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Factors Affecting to Tourists’ Intention on Pha-ngan Island, Surat Thani Province
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Abstract

This study investigated the factors influencing tourists' behavioral intentions toward Koh Phangan,
Surat Thani Province, by examining attitude toward behavior, subjective norms, perceived behavioral control,
and service experience among 400 international tourists selected through convenience sampling. Data were
collected using a questionnaire and analyzed with statistical methods, including descriptive statistics

(frequency, mean, standard deviation) and inferential statistics (multiple regression). The results revealed

that behavioral attitude was at the highest level (X = 4.25), followed by service experience (X = 4.21),

perceived behavioral control (X = 4.19), and subjective norms (X = 4.15). All four factors significantly
influenced behavioral intentions toward Koh Phangan at the 0.05 level of significance, with the strongest
effect from perceived behavioral control (B = 0.43), followed by subjective norms (B = 0.24), service

experience (B =0.20), and behavioral attitude (B =0.11), respectively.

Keywords: Behavioral Intention, Attitude Towards Behavior, Reference Group Conformity, Perceived

Behavioral Control, Service Experience
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Abstract

A mission statement is an important tool for effective communication between business organizations
and their stakeholders. Communication effectiveness depends on characteristics of the mission statement, such
as the number of sentences, the number of words used to convey the message, and its readability. The research
question is: Do the mission statements of Thai technology startup companies demonstrate effective
communication? Accordingly, this study aims to: (1) survey the number of sentences and words to measure the
communication effectiveness of mission statements, and (2) examine readability levels to assess their
communication effectiveness. Gunning’s approach was applied to mission statements from eighteen Thai
technology startup companies listed on the Stock Exchange of Thailand. Counting techniques were used in the
analysis, along with frequency, percentage, mean, standard deviation, and the Fox Index.

The results revealed that: (1) the mission statements of Thai companies were effective in
communication, with an average of 3.28 sentences and 72.28 words, which met the specified criteria; and (2)
the average readability level was 11.62, indicating an acceptable level. This suggests that the mission statements
of most Thai companies are effective in communication, with only two companies having readability at a difficult
level. Therefore, to improve efficiency in communication between companies and stakeholders, organizations

should periodically review and refine the writing of their mission statements.

Keywords: Mission Statement, Readability, Communication, Gunning Method, Fox Index
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Introduction

When talking about a Mission Statement, many people think of it as a tool used to connect the vision
and business operations, but in reality, it also serves another important function: communication between an
organization and its stakeholders. (Cochran, David, & Gibson, 2008; Powers, 2012; Rajaseka, 2013; Khan,
Ahmed, & Islam, 2017). A mission statement communicates the objectives and purpose of a business’s existence
(Ahmed, Farooq, & Khan, 2021). The organization hopes to receive support from stakeholders, such as
employees who are dedicated to their work, investors who are willing to invest money, communities not opposing
business operations, customers believing in the product, promotion and support from the government sector,
etc. (Pitt, Sattari, & Bevelander, 2010; Sattari, Pitt, & Caruana, 2011; Khan et al., 2017). Therefore, mission
statements must be effective in communication. If stakeholders can't read and understand, how will support for
business organizations occur? Especially Startups and Innovation Driven Enterprises: IDEs, which are expected
by the Thai government to be business groups with the potential for exponential and sustainable growth (Scale-
Up) to become a New Growth Engine driven by a fully innovative economy to become a developed country within
fifteen years and escape the middle-income trap. (Natcha Thawesaengskulthai et al., 2021). So, for a mission
statement to communicate effectively, it is the responsibility of the management to review and develop the

mission statement.

According to strategic management theory, successful companies' mission statements that are
effectively communicated consist of a small number of words and sentences. (Palo Alto Software, 2011 as cited
in Powers, 2012; Bansal, 2013; David & David, 2015; Sadowski, Tippett, & Meunier, 2022). And it has easy-to-
understand readability. (Cortés-Sanchez & Rivera, 2019; Sattari et al., 2011; Blanco, Coram, Dhole, & Kent.

2021). As an example, the characteristics of mission statements of successful companies are shown in Table 1.

Table 1 Characteristics of mission statement

Corporate Number of Word count | Hard Word count %Hard Word Readability level
Sentences

Google 1 15 3 0.03 Very easy to read

IBM 2 31 6 0.06 Very easy to read

Apple 1 14 3 0.03 Very easy to read

The X 1 15 2 0.02 Very easy to read

Microsoft 1 13 2 0.02 Very easy to read
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Sources: Researcher's Calculations

From the table, it can be seen that the characteristic of an effective mission statement in
communication is the number of sentences. The number of words is not very difficult, and the readability level is
easy to read. Since the science of strategy has been applied in Thailand, both the government and business
sectors believe that it is an effective management tool because Western nations have seen success from using
this approach. To prove whether these principles are successful when applied in the Thai environment, the
survey found that they are mostly applied in the marketing and human resource management dimensions. In
other dimensions, there are few or none at all.

Currently, no evidence has been found to show whether the mission statements of Thai technology
startup companies are effective in communicating or not. If companies do not know. They will lose a lot of
business opportunities because the technology industry is in the investment expansion and growth period
(Techsauce Team, 2021). If companies know, it would be able to develop a mission statement to communicate
to investors, lenders, customers, employees, communities, government, etc. Stakeholders will understand the
intention of the business and support and cooperation, which will be beneficial to the business in the long run.
The lack of knowledge about the effectiveness of communication of Thai companies’ mission statements, the
researcher sees this as a research gap. The researchers will study and hope that the results of this research will
be beneficial to Thai companies, various agencies and individuals who wish to use this information for relevant
purposes. In this study, the researcher will seek answers to the following research questions: Does the mission
state of the Thai technology startup companies have effective communication? Find the answer by applying the
concept of David and David (2015), a mission statement should be less than two hundred and fifty words in
length, and It's should only be three or four sentences. By applying the concept of Gunning (1952 as cited in
Dubay, 2004). The Fog Index measures the readability of mission statements. Therefore, this research aims to:

1. Survey the number of sentences and words to measure the communication effectiveness of a
mission statement.

2. Survey Readability Levels to measure the communication effectiveness of a mission statement.
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Literature Review

1.Mission statement characters:

David and David (2015), said that “A mission statement is the foundation for priorities, strategies,
plans, and work assignments. It is the starting point for the design of jobs and organizational structures.” and
Mission statements are also used as important documents in communicating with stakeholders (Khan et al.,
2017). Therefore, to be effective, mission statements should be tailored to a variety of target groups. And avoid
using highly technical terms and unfamiliar words (Drohan,1999 as cited in Godkin, Valentine, Boler, & Lambert,
2000). Campbell, et al (1993 as cited in Hossain, 2004) suggested that a mission should have four components
such as Purpose (Why the company exists?); Strategy (The competitive position and distinctive competence);
Standards and Behaviors (The policies and behavior patterns that underpin the distinctive competence and the
value system) and Values (What the company believes in). Mission statement must be free of financial
expression, numbers, percentages, ratios or objectives (David et al., 2014 as cited in Alawneh, 2015). David
(2011) suggested that a mission statement should have nine components such as Customers; Products or
services; Markets; Technology; Concern for survival growth and profitability; Philosophy; Self-concept; Concern
for public image; Concern for employees. Bratianu and Balanescu (2008) said a good mission statement should
have the following general characteristics: To reflect on the existential plane the vision of the company; To
incorporate the core corporate values; To be feasible, understandable and concise; To be generous in stating
the company goals; To have a semantic impact on all stakeholders; To have a good literary formulation. Bansal
(2013) said an effective mission statement should be Simple, be Specific, be Realistic, Strategic Positioning,
Relevant to Stakeholders, Long Term Orientation.

From the above, there are many opinions regarding the nature of mission statements. However,
the use of mission statements to communicate needs to take into account the efficiency of information
transmission, which is the length of the mission statements. The length of sentence is an important linguistic
variable that affect the readability (Kunnur, 2020). There is no particular length or format of a mission statement.
It differs from organization to organization (Hossain, 2004). Many experts believe that mission statements which
are eight words or less are easy to remember and are effective (Bansal, 2013). Djordjevic (2021) said an effective
mission statement should not be too lengthy; recommended length is less than two hundred and fifty words
(David & David, 2015). While Sadowski et al. (2022) said that word count is a key characteristic of mission
statements. Recommended word lengths have ranged from no more than eight words to 250 words. And it should
only be three or four sentences (Palo Alto Software, 2011 as cited in Powers, 2012). Knierim (2023) said that

most mission statements are between one and three sentences, never exceeding 100 words. The best mission
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statements are typically a single succinct sentence. Gorl-Rottstadt, Andra and Arnold (2023) said that A mission
statement should not be too long for the reasons of readability, and it should be well structured. Wylie ’s study
(2009 as cited in Schaap & Gonzalez, 2023) shows the following: “» When the average sentence length in a
piece was fewer than eight words long, readers understood 100% of the story.

According to research by Sattari et al. (2011) study Product Manufacturers, Service Companies
and Retail/Distribution Companies. One hundred and six companies, found that the highest was two hundred
and fifty-eight words in Service Companies, the lowest was three words, the highest sentences were ten and
lowest was one sentence. Rajasekar (2013) study forty-five companies in Financial Services Sector, Food and
Beverage Sector, Industrial Manufacturing Sector, Utilities & Power, Telecom, Investment Sector, Metal, Mining,
Oil & Gas Sector, Education, Healthcare, & Transport Sectors. Those successful companies have mission
statements that do not follow the recommended minimum of two hundred and fifty words and three or four
sentences. The recommendations mentioned are based on the idea that readers interpret meaning by analyzing
words and sentences. Long numbers of words and sentences can affect reading comprehension, resulting in
reduced understanding, inaccuracy, or misunderstanding of what is being communicated in the mission
statement (Klarke, 1963 as cited in Dubay, 2004; Sattari, et al., 2011; Wray & Janan, 2013). Khan et al. (2017)
study five hundred mission statement companies from Europe, Asia, North America, Australia, and South
America. In four industries were Manufacturing, Retail and Distribution, Service, and Diversified found that
Service had the longest Mission statement in term of words, was two hundred and ninety-five words and nine
sentences. The reason that why service sector has longest mission statement: firstly, it may possible be
influenced by the vast area of activities to cover in terms of service delivery; and secondly, mission statement
needs more explanation to make reader understand the message as the array of services may be vast. David
(2020) study Characteristics of seventy-four Fortune 500 companies' mission statements, one of characteristics
is Concise (fewer than 100 words in length), found that mission statements were effective because they contained
about 100 words, which is within the recommended range. These results suggest, in practice mission statements
are generally statistically much shorter than theory suggests. New direction for writing mission statements can
be updated to be shorter in length than previously thought. Hasnain (2020) studied mission statements, a
comparison between the service firms and manufacturing firms. Service firms’ mission statements consist of
more complex words than the statements of manufacturing firms. The length of the mission statements’ sentences
of the manufacturing firms was two hundred and ninety words less than service firms was three hundred and
thirteen words. Manufacturing firms was twenty sentences. Service firms was twenty-one sentences. Schaap and
Gonzalez (2023) studied twenty-three Public California State Universities, found that highest word counts 109,

the sentence was very difficult to read. They suggested that If universities want to write for their readers, they
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need to write shorter and simpler sentences. A target to aim for is fifteen - twenty words. That length is usually
long enough to get the point across without losing the reader. Sentences of more than twenty-five words are
often difficult to understand on a first reading, and even the most seasoned reader will typically struggle to make
sense of sentences longer than thirty words.

From the literature review, we summarize that when Stakeholders' understanding of what the
company intends to communicate through its mission statement, it's means communicate efficiency. The factor
that influences the comprehension or measures the effectiveness of communication are word and sentence. We
found that there is a gap between theory and practice. Although the theory recommended effective mission
statement should not be too lengthy, in practice we find that it is not always the case that the theory is
implemented. We find that no one has studied the effectiveness of the mission statement of Thai technology
startups under the guidance of the number of words and sentences that will affect the quality of communication.
To fill this gap in the literature, researcher will find the effectiveness of Mission statements by measuring the

number of words and sentences. The hypothesis is

(H1): Overall, the mission statement of the Thai Technology startup company has less than two

hundred and fifty words and no more than four sentences

2.Readability

Definition of readability: “readability is the sum total of all those elements within a given piece of
printed material that affect the success a group of readers have with it. The success is the extent to which they
understand it, read it at an optimal speed, and find it interesting.” (Dale & Chall, 1949 as cited in Dubay, 2004)
Readability as a human judgment of how easy a text is to understand (Oliveira, Bruno, Madeiral, & Castor, 2020).
Akgll (2024) said, Readability is an assessment which explains how easy it is to provide content to the reader.
Readability is the basis that a reader can easily understand text structures (Ojha, Ismail, & Srinivasan, 2021).
Kunnur (2020) said that “in Dictionary of Psychological Terms 'Readability is the quality of a written or printed
communication that makes it easy for any given class of persons to understand its meaning, or that induces them
to continue reading”. Readability means: “how easily written materials can be read and understood. This
depends on several factors including the average length of sentences, the number of new words contained, and
the grammatical complexity of the language used in a passage” (Richards et al.,1992 as cited in Zamanian &
Heydar, 2012). Klare, (1963 as cited in Sattari et al., 2011) said that “Readability is text-centered and refers to
the ‘ease of reading’ that may be attributable to the quality of a document in terms of such characteristics as

structure of words and sentences, as well as legibility and layout of the content”. Cortés-Sanchez and Rivera
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2019; Sattari et al., 2011 said; In business, readability is very important, because it influences how clearly a text
can be understood by the reader. The firm hopes that the different stakeholders not only read them, but also
understand what the company is trying to communicate. Readability is an important cornerstone in the
communication process and its importance has been recognized in many business disciplines. If readability and
comprehension are not successful among the target stakeholders then desirable outcomes cannot be achieved
(Sattari et al., 2011).

Tools to measure readability have evolved over a long period of time, and a variety of tools have
been developed. For example, in 1948 Flesch (as cited in Dubay, 2004) developed tools called the Flesch
Reading Ease Score (FRES) and the Flesch-Kincaid Grade Level (FKGL). Dale and Chall (1948 as cited in Dubay,
2004) developed a tool known as The Dale-Chall formula. McLaughlin (1969 as cited in Dubay, 2004) published
his SMOG formula and Gunning (1952 as cited in Dubay, 2004) published his own readability formula developed
for adults, called the Fog Index (Khan et al., 2017; Pasko, Miata, Rudenko, & Hordiyenko, 2020). The Fog Index
has gained widespread use and is now increasingly being used in business administration studies in the areas
of strategic management, marketing, finance and accounting. Because of its ease of use (Dubay, 2004; Sattari
et al., 2011; Liu, & Rowe, 2013; Bargate, 2012; Hatcher & Colter, 2007 as cited in Rajasekar, 2013; Khan et al.,
2017; Cheng, Zhao, Xu, & Gong, 2018). Gibsons (1985 as cited in Sattari et al., 2011) suggest the use of the
Gunning Fog Index (GFI) to Readability level measures of mission statement. In general, a Gunning Fog Index
has five level such as Unreadable level means the text is unreadable. Difficult level means it is difficult to read,
Ideal level means the level is ideal for average readers, Acceptable level means the text is acceptable to read,
and Childish level means the level is easy and meant for children (Aymen, Sourour, & Badreddine. 2018; Velte,
2020; Phuong & Huong, 2022; Mankayi, Matenda, & Sibanda, 2023; Rajabalizadeh, 2024). Blanco et al. (2021)
said, Communication from managers to investors is very important and low readability reduces the usefulness of
annual reports in terms of evaluating firm performance. So, it should not be difficult level and Unreadable Level.

The empirical evidence has provided mixed results. Pitt et al. (2010) studied the mission
statements of the FT hundred business by comparing FRES and FKG readability measurement methods, SMOG
Index, and GFI Index were found similar values. Overall Gunning Fog Score (GFI) 18.93 S.D. 5.30, the highest
score on GFI was 35.10, which means that in rough terms, in order to understand it, an individual would need
around 35 years of education. Texts that are designed for a wide audience generally require a Fog index of less
than 12, while texts that require a close-to-universal understanding generally require an index of less than 8.
Sattari et al. (2011) studied mission statements of forty-three companies in the Product Manufacturers group
found that they were unsuccessful in communicating with stakeholders. Her findings indicate that the levels of

readability of mission statements particularly among broad-based audiences may be failing significantly. When
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mission statements and related corporate communications are not readable by intended stakeholders,
transparency is compromised. Rajasekar (2013) evaluate the mission statements of companies working in the
financial service, food and beverage, general investment, utilities, and natural resources sectors. Using GFl, the
overall average value of the Fog index for financial service firms is 8.435, which represents a good readability
level. Firms operating in the food and beverage sectors had an ideal score on the Fog index on average and
10.4. An education level of 7.4 The utilities industry group and the metal, mining, and oil and gas group, average
Fog index values of 7.7 and 8.6 each. the investment industry group, with a score of 8.96, revealing a good
readability level on average for the mission statements. On the other hand, mission statements for sample
companies in industrial manufacturing, healthcare, education, and transport had an exceptionally high
readability index exceeding 10.5. This high score implies the need to review and rewrite the mission statements
by reducing sentence length and the use of multiple-syllable words. Godoy-Bejarano and Tellez-Falla (2017)
estimate the effect from mission statement on firm financial performance in 99 sample of Colombian companies.
Readability is measured using the Fog index. Found that Overall, GFI 28.05, the level of readability was
Unreadable means that the text is unreadable. Khan et al. (2017) study five hundred mission statement
companies from five zones: Europe, Asia, North America, Australia, and South America. And divided into 4
industry groups: Manufacturing, Retail and Distribution, Service, and Diversified. The results showed that the
overall picture was not able to read and understand. Asian companies have more readable text than any other
continent. While North American companies have the hardest text to read. Hasnain (2020) investigate the
readability of the mission statements of the large 5 service and 5 manufacturing firms. Gunning Fog, service
firms indicate it is college senior standard (16), while in case of manufacturing, it is college junior (15). Both the
cases it, the texts are college standard which means that the text is difficult. Ahmed et al. (2021) using GFI
measures. Found that Overall, the level of readability of 9 Islamic financial mission statements were not easy to
read and comprehend. Only one bank has GFI=11.4 which means that the text is acceptable to read. Jeon and
Cho (2021) to analyzed the differences in the readability, keywords, and orientation of mission statements
between the top one hundred Korean and top one hundred US companies, 79 Korean and 66 US innovative
companies, 21 Korean and 34 US traditional companies. The GFI tool was used to test the readability of the
mission statements of Korean and US companies. There were no significant differences among the samples in
terms of mission statement readability. The average GFI for the top companies was 15.3 (US) -15.7(Korean),
Difficult level means it is difficult to read. The GFI for traditional companies was 16.2 (Korean) - 16.5(US), Difficult
level means it is difficult to read. The GFI for innovative companies was 13.5(Korean) - 12.9 (US), Ideal level
means the level is ideal for average readers. Cortes, Rivera, & Carbonelld (2022). Study of mission statements

from universities in Europe, North America, Asia, Latin America and Oceania. Two hundred and forty-eight
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mission statements. Using the Gunning's Fog Index (GFI). In conclusion, it was found that the level of reading
comprehension in the mission statement was average GFl was 20.82 (SD = 11.38), Unreadable level which
means that the text is unreadable. Mission statement of one University in Germany has a GFl of 1.2, Very easy
level which means that the level is very easy to read. which means that a person below sixth grade in the US
education system, would understand it at a first read. Mission statement of one University in North America has
a GFl of 142.8, Unreadable level which means that the text is unreadable means that the reader would need a
graduate college education to understand it at first read.

From the literature review, we summarize that when Stakeholders' understanding of what the
company intends to communicate through its mission statement, it's means communicate efficiency. The factor
that influences the comprehension or measures the effectiveness of communication is the readability level. We
found that there is a gap between theory and practice. Although the theory requires the writing of the Childish
Level-ldeal level, in practice we find that it is not always the case that the theory is implemented. There were
readability studies in various companies, and it was found that readability exists at several levels that indicate
the effectiveness of mission statements. We find that no one study the technology business mission statement in
Thailand. Nobody knows how mission statements are communicating efficiency. To fill this gap in the literature
Researchers will measure reading comprehension levels. Therefore, the assumptions are made as follows:

Hypothesis

(H2): Overall, the level of mission statement readability of Thai technology companies is an

acceptable level to Ideal level.

Research Framework
communication efficiency means Stakeholders' understanding of what the company intends to
communicate through its mission statement. Number of words, number of sentences, readability level influences

communication efficiency. See Figure 1

H1
> communication efficiency

Readability level 4‘

Number of words, number of sentences.

Figure 1 Research framework
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Research Hypotheses

The research hypothesis was therefore;

H1: Overall, Mission Statement of Thai technology startup companies has Less than 250 words;
no more than 4 sentences.
H2: Overall, the readability level of Thai technology companies is an acceptable Level - |deal

level.

Research Methodology

According to the theory, communication efficiency is discussed when the number of words and
sentences is used and the readability level is as prescribed. This study therefore tested whether the Mission
Statement of Thai technology startup companies comply with the requirements of the theory by setting two
hypotheses and using the following research methods:

Population: Groups of Thai technology startup companies are listed on the Stock Exchange of Thailand
and are in the MAI group, which is a source of funding for small and medium-sized businesses with paid-up
capital after IPO (Initial Public Offering) of 50 million or more There are twenty-three companies (SET, 2023).

Sample: The criteria for selecting a mission statement is whether the company has a mission statement
or not. Does the company display a mission statement on its website or in its reporting documents? It was found
that 18 out of 23 companies had mission statements and they were displayed on the company website.
Therefore, the population used in this study was 18 companies. The researcher applied the concept of Krejcie
& Morgan to calculate the appropriate sample size in case of small population size at the error level of 0.001,
99% confidence level. Use the ME Working Age calculation program (ME Working Age, 2020). The sample size
was 17.98. Therefore, this research has a sample size of 18 companies.

Mythology: Data analysis by Content Analysis, statistical analysis as frequency, percentage,
mean, standard deviation, readability level analysis by Fox Index, which is widely used to evaluate reports and
communication quality (Khan et al., 2017). The Fog index is computed as follows: (Gunning, 1952 as cited in

Dubay, 2004; Li, 2008; Kunnur, 2020; Hossain & Banerjee, 2024)

Grade Level = 0.4 x (words per sentence + percent of complex words)
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Words per sentence is average sentence length. Length of sentences measured in terms of number
of words contained in a sentence. Percent of Complex words or Hard words measured in terms of number of
words of more than two syllables for each 100 words. Interpretation of the Fog Index. See Table A (Velte, 2020;
Phuong & Huong, 2022; Gorl-Rottstadt et al., 2023; Mankayi et al., 2023; Valeeluk Sangsilawutthikul, 2023;
Gutiérrez-Ponce, Gonzélez, & Al-Mohareb, 2023; Rajabalizadeh, 2024)

Table 1 Interpretation of the Fog Index

Fog Index Rang Means

18 up 18.00 up to | Unreadable
which means that the text is unreadable. The reader would need Post —

graduate plus to understand it at first read.

14-18 14.00-17.99 | Difficult
which means that the text is difficult to read. The reader would need Post-

graduate to understand it at first read.

12-14 12.01-13.99 | Ideal
which means that the level is ideal for average readers. The reader would
need a graduate high school senior and college Freshman, Sophomore,

College junior to understand it at first read.

10-12 10.00-12.00 | Acceptable
which means that the text is acceptable to read. The reader would need a
graduate high school sophomore and high school junior, senior to understand

it at first read.

8-10 8.00-9.99 Childish
which means that the level is easy and meant for children. That the reader
would need a graduate eight grade and high school freshman to understand

it at first read.

Less 8 Less than 8 | Very easy to read (Kunnur, 2020)
which means that the level is very easy for average readers. That a person
below seventh grade in the US education system, would understand it at a

first read.
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Result

1. The number of sentences and words in the mission statement
The analysis results found that the mission statements of the eighteen sample companies had an
average(mean) of 3.28 sentences. The analysis results found that six companies had two sentences, accounting
for 33.33 percent, three companies had three sentences, accounting for 16.67 percent, eight companies had
four sentences, accounting for 44.44 percent, and one company had six sentences, accounting for 5.56 percent.

See Table 2.

Table 2 The number of sentences per mission statement

No. Corporates sentences total Percent
3 BES 2
10 NETBAY 2
11 PLANET 2
13 SECURE 2
17 TPS 2
18 VCOM 2 6 33.33
1 APP 3
5 COMAN 3
8 G 3 3 16.67
BBIK 4
4 BVG 4
6 DITTO 4
7 ICN 4
9 IRCP 4
14 SCT 4
15 SIMAT 4
16 SPVI 4 8 44.44
12 PROEN 6 1 5.56
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No. Corporates sentences total Percent

Mean = 3.28; Sd. = 1.1 18 100

Sources: Researcher's Calculations

The second issue is the number of words in the mission statement. The analysis results found that
the mission statements of the eighteen sample companies had an average(mean) number of words of 72.28.
The analysis results found that four companies had less than 50 words in their mission statement, accounting for
22.22 percent, nine companies had between 51-100 words in their mission statement, accounting for 50 percent.

five companies had more than 101 words in their mission statement, accounting for 27.78 percent. See Table 3.

Table 3 The number of words per mission statement

Words No. Corporates words total Percent

less than 50 words 1 APP 7

3 BE8 20

10 NETBAY 37

1 PLANET 40 4 22.22
between 51-100 words 13 SECURE 51

18 VCOM 51

17 TPS 52

8 G 66

2 BBIK 72

5 COMAN 76

12 PROEN 90

7 ICN 91

15 SIMAT 98 9 50
more than 101 words 14 SCT 102

9 IRCP 103

16 SPVI 111

6 DITTO 115

4 BVG 119 5 27.78
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Words No. Corporates words total Percent
Mean=72.28; 18 100
Sd.32.75

Sources: Researcher's Calculations

From the hypothesis H1: Overall, Mission Statement of Thai technology startup companies Less
than 250 words; no more than 4 sentences. The result of the analysis found that the average number of mission
statement sentences is 3.28 and the average number of words is 72.28. Therefore, the hypothesis H1 is
accepted.

The factor that influences the effectiveness of communication are word and sentence.
Communicate efficiency means Stakeholders' understanding of what the company intends to communicate
through its mission statement. Theory recommended effective mission statement should not be too lengthy; less
than two hundred and fifty words, it should only be three or four sentences. The result of the analysis found that
Overall, Mission Statement of Thai technology startup companies are effectiveness of communication. Because
the average number of mission statement sentences and words is according to theory. Therefore, the company

be sure business success through the cooperation of its stakeholders.

2. Readability level of the mission statement.
To calculate Fox Index, it should know complex word. And then turn complex word to percent of
complex words. We found that percent of complex words less than 5 has three corporates, accounted for 16.67
percent; Between 5-10 has twelve corporates, account for 66.66 percent; More than 10 has three corporates,
accounted for 16.67 percent. Overall percent complex words mean 7.78 After that, find Fox Index from formula
for mission statements of the eighteen sample companies. See Table 4. Overall Fox Index average (Mean) 11.62.

The highest was 15.26 and the lowest was 6.

Table 4: Percent of complex words, Complex words, Fox Index

No. Corporates Complex % Complex words count | Percent Fox Index
words
14 SCT 3 Less than 5 2.94 11.38
15 SIMAT 4 4.08 11.43
8 G 3 4.54 3 16.67 10.62
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No. Corporates Complex % Complex words count | Percent Fox Index
words
3 BES8 1 Between 5-10 5 6
6 DITTO 6 5.22 13.59
7 ICN 6 6.19 11.58
16 SPVI 7 6.3 13.62
5 COMAN 5 6.58 12.76
17 TPS 4 7.69 13.48
13 SECURE 4 7.84 13.33
18 VCOM 4 7.84 13.33
4 BVG 10 8.4 15.26
10 NETBAY 3 8.11 10.64
9 IRCP 9 8.74 13.79
12 PROEN 8 8.89 12 66.66 9.56
2 BBIK 9 More than 10 12.5 8.2
1 APP 1 14.29 6.65
11 PLANET 6 15 3 16.67 14
18 100
Mean 11.62
Sd. 2.54

Sources: Researcher's Calculations

Readability level: The Fog index used to measure the readability level for mission statements of the
eighteen sample companies can be seen from Table 5. Two companies were at the level of 14 up, representing
11.11 percent, suggesting that the level of readability for mission statements in this group is Difficult, which
means that the text is difficult to read. The reader would need post-graduate to understand it at first read. Seven
companies are at a level of 12-14, representing 38.89 percent, suggesting that the level of readability for mission
statements in this group is Ideal, which means that the level is ideal for average readers. The reader would need
a graduate high school senior and college Freshman, Sophomore, College junior to understand it at first read.
Five companies are at a level of 10-12, representing 27.78 percent, suggesting that the level of readability for
mission statements in this group is Acceptable, which means that the text is acceptable to read. The reader
would need a graduate high school sophomore and high school junior, senior to understand it at first read. Two
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companies are in the level of 8-10 representing 11.11 percent, suggesting that the level of readability for mission
statements in this group is Childish, which means that the level is easy and meant for children. That the reader
would need a graduate eight grade and high school freshman to understand it at first read. Two companies are
in the level less than 8 representing 11.11 percent, suggesting that the level of readability for mission statements
in this group is Very easy to read, which means that the level is very easy for average readers. That a person
below seventh grade in the US education system, would understand it at a first read. However, the overall

average (Mean) value of the Fog index for Technology firms is 11.62 at Acceptable.

Table 5 Readability Level

Grade Level/ Corporates Fox
Fox Index Count No initials Index Percent Readability Level
18 up o | - | | 0 Unreadable
14-18 2 1 PLANET 14 11.11 Difficult
4 BVG 15.26
12-14 7 5 COMAN 12.76 38.89 Ideal
13 SECURE 13.33
18 VCOM 13.33
17 TPS 13.48
6 DITTO 13.59
16 SPVI 13.62
9 IRCP 13.79
10-12 5 8 G 10.62 27.78 Acceptable
10 NETBAY 10.64
14 SCT 11.38
15 SIMAT 11.43
7 ICN 11.58
8-10 2 2 BBIK 8.2 11.11 Childish
12 PROEN 9.56
Less 8 2 3 BES8 6 11.11 Very easy to read
1 APP 6.65
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Grade Level/ Corporates Fox
Fox Index Count No initials Index Percent Readability Level
18 Mean 11.62 100 Acceptable
Sd. 2.54

Sources: Researcher's Calculations

Readability level of mission statements of Thai technology companies averaged 11.62, meaning is
Acceptable level. The results of this study therefore agree to be in line with the hypothesis H 2: which has set
that overall Readability level of Thai technology companies is Acceptable level -Ideal level.

Stakeholders' understanding of what the company intends to communicate through its mission
statement, called Communicate efficiency. The factor that influences effectiveness of communication is
readability level. Theory recommended effective mission statement should not be Difficult level and Unreadable
level. The result of the analysis found that Overall, Mission Statement of Thai technology startup companies are
effectiveness of communication. Because the average 11.62, meaning is Acceptable level is according to theory.
Therefore, the company be sure business success through the cooperation of its stakeholders. There are two
companies, accounting for 11.11%, readability at the Difficult level. This is due to a combination of three factors:
the number of words used in communication, the number of difficult words, and the proportion of difficult words
in a sentence. In the case of Company No. 11, the number of words used was 40, with 6 difficult words, giving a
percentage of difficulty of 15. When calculated, the Fox Index was equal to 14 at the Difficult level. Company No.
4 has 119 words used, 10 words are difficult, and the percentage of difficulty is 8.4. When calculated, the Fox
Index is 15.26 at the Difficult level. Difficult level which means that the text is difficult to read. The reader would
need Post-graduate to understand it at first read. Unlike other companies that have the right mix of all three
factors, such as having difficult words but a low percentage of difficulty and number of words, or having a lot of
words but a low percentage of difficult words, etc. Therefore, to achieve efficiency in communication between

business and stakeholders, two companies should review and develop new mission statement writing.

Discussion

Currently, no evidence has been found to show whether the mission statements of Thai technology
startup companies are effective in communicating or not. They should know, if companies don’t know. They will
lose a lot of business opportunities because the technology industry is in the investment expansion and growth

period. The lack of knowledge about the effectiveness of communication of Thai companies’ mission statements,

37



SAISUSMTANAAS AW INENAEAURTITET

JMS-UBU

Journal of Management Science, Ubon Ratchathani University

)

7 14 RUUT 2 (WgmAN-RIIAN 2568)

the researcher sees this as a research gap. The factors influence the effectiveness of communication are word,
sentence and readability. Therefore, the research aims to study the number of sentences and words in the
mission statements of Thai technology startup companies. The hypothesis is (H1): Overall, the mission statement
of the Thai Technology startup company has less than two hundred and fifty words and no more than four
sentences. The analysis results found that the average number of sentences was 3.28 and the average number
of words was 72.28, thus accepting the hypothesis H1. The second objective was to study the readability level
of mission statements of Thai technology startups. The Hypothesis is (H2): Overall, the level of mission statement
readability of Thai technology companies is an acceptable level to Ideal level. The results of the study found that
overall, the readability level of mission statements of Thai technology startups was at an acceptable level. From
the findings, it can be said that overall, Thai tech startup companies have mission statements that are effective
in communicating between the company and stakeholders because they use words, sentences, and readability
levels according to standard criteria.

Communication efficiency means Stakeholders' understanding of what the company intends to
communicate through its mission statement. Because readers interpret meaning by analyzing words and
sentences, a large number of words and long sentences can affect reading comprehension, resulting in reduced
comprehension, inaccuracies or misunderstandings about what a company wants to communicate through a
mission statement. (Klarke,1963 as cited in Dubay, 2004; Sattari et al., 2011; Wray & Janan, 2013) Including
readability level which is an obstacle to communication is the use of difficult words, complex words that cause
confusion and incomprehension, resulting in a decrease in the reader's ability to read (Cheng et al., 2018). This
finding is consistent with the research of David (2020) found that Characteristics of seventy-four Fortune five
hundred companies' mission statements, one of characteristics is Concise (fewer than one hundred words in
length), found that mission statements were effective because they contained about one hundred words, which
is within the recommended range. These results suggest, in practice mission statements are generally
statistically much shorter than theory suggests. New direction for writing mission statements can be updated to
be shorter in length than previously thought. Similar to the study of Schaap and Gonzélez (2023) found that the
sentence is very difficult to read. They suggested that If organizations want to write for their readers, they need
to write shorter and simpler sentences. A target to aim for is fifteen - twenty words. That length is usually long
enough to get the point across without losing the reader. Sentences of more than twenty-five words are often
difficult to understand on a first reading, and even the most seasoned reader will typically struggle to make sense
of sentences longer than thirty words.

Communication from managers to investors is very important and low readability reduces the

usefulness of massage. So, it should not be difficult level and Unreadable Level (Blanco et al., 2021). The study
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found that while most Thai technology startups have effective mission statements in their communication. But
there are 2 companies that have readability at difficult level, which means that the text is difficult to read. The
reader would need post-graduate to understand it at first read. Therefore, to create more effective communication
between the company and its stakeholders. Corporates need to review and rewrite the mission statements by
reducing sentence length and the use of multiple-syllable words (Rajasekar, 2013). Companies should review
and develop a new mission statement that includes the following steps: Orientation, communication analysis,
implementation analysis, and component analysis, such as identifying required components, drafting mission
statements, communication analysis, semantic analysis (readability), legibility, and Compute Fog. (Cochran et
al., 2008)

From the above, it can be concluded that an effective mission statement must take into account
whether the reader understands what the company wants to communicate or not, for the benefit of both parties,
which is widely accepted in business, especially in strategic management, marketing, finance, and accounting.
If stakeholders cannot read and understand it, the desired outcome cannot be achieved (Khan et al., 2017;
Blouin, Core, & Guay, 2010; Li, 2008 as cite in Sattari et al., 2011). Reading also helps build confidence in the
stock market and attracts investors (Khan et al., 2017). If Thai technology startups know, it would be able to
develop a mission statement to communicate to investors, lenders, customers, employees, communities,
government etc. Stokehold will understand the intention of the business and support and cooperation, which will

be beneficial to the business in the long run

Conclusion

The study found that in practice, mission statements are written according to theory and not according
to theory. Those successful companies have mission statements that do not follow the recommended minimum
of two hundred and fifty words and three or four sentences. The recommendations mentioned are based on the
idea that readers interpret meaning by analyzing words and sentences (Klarke, 1963 as cited in Dubay, 2004;
Sattari et al., 2011; Wray & Janan, 2013). The reason that why corporates have longest mission statement: firstly,
it may possible be influenced by the vast area of activities to cover in terms of service delivery; and secondly,
mission statement needs more explanation to make reader understand the message as the array of services
may be vast (Khan et al., 2017).

One important thing to note is that there are several levels of Readability, such as: Difficult level means
the reader would need post-graduate to understand it at first read; Acceptable level means the reader would

need a graduate high school sophomore and high school junior, senior to understand it at first read. Very easy
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to read means the reader below seventh grade would understand it at a first read. (Gutiérrez-Ponce et al., 2023;
Rajabalizadeh, 2024) Therefore, it is recommended that companies or government agencies regularly review
their mission statements. Check to what extent the target audience can understand what the organization wants
to communicate. An example of a research study that explains this well is: Sattari et al. (2011); Her findings
indicate that the levels of readability of mission statements particularly among broad-based audiences may be
failing significantly. When mission statements and related corporate communications are not readable by
intended stakeholders.

But if a company or government agency has relationships with multiple target groups and each group
has a different level of understanding. The suggestion is to divide the main mission statement into sub-mission
statements. To make communication effective for specific groups. (Cortés-Sanchez & Rivera, 2019; Sattari et al.,
2011). But if a company or government agency wants to communicate for a wide audience, it generally requires
a very easy to read level (Pitt et al., 2010).

However, in general, comprehension efficiency decreases as the length of the mission statement is
involved. Long numbers of words and sentences can affect reading comprehension, resulting in reduced
understanding, inaccuracy, or misunderstanding of what is being communicated in the mission statement
(Klarke, 1963 as cited in Dubay, 2004; Sattari et al., 2011; Wray & Janan, 2013). Therefore, writing an effective
mission statement should take these factors into consideration simultaneously.

A framework for writing effective mission statements: 1. An effective mission statement should be
Simple, be Specific, be Realistic, Strategic Positioning, Relevant to Stakeholders, Long Term Orientation (Bansal,
2013) recommended length is less than two hundred and fifty words (David & David, 2015), Avoid using highly
technical terms and unfamiliar words (Drohan,1999 as cited in Godkin et al., 2000); included complex words
(Gunning, 1952 as cited in Dubay, 2004). A good mission statement should have the following general
characteristics: To reflect on the existential plane the vision of the company; To incorporate the core corporate
values; To be feasible, understandable and concise; To be generous in stating the company goals; To have a
semantic impact on all stakeholders; To have a good literary formulation. Mission statement must be free of
financial expression, numbers, percentages, ratios or objectives (Bratianu & Balanescu, 2008; David et al., 2014
as cited in Alawneh, 2015). 2. Communication to investors is very important and low readability reduces the
usefulness of annual reports in terms of evaluating firm performance. So, it should not be difficult level and
Unreadable Level (Blanco et al., 2021). Use of the Gunning Fog Index (GFl) to Readability level measures of

mission statement.
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Further Research

The following investigations will provide greater proof of truth and may contribute to the
establishment of high-quality mission statements. Should conduct research on;

1. For good development and improvement, mission statement characters also have issues that
should be studied to check their performance, such as nine mission statement components, Inspiring,
Reconciliatory, and Enduring.

2. Readability can be tested with other measurement methods such as FRES and FKG, SMOG
Index, how will it work? And to ensure that the results are clear for sure, is the opinion survey of stakeholders
understand or not? How do they understand Mission statement of the company? Is gender, education, work,
etc., an influence on reading comprehension?

3. Readability should be examined in other areas of the business, such as marketing
communications, finances, with external stakeholders. Communication on human resource management and

production with stakeholders within the organization which affects the success of the business quite a bit.
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Abstract

The customs brokerage business for import and export procedures in Thailand is highly
competitive. Building sustainable relationships with customers is a crucial factor for enhancing competitive
advantage. This quantitative research aims to examine customer satisfaction and trust as factors
influencing service loyalty. The sample consisted of 400 members of the Import and Export Association of
Thailand, collected through an online questionnaire. Data were analyzed using descriptive statistics and
multiple regression analysis.

The findings indicate that satisfaction and trust have a significant positive impact on overall
service loyalty, with the strongest influence observed in satisfaction with hospitality, trust in relationships,
trust in safety, and trust in transparency. However, some variables were found not to significantly affect
service loyalty, including satisfaction with convenience, coordination, information received, service quality,
and service costs. Based on these results, industries involved in service provision—such as customs
agents or businesses seeking to strengthen customer loyalty—should focus on fostering relationships and
trust with customers, particularly in the areas of data security and service transparency. Creating positive
customer interactions, such as providing friendly and attentive service, can further enhance satisfaction
and loyalty. From a marketing and organizational development perspective, service providers should
prioritize building customer trust by offering clear and transparent information regarding safety policies
and organizational operations, while also nurturing long-term relationships through consistent and sincere

service.

Keywords: Satisfaction, Trust, Loyalty, Customs Brokerage Services
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1
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Onlinelu uwanwWasy Facebook Lia ladayauasazinnisnsianuBauiettesdayanlaiuuazianng
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o

nsAndaAiail fideldnvunauisdaetng AeldaingnInisAuinauasiaedng 109 Yamane

1 ¥ v !
= [

(1973) RszFumuAatIapaaunaansuls Saaas 0.05 AUl A9 1UINTIAY 400 Faasing @
atiunaiiumusandeyaain anndinly annaninduazdseanuistszmalne lnaAuanaIngnIves

Yamane tagld38 AMWaMaINgAINIMLA AuauNgNsaeeng Al

ANININUAINUIUNGNFLDEN9289 N117 811 Taro Yamane
N

n = —
1+N(e)?2

Anuue i N = AUIUIBINGNAIDEN
4 4w
e = ANNAAALARRUTNEBNSU A
ANUUANNTN AN AN AT dIaaniaL sz A lne HANUAINA 78,000 378 EHANNNTNUAN
Tugmnsazlansil 1le N = 78,000
e =0.05

AnTIDN Yamane
78,000
1+78,000(0.05)2

~ 78,000
14195

78,000
196
n =397.96 ~ 398 78
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U o/ 1 1 o o 1 oA v ‘d‘ QI/ =3 2 =3
ANUL NQNAIBEININD 398 Faating wsialflsAanuimeduniny AR

v
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BYAINNGN
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(Check List) #dam1a1s 5 4@ Tmﬂiﬁ’lﬁﬁﬂﬁmﬂuLﬁm‘ﬁlﬂuﬁqmﬂﬁm A9t 2 uungeunnluni sz
paNenalazedgnAn anuau 27 e doudl 3 wuuaaunNlunislsziiuannulinnglagesgndn aauan 13 4a
it 4 uuugeunlunsssfinannusng snuau 10 dedsunusennusanand s luuAasduTidnen:
wWunnmandauilszaunuan (Rating Scale) Faazililfidenmev | diitsamnanidanlne A uTinandssiunis

¥ o

pdayadumInia (Interval Scale) TnadinmusinnsinuuaA1szALAIEIAg 5 AZIUW = WHUAENINTGRN LAz 1

e

=3 % 3 Aﬂl
ASLLU = LUAEILBENEA

NTATIARBUAUNINTRILATRIND

NN9AF LA EHA U LU UAD LD N T UNIASTARLUNIAT AU FERUAT 5 FLAURAINLLLALATY

o

s o o A A o s & o =
NQ@ﬂNﬂq?mﬁ'qqm@UﬂmﬂqWﬂ@\?Lﬁ?'ﬂ\?ﬂ’ﬂﬂﬁ'zﬂ@uﬁqﬂ N1FATIADLAIMNAINLTILLUANN (Content Validity) §

al
v [%
o o o K v %

TuRaUNIIATIAdeL A fAdaAnEINUNIuITTUNsINTnNgdes AnunlAainnistennimannigm Tne

= o o

sousaNidunnanginaluuuonelun1sainaeTesiiaiqnaliude §aduaaninniaNleaaInin MM

a
| v

Meuan A UULALDNNNA T NTRAUE §NFIAIAINENANTALLLABLDNAINATD §NINATIRINY 3 7N
Ifvinismeaaasuuily Idaiauauuztiiiiabn naanaunsiaaauANiensediian anudila uaznis

' o

TEn11978AuAsudIuBas ANt lansaTuvzald nianlinzuuunanisdnduwnaniAsainay

1
o a v

A0AARBIURITR AN DN RgLUTEAIA (Index of Item-Objective Congruence: 10C) e l#irTasiianainalius

a
'

o A 4 da o A o Ny X Y o o - Ao W
ANNYNABIRIENLIHE FasNFaensdniTadnldnsauAguiienIuazaannsasiudngsvasraasnisiqasag
A HAZLUUE +1, 0, WAZ -1 NITATUIIANATRAINNARAARDS (The Index of Item-Objective Congruence:
I0C) wudn {A9ENIN9 0.67-1.00 warlilfudgedarninminauiuaesdidanaiydananoine insenis
dgl a o Q‘ dg/ 9 o [~3 ¥ a o ¥ ]
[Hanae9n19adeNINENau gadanaaeaivdeyaainanidinluanianinidiuazdeaanuisilsznealng uas
gldusnissaunueanaesinlunllld ngudaeting Aauau 30 AU LNeAAgauANLTale (Reliability) A1N
ANdNszAnidulsc@nsunannues ATEULNA (Cronbach’s Alpha Coefficient) @vlimasA1ndn 0.80 AafiAaa

YT DAMINALLELNY8S (Pallant, 2005) wanalm13199 1

ANSI9N 1 NANNTIAINEHANAT A NGDAAREY (I0C) wazdNlsz@nauaani

3 ' y o
asrdsenay AMNULTaNE
ANNanalasiaANazAINT FEUL3NNT 665
AN lasan191l9r AN UURIN19LFNNT 777
puNana lasiadayanlaiuainnisisnig 784
A NNanalasadaenAe 755
=2 ' Y a
ANNana lasia AN Waasns WENg 739
ANNane lasaAnlganeHe ld13nNg 733
AN A lasuAnTLsela 640
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asAlsznau ANULERTE
A Idelasua N duug 623
AN delasupannlaende 537
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=3 1 1

gadefiudayaainngurnetnmtsiaanftet1aLuLN1saiATlafINatn9au szndnhen
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TayaudaaziinisnsrananGauiensasdeyaiilaiuuasiinsimsgideyasaallsunsud1agy SPss
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SRty
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2 ¥ dJ k% =3 1 o 1 = (53
NIEUNTDHANULULABUDIN m"l,mrmmimmqmqmwnﬂqumam\ﬂ,ﬂqLmﬁwmﬂiﬂmmu

&5a3Uneadia (SPSS) nenieatannldlunsminssideyaniudnglszasiaain1sidaaaldunausiall

1
a a

1. ansEausTene lawn AMAIND (Frequency) ANFaeas (Percentage) ANLaRY (Mean) WA
quw,ﬁmmummﬂm (Standard Deviation) Lﬁ@'l%’f?mew’%gaﬁﬂﬂmmn&juﬁmﬂw AawlsAunasfauLle

AN

a % a A o o '

2 405 T961989 Ae N1T3LATIZHRNANRUS (Correlation Analysis) Iaedgn1s109u e Fiw

[

(Pearson’s Correlation) tN@dtAs i@ n1lsrdnsandunusnie lusendnedanils n1391AT2iAINNDAD LT

'
aad v o 1

Wi1ANs (Multiple Regression Analysis) 113N 19n 9@t anldAnw A uduiusszudnesioutls 2 saaulil Tae

aa o o v ¥ d‘ ya s a d‘ i’/ ¥
28N171FLLIAUINANNITOADAILLIL Enter LW@I%WQ@M@NNMﬂWuWﬂQiQ

Uszlagunaininazlansu

v ¥
o a

1. flaunueanzasainisninaninliainnisdeassiiiduwuamnilunisainaaoiuianalaly
nN19LENN9AUENN | uazAulinnslazesgnan NdanaliignAniaanuinalunisldusnig
o v a o u A 1% o Ao A a o A o
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IDYAUDILADLULLAALAIN ITUIU jaaay
VWA
el 274 68.5
3TN 126 315
EREY 400 100
a1
211-301] 20 5.0
311-401 90 225
417 -501 185 46.3
511 -591 105 26.3
CREN 400 100
STAUNNSANHGIEA
nn 1. 7 1.8
o viraiieuwin 23 5.8
. viiaauwi 27 6.8
Boyoysis 163 40.8
1Brynynin 108 27.0
snynynian 72 18.0
CR RN 400 100
ALY
WiN9U 83 20.8
WIntinanu 115 28.8
HAANN3/HLTING 196 49.0
1A128AANIT 3 8
ANTINFLANS 1 3
AN 1 3
gInagIusi 1 3
CR BN 400 100
szaunsainawinulunislduinisnaunuaanaag
weandn 21 25 6.3
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TAYAUIDILADLUULAALAIN IUIU Sasaz
2-51] 113 28.3
6-10 1 98 24.5
111d-201 101 25.3
1NN 20 1 63 15.8
39u 400 100

ANAN9190 2 uansRAanudIngusaetng daulug iuwatiadaua 274 au Andufeuas

68.5 118911919 41 — 50 T A1uu 185 A Antufaaay 46.3 HezAunisAnenSoya1ssaiuiu 163 AL AR

fuFaeaz 40.8 Wugdnnnsvizeduinsaiuau 196 au Andudasas 49.0 Huszaunsnilunisldusnissaunu

28NU84 2-5 11 a1101 113 AL Anlusasay 28.3

A15199 3 FzAUANNNINala

AMNNIND LA x SD sTAU
1. anuianalasiapanazaonilafuusnig 4.40 0.59 NINTGA
2. anuivenalasianislsranuanuaesniEnig 4.36 0.58 NINTGA
3. Annuianalasiadayanlasuainnisusnig 4.43 0.56 NNNgn
4. pauivanalasiedsende 4.39 0.54 WNTGA
= | Y a =
5. Anuianalasiennin waeInisliuEnig 4.41 0.53 NNNgn
6. Avuisnalasiapnldane e ldusnng 4.38 0.53 WNTGA

dl o =3 v 1 % = 1 ¥ dl Yo a
AMNANTNTN 3 TEALANNNINElaTEAU ‘WLI'J"Iﬁ’]uﬂQ’WN‘W\‘i‘Wﬂi‘ﬂﬁ]‘ﬂ‘ﬂ‘i’]%ﬂ@“ﬂblﬂﬁ‘u“nﬂﬂqi"ij?ﬂ'ﬁ

dl A = 1 Y a =3 1 dl Yo a
HINVAR TRIAINIAD mm‘w\iwa%mQmm‘wmmmﬂummmmmquwﬂﬂmmmmmnﬂmumma

AuanalasadaeAe anuNanalasasnldaneia 1915017 Aouianalasian1slseaueaNu1eangL3nng

TARAe 4.43, 4.41, 4.40, 4.39, 4.38 LAY 4.36 ANNAFL

A15199 4 zaumdldngla

Aanldangla X SD STAU
1. A ldndlasuanuiildals 4.48 0.53 anniige
2. anldanelasumonudniug 4.41 0.49 mm’?izgm
3. amliandladuanuilaensis 4.36 0.51 snfiga

ANA9NN 4 szAuanliglanmadiu nudianuldanglasuanullsalasnign sesasun

Aar N 39 lasuA NN TR A NI lasua Nl aansl TANeAt 4.48,4.41 LAY 4.36 ANNAFL
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A5 5 22AUANNANA

ANANG X SD FEAL
1. ANANARIUNNTLANFD 4.42 0.61 NNNGA
2. AR UNNINAUNN T 4.47 0.55 NNNGA

dl o o a ¥ 1 o a v o 9/%; dl A
AMNFANTINN 5 TTALAIMNNNATIEATU memmmmmumiﬂ@umhmmnmm IANAINTIAD

FNLNNTLANAD HANLRAS 4.47 LAY 4.42

NSNARAUANNAFIU ANNNINalawazAN I landanananINAnF NS tEusnng
AILNUARNURY

Andeyare9ngurinetng (n) 411U 400 Faeeng HANARY douleuuNIngg LA andNTug

1PEATNN7UDUNTAU VRIuAazFqLL s LaTAakU IR NNA NN dNNN9ALATIZAINDADBE

A1519% 6 ANdNU AN ANANNUTIeIFul TTaTAseasI9resANNanala

Aauils 1 2 3 4 5 6 7 8 9
1.Convenience 1
2.Co-ordination 686 1
3.Information 608" 6947 1
4.Courtesy 586" 698" 741 1
5.Quality of care 5247 609 .680  .647 1

6.Quit of pocket cost 517 578" 577 571 584 1

7 Transparency 4667 5217 525 486 531 5927 1
8.Relationship 384" 4927 492" 4460 509 578" 468" 1

9. Perceived Security .311° 424" 429 402" 432" 501 383 523" 1

a o

“ R ATUNNADANTZAL .01

<

1 - a

wAdATEN19anAN I dRgadannfgIun19iay Ae N193LATTIAINNANEYIEINY (Multiple

d9

Regression Analysis) AMNANNMNIZANTLIZAUNTTTATeRa LN af LA NENAUSIRIA N Nanala
v dl ] 1 o al Y a o 2 o A eaal A o v ¥
wazanldanslandsnasendnuinalunisldusnissaunueenaes gidaaenldas Enter inansdaulssiuidn

d ey o o L v w o o
annaive W lirndndss@nsannunaneavesoudssiunniauazinedsylagiluntsAnsinaumn
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v

il fAdelinaaaauandniusseudnedudssiuis 9 sawdsinatlesiuniaindoymn
Multicollinearity a1nA13199 4.18 n1331ATIeHAd N s AnSanduiusaaalas4u (Pearson’s Correlation
Coefficient: r) 3¥M9N9ALUIFU NUIT ANTEUGNY 698 - 647 11iiA1 0.80 ATANNANTINN 4.19 pinuanatl A0

Variance Inflation Factor (VIF) 22983 4196uHN AN sy1Ing

A15199 7 HANIALATIZUANNTDANAENYANL (Multiple Regression Analysis)

B Std. Error | Beta t Sig. Tolerance VIF
(Constant) 1.764 612 8.646 | .000
ANAanalasani -.030 044 -042 | -692 | 489 478 2.093
axpni |5 snng
Auanalasanis .040 052 055 | 775 | 439 349 2.867
192411971 189NNT
13n19
ﬂQWNWQW@Iﬂﬁ@ﬁ@H@ﬁ -.031 .056 041 | -567 | 571 334 2.995
1#5ua1nnnsLsnng
Auenalasadaende | 130 .055 164 | 2.366 | .018 361 2.774
ANNaNelasiaAUAN | 049 052 059 | 935 | .350 433 2.311
984n19 LTS
ANTanalasie 072 051 088 | 1.403 | .161 438 2.281
Anldaneniieldiisnng
A 3analasumany 113 045 139 | 2,503 | .013 564 1.772
BIENIT
Au3analasu 140 .049 161 | 2.859 | .004 552 1.813
ANANNUS
A danaladumany 124 044 147 | 2.835 | .005 647 1.545
Uaanniy
R R? | AdjustR2 | SE(est)| F Sig.
566 321 305 | .36156 [20.474 | .000

WNNemR R =.566° , R°=.321, Adjusted R°=.305 , F = 20.474, Sig. = 0.000 (* HseaunftdnAtyn
ADANILA 0.05)
= a o - = > g ) o
RINANNINT 6 arnsnedunadaulnensaiavuiane lauazaanlianglandanasieananusing
Tunsldunissaunueanaes An NAITUIAITUIMNITANANNITOANBENY A LT AT R WL 0.566

o &

pana1adn1ng 1 uanslfidudn nquiawlssuiaouduiugiu lnadduilszdnsaasniswaansal (R?) 7
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gnunnetUNEANNELLLsrRIA NI nalanaz AN 13919a TaFasay 32.10 491An F winfu 20.474 Nugna
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Faunueanaed wanannilaAn Sig. levindu 0.00 waaslfiduinanuianelawazainnldangla adnales 1 6a
al o/ o b‘d‘ 1 o a Y a o/ 1 o/ lﬂl = s s
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=< £ 1 1 1 ‘ﬂl U 1 1
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) 'S a 1 == U -ai 1 o Y a
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% = o ' o -ﬂy =< 1 o o = %
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£ o o & . . v v o . .
AUANANNUS (Relationship) (B = .161) Aruldanslasiuaiutaansia (Perceived Security) (B = .147)
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nsldiiEnssaunueantadlsiaay 32.10

auntsnensnflugtazuuuiu Y = 1.764 +. 1404 +. 1304, +. 12445 +.1134,

annisnensadlugdazuuunnsg i z=. 164y, +.161,, +. 14743 +.139,
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2 o
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a
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Abstract

This study investigates factors influencing the employability of business administration graduates
from their own perspectives. A quantitative research design was applied, with data collected through an
online survey of 185 graduates from the Faculty of Business Administration, Prince of Songkla University.
Descriptive statistics and stepwise multiple regression analysis were employed. The findings show that
graduates rated technical skills (X= 4.58, S.D. = 0.83), emotional and social skills (X= 4.53, S.D. = 0.40),
and work experience (X=4.52, S.D. = 0.36) at the highest levels, while social mobility (X= 4.20, S.D. = 0.62)
and employability (X= 3.54, S.D. = 0.83) were rated at high levels. Stepwise regression results indicate that
only two factors significantly predicted employability (p < 0.05): technical skills (|3 = 0.466), positively
associated with employability, and social mobility (B = -0.231), negatively associated. These results
underscore the critical role of technical skills in enhancing employability, whereas prioritizing social mobility
may adversely affect employability from graduates’ viewpoints. Further research is recommended to explore

additional determinants, as the current model explains only a limited portion of the variance.

Keywords: Employability, Business Administration Graduates, Technical Skills, Social Mobility, Human

Capital Theory
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N HINUNNAIAN TeeBUBANAIATYIRNATETI BUAZANANT IR ANBasTan1aTunTglRe
dawsuilsdszaunisal (Experience) wazinmenisansuniuazdsan (Soft Skills) HuguaInnaunisEeuy
nedeAN Ut NdAnIeINIsFENfinun sl JATusuazn1sdunaluan NLIRARNATY NNTHANKATY
= L Xy v o o gua a A a o Ay )

nyegwanidideaiuinliinnseuuuAsfinseuaguuazainisnesuneladendenasiannuannsnlunig

Toanulsatnesaunny aunanaluning 1 lunseuluaAnnIIINe
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Aauilsadse Aaulsnnu

AUINEENINATA —
H1-H4

ANUNITABUTUNI9FIAN — 9
ANENN1T0 N lAeNL

AuLlszaunisnd —

AusnENI9aN LA daAN _

2NN 1 NFALUUIAALUNNSIRE
9AN1: Aasheim et al. (2009); Md Pazil and Che Razak (2019); Hossain, Alam, Alamgir and Salat (2020);
Sehgal and Nasim (2020)

] aaa o
TetUeIgael

1. UszanslunisAnun

v ¥ '
o a4 o a A =2 = o

dszanslunniduaisilae TudiniaunisdnenssdulEoassuangasusuisgnatding
2565 189NMNANNGUAITALATUNT STUIURIAY 1,047 AU nszanelu 5 Inenian Ysznaudas Ananiam
wnlin) A9 498 AU (47.56%) InananlnmanT a1uan 33 AU (3.15%) INLNURgIH)T81H AuIL 181
AL (17.29%) INELUARTI AU 167 AL (15.95%) WATANENIALIA AU 168 AU (16.05%) (Maean1

o K]

ADAUNANET WWIINENRLRIUVAUATUNT, 2566)

2. NguAdREN L UNNSANEN
2.1 NMSMUUATUIANFNADEN
mﬁff{ﬂﬂ%ﬂﬁﬁwummmmmjuﬁq@ﬂw‘imﬂfﬂﬂmﬂm G*Power 198541 3.1.9.7 (Faul,
Erdfelder, Buchner, & Lang, 2009)-Inginnuuaf1nisdinesduiunisainszinanasniignd (Linear Multiple
Regression: Fixed Model, R? Deviation from Zero) ﬁ’\i‘ﬁ A18111AN1INAADL (Power) lWNAL 0.95, 32AU
Hag1ATY (O1) 0.05, AMUAUFILLIVINUNE 4 69 uazauABNEWa (Effect Size f2) AUNANATN (0.15) ATNLUING

194 Cohen (1988) nansAuanslAaIANgNs8t19dUsn 129 AU (Prajapati, Dunne, & Armstrong, 2010)

2.2 3EnsguAating

nsRdeildasnsguaaatuLLaadunel (Multi-Stage Sampling) Fsilsznausaadunay

o

£t
1) TN squsnainauuuwLiedugi (Stratified Random Sampling) tneiutivdszainsaaniidu
FUNNAINING LA waznvunauIuFaat 19U sdu)in1ndndauaaatszning (Proportional Allocation)

auanalimisen 1
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' |
A o e

2) ldnnsquuuianizianzas (Purposive Sampling) e AntaaN T nNHAMANITRAT AN

o 1 o ¥

waninouat IaegRdelanuunanindnnsasiva W lingusetandnnsuifaunsenis tsznausae: (1)

a

¥ o ¥

= o A aa a a o a =
nAn luszaudIy1aTnineadeeduUN19AIuLTN199304/N199ANTT9NA (2) AUNITANEIAIN
NINLNABAITIAUATUNS LAz (3) aunisAnu luilnnsdnen 2565

3) Tunaifusausndeys §adelAuLuUaaUDINABLNALIIUNA 190 211U UATAANTEY
WULADUNINAN A NANY IIMNNZaNd MTUNT3 ATz aya lAeAY 185 a1TL Tenanndnanuaudumig
muuald Tneinisnseansaasngusitatnglunsazdnaiuauanalunised 1 adnelsfinin dadanaasngs
o 1 dl <3 Yy a A ] o ] dl o dl Y o o ¥ =K ! o 1
foatieiiivldasaianuunnseaindndounauanmndszans wesaindaaninlunisdniiengusoasing

WAZAMINNITAALNAUNLANFNS TRl LLFAA AN

AN99N 1 ATUIULTETINTUATNGNFBEINATLUNATNINELUA

B ERIET Uszdng (AU)  AREIU (%) NANADEN (AU) nziuﬁ"amhqﬁl,ﬁu"lﬁﬂ?q (AY)
gy 498 47.56 61 74
lamnil 33 3.15 4 9
qaunFenil 181 17.29 22 58
ZEN] 167 15.95 21 14
e 168 16.05 21 30
394 1,047 100 129 185

NNELUR NGNFAIRENANARAIUAIUIIANTUIANGNFARRENITURAT 129 AL

3. LAFRINaN LElun153as
wizasdef ldlunsdedusuuaaunineanlal (Online Questionnaire) NEAFUNIUNTUAINNNT
- - co A . . X
NUNIUUUIAR N 1) waznauddeinaades Inautieanidy 4 naw fall
3.1 TAseds1uudgau Ny
ARUN 1 ANDINARNIBIAIANHUTIBINGNAI2E 19 91191 3 12 TuAInINLLLATIRaaL
$181N19 (Checklist) Usznausag (1) nsAanulusAudFoyorssninaadasiun1esiuisusgsna/mnisannng
giﬁfa} (2) A39LNIANHIANNNANINENALFIUATUATUNT LAY (3) A3auluilnisdnmn 2565
ﬂl $ 2 ol/ £ o £ o
naud 2 dagaialiaesdrauuuugaunid aruaw 4 48 1uA D INLLLRATIAAaLNANNS
(Checklist) WazUULIANAN Usznaumag (1) wia (2) a1g (3) INALRAY UL (4) INewaRALNITANEN
AaUN 3 uuugaunisingaiutladafdeanasanana nisalunislaau leaaudasann
91UIREURY Aasheim et al. (2009); Md Pazil and Che Razak (2019); Hossain et al. (2020); Sehgal and Nasim
(2020) WunuugauaNsaszauTiadeia 5 su lewn suwineeniamealia (4 48) Fun1saeutuniedann (3

49) pulszaunisnd (4 48) ANWNHENIEINDILATEIAN (6 18) WazAIBAINa1N1TlNNT AU (3 18)
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ansouziuudaunNiuluLNInTdiKtszanuAn (Rating Scale) 5 52AL ANNWWINI9Tad Likert (1961) Tag

ANUUALN T NS I AT UULAaT

'
a

5 iUl uHeDs AaauAaviudan luszAunniign
4 AU NHNEDN DA NAaTiuse s AUNIN
=1 al = =3 ¥ o
3 AZLUL YN8B0 TAouAniusglusysul unana
= al a =3 ¥ o 23
2 ATWUL UN1EDS HANAniuAae lussAUTas
=S a a (~3 v [ v dl
1 AZUUW NNale HAnuAaiusos TussAutiasfgn
Fvsuuuugaun N lugawin 5 AuANa N7 lNT AN HdeAna1NEeananuaL 2 48 Taa du
analdinarnnndiuilendnaz i’ uas "duanadesnnauinuenaanEaun §3dalaviansnauen
. J o a g di v =X v
AzUWUU (Reverse Scoring) i liAnsneif e liaziuugenanaiaauainisnlunislanugs uazazuu
6') = kA ‘I? £ i
ANefeANaINngnunisidaus luyndeAinin
AauN 4 Talausnusluiladsndinananitngnisalunislaany Wuataindaeds

(Open-Ended Question)

3.2 inausin1swilananafg
A7ULAAMNUNNBIBIANRAL ASILUTEAUAMN AR TFnauaisail
ANLRAE 4.21-5.00 el HAnuAaLiusas TuscAUNINTIgR
! P 2 o a & v o
ANBAE 3.41-4.20 U180 HANARTueae lussaALNn
ANLRAL 2.61-3.40 NN HANAALTWAYE LI AULNUAAN

ANLRAL 1.81-2.60 U1 HANAAWiLALe TuszfuTiae

'
=

ALRAE 1.00-1.80 MNaT HAuARiuAas TussAutiaegn

4. NSATIAFDUAMNINLATRINA
4.1 NM9ATIARAULAMNATILTILEAUN (Content Validity)

2 o ¥ o dl % dgj v Y a v a a a o i 1
EJ]’]’QEIVLWLA’]LL‘LI‘]_I@ﬂlm’nﬁ/]@i"]\iﬂlﬂﬂiﬁ[‘dﬂi‘\‘i@ﬂi’%%ﬁ’]utﬁ“ﬂ’]ﬁ‘ﬁﬁ‘ﬂ@LL@Zﬂ’ﬁ‘Q“QEI [IUIU 3 NU

AsaadauANATLEien InaldAdaiinanaannaetssudinedanininiudnglszaannisaas (ltem-

]

v
o [

Objective Congruence Index: 10C) ANNA5U89 Rovinelli and Hambleton (1977) Y191l ﬂﬁﬁmunﬂ‘ﬁ'ﬂiﬁm IOC

9211974 0.67-1.00 TININNG1 0.50 DaNHANNATUTUTe M ReansUls

4.2 NMSATIARALAMNLTRNY (Reliability)

gadalAduuugaunINfiIuNNInMasaUANNATEILENILAT AN AT AT AFIILAY

TunasedldiunguidansusindlAasiungusinetng Auiu 40 AW LAZTATIIINAIANITBNWAYEAD

Q

=

13w @nauean12184A01LIA (Cronbach's Alpha Coefficient) T@ANAMNNITa T UIBILLLARLDINLARZ AU

91 (1) FwinEenIamaAtlia WA 0.86 (2) AUNNTAUTUNINAIAN WU 0.83 (3) suilszaunisad windu

0.85 (4) AN HENI981TN AT AIAN WAL 0.89 (5) ANUANINAINTD IUNF1A9N1 N 0.84 LAZANAIH
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4 Yo 4 4L a4 . 4a 4 o d
\mesiulng:NyaRiy windy 0.89 TaA1ANTaiuNAUIAININAYT 0.70 T9nad1NANTeNulusTALN
gansUlARININ TR Nunnally and Bernstein (1994)
= > ae Yo o < y A o
5. NMSINUSILTINTRYA N1FIAEATIHATHuMSALTUsINTeyannTunawsia il
5.1 AMEERAETIaMINARAINANEANIANAATUAYINEINIIAANITHIINENARAITATBATUNS LiND
19ANBATIZWIUNNTIALTILIINTaY AR INNguAIaEN luNIIRRLLLILA DN
5.2 AfiunsifiusausandayaantudiniaunisdnwnseAulsynynsuangnsusnnsgana

udin 1 2565 Tutasineuiiguieu fs Aamnan 2566

5.3 dutuas U lfainnisaauaNisuNaNIAsIaaaUANaNYsaliielsraanateya
il

6. aanTlilunsiiassvidaya
6.1 ﬂaﬁﬁyug'm
- Al (Frequency) uaziataz (Percentage) ‘1%'3mm:ﬁ”@g@ﬁqiﬂmm;ﬁmammumumu
- AadE (Mean) memmﬁ'mmummﬁm (Standard Deviation) TdaiAszvisrsuasiade
A

4 AULAzANNEINN90 N3 InaueaTudn

- AMA9NHLLT (Skewness) wazAaNTsd (Kurtosis) ldmsaagaunisuanuastesdeya

6.2 ADAY LTATINHALAUNINLAZTAIND

o

- AAgTANganARed (I0C) MRageLANNATadaiiand

-Adusz@NnTueannr1e9ATEULNA (Cronbach's Alpha) 1EA99a@8U AN TR 1T

LULABLNIN

6.3 gdaTldlun1InagaLNNTaTIAnTaaNNA
- NIRRT s BaaAndulseAna auduiusuLLe Fau (Pearson
Product-Moment Correlation) taein111m \nuTAN AL s AvEavduiuglaia i 0.8 (Liu, 2019)
- NMINAGRLNIZTINIEURTINY (Multicollinearity) AnelAN&RA Tolerance (FaaiAnldtiaandn

q

0.1) wazA Variance Inflation Factor (VIF) (sasRAn13iiu 10) (Miles, 2014)

6.4 A0AN M LUNTNARAUANNFAF Y
mﬁmezﬁmmfaﬂL%qwmmwﬁumau (Stepwise Multiple Regression Analysis) WWannaaw
a a o O y e > v a = . = &
ananauasladeia 4 mu‘wmmmmmmanlumﬂmmwnmummm Inedn1IeeuAduLsz@nsninanay

(B) uazAn p-value NrzautiadnAty 0.05
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NANISANEN

a cY =S Y o dy
annsiAzvidagaannsaagluanisinm lansil
1. nan1saAssdayanalluasdpauwuusgauau
ANAN9N 2 wudngravuuuasunndauluniumwaneds a1uau 95 A (Feaay 51.4) Lazin

o ¥

78 AU 90 AU (Faaay 48.6) Tnadaulun)dlengseudng 21-23 T Auau 95 AU (Faaas 51.4) 9898900AG
24-26 T AU 89 AL (Fa81ay 48.1) wardiies 1 AL (Fasay 0.5) ﬁﬁmﬂé’f\uwi o7 Fauly drunantsGou
nzjuﬁq@ﬂ'wmuslmyﬁmmmﬁﬂmwﬁ”m 3.50-4.00 A719%1 100 AL (5R81AY 54.1) $A4AINABILAY 3.00-3.49
S119U 72 AU (Fa8ay 38.9) 22U 2.50-2.99 411aU 12 AU (Fatay 6.5) uardifies 1 au (Faaas 0.5) A5
insALeae Izl 2.00-2.49 Lﬁ@ﬂma‘rmm?mmﬁwmmjuﬁq@ﬂwqmu%mmm wudndauligiauniafnem
AnangaanIalug Aun 74 A (Faaaz 40.0) 789AINIABINY LA E)FENHE AUl 58 AU (Feuay
31.4) IneaAin A1uaw 30 AW (Faaay 16.2) Anaaa AuL 14 AU (Fasaz 7.6) uazdnaaaiinniil

U 9 AU (FREAY 4.9) ANNANNL AIA1F9N 2

A15199 2 dayariallvesdreuuuuaaunin (N=185)

A AU (AY) Sasaz

1. bWNA

78l 90 48.6
TN 95 51.4
594 185 100
2. ﬂ'lilq

21-23 1 95 51.4
24-26 1l 89 48.1
faust 27 T sl 1 0.5
394 185 100

3. LNFALRRE

2.00-2.49 1 0.5
2.50-2.99 12 6.5
3.00-3.49 72 38.9
3.50-4.00 100 541
TIU 185 100

4. WFNARANAUNITANE
Angnaua gy 74 40

Aneaniinnn 9 4.9
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EIRIG AU (A) Sasay
enangegfani 58 31.4
AINEUARNTY 14 7.6
ANELARYAR 30 16.2
EREY 185 100

2. NSAATITUHATTALANNAALINIRILAR TR E
anTAATE I ALraaTasE R AnHAT 5 du TELA Fneeniamalia Fneen1eensuniuas
Fapu tszaunisal nsdenduniedany uarAnua1unsalunrldany LanaFannIeR 3 wudn g
Usnnsgsnatlsviliuseaunisfvinezniemaiia vinsenisensuniuasdsan wazilsraunisnfrasauesluseiu
mm’ﬁqm TnadlAnaanminiL 4.58, 4.53 uaz 4.52 MuaiL dausziunsddadadunnideudumedonauas
ANaNngn lunsldeue luseatinnn TneRAneAEwintL 4.20 waz 3.54 MuAEL WeRanswsiaziTad

Tumeaziden aunsneiune lenadl

2.1 NMNHEMALA

ﬁm%mﬂ@mﬁmzﬁuﬁnmmqmmﬁmmmum\ﬂunnvﬁ”ﬁu@gﬂuixﬁumﬂﬁqm (FeanALAIN
wnnlitias gl ANAINNID BN eIeuliiaialAatinagnsas (X = 4.66, S.D. = 0.57) A uamnsnlunig
Y lasaldumnuia innmue (X =4.62,5.D. = 0.59) Usransnmlunisldmensunfuannandud
aulu (X = 4.59, S$.D. = 0.60) kazANaIN1sn uNslssynaldanfiannzautausgana (X = 4.45, S.D.

=0.55)

2.2 NNHENNDITNULALAIAN

Tudinlssilinseduinuenisensuniuacdannaasnuieslunnduetlussduninign

q

P2
Yo a

Feaansuannunnlldes lasall inwenisAndmne (X = 4.67, S.D. = 0.57) NNHEN1IAILANENTNDIUAE
ArNsulalumules (X = 4.62, S.D. = 0.57) finenrsuideyniwazaanuiiugin (X = 4.56, S.D. = 0.55)
nEATUNYEdNNUS (X = 4.48, S.D. = 0.56) INHLAIUNITATANFDIEI (X = 4.45, S.D. = 0.63) UaTyiney

N3443 (X = 4.43, S.D. = 0.57)

2.3 dszaunisal
o a a o/ s v 1 o dl = o s
tndinlsziduszauilszaunisnfasauiaslunaueeluscaunniign FasarAuainuin
Tiaeldiell dszaunisnflunisUfimeuaviadne/ineu (X = 4.65, S.D. = 0.53) MsRdaudanlufanssx
NI (f =4.57,S.D. =0.60) 3zaun1700l NN NIUNUAINUATE (f =4.44,S.D. =0.56) LAy
szaun17adln19v1auAnefaeiuA WL (X = 4.43, S.D. = 0.58)

2.4 NISLAAUTUNINFIAN
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o

TTunntssiiuseaunisifase funisaaudun e daanaanadwansaeiwll tnsnisau

'
o a

dluszAunInian (X = 4.65, S.D. = 0.58) daunsininasasaumianativayu (X =

a

o dad o
AIMNANTLURNNTALALIN

o

4.05, S.D. = 0.93) uaznssgianunIndniuunassnu (X = 3.89, S.D. = 1.07) agfluszaunin

a

2.5 Anud1NnTalunglaau

Tuindssiiuseaumnna nisalunislsanuaaanueswanfieniwll Tnaadiusiulalunng

1
al

T luaranGounnaglussAunnign (X = 4.36, S.D. = 0.83) daunigldaanlunismnsnu (ndsann
NAUATAZLULLAL) (X = 3.18, S.D. = 1.25) LATAT WHNIUATIANITN (MAIRINNALAIAZLIULAA) (X = 3.07,

S.D. = 1.33) agluszauiunans

A19197 3 AnaduazaculanuuNInsguresadendnasannainisnlun1slieuiiresigin

13n17g9na

AT x S.D STAL
1. AUNNBENIUNALA
1.1 Haruanunsalunisdsegnafldannianziuisnsgsia 445 055  wNNgn

1.2 Fnwrlunnsldaanuafuazuennaiadunanduluciugsfia (du 459 060  wnvige

TikTok, LINE OA, Excel 1iluiu)

1.3 Haruanunsalunisinauliiaialdedegnsias 466 057  wNNgn
= o v < Y o dl o dl
1.4 Hpouannsalunieyinauliiaaldviumnnainiue 462 059  wnhign

Tnaisan 458 039 wnngn

2. MUNIFTLARUTUNNFIAN

2.1 {p3a1tATaUATINATLIAWN TIN5 405  0.93 NN
= = o o Aad o ~

2.2 AUNNIANHIANNUNINENAE/ ADTUNNTaIREN 465 058  wNNgn
2.3 dpRan IndAsipaatiunssaniulsynaunis 389  1.07 1N
Tnasan 420 062 NN

3. puilszaunisal

3.1 filsraunnsaflunnsvneuiiReadasdus s 443 058 mrﬁﬁqm
3.2 flszaunsaflunisyinaudivainuans 4.44 056 mrﬁﬁqm
3.3 fdszaunisallunsUfifeuaniadne/ dneu 465 053 mrﬁﬁqm
3.4 HdausanlunisvinfanssusyinaEey 457 060  wnfige
Tnegon 452 036 wndiga
4. NNHENRITUNUUAZRIAN
4.1 fnmennIdesnafia (VT"\‘immmL@zmiﬁﬂu) 443 057 mn%m
4.2 vineduNyE TSR 448 056  wnfige
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TR x S.D. FTAU
4.3 WnHEAUN19IaTasiases 445  0.63 mm?izgm
4.4 Finmznisuiloymuazaanuidugin 456 0.55 mm?izgm
4.5 WANHLNIIAMIATIEH 467 057 mm?izgm
4.6 anansopauANesunfiaza N lalumes 462 057  aniiga
Tneisan 453 040 wndiga
5. ANATNITALUNT LA
5.1 fupaldinaannndmiiindnaglfansi 318 125  iuna
5.2 uslalunnslfasiluanandGeun 436 083  wnfige
5.3 fupnafaamaiueNa 2T G 307 133  thuna
Tneisan 354  0.83 NN

naeue  nrinsulanasefe 4.21-5.00 = N1N94R, 3.41-4.20 = 11N, 2.61-3.40 = 1unang, 1.81-2.60

= tiagl, 1.00-1.80 = Waahign

3. NNSIASIEUHANISNARAUTDANNALTDIA U

1 o a '8 L o 9 o £ a d’l U o d"/ o tﬂl

nawinsinazvinanaana adalaninismsasaesudeansmidessiudisil At 4

3.1 MIATINFALNITUANUAIUDITRYA

a 1 v 1 1 . 1 1 v 1 1
N13AIIZAAIAINHLL (Skewness) WazA1ANTAN (Kurtosis) NWUINATAIHLLDETEUIN -

0.609 114 -0.072 uazAIANTAIBLIzM314 -1.088 9 -0.229 Taae] NN zaNAINAIULEIN L9 Kine
(2005) MrAAaNiwazANTseAasagn el £3 way +10 ANAIAL uansindayaiinisuanuaslnAALalA

a

Unm

3.2 NMFIATITUANNANNUETEUINALLS
N199LA1ZH AN AN LTIz NI LA 8 AN AN U se AN ANANAUS LU UL TN Wud1AN
Auilsr@nsanduiusseninemutlsdasyilAnagszuing 0.363 - 0.493 Teluliin 0.8 muinusfaes Liu (2019)

wanan lfToywAnuduiusseudemulsdassiganulil (Multicollinearity)

3.3 msme’n%’aumfazéquLﬁumiawu (Multicollinearity)
N1TATIRABLNNIETILAURNTINY L AIATIH Tolerance WA VIF WLF1A1 Tolerance 124
o A

FoutsdasznnaalA19z1dng 0.652 - 0.754 FINNNGN 0.1 WazAn VIF HA191mang 1.327 - 1.534 datiaendn 10

ANHLNEUFIURS Miles (2014) medﬂﬂﬁﬁmmmq:éqmLz%’umqwmwdwﬁmﬂ?@mz
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A151990 4 AFNLsraNnTandunusssningsauLsaz AR Tolerance wag VIF

Aauils X1 X2 X3 X4 Skew / Kurt Tolerance VIF

Aurinezn1anaiia (X1) 1 -0.609/- 0.712 1.405
0.691

ﬁ’]uﬂ’]ﬁ‘Lgll'ﬂu%uVI’]\iﬁ/\‘iﬂN (X2) 0.399** 1 -0.560/- 0.754 1.327
0.491

futlszaunisnd (X3) 0.446** 0.418** 1 -0.072/- 0.652 1.5634
1.088

AurinEzn1eatsNnilazdsan 0.419** 0.363* 0.493** 1 -0.547/- 0.693 1.442
(X4) 0.229

uneELue ** Correlation is significant at the 0.01 level (2-tailed).

4. N15AATIZUAV ENAUDITAAENFINAABANNAINITA I UNIS LAY

m@mﬁLmﬂw’mmmfaﬂwu@mmuﬁumu (Stepwise Multiple Regression Analysis) Wanagay

a

ansnateatia’desis 4 su o ineen1amaiia N1RaNTUNNAIAN Uszaunisad wasyinmen1sansininay

o =

A9an NAAAINAIN17011NT AU LAANFIRNTNT 5 LATAIIIN 6

A1999 5 NAN1TIAITInAnRNYAMLLILTUREY
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Abstract

After-sales service builds confidence and trust among buyers, leading to customer satisfaction,
recommendations, repeat purchases, and word-of-mouth referrals. This study aimed to investigate the
impact of service quality and coordination on customer satisfaction with after-sales service of medical
equipment. Data were collected through questionnaires using simple random sampling from 400 users of
after-sales services for medical equipment in hospitals in Bangkok. The statistical methods employed for
data analysis included percentage, mean, standard deviation, factor analysis, and hypothesis testing using
multiple regression analysis.

The findings revealed that the majority of respondents were female (211 participants, 52.8%),
aged 31-40 years (125 participants, 31.3%), and nursing assistants (108 participants, 27.0%). Most had
11-20 years of work experience (100 participants, 25.0%). The results of hypothesis testing showed that the
variables significantly affecting satisfaction with after-sales service of medical equipment were, in order of
influence: attentiveness in service (B = 697, Sig. = .000), followed by response to requests (B = .304,
Sig. =.000) at the .001 significance level, and personality (B =.065, Sig. =.017) at the .05 significance level.
In contrast, good coordination and tangibility were not found to significantly affect satisfaction with after-

sales service of medical equipment.

Keywords: Attentiveness in Service, Response to Requests, Personality, Satisfaction, After-Sales Service,

Coordination, Service Quality
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dayaldilszinndunsnindu (Interval Scale) Intazuuunulaiuy 5 52AU ATUBUNATIAAAD 1 ATULY
A A P
WAZATUUWNGINEARD 5 AT
aa a v a A d‘ a c a v 1 a 'S o o & .
3. anAdag1egs Ae e ldlunisiigadanniguliun nsTinszianduiug (Corelation
Analysis) IneR5n15189tNe 4% (Pearson’s Correlation) iWadlAsnefdnLlssdnsanduiusnie luseminadauls

N133LAIERANNRANBELTINY (Multiple Regression Analysis) WUATAN9IN198D AN IEAN 1A NENAUS

sewdnesauds 2 Ml Tnedsnasidudsfudiaunisonnesuuy Enter iveldigaulanumgunasly

NANISANEN

1. uanaAzideyaialiaesnguaneting dagainaaiuiladsdiuyanaresgpauiuuaauniy

T A a0 Auniseuiazlssaunsniineu AeN3eT 2
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=2

A1999 2 ULAANANUIUITREATIBINGNFARRLNATUUNANTDARIULAAATBIENALLLLR LN

1aYRUBILADUULLADUDIN MUY Saea
VWA
il 189 47.3
VTN 211 52.8
a1
211-301 100 25
311-401 125 31.3
418 -501 70 17.5
5110-591 80 20
60 Tyl 25 6.3
AU
uwnel 90 225
WL 97 24.3
HTaenenLIa 108 27
mmmumunm‘?mﬁmwm’ 98 25.8
ﬁluj (Hiaemaeauld dranaiia) 7 1.8

szaunisailun1svinau

WYeendn 1 4 45 11.3
1-5 1 95 23.8

6-10 1 78 19.5
11-20 1 100 25

nngn 20 Tall 82 20.5

QNI 2 dansoAtAsRlERE
HanIsIaanNUdINguenet1e dowlvaiduwandgs auau 211 au Anlufesas 52.8 199
818951919 31-40 T Auau 125 Au Aatludaeay 31.3 Aumdssugdoananuna a1uau 108 A Antlugas
az 27 dszaunisnflunisvinenu 11-20 T auau 100 au Andusasay 25
2. ToyaimansTnuI960 ulsiildlunsa e

AINNTTIATIZHAN D ALEINTIUUN (Descriptive Statistics) Aaelsunsa SPSS Version 26 161

NARNSAINANTI9N 3-9
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M1519% 3 nTATETaNaANNAAIWNEATUAMNINNNTLTNNT ﬂ"]L'ﬂEEILL'Z\J;'iﬂ"]Lﬁﬂ\iLuuﬁJqﬁli‘ﬁ’]uﬂlﬂﬂﬁy’]u

O] q

oA A
AMNUNLTANR

AMNUTADALSNITUAINITULLATRINDUWNNE

x SD FTA
1. FadenuFEnidunian 3.38 1.323 unans
2. gldnnsivineefunissnag 3.55 1.312 iy
3. flusnsiluanaymsineelunisdenuan uily wAsesie 3.69 1.147 NN
NNANY
4. gliEnisansnsayenudrynynfisyy diunvinuldaeing 3.62 1.199 NN
%
gnAes
5. YIUlATLNILENNIATIENANAN AN 3.54 1.286 NN
ANMNUNTRDALTNTUAINITINELATRINDUWNE LY
3.557 0.906 1N

NINTIN

Y a o

AINA9197 3 WU IdUINIIudInIsIeATesHauN N RITAUANAALTIMAEITLAYIN
= T o oA - N Y ' Y a = ,
WTedaLIN1IMAINITEATasHa Ut LazileRa1suade wudn gliusnasilueynyinsinalunig
1 dl A Y a o dl U 1 v 1 ¥ dl =
FANUINNINAGA 789891778 LT sa N snrimndrynssydldunvinuldedegnses uavaedes

wsEnidungantesingn daAleds 3.69, 3.62, LAy 3.38 ANNAIAL

A% 4 N1TAlAITiRyaANAATIUNLALANNINNILENNT ANRRELATAYTENILUNIATTIUTRIAY

o a o A A -
V’]"JqNiQQWQIQU?ﬂWiW@QﬂqiquLﬁiﬂQNﬂLLW‘WEI

anldnslavdnsuasnisaneasasiiawnng x SD sTAU
1. AN auzindeusiasiielfathagnies 3.48 1.311 ly
2. fliEnsannsoneudednoinvesinulietegnsas 3.63 1.151 ly
3. gl¥Ennsannnsouusth A Eneasnsudlagunsndliunvinu 3.38 1456 1unans
Iiatinagnsias
4. ;ﬂﬁu‘%mammmﬁqmmﬂtymLﬁmﬁulﬁl,l,ﬁviﬁuvlﬁmjwqﬂﬁ’m 3.61 1.328 Ty
5. flsnesiiunstenuas|dethelaeeitlnaainanuides 3.60 1.260 ly
6. HlriLannsinsUsyiun ey wiludusn 3.51 1.309 ly
anulindladnisusinismapzasiiaunnglunmwsan 3.535 0.931 ety

= ' Yy a o A A e o a @ o o Y
RINANTNN 4 ‘W‘LIQ’]@mU?ﬂﬂiM@QﬂﬁimﬁﬂLﬂiﬂﬂuﬂLLWWﬂNizﬂuquﬂmmul,ﬂﬂfm‘]_lﬂfs’]ﬂ%’lﬂﬂ

1EN9uAINIsueAsasiawnne uaziafiansansada wudd glitsnisansnsoneudednauaesinuldeing
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' v
v 1 ¥

¥ = A Y a o = ¥ ¥ ¥ a
gnseunfiga seaenAe gliuinisainnsndanailyuidessuliunviiuliatisgniesuazgliuinig

ansnuunin liarSneasnasudlagunsallivinuldadnagneesdeaiga dA11a8e 3.63, 3.61uas 3.38

ANNANAL

A5 5 N5AAIITTeyanINAATIALITLAMNINNTLENTT ARt LATANTEULUNIATFIULIBIAY

paiTugLassuLEnIsudanisInaLeTesia e

pnuflugilsssusnisudanisaneiasasiiounnd x SD sTAU
1. nausiinsuazypdnnniidasdiiiins 3.88 1.250 )
2. isasiagdnanfldlumaniniadanuiua 3.45 1.346 NN
3. fiaunsWEnsL SRR I Ensdananadl 3.35 1.443 unans

PN %
AANNATANA LTELITRE

4. MAINTALINNLAFARULTR UNLAN 13NN 3.62 1.351 el

o o -=1 1
ANNANINAIMNRATANA LTELTRE

@ a s G; a
Aantiugilassuuinmsuaamsmnainsasiaunng 3575
0.994 AN
Tuningan

A ) Y a o A A o=l o a & o o
RINFANTINN 5 Wuqqm‘ﬁuﬁ‘ﬂq?ﬂ@\?ﬂq?ﬂqﬂLﬂﬁ‘@ﬂﬂﬂLLWWﬂNﬁ‘gﬂUﬂqqﬂﬂﬁLMuLﬂﬂQﬂUﬁquLﬂu

gUsssnUENIAINIINE AT unEuaziaNanIunTede nsusenauazyAANNWARLENE IELENINAN

1 = = v 1

74n s89a911A8 ndIN1slLIN T duLT W ILEN1sAInaaliacnazen Faufas LAz naunng

a g

TiuFnstsnmiunnliisnisdsnanilauazennsauiasiaaign JaA1ledt 3.88, 3.62 uay 3.35 AMNANAL

A159% 6 NTTATvteyaANARILINEIILANININNITLTNNS ANedtLazANDEULUNIATTIMLRIAY

n171811a ld1a9anIININLLINNIUAIN IS ATRI N B LN ET

maianlaldrasninanuunmsuainsanepsasiiaunne x SD sTAU
1. N A nd Anyivtloymnvesving 3.33 1.486 1unang
2. flsnisdaunngandiiuiinisasmtiuaz e 3.47 1.234 Hn
3. GliBneifsenansemitg 3.59 1.219 wn
4. Q‘lﬁ’u‘%miﬁmsﬁmmmm@umwiml,ﬂm:ﬂ:Lﬁlmﬁumﬂ“ﬁ 3.49 1.340 Ty
IURUAN

5. gldsnsuansaaniammsinlalunisliEnisunving 3.38 1.377 U1unans
6. § Wsn1susslivinuns i uazidaanasannisuile

a5az 3.44 1.349 NN

7. gldnsuseagiounazdaulusesunaliunou 3.75 1.296 11N
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nsialaldraaniinauuinisuasnisanaiaiasiawnns x SD sTAU
N15121 1A L ABINUNIULINITURINISUNLLATRIND 3.493
0.981 N
AN LUNTNGIN

o e d e . o Ao
A1NA97 6 WU FUFNInAINNITEATesH BN e sEALAY AR Eai LN sen 1A ld

o a o dll A . -:‘ll a ¥ Y oa ¥ =
2RINTNIULENINAIN I BLATRINUNNHUAzIHa A s ede liTnsudsaguuaz@anlusaeny
HALAUAYINTUNINTIZA 9898INAD § ITLEN1sHAsENNsE ALz g liUFnNs A ud Ay duiToymnaearinu

tnaiign HAledY 3.75, 3.59 UAY 3.33 ANANAL

AN599 7 N193ATIsRsaANAATINLALANNINNTLENT ANRATLATANTEILUNIRTILLRIA Y

NN9IAALAUANURINTINIIULITNITUAINTUNE Lﬂ?"ﬂ\iﬁ'ﬂ unmel

NN9AALAUBIUDINTINITULENTURINSUNELAGRITALNNE x SD STAL
1. viuaunsneseiuf s sldasaanuazaatesnig 3.53 1.439 NN
2. glEnsannnsonevauesdassdelivinulietnegniia 3.60 1.347 NN
3. glEnsannnsonevauesnisud ety livinuldetienid 3.62 1.259 NN
4. WEN1sRNIRLANEIANNABINSIewINUlABE99ALY 3.40 1382 thunans
5. flssnnadndethadldmunaniianasiuviiu 3.59 1.297 AN

MEABLAUEIIAINGNIULENTUAINIsINELATasTaunnE 3.545

1.025 {1n
Tuniwsan

ANAN9WN 7 wudgldLEnnsuaInsneLATaslaunneiss AUANNARLTLNEATLINSFA LAWY
299N UNINULTNIUAINTTNATINE B UNN e uazIdeNasnsede flRuSn1sainnsnaeuAueINITLT L

Ty Biinuldatnesamiaunnign seeasnnpe gliusnisaunsoneuauesdeasdalivinuliatiesmmio

' '
= a

warraeteInuas g IiuInisinnseuauesmnNfeinisrasinulaetnemniialennign dAea 3.62,

q

3.60 kaY 3.40 AMHNAAL

A998 N1ITATziday AR NAATIuALRRELAZANTEN LN INTEIN1TUITAN W INLTN1IMAINTS

eisrasdeunnd
mstsraunuLnisusInsInaAsasiaunng x SD FAU
1. E;iﬁ‘].l?‘ﬂ’]ﬁ‘LﬁﬂﬁVIﬁ"]uﬁx‘i%uﬁl’ﬂuﬂ’}ﬁ‘iﬁﬂ?‘ﬂﬁﬁ"ﬂﬂ’h‘i‘fﬁ 1A 3.50 1.313 qn
2. gl¥Ensdinsdszanuanuiaunnanainawdiliiisnig 3.52 1.414 el
3. ;jlﬁu?mmﬁ’q’lﬁgﬂﬁ”wsmﬁﬁumummﬁhﬁﬂ;mLL@z 3.61 1.310 el

v
a

NANANAINAZLATAAL
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M5UsEaIUULENITURINIFANELATRINAUNNE x SD FTAU
4. glEnnsiinnauuziin WanlEnenaemauudlaloym 3.60 1.305 NN
5. gliusnisldnimdnladnsuaz ldlalddwiianienianan 3.82 1.100 1N

dnldTunnsesuneniatznigsing

15U AIUINULENISURINITULLATDINDUNNE 3.611
0.932 N
Tuniwgan

AINA19797 8 WU FUTN19UAINI3N8LATRIN D UNNEHI LA LA NAALTUINAALNIT
dszaueuiinimainisnaeesiiaunneuazilenarsanaadaaunsa gliuinisldnimndnladnauas
TlldAwiiannznisnnifnllluniseuianisuiniasineuinige sesasnae gliusnisudslignA ey
= o I~ . = Y a Y 9 = o 9y a | e
neduseunisuilafoyiuazioanaiadnasaiauasglvisnisudelinsuieduneunislivinisededmia

taegn HA1LeAY 3.82, 3.61 LAY 3.50 ANNATAL

A15197 9 N13TATITdRLaRIINARLITL ANRRELATANTENLUNINTIIU 289ANINNE lALENTUAINTUE

A~ -
LATANNBLLNNE

AMNNINalaLEn1suaINITINELATRINaUNNE x SD FTAL
1. inuinanalalunisusn1suaIn12u 8L AT H A LN NET AL 3.52 1.423 11N
VoA A

ANNUNLTRNS

\ = a o A A v
2. fiufiana lalun1su3n1snaanisuns AT asl a wnne Ay 3.64 1.400 Xl
AN 1d9gla

1 ==& a o dl A v
3. Yinuiane 1alun13u3n19 189N 19218 LATRINB NN ETFN W 3.56 1.415 el
ALdugLaseN

1 =< a o d‘ A Y
4. inufanalalunnsLEn1suaanisenaeTaal awnn e a1 un1g 3.72 1.240 el
w1 laldaaaniingu

, = a o A A v
5. Ainufiana lalun1313n1INAIN1 3918 AT RN B LN ET AN 1UANT 3.40 1.366 11unand
ADLALBITDININGNY

, = a o A A cy
6. MinuNanelalun1sU3n1IuAINITI L ATRINB NN FNWANT  3.49 1.366 Xl
19281191

' Py o a o A A =
7. inud@nsziulanisusnisudinisaneaseiiaunng 3.67 1.118 17N
8. inugAnauanlaunldusnisudsnisanaiesasiaunmel 3.69 1.354 el
9. iuinlanardngouaudu vseauianunldusnisudinis - 3.59 1.219 NN

A A -
UNELATAINBLLNNE

10. vinufanAnAnlaldUsnIsudsnsnaLATasiaunmel 4.02 1.224 11N
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ANNanalatZn1suaIn1snaiAsasiaunns x SD FTAU
AMNNINalALENISURINITULLATDINDUNNE 3.629
0.813 N
luniwgan

n: ' Y a o dll A o=l [ a =3 n:ll o =
/RINANTNINN 9 Wﬂqqﬁmmﬂ?ﬂqﬁ'ﬂ@\iﬂq?mqﬂLV’]?@\TN@LLWV]EN?&@‘UV’]Q’\INV’WmLWuLﬂﬁ’]ﬂUﬂ’]WNWQW@l@
a o A A - A a I A Yy a o A A -
UTNITNAINITUNHLATAINDLLNNYULASINDWINTUNTIE UR Vlﬁug@ﬂ@Nﬁﬁ%iﬁi‘ﬁum’]iummm’m LATANNBLLWNE
-ai A | =R a o d‘ = L% o |

Nﬁﬂmﬁm TANANNIAD unWQW@leIuﬂq?Uﬁ'ﬂqﬁ‘W@\‘iﬂqﬁwﬂ’]ﬂLV’]?@\TN@LLWV]Hﬂquﬂq?L'ﬂqlf‘QIdﬂ@\TWuﬂqqu LASNIU

= a o A A ey o ¥ A a =
WQWQI@IuﬂﬁiUiﬂ']‘mmﬂ']ﬁ“’ﬂ’]ilLﬂima\lﬂLLWVIEmuﬂ’lim'ﬂuZm’ﬂ\ﬂlmwum’mu@ﬂwqm NAaae 4.02, 3.72

WAL 3.40 ANNATGL

3. NANTSIATISNANNAFIU
NNINARBLANMNANRUTANNAI ALY LDIANININNITLENTLAZ NI IE AN UNAINA A DA TN

N laluLFN191A9IN13 AR BUNNE HAANS IHAINA1399 10

A19197 10 NINAABUANNANRUTAINAIATYTBIADUNINNITLINITUATN9LITAWUT AL AR AN

walaluiisnisunaanisuneasasiaunmne’

PRI RGN G Ea 1 2 3 4 5 6 7

1. AHNUNTRDALITNIUAINI9UNE 1
A A -
LATDIHDLNNE
2. Ax1d9n9latiFnNsuaanI s 758* 1
4 .
LATRIHLNNE
3. anaiugilassniFnisvasnisany 607 698 1
A A -
LATDIHDLNNE
4. n17:01 12 T4 UININIULTN1IUAS 785%  769**  762** 1
A A -
N13NELATAIND WNNE]
5. NNTADLAWBIUBININGILLFNNT 758* 864  B14**  783* 1
PAINNTUNELATDI D LNNET
6. N19UF2AUINULTNTUAINITAN B80*  TT6* 742* 703*  784** 1
d; A L
LATRSHLNNE
7. Anuanalaluliznnsuaanisune 806%™ 774 843 794* 761 770" 1

A A -
LATANHNBLLNNE

a o a

“ AN A N NADANIZAL .01

o
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A1NAN9199 10 axLiuladn daudssunia 6 dalAdndss@nsanduiusesudnaiuey lusziugs

=< 3

WNIIEHAN r 1INNGN 0.7 HRAYANINIMATAGEINNIIAIZULIAd (Factor Analysis) HNAnasAlsznaLaasdawls
fua 6 falvad LLmLﬁfﬂﬂmﬁuﬂmm Multicollinearity Tun1satAsnzviaunisnanay

Q”"ﬁ’ﬂ’lﬁlﬂ%@\iﬁ'ﬂwwzﬁﬁﬁ Kaiser-Meyer-Olkin (KMO) Measure of Sampling Adequacy (KMO)
WAy Bartlett's Test of Sphericity Lﬁ@ﬂﬁ?uﬁummmmmmm%gmﬁwﬁl%ﬁu’immzﬁmm’ﬂim@u (Factor

Analysis)

M15719% 11 KMO and Bratlett's Test

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .933
Bartlett's Test of Sphericity Approx. Chi-Square 9524.509

df 496

Sig. .000

ANA1997 11 @ mnsnasunelaneil A1 KMO = .933 fsnannan .5 uazidnlng 1 uansfisdaya
fananawnnzanfazldnisdiasnefeamilsznay (Factor Analysis) A1 Approx. Chi-Square = 9524.509

aruauddsn nlunIIagey (df = 496 A1Ad1NU1azill (Sig.) = 0.000 A1 p-value K@8N31 0.05 T4

[ v
'

wNEANTT UfiasannAgIunliinudniug (Null Hypothesis) A1 Bartlett's Test of Sphericity #1491

¥

ByaNNAAURAMNANTLEAY uaznnzanayldlunnsinnistinazififadt (Factor Analysis) sl

A19799 12 NIURULNUANNINANTLENTuATNN 9L sza I udenasaauianalaluuinisuaenisane

wispsdtounnel
Rotated Component Matrix®
Component
1 2 3 4 5
quest_assur3 791 .228
quest_empab .785 .286
quest_empa4 754 .230 .251
quest_respond1 752 .295
quest_relial 127 204
quest_assur6 707 244 .305
quest_reliad .593 .300 473
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Rotated Component Matrix®
Component
1 2 3 4 5
quest_coordi3 .546 257 527
quest_empa?2 531 315 416
quest_empa7 .786 .206
quest_relia2 .265 .759 .238
quest_assur4 754 .362
quest_reliab 704 257 276
quest_relia3 .688 211
quest_respond2 .668 .202 .248 -.236
quest_assurb 232 627 403
quest_empa3 373 .603 .207 237
quest_coordi4 595 211 513
quest_respond3 .268 573 .238 .363
quest_respond5 407 .567 .270
quest_tangi3 242 311 .739
quest_coordi1 291 .728
quest_coordi2 372 .704 212
quest_empa’ .354 401 .659
quest_assur1 .303 .648 .370
quest_tangi2 .540 .622
quest_empab .548 .262 .608
quest_coordi5 415 627
quest_assur2 .333 .335 602 .208
quest_tangi4 .536 .594
quest_respond4 452 .357 292 AT72 -.211
quest_tangi1 377 211 721
Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.
a. Rotation converged in 7 iterations.
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©

Yo A LA a

AMNENINT 12 arnngesunlaaall nadnsainnistiaszifiladt (Factor Analysis) 8nannasld
Rotated Component Matrix La3AnRanfaklsnNA1ANNAATNNNINLaTINadAlssnaLLAas Aol sine e
P RO
FINATNHANAATIUAIEININATH
Factor # 1 iflunnssauiusassauilselas s9u99@u 9 siauils AAn Factor Loading aejsenang 531 fia .791
dsznavsaedaniniuaail
- fliuEnnsannsouusin A dsneasnisudlagunsadldunvinuliatnegnsies A1 Factor
Loading ¥infiy .791

- flunsudslivinunaudeneavidaaudsainnisuiilaiada@u A1 Factor Loading winiu

.785

- fWsnsfinsfiamuasunavindussazfeaiunisldendud s Factor Loading i
754

- yihusnnsamasenudliuEnsldaraanuazianeteans HAnpNAnTiuYingY 752

- FaideaEndufisn s Factor Loading winiu 727

- fliusnnsfinnsiudsviunisdenuan uila&udn A1 Factor Loading winriu .707

- flAnsanansariimudyoynfiszyldltunvinulfednegnifes An Factor Loading iy
.593

- flusnasudslignAmaunsduneunisudlatfyymuazinarinindnaziaiaduen Factor
Loading Winfiu .546
- g stiavananadfuLEnsatmtiuazdaiau A1 Factor Loading winry 531

1%
Y o

" fRquasdamauilsluluag Factor i 1 A n1slssaIuauiin

Factor # 2 1flunnssaufuaassantlstaaiadu 11 dauils San Factor Loading 32119149 .567 014 .786
Usznaudaedasouail

- Jliusnisudaagiuuazidaulussanuualiunviou SAranuaaiugingy 786

- Jliusnnsivinselusunsliiinag daraonuAasiumingy 759

- Q‘LﬁﬂﬁmammmﬁqmmﬁzymLﬁmﬁﬂﬁl,l,rivhuvl,ﬁ”@fngﬂﬁm HeANARTILYINTY . 754

- yiuldFunisuEnisnsaanAumds HAnpauAnTiuvingy 704

- fliusnnsiluennyssielunnsdenuas uiflaiasesilafandna fin Factor Loading Winiu
.688

- flunnsanunsoseuauasnisut oy livinuldetinesnisa An Factor Loading winiu
.668

- flEnssniiunistenusfetnaaendulspaineanaudes A1 Factor Loading Wiy

627
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- fWhiinaifienansamiia e Factor Loading winiu 603

- JlduTnasfinasuuszidn Ifandsneinaanauuitaoyun A1 Factor Loading
Winriu .595

- Hlusnnsanunsnmeuauesnisut iy livinulaetinesanida A1 Factor Loading infiu
.573

- gliEnadnfamhewldmunafinnasiurinu A Factor Loading wihiu 567

2
o o

= fAdmcsdasuilslutaas Factor 7 2 Aa Anmalaldlunisuinig

Factor & 3 ilunnssaniusesioutlseaniedu 7 fauils AA1 factor loading ag9r1I19 567 D14 .786
Usznavdandamanaail

- deunslBns Bl AN s niinnuaren Geudesen Factor Loading .739

- ;ﬁﬁu?miLﬁﬂﬁwiﬁuﬁq%umumﬂﬁu’?ma@ﬂ"}ﬁmmuﬁ'ﬂ Factor Loading Wiy .728

- fliusnnsiinisdszaauiavnnanainewdnliuinigen Factor Loading winriu .704

- guEns A ndAryiudoumnaesyinu A1 Factor Loading #inriy 659

- fWAnsuushmsldnueiesiielfetnagnifes A Factor Loading winiu 648

- Lﬂ?lmﬁ@qﬂm‘m’mﬂumiﬁma‘ﬁmmﬁuml”ﬂ A1 Factor Loading WML .622

- fliusnnsuansaaniapuiinlalunisliitdnisunvinu An Factor Loading winfiu .608

(%
Y o

" gRquasdamiuilsluluag Factor i 3 Aa Memausuasnutalzansag

Factor %1 4 (funnssaniuaessaulseesisdu 3 fuds A1 Factor Loading 1211914 .594 114 .627 Usznavusae
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A19199 16 NanIAIENeEaiuAdN sz AvEaudnnusng (Multiple Correlation: R)

Model Summary®

R R Adjusted R Std. Error of R Sig. F Durbin-
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Change
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Abstract

This study aimed to investigate the influence of happiness at work, engagement, and learning
organization on the performance of hotel employees in Bangkok. The specific objectives were: (1) to examine
the levels of happiness at work, engagement, learning organization, and performance of hotel employees in
Bangkok, and (2) to analyze the influence of happiness at work, engagement, and learning organization on
employee performance. A quantitative research method was employed, using a questionnaire survey with
400 hotel employees in Bangkok. The instrument was validated through content validity and reliability testing,
with Cronbach's alpha coefficients ranging from 0.942 to 0.946.

The results revealed that the overall level of happiness at work was very high, while the levels of
engagement, learning organization, and performance were all high. Moreover, happiness at work and
learning organization had a significant positive effect on employee performance (R? = 73.70%), whereas
engagement showed no significant influence. These findings suggest that promoting happiness at work and
fostering a learning organization are essential strategies for enhancing employee performance and reducing

turnover rates in the hotel industry.

Keywords: Happiness at Work, Engagement, Learning Organization, Performance, Hotel Employees in

Bangkok
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(Kumar, 2014) uazvinn9gusanenauuieng grsnisauanime diaruulssusluusazssquaean 30 uan
wgsngauInlaasn 69 uwis arntii ldinamdusnuwsinnlndinasige adldanuoulsausnszdu 5 anq
12 U3 9241 4 A19 10 WA UATITAL 3 A9 8 UWY uaasienNIsnszananIaiudeyanasaunguuaziiusssy
d‘ Yy dl v =® . a o 1 ¥ 1 o v
walilideyanazienisaniunisniasaasntinaululsususing q lungamnamuasidagnednian uazld
ABnsgusiantineuuLNig (Simple Random Sampling) Aqe3an13aLgann (Lottery) 91e@nlsausuann 3 naag
ZJ/ e o sl 1 o 1 . . 3

mﬂuugfmmhfmmiqumfamqLmummmfm (Convenience Sampling) TpeALLLLAALNIN

o o o a aid & o o o 1 z'a 1
Auniinaulsausudoyai s ina luaangamwaniuasiddszaunisaiineuiulssusuifaqiiuldainga 31
Wasannidluniinaundyszaunisaiouiulsausslunisdiuaniunisalingm Covid-19 Gesasiuviauas

aal o o o E% o A o £ Adl a d?-l Adl a aa
BN ULATA U ANaNINTasRULes AN TS NaAUANTI I aNNATW ANT Aty TRTIns
(2564) Na1991 LB 199UINENUADI1N130d Covid-19 1N lauansliiudelsv@nan1nnisLsunsannislsanssly
UANE ] AU muﬁ\iﬂi:?m%mwmiﬁwmmmwﬁmmﬁéquﬁuquﬂmméquﬁumm’ﬂimaqmmumu
U o
3

Biazauaenngndoattadunineulssusnnie g uiulisuss

]

a r%l/ ¥ K A
')ﬂf][ﬂﬂ’]ﬁ‘muull’]llﬁ @QLﬂu@WLMﬁl'ﬂ

al

faqiiulsisinngn 3 1

ADAN LELUNI5AIATIZI

A

nsasziteyanauinladidnnavinnlignismevausigiuuazamnnaid s lingld n

ap

1 1
o )

a [ a i’/ al 9 v v 1 ﬂl v o rdl o = 1 A
Anmzfafiunisanuduneuigise fanauuldadesauaas L‘Wﬂm’lmmm‘Wﬁmmmuumumwmmm@@

a

Lo

Tneidsn1s9imaediasil 1) nsdimavdinudneniziallaesdpauuuuaeunin luduneutldadnAimnud
(Frequency) wazAnfatiaz (Percentage) 198 lWiiUNINIINUITRLARIULAAR LTI WA B1E) SLAUNIANEN

Y v o

wartlszaunisninnevineu dnunuuaeunnd savdea lgiduainnsnlssifiuaniusilaqiuuazaaiu

al
'

waNuALTeINgN A1 la 2) mﬁLm’]zﬁi:ﬁummﬁmLﬁuﬁﬁﬁiﬂﬁ@ﬁﬂﬁmj Taeins\9admA"eAsIaTALA
(Mean) LLmzﬁ'meﬁmmummgm (Standard Deviation) azt14N199ARALAATIEUAINNAALTIUIBIERDL
Lmumummﬁ'mﬁuﬂ@ﬁmﬁﬂ Wi AN LUNITYIN9T1 ATNENWWFREIANS Teazuanaliifiuiepnnandiv
mmmé’m‘uLLazﬁﬁw”LﬁmmmﬁmmLLunﬁm}"f;"Lﬂ"Lé’ WAY 3) NITATITINNIBNTNATBIAINNGT IUNNT9Y
ANNKNWUEIARNANS LazeIAnIuIlNIsTausFetlszAninnnisinanuaaaiiney: 13sn1sanaziinanas

WAas (Multiple Regression Analysis) Wit Enter v lifiiiunieseaiaspanuduiusuazaninanusazsaulsi
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plaLlsr@nENINNI9919U s ldasnstidaa IERds A NN s vy AUl s BNBWA A1 ATYILAZI AU LN TWEN LN

= o o s % o o‘d‘ Yo
wratiulpanisvinaunieluesdnsldmunadnsn Az

238155501 UN153]8
HuN195U909n139113498 Tunyeedaind1inauamzaynssunisasasssunisiaa luau

WNANENAEIARN AN lUSUIB9R3EIINNIINE UNIELATTUIR99WALATINNIN RSU-ERB2023-025
NANIFANEN

HANI9TLATI Ty e lU1eenauLLUARLAINAIHIN 400 ARBLINNLIN HRBLLLLABLANN
dounnidumandeauou 228 au Anuferay 57 nqueatinaningniiany 20-30 Dunfigaanuou 231

AU Andufasar 57.75 anruninlanianuiuninigaae 249 au Andlufasar 62.25 szAun1sAnIge4n

aa o

anulunjauluseauiBynsraanuau 254 au Anluiaaas 63.50 Inadsyaunisniinanuaulsusugauuin
Aadaus 3-5 Dduau 195 au Aniufanaz 48.75 stiumumisenusnniigae ssiudfiRnnssuau 244
AU ARluFaeaz 61.00 HRELLLLARLNINAINTINUINTZAL 5 A1 Wi 174 A (Faeay 43.50) Teaususedy
4 19 WL 118 AL (Faaaz 29.50) 199UINTEAL 3 AN9 Winiu 108 Al (Fatay 27.00)

f'fmgﬂimm’ﬂ?mﬁ 1 Lﬁ'faﬁﬂmsxﬁumngm‘lumiﬁﬁmu ANNENTUFEB9ANT AYNLTUBSANIUINNIT

Feuf uardss@ninnnisinanuaesniineulausluaangannaumiuas ian1sanewadn siuaugaly

nsmeuluninsaneg ussdunnTign (X = 4.52, S.D. = .45) Wadmsziiiiiugesmunudn nsnnseduig

a

HezAuanuAnivag luszAuNINTgR 7898300A8 AINAFA TN AN T warnailuiaensy dou
LAUANNENRUARRIANT lUN NNt luszALNIN (X = 4.12, S.D. = .68) LA TUIN AN UN LN S UFL

& 9/ a N e a \ o & o LA a
LLIN AB mﬁugzﬁﬂiu@m%m‘xmumﬁuﬂmmu’rﬂglfl,uj‘::m‘l_mﬂﬂ TANAINIAD ‘U?T‘V]mﬂ’]u LAZAITNARLUBDY ATUSN

o o

m“umm’ﬂa‘Lme?ﬁﬂuj’flumwmmﬁmxﬁumﬂ (X =4.40, S.D. = .49) 1Ha3A e us8FunNL9NSsL

WINAe ANTILTIINAY HezAtAdNAnLIuaL TUITADNIN T89A9NNAS WLLILNUANAAS 1Y ADINAADENS

o e

Wuszuy naFauiresin uazidusimisaniu uazszAudszAnsninnisinaunudn luninsanag lusz Ay
NN (X = 4.40, S.D. = .47) Wadnneiiiilusasunudidusuusnae walszauanuanvive lussauuin

A ' L2
TANRINAD ATLATNTBNTU U094 uazAnldane

o

TAnazatdn 2 ieAnEEnEnaeInNg2lunIIInauL ANINENTUAEE4ANT LATEIANIUINNIS
Beufiudszansninnisineuremiinaulsusslueangamnamiuas feunimaseuanuigiugideld

AHiuNITAIIAaeuaNNAgIutaya (Data Assumption) Wudn deuntsmaseuannAgiugideldniiiunis

U

mwmumwﬁﬁm%’w@ (Data Assumption) W91 N19ALATIEUANANNUS (Correlation Analysis) $E1914

o ' a g 1

Foulsdaszilanudniusszidndaulsdassiuealiiin 0.80 TnaiAagszndng 0.58-0.79 AviANANAWE

Tuszaudnunans agllddndaulstassionnn lilaauduiusiuese lddiloyuiniasiandunsany

(Multicollinearity) Anuduiusseudnasaulsaass uazdanudnldifaymanduiusszninesauilstasy I
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o a

FaulsBaszynaaiAn VIF (Variance Inflation Factor) aandn 10 TnaflAr uaannaadiun1sniiaaauny

Reulansaifaasdn VIF Gsuanedtpuduiusszudnesulsdaseynisaiunsoinliiimssiaauduiug

\E9BNENARINReulIaNN1IN190ANBLTINY (Multiple Regression Analysis) Iaainnsiaanaa ks as iy

o 3 o d' a a’ljm o v o al v

11N (Enter) AIANINNUAAINANIINAGALANNFAF Y wananiaaulaviinmasen AueBEeaINnIgld
ada |

sviileU3T993 (Common Method Bias) ta5un1s8iugueinun1magaviiadefea1ed Harman (Kock, 2020)

wazANu L3 40.74% agddtuuuaeuninlinumnuuewdasainnisldssdanizion

A19799 1 nan1amageuannAgiulagld Multiple Regression Analysis Tun1saiAsnzisuLsr@nsnInnis

Meuzesntineulsausn TN sannEnuAs

sz@nsn1wnng Unstandardized  Standardized
¥IN9u Coefficient Coefficients t Sig. Collinearlty statistics
B SE Beta Tolerance VIF

ANgUluNNIIIe 114 045 109 2524 012 357 2.798
(x,)

ANENAUEResANT 018 023 026 T7T1 441 599 1.669
(x,)

panswiiMsBang 721 043 754 16.849 .00 331 3.022

(x;)

R=0.859, R° = 0.738, Adjusted R’ =0.736, S.E..,=0.242, F ratio = 371.373
Sig. = 0.000, Durbin-Watson = 1.923

*p-value < .05

< ISP 1

AMNN1T3AEEA997 1 aziiulidn aoaugalunismineu (X,) HAdulse@ns B 71 .114 uaziian

o '

NIRTFIUANRANAA (SE) 71,045 FalEAAtyn19adia (p =.012), uuneaAaNd) ANgalunisiney

[ 1
o ! a

Havanasiais@nsninnisinauetineitd Aty saulsaaugalunisinanuilddlan Beta 7 .209 uaasliiiu

DA NENAUS NN ALU s @ninmnn ey agelsfimny, ANENWUFBEIANT (X,) WAAIAT B #.018

2
waz SE #1.023 InaiiAn p-value 1 .441, liuanspauduiusnidud1Anyn19adis 39tsmdnaonuyniuse

a ]

a9Ansliiansnasialsz AN N9 dauessnsuenisGaug (X,) Janswasiedss@nininnisineui
doaraunnigalaaiia B 11 .721 uaz SE #1.043 uarilAn p-value Ntfaendn .001 wansliifiudnasdnsuanig

a o

BeuflanuduiusnidadAnyet19aunsalss@nsnInn19Mn91u A1 Beta 1 .754 Eugiuns@ninanianau

udaunssreasdauilsfl AaeAn R-squared (R%) #1.738 uandnfasas 73.8 284 nudslsunlulss@ngninnag

naesntinauannsaesunglataadaulsiue lulunail A1 F 71 371.373 uazen Sig. 11 .0000 Bugudn
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'
|

Tunati ANl udun19afifot19nIn d91A1 Durbin-Watson 71 1.923 agludasnaaniulavinlilinazd

Tymaesdaszaesdaianaindeiadtsnanuimunzansetiinalunisdinsyidayalunisinmil

A9 2 HanNInAReUaNNAg ulag Multiple Regression Analysis AATIEWANULISLANENINN9YI19 UL

wrinaulsusnluangamnumiuas Tnadndauds X, aen

ss@ANENINNNS Unstandardize Standardized
Collinearity statistics

YIN9U d Coefficient Coefficients t Sig.
B SE Beta Tolerance VIF
ANgTlUNNIIIeI 120 044 115 2707  .007 369 2.709
(x,)
aefnsukNeEeuy 731 040 765 18.068  .000 369 2.709

(x;)

R =0.859, R* = 0.737, Adjusted R® =0.736, S.E..,=0.241, F ratio = 557.333
Sig. = 0.000, Durbin-Watson = 1.918

* p-value < 05

AINN1931ATILUR137199 2 N1snadauReulaaeeniiiaszinisannes@angn (Multiple
Regression Analysis) WU mmqﬂumsﬁwmu LL@:‘Nﬂrﬂﬁ?LLﬁdm?ﬁﬂuﬂmﬁmﬂﬂ_lw‘w’] Multicollinearity
IHB9AINNNIMAFALAIAINNUNIU (Tolerance) NNEAULITHAININNGT 0.01 UAZA Variance Inflation Factor

o AN Y | a X ' | v & o a =

(VIF) nnsaudsiiAntiasndn 10 wazilAn Durbin-Watson 8gj3x1919 1.5 - 2.5 uansliiiingn daudsdasylad

o & o 1 a a o '3 1 o a o & 1 = 91”

ATHANNUSTIU ANFNLseENTandNTug R sendnadauisdase ‘A ngaluni1sm19nu a9Ansuian19iTeus

wazdaulsnin “UszAnBn1nnianinanw Faviniu 0.859 Awiu ANgaluN19YINeL BeAnsuaNsEuS AU
se@nsninnisvinauiianuduiusiulaeiian R? windu .737 visefeaas 73.70

HANIINARBLANNFAFIUALNNTTLAIZUN1TDANBE NI AN (Multiple Regression Analysis) 1A

o &

AuilszBnandniiug (R) seudnesoulsdaszha mnugalunisingu (X,) Anugniuseseng (X,) uazedrns

v o o

LLﬁqﬂﬁiGﬂug (X,) AusaulsninAe Use@n3A1nn1sNIaIuEIiAWNAL 859 UNNEAIINGD ANgalunIg
V119U BaradAnsuINIIFauiinasalszdninnnisinauaasntineulsussluanngamnamunsfoaay
85.90 AtIA N4 TUNNIINNU UaraeAnIukinIsEaug fu Usydnninnisieusaaiineulsussluag
e o . 4 . o L . . . "y
nemnEuIUAsHanENaseiulussAuNIn WesanAdulsrAnsandunus (R) aglutas 0.81 - 1.00 Tnaiien
Fuilsz@nsnisdnaula (R winfu .737 uu1eA NI Faulsddssannnsnesunasaulsnnlssesay 73.70
dquAn Adjusted R? i1y 736 unnane dndszdanannsdndulailerdnananazedan (R%) MAnannaiuli
Fnat19A2N4a 1NN LazaeAN TS BEuiaINsangnsfilsrAnEAInn1sneueInIIne U

Traussluamngammamuasiiferns 73.60 wazlan S.E. ., Wi 241 Mg M18AINTN AINARIALARDL

139



SAITUSMTANAAS AW INENAEAUATITET

JMS-UBU

Journal of Management Science, Ubon Ratchathani University

)

7 14 RUUT 2 (WgmIAN-RIIAN 2568)

[

NmsgauaInnsdsziniinannisldiuinaiiaziidwindy 241 TnalAratfneaey F winfiy 557.333

'
=S 3 o o o aa o

WaZAN Sig. WL 000 Tetiaenida&1ATYNINADANTZAL .05 WLN aru1rndgias (H) uuraanudn

' = =

ANE2IUNITNI9U LaTedAN LN TE Ui NasalsrANTN InNIg U eanineulseusn luam

2 ! N 7 = \ o o P e a -

ﬂi;\‘iLWWNMWMﬂ?M?@@W@ﬂ@’]QiﬁQ’] NFoulsRaszet ey 1 sandnasamqllspiungiuisnnensninanig
= o = = a 3 o %

wWasuulasressioulspin e ﬂﬁ‘z@‘ﬂﬁﬂ’]‘wf‘l"]iﬂ/]’]\i'ﬂu‘ﬂ@\‘iwuﬂﬂquii\‘iLLi‘ﬁﬂML‘H[ﬂﬂ?\iW]WNMW%ﬂﬂ@

a a

WafiansunaInans1anudn Aautlsdaszaanugalunisineu LazesANIUINNIFITuRAN

v
A 1

ﬁuﬂixaw%mimmm@ﬂugﬂﬂmuummﬁsmuﬁq (Standardized Coefficients) #3aA1184 Beta NWAAIDNLINIIN

o

° o A a a o a 1 -dld 1 o 1 A % 1 o a =
2BIANNAATYVTRENENATBIAIULIIB AT UAATAINNAesMLLsAINNA1IAR A1A1 Beta 129iaulsBasylall
A4 (lAALATEINNIELIN) WEAIIN ﬁfaLLﬂ?ﬁu@xﬁEm%W@ﬁ@ﬁf;LLﬂimmmﬂTmmmmmmﬁuﬁuﬁmmju
FoutsdaszsiatlszAnaninnisinanuaasntinaulsausnluanngamnaiuasluassiesia i

AN TN (X,) Auasiatsc@nininnisinanuassninaulsussluaangannuiuas

PR

naalidn Arngaluniainew (X)) Winan 1 widog azvinlidss@nsninnisinanuaesntinaulsawsnluam
NIUNNRUIUATIANAY . 115 g TaadAn Sig. winiu .007 GedlAteandnildAtynieatifnsediy .05 uazd
AN tLINAL 2.707

a9AnIsuaNIgFEug (X)) Anasadszdnininnisineusesntinaulsausnlueangannumiung

'
a

na1alaan aaAn TuenIgEELg (X,) sa 1 widog azvinlilssdnsnimnisinanuaeaniineulssus e

1
aa

ng‘qmwwmmlﬁuﬁu 0.765 widae Ineiilein Sig. winiu .000 delArtasndwiudfyneadansesu 05 uasd
ANt WINML 18.068

wudauadasziianunanii il ldwensalldRe fuiidaszennugaluniainnu (X,) essnsus
nsdaud (X)) arunsaidauaunisniswannsafilaz@ninwnasineusesnine o felsznaudas

ANg U999 B9ANsuNTsEUSidNaNN19989 Multiple Linear Regression Wil Enter Al

aun7lugtuuuAzuUUAL (Unstandardized)
Y= 634 +.120 (X,) +.731 (X,)

ila 1= UszAnaninnisinanuaeaninaiulsasnlulnngammamiuag
(X,) = Agaluniavingu

(X,) = a9ANsumINIg e

ann17luguULAZUILUNIATEU (Standardized)
7= 115 (Z,) +.765 (Z,)

e Z= sz@nininnisinanuaaswinaulsausy luanngamnamung
(2,) = Avngrlunivinanu

(Z,) = 29ANIUMIN9FEUF
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Abstract

Sustainable consumption is a critical factor in driving sustainable development at both global and
national levels. This article aims to explore new concepts, theories, and knowledge on sustainable consumption.
The objectives are to examine the current consumption situation in Thailand, analyze international policies and
measures that promote sustainable consumption, and propose appropriate strategies for Thailand by linking
consumption concepts with resource management to shape consumption patterns and behaviors. These patterns
directly affect long-term economic, social, and environmental stability, aligning with the United Nations Sustainable
Development Framework.

The study found that Thailand faces several development challenges, including heavy reliance on
natural resources, inefficient energy use, and high levels of waste generation. Lessons can be drawn from countries
such as Japan and the Scandinavian nations, which emphasize strategies that reduce environmental impacts while
creating sustainable economic value. Key approaches include supporting the circular economy, reducing plastic
use, and developing renewable energy. For Thailand, these approaches should be adapted through policy analysis
and the implementation of measures that encourage sustainable consumption.

Although Thailand has consistently promoted the sufficiency economy philosophy, current efforts remain
concentrated on the local and agricultural sectors. Meanwhile, new approaches—such as circular resource
managementin industry and the development of environmentally friendly technologies—require stronger promotion
at both policy and practical levels to generate tangible results. This can be achieved by strengthening
environmental infrastructure, providing incentives for businesses and citizens, and fostering collaboration among
governments, the private sector, and the public to encourage responsible consumption behaviors. Such a transition
is only possible through the effective integration of all sectors. This article underscores the need for collective

engagement in sustainable practices to ensure a positive and resilient future.

Keywords: Sustainable Consumption, Sustainable Development Goals, Consumption Behavior, Strategy for

Sustainable Consumption, Thailand
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Abstract

This article presents the concept of intergenerational power, which integrates intergenerational
learning, social capital, and participatory community development through a volunteer program in Bang
Kachao, Thailand. Elderly community members and university students participated in five community-based
learning stations, where local elders transmitted traditional knowledge and co-created innovative practices.
This process fostered mutual knowledge exchange, trust-building, and cross-generational collaboration,
effectively narrowing the generational gap and strengthening social capital within the community.

The findings highlight sustainable community development across three dimensions: economic
(developing unique local products and eco-tourism to generate circulating income), social (establishing
intergenerational networks and systems of knowledge transfer), and environmental (promoting resource-
conscious practices and environmental stewardship). The university plays a crucial role as a bridging space
across generations, developing lifelong learning curricula and institutionalizing intergenerational learning as
part of its proactive academic service mission.

Policy recommendations include establishing community-based intergenerational learning
centers, developing intergenerational tour guide programs, and promoting the concept of intergenerational
power as a national policy framework to support an aging society. Such initiatives lay the foundation for a
more inclusive and compassionate society, where all generations coexist in balance and mutual

understanding.

Keywords: Intergenerational Power, Community Development, Intergenerational Learning, Sustainability,

Local Wisdom
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