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Abstract

This quantitative research examined the influence and significance of factors such as risk
perception, trust, and market elements on the intention to purchase products through E-commerce platforms
in Chonburi Province. The findings are intended to provide guidelines for enhancing services, marketing
strategies, and other relevant factors for E-commerce businesses in alignment with consumer purchasing
intentions. This study utilized quantitative methods, with statistical analysis conducted using percentages,
means, standard deviations, and multiple regression analysis. The sample consisted of 400 individuals from
Chonburi Province who had made purchases through E-commerce systems, selected using a quota
sampling method that considered the population proportion of each district. The research revealed that
consumers had strong opinions about financial risk, delivery risk, low risk, trust (expertise and integrity), cost
savings, time savings, convenience, product variety, and product data quality. The hypothesis testing
showed that perceived risks (product risk, delivery risk, low risk), trust (integrity), and certain marketing
factors (cost savings, convenience, product variety) significantly influenced purchasing decisions in E-
commerce. However, perceived financial risk, trust (expertise), and factors like time savings and product

data quality did not significantly impact purchase decisions.

Keywords: Perceived Risk, Trust, Marketing Factors, Influence Decision-Making, E-Commerce
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pannselageat luscAUNINNgR
3. HANNINARBLANNAFIU
NNTATIAAALANGNNUENULBITEUINNAALLTRATY (Multicollinearity) TagNanstunA1a9ALseNaL
n19988ANNKI U1 (Variance Inflation Factor: VIF) wWazAN Tolerance NANTIAIIA40LLNLAUBAISD 11T

[
£ 4

A5 2 NIMNIIAFBLARD PG

Aauis Cronbach’s Tolerance VIF
alpha

nefugpnades 0.802
1. AaAeedunnsu (X1) 0.821 0.591 1.691
2. AMALNAWALAN (X2) 0.811 0.672 1.488
3. AnNLEERIARAINNNTILES (X3) 0.822 0.79 1.266
4. mmt&immnﬂgmw (X4) 0.819 0.522 1.914
AN ldngla 0.813
1. ﬁmmwﬁmmm (X5) 0.815 0.615 1.625
2. ﬁmmm%ﬁmﬁ(x@ 0.825 0.672 1.488
fladeuniInann 0.805
1. nMstlszuenAunU (X7) 0.829 0.744 1.343
2. nausendniagan (X8) 0.824 0.748 1.336
3. ANNAZAINALNE (X9) 0.825 0.762 1.313
4. AMTUMAINWAETBIAUAT (X10) 0.819 0.652 1.535
5. AN NeIdRyARUAT (X11) 0.811 0.66 1.516
AnNFlATaAUAN (Y) 0.807

ANAN99% 2 WUIIHAT Tolerance Adws 0.522 D4 0.790 Fel A NG 1 waziAn VIF faus
1.266 014 1.914 G9dlAtiaandn 5 avagdladafulsnazinldnaaeuluannisoanesduldnuilymd

ANANRUEIWeINE T (Multicollinearity) (803ung Aaflang, 2555)
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A919% 3 NsAzInAnenszdiulsnsiufaudeuas At laTa AuAN N WITLILIN WA el

Aannsating

1la]sl B SE. Beta T P-value
AT 0.245 0.377 - 0.648 0.000*
ARBAUNS @ (X1) -0.010 0.040 -0.013 -0.260 0.795
AR AR (X2) -0.170 0.052 -0.159 -3.282 0.001*
AMIRESARAA NN T (X3) -0.092 0.037 -0.112 -2.498 0.013*
mmz‘immmgum (X4) -0.181 0.039 -0.256 -4.658 0.000*
ﬁmmwﬁmmm (X5) 0.097 0.061 0.081 1.587 0.113
upndedne (X6) 0.160 0.047 0.166 3.428 0.001*
nsLlssuenBUYL (X7) 0.110 0.037 0.138 2.998 0.003*
nsszudanan (X8) 0.049 0.049 0.046 0.999 0.318
ANTNAZAINALINE (X9) 0.124 0.041 0.137 2.995 0.003*
mnwmnummm?ﬁuﬁﬁ (X10) 0.104 0.048 0.106 2.156 0.032*
AMNINTBITRLARUAT (X11) 0.021 0.045 0.023 0.471 0.638

R-square = 0.385, F = 22.125, p = 0.000*, Durbin-Watson = 1.704

* PazALtiugnAty 0.05

AMNAITN 3 WU Faul 38495919 11 FinandN70FN UL ANAI AT A UANNIWITLILNS
WA LANNIARNE ANN1FDFINATUNUEANFI AT AUAEWITULN TN R A NN s ting Tasidauia

n1snansadAnduSasay 38.5 (F = 22.125, p = 0.000) waztilafna1saindus1aanu wudn ANNLEEIAN

AWAN ANNALIMIAAAINNNIIUAS UazAINIARNAINNGUNIE A1updNTedn e nnsUlseudnsunu AN
4l

v

LAINAUIY WATAITNUAINUALUBIAUAT AINITONIWIEANNNFI AT RBAVKHIUTZUUNITN T el

annaafing adeldadAtyneatAngzay 0.05 lurneinuidassiuni1sdu anuldanglagiuaniu

1A o [ % aa

g1ty n1sdseudnnan uar Arunnaasdayadudi dulscanaanina luitudrAynsadinsionnusla

o

aL
S
i
d’l ) $% 1 = s @ = Y o dgj
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2o & o o 4y o~y 4 da ,

ANNASIATRAUAT = 0.245 - 0.170 (ANNIRLNAUALAN) - 0.092 (ANNLALNTINAAINN1TUUAS)

-0.181 (ﬂ’l’ngﬂ\W’mﬂ{]‘MN’]ﬂ) +0.160 (ﬁi”’mmm%zﬁ”mm‘) +0.110 (miﬂiwﬂ"mﬁunu) +0.124 (A9"H

A2AINALY) + 0.104 (ANNUAINUANLUBIAUAN)

aguan1sAsaUANNAFIY
ANNFAFIUN 1 N13F0FANALN 4 AU Usznaudae Aun1sRu AMuAuAn Aunisauds wazdnu

NOUNNY wiszAulEansnansausenualateAuA N uIzLUNN N i BAnnIaindludindngaLs
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