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Factors Affecting Repurchase Intention Bakery Business in Surat Thani
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Abstract

The aim of this study was to investigate the effects of price perception, appearance perception,
brand preference, and brand experience on consumers' repurchase intention. The case study was
conducted at a retail shop in Surat Thani Province. The population and sampling group consisted of
consumers over 16 years old who had purchased products from the store’s three branches. Data were
collected using 335 sets of questionnaires through a stratified sampling method. The statistics used for data
analysis included descriptive statistics, such as percentage, mean, and standard deviation, while inferential

statistics involved analysis and multiple regression analysis.

The findings reveal that price perception was at the highest level (X = 4.35), similar to brand
experience (X = 4.35). Appearance perception was also at the highest level (X = 4.27), followed by brand
preference (X = 4.25). There are three variables affecting repurchase intention, prioritized as follows: brand

experience, appearance perception, and brand preference.

Keywords: Repurchase Intention, Price Perception, Appearance Perception, Brand Preference, Brand
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