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The effect of attitude towards private label brands and quality perception on purchase

intention of private label brands
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Abstract

The research has the objectives to study attitude towards private label brands and quality
perception on purchase intention of private label brands. It surveyed the target sample of 420 Thai
consumers who reside in Bangkok and know the private label brands. It was distributed into branches of
hypermarket which specified Big C and Tesco Lotus brands by doing the multi stage random sampling.
For the purpose that, researcher using the questionnaire is the tool in survey. The research results
identified that mostly consumers are women. They are about 20-29 years old, and have the average
monthly income about 10,001-20,000 baht. Mostly of them are officers. The results of the simple linear
regression analysis showed that attitude towards private label brands and quality perception affect on

purchase intention of private label brands at significant level at 0.05.
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