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The Causal Relationship of Valuing Community-Based Tourism Affecting the

Sustainability of Community-Based Tourism in Chiang Mai Province
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ABSTRACT

The aim of this study was to examine the causal relationship between the value factors in
community-based tourism that influence their sustainability in Chiang Mai province. The study's population
and sample included tourists in Chiang Mai, with a random sample of 400 participants. Questionnaires were
used as the research tool, and data analysis involved mean, standard deviation, and causal relationship
techniques. The study found that factors contributing positively to the sustainability of community-based
tourism in Chiang Mai included economic growth, anthropology, nature conservation, social value, and local
community development, with economic growth having the most significant impact. However, the study also
identified negative influences from environmentalism and tourist factors. The findings suggest that
sustainability in community-based tourism in Chiang Mai must be driven by economic growth while
emphasizing environmental protection awareness, local cultural experiences, and the social value of the

community. These elements are crucial for sustainable tourism development.

Keywords: Community-Based Tourism, Valuing Community-Based Tourism, Sustainable Tourism
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Abstract

The objective of this research is to examine the factors influencing auditor and audit firm turnover
among companies listed on the Market for Alternative Investment (MAI). Key variables considered in this study
include the total debt to total assets ratio, total debt to equity ratio, and audit fees. The study population
comprised companies listed on the MAI during the 2021-2022 period, excluding those in service and industrial
products sectors, companies in the delisting process, those restoring operations, and companies that had
changed their status. Data was collected from secondary sources, with 90 samples used for analysis.
Descriptive statistics and multiple regression analysis were applied to analyze the data. The findings revealed
that the total debt to equity ratio negatively affects auditor turnover but positively affects audit firm turnover.
Additionally, the total debt to total assets ratio significantly impacts auditor turnover in a negative direction. This
research provides valuable insights for auditors, audit firms, and investors, offering reasons behind companies'
decisions to rotate auditors and audit firms. Auditors and firms can use this information to better select audit

engagements, while investors may find it helpful for making informed investment decisions.

Keywords: Auditor Rotation, Audit Firm Turnover, Audit Fees, Total Debt to Total Assets Ratio, Total Debt to
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Anineupnznssunisnanuuanninduaznatanannineduistlseinalne Gsnsaseililunisdneingusinating
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ADAN LT lUN15IATISUTRYA

Y aa o

uIREUIAHa tne IdaTiAidanssounn (Descriptive Statistics) i A1614a (Minimum)

b

AG9dA (Maximum) ALl (Mean) AdTIBNIIUNIATF U (Standard Deviation) AP (Frequency) was
fatiaz (Percentage) WaraLATzVanAVTNELNIU (Inferential statistics) Tneldn1siiasnzviannisnanaedany g
(Multiple Regression Analysis) lun1smaaauansmgiu neunisdmsnzideyadidaliiinismaasuen
ANNANTUT T2 19RILLTF8N1INARUANA NN LS LN TR (Pearson Correlations Coefficient) WAZNARAUNNTH

ansnasaNiuaINANANNUEIENINgFaLLIBATE (Multicollinearity) Aaan1nagaLAn VIF WazA1 Tolerance
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NANI52AE

NSAATIZUT YRR DAL TINTTIUN
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a

AR dauniAusnseduningn dnmdiuniiduusediuaeddiou uaTAIEITNIHENNNIADL

o A
TG

aa a o

A19199 1 nan9ILAITIieyaadATINII AR dauntAusINsaRUN NN dRandouniiAdususiadouead

al

A v U

natfu LazAsITlannnsaa Uiy d

q

AaulsNANE UMW AFER AEIER ALRRE ANdEUUNIATIIY
fnadunifumusadunine 90 0.02 0.88 0.43 0.20

394 : LA (Mgl ;i)

FRINFUNTRUTINFADAIUIBY 90 0.02 7.32 1.11 1.21

Anevu : LE (dag : i)

ﬁﬁﬁT?NLﬁﬂNﬂﬁi@@Uﬁm% 90 600,000.00 7,874,000.00 2,220,350.00 1,187,810.01

. FEE (agl : un)

AMUIUSIEANG 90

a

AINA399 1 uang IIILEAN1T3AIN LTy A Ia9a DAITIWITnLUN (Descriptive Statistics) MNendes

Ausaulsdassiaunn Tnadnsdounii@usansa@uningson (LA) 8A1A14a (Minimum) Wiai 0.02 ANgegn

o

(Maximum) 171 0.88 FA1LaAae (Mean) LL@zzﬁ'fJuLﬁmmummg’m (Std. Deviation) 11U 0.43 waz 0.20

|
o a o

pNaAU Inendnandouniidusnsediusednaii (LE) HAengawiniu 0.02 Argeanvindu 7.32 Antedawiniy

1 |
o

1.11 uazdaudeuuninsguriaiy 1.21 Tuaneirsssuilannisasutiyd (FEE) HAnsngawintiy 600,000.00

v A ' o

U WATEIQAWINGL 7,874,000.00 L ANLRRELBIANSITNIHENNTAULTYTHVINAY 2,220,350.00 ULazAdau

o

Lﬁmmummﬂmmﬁu 1,187,810.01 ﬁf‘imquﬁmaﬁﬁﬁmﬂ?:mamwhﬁu 90 4@ (N 1fiu 90)

q

nsuyuREudaaLTyTLarnIsuyuRsudtineuas Uiy
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A9199 2 HANNIAZaYAAT RTINS TuWNF L SN s R As LT TLas N s WREWA NI UEaLLTTYT

FauilsfiAnun ANE LEDE

Mauiudaeysiod | CPA (s : Afa) No Change 65 72.20
Change 25 27.80
AUIUTIN 90 100.00

MaududinauseLingd : CO (e : ) Non-Big 4 86 95.60
Big 4 4 4.40
ATUIUTIN 20 100.00

P Y@ 1o | = v o Ao A 4 e > a Y
AMNAITINN 2 LL@m“mmummmumﬁummﬂugm@u UTHNANAINHNOLNNNL 65 ATAMTUTRAY

v aa

72.20 uazauIuninIsuyuiaugasuiy@iAanunwini 25 afsandufenay 27.80 789RUUNNIUNWAEY

Jaeutiy@ianun lunguaaegng uanaintatuiuaiaaesnislasudtinauaeuiinyanidugingu Non-Big 4 §

| '
a A

ArANNDeLY 86 ATvAALTUSRAY 95.60 LavaTuILATITaININAeN LU TN uaa ULty Big 4 HAANND

U
v ! v
o

Wiy 4 Afs AeAnTuTeraT 4.40 2eengustet N Ane Tnanialaaudiineuas il aiiuauauais

=b.

Mo

Ao o ' = A o o o g ye o = P =
Uiﬁmmq’ﬂﬂq\iiuﬂq?ﬁﬂﬂqLﬂ@ﬂuLLﬂ@\‘iﬂrluﬂ\?qu@’ﬂuufyﬂ]miﬂ]@ﬁﬂ?um?Q@@’ﬂuﬂuﬂqﬂ\?uﬂlﬂqui‘]ﬂ’wsluﬂ W.A. 2565 13

'
a o o

wWhauWeuiud w.a. 2564 ulgu lnenislfeuudaiivdiusuenadunisilasulszinmaindatinausey
11y Big 4 ilulszinndnineuaeuiity@ Non-Big 4 viaanaildauandrineudeuiiny@lszinn Non-Big 4 1y

anvinanugauiydlssinm Big 4 Ala

MsAAsIUTayad DAL EIaYNY

NNIMARBLANNANNUSITa9FlAe Pearson Correlations Coefficient

A5 3 HANNINAZDLANNANNUSANANTUSINeTAY (Pearson Correlations Coefficient)

Collinearity Statistics

Faudlsfidnen LA LE FEE CPA  CO
Tolerance VIF
LA 1 0.303 3.302
LE 0.833" 1 0.297 3.362
FEE 0.076  0.153 1 0.968 1.033
CPA -0.049  0.041  -0.024 1
co -0.129  -0.118  0.013 0227 1
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o e Collinearity Statistics
fAawilsnAnen LA LE FEE CPA co

Tolerance VIF

waneug - AnduLsrAnsanduiusiiniedn

[
o

AINANTNN 3 N1INAZALAIMNANNUSITaIABA aNAUNUSINeTAW (Pearson Correlations

Coefficient) sendnesiaulsdasenauiia1zvinisnnnalisnyA (Multiple Regression Analysis) HALAAS LTI

@ o & o

iladaausnIduniidusiunaduningaan (LA) HaoudunusedeliluednAty (r=-0,049, p>0.05) funIs

o

wNUNLLGAaULTYT (CPA) edanudndmnuduiussanisuyunaudinuas iy (CO) et liltud Aty

WiUAU (r=-0.129, p>0.05) ﬁ@@‘fﬁﬁwuﬁmmmwﬁamwrfifamwumr;:iﬁfaﬁu (LE) ANUAMNANANUSAENS

o o

wedAty (r=0,041, p>0.05) AuNIsUyURUGABLTYTUATNIMUREUANTINIUAL

(7

3 (r=-0.118, p>0.05)

Tny
Tnefiladasiuatsssufaunisdautiyd (FEE) AinuaudunusasneliidadAynieads

o

flanIIuyuRLLgaey

| a o a0 o o !

Tauazn1snyuneugI NI Uaa ULy IEuiY (r=-0.024 uaz r=0.013 ANNATAL) WAzIyniNFaLlsBaszdany

ANNANTUEIURE 721914 0.076-0.833
p o ANa a | o v o & ' o a . . . 9 o R
Wetlasiutdyninisiansnasaniuainanuduiugszudnesiautlsdass (Multicollinearity) Hadeaq
YN1INARBLA VIF wazAn Tolerance TnewuLd1AN VIF 289690158 dseianunagiszndns 1.033 - 3.362 WazAI
Tolerance @gjse1919 0.297 - 0.968 Failulpndanuanesan VIF nanunsatdeyaliinsziliatnainmena
TneazsiaeiaAndaandt 10 uazen Tolerance azfiasilAININNgn 0.10 Tanuanisaaauiuans iiiudndaya s

\Antloymn Multicollinearity Rs@nunsauinlAaszsfls

NISILATIZUANNDADBELEINUADL : Multiple Regression Analysis (Aauls8a5s : N1sUyUIEY

Haauiyd)

A9 4 NALAIIZYNNIDANRENIAMSENd AL SR TUNN U WR LT AR UTTYT

Journal of Management Science, Ubon Ratchathani University

Coefficients®
Standardized
Unstandardized Coefficients
Model Coefficients t Sig.
B Std. Error Beta

1 (Constant) 0.280 0.703 0.398 0.691
LA -0.408 0.150 -0.373 -2.719 0.008**
LE 0.063 0.016 0.544 3.966 <0.001**
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Coefficients®
Standardized
Unstandardized Coefficients
Model Coefficients t Sig.
B Std. Error Beta
FEE -0.009 0.049 -0.018 -0.181 0.857

UdeLuR - R =0.394, R? = 0.155, Adjusted R? = 0.21541

RINAN919N 4 NABLATIZINIDANREIEINIAN WUTNERIdauuTiAuTINsaRUNinesaN (B=-0.408,

P<0.01) uazdnadauni@usnsiadouaasgiatiu (B=0.063, P<0.01) Auasfonisuyuiaugasuiindotie

] (7

m(
e B,

NATYNNATA winudnANE9INIHENN1sAe LTI ANHANTENUAaN sy WAL N A UTTYT (B=-0.009, P>0.05)

¥
' A o s o o

AeduAstanfuaNuAgIu H1 nadAednsdiunii@ususeduninedsandnasanisvyuieudas iy was

o
o

o o

[ a 1 A o ] l&lQ 1 v % 1 a ¥ o = ' a
EI@SJ?U@NN[?’]QS’]‘H H3 nmfam@mﬂmuummqmﬂdwmmQa@nudw@memwgumwmmuumm LLm‘]JQL@ﬁ

QU o

ANNAFIU H5 easanAnsssuiflaunisaeutiydldinansznusenisuywinaudaeutinydeteiidud Any

NM53LATIZUAMNAADRELEINMADL | Multiple Regression Analysis (Aauis@a5 | N1suyuLiau
Aunudaulyd)

A19199 5 HadlATITINsAneENYAMITINFaulsBasTAUNNIUN WA UAN TN WA LT

Coefficients®

Standardized
Unstandardized Coefficients
Model Coefficients t Sig.
B Std. Error Beta

(Constant) 0.418 0.146 2.855 0.005
LA -0.462 0.312 -0.213 -1.479 0.143
LE 0.070 0.033 0.307 2.125 0.036*
FEE -9.151 0.000 -0.024 -0.228 0.821

UNELUR - R =0.223, R* = 0.050, Adjusted R* = 0.017

AINA9197 5 HATLATIEWNII0ADBELTINI AL WU NI UWBRUANNIBAe T T denasie

(%
' ]

fmandountidurnsediuesgieiu (B=0.070, P<0.05) luiiAniaaenaii us ldnudndnanssnusasnsssuias

nsdautityd (B=-9.151, P>0.05) wazdmandiuniausiuseduningson (B=-0.462, P>0.05) AeuiuasaausyL
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Abstract

The demand for mobile payment services has increased steadily, particularly following the Covid-19
pandemic, highlighting the need for further development of these services. This study aimed to (1) assess the
acceptance and usage of technology for mobile payment services via the K PLUS application, (2) evaluate
consumer opinions on mobile payment service usage via the K PLUS application, and (3) identify factors
influencing the use of mobile payment services via the K PLUS application in Nonthaburi province. The research
employed a survey method, targeting consumers in Nonthaburi who used the K PLUS application, with a sample
size of 400 determined using the Krejcie and Morgan method. Data was collected through questionnaires, and
statistical analysis included percentages, means, standard deviations, and multiple regression analysis. The
results indicated that (1) the acceptance and use of technology for mobile payment services via the K PLUS
application were high, with facilitating conditions, effort expectancy, and performance expectancy ranking as
the top contributing factors. (2) The overall opinion of mobile payment services via the K PLUS application was
also high, with the highest confidence in usage. (3) Factors influencing mobile payment service usage in
Nonthaburi included performance expectancy, effort expectancy, and social influence, with performance

expectancy being the most significant.

Keywords: Mobile Payment Service Usage, Technology Acceptance, Performance Expectancy,

Effort Expectancy, Social Influence
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44



SAITUSMTANAAS AW INENAEAUATITET

JMS-UBU

Journal of Management Science, Ubon Ratchathani University

71 13 atiufi 2 wgumAN-RenAn 2567)

o K v o v a Y a o a 1 a nl/ 4 o
n1gmszutinneANyiIngluntreaniunay ltnalulagsanisldusnisd s Rusiuuannatadu ludssmaniag

S o

Waunatnlszmalne lasanizuasannnisaniunisainissinnuedlsalaialnlaun-19 delitdasglndmian

q

= = % = =

aidadnndrAnylutszimalng dretratu Aamdnuunys SelauesneiuAsEgiags iAo

al

WianTaszuuas1IlinA NMIANUIAN UAZAIBIUIEAINAZAYN NNFTNLAITENAIANINEIANNNI T EAYBENg
79m137 andeyaatadszanamisnimaideussgs (31einew) 418nusuisnismadau nsunstn Ased ey

NHATWUES 2566 WU AIndnuUNyTRlszanssan 1,297,658 918 wiliilu wile 695,361 918 418 602,297 518

o o

NNTUAUAL 3 9999 INNFUNWNUIUATUAZANNILIINT (A1inLTUIsN1Inzien, 2566) Usza1nsludandn

s a ¥ v

wunjFaidnsnisasyAuTnmanfasay 41.30 Gelnavinliluan 20 Ddreud (w.A.2580) aruauilszansas

WNaLLl 1,737,705 AL i9il

a o [ o o a IS ' 1o

ANAUTTNIATINVRITINTAUUNYT (GPP) NyyaAwinriv 344,982 druunn dseanns
=

' ¥
o ! k7

a v a LA ' o A = o = 2 a & 2 v
NT']Eli@L'il@ﬂ 41,129 LN ARLABURADATILIAU UANATNY AARAAUABANATILTAUNLINONDAUNDTLUANNINONTDERNSY

a

95.34 (A11IN9 1 uadAIIUTAUUNYT, 2566) uazdAataoiuitauinvesan (HA) T 2565 Tnatanizaiu
ANAanTAUNIANIIANKAZN19RRANS WiINTLFaEAY 0.9388 T8aLlsvEneiaune liNaWAINNsLsyEINg

dniegumefilannauiemauiul 2564 Gegauiuduiu 2 vesdssmalny WeNansanaindayaranundnadu

al

wansliiugn Useansludandnuunys dhddueefidauwaznsldinalulad Ineannzinsdnileneaauismivy

o

WNTUe e TEAATY (AN AN RN TIATH I iARATAIANLINTNA,2565) AU n1sAnsnesiung

aanfunazldinalulagdmiuusnisdise Rudutennairduludsninuuni Fasiiaouiaula

a ) oA

o A= o= o Aaaa 5 a ° a a o o Y
NuddelAAnedadennNansnasieanislduTn1sd1ss RuinuuennaLadun wad Tudamdnuunys e
A v v o o A ' v a ° PO A o X Y
dunsaldnelidrlanseeniuuazldinalulag ndnasianislduinisdse Rusuuennandu visil ianisauny
19391134 lazamn N Mlsylsgduaz doiauaunziwinianeafiunislduini st ss Ul uLe N A LATY
TiunswiAsvzag liu3n1s s RuBiannsetindirunennandu Widnlapnusasnisuedusinavisegnaves
suANIAenT LT R uuen ALt uazainisodaslunisaununagns wleung wazszuunisiise

| o

Rulnuwannaatu sanisdaavmuigluuunisivinisuasmalulagfasaiuacusesnisved disnis s

o

EIMENG

=

1) WeAneTadeniseaniunarldimalulagdlunislduinisinsyRuenuiannanduin naa lu
[IUTAUUNLE

=< o

2) WaAnseAuANAnTINEaiUNsldUTNs T s Rushuennaladiie waa Tudsudnuuni

o aa a '

3) ieAnmladenianinasanisldisnstiseRuluuannaadun waa Tudandnauunijs

N1SNUNIUITTUNSTNNLN LIRS

1.4uIAALAE g g uNIsEansuLasldinalulag
. i P K
nstanfumalulagidunainainunnisaiiinauedsedleadunssusunisin e Buaindunau
v o & a o o = L= = ia X ,
NMSATEUNNUTTUADUNISAUA (Awareness Stage) iudunaunyanansuindinatulaglusiiinauegiane
waideapanfineaiunatulagdudeiufudafiadunnuaula Ssiinqrunauninnaula (Interest Stage)

Tnayaratuaziannaulalumalulaguasnengnuuassndeyavidamnufinaduinaeiumaiulagiuuaziiie

45



SAITUSMTANAAS AW INENAEAUATITET

JMS-UBU

Journal of Management Science, Ubon Ratchathani University

71 13 atiufi 2 wgumAN-RenAn 2567)

2

Iusnedeyalussduvilaudazidnquunaunsissiliuna (Evaluate Stage) Taynnaazszifiunaluanesues
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dauyAAa (Model of PC Utilization: MPCU) 5. wqwﬁm‘iwmméuﬁ'ﬁmiiu (Diffusion of Innovation Theory: DOI)
6. LLUU‘SW@@WQH@LN@G% (Motivation Model: MM) 7. quﬁﬂmﬂgﬁmdﬁmm (Social Cognitive Theory: SCT)
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Abstract

The rise of online shopping through E-marketplace platforms, particularly on popular sites like Shopee
and Lazada, has made customer loyalty a crucial factor for success, especially among Gen Z and Gen Y
consumers, the most active internet users. However, customer concerns about trust, reputation, quality, and
promotional influences remain significant. This research aimed to analyze the impact of reputation, quality, and
marketing support on trust in E-marketplace services and to evaluate how trust affects customer loyalty. Using a
quantitative approach, the study sampled 660 buyers from Shopee and Lazada within the Gen Z and Gen Y
demographics. Data were collected through electronic surveys and analyzed using descriptive statistics and
Structural Equation Modelling (SEM) with the LISREL program. The findings indicated that the proposed model
of causal relationships among reputation, quality, marketing support, trust, and customer loyalty was consistent
with the empirical data. Reputation, quality, and marketing support collectively explained 93% of the variance in
trust, though reputation alone did not significantly enhance trust compared to quality and marketing support.
Trust was a significant predictor of customer loyalty, accounting for 87% of its variance. These results suggest
that E-Marketplace platforms should focus strategically on quality, marketing support, and trust-building

measures to enhance customer loyalty.
Keywords: Reputation, Quality, Marketing Promotion, Trust, Customer Loyalty
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3lnanfiAanuasindnasalaneeuladazuaunatlszlaminaalsznisl¥iuuism suiensifiunisifiuinaes

232

a o o

o Y o A a X PR Aaa A o e P a
eIRAAUNELUDILTEN ADAARXDINULIAAUEINLNN AL U?H'V]Niﬂﬂq@wmquwqﬂqiiﬂqﬂN@mﬂmmm@ﬂuﬁ‘ﬂmﬂﬂqiLmUim

299219A1187A (Anderson & Srinivasan, 2003) ANAsiNANATeIgNAuiady 2 aeAlsznaune 1.A9 NENAL

Y o a X . . - Ao X o o 2 a v a 1y Aa A A o -
NWANUNAUAR (Attitudinal Commitment) A2 ﬂqﬁ‘wuﬂeﬂ’ﬂmuﬂqw‘uﬂﬂﬁmuﬁqLL@zUiﬂq?bLﬁV]'NV]ﬂ NTANNITANTIUNATE

P2

wuztAuA liuigan 2. woAnssuniavingn (Repetitive Behavior) A nsiin@auadsizaiin Shopper A lagiaduAn

(33

v Pg
=2

wisaldu3nnsmnatingsiaiiias (Premjit Juntongijin, 2022) isil Oliver (1997) NA1991 ANENALBLNANTILALNNITE
gdunisatiuayunaniuei/uinisidednisetnaseiledlueuian T9ainngAnssuAsnan azinliiinay
A9inANAFeLLIUA lUaWIAR

o o

= o ] - A 9 = ) )
ANIUARNUd199AsENaUNaF1eAINAeiNANG Ae Tal@us (Reputation) wazANIN (Quality)
Y P~ ¥ o o o o = v = a & Yy oA o A
AN 1da91A (Trust) HArnduiusTnanseiuanadninAresgnAn GearuisaiinlutiesasaiagnaAiiiala
89AN9INAANNUAY HANgFRsssn sz liaauasindnaiulnausae (Flavian et al., 2006) A21x13919lalu
Frudneaulai (e-Tailer) HuansznulaansaiuANadninALesgnAn (Kim, Ferrin, & Rao, 2009) fadtfidenasie
o o k3 Y a a M @ a ‘= (3 ldJ v o
prNasinAnaresgnAt lunisldusnisnndizddidnnsatindinanaifady deaannldonsla nsatiuayunis
nzaa1n AnnnauAduaniladandaninasanainasinadnhoesgnAn (Napitupulu & Aditomo, 2015)
d

NAdNUIA8ARY Aslam, Hussain, Farhat and Arif (2019) W91 mfmuﬁmﬂ@ﬁ%m%mﬁﬂmﬁmﬁﬂﬁﬂﬁmmgﬂﬁ’ﬂu
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¥
=

nnslduTnNInnai T aannsating wataaa99 Al-Adwan, Kokash, Al-Adwan, Alhorani, & Yaseen, (2020) T 1111371

dravnsinArasgnAtsagnendss B2C TuaasuaulaiuaninaatsuinainainuianalasasgnAinisesulal

o

Ayanuuinselnn1eBidnnseting wazaanuldanslaniseanlal uazuaiduues Matos, Curth, & Garcia,

(2020) 1d1994 Shopee 2avUsznAdulatiide 300 218 naansuansliiiudsdninandrAyszndnedauslu
a o o r:lz dl 3 1 a 1 =< a 1 % =<
pansNUUNENRUEIAE Tdun arunannistinissieanuianala anunannisuinissiaanlinnga anivenala

' o Y o o a %
ARAITNNNA LLZ\]Zﬂ’)’]Ni’]')"]\ﬂ@sluﬂ’)’m@\ﬁﬂﬂﬂﬂ‘ﬂ@\‘i@]ﬂﬂ’]

mnmimummﬁmnﬁwﬂ’wrﬁ’l’uﬁwiﬂ@nw%mwﬁgmﬁqr&i@iﬂﬁ

auuﬁgmm'ﬁﬁ'ﬂﬁ' 1: ‘Emm@mmﬁuﬁuﬁrﬁqmmm@ﬁmam AN N1FAULAYUNINNITAAA
wazanldnnsla AumninasininaresgnAniinnnsenadesiudeyaidalsyaneh

auuﬁgqumﬁﬁ’ﬂﬁ 2 ¢ Gandes ADANIN wazNITAtILALININIRAIaREnENasiaANlInglalung
lfiFn1smatanasaiannsatindluiiFniauan

ﬂuuﬁgﬂumﬁﬁ’ﬂﬁ 3 : mwldnglalunisldisnisnaianansdiannsatindiandnasaaaiuasingng

289N A uAANISLIN
] Qaa o
FebUeUIeINE

NTEUIUNISUATITNITIRANNGNAIDEN
nn934eluadelildszidauisaquidalsuan (Quantitative Research) iszannsas fnaeduailu

P2
o ¥

E-Marketplace luilszmalne fastinddene faedudnly E-Marketplace 183 Shopee iU Lazada uazaglungs

Gen Z ka2 Gen Y a11491 660 718 N1INTUUATUIAFIDLNNNAITIUIAIN W AN Hair, Anderson, Tatham and
Black, (1998) LALBLULINIUIAFIDL1ANUNIZEANAD 10-20 ALAD 1 N1TIRLADT FIUSUNIILATIZHINLAA

v

ANANAUSLTIAA A TITRTIN AR 110U 32-33 Wisdmes UuABNgNFARH19AUIN 330-660 AU TIANUIY
nguAn2819 U RATELAGNIUIAFIBENITNINNNTAN N194HNFR0ENT (Sampling Method) H3E4n 0819

WUUULNGY (Stratified Random Sampling) Iag A0 11AANTBNNEARAENINHRILLLLAB LD NABILALTAAWAN
E-Marketplace 284 Shopee il Lazada uaratflungu Gen Z uaz Gen Y Inaiutisngusinatinanindngdan Shopee

aaay 50 uax Lazada $eaay 50 nnaiiusausndayansatidunisiveenladivnn luheungeniauiafen

nangaax 2566 taetiasAuuugaunixlnszanshldadmedudnlu E-Marketplace 289 Shopee iU Lazada uas

a

a

) . < o & o Aok & X o o
@giuﬂqu Gen Z uay GenY Lummnmammwmwqmmfmmseﬁﬂm@\m@u"l@uwmﬁﬂﬁmm\mQmuﬂmmum/

13n1reeuladtinuunanasu E-Marketplace gagm 2 fUALLINAR Shopee WAz Lazada (ETDA,2021)
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MSINAANHULUDIAIULS

o

gadelAAnHIeNaTuATIIud ufiRuadasiuudsiodas ATUAIN NNTAULAYUNINNITARNA
Anldaelalunslduinisnanananed@idnnieting uarAanuasindnaaesgnAn (Premijit Juntongijin, 2022;
Gorla et al., 2010) L‘ﬁ@‘lﬁiﬁﬂmuL%qﬂﬁu”ﬁmimmmuLLuqﬁmmﬁéTﬂ warlnsaadiafautsfidaaniesn antiu
Aaairaeiaaiedniausia 5/ unuLge U uTinuns dautlszannian 5 sedy Usenaugaafautl e
Al 2 fautls Aaaldanela (Trust) Sannsautlsdanald 2 #a 1dud (1) Aanaldanslaluaniuiians (Trustin
Marketplace) (2) A ldanslaludung (Trustin Seller) uazaaNasininfAaaignAn (Loyalty) aansaudlsdans
1o 2 60 Tdun (1) AugnAUNIeAuiAWAR (Attitudinal Commitment) Laz(2) Wqﬁﬂii‘uﬂﬁi‘ﬁﬂ%’] (Repetitive
Behavior) Wazduisuedaniauen 3 faudls Ae 1. Taides (Reputation) daannsauilsdaunmls 2 5 tawd (1) Taiden
NN19RAaA (Marketing Reputation) LAz (2) %@Lﬁmﬁﬁuw (Seller Reputation) 2. AN (Quality) TAAnnFuLls
dunnle 3 67 Tawn (1) ANINTZUU (System Quality) LAz (2) qmmwmau?ms (Service Quality) waz (3)
ANNINTB3A219419 (Information Quality) 3. N1FAULAYUNIINITAANA (Marketing Promotion) daannsawls

v

Fanmls 2 6 Teun (1) nnegdaLaannisans (Sales Promotion) Wag (2) nnsuanilinsailin (Word of Mouth)

=3 ¥ v o ¥

[ . . A o X A4 = a a A A
ALY YARIELLLIAELAN (Questionnaire) NEAEATIIUNBANEIENTNATOLALS ADININ
nsatiuayunIaNIIaane wazan lianglalunislduinismainnansBiannsatindniisensnasininavesgnin
Tnauuuasuanlsenauson 6 doupe dayaiall Te@as Anunan nsatiuayumeniInaia AN ldanslalunis

l1snsmaianansdidnnsating uazarnuasindnauesgndn Tnaafeuuusaunindidnnsating

AANNLTRNY
2 o o ai Yar o = v v = v o
gaduduuugauani lifunisiulpEaufenuds Tnadnimaasslduuugauninanuau 30 Al
anaasuadidlaludeinu uaznisldnanlunisiuuugauniu antuAiReLNIAIIRgaLANIN Tag
AAT1ziunAAN e (Reliability) AaedseniuA1dudszdniueannreansauuia (Cronbach’s alpha

coefficient) Lmumumuﬁﬂ'ﬁmwLﬁm@gimdw 0.960 — 0.963 FNUALLDLALAAIAIAIT 1

A58 1 ANANENTBULUADUDINANUNAINEALST 11 falun33nfauLs 5 Fin

. . . AHLTIEN
RIBI0 AUIULD —
FARENNANDILT | FABE19959
1. Fel@uannanismanm (Marketing Reputation) 3 0.974 0.963
2. Tei@eagane (Seller Reputation) 4 0.972 0.961
3. ANINTZUU (System Quality) 3 0.971 0.962
4. AMAINNNILTNNT (Service Quality) 3 0.971 0.961
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Aawils ERULIE T A
faatnanAaadld | Aaae19ase
5. AN dayal19ans (Information Quality) 3 0.971 0.961
6. N1989L43NNN92¢ (Sales Promotion) 4 0.971 0.961
7. nsuanilinsalan (WOM) 4 0.971 0.961
8. Anuldanslalugniuiiang (Trust in marketplace) 4 0.971 0.960
9. mwldanslaludans (Trustin seller) 4 0.974 0.962
10, ADHENWUNNATALAR (Attitudinal Commitment) 4 0.970 0.961
11. Wqﬁﬂimmiﬁ’l%ﬁ (Repetitive Behavior) 4 0.971 0.962
ATUIUFIDLY 30 660

nanNIsANuuAAzUEluNIsAASIEN
a o AD gl’ v a a 1 o 44'
UL TUH TN 9T TN R AN IALNANTIUNINTLALAZLILLRAE TANOUT INITLUaNAaAZ LY
wanregpevLuLaaunINuLveandu 5 seAuAasialii (1) Aziun 1.00 - 1.80 unnads szAutaaiign (2) Az
1.81 - 2.60 MUY 7ZAULIDE (3) AZWUL 2.67 - 3.40 UNI8IDN 72AUUIUNAY (4) AZWUL 3.41 - 4.20 UN18IDN T2FL

NN UAZ(5) ATUUL 4.21 - 5.00 MN8N TAUNINTIER

ADAN bElun153a8
a cY 1 v 0'/ % aa % a [y o dl al
nsiaszvidays ulaiu 1) dayaialil deaadfvssansfenay 2) nsAnziBraUTaIEeEs ARNIN
nsatiuayunIan1Inans wazanldanslalunislduinisnaianaisdiannsating Aauasindnanesgnii sae

anmussenalaun AND Fasay ANLRAE meﬁmmﬁmmummgmlm: 3) n3Azenina lulnnalnseasng

'
o v

\NBRIIAEBLAINNADARFBILDIINAR ANANTUE T A e U RyaLTaLs2anT niaNaAuIMIUIABNENATY
NINATIUATNNEBNTDIBNENATBITRLALY ATUNIN N13ALLAYUNIINNTAATA wazAdNldanelalunisldusnisg
paIANaNBLIaNnIeting uazaNasindnsuesgnin faaadanaseuiumasunislasaingteeldilsunsudisagyl

adL9a (LISREL)

NANISANEN

1.dayaiiasny

o

geovuuuasunindoulugjiumands (Faaaz 65.30) ludasane Gen Y (Fasay 74.85) Hsziu

a b4

nnsAaneUTu1aT (Faaaz 72.88) andwiduinidaw/inAnen (Faaaz 62.73) 1naldladafaiAaumn

N1 15,000 U (Feaay 57.27) danuslan (Fesay 86.21) 1e9n1lunisdedumiaedeanlaiifa Shopee was
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Lazada Anuaniin fiu (Feraz 50.00) pandlunisgedudteenlaily 1 ineuiniunn Ae uanndn 4 A% (Fee

&

Ay 37.12) AuD lunnsTeduAeeulallu 6 1NaUANL AB 1H1NN91 6 AT (FRaaY 50.61) FARNSY 2

A1579 2 ey aliiasi (n=660)

iayaiaem UM (AY) OEE
WA
Eilald 229 34.70
3TN 431 65.30
Generation
GenY 494 74.85
GenZ 166 25.15
szﬁ'umsﬁnmiy'ugmﬁ
snndseyoynss 139 21.06
Byeysis 481 72.88
genaniBeyeynsis 40 6.06
TN
dnBausindnm 414 62.73
WU, LTENaNTU 95 14.39
BVINBATT/§INAEIUAYANY 109 16.52
d191an13/5538 mna/gnAentagany 29 4.39
ladlflsenauandnmanesu 13 1.97
seldiafesaina
FndvieiniL 15,000 1N 378 57.27
15,001 — 25,000 U 150 22.73
25,001 — 35,000 1 55 8.33
1NN 35,000 Tl 77 11.67
dasmslunisiaduaaasaaulay
Lazada 330 50.0
Shopee 330 50.0
AnNdlumsdaduaaaulaily 1 aufiniun
1 ﬂ%‘ii 86 13.03
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TGRSR AU (AU) Sasa
2 ﬁg"/\? 135 20.45
3 ﬁg"/\? 129 19.55
4 ﬁg"/\? 65 9.85
NN 4 ASY 245 37.12

AN lunsdadumaaularlu 61aauneu

Peandn 3 A 94 14.24
4 pss 96 14.55
5 ASs 74 11.21
6 ASs 62 9.39
11NN9 6 AT 334 50.61

2. seAudaLde AMAINW NTAULAYUNIINITARIA ANLTaglalunislduinisnaianais
Aannsalind AnnassnAnAuagnan

ANNANSIY 3 NANNILAT AR (Reputation) 2184019 IHLTNTAAIANAINBLANNIaTNg Wudn
freunnugauniudamAndiuindedaesnislfiinimaianarsdidnnseiindey luszduunn (4.20) T
F0lAENN1aNIIAaNA (Marketing Reputation) ﬂfgﬂm:ﬁumnﬁqm (4.22) zg\mdﬁmﬁmmmcj.mﬂ (Seller Reputation)
agfluszAuNIn (4.19)

HANITIATITHARNAN (Quality) 284n1sliLEN1ImaIAnanedidnnsetind wudn gneuuuuaaunis
HAuAALININANNIN (Quality) 7aensliEnsmaanansBiannseiindey luszaunnn (4.17) Insfinnninaes
92U (System Quality) ﬁﬂ'wL@?ﬁlﬂqqﬁqmLL@:@giuiz&Tvmﬂﬁqm (4.25) 98989NTAD ATUNINNITUINIS (Service
Quality) UazAMNINLR3AI19413 (Information Quality) g/ TuszALUNINYINAY (4.13)

HAN3ILATIZWN1949LETUNI9N9AAT A (Marketing Promotion) W90 (ASLILLILABLAINN AN
AALAWIN N1TAILATUNIIN19AAA (Marketing Promotion) ﬂgﬂuixﬁumﬂﬁzﬂm (4.22) Taafl Word of Mouth
mm?ﬁlﬂqﬁmLL@:@@ﬂmfzﬁumnﬁqm (4.23) 9998917A8 49LEINNNIUNY (Sales Promotion) @gj”lmzﬁumnﬁa;m
(4.21)

nan1sdAsziranldnglalunislduiniamananansBidnnseting (Trust) wuadn gravuuuaeuns
HaouAaiudn arnldanglalunisldusnisnananansdiannseiing (Trust) agluszaunin (4.13) Taaaana
1%analaluanudians (Trust in Marketplace) fm'f]L@ﬁﬁ@qﬁqmmmgﬂm:ﬁumn (4.17) 709a981A8 ANIFAN9la
Tugane (Trust in Seller) agluszAunIn (4.10)

HANI9I3LATIEUAIINAINANAL8IQNAN (Loyalty) WLE1 BROULLLASUNINTAINAALTLI AN

AeinsAnmAve9gnAI (Loyalty) aglusziunin (4.16) Iaewn#Anssunisvingd (Revisiting Behavior) HANaAe44N4n

q
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wazag TuIzAUNIN (4.18) 99IAINIAD ANNHNWUNNATWIALAR (Attitudinal Commitment) agjluszAunnn (4.15)

AIANTIN 3

v

I aad A o . Y a a @ =
1919 3 ANANANUFIUTIALALN (Reputation) 289n13 WLTN1IRANANANIBLANNIATNE

49

Aawils Mean S.D. wilaua

%.QLEEN (Reputation) 4.20 0.59 STLAUNIN
%mamw}\im?mmm (Marketing Reputation) 4.22 0.63 a‘:ﬁ“umnﬁqm
%'ﬂ@ﬂw’m@fﬂnﬂ (Seller Reputation) 4.19 0.62 TEALNIN
ATLNN (Quality) 4.17 0.60 FTAUNIN
AUNINTBITZUL (System Quality) 4.25 0.63 ?:ﬁumﬂﬁqm
ANNINNNILITNS (Service Quality) 413 0.69 FEALNIN
AMNINYBTBYAU19817 (Information Quality) 4.13 0.66 FEALNIN
NMSELETNNIINITARIA (Marketing Promotion) 4.22 0.60 szﬁ'umnﬁ'qm
da1431N19318 (Sales Promotion) 4.21 0.65 @:ﬁumﬂﬁqm
nsuandinsiadin (Word of Mouth) 4.23 0.63 izﬁumnﬁqm
Aanldnglalunisldusnisnaianansdiannsaiind | 4.13 0.63 FTALNN
(Trust)

A iianglalugnnuiinne (Trust in marketplace) 417 0.64 SLAUNIN
Aldanglalugans (Trust in seller) 4.10 0.68 SLALUNIN
ANALENANAURIZNAT (Loyalty) 4.16 0.65 FLALNIN
PN NINUNNAALAR (Attitudinal Commitment) 4.15 0.68 FEALNIN
anﬂiimﬂ’]iﬁﬁ%ﬁ (Repetitive Behavior) 4.18 0.69 FEALNIN

3. MswmuILazasadaulunaANNANRUSIB e ugIasiaidas arnw nsatuayuNNg
n1seanA kazANlINgla AUAMNAITNANALRIgNAN

mimfmmumwmwmiumemﬁuﬁuﬂ%qmmmm%m?ﬁm ATININ NITAULALUNIY

n13aan uazanldangla fumANasininATegnAl WTansadaUAINEDAARasTa9THIAANTBULWI AL

%Hm%qﬂizfﬁ’ﬂﬁ%aﬂiznauﬁfmrﬁngLLﬂiLmeﬂ‘Lu 2 fauts A ldnela (Trust) Saansautlsdanmls 2 fa Teuwn

(1) Arnldnglaluanuiinne (Trustin Marketplace) (2) A ul3an9lalugane (Trustin Seller) wazAINA9inNsNG

2049NAN (Loyalty) daarnsaudsdanale 2 6 laun (1) AnuygnWimnesuiauas (Attitudinal Commitment) uaz

o

(2) We)AN3TNNNINNEN (Repetitive Behavior)hazFaudsieanieuen 3 siaus Af 1.381@8 (Reputation) SAANN#a
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wilsdanald 2§ 18un (1) Feidenienisnans (Marketing Reputation) uaz (2) %Lamﬁmw (Seller Reputation)
2.A0ANN (Quality) daannsiaudsdaunals 3 6a Taun (1) Aruninszuu (System Quality) waz (2) AININANTLENNT
(Service Quality) waz (3) qmmw%wﬂ@ﬂj’mma (Information Quality) 3. mmﬁumumqmmmm (Marketing
Promotion) §aansautlsdanmls 2 6 TawA (1) nsdaiadunngans (Sales Promotion) wag (2) n1suantinsailnn
(Word of Mouth)

%qﬁmﬂﬁmga WP sdsiugszwinedauslussuRnn dai 34AMINIMARBLIANNANRLE
fulpelfAN Tolerance waz A1 Variance Inflation Factor (VIF) ieRmagaLdnmawuAndauLs g siauLLAe 1A
Multicollinearity Fasan snaaaLnLrin #in Tolerance wesrauLsnnaadA il InAAue wazAn Variance Inflation Factor 789

FoudlsynaaiiAntiennda 10 AstiAsagUlddnsudlsynaalifissauanuduiuggaiuuwasii vizaliina Mutticolinearity

ANNAFIUNIGIAEN 1 : WAaANANTUSEA1AT8TEIALY ATIUNIN NTAULAYUNIINITARIA
wazAnliangla fuacnasindnaresgnAiimnusenadesniudeyaidalszanya
HANITATIAADUAINNATITEI IIAAANANTUSITIA MR 2BITRLALY ATININ NIFATUARUNI

n19aan wazauliansla Auaeiuasindnfuesgndn wudn Wwmaiiannasnadesiudesyaidalsydnsaslu
2

\nauata NansaunldanaAlaguaas (X = 7.28, df = 17, p = 0.97958) AININ 1 BaArANUaziduNINngn .05

e

o [ e o ao

wanednlldiasannmgIuuaniian Tmmmmﬁﬁmmmqwﬁﬁ muNIUaenAdesiudayaTel szans Anildn

a

o

ﬁ‘“’ﬂ‘].lﬂ'.)’?ﬂﬂ@llﬂ@u (GFI=1.00) oy mmmi”mummﬂ@mﬁuﬁﬂml,m (AGFI=0.99) 6"’1|’1L°1I’15Lﬂ@ 1 ﬁ“ﬁu‘?’]ﬂ"ﬂﬂ\i

mmm'a\wmw@uﬂw‘luiﬂm LURNIATIIU (RMR=0.0018) ﬂqﬁﬁUi’]ﬂT@\iﬂ’]@Q@@\?L’ﬂ@ﬂﬂ@\iLﬁHm@@N’Wﬁ‘ﬁqu

(RMSEA=0.043) #adlng el AR TUANTIN 4 LAY 5 ATNAIAL

|
=

AINA134 4 WHANANTIANUNMINeYAL TN LTedAILLT 5 A7 WU91 ANUUKENesAlIENeuIedFa

o o A o o

LLﬂi‘Zﬁ/\‘iLﬂﬁlVLmVl\‘I 1" WJLLﬂﬂuiNLﬂ@ﬂW?Q‘QHV]ﬂMQNﬂ’]L‘ﬂuUQﬂLL@ LLﬁm[ﬂ’]\'i“]’]ﬂﬂuﬁ@ﬂ%‘muﬂ@’]ﬂm‘ﬂ’]\ma 3wy

v ' v
° o o =) o

0.01 dunfupntinvneamlssnauaeasanlsiaides (R) wuqn muﬂiﬁqmmimmammw (RS) HANtNMIN

1
= =

B9ALENaL4NgAN 0.91 azftlsdunalddedeamnaninana (RP) & fAmiminesmlsynauwiniy 0.83

Q

Luﬂﬁﬂﬁimwﬁﬂmuﬁﬂmﬂﬂixﬂ@mmﬁqLLﬂ?@mmw (Q) wudn sautlsdunaldnmunindeyadnagns
(@) Fandmineslszneugenigai 0.88 sasasnnaa sautlsdanals wazdoulsdunalaniiuanininnisusnig
(QSE) fldniminasdilsznauwintu 0.86 wazfaulsdanmlinuninszuy (QS) Henvmtnesdlsznauwindy

0.78

v
°

ANMINesAlsEnau1eeAaulIN1 AT LARUNINNIRANA (P) WL sanlsfanmlénisuaniinsa

o

11n (MPW) & fAnminesmlsznaud 0.85 uazdautlsdanmldnisdadiunisune (MPS) # fAntvnesslsznaud
0.84
Anvminesrlsznavesfiaunlsaanldonela (1) wusn fawdsdanalamanuldanglalugaunane

(TTM) & flAntinminaslsznasii 0.90 wazsaulsdanalsanuldanelalugdana (TTS) & fAnimineslszneud 0.84
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AnvTinesAlsznavaasdaulsanldanla (L) wudn daudsdsinalaponuyniuniesiuiauas
(LAC) HAniwtinesAtlsznaui 0.91 uazsaulsduns dnginssunisving (LEB) HAwinesAlsznauy 0.88
A1979 4 N19A9IAAALAINATITBIHIAAAINANWUTTIAUUADANTALRLY ATUNIN NFATLAYUNINITAATA

wazpnldnngla fuadinasinsinfaaasgnan

AlszanunIsINLAas

faulaun > Aaudsua — SE t
ATULUUAL  AZUUUNIATFIY

Tuman1sin

Matrix LX (1huinesslsenevaaesautlsdannlanisuen)

R RP 0.53 0.83 <--> <>
RS 0.57 0.91 0.02 29.15**

Q QS 0.49 0.78 <--> <>
QSE 0.60 0.86 0.02 27.08**
Ql 0.58 0.88 0.02 28.04**

P MPS 0.56 0.84 <--> <>
MPW 0.53 0.85 0.02 26.28**

Matrix LY (1hwiineesilsznavueasauwdsdanntanisl)

T TT™ 0.58 0.90 <> <>
TTS 0.57 0.84 0.02 31.97*

L LAC 0.62 0.91 <> <>
LEB 0.61 0.88 0.02 32.40*

Matrix GA (Gamma)

R->T 0.00 .0.00 0.08 0.04
Q->T 0.33 0.33 0.15 217"
P->T 0.65 065 0.13 5.05*

Matrix BE (BETA)
T->L 0.93 .0.93 0.03 29.92**

NG ** p<.01

ANNRFIUNTINBA 2 : To@es AN uaznsatiuayunansnaIaiansnaseanlingaly

nslUEN1smatanataiannsatingluidaniauan

82



SAISUSMTANAAS AW INENAEAURTITET

JMS-UBU

Journal of Management Science, Ubon Ratchathani University

i 13 ariud 2 (WOHNIAN-RINIAN 2567)

AMNAIN 5 slumiwmmumuﬁgmmﬁﬁfﬂﬁ 2 WAz 3 BuannisiiAmsirATiaslunnsindn
wlsdunmlausiazsionudn ﬁTfJLLﬂiﬁqanié’ﬁmmmﬁﬁ\mgiwm 0.61 1w 0.84 Inesuilsdanaledwuan sauls
zﬁ“mnmirﬁmﬁmﬁmm (RS) wazdnuisdans liaanuyniumasuiAuAg (LAC) ﬁmmqmﬁmzﬂqﬁqm LAZIBIAIN
Aa fulsdanaldaanuiinlalugnuiiang (TTM)

Lﬁ’ﬂﬁ@’]i‘m’]ﬂ"]ﬁa\lﬂixaﬂéﬂ’]iwm’miﬂf(R2) ga9ann19TlANAaT9rasFutsnielulaun Aanuldangla
(T) (R =0.93) Wi ﬁTf;LLﬂiVTﬁmw%ﬂ@éTﬂL%qmmsﬁmﬁm (R) AN (Q) NM9ariLaLUNNN1IRATA (P) BBLNY
ANLsUuIesFuLsA N 1d9la (T) Tanefesas 93 ANU5UNITRUAANNUNIENANITALATITHIUIABN TN
sevdnadauls finaasiBensail

m%%qﬁwmiugﬂmuuummﬂmmmﬁqLLﬂﬂu‘EuLm@‘ﬁ'LﬂuﬁqLLﬂiﬁﬁmw%ﬁ%TﬂL%\‘immmmm*m

o

1%9nala (T) wudn 1) futlsdedes (R) lufansnasonlufidnisuandasaulsnanaifanea (1) 2) Foutlsaninan
Q) Dushulsidaviswamsiluianisuansesaudsaaaliandda (1) Suwnsdviswawiniu 0.33 edneiiludiAnyna
afif auandlinaud aunmmsldiimemananansdidnnsefindiduamnsilsgdldinetpennldanslalunig
M1Ansmananansdidnnaeiind 3) fautsnisauayunismenane (P) Wududsfifiavinasulufiansanse
Aaudzaanldangla (1) Rauedninaliniu 0.65 adeldadnAyn1eada Tuanelinaugn NTAULAYUNIS
nseaAveInsliLEnIInatanansdidnnsatindiluaveyin i ldusnisiiaanuldonslalunisldisnismaianans

adanngeing

ANNAFIUNTIEN 3 : pruliaelalunislitinimaianadidnnsetindiansnasianinu
o o a v a
A9insinALesgnAn luiANISLIN
di a 1 o a ar 4 2 % o v '
ANA1914 5 eRan s AduLlszdnaninennsad (RY) aasannisiaseadrsressautsnielulaun
o o v 2 1 o o = [ a v a
prNAsiNANAaeIgNAT (L) (R® = 0.87) wuda fautlsinuneiisetfadaidaanmeaauliangla (Trust) asunsmanu
LLﬂiﬂmummﬁqLLﬂmﬁnﬁnﬁﬂJm@,ﬂﬁ”w L) 1eD95asaz 87 A1FUN1TLUAANNUNIENANITILATILHUUIARN NG
C e a o e X
seningpauls Naeazinanaail
Aransnalugtlazuuuninsgiuresimudslulimaiidusiulsinuevizedaduideanvs ety
AeindnAaasgnAn (L) wudn 1) doudstiedes (R) lddaninanedenluianisuansasoulsanuasininsans
anAn (L) Huaanldansla () 2) siaulsaninan Q) usiaudlsndaninanedenluianisuansesaulsaaiu
AeinANAT899NAT (L) Hnuarnnldangla (T) dauisavawawingi 0.31 atnadiladAtynisatia duuanslingugn
Y a a @ a o 19 Y a = o o a [y Y a
ANINNIs LN IRaIanasadnnsatindiduanivnyin i lusnisiiavnasindnaaesgnAt lunsldinisnans

a a a a

nansaiannseiing 3) sauilsnisatiuayunienisnaia (P) Wusaudsiiansnaanluianiauansefaulsadns

[ v

asinsnaaasgnAn (L) Bruanunldangda (1) Jaunaandwawini 0.60 adeliiadAtynieada duuanslingiuan
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A1519 5 ANATANANITILATITENENALRITNIARAMNANAUTITIA MG IDITRIALN ATININ NIFATLAUUNI

nsnann wazadnldasla fuasinasindnfaaesgnan

s T L
AULlSELUB TE IE DE TE IE DE
R 0.00 - 0.00 0.00 0.00 -
(0.08) - (0.08) (0.08) (0.08) -
0.00 - 0.00 0.00 0.00 -
Q 0.33 - 0.33 0.31 0.31 -
(0.15) - (0.15) (0.14) (0.14) -
0.33 - 0.33 0.31 0.31 -
P 0.65 - 0.65 0.60 0.60 -
(0.13) - (0.13) (0.12) (0.12) -
0.65 - 0.65 0.60 0.60 -
T 0.93 - 0.93
(0.03) - (0.03)
0.93 - 0.93

ANADA: Chi-square = 7.28; df = 17; P = 0.98; GFI = 1.00; AGFI =0.99; RMR =0.0018; RMSEA =0.00

pntkle RP RS Qs QSE Ql MPS
ALTIEN 0.69 0.84 0.61 0.74 0.77 0.71
piatlile MPW T™ TTS LAC LRB
ANLTiEIS 0.72 0.81 0.70 0.84 0.77
aunslaseadierassautls T L
R SQUARE 0.93 0.87
WNINTANAUNUS
T L R Q
FAT NI IE
T 1.000
L 0.93* 1.000
R 0.85** 0.79** 1.000
Q 0.93* 0.87** 0.90** 1.00
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P 0.96* 0.89* 0.85* 0.93* 1.00

a

UNEIVE) TE = NATINEVENA (total effect); IE = Byignan edas (indirect effect); DE = 8nEnan1amss (direct effect)

o

a o o Qaa} o o =3 A ! o = A a a
HULRAIATUNNADNFANTEAL .01, paat LAl Aa A standard error; AN AR m@mmlugﬂmmuu

HRTFIU
d9

0.83
40“‘-
‘leE 0.91
\\\\ Q.50
0.05

=0.00

O
0.84
o33 MN\n*IIIiiEIII-'O-3
0.78
0.53
0. .05
0.€5
0.88
/ L 0.s1 IAC [=0.1 -0.01
':3 \
0.88

23 MPS L —.D':

Chi-Square=7.28, df=17, P-value=0.97958, RMSEA=0.000

UHELUB: **p<0.01

2N 1 TAARMNANAUFITIAMRIB9TAARS ADNIN NNIENLERUNIINI9RaA wazRIN1dagla AuAgw

o o A v
ATNNNATANGNAN
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v 1
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3 o a =
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49

v a o

AuldanglazasgnAnlungs Gen Y uaz Gen Z atieiliadAnynvals GeaenadediLeuisages Napitupuly

D

o

and Aditomo (2015) Niagidnaaulinngla nmeaiuayunisnisnann arunm@uaiiuaniladanian

a

INARAAIN
qeinsAnpuesgnAn uananti Alfina et al. (2014) ﬁm;ﬂmdq E-WOM ?ﬁqLﬂuﬁTf;u;ﬂmfiﬂummﬁumgummmmﬁ
AuduLsTuAN 1Al (Trust) @euanedefidadAny

u@ﬂ@ﬁﬂﬁu Kim and Ahn (2007) ka2 DelLone and McLean (2004) m;ﬂ NAaIN ATUNINTBINST
TuFn901u Web Site HdaudnAnylunisliuinismananansdidnnsafindunn wazamunnidudoudrAnyd

@ vy

Em%waﬁiﬂwqﬁm‘mmi%Lmzﬁﬂﬁ;ﬁwﬂ?mumﬁmﬁm UATURIEFTD fatlfadanmany Al-dweeri et al. (2019)

1 (%
a

aqudnunmnsEnauvilluesflsznanfid Ay figraasaaalingialunisteddeeulad tnagnnmn
(Quality) uilasemibsfidenaideansianauidanslagestfans (Ribadu & Rahman, 2019) matidanadeiy
Muhammad and Muhammad (2013) #ina194 @mmwL%U”Lﬂﬁm’ﬁm@ﬁifamiﬁmau"l@Lmzﬂimumimﬁluma%@wm
anvlmfeadiilng saanaupaiulianglaainnisiiganssumnenis§ud ”mmm”ﬂmmvlﬁqwifa%qmr]r;imml,@:
zﬁmu‘ﬁ“ﬂw (McKnight & Chervany, 2002)

Shafiee and Bazargan (2018) €l4na1141 Tuunannefunisnseauwlaiiiu aaulunnisliusnig
A ngeazin i Fuaaliandlaangniuazainepnuduiusszazean Geaanndaeiu Lee et al. (2016)
mgﬂdw@tuﬂﬁwﬁ\aﬁmmﬁuﬁuﬁ’@?jmﬁﬁmﬁﬁﬁtym'@mw”l,fj”fm’mm@unﬁﬂuﬁjﬁ@wqﬂmﬂ?ﬁLz‘i*nmﬂﬁﬂm’u@ﬂ@m&u

v o & ' o

Qalati et al. (2021) 83141 Anwldansladuiludenarspaaduiugszudnegnninnisuinisisug deidases
AU les wazaauaelalunstenseanlatatnediioddnandat
1u°nm:ﬁmmﬁumwumqmimmmLﬂumm%mmﬂﬂ@zﬁnﬁﬂLﬁ@iﬁ%faauﬁwﬁ@‘lﬁﬁma (Avery
etal., 2012) Tmﬂﬁxﬂ@mmwmulwmqﬂﬁﬂﬁﬁqm%@auﬁmg’ dinaauilunsteduduazldiinig uazan
ﬂ’)’mL%ﬂxﬁ‘ﬁ@jﬂﬁﬁ@ﬂﬂ%ﬂauﬁﬂﬁ?ﬂﬁlﬂ%ﬂﬁﬁu@:LL°IJ'<1°ﬂ"LA (Nassiri-Mofakham et al., 2009) %@Iqmamﬁu@wumq
NNIAATA zﬁ'qr:mm'@mm%ﬂi@%ﬁuﬁm@u%ﬁmm@”nﬁ'ﬁmmﬁﬁmﬁ”wﬁ“ty (Nuseir et al., 2010) Ansarnnanii
neluesAlsznaudnAtyrean1saiuayun1aNITAaTA Randabunga et al. (2021) N13494@31N19218 (Sales
Promotion) uaz (2) nnsuaniinsiailin (Word of Mouth) flaiiluassilsenaudisny Immﬂummi”wLmﬂﬂmngu

e lgnAnaesldviasia@uan (Dibb et al., 1994) uaznisuaninseilinniseaulaiiiva E-WOM avdaanszsu
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o aa
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Abstract

This research aimed to study the opinions of financial institution executives regarding the impact
of financial innovations on the performance of financial institutions in Thailand. The research tool used was
a questionnaire distributed to a sample of commercial bank branch managers in Thailand, with 69
respondents in total. The data were statistically analyzed using a multiple linear regression model. The results
revealed that in the five aspects of financial innovation, the overall score was high, with the highest score for
the information aspect. The study found that only the financial innovation factor related to leadership had a
significant positive impact on the performance of financial institutions in Thailand. Therefore, if financial
institution executives prioritize leadership, manage human resources effectively, support financial
innovations, and communicate a vision focused on financial innovation throughout the organization, it will

enhance the performance of financial institutions in Thailand.
Keywords: Financial Innovation, Financial Institutions, Financial Institution Executives
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Abstract

This quantitative research examined the influence and significance of factors such as risk
perception, trust, and market elements on the intention to purchase products through E-commerce platforms
in Chonburi Province. The findings are intended to provide guidelines for enhancing services, marketing
strategies, and other relevant factors for E-commerce businesses in alignment with consumer purchasing
intentions. This study utilized quantitative methods, with statistical analysis conducted using percentages,
means, standard deviations, and multiple regression analysis. The sample consisted of 400 individuals from
Chonburi Province who had made purchases through E-commerce systems, selected using a quota
sampling method that considered the population proportion of each district. The research revealed that
consumers had strong opinions about financial risk, delivery risk, low risk, trust (expertise and integrity), cost
savings, time savings, convenience, product variety, and product data quality. The hypothesis testing
showed that perceived risks (product risk, delivery risk, low risk), trust (integrity), and certain marketing
factors (cost savings, convenience, product variety) significantly influenced purchasing decisions in E-
commerce. However, perceived financial risk, trust (expertise), and factors like time savings and product

data quality did not significantly impact purchase decisions.

Keywords: Perceived Risk, Trust, Marketing Factors, Influence Decision-Making, E-Commerce
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Abstract

This research aimed to develop an information system for managing investment budgets and
equipment at the Faculty of Science, Khon Kaen University, to reduce delays in recording equipment details.
The system's development utilized tools such as JetBrains PhpStorm, Visual Studio Code, Laravel
Framework, Navicat for MySQL, MySQL, Docker, and project management software like Microsoft Teams
and Microsoft Planner. The study involved 35 selected academic and support staff responsible for recording
equipment details, including IT officers, department heads, and administrators. Data analysis was performed
using frequencies, percentages, and content analysis. The research led to creating an automated investment
budget and equipment management information system based on equipment detail recording forms. This
online system allows users to access and manage information through a login interface. The system was
reviewed by two experts before implementation. It can automatically generate reports on equipment budget
details and store information, as well as record the time spent on each task. Value Stream Maps (VSM) and
workflow charts were used to identify operational inefficiencies, and the Eliminate, Combine, Rearrange, and
Simplify (ECRS) principles were applied to streamline processes. The improved workflow analysis showed a
reduction in the number of steps required to record equipment details from seven to three, and a decrease

in work time from 920 minutes to 55 minutes, representing a 94% reduction.

Keywords: Information System, Investment Budget, Equipment, Delays, ECDRS
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