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Abstract

The objectives of this research were to: 1) To study the level of Social Influence Perception and
Attitude of Using Barcode System Towards Behavior of Using Barcode Technology 2) To study Social
Influence of Using Barcode System towards Behavior of Using Barcode Technology in Automotive Industry
3) To study Perception of Using Barcode System towards Behavior of Using Barcode 4) To study Attitude
of Using Barcode System towards Behavior of Using Barcode Technology in Automotive Industry in The
Eastern Seaboard Industrial Estate in Rayong. 5) To study Social Influence Perception and Attitude of
Using Barcode System Towards Behavior of Using Barcode Technology in Automotive Industry in The
Eastern Seaboard Industrial Estate in Rayong. Questionnaires were used at the research tool. The sample
for research is total 400 samples. Statistics used in analyzing the data ware Mean, Standard Deviation and
Multiple Regressions.

The results of research found: Social Influence towards Behavior of Using Barcode Technology
in Automotive Industry in The Eastern Seaboard Industrial Estate in Rayong. at level of significance 0.05
which found that subjective norms, social factors and image Towards Behavior of Using Barcode at level of
significance 0.05 and attitude of Using Barcode System Towards Behavior of Using Barcode Technology

at level of significance 0.05.
Keywords: Social Influence, Perception, Attitude of Using, Behavior of Using Barcode Technology
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Social Influence
- Social Norms

- Social Factors

Perception of using Barcode

- Perceived Compatibility Behavior or using
- Past Experiences Barcode

- Relative Advantages
- Word of Mouth

Attitude of using Barcode [ - Use of Duplicate
- Perceived Ease of Use - Trust
- Perceived Usefulness - System Quality

- Reliability of Technology

2NN 1 Conceptual Framework
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M1519% 1 Sum of the level Social Influence of using Barcode system

n =400
Social Influences —
X SD
Social Norms 3.31 0.671
Social Factors 3.84 0.899
Image 3.54 0.743
Sum of the level Social Influence 3.56 0.687

AINANTNT 1 HANNITA Iy At UsEALANNAALTUAUENENAN9F AN TRt SN T AR RS
Wil 3.56 aglunueiifiufasunuaziafansaunuanainaadiunudn fnudadeniediny mwansod ae)

TuszALiufaeNIn Aunispdeamungnansaa luszautiunana

M1519% 2 Sum of the level Perception of using Barcode system

n =400
Perception of using Barcode
X SD

Perceived Compatibility 3.51 0.775
Past Experiences 3.39 0.699
Relative Advantages 3.35 0.656
Visibility 3.34 0.795
Sum of the level Perception 3.40 0.625

dl a cY dl o o a < v o Y A % =

AINANTNN 2 mmmmmwmgaanﬂmmumwmmumumﬁugmﬂmmmﬁﬂm‘immqm

1 dl 1 o I @ ¥ v b4 I o =3 1% ¥ e
ALRALLNINL 3.40 ﬂgslummsmmumﬂmunma mumm@@mﬂ@mﬂglmmumummum putsrauniInl

Tuemn AutlszTamiiFenFauiay Auainisndanadiuld egflusyduliunans

miwﬁ 3 Sum of the level Attitude of using Barcode system

n =400
Attitude of using Barcode
X SD
' Perceived Ease of Use 3.45 0.733
Perceived Usefulness 3.52 0.749
Reliability of technology 3.63 0.702
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n =400
Attitude of using Barcode
X SD
Sum of the level Attitude 3.53 0.645

-a; a Y d‘ o o a [~3 v o a v QY =
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m‘;"mﬁ 4 Sum of the level Behavior of using Barcode system

n =400
Behavior of using Barcode

X SD
Word of mouth 3.58 0.698
Use of duplicate technology 3.82 0.760
Trust 3.80 0.735
System quality and information quality 3.72 0.742

Sum of the level Behavior 3.73 0.657

AINANTNN 4 wan1sATITideyaszAuAINATuA U AnTsunIT UL STAR Tna s
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Table 5 Sum of the multiple regression of Social Influence towards Behavior of using Barcode technology

Social b SE T VIF
t sig
Influence ° B
39 .04 0.000 2.76
Social Norms 407 9.244 .362
9 3 * 4
Social .09 .02 0.001 2.24
131 3.301 445
Factors 6 9 * 5
35 .03 10.29  0.000 217
Image 402 .460
6 5 7 * 3
.78 .09 0.000
(Constant) 8.405
5 3 *

SE,,, = £.35; Durbin-Watson = 1.889
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R = 0.850; R* = 0.723; F = 343.681; DF = 3; sig = 0.000

QINAN3I99 5 NMITATITHTUIALDIBNENA LRI IBATT AMUBNENAN 9GS AN NAfa Ny ANTTH
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o o o
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AIUNTARBLAINNGNENEY (Beta = 0.407) mm@quﬁm‘a‘umﬂ%m@‘ﬂu‘lﬁ@ﬁmﬁ%mmﬂﬁqm FRIAINNAD
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ﬁl'l'i’Nﬁ 6 Sum of the multiple regressions to Perception towards Behavior of using Barcode technology

b SE, B t sig T VIF
Perception
Compatibilit .39 .04 0.000 2.38
464 9.902 419
y 4 0 * 6
18 .04 0.000 2.31
Experiences 199 4.304 431
7 3 * 8
A6 .04 0.000 1.99
Advantages 159 3717 .501
0 3 * 4
.06 .03 2.09
Visibility .084 1905 0.057 477
9 6 7
94 11 0.000
(Constant) 8.366
9 3 *

SEest = +.40; Durbin-Watson = 2.035
R =0.798; R2 = 0.636; F = 172.608; DF = 4; sig = 0.000
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v
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