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The Study of Consumer Behavior

by Using Neuromarketing Research
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Abstract

This article is a study of neuromarketing related to consumer behavior.
Neuromarketing is the merge of marketing and science allowing marketers to correctly
understand customer’s mind and their thoughts regarding brands and products. This
research enables marketers and advertisers evaluate the trend of customer's mind and

thoughts.
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In this article, research papers and academic articles related to neuromarketing
will be witnessed. The recommendations and suggestions will be supported and provided.
There will be different issues discussed for the benefit of neuromarketing researchers in

the future.

Keywords : Consumer Behavior , Neuromarketing
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