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ABSTRACT
The research aimed 1) to study the Marketing mix factors toward the purchase of processed
herbal products of consumers in Ubon Ratchathani province; 2) to study other factors such as the

influence of reference groups, attitudes and beliefs, and external environment toward the purchase of

processed herbal products of consumers in Ubon Ratchathani province. The judgment sampling was used
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for this research. The data collection was done by using 400 questionnaires responded by consumer. The
statistics methods were frequency, mean, percentage, standard deviation, and One-way ANOVA.

The results revealed that most of the respondents evaluated importance on the marketing mix
factors in product (mean=4.21) at the highest level. Each aspect of marketing mix factors; price (mean=
4.20), place (mean=3.98) and promotion (mean=3.65) were at high level, respectively. Moreover, the
importance of the other factors was found that attitude and belief factors (mean=4.35) had the highest level
for respondents. The external environment factors (mean=4.01) and the reference group factors (mean=

3.80) were at a high level, respectively.
Keywords : Marketing mix, Consumer behavior, Processed Herbal Product
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