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ABSTRACT

This research aimed to investigate individual characteristics influencing purchasing behavior of
green products of the consumers in the Northeastern region, the association between knowledge and
attitudes towards the products in terms of product, price, distribution, and marketing promotion and
consumers’ purchasing behavior of the products, and variances influencing behavior of green products of
the consumers in the Northeastern region. The samples were 400 consumers from 8 provinces of the
Northeastern region. The research tools included questionnaires. The data were analyzed by the statistical
methods of percentages, frequencies, means, T-test F-test, Scheffe’s multiple comparison, Pearson
correlation coefficient, and Multiple Regression.

The results showed that differences of individual characteristics in terms of age, education, and
occupation had an influence on the purchasing behavior of the products with a statistically significant
value of .05. There was no statically significant association between the knowledge of green products and
the purchasing behavior with a statistically significant value of .05. The attitudes in terms of product,
distribution and marketing promotion had a moderate positive association with the purchasing behavior of
the products. Only the attitude in terms of price had a low positive association with purchasing behavior of
the products with a statistically significant value of .05. The knowledge and attitude towards the products,
especially in terms of product, distribution, and marketing promotion had an influence on purchasing
behavior of the products with a statistically significant value of .05. It could explain the change of the

purchasing behavior with the percentage of 53.7 (R’ = .537).

Keywords : Knowledge, Attitude, Purchasing Behavior, Green Product, Consumer
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