9AITUSISAAAS NNININEGUASITEN T

JMS-UBU

Journal of Management Science, Ubon Ratchathani University

i 10 RUUT 2 (NFNPIAN-EUINAN 2564)

1
A a 1

AMAINNITUTNITUALAIULITLANNINITARIALTNISNHANENAFABANNANR

2Rl lFUENMsanIuLEnIsHaUA luaINaLleY AANInTaLT

Service Quality and Service Marketing Mix Influencing the Loyalty of

Fitness Members in Mueng District, Chon Buri Province

v o

- 1 A a o 1
Fedmud nanides QTR qunsasy
. *1 . A
Chaiwat Klomplong = Vottichat Soonthonsmai
1 o . i - o
ﬂm:mi@mmm@:mimmLﬁm HUNMINEIAELYTN

1 ) . .
Faculty of Management and Tourism, Burapha University
E-mail: chaiwatch62@gmail.com
Received : 27 fugngu 2563

Revised : 27 wgAINIEgy 2563
Accepted : 30 wgAinIgu 2563

UNARsa

'
a o o

dﬂld o‘d‘ =2 v aaa a 1 o o a Y v Y a a a
nMAdaeHEdnnUszassineAn e dTadunianinasessauaninavesdid1 Idusn1saniuuiniiin
lwa Usenausag s2AUAMNINNNTLETNNS uazddullszaunian1snanaLEnig n1saaatiilunimdedalEunm
Tuuusauniuiwazesiialunisifivsumudeya Ingusitetisae gidnlduinisuasiivanndnaesaniu
a a o - o o a o aad a P a -
Uinnsinualungneiles SadInTaLT 414U 400 AL ATAN LT IUNNIAAIZYAE N13T1AIZINTIANDY
VEANA D
= | e LA o a & A = Y 4
HANIFANEINUIINGNAIDE NN ITAUANNAALTUITAIAMNINLTN? TUATUAINLTENS N7
FOLAUBIMAZANNAZAINNNNIENIN g TuszAuTTiufanin Auadienlaldeglussitifiudosilunany
v d‘l ull 1 o =3 % ¥ dl ] a :I/ ¥ 1 o < ¥
wazAUAINITasueL lusTALWINAYEWRY (38949ULIZANNNNNTAAIALETNNT T 7 AU agflussALiiumae
NN wAzANANG TudungAnssNNIsTeT) nyAnssNnITLensie ANAtlaTe A NEaulsiasA uax
woAnssuNsfeFeuey lusTALIuANENIN uAZHANIINARRLANNAT UL AU NNITLEN s Ui uAIN
oA Ay Iy \ [y Aa a \ o v v
WiTane fAunIIRaLaues AuANENlAld LAaZAMUAINAZAINNNNIENIN HavanasaaNinaTeedn
T En1sanuENs AL wazdiulszann1an1sna1auTnisluAIuNILENg AusIAY Auan U unIg
AT ANUNNIEUEATUNIIAATA UATATUYAAALATNINIUY HEnnasand A nRaeedid Iduin1saniuy
UINsARAILA uazANINNNTUETNsHanENasiaAuinATesdidr duEnsan TN e Tnafdoutlsyan

NNNITAANALINTLT WAL TA9EN 1

ANRNATY 1 ADUNINLENNS, daullseanniIanIInaIALEnIg, ANANG, anuLENTHRLE

57



JMS-UBU

Journal of Management Science, Ubon Ratchathani University

9AITUSISAAAS NNININEGUASITEN T

i 10 RUUT 2 (NFNPIAN-EUINAN 2564)

Abstract

The aim of this research is to study the factors that Influence the level of loyalty of the fitness
members, including the level of service quality and marketing mix. Quantitative method was used in this
research. The self-administration questionnaires were completed by members of fitness centers in Mueang
District, Chonburi Province. Respondents were selected using convenience sampling.

The quantitative research found that the opinions of fithess members on service quality, including
Reliability, Response and Physical convenience were at a high level, empathy was at a moderate level and
confidence was at a low level. In terms of Service Marketing Mix factors, their opinions were at a high level,
while the loyalty was at a high level. The hypothesis test showed that the factors of service quality from
Reliability, Response, Empathy and Physical convenience influenced the loyalty of Fitness members. The
factors of service marketing mix from service, price, distribution channel, promotion, person and personnel
influenced the loyalty of Fitness members. Service quality influenced the Loyalty of Fitness members with

service marketing mix factors as mediator variable.
Keywords: Service Quality, Service Marketing Mix, Customer Loyalty, Fitness Center
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o

*TefadAtyNszeu 0.05
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