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Abstract

The research objectives were to 1) Study the marketing mix factors, product factors and
intention to purchase safety equipment for the elderly in Bangkok, 2) Compare the different of intention to
purchase safety equipment for the elderly in Bangkok and classified by personal factors and 3) Analyze of
marketing mix factors and product factors that affecting intention to purchase safety equipment for the
elderly in Bangkok. The data were collected by questionnaires. This research was testing 500 samples of
Thai elderly customers. The data for analyzing were frequency, percentage, mean, standard deviation,
independent samples t-test, one—~way ANOVA and multiple regression analysis.

The findings of this research were as follows 1) The overall marketing mix factors was at a high
level, the overall product factors was at a high level and intention to purchase safety equipment for the
elderly in Bangkok was at a moderate level. 2) Research Population in Bangkok metropolitan areas with the
personal factors including gender, marital status, career, family members had different and no affecting
intention to purchase safety equipment for the elderly but the personal factors including ages, level of
educational, monthly income had different and affecting intention to purchase safety equipment for the
elderly, statistically significant at the .05 level and 3) Marketing mix factors that affecting intention to
purchase safety equipment for the elderly including place, promotion , process and productivity, and
product factors that affecting intention to purchase safety equipment for the elderly including brand image

and brand reliability, and brand sign or trademark.

Keyword: Marketing Mix (8P's), Safety Equipment, The Elderly
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11) WAL 12) 1WALNTN 13) LWARAR 14) WAABULNEY WaY 15) WALNINET] Imﬂﬁﬂfmﬁuiﬁagmwi@mm

WUN LRaY 16-17 AL

3.4 adAnldlumsiiAszsidays

nsRdtARIBnsiliayafaairsaspaniiomne? Taaldllsunsu SPSS Haiinnsilszuanadays

=< ¥

Hudunen Ae ndsannsmageuANgnfieanysnizequuuaeunInEauasuda Aaindayanlang

'
o o o

wasuwlaafusiasaae (Code) wantiunnsiaaslurzaspaniames wazidsullsunsudsaulng 14405
ANNANGL AITL
1. M3 zideyafuanunIndauyana IneldatAianssoiun (Descriptive Statistics)
b % 1 1 dl (R4
15uA ANAIND (Frequency) wazA1atias (Percentage)
a Y o % 1 F 7 dl 1 dl

2. Msianzideyatadusiiusine] lnaldAiads (Mean) wardauidauuunIngg1y
(Standard Deviation)

3. nMadrsviniaFauinaunisdndulateginsalidinacnndaeanduduiugeany
Tuaangannuniues neldatfnimesauaii (ttest) lunisFaunausoulshil 2 ngu waznnswnaei
AN TLIUNNA-Y (One-way Analysis of Variance 1138 One-way ANOVA) lunnsiFauiiausa iy siaus
2 ngnawly

b2

- o Ao ] 2 = e a o o o
4. ﬂquﬂqﬂ?mﬁ’QQHWllNﬂW’aﬂ']‘il,@@ﬂsﬁ@ﬂqﬂﬂiml,ﬂﬁ‘llﬂ')qﬂﬂ@@ﬂﬂﬂ@qﬂiuH@JQ@']FJ

o

o«

Twanngamnwaniuas 1un dasadiulszaunienisnann waviladefiuuansiue Tnald3sn199iase

ﬂ’]?ﬂmm@m‘?dwn@jm (Multiple Regression Analysis)

4. ggUnaN153E

4.1 HANIFIATIENLAYATAREADIUNINEIULARA
HANI9AAENLGN naNdatnsdaunniuwands Andluiestas 58.60 Hangsendng 60-65 1
Anflutanas 66.20 Janunnansa Aaflutasay 71.20 ﬁizﬁumiﬁﬂmaﬁmxﬁuﬁﬁﬂdﬁiﬁmmm‘%" Annflu
%auaz 65.80 laflisznevendnaniiuseaay 20.80 HaneliseiEen 20,000 v miuly Andlenas 34.60

wazdanuuaNdnluasaumsy 2-3 Aw Anubasay 34.40

4.2 M5AAsIznseaLiladadiulseannianisnann, tTaasmunaniuntaznsanaulada
adnsaidsnanulaannadusugdgeansglunngannaniuns

Han19IeENL9N Tadedqutlszannienisnanialaaningon agluszAauA NgIATYNIN

o

(Mean=4.18, Standard  Deviation=.51) fJaqef1unandugilaan1ngan agluszauainnd1Anyuin

(%

(Mean=4.43, Standard Deviation=.58) uazn1ssndulateginsnlidinainnlasniaduivggeany

lwanngamnuuasinaningn agluszauniudiAn1unans (Mean=3.28, Standard Deviation=.52)

o =
JATNN 1
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https://th.wikipedia.org/wiki/%E0%B9%80%E0%B8%82%E0%B8%95%E0%B8%9A%E0%B8%B2%E0%B8%87%E0%B8%A3%E0%B8%B1%E0%B8%81
https://th.wikipedia.org/wiki/%E0%B9%80%E0%B8%82%E0%B8%95%E0%B8%94%E0%B8%B8%E0%B8%AA%E0%B8%B4%E0%B8%95
https://th.wikipedia.org/wiki/%E0%B9%80%E0%B8%82%E0%B8%95%E0%B8%94%E0%B8%AD%E0%B8%99%E0%B9%80%E0%B8%A1%E0%B8%B7%E0%B8%AD%E0%B8%87
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A157199 1 Lmemmﬁmmm’awﬁmmumma‘ﬁﬁumﬂﬁ:ﬁuﬂ@ﬁﬂmuﬂa‘mumqmmmm SICCTIT U Fataltd

warnisandulagegininliginnoulsandudiniuigeanglulanngamnuuiuns

TRl NINTINT I8 AL

s Mean Std.Deviation STAL
{laqaduilszannisnann 4.18 0.51 Ul
- HARATLI 4.16 0.57 NN
- 91AN 4.08 0.67 17N
- AN NN1IIRRUNE 3.91 0.62 N
- NIANLATNNTIAANA 3.82 0.64 N
- 4AAINT 4.43 0.75 NN
- nezuauns liUINNg 4.42 0.66 NN
- n3lideyatnaans 4.19 0.71 )
- HARNINW 4.44 0.69 N
s UNARA N 4.43 0.58 1N
- NIATFIUNARA TR INNANAINA 4.48 0.59 NN
- PENEILAzANNLIT e e 18RI RLAN 4.40 0.65 el
- N9RNLULNARNI TR FUdTI e au 4.39 0.65 1N
- NN95ULsEAUALAN 4.44 0.65 17N
tladadunsanfulada 3.28 0.52 1unas
- szinnnsde 3.49 0.82 1 unans
- A lunnste 3.03 0.71 1unang
- dszaunisadlunisliusnng 3.28 0.87 111na9
- nnaFnAulatadn 4.09 0.75 nn
- ypnaTiRaYvENARENsEAAUlATE 3.05 0.67 unans
- dusuguinaniiive 2.75 0.99 unana

4.3 Nam'ﬁm'a"\:ﬁwan'ﬁﬂmauﬂuuﬁg'\u

]

= I~ o pap
@NNﬁli"luVl 1 Qqqmﬂiummmqmwwmm nutlaq

An196nANlATALANFANTY HANNTINEFIANTNTN 2
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R15199 2 wanseadiAseinisfTauaudadaaniunindouyananinasanisiaangaqinenl

@InANlaanitdmFugeans luuangamnauag

adanldlunisnagay
AREA 0 UNTNAIULYAAR — wlana

P a0n
1. WA 960 T-test Ujiasannngu
2. 278 .000* F-test HANFUANNAFU
3. ADUNN 085 F-test Ujiasannngu
4. SEAUNNTANEN .000* F-test HANTUANNAF U
5. TN 419 F-test Ufjiasannmgu
6. 91l 023 F-test aNFUANNFAFY
7. Auuannnluaseuaia 058 F-test Uiasannngu

a o o

*FladAtyn1eaianazeau 0.05
Han1TIdeNLIn fgeangluanngaunnuuasidiadaanunindauyana Aune aniunaw
27N UavAIUINANIEN luATauATY wansnei ke sdenssindulageglniniidinaculasndadiniy

faeeny doutladtanrunindauyarafinuang szAunsAneuazanald unnsneiu Anasenisindulaie

al q

'
=

gunsniidinanulaansudvivigens el dAnun1eatifanszil .05 ualHeNAABLANLANFNY

ﬁﬂd%qsﬁ%miwwmmmu LSD(Least Significant Difference) lfnanauanslunsned 3,4 Las 5 AMNAAL

AN 3 WARINATLATZITNNIL LI LAMNUANG9INEATe381E NHNASaN1sRenTagLnsniidinAy

Uaansiednivgeans luannqunnannuas

mssnaulaia 60-65 1) 66-70 1) 71-75 1 76-80 1 81 Al
aUnsaiasun

ANl aanne

60-65 1 - -144 187 001 - 447*
66-70 1 - .330* 144 -.304
71-75 1 - 186 -.634*
76-80 U - -.448
81 Tl i

R

Tl dAtyn19adinngzau 0.05

'
' al o o o o

ANANTI9T 3 HANIINAFALANNLANAIINEARIEAEDA LSD NIeaudadnAny .05 wudn

al <
(2
b2

angiauuansssansindulagaginsalidinarntlaeniadiniuggeany Aol

a
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dl ! = ddgl = ' o
1 angieg ludag 60-65 Tuazeny 81 Tawly Hranuuansineiu

q

=)

nax

dl ! = dd’l a ' o
2 agfiegf 1wt 66-70 Duazany 71-75 Yauld HAanuuwansinariu

q

=)

N

]
=D

dl ! = ddgl = ' o
3 agfiagflutag 71-75 Duazeny 81 Yanld Aanuuansinariu

q

=)

n

2D

N

< = - = ] ] o = A ' a &
AITINN 4 LL'&@QN@QL@?Wgwﬂq?L‘Lﬁ‘ﬂuL‘V]EVUV’]'J’]NLLﬁ]ﬂqu?qﬂ@jﬂ@QigmUﬂq?ﬂﬂjﬂq NUHNARDNITLRDNTR

gunsnlidsnANlaaniadmiuggeens luaangamnanuag

msdnAulada Andn Byaes | Boyaiin g9n90
alnsouass syaneas syaunin
ANNlaanna

sndntsoyeynss - -187* -.249 -1.206*
EATIRLE - -.062 -1.019*
fanynunin - -.957*
gandnlayeynin -
i AyneadaniszAL 0.05

o

AINAN9NT 4 NANINARBLANUANANIEAFEANEDH LSD NszAuiladiAty .05 wudn
o =2 = 1 1 v a d’l e A o ° o Y dy
LAUNNIANEHANNUANFANFeNIAnAUlaTegnsalidinANLaeadud iU gy Al
1 dl o =2 0‘ 1 = a A ' o
NANY 1 s2AUNTANEIAININLETYATUAZTYNFAT HANNUANANNTY
oA o = ° ! = | = L e
NENT 2 sEALNIANE ANy siTwAzgenddTyanTn AAduumansineiy
oA o = = . = e
NN 3 sTALNIANELBEYYsTuAzganINLEeysnIn HAdnuumnsineiu

oA o = ] = | e
NNy 4 ﬁ‘gﬂﬂﬂqﬁ‘ﬂﬂﬁqlﬁmmthLL@z@‘\iﬂqqlﬁfyquIW HAITNLLENAINNL

P a - = ] ] 9 aa ) 4 & c a
M1FINN 5 LL@@QN@QLﬂiﬂ:uﬂ’]il,‘l_ﬁ?_l‘]_lmﬂum’mLLMHMNSWEI@]"]J@Q?’]HVLM WNN@mﬂﬂqiLﬂﬂﬂéﬁ@@qﬂﬂ?mL@?N

ANLARAAEAMTLEgIRNe LA NUNNETNLAT

nssnaulaiae lasianela | ladiiu 5,000- 10,000- 15,000- | 20,000
aunsoiiadu 5,000 1™ | 10,000 15,000 | 20,000 Tl
ANNaannsa U 1N U Fuly
laifignel4 - -.011 -.169 -225 -213 -122
ladiAu 5,000 U - -.180 -.236 -.224 -.133
5,000-10,000 un - -.057 -.045 .046
10,000-15,000 1 - 0.12 .103
15,000-20,000 1 - .091
20,000 up -
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o o o

A AN NEDANIZAL 0.05

o o

ANANTIN 5 NANINAFBLAINUANAINTEAFI8AI40R LSD NeAuladnAty .05 wudn

selalaidaouuansinaiiusen

M99 6 NaNTIAIzideya IneRBnsmnannisnanas@adu (Linear Regression)

Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate

1 0.472° 0.223 0.210 0.45944

M1919% 7 wantsnadauanuigiuninsanluannisannes sudianisdndulageqinsaliaiy

49

v

Andaansiedviuggeeng uanngumnamuasiuiadedaulssaunienimans

ANOVA®
Model Sum of Squares df Mean Square F Sig.
Regression 29.75 8 3.72 17.62 0.00
Residual 103.64 491 0.21
Total 133.39 499

NANNTINENUIN Tadedaullszannianisnam asnetias 1 fauls au1sanensainnsinanla

¥
A o o

Faginsniidinannlaenitdmiuigeant lfataftitdn Anynieadia (F=17.62,P<0.05)

A1S199 8 LARASHANITAATITUNITNADBELTINY AN (Multiple  Regression  Analysis) 18414

) aa ] o = e e a o o o v
@quﬂﬁ‘z@ﬂmqﬂﬂ’]ﬁ‘[ﬂ@quNN@mﬂﬂqﬁ‘mﬁﬂuiqsﬁ@@qﬂﬂﬁ‘mlﬂ?ﬂﬂqqﬂﬂ@ﬂﬂﬂﬁl@qﬂﬁ‘ua@]\iﬂqﬂq

1uL°nmn§<1 MNNUIUAT
Coefficients’
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 2.072 A79 11.587 0.000
ARSI .069 051 077 1.360 1.75
F1AN 1.05 .044 135 2.365 018
TRINNNITRNULNE 2.64 042 318 6.339 0.000
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Coefficients®
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
NN9ANLATHNITAANA 163 044 203 3.670 0.000
UAAINS .003 .038 .005 .085 .933
N3UAUNNT IALENNg -192 .060 -.243 -3.176 002
nsliideyatnaans .038 045 .058 837 403
NARNIN -.104 .049 -.139 -2.094 .037

o

ANANTN HANNIIATIZFANNIINADBEATNANNNIN RGBT 8 Fauils Tnasauilsaasy

=

4 8 daudsiimonuduiusidanyiunissndulateginsnlidsuanndseniadmiufgeanyagh (R Square)

'
o o  a o

223 28 NNHA1ATUNNADANILA .001 YERNULT TaININITIARNUUNELALNNTEUATHNITAAA NEARS

o

o v ' ° o

nsrndulageginsnlidsumnuilaeniadniugeany ateltidAnunieatiangzsiu 001 InadA1imin

3

= ' o

318 UAY .203 AMNAIAL daunszuaunis bitinisinasenisinduladeginsalidinacnlaeadudniy

' £ v
= o o % !

fig9nng atHl&ATYNNERATIZAL .01 Ina AN -.243 dausATUATNARNN Huasan1IindulaT

o o o v oA o o

guinsnlidinanndaandadviulgeany adefibdAnyneadanszau .05 InadAtimin 1135 waz -.139

q 7

FINANAL daunAnd yaainsuaznislideyadnoans inasensdndulateqinaniidinaanlaensie

AmFuigeent adRAATYN9ATRNIZAL .05
A

aunmgIun 3 fadafnunandugiatinedien 1 doulsanunsonensninissndulateginend

&.

¥

@InANlaenitdmTuggeens luunngamnaiuas

A5991 9 HaNTIAIidesys TneRBnisunannisnnnes (Linear Regression)

Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate

1 0.205° 0.42 0.34 0.51

A1519% 10 HanIsnaaeuannfAgIuaInsanluaunisoanes seud1enisandulageglneniiasy

pNaenadtdmTUEgeany lunngemnaiuasiudasuAuNans

ANOVA®
Model Sum of Squares df Mean Square F Sig.
Regression 5.588 4 1.397 5.411 0.000°
Residual 127.805 495 0.258
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ANOVA®

Model Sum of Squares df Mean Square F Sig.

Total 133.393 490

NANNTIRNUIN TTadafunanduaiatnetas 1 fauds a1u1sanansainisingulata

[ o o

gnsnlidinanndaandadniuigeeny luanngannumuasifiadnaliad1Arynieatia (F=5.411,P<0.05)

A5 11 UAAINANIALATIEANITDANBELTINIAM (Multiple Regression Analysis) 28411adtANWNARs T

ninasianssndulazeginanlidinannlaendiodruiuggeeng luanngaunnamiung

Coefficients®
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 2.757 178 15.449 0.000
NRTIFIUHARTUTIRINNANANG -.008 074 -.009 -105 917
nmanEniuaz AN feTe IR FUEN 192 062 241 3.094 .002
n1seanuULNARRsTUd Iz 109 1de | -.138 .065 -172 2128 | .034
nMefulseiugduén 072 .067 .092 1.074 283

v v
o a o

ANANTN HANIIATIZFANNIINADAEATNANNNIN RGBT 4 fuils Taeisiaulsdasy

o a o Y

M4 4 FoulsiaouduiusiGeanyiu nssndulateginsnlidinannilaandadmiuggeanyeti (R Square)

q q
v |
° o o o o 1 A A

0.42 ael U TUANAYNINATANTZAL .001 NITINLANNINANHAILAZAINUNTAN0TIATNAUAILAY

nseenuUUNARATsefuaTIrTeslfiulinasanissindulageglniniiddn Aonlaeniaduiugeant

o o

ad9HTBd Ayn1eatAnsTAy .01 TnadA1tawin 241 uaY 172 AINATAL dauNIRTFIUNAR DL

%

a 1=l ] v a d’l A o o o Y
sefiuAuAn lifinasianisdndulageqinnlidiuaniulaendudiniuggeany

o o

aea Tt Atyneatanszau .05

5. anUsaua

' £
v

a o =® v aa ' A ) e A o o s
@’mm@mifmmmmmnmﬂ%wum@mmu@@n%qﬂmmmmmmﬂ@@mnﬂmmu%mw

2

Tuaangamnaiiuag i liinaudeiasssiaasinunailsaus Al

v

5.1 mafsuiisuauuansnsaeasnissaduladeginsnlidiuanuilasadadmiufgeanylu

a

WANFIMNENILAT A uunANTTadean unINdLYAAa luSinweny sTAuNIsANE wazane s wuansinaii dua

o o

sanissindulateqiinsniidiumnuiasnsadniugeengatnalitd Ay nneadiansyal .05 Geaanad aaiu
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