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Consumers with Backgrounds in Science and Social Science towards
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Abstract

This research aimed to study and compare buyers’ attitudes, social norms, and purchasing decisions
with backgrounds in science and social science towards electronic Mutelu products. The research was
conducted using in-depth interviews with 10 respondents: 5 respondents with bachelor's degree in science and
5 with bachelor's degree in social science.

The results showed that attitudes and social norms played a role in the purchase decision of electronic
Mutelu products. Attitudes that created demand for products were in line with individual needs. Demand for the
product of the sample was caused by social norms. Respondents considered factors such as brand and
marketing mix in the evaluation stage. The most important consideration was the appropriateness of the price
compared to the items under each sample's willingness to pay. It was also found that buyers with social science
backgrounds were more susceptible to sales promotion. Buying decisions could be changed at the point of
purchase if there was an incentive to conform.

Both sample groups had different attitudes and understandings toward electronic Mutelu products.
Consumers with bachelor's degrees in science understood that electronic Mutelu products were belief products
applied to electronic devices with religious beliefs, stories, and culture. Consumers with bachelor's degrees in
social science thought that electronic Mutelu products were designed to match with consumption patterns in the

modern day. They were designed for individual buyers, thus having a direct effect on the user's destiny.
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Research results can be applied for business benefits. For example, the starting point of the need for
electronic Mutelu products comes from the influences of surrounding people. Therefore, marketers can do word-

of-mouth marketing by using media and content that matches the target audience.

Keywords: Electronic Mutelu Products, Attitudes, Social Norms, Decision-Making Process
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