudmaed MaauiuialagsouunIneaodusiuunnni 10
$manTlusad 500 was) Taglimzeaded

*IFFunuanivayuanlsznaduiumsisonaguiisedaywiga @) dninaunsauaivayy
msaduaiuguaw (aae.)

= imsrnansauiudia pnanssinnineds (2549) Tagtiuiluensdilsehaidniimsmans
AVULINGINIIANT UHIINGITITIBAYWIZUAT

Journal of Management Science Chiangrai Rajabhat University

Vol.7 No. 1 (January - June 2012)

1



2

aw ' v a a ' a J 3
Wﬁﬂ?i')"l]f]ulﬁ}‘ll\lll'ﬂ fﬂifl]ﬂﬂ"l]ﬂiiuWLﬁHﬂJﬂﬂﬂ@]ﬂuuﬁ5ﬂ°’l]l!,f‘)ﬁﬂf’)a@ﬁlﬂu

o o A s = ]
ﬂ‘]elmgﬁGUI’Nfﬂ‘ﬁmfﬂﬁﬁﬁ?ﬂiuLLUULLH’JS1U GL'L! 3 gﬂLL’UlI A0 [1] NAYNTNITAN Iﬂﬂsl"lf

8

]

= v qudk A A s ) ) s o
'ﬁﬂ"ﬁﬁﬁgﬂﬂWiW“ﬂ@Lﬂi@QﬂMllﬂaﬂ@a@ﬁllﬁglm1u1qﬁﬂ1ﬂuﬂﬁ1ﬂ [2] nagnsmswan

aQ

7 A o r) A v o a v I a
L‘]_I‘L!ﬂﬁQW‘E1“fﬂiﬁﬂﬁ"lﬁﬂﬂﬂﬁjllﬁﬂ?ﬂuﬂﬁ%ilv‘lﬂqh’i “Wan” ﬁuﬂ“mﬁﬂﬂaﬂaiuﬂfu@
Y

]

o ' Y a 4 Y Y Y a g
uue 1dg Taamuluaomvesdus Inaenssqurseaseliinamsde uaz 3]

s 4 ! o o ¢ v A ;
NAYNTOIANT Lﬁ@ﬂjﬁﬁﬂﬁjﬁﬂWWﬁﬂHmm@Q@ﬂﬂﬂj ]ﬂﬂlﬂ‘v\ﬂgﬂWiﬂﬂﬂﬂﬂﬁiM!ﬁﬂl!ﬁﬂq

ANUSURAYOUADFIAN 1130 corporate social responsibility: CSR
o [ o 1 a 9 a @ P o
AMTUNAYNTMITUATUNTVIBYDI TEUADIULUNY/HD/VITNE1579
b ' 7 Yas 9 4 A o
NIMuA WU nagnslumsvigazlsasnisns v lds Turungn uaziuaue
3 v Ay o o Y a 9 9 ) 21 v
Tus Tusumanigremsisemndunusatemsveuaaihefnsethauuimes 13n
= Y 9 o A VA 7 ' ~
VINUUINTIY aznagns luiT03ve951A lnginizalingisasnazgnilaniui
' A < 0 o Y A A ' Yas "y
nounedn ) dmSunagniauanuinvie place 1z 19I5 Msanuasd Az
A d A Y vy =2 a v ' Y
vssematuuniaurazidaulddre sauduaumaldheazazainmsizedlng

UHIING1AY

o o J 4 P A ' ’
ALY : ﬂﬁqm'ﬁﬂ15%@ﬁ15ﬂ15ﬂﬁ19, NAYNINITAAIALUITIY, ﬁﬁﬂﬂlﬂ%ﬂﬂall

o
IRBNGERD
Abstract

The intention of the Thailand Alcohol Beverage Control Act B.E. 2551 (2008)
is to protect young children and adolescents, especially from the attractive alcohol
marketing communication tools. But there is evidence that shows the alcohol industry
develop the marketing strategies to comply with the Code and lend many opportunities
to circumvent the existing regulations. The method employed for this study comprised
content analysis and ethnographic research by surveying and analyzing actual marketing
events organized by the alcohol beverage companies. This included studying entertainment
venues, pubs and bars located in city red and yellow zones situated around Rajabhat
University campuses located in the Bangkok metropolitan area.

The results showed that the alcohol beverage companies’ special Below the

Line marketing activities fell under three classifications: 1. Pull Strategies aim at attracting
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customers to buy and drink alcohol products visit retailers and also all trade channel. 2.
Push Strategies focus on the distributors, to encourage them to push the sale of alcohol
beverages. And 3. Profile Strategies emphasize the companies’ Corporate Social
Responsibility (CSR).

The survey of the data relating to the entertainment venues, pubs, and bars
revealed that Rajabhat students did not like to travel far to find entertainment and would
look for venues within the university neighborhood. The venues’ decorations and
atmosphere fall under ‘place strategy’. When surveying ‘price’ and ‘promotion’, it was
found the prices were relatively inexpensive and mixers will be sold for less expensive
prices than at other entertainment venues, and these prices will be announced at the front

of the venues using large posters, signs and banners.

Keywords : Marketing communication strategies, Below the line strategies, Alcohol

Business
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