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Abstract

The Application of CIPP Model to evaluate sustainability of community enterprises
those implemented creative economy strategies by using Daniel Stufflebeam’s approach
aims find the way to apply CIPP model to measure the sustainability of community
enterprises. CIPP model for community’s sustainability measurement includes 4 evaluations.
First, Context evaluation (C) involves communities based enterprises’ business resources
evaluation such as physical resources, intellectual resources, financial resources and
human resources.

Second, the Input evaluation (I) involves evaluating creative economy components
of business resources in 3 dimensions such as creative workforce, creative community
and creative industry for strategy formulating.

Third, the Process evaluation (P) involves measuring the creative economy
strategy implementation to reach their goals such as differentiation, environmental
friendliness, innovation, staff and marketing strategies.

And the last evaluation is Product evaluation (P) that is 3 dimensions of
sustainability measurement: economy dimension, social dimension and environment

dimension.
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