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RESEARCH ARTICLE

Designing Empowering Incentive Pay Components for

Generation Y University Professors in Thailand

Wanvicechanee Tanoamchard®

Jamnean Joungtrakul?
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Abstract

This study aims to develop incentive components that
motivate Generation Y university professors in public universities in
Thailand, using a mixed-method approach starting with an
exploratory sequential design. The qualitative phase involves
conducting in-depth interviews with 36 Generation Y professors from
various Thai universities using Grounded Theory to identify variables.
These insights inform subsequent quantitative research, where a
questionnaire based on the qualitative findings is administered to
307 Generation Y professors from different Thai universities.
Confirmatory Factor Analysis (CFA) is then employed to analyze
factor loadings and relationships between variables, resulting in the

development of a viable model.

! Assistant Professor Ph.D., Burapha Business School, Burapha University, E-mail: wanvice@buu.ac.th,
(Corresponding Author)

2 Distinguished Professor, Ph.D., Far East University, South Korea, E-mail: professordrjj@gmail.com
This research was funded by Thailand Research Fund and Office of the Higher Education Commission
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The findings reveal that Generation VY lecturers highly value
various incentives such as teaching incentives, research funds, grants
for producing and publishing academic works, self-development
funds, freedom in working, and flexible working hours. Quantitative
results from the study indicate a questionnaire response rate of
76.75% (307 out of 400). The structural model, evaluated through
CFA, confirms causal relationships between research constructs.
Goodness of fit indices, including a X2/df ratio of 1.92, GFI of 0.95,
AGFI of 0.90, RMR of 0.01, RMSEA of 0.05, CFl of 0.98, and NFI of 0.96,
demonstrate strong compatibility between the proposed model and
observed data, affirming its validity and applicability.

This study contributes to the field of higher education
management by providing a nuanced understanding of the
motivational incentives preferred by Generation Y professors in Thai
public universities. The insights gained offer practical implications for
university administrators aiming to enhance faculty motivation and

retention.

Keywords: Incentive Pay, Generation Y, University Professors
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Introduction

Global universities face evolving pressures such as changing
learner needs, enhancing educational quality, and integrating high-
tech innovations in teaching and management. These demands
necessitate universities to adapt and remain competitive.
Concurrently, lecturers are transitioning from traditional teaching
roles to providing diverse educational experiences, improving
efficiency in teaching, transferring modern knowledge, producing
academic research, ensuring course quality, engaging with
communities, and innovating in education. They are pivotal in
university  foundations and national development, driving
educational reforms. However, intensified workloads and
expectations for lecturers create dissatisfaction due to discrepancies
between labor demands and incentives. This issue has sparked
protests in various countries, including the UK, where concerns over
inadequate pay relative to workload emerged among university
faculty (Weale, 2016, 2022; Chakrabortty & Weale, 2016). Similar
concerns surfaced in 2019, pre-pandemic, highlighting dissatisfaction
with pension cuts affecting professors (Cottrell, 2019).

Research has shown that the work motivation of university
professors significantly impacts their loyalty and job performance,
with notable examples being studies by Jongklang and Lertwannawit
(2020) and Raksakul and Ma (2018). Building on this foundation, this
study specifically focuses on Generation Y faculty members (born
1981-2003) in a public Thai university to address the unique
generational and institutional contexts affecting incentive pay.
Generation Y lecturers seek meaningful benefits to ensure job

satisfaction and may seek employment elsewhere if not adequately

5
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compensated (Behrstock & Clifford, 2007). The choice to focus on
Generation Y faculty is supported by studies indicating that age
impacts work behaviors and demands (Zemke, 2000; Jorgensen,
2003; Mokoena, 2012).

The context of public universities is distinct and
undoubtedly affects how incentive pay can be implemented. This
study examines these differences to provide a comprehensive
understanding of how incentive pay can be optimized in a public
university setting. Effective compensation management is crucial for
enhancing lecturer satisfaction and loyalty, which in turn impacts the
overall quality of education. Thailand faces challenges in retaining
and attracting talented lecturers, particularly in state higher
education institutions, which often have budsgetary and resource
constraints. Researching compensation management helps to better
understand the needs and expectations of lecturers, enabling the
development of appropriate policies to improve working conditions
and motivation.

Additionally, this study is important for creating effective
compensation strategies that can foster academic development and
innovation within higher education institutions. This will help
Thailand remain competitive on a global scale and effectively
address educational demands in the 21st century.

University compensation integrates teaching incentives,
academic allowances, and research funding, differing from
conventional industry norms. This complexity highlights the
importance of educational passion over monetary incentives
(Springer & Taylor, 2016). Tailored payment systems are essential to

meet these distinct needs. Recognizing lecturers' role in shaping

6
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future leaders underscores the need for a bespoke incentive model

for Generation Y lecturers in Thailand.

Objectives
The primary objective of this study is to design and develop
incentive pay components that motivate Generation Y university

professors in Thailand.

Scope of the study

This  study develops and validates incentive pay
components for Generation Y university professors in Thailand, using
a mixed-method approach. It involves 36 university professors from
public universities in various regions—Northern, Northeastern,
Central, Eastern, and Southern—in qualitative in-depth interviews.
The subsequent quantitative phase includes a sample of 400

university professors from across Thailand.

Literature review

In the literature review, variables were derived from
qualitative research. Glaser and Holton (2004) recommend avoiding
a literature review before data collection to prevent biases. They
emphasize collecting and analyzing data to develop theories
directly. Conversely, Strauss and Corbin (1998) support initial
literature reviews to identify existing studies or unresolved issues but
caution against premature theoretical framework development.
Following these approaches, the researcher reviewed literature to
explore relevant studies, gaining comprehensive insights essential for
the study.
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Compensation Concepts and Types

Compensation encompasses all forms of monetary, service-
based, and benefit-related rewards that employees receive in
exchange for their work (Khunmi, 2011). It includes wages, salaries,
bonuses, and benefits aimed at attracting, retaining, and motivating
employees (Bohlander & Snell, 2004; Mondy, 2011, Marticchio,
2015). Incentive compensation, specifically, provides additional
rewards beyond regular salaries to stimulate productivity and
recognize exceptional performance within organizations (Attanit,
2010; Newman, Gerhart, & Milkovich, 2017).

Compensation can be in the form of both monetary and
non-monetary rewards. Monetary compensation is provided by
employers to employees and can be related directly or indirectly to
job performance. It includes two main types: Direct Financial
Compensation, which encompasses cash rewards directly tied to
performance, such as wages, salaries, commissions, and bonuses;
and Indirect Financial Compensation, which involves cash benefits
not directly related to performance. Indirect compensation includes
legally mandated benefits like unemployment support, retirement
benefits, severance pay, workers' compensation, and paid leave, as
well as optional benefits provided voluntarily by employers, such as
pay during time off, medical expenses, life insurance, retirement
plans, disability coverage, stock options, employee assistance
programs, and additional monetary payments (Mondy, 2011,
Newman et al., 2017).

Nonfinancial Compensation includes rewards not in the form
of cash but that enhance employee satisfaction both physically and

mentally. This includes aspects related to job content, such as job

8
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satisfaction, recognition, achievement, increased responsibilities,
advancement opportunities, and enjoyment of work. It also
encompasses work environment factors such as organizational
policies, management capabilities, colleagues, roles within the
organization, working conditions, and flexibility, including flexible
work hours, reduced working days, job sharing, remote work, and
choices of rewards (Mondy, 2011; Newman et al., 2017).

Unlike industry norms, university compensation integrates
teaching incentives, academic allowances, and research funding
tailored to academic settings, which challenges traditional
compensation theories (Milkovich, Newman, and Gerhart, 2014;
Mondy, 2011; Dessler, 2009).

University Incentive Compensation and Challenges in
Compensation Satisfaction

Incentive compensation in universities aims to motivate
professors to excel in teaching, research, and academic endeavors.
It includes performance-based bonuses, research grants, teaching
awards, and other incentives that acknowledge achievements
beyond routine duties (Newman et al, 2017). This form of
compensation supplements base salaries and supports continuous
academic excellence.

The dissatisfaction with university compensation stems from
several factors. Disparities in pay within academic disciplines and
hierarchical positions, comparisons with other sectors, and funding
constraints contribute to feelings of inequity among faculty
members (Office of the Public Sector Development Commission,
2014; The Comptroller General's Department, Office of Legal
Standards and Finance Regulations, n.d.). Increasing workloads,

9
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including teaching, research, administrative duties, and community
engagement, exacerbate the perceived imbalance between effort
and reward (Weale, 2016; Chakrabortty and Weale, 2016; Cottrell,
2019).

Thai universities encounter difficulties in managing lecturer
compensation effectively. For example, Jongklang and Lertwannawit
(2020) examined how compensation and recognition influence
organizational commitment and work performance among university
lecturers in Thailand. Their research highlights the crucial role these
factors play in motivating faculty and enhancing performance. In
addition, Raksakul and Ma (2018) explored strategies for improving
faculty motivation and retention in Thai higher education
institutions, focusing on how compensation and the work
environment can address issues of lecturer disengagement.
Together, these studies underscore the importance of effective
compensation management in boosting lecturer satisfaction and
loyalty within Thai universities.

Global Perspectives on University Compensation

Globally, university compensation issues have sparked
protests and debates. In the UK, university lecturers have protested
against inadequate pay adjustments and pension reductions amidst
rising workload pressures (Wikipedia, 2022; Weale, 2022; Lamantia
and Pezzino, 2016). Research highlights the significance of fair and
competitive compensation in retaining talented educators and
fostering a supportive academic environment (Pokawin, 2017).

Effective management of incentive pay and addressing
dissatisfaction with university compensation are critical for

maintaining faculty morale and productivity. Tailored incentive

10
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models that recognize and reward academic achievements while
ensuring financial stability are essential in promoting educational
excellence and institutional success.

Relevant research

The reviewed studies show that university lecturer
compensation research in Thailand is lacking. Most research, like
Song, Xiao, and Wang (2022) study on scientific research compliance
and incentives, is not relevant to Thai universities, highlighting the
need for more localized research. In addition, Joo and Park (2010)
study on organizational support and job satisfaction and turnover
intentions emphasizes supportive compensation practices. Their
findings show that organizational support, job satisfaction, and
organizational commitment mediate faculty retention. While, Hood
(2011) study of academic faculty generational differences found that
Generation Y has different needs and expectations, suggesting that
management and compensation strategies should be adjusted. Also,
Potipiroon and Suwannasin (2023) show that bridge employment
practices and work passion improve academic staff job satisfaction
and retention in Thailand. Sanchez and Brock (2012) similarly find
that career development boosts job satisfaction and motivation.
Suwannasin and Potipiroon (2024) as well identify work passion as a
key predictor of bridge employment intentions and address the
psychological mechanisms and boundary conditions of this
relationship. Their study shows that Generation X (born 1965-1979)
is more influenced by work passion than Generation Y (born 1980-
1997).

These studies emphasize the need for context-specific

lecturer compensation research and the importance of career

11
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development and generational considerations in compensation
strategies to improve job satisfaction and retention. Faculty morale
and productivity depend on effective incentive pay management
and addressing compensation dissatisfaction, while tailored
incentive models that reward academic achievement and ensure

financial stability promote educational excellence.

Research Methodology

This study adopts an exploratory sequential mixed methods
approach to develop effective incentives for Generation Y university
lecturers. The methodology is detailed below.

Qualitative Research

In the initial phase, Grounded Theory was used with
snowball and purposive sampling to select Generation Y lecturers
from public higher education institutions across Thailand.
Theoretical sampling, as described by Creswell (2014), defined the
criteria for participants, who needed direct experience with incentive
compensation. Data were collected through in-depth semi-
structured interviews using a broad set of questions, following
Patton (1990) principles. The interview guide included questions on
behaviors, opinions, feelings, knowledge, and demographics. The
quality of the interview instrument was assessed based on
Joungtrakul (2010) guidelines, with feedback from three experts in
compensation management. The researcher tested the revised
interview guide by conducting practice interviews with six secondary
participants, who were similar to the primary participants but were
from non-state higher education institutions. This trial run aimed to

refine the interviewing process and verify whether the questions

12
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were understood as intended by the respondents. Following this,
the finalized interview guide was used for the actual data collection.
Finally, a total of 36 participants were interviewed until data
saturation was achieved.

Quantitative Research

To validate qualitative findings, Confirmatory Factor Analysis
(CFA) was used. Structured questionnaires were distributed to 400
Generation Y lecturers to ensure content validity through expert
review and reliability testing. The sample size was expanded to
accommodate model parameters, with each questionnaire item
achieving a consistency index above 0.50. Testing the reliability of
experimental samples further bolstered confidence. Table 1 show

consistent data interpretation and model validation.

Table 1

The conformity index of the Structural Equation Model
Index Fit Values
Relative Chi-Square ((*/df) <2
Root Mean Squared Error Approximation (RMSEA) <0.05
Comparative Fit Index (CFI) > 0.95
Goodness-of-Fit Index (GFI) > 0.95
Adjusted Goodness of Fit Index (AGFI) > 0.90
Normed Fit Index (NFI) >0.95

Source: Schumacker and Lomax (2015); Bollen (1989); Hair, Black,
Babin, and Anderson (2009); Howell Smith et al. (2020).
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Mixed Methods Research

In the mixed methods research, findings from qualitative and
quantitative studies will be analyzed together. This involves
validating qualitative findings with quantitative data and emphasizing
variables identified in the quantitative phase to enhance the
research's significance. Any discrepancies between quantitative and

qualitative findings will be analyzed and highlighted as key insights.

Research Results

1. Qualitative Results

Qualitative research involved analyzing interview data
through a structured process of coding and categorization. Interviews
were first transcribed verbatim. Researchers then performed initial
coding by reviewing the transcripts, identifying key segments, and
assigning concise codes that captured the essence of the content.
These codes, derived from recurring themes, were organized into
broader categories to uncover patterns and relationships.

The researchers analyzed these categories to interpret the
data, exploring their connections and relevance to the research
questions. To ensure the accuracy and reliability of the findings, the
categories were validated by cross-referencing with the original data
and, if needed, by consulting with participants or peers. This
meticulous process converted raw interview data into well-
organized, insightful results.

Qualitative data from 36 in-depth interviews were analyzed
using ATLAS.ti, which supported systematic coding, thematic

categorization, and the extraction of meaningful insights.
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Theme

Incentive Compensation for
Lecturers in Generation Y

Figure 1. The results of the qualitative research

Categories Coding

Quickly earned money

Certainty in financial planning

] Teaching incentive Uncontested money

Teaching load based on income

Customized research funding

Research fund Encouraging for personal growth.

Promoting output for academia

Additional compensation I
Promoting academic work I

Grant for producing and

publishing academic works scholarship in acadernia

University-focused target

Training incentive pay

Self-development fund

Investing in human capital I

Self goal setting I

Flexible hours and freedom ! Self-management of working time |
to work

Flexible working hours I

2. Quantitative Results

A total of 307 questionnaires were returned, yielding a

response rate of 76.75%, indicating high participant engagement.

Descriptive statistics revealed key demographic insights: 68.40%

of respondents were female, and the average participant age

was 38.1 years, reflecting a mix of early-career and mid-career

professionals. Educationally, 86.64% held a doctorate, with

13.36% holding a master's degree or higher. Geographically,
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respondents were well-distributed across the country: central
(43.55%), east (21.82%), north (12.70%), west (12.5%), and south
(9.77%).

2.1 CFA Model Assessment

Confirmatory Factor Analysis (CFA) validated the
structural model, confirming causal relationships between
research constructs. Goodness of fit tests supported model
validity and reliability: X2/df = 1.92 indicated reasonable fit, GF
= 0.95 and AGFI = 0.90 exceeded threshold levels, RMR = 0.01
indicated low discrepancy, and RMSEA = 0.05 fell within
acceptable range. CFI = 0.98 and NFI = 0.96 indicated high model
fit. These findings affirm the model's applicability and reliability,

enhancing the credibility of research outcomes.

Table 2
The results of CFA of the incentive compensations for Generation Y
lecturers

Variables b SE B t R’ AVE  CR

P) (P

1"-order CFA analysis
YTUF YTUF1 100 <> 079 <> 0.62 0.60 0.95
YTUF2 1.04 0.07 0.80 14.08** 0.64
YTUF3 0.99 0.06 0.79 17.15%* 0.62
YTUF4 095 0.08 0.75 12.55** 0.56
YTUF5 094 0.08 0.76 12.69** 0.58
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Table 2

The results of CFA of the incentive compensations for Generation Y

lecturers (Cont.)

Variables b SE B t R AE (R
) (PO
YRES  YRES6  1.00 <> 077 <> 0.60 0.65 0.94

YRES7 1.02 0.07 0.81 14.09* 0.65
YRES8 095 0.06 0.78 13.68** 0.62
YACD YACD9 100 <> 077 <> 0.60 093 0.92
YACD10 1.01 0.07 0.81 14.09* 0.65
YACD11 0.99 0.07 0.78 13.68** 0.62

YDEV  YDEV12 100 <> 085 <> 0.72 0.70 094
YDEV13 0.93 0.07 0.83 14.22* 0.68
YFLX  YFLX14 1.00 <> 072 <> 052 0.61 0.89

YFLX15 120 009 084 1232 071
YFLX16 093 007 067 1296* 045
2" order CFA analysis
YICN  YTUF 100 <> 093 <> 087 062 095
YRES 113 009 098 1330* 0.97
YACD 098 009 084 1157 0.71
YDEV 099 009 080 11.59* 0.63
YFLX 089 008 085 10.89* 0.71
¥’ (Chi-Square) = 136.08, df = 71, p-value = 0.01, }*/df = 1.92, GFI = 0.95,
AGIF = 0.90, RMR = 0.01, RMSEA = 0.05, CFI = 0.98, NFI = 0.96

Note: **P < 0.001; <--> SE and t values are not reported as Constrained
Parameters; AVE is the Average Variance Extracted Evaluation (P.); CR is

the Composite Reliability (Po).
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Variables derived from the qualitative study in table 2 are
detailed as follows:
Latent Variables
YICN: Incentive Compensation for Generation Y Lecturers
YTUF: Teaching Incentive
YRES: Research Fund
YACD: Grant for Academic Production and Publication
YDEV: Self-Development Fund
YFLX: Freedom and Flexible Working Hours
Observable Variables
YTUF1: Quick and Short-term Earnings
YTUF2: Planned and Predictable Income
YTUF3: Guaranteed Income
YTUF4: Income-driven Teaching Load
YTUF5: Additional Compensation
YRES6: Tailored Research Funding
YREST: Incentives for Research Improvement
YRESS8: Incentives for Academic Paper Production
YACD?9: Incentives for Other Academic Works
YACD10: Incentives for Academic Role Works
YACD11: Incentives for University Goal-aligned Works
YDEV12: Motivating Compensation and Organizational Sense
YDEV13: Incentives for Human Capital Investment
YFLX14: Personal Goal Setting
YFLX15: Self-Management of Work Time
YFLX16: Flexibility in Work Hours
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The results from Table 2 indicate a strong fit of the proposed
model with empirical data. Composite Reliability (CR) values ranged
from 0.89 to 0.95, and Average Variance Extracted (AVE) values ranged
from 0.60 to 0.93, exceeding the threshold of 0.5. This confirms that
each latent variable effectively explains variance in the observed
variables, demonstrating their validity and reliability.

Within the teaching incentives group (YTUF), all observable
variables showed factor loadings between 0.75 and 0.80 (p < 0.001).
The variable "planned income" (YTUF2) had the highest coefficient of
determination (R2 = 0.64), explaining 64% of the variance in YTUF. For
research funds (YRES), factor loadings ranged from 0.77 to 0.81, with
"incentives for research improvement" (YRES7) explaining 65% of the
variance (R2 = 0.65). In the freedom of working and flexible hours
group (YFLX), loadings ranged from 0.67 to 0.84, with "self-
management of working time" (YFLX15) explaining 71% of the variance
(R2 = 0.71).

Additionally, the second-order CFA model showed acceptable
values for CR (0.95) and AVE (0.62), affirming the credibility of the
incentive pay variables. In the Generation Y lecturer incentive
compensation group (YICN), all variables had loadings between 0.80
and 0.98 (p < 0.001). The research fund variable (YRES) had the highest
R2 value of 0.97, explaining 97% of the variance in YICN. The study
presents the incentive pay components for Generation Y lecturers in

Thai universities, depicted in Figure 2.
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Figure 2. the incentive pay components for lecturers in Generation Y

working in universities in Thailand

3. Mixed-methods analysis

The mixed-methods analysis revealed that Generation Y
lecturers prioritize teaching incentives (YTUF), research funds (YRES),
grants for academic publishing (YACD), self-development funds (YDEV),
and flexible working hours (YFLX). Quantitative analysis further
validated these variables' alignment with empirical data, emphasizing
their significance. The investigation demonstrated a strong fit of the
model with the data [X2 (Chi-Square) = 136.08, df = 71, p-value = 0.01,
X2/df = 1.92, GFI = 0.95, AGIF = 0.90, RMR = 0.01, RMSEA = 0.05, CFl =
0.98, NFI = 0.96], confirming its reliability across various dimensions.
The ranking of incentives based on B values is as follows: YRES (B =
0.98) YTUF (B = 0.93) YFLX (B = 0.85) YACD (B = 0.84) YDEV (B = 0.80)
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Discussion

Generation Y lecturers prioritize Teaching incentives (YTUF),
research funds (YRES), grants for academic work (YACD), self-
development funds (YDEV), and flexible working hours (YFLX). This
study combined qualitative and quantitative methods to uncover their
preferences, emphasizing monetary teaching incentives and self-
improvement-focused research funds. Grants for academic work were
crucial, alongside incentives tailored to academic roles. Self-
development funds were identified as an essential component of
incentive pay, supporting lecturers' continuous professional growth.
Flexible working hours were also highly valued, aiding in achieving a
better work-life balance. Participants highlighted the importance of
time management, likening it to the flexibility offered by variable
working hours.

The mixed-method analysis confirmed the importance of
incentives and compensation for Millennial instructors. The study
revealed that compensation practices for university professors diverge
from those in other industries. For Generation Y academics, incentives
include financial rewards, freedom to work, flexible working hours, and
opportunities for self-improvement. These aspects, considered
compensation rather than mere benefits, warrant further investigation
within the distinct context of academia compared to general industry
practices. The findings indicate that motivational compensation for
higher education faculty differs from Western concepts, such as those
by Mondy (2011), Newman et al. (2017), Milkovich et al. (2014), and
Dessler (2009). Factors like work freedom, flexible hours, recognition,
and self-development opportunities are categorized differently in this

context. While Western theories view these as benefits or related to
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the work environment, our study shows that Generation Y faculty
prefer non-competitive compensation, reflecting their ongoing need

for development compared to more experienced colleagues.

Conclusion

This study underscores the importance of financial and non-
financial incentives in motivating Generation Y professors in Thai
universities. Financial incentives such as teaching incentives (YTUF),
research funds (YRES), grants for academic work (YACD), and self-
development funds (YDEV) were identified. Additionally, the non-
financial incentive of freedom of work and flexible working hours
(YFLX) was recognized. Research funds emerged as the top priority for
Generation Y lecturers, followed by teaching incentives, freedom of
work and flexible hours, grants for academic work, and self-
development funds. While these incentives share similarities with
benefits  associated  with  work-related and organizational
memberships, Milkovich et al. (2014) and Mondy (2011) classify them
as forms of compensation rather than mere benefits. This distinction
warrants further investigation, especially within academia, which may
differ from practices in general industries.

The integration of qualitative and quantitative analyses
supported the research findings. The sequential exploratory approach
ensured robust validation of the developed model, effectively
capturing the motivation needs of Generation Y university lecturers.
This comprehensive understanding of incentive preferences can guide
the design of compensation strategies in Thai universities, enhancing
satisfaction and productivity among Millennial professors. By aligning

with these insights, universities can tailor incentive programs to meet
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the unique needs of Generation Y professors, promoting a supportive
work environment and fostering their professional development.

The findings from this study reveal that incentive
compensation for faculty in higher education institutions differs from
the compensation theories typically outlined in Western literature.
This study identified various types of incentive compensation within
different contexts, such as work autonomy, flexible working hours,
recognition, and opportunities for self-development. According to
Milkovich et al. (2014), these are considered benefits related to the
employment relationship and organizational membership. Mondy
(2011) also categorized these as benefits, with some aspects falling
under the working environment. Theoretically, benefits are
compensations provided by the organization due to employee
membership and are not considered to influence or motivate work
performance or behavior as the organization expects, hence not
classified as incentive compensation. However, the study's results
confirm that Generation Y faculty members perceive these elements
as integral parts of incentive compensation.

Suggestions for Policy and Practice

The findings of this research provide valuable insights into how
universities in Thailand can enhance their compensation strategies to
better accommodate and motivate Generation Y professors. Based on
the study's results, several policy changes and recommendations can
be proposed to improve higher education management and faculty
satisfaction

23



1HTINYINITIANTG nseanuuvasdUsznauAtneuunugladmiuenansd
a a a < o a @

UNINYNAYEIVAIUATUNS wwestunsluumInerdevesszmalng

U7 41 avudl 2 nsngImul - §uIAN 2567 a5savil auennd uazduiles vamsena

1. Tailoring Compensation Packages: The study reveals that
Generation Y professors prioritize specific incentives such as flexible
working hours, and self-improvement funds. Universities should
consider tailoring their compensation packages to include these
elements, recognizing that Generation Y faculty members value
opportunities  for professional growth and work-life balance.
Implementing flexible working arrangements and providing funds for
self-development can enhance job satisfaction and retention among
this cohort.

2. Reviewing Incentive Structures: The research suggests
that Generation Y professors may have different expectations regarding
incentives compared to other generations. Universities should
periodically review and adjust their incentive structures to ensure they
remain relevant and effective. This may involve conducting regular
surveys to gather feedback from faculty members and adapting
incentive programs based on their evolving needs and preferences.

3. Encouraging Work-Life Balance: Given the importance
placed on flexible working hours and work-life balance, universities
should consider implementing policies that support faculty members
in managing their professional and personal lives. This could involve
offering flexible scheduling options, remote work opportunities, and
family-friendly policies. Promoting work-life balance can contribute to
higher job satisfaction and productivity among Generation Y

professors.
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Recommendations and Future Research Directions

The study's theoretical insights underscore the unique
compensation models for university professors compared to those
in  general businesses. Based on these findings, several
recommendations and theoretical contributions are proposed for
university administrators and faculty members. Firstly, the
developed model can guide the design of appropriate payment
structures, particularly individual-level  pay-mixed incentive
programs. Universities should consider implementing pay-for-
performance initiatives linked to individual performance evaluations,
enabling Generation Y lecturers to engage based on their skills and
achievements, rather than team-based assessments.

Moreover, the study highlights Generation Y lecturers' strong
emphasis on research funding. Universities should prioritize
facilitating access to funding opportunities and establishing research
mentoring systems that offer practical guidance. It is recommended
that incentive payments for research be distinct from regular salaries
to reinforce the value of research contributions.

Future research should explore additional variables
influencing incentive decisions to further refine compensation
strategies  for university professors. Investigating  incentive
preferences across different academic generations would provide a
more comprehensive comparison and understanding. By adopting
these recommendations and addressing the specific needs of
Generation Y lecturers, universities can cultivate an environment
that enhances faculty productivity and satisfaction, thereby

advancing higher education institutions as a whole.
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RESEARCH ARTICLE

Meaning and Trends of Service Innovation of

Glamping

Wanwisa Ploy Insawang’

Santidhorn Pooripakdee®

Abstract

This research aims to study the definition of ¢lamping
service innovation and the trends of glamping business in Thailand.
This qualitative research utilized Phenomenological methodology.
The sample consisted of 16 key informants who provided data for
examining the behavior and knowledge of both service providers
and customers (glamping and glamper). Based on the content
analysis of the data.

The result showed that Glamping is a relaxation in the midst
of nature with privacy in the form of tents, clear domes, recreational
vehicles (RV), or buildings like a tent in harmony with nature. There
is beautiful decoration; luxurious and well-equipped. As the
definition says, "eat well, sleep luxuriously, and rest comfortably in
the midst of nature”. In Thai context, glamping must come with a
beautiful decoration to meet the behavior of the new generation of

tourists who focus on taking photos to upload on their respective

! Lecturer, College of Hospitality and Tourism, Rajamangala University of Technology Srivijaya,
E-mail: wanwisa.i@rmutsv.ac.th (Corresponding Author)

2 Assistant Professor, Ph.D., Faculty of Management Science, Silpakorn University,
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social media accounts. Furthermore, glamping is another form of
alternative accommodation that attracts the attention of tourists
from around the world wherein the factors that contribute to this
business are behavioral changes among tourists, business investment,
and tourism trends that focus on more quality tourism in the future.
Further beautification and modernization of the designs of glamping
are crucial factors and would certainly be advantageous in meeting

the needs of tourists in this present day.

Keywords: Meaning of Glamping Business, Glamping Service Trends,

Service Innovation
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Hagtumsviefleiileduiaiusssund nsmadiui (Camping)
LazA131914U (Caravan) ferlugunuuvesnsiiunisdmiuauade i
fifesnslndlafusssufinndeiy ordbsssumfiduanuiivdnuian
AULATEAATS 9 TuTIRUTEINTU donnaeInUNATIdBves Liberato,
Coelho, and Liberato (2023) ﬁﬂéndwﬁﬂviauﬁa’;qﬂi%ﬂmaLa‘ww AU
dlos fidenflaeindevlufiufinansudsiffimiaenufionouaats
wazafamuavlifudin naenuinisBusuiinsidumaioduda
fusTsuvAuasiuiidiBeaedietion 2 Sluanelundsduaiiuidu
Uszlevimeguninegiuiuladn (White et al, 2019) 91n@a1unisal
TAA-19 Ak1usn Bahlsuuuumsvieniisniledulatusssumalasu
arafisaanntu naneludnvismadenvesinendisagelmifigesns
vandedluaniuinesn wuiertuwulduvesnisvieaiielud w.e.
2566 Mina11i1 dnvieaierdwlngjazamuszaunisalfisiiendnyol
Lawwéhl,l,azﬁﬂ’ﬂLLia,JLLUULmauﬁwﬂé’%’ummﬁwmﬂﬂ’jWINLLsﬂmy'
(Sookkong, 2023)

wnauts tugsfafiAntufionovauesainudosnisves
fnvieaifiergalmi Ferfuuinnssun1suinis (Service Innovation)
flanunsnatrsanaliuTounsmautstu fonsaiisanuunneisan
fitnusuwuuanddafulifinnuasmnauswasngnaandetu duidy
nagnsddglunisanfiugsialivszauanudnialuaniunisaidagiu
unavtildsuanudemduegannlaonguiawidou (Villennials) 7lv
awaulaliuinsuniianieiesay 48 sosaen Ao nguatueistulend
(Generation X) Antfufesas 28 iesandunguauiidnwuglunis
mfuiinfidosnaiumaiiedausyaunisallug q viunaisussennie
fundoulfessiund uissasdadnfuanuaganauiouasldgunsal
fiflaunnga Jaqtuituiflédzunruienandneaderlunstnusy
wuuknauts Idun gnetuwisninandesfguouunun warisgnv
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PNHANIENUB9LAIA-19 (Thanatakul, 2022) ﬁgaif ANANISIIAN WY
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Fnvieniieagalmiundeiu dvdudsemalnenuiualululufiams
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Tusyoy 2 - 3 B aulvedouveaiisvuunautanniunnd 8n
wedviswaandedenuoaulading q dedudnuictedefivilianuien
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The Business Research Company, 2023)
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wnauteundu Fudufinivesauidedesiiozarunsatlfifuds
A fiuiasesdiunantduniunvestsemalng wiouis
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1. AsAMNBuIgnazuuldy nsliainunruie (Meaning)
dunisneneudadumannuvuiglugluuuang 4 lagerdenguini
U¥ygrfisndudosldndnnis “Knowledge of the World” Tuns
fa1saunmauvuiy Ysgnoulualy 3 38015 tawn (1) n1581983
(Reference) lagldmdnnnsé148s niodneis Masfanaridudaiendu
vialai (2) nsldmnuAndsuyana (Thinking) 1udsiiuywdarenan
ANENIIENIIAwIlugULULIala AN wazAudn Taglvsuuuy
funndnsfusenluiusgfuudazyaaa uaz (3) sUuuungingsu
(Behavior) fianunsndeneadudnaludnvuzsuuuuiinieunio
AaNeAaInY (Granstrand & Holgersson, 2020) Gumz‘ﬁ'umiﬁu (Trend)
fio malasgiiansiiaziAntuluouan Tnsordedoyasis q Tuns
Ansshiazneinsaidefiasiindu eliifuiinudsuudauas
walthwesds tu q Sedeidudshdy Wemnuunliuenduniosdely
AIAINUARANIBAZANTILIUNTSY9U (Rana & Kaithwas, 2023)

2. waAnssudinvisaieasulva (Tourist Behavior) fudise
frupaansvieniien tnensvieafieauvsszmalneg (TAT Intelligence
Center, 2023) l#fagungAnssumaifunsvieaiisrvearinlng I n.a.
2565 WU Iaquszasdlumaiunswesinvieadivadlvy Ao ionis
finkouLarAasANALATERRINIATInluTagt leldusetaliiudin
ieadrsmnumssdiduindseivla uagafrauszaunisaifiuvanlng
dwsulladeniidvinasensidengavansvesinvieaiivrul fio Ay

37



Q13813INYINTTIANTT mslianunruneazuudlduvewinnssunsuinig
UAAINYIRBAVATUATUNS finusuuuusnasts

U9 41 auvuil 2 nsnginu - §uIAu 2567 Fdand waee Buadne wavdufios g3ind

aruesifinvimiuazsssueid SnveRanssufidnriendleafon
yudususunionud dnvionflenfisunisaiesuainiu (Gosay 53.81)
waznaiundluudagadadeuindefuandulesay 53.37 aonados
flu Miao, Im, So, and Cao (2022) wlmﬂﬂqummimawﬂmqmm
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&191nTInUsedau ngfinssuvestnvioafisraziiunisidunisluly
anuiinliuedn vanidssanuifiduidey Wesnwnszezsinamaday
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TmiGusndulaseniumaiionussaumaniiuvania wu n1skaunsd
Tufiuiivnalna (Camping) nsiiiumeteniiealnesatiu (Recreational
Vehicle: RV) LLazmiﬂ’mLimeLmamﬁq (Glamping) (Bhalla, Chowdhary,
& Ranjan, 2021; Shin, Nicolau, Kang, Sharma, & Lee, 2022) ﬂ’li‘viaﬂl,ﬁm
wisUszwalng Tedangumgdnssutinieiioaiulmifiannsoutsoanls
vanengu Tasiinguiinvioniieafidnasy nquiinvisaiisdiiiudedsay
ooulall uaznguiinvieaflenfiliinnuddayfussanmfsmegludude
(TAT Intelligence Center, 2023)

3. NagNsNITaTeAMNlAUTIUNIINITWYITY (Competitive
Advantage Strategy) foldugnsislun1sAnneundedn nananiunisel
lumssuileduaatunisalane o Tidanuwmnzan Wulenialunisadis
AalaIeumantsuYesduvesgsna (Competitive Advantage) A78n13
afnuinazilsisnnnigudaiunedu wethluganudugihmans
(Opasbut & Ponvasurat, 2021; Tianphu & Wetprasit, 2022) 219N817
164 gefafinusuuuuunants fedudnuilnagnsideusiuugsia
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NINTUALAVIWALAINAUTY LTlDASIIANUUANFIIMNINITUTSTY FaBns
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Iviftugnen (Experiential Marketing) M9san1150n0UAUBIAINABINTS
YoangAnssuvestinvioneyalniladnsie

4. uiAnssuN1TUSMIUATWNTQEaN (Service Innovation
& Lifestyle Hotel) 4innssun1sUSAs A N1500NLUULATES19ETIA
sUnuvYesgsialiiauuanlmilyiunnsinsandediflegiin e193amly
fensenszdvlunmsliuinsiflonsuauesinudesnisvesinviouilen
foidunsahyadiulifugsanasaanulfiuTounsnmsudedu
(Cetin, Baran, & Yuksel, 2022) uSanssuduiinnfiauisansvauss
wadnssuvesdnrieaiivagall ldun nsienmaluladlidula
(Contactless Tech) unldlulsausy 19u nmsdenufededudndnie
vioein uagnsldauninliilunisuandensieasin wan ieadieniy
fulawazanuvasadslifuinreaiion luvasifieadu Afnnansuds
1#un manafiud sathu Gruduldl uazunautl fedudnvisutanss
fiiinusunadenvossuuvuiiinadslva iDudidesnisuintudaedat
naneuszns Inslanzgsiaunastifuinfdddsuaudouiunniy
Tuilgtu uwwndemsgshafidndulminnmsduaud ndeyanes
Grand View Research fidnsauuilifuniadulavesgsiaunantls wud
g3fadsnadiyaailugnamnssunisviefienedd 4.8 fudumdesy
anspuarsamaivlasedi 12.5% faurd 2019 il wazaindnee
yerensidulalusilanegissioilles Wulddnluwauussmaglsy eudnn
WD 897LASHAE LaslITWaUR (Liberato et al,, 2023) ﬁﬁ’]@i’liﬂﬁﬂ@ﬂ
el itureunsduiaiussmmi uideinisauazainauls
TumsWareunuuInsgIuveslssusuasluaninuIndoufingusn
(MacLeod, 2023) %qﬁwiﬁqsﬁﬁ]ﬁﬁmwmwuLmam"ﬂyq lasumnuiloy
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Tugsiafinusalutiagiu

39



Q13813INYINTTIANTT mslianunruneazuudlduvewinnssunsuinig

W INgFeasvaIUATUNS FnusuuuuLnayda
7 a1 avuil 2 nsngeu - Suaiau 2567 Fdand waee Buadne wavdufios g3ind
ad o a a o
A9ALUUNTIINY

mAdeEes “nislirmumneuaswnliimesuinnssunisuing
fivnusuuuuwnautie” 1Wuns3¥eisnmnin (Qualitative Research)
Ingli5Inenuuysngnisalinga (Phenomenology) 81&8N15AAY
ieAumANIneviefosuengiiusEauMsalsmiu (Watthanabut,
2021) TnefABsfiunsideddl

1. §l#dayandn (Key Informant) léiun Wnvieaifisanuy
wnantedifiong 18 FTulY uazdvszaunisallunisdrinusuuuy
unautennn 3 ads uasnguiiusznaunisgsiaunantls fiddugsia
pgagndasnunguute wieusddugsAauudilisindr 17 dae
BnsfadennguilideyananuuuLaNIzLaEas (Purposive Sampling)
manailennziiaenndesiuinguszasdnside wisenduinvieaiien
$1u7u 8 AU uazdUsznaunisiuau 8 au Tasuuglidayandniiid
16 A Iagliisnsenedednuiuveingugliteyandnainisnisinaniey
(Delphi Technique) mumdnn1svesuuaiivaus Ingilefnunsiuiy
Hliteyandnlusnuidoidnanndifisiuiusening 13 - 17 au azifn
PALAAIALARBUTEUIN 0.50-0.54 Tnaviliisniinsanasvasniiy
AanaRdeuiitosneg sty 0.04 feifuiBnsiisuiAssanuindeds
vesuitordsganwdmiunsianlddmdenlideyananiiiaiiu
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vastioya (Data Saturation) wipsimsiaaeuteyauuuauddudeya
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MnylideyanannAy
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(Secondary Data) nwiade #1371 UnAuLaznLATesng q MAeites
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4. m3neszideya fideideyailianmsdunwalidsdn
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Unfolding Model of Turnover for Enhancing
Employees’ Retention Rate: A Study from Auto Parts
Manufacturing SME in Thailand
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Abstract

The employee turnover research to date has tended to
focus on factors affecting employees ‘turnover decisions rather than
how those decisions do unfold. Based on the unfolding model of
turnover, the objectives of this study are to explore the proportions
of turnover decision paths among 475 permanent employees
working in SME auto part manufacturers and determine the effect of
the demographic attribute of gender and job tenure on their
turnover decision path. The result of nonparametric analysis showed
that push path has the highest proportion of turnover decision,
followed by pull and planned decision path respectively. Another
important finding was that proportion of decision paths are different
across job tenure. Specifically, employees whose job tenure is less
than one year had the highest proportion of planned, push, and pull
decision path in order. In contrast, those proportions are similar
regardless of gender. The findings of this study highlight a number

of potential human resource management practice must be taken
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by the SME manufacturers such as employee survey, exit survey,
and recruitment of boomerang employees in response to labor
shortage and turnover problem they are experiencing in aging

society.

Keywords: Boomerang Employee, Exit Survey, Shocker, SME, Unfolding

Model of Turnover
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aulsiutueu liduinswartu msizdminaug anudlaluey
nesUfudseglutasvesmsimuneudiusiuauseudng sunseisduiy
waziamuduiusfuausoutanndy mssudinszanfades
anas Adafindinauaeuszausudilueinuazineiusindudinsegn
Sloinmmmsaifudndnildsuiinduinseanivilianareandnsiely
uaiganszannndssasonunilaaeenidetraamentiy (Constant)
smL”iuéhﬂ'izG;ﬂﬁ’guqﬂﬂaﬁawdaNaGiamméiu’ﬂﬁ]maaﬂmﬂﬁﬁumumq%’s
98991 (Holtom et al, 2017) nan1538sd1sfutiluganuigiud 2
dadunisandulaateenluusazsuuuureaninauuana1aiunIuens
U

nsfnwnszuiunsaedulansunisateeniIsuiisusening
nijuazee Junsvirnulusuinsfignarusiuianislugesns wuin
wiinaugreiinszuiumsindulaateenauzuuuudl 3 snndwinany
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Y a oA

Avde WesannAnfeundenuvesgesnsiigugnisiunumdidglunig

U >

guansauATLazifegn wasduglindvesusinuaninguil nsdnaule
aneennudilasudvinaandinseandiuyanaiiesnseuaiiuin
Tnuaznmdnualves “gugainey” lugesndldlatlenninludnlaves

a 1

Avglegesnadnilstn wadnsvesdinsennuaznindnwaliguinilviilv

U 7
[N

dadundnausuiasivdgeindulamusluuy 3 Yesnitgye nanife
lsiffosnurmeumeanmadendidniiegiaueiiiedsganinlunseuas
Tunntdn Faduunummiiineuludsaudnlvglrnisesouivegudn
(Ng et al, 2019) Tuvaziin1sfnuluuszimaseawnsideldnuaiy
wanessEnIndndiuvesnsandulausag UL uUTeImdsaz e (Kulik,
Treuren, & Bordia, 2012) WlefiansanannAndeuvesununmmaneassning
wdjanazefivinieniululssmealng arduaznsserrnagieiuriau
Fetatomaasysiauasdeay shlimdedinisfnugedu Tondluns
ponuvihnuuentu nNiefuRavelut ez dugmy feq
WasumnidugFadulauasiiianniy dewdanssnuuentuududgs
Hpsfospuansauaiinnutumniy dudrefifesy fusliidnuans
anuduvds ilelaunsadnluufiasounutunniusasquasudn
Tunseunts lusasfiunumiAsveswnuidineg (Chitayasothom, 2008)
Usenauiunsfnwinnuuandiaseninsyanatunssuiunisdndulaly
paamIlaY Nuldl dndiuvesguiuunsanaulasenitmguazviely
wingguuuulduandeiu anuldaenndesvemanisidedendniad
AnudndudesiinmaasuiioBususuuuuanudusius Jainlug
auuAgiud 3 dndruvesgluvunisinduleateenvemiinaundganas
PIYUANANAY
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anuAg wsaasUlidunsounnAnnsidelunmi 1

dnduvasguuuuntsdndulaaioen
1.Planned
ANUUANANTEWIIUARG 2 Push
Langau e | 3.PUILL
2.mA d.Impulse guit
5.Job search then quit

2799 1 NSBULUIAANISIVY

WAiiunsIdY

1. Uszwnsuaznguiaegne Uszuinslunisnwiaied Ae
wiinnudszdldamisnnanaauazvnagenlumanisudndslingm
Sruaufiuiiueu nquiiegns Ao wiinawuseluianiaduintudau
sagunvuIngaululunminaynsusinig 9Iuiu 517 Au Liennay
Aegramuarainlagn1sdulnsfnidunivalfdanisununuInisau
yana vieliwesiansifieasuanutgminisatesnvesmiinaumils
U3 anduiddisnsuusivense Taefideuledideadu SME i
dasnisansenveminnululiiiumn (Reufianisunsszuinveslaia-
19) 11nAd1 10% LLaxé'?qasﬂu%’wi’mawiﬂiwmﬁaLﬂuﬁ’wi’ﬂﬁﬁamu
Uizﬂaumimam%uahumuauﬁ@?qag}'maﬁqm‘luﬂszmﬂim (Thai Auto-
Parts Manufacturers Association, 2022) ﬁ]’mﬁuﬁuﬁﬁmqﬂizmﬁmi
Weuazronusiudelunisneuiuvasuniy allun1sseniiviau
nsngANtaABUnaIAN 2565 rgnisuanwuuasuaulifiungusiesng
iU s iesvesuiaruIEM S1udu 5 Uit deBudsiy
msifeedsil $1uu 300 4a TngldsumsBusesanguimsvesuiniy q
maneukuvdeunudululneanuadaslaveminey invkuuaeuay
Auuiildvanuauazdiuuaeuaiuiiune Google Form lagasd
wuugeunulugaingulataeingudiogny sausiuAImauIINwULaRUAIY
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vaapaunadlddiuau 529 ga lusruuifuuuaeunuitdneulsiauysal
12 9 AavdsLUUAB UM AT EiRAT I 517 %A

2. n3eailel#lunsise Muvuasunwiivszneusedany
UaneUaliidonmeuindl wialill wondauusmulumaimuinisveanis
dadulaaneendsldun dansean (Wu desuenegiuasounsa) giinds
(1Wu Tanudsuulasiuims vioulsurenmsinen) mnudaudses
amdnual (Wu AlleuesrnsliaeandesiuAionvosmu) Mssuilenia
viomaden (Wu idfteudnuiu ieudtmdududeiauslminulusimau
#e) uazmauUansdaiseidesiumauuaedalneliszysvaziden
Tunsdiineuind uazdafiuvvasuaiuaiiuAniiiuluy Likert Scale
(Faust 1 - 5) dienueudslamoandiuiu 2 ¥o fio iundouiinsdeu
s wazviuilanudnduuisedisidenddsua duvvasuanuli
Ailrmgdiuau 3 v Yszifiuanuasandes (I0C : Index of Item
Objective Congruence) WaATIADUAIIUNUITANVBINIYIAIYNT
thlunaasdldfuninauuismin q Tusiuau 30 ga wuia fid 10C
98517914 0.97 - 1.00 dmsuaudslaaieeniidiads = 3.78 azuuu
Fstioireglusziugs (@rudeauunnsgiu = 0.80 uazAANLdesi =
0.76) fimsuuuazmsldnrvunsd elidladonouiluldase

3. 3Fn1suasinadilunisdnguuuunisaadulaaitaanaiy
Tuaa Tilunanisdnduls Wunasidwnmdadiugluuunisdndula
yaaninau lngldamauil/ifivesesnusznouns 9 aungud wazly
Ansdedeldiszyinsduseiiiu (Inter-rater Reliability) AsaaaeuAIm
Botilumsutsdadiumuinasinisuszifiudngnn waziiiedesiuanny
Sududlunsuisdndiulunsdfifidoansnuudsdndiuvasgluuusi 5
sunuulilaenndeaiu §ideldueumneliyanafianndiliien vieduine
fulinanaunsvesnmsdinaulaaeeniutsdndiumnnaeiieiuil
LA2T9ATUIUNIAT Cohen-Kappa Reliability Snafanils (kulk et al,
2012) TngfSeuiisumnnudeiefifuinlifnanseninsyanaiinis

72



Songklanakarin Journal
of Management Sciences

Vol.41 No.2 July - December 2024

Unfolding Model of Turnover for Enhancing Employees’
Retention Rate: A Study from Auto Parts

Manufacturing SME in Thailand

Sansoen Sattavorn

LLazaaqﬁuqﬂﬂaﬁam LLé’aLﬁammﬂ"}mmL%aﬁalé’ﬁqaﬂﬂw (Lee et al.,
1999; Shipp et al., 2014)

4. AINAFIUANNAFIU TiaT1zidayanielusunsunieadia
NAABUAULANAIILUULOUNTISINRSA (LBen1suanuaseslsevng)
Taglgn1snagoulagialsaieaAats Kruskal-Wallis Test NAAEUAIM
Lmﬂmwaqammumimaamﬂquma 9 mmamm%mm 1 uazAIy
LLG]ﬂm%ﬁuﬁ”ANUﬂﬂas{,mL@auiULL‘U‘U \lonadeuauRgiuil 2 uay 3 Fae
NINAFBUANULANANIZMINENEIU Z-test (Z test for Two Proportions)

NaN1SI9Y
A9 2
o & Lo
Yaganiluvesngueioe
AudnYaENIUTzIINg  Teazdun 1w Souay
1. LA 1.1 %18 220 42.55
1.2 g 297 57.45
2. 97y Q@) 2.1 18-25 128 24.76
2.2 26-35 198 38.30
2.3 36-45 141 21.27
2.4 46-60 50 10.07
3. nsiUasy 3.1 lipe 56 10.83
wiedne (ad)
3.21-2 245 47.39
3335 189 36.56
3.4 11001 5 27 5.22
4. FRUNIUY 4.1 wiinau 396 76.59
4.2 Ty 72 13.93
4.3 gawmatia/Amng 31 5.99
4.4 glwasluwes/idan1s 18 3.48
5. sEAUNISANEN 5.1 Sfseufine wiosmnd 237 43.91
5.2 Y1v/Uqa. 189 36.56
5.3 Usyey93 wiegandi 91 19.53
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Yaanngu: NsAneluddmnasuianalsazIuInge
Aranfudiususudlulszmelng

assiasey dnnns

A9 2

Joyarialuvesnguiiee s (o)

AuENBUEMIUTEIINT  TeauBen LRivei JovaY

6. sngladiowiiou (L) 6.1 9,000-12,000 170 32.88
6.2 212,000-18,000 110 21.27
6.3 218,000-24,000 126 24.37
6.4 > 24,000 111 21.47

7. 91991 () 7.1 toenin 1 40 7.74
7213 217 41.97
7.3 4-6 181 35.01
74370071 6 79 15.28

1NA"5199 2 Foyariluvesngusegeaguladn nqusieensly
n5398a39l tunfmdadunandgs (57.45%) dselaadeladinu
18,000 UMABLABY (54.15%) WAy 89.17% YBINGUAIBE1NINUALAY

WREUUIYIIUILE
A1519% 3
dnaau (%) vesmiunilealeenmugUuuuveInssUIUNITHAFULS
U Kulik, et Shipp, et Kulik, et Tellez Ng, et al.
afall  al(2012) &l (2014) al (2015)  (2014) (2019)
n=517 n=228 n=452 n=41 n=107 n =406
1. Plan (n) 18.95 22 3.5 24 17 5.17
(98)
2. Push (n) 41.39 15 15.6 10 8 6.65
(214)
3. Pull (n) 31.5 31 10.4 7 54 38.18
(163)
4. Impulse 0.38 7 54.6 34 2 5.42
Quit (n) 2)
5. Job Search 1.54 25 13.4 24 0 23.89
then Quit (n) 8)
6.Unclassified 5.60 0 2.4 0 19 20.69
(n) (32)
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Han1sIANausULUUmLliAGa Y ALITeReAURIAaLeNFULUY
n1sdndulavesngudiegiamuinasiveinisinngueenilu 6 ngu
(snguitlsiaunsodaguuuuld) vdsanduiedinsesine inter-rater
Reliability 3sfuunseufivansuldly 80% #reeadf Cohen’s Kappa
Reliability wun fid1windu 0.88 Fediesduseiufisenduld (Landis &
Koch, 1977) 1uiuuazdndiu (Fegaz) vesudazuwuuieuiieuiu
nsfnwilulszimadu q wandlunisedl 3 dvfunquitliaiunse
faguuuuldduu 32 au (sauisdiineviilineAnazareen) lainly
Anreiluduneudu q ndely dfunauvdonguiogisihinlunaaey
AUUAFIUI WY 475 AY

HANTIATIZAULANANTENINFURUY (gUu:u*uﬁ' 1-5) 68
Chi-square WU @ndIuveuwAaz JULUUIANLLANGAIT NE1IAD N3
ﬁmﬁu%mugmwuﬁ 2 ﬁumﬁqm mumﬁwgﬂmuﬁ 3 LLaz'gULLUUﬁ 1
Tnedndrunauunnansfuegiadived famieads ¢ 4, n = 475) =
492.00), (p < .01) uanslumsedl 4

AN 4
AIIUANANTENINTAT NV SR IUNA JULUY
Mean Rank
sUuuu (n) o Chi Square df  Asymp.Sig.
1. Planned 98 49.5%** 492.0 2 .000
2. Push 214 204.0%**
3. Pull 163 394.0%**
4. Impulse Quit 2 481.5
5. Job Search then Quit 8 489.0

yesne: e Ayn1eadiain 0.01
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\HenaaauAMLUANAISTENINdRdIURIY Z-test WUT YN
voaguuuumsAnaulafiauandnaiy (Enfusuuuui 4 wasguuuud 5
Fafldruausnogetiosndn 30 Fithandiasgsiuisuiiiou) eened
ffodfayynaadii 2 = -17.55 (p < .01) (GUUUUT 1 M = 495, JUuuudl 2
M = 204.00 uAz3ULUUT 3 M = 394.00 Jeanfuayuausfgiud 1

HANTIATIERAULANGASTENIdRdIuveInsAnAulaudas
E‘ULLUULwﬂmumqmuuawﬂumiwﬁ 5 wuin Arlaauads () (3, 475) =
474 (p < 0.00) wanadndulunITaNeeNIANLLANAIITUANBIE Y
Tnedlefiarsanarsuansiadusogsevinangy 1 (@ganutdesndn 17,
z=1560) ngu 2 (818914 1-3 U, z = 14.29) ngu 3 (819914 46 T,
z = 10.44) Uagngy 4 (91897u11AN31 6 U, z = 15.58) 938 z-test WU
nay 1 (e1gaudesnidn 1) ddndrunisdndulaudassukuuunneng
mnneju%lu o DY NNTYEIAEYNI9EDH z = -15.16 (p < .01) (EULLUUﬁ 1
M = 18.00, JULUUT 2 M = 133,50 SULUUT 3 M = 120.00 Gearfuayy
ARz 2

dmsuramsliasgianuuandssenisdndiuvesnisdnaula
uiazgULULLENABIWAleNAde UANNRFIUT 3 nud1 Handeuazaned
dadunsindulomuguuuud 1, 2 wazgUuuud 3 mudfumiloudy
AlAELAIS(X?) (2, 475) = 5.72, Asmp. Sig. = 0.221 \osannan Asmp.
Sig fifnnnnin p A3seriuualiney fe 0.05 Jsaguldindndiuves
susuunsAndulanisateenldianuuandreiuseninmguazvie
Falalanfuayuannfigiud 3 fauandlumsnei 5
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MITNT 5
anamnIANENTEINFUMUUN SARaUTING 3 FULUY (LensiueIgey
baginm)
. LUU bUU UY Mean 2 X
G X df  Asymp.Sig z
! 1 2 3 Rank
21¢ 3 474.00 3 0.000%**
Y
1 <1 35 13 12 8 18.0 15.60**
2 1-3 196 50 87 56 133.5 14.24*
3 4-6 169 26 73 68 120.0 10.44%*
4 >6 75 9 32 31 73.00 15.58***
LA 572 3 0.221
Y18 202 35 95 70
YR 273 63 109 93
U 475 98 214 163

yesne): ** AjdrAynneat

dsduazanusiemna

1. #5UNan1sIY
= L3 v a a’llalv 3
nsAnwlamaimuinsvesnsdndulaanesniiinguszasd

.

ileAumdadiuvesnszuaunsdindulaanssnusias JUnuUmaMguives
Lee and Mitchell (1994) Tudsinalve uaginsgianuuanmesening
yanalunszvaunisdadulaaieanti 5 sUnvuAundneaulszives
3amﬁwmmﬂmqLLazGUmmsJau@mﬁmsﬁuﬁausmuﬁ Nud dnduved
wiazgULuLiaauannafu Tnslannznisateeniiinaindaniney
aliiaunsaudunufn Ysunginssy (nwdnval) vssnulidiiu
AnuLUasuLlas (fnszan) lua wielussdnsld defniduaiy
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LU?ﬁJuLLUmIWNammgUquﬁ 2 1y n3Ufuasulasainens
fadudnye mMsvszfiunasuivildaninldldfuanudusssy wii
Anufuingeuiiuniuliaenndostunanauunudlasy sUuUUNS
aneonfiidndiusesasn Ao ULUUR 3 Faudnanldsudeiausain
wedsedu q frenswarmnlenaiudieaues wu dlnsemulmily
So8 9 ﬁumgﬁ'ﬁwé’qﬁwmﬁumaﬁwmulﬁuag saanslasuleniaan
nsuuzthanyanadutnulilusude Wunsdaaulaienndsd
findnlvifudies Ssaenndesifunisiinuives TORI (2019) wagnsdnw
Y84 Shipp et al. (2014) funguninnunAuINIsiudssnAansgaLEm

19

wazdndrunundududuiauvainguiiegdlunisfinwaseil fa nns

a a

dndulaguunuudl 1 Fufnarnmana anudndu vieauldsuulas

9

(fNsEAN) d1UYARA 1WU ABIN1TUTENBUBIANAIUAD 4UAINIIINTY

9

9URng anfinwise dosnisludunenianisvesnseunss Wudu lag

]

stuuunsindulatsausudud lidetestuanufinelalumsiey
vosntinauLay efiansandndiuveaisanugunuuainaanisiny
Tuusznalneadainudn sULUUT 2 fidadunniign uand19a1n
nsAnwlulseinmeeamsids (Kulik et al, 2012) uasUsswmeanigolsn
(Tellez, 2014) Baguuvuil 3 Tdndrugean
dwfuanuuansnesenitsyanalunse vaumsindulais 5
sUwuvEy wud dadrunisinduleaioenusiay 31JLLUU6uaqwummwu
91897UteYNIN 1 Umemqmﬂammummﬂuusuaqwuﬂmuﬂauau 9

(818971 1-3 T, ﬂqwumqmu 4-6 U LLﬁuﬂZj@WliJE]’]EN’]‘um’mﬂ’J’l 67)
othaditdudAgmeada Inendneunguiddadiumsindulaateenay
sUnUUTl 1 gefign Fudunisateensemgna arusndudiuyana
aonAdDIiuNSANYIYEY Perera et al. (2015) dmsuniinauiiiiongny
13 ¥ wawnniriliidndiunisdndulaaioenaiuguuuud 2 gaan
MaFegULULUT 3 wagguuuuil 1 auddumiloudu Tuvasiisuiuy

nsdndulasyuninamganazvieliunnm1aiu @aonaaesdun1sAny)
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89 Kulik et al. (2012) nanafte sanduazveiidadiunisdndulony
g‘ULL‘U‘uﬁ 2 Mﬂﬁqﬂ AN FURUY 73 LLangLLUUVi 1 pudnau
wamsAnwitievssesdarudifetulimaimuimvemsindula
aeenit deasuifafuanuunnsnsseninayarafueg LA IRy
dadrunisdnaulaudazsuuuuildannsinwifunguninaulunia
uinmsianeenluudlulszimaseainsidsansnasuiduderinlulgiu
nausegslumansnanifidswihnuegluussmelng

2. afiuTEka

arandnlalunszuaumsdndulaansenvemdnauii 5 sUuuy
idefuszneumsnsuuamstastunsatoantd iwu madesiuilym
Wﬂfﬂmumaaﬂmmmwuﬁ 2 onadesdulalagfiansundnianassm
Uﬂafmimmmaqaamﬂaamuamm NULAZAINANYAIYBIDIANT
dumseend 1 uazynaeenii 3 uumwﬂﬂmmmmLUquststiiu
wifnaunguiidiumieulnidnafanszdungy dareendremgua
warA1usnduuIegraindy Faddenisfundnauyuiueus

(Boomerang Employee) Hutas wiiisedudule dslaiddnsivads
Gonniinnuyumensaduniwlne uddefiansanananumnednagiy
Wionnuazaanluntsdredadduniiseiveldmin wilhnuaumuwiy
A wineuyuseuse Smsidenuimiinauaumusinazaneenusiiy
denfmautuusenduadiusn wndrnndnauiaeenluas
Linduindniasdaiinagyhauuiund viefiengaumn 4 udrdsaroen
(Shipp et al., 2014) nsmundurveandnaudiuismpnduadd 2
Huedeststin nsareenlallinsantie (End State) veswiinely
pefnstiu 9 Tnslanizegedsluaniizvesdeangsds nzwinuaay
L399 MsugaTaninensyanaludunisfiviauaauiianugunse
AsmunduIndamneuiasateanlundudnurausnaSonds

Wundhauaumudadiuindu lnsanizluanigewsninuii dndnau
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nauiiogia 10 - 20% Tussdns msresdnaiuiulssloniveandney
ﬂf:jmﬁl,l,azL‘fJuLﬂ%‘aaﬁaﬁwﬁ@umaﬂ’wmwﬁﬂmumaLﬂ'uaﬂﬁm (Shipp et
al,, 2014)

Tunnsdrsreanudnfiuveandnaudivinnuey Employee
Survey) wazn1sduAwainTNUReUNISaI8en (Exit Survey) Firuun
asnsdniinud Ayiusuuuunsdunival lnsmznisdunivalney
N1587199N AIUNITALUUADUDIUHIUNNNBINE NMTARUAINNINTANA
wdrnninauateentludidnssesnisiuusenduny viesiiunis
183 (Jyoti, 2019) wannmsideaded Tliiduiniennisdunivalid
anudrfylidamdeulunitguuvumsdunivaiias fuszneunisdes
Ailadanarlinnuddgiutedauiinseunquiadesing q egresauau
agviounuAn ANwddn anwsnudu Jymivesusiuiudiedadu
svvvauthlugnisinduleateenvosniineumardunels (Singh,
2019) 1w fnszanludindnmernudidu menadiuyana (a9
vi3eilynsviliiusy arwiuiaveuiiuty desdunmslnauvhamu/ns
Wunsuvinuldazeaan selaanmsiaulineduneais desnsly
YIYIU YIBAINITVOINIUIY YIBQUaYNAISHINTEAM) NINFIve9
WL 1y 01 vedivineuegluuieni Smmnisaivieaniunisal
TathaitvilsAaneen (Mswasuwasmlous fiugusms sielinsniy
s1uAang finsivusud 1n3esdng wietadeaiiolna 1munud
NIN9U) ANLTALEIUDININANBAlUBINTNIUAUUTEN WU 01097 91U
Tunthiluazanusuiaveuimene vdeldnuiiesnvviold wind
AusuRavoulunisinautataunielitaiau lasuniseousuain
Fnthau viedieusiweuvioll danufinnan founnsesveuiem
viFefusmatilusinuartagtulathaivhlianansenainau savaen
Aeafunisiuilena vievnadonlunisinany 1wy ity wieauiin
yulvinuluviaudie (Wasuaw) viold uenwmideaindauiefu
mmﬁqwdﬂumiﬁwmﬁﬁﬂmuﬁuv‘f]uﬂiﬂaag'LLa”a
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dmFuanuuanasEnInsyanatenydn dadiuvesguuuuns
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RESEARCH ARTICLE

The Influence of Internal Management Styles on
Service Climate and Employee Service Performance in
the Hotel

Thariga Pholloke'

Abstract

This research aims to investigate the influence of internal
management style on service climate and employee service
performance in the hotel industry. Data was collected through
guestionnaires from 390 hotel employees in Phayao province. A
stratified random sampling method was used. The data was analyzed
using a structural equation model (SEM), which showed a good fit
with the data including )(Z/df = 2.809, CFl = 0.979, TLI = 0.962, NFI =
0.968, RMSEA = 0.068, SAMR = 0.031, GFI = 0.993, and AGFI = 0.984.
The results showed that internal management style have a positive
influence on service climate and employee service performance,
while service climate does not have a positive influence on employee
service performance. The coefficient of determination (R?) of service
climate can explain 63.80% of the variance in employee service
performance, and employee performance can explain 45.10% of the
variance in employee service performance. These findings reflect the

important role of internal management style in shaping employee

! Lecturer, Ph.D., School of Business and Communication Arts, University of Phayao,
E-mail: thariga.ph@up.ac.th
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behavior in customer service, both in terms of service climate and
employee service performance. The hotels can create best practices
for developing and improving internal management style to create a
service climate and support employees in achieving better service

performance.

Keywords: Internal Management Style, Service Climate, Employee

Service Performance, Hotel
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RESEARCH ARTICLE

The Guideline for Risk Management for Sport Tourism

Development in Suphan Buri Province
Rungnapa Lertpatcharapong1

Abstract

This research aims to study risk management as guidelines
for sports tourism development in Suphanburi Province, based on
COSO's risk management principles, (COSO, 2020). The study was
conducted by using qualitative research methods and using research
tools by in-depth interviews of small discussion group with thirty key
informants consisting of government representatives, private sectors
representatives, and tourism experts.

The research study results found that there were important
points of risk factors that affect goal achievement which need to
improve as follows: (1) Lack of active support for sports and tourism
from influential leaders in the province, (2) Lack of integrated
cooperation among partner agencies network, (3) Lack of efficiency
in marketing and public relations, (4) Regarding the situation of
COVID-19 virus pandemic, thus, risk management guidelines for
sports and tourism development in Suphanburi Province designed
to choose the operation with two main strategies, which support the
Risk Control Strategy and Diversification Strategy. Issue (1): Strategic

! Assistant Professor, Ph.D., School of Tourism and Hospitality Management, Suan Dusit University,
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planning and define roles for promoting sports tourism in the long
run. Issue (2): Set up a cooperation network responsible for
organizing sporting activities that promote tourism and links it to
corporation in tourism development at state level. Issue (3): Use
technology as main tool in developing integrated marketing
communications. Issue (4): Create diversity in sporting activities at
the community, corporate, and state level continuously and Issue
(5): Developing a cooperative monitoring system for preventing, and
controlling the spread of epidemics and natural disasters.

This study brings benefits to state agencies in the province
in terms of setting up sports and tourism policies that are consistent
with the local area. Network partners can apply the research findings
to create activities and design guidelines for managing tourism and
sports related activities that are consistent with the needs of the
participants, public viewers and tourist which are consistent with the

province’s outstanding features.

Keywords: Sport Tourism, Risk Management, Strategy
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Input Process Output
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IS!
3. MU saiuau o
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(Operational Risk) ,
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13 o ' a a
WA uagdaiuuaNUaIANT WAIWINISVIBAVYINYY
HBITRRMONG (Compliance Risk) fnludendngnesuys
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N2ANYAY 6. Magudenu (Social Risk)
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o
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o a aov & @ = 1% N a %)
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15330 41438398159amn M (Qualitative Research Method)
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AMLLABIN19A1UNFUF TR (Operational Risk) mwm?immaﬁm
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RESEARCH ARTICLE

Structural Equation Model of the Causal Effects of
Strategic Innovation Management Practices on
Human Capital and Innovative Performance in Small

and Medium-Sized Enterprises
Apinyaporn Sopa’

Abstract

This study aims to investigate the relationship between
strategic innovation management practices, human capital, and
innovation performance. It specifically examines the mediating
effect of human capital on the relationship between strategic
innovation management practices and innovation performance. The
study employs structural equation modeling to analyze data
collected from 352 respondents representing small and medium-
sized enterprises (SMEs) in Phayao Province, Thailand. The findings
reveal that strategic innovation management practices have a
positive and significant impact on both human capital and
innovation performance, both directly and indirectly. These findings
contribute to the understanding of how SMEs can effectively utilize
strategic innovation management practices to generate new
innovations and achieve superior performance over their

competitors, while simultaneously developing their human capital.

! Lecturer, Ph.D., Business Management Program, School of Business and Communication Arts,
University of Phayao, E-mail: apinyaporn.so@up.ac.th
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The study's findings offer valuable implications for SMEs. Strategic
innovation management should focus on developing employee
capabilities, attitudes, and cognitive flexibility to enhance their
creativity and problem-solving abilities through innovation, leading
to improved organizational performance. For academics, these
findings can inform further research in business administration and
related fields, while entrepreneurs can apply the strategic
innovation management framework presented in the study to their
organization's strategic planning, thereby strengthening their

organizational capabilities and fostering sustainable growth.

Keywords: Strategic Innovation Management Practices, Human

Capital, Innovative Performance, Small and Medium-Sized Enterprises
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vieUszavsnniiuilenild fafu yaansluesdnsazdosiiuszaunisal
awd uagauanusalumslivsslevdanuinnssudy q 16 3
Halim, Ahmad, Ramayah, and Taghizadeh (2016) lommunInesnusenau
Yosuuywd laud (1) anuduendnual (2) aArulinman uaz (3) A2
nsrieTefu Jemunefannuanisa mnudervigy AN uazAw
Foulesininanuvesidnldzuanmsfnwinagdszaunisal
UssanSamiBauinnssu
Use@n5n1miBauinnssy (Innovative Performance) nunef
nadnsTAnINNsARAuLATIUABLLUASTULUUYRINSEUIUNTANETY
LarngusneIAnsAiNUsEANS A WlHTEUUNNTINIY TRER A1
poNUUUKARSLY uaznsliuinsvesesdnis Bnitsdsanunsanouaues
ANFBIN15AAI0 (Schilling, 2008) Usz@nTnmiBeuinnssuaiunsain
Talay (1) winnssunaniue (Product Innovation) (Schilling, 2017)
(2) winN33UNTEUIUNT (Process Innovation) N15HuzdIENSWER Y
swdsnslndlunisdanisdualu@anidivg (Process Innovation)
(Braha & Bar-Yam, 2004) wag (3) uInnsIun19n1snan (Market
Innovation) tdunisenszdunmAtLaraIuutaulavesndndud
(George, Works, & Watson-Hemphill, 2005)
AUAUNUTTENIIINITIANITUTIANTIULTINAYNT ALY
UseanSnmiBauinnssu
nsdnnsuinnssudanagniianuddnydniuusoni doenis
Namiﬁ%ﬁmmﬁaﬁﬁu (Zastempowski & Cyfert, 2022) %Qﬂizuaumi
vesuinnsaudenagniianuiieatesiunuaiunsaveesdnslunis
4519 goufu warhunAnieafunszuuns wandaeiseuinisinl 9
WURTR wuamstianansatieliosdnsussqimnelunisadmaiauay
nanAueilng 9 (Mdasha, 2018) @9nAdBIRUIUTBY Hosseinpour et al.
(2021) waw Zastempowski and Cyfert (2022) finanisfnwiuansliii
PuInnsuBanagnsinansenvegwndelseansnmiduinn sy
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AUFURUTTENTNNTTANITUIANTTUBINALNS WAL UMY YE

winnssudanagnsiusumsdmsunisudsdulugnamnssy
Tagtunuidedrulngiduninuduiusseninuinnssudunuuyed
foladuuyewddeiilavesuinnssu (Dzisah & Etzkowitz, 2008) 1¥u
NISHAILIAINEINITO ViNWe N15ANY LagiAuARluNITYINIUYeS
wifneu TWidanuadesdmnetyan defnduuinnssuuazuuimiaudle
Uayvmnagsnialel (Debrah, Oseghale, & Adams, 2018) @anAdd iU
9849 Khan, Hussain, Shahbaz, Yang, and Jiao (2020) wag AlQershi,
Abas, and Mokhtar (2018) finuinuianssuidenagnsiinalnensssumu
Uywe

ANUANRUSTEN I UNYEduazUsEANSaweuTans sy

winnssudusngulazunumndnuesnsuiedy iewanuinig
fl¥anuannnisuanivdsunazainusindevesuuyuwdsrdugs
(Fonseca, de Faria, & Lima, 2019) yusywéeidudladonisuaniidday
fifnansznudouianssunaznandn Janasuidoves Miler and
Upadhyay (2000) uansliiiiudn szaunuuyudinansznuideuinsens
dulavmaasssAasuuinnisy Ssdenadesiuaiuues Saengon (2020)
aZI1UYDY AL-GHDABL, Qasim ALMOMANL, and Banyhamdan (2020)
finudn FanunyesuasnunadsauinasgrsndeUszansnimda
WIRNTINVRIUIEN

ANANNUSTENI1uuIUfURveIn15TAN T uIANT Y
\Banagns Nuayed wazussaninmdainnssy

nM3iTedessdndiinafunmadeulossenintuunjoiveanis
INTUINNTIUTINALNT VuUYLe kazUssansamdauinnssudadey
aglsfinu Wndvnisursauldnanirnudndulunisdisiadvdna
YoauurU fURvesntsdanisuinnssudenagnéiiidenuuyud uay
UseaniaimiBauinnssy (Saengon, 2020) Wil UIENVAIEUAINY
Tunisimuiuinnssy wasinideuisauladnwianuduiusssniig
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n3¥nsuIRnIsunaynsLazysEansan wikuiujiRuasnagns
fudszansamdsuinnssudindhidaiaulugsia SMEs fanunsald
Usgleniunufoiviaidiu iedfiuenuanansalunsutsfuuakanis
@ﬁ’wLﬁumumqqsﬁﬂuau’mmﬁé’fﬂ@u (Sitthiwarongchai, Jadesadalug, &
Kongklai, 2018) Ineauideves AlQershi, Mokhtar and Abas (2021) 161
AUNUIT NFIANITUIANTTUTINae NS ANuFuus A unuuyvduay
UseAvBnmasuiansay eenslsfinnn snideneunthiddliinsdum
UftRvesnisdnnisutanssuidanagnssie 5 f1u ldud (1) n1sadis
\eUIEVNNgIAY (2) MImeuauswiawmaluladossInsT (3) MIysannis
NsEUIUNITIANIT (4) AnuBandgulun1sdnassnsneins wag (5) n1s
HAWIANMUARAT19ETIA AN YIS UANNFUT LS YR ULy B UL
Usgangnmidaudnnssu

NSULUIAANITAVY

277 1 nseunIAnNTITY

nauging: SIM = wujuRvesn1sdanisuinnssudsnagns HC = yuuywd
IP= Usg@nSnmidauinngsu nb = n15a5194A30918N193A9 t = N1IRBUAUBY
Aownaluladod1939n157 im = N15YIUINIINTZUINNTIANT fa = Anudanguly
NINATINTNEINT ae cd = NMINAWIANUARATI9ETIA
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ad o = a o/
DA UUNITIAEY

nquftagImaznIsiusIuTNtoya

Tunuidsilifvnunuteyanndusznaunisgsinuuianan
wazyuIngen (SMEs) ludaminnzieon musiedediliannzidoudy
AUNIUALESIAANNIVUIANALALVUNAY DL Y58 @9, 31U 22,950
518 wiseenidu 3 n1agsia laun n1AU3NI59IwIL 8,525 USEM AA
ATSANTIUIU 8,217 USHN LaTNIANISHANIIWIU 6,208 USwn (Office of
Small and Medium Enterprises Promotion, 2021) ANSAIMUATUINYDY
nauegeITelaldnisiimneilumaaunisiassasislunsiinses
foya B9 Kline (2023) leuzinvuinvesnguilanzasluanuidedd
AMUTUgou ngufieg19AITALTTIUIUNINNTY 200 Fafvuangy
sogralaglduu Sample-to-item ratio dufun1simunnguinegie
Tngfiansanaindnudodianuvessuidoiidiuiu 27 4o Tnold
9m51dU 10:1 (Hair, Black, Babin, & Anderson, 2010) ¥u1ANGNAI8E1S
fmnzaumsiognaten 270 18 TasaAdeftiuniinsnsneundu
vosuuvdeUNuUTTINNSesay 48 Ky diolildduaungusegis
Wulupmadfinianisalld 270 519 §3de3sinsdauvasuniueenly
97U 2.1 w1 (Baruch & Holtom, 2008; Rutherford, O’Boyle, Miao,
Goering, & Coombs, 2017) sauidusuau 570 518 islilduuvaeuanu
v aunguiegeiidmualy wagfuuniiudlunisi
Toyaludamiangiendu 9 sunonuiuiivsznaude (1) sunailes
Wi (2) dUnequ (3) unaidesdn (4) Sunsilisasiiu (5) dunenen
Alél (6) 8unevs (7) dunewila (8) Sunagens ua (9) 61negnIueN
n1sdadennduiog1aiinisdnidenuuuutsdy (Stratified Random
Sampling) TA8N1TATUIUAAAIUVTDITIUIUVIEN = (I1UIUVTEN/
22,950) x 100 wagduIuduIeg1e = (Fnd1uve9dNUIUUTEN x
570)/100 Fauvaiduaauinisdimau 212 Uen aansdsuIy 204
USHW UWagnAnNsHEnIILIY 154 UTen Inedidevinnisansevnansdni
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funguiiegne tievesygaifiudeyauazindasiiailunisuan
wuvaeuany lagyitnisiiudeauesuaznsdinguiedisliazainli
Wnuiedndeuuuasuaiunisesulall annisiivkuuasuaudIuay
570 YA AN1TMDUNAUTVBIMUUADUINUT LI 352 YA FIRTINTHOUNGY
(Response Rate) §a8a 61.75 U993 1UILLUUABUA WA
wnsIafaudsluauide
wiesiiolunisfusunadoyamuided gideldvinstaun

ad o v

119INATNUNILITTUNTTN LUAR kagnguiitAsidos afmue
Foustunnsiasauslnednvazvostoustiuaslfuuuinnsaiulssunn
A1 (Rating Scale) MUNINTIALUUALATY (Likert Scale) 8eAUSENBULTY
@973 (Exploratory Factor Analysis) uagnsivdeuaadedoveunnsin
(Reliability) 5181880 il esdUsznounurlfiivesnisdanis

¥ v
o

WInNITUTINaens lunuifeaseiluseyndainaiuyes Sitthiwarongchai
et al. (2018) Usgnaudag 5 46 Laud (1) n1sadraaTavieniegsia
(2) nsnevavesiamaAlulagodn5Inisa (3) N15YIUININTLUIUNIS
30n13 (4) AnuBangulun1sdnassmineIns uag (5) NMsiwuIALAR
a519a55@ fdAasauuisAdan 0.934, 0.817, 0.925, 0.866 way 0.894
muddy Seustinasindudstimen 18 4o uuywd fevsinmasia
FauUsvanua 4 9o Falmurdediany 11910 Halim et al (2016)
fiinseuuriadani 0.929 Uszansnimdautanssy fdeusduinsin
Faulsiavan 5 1o FaiauTesia1y 11N Del Sarto, Cazares, and Di
Minin (2022) fiAnaseuunsasann 0.933

nsATideya

M1N153LAT 1Ny an19aia Tnen1snsreaeuduuseans
anduNUST0IR LU A1 Variance Inflation Factor (VIF) uag@n Tolerance
MM TIeTEiesdnsUseneudsduiuConfirmatory Factor Analysis)
iensiedeunnuisinsidenndoniely (Conversent Validity) wae
R579A0UAINNTIBINSILUULANAI (Discriminant Validity) wagyiinas
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AMIFTINYINTTIANTT mmnssumnaqwsmawamaﬁquww wazUszansmmidauinnssu
N o o g o o
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Aaeilunaaunislaseasng (Structural Equation Model) ionaaau
NFOUKUIANIIUITY

NaN15938
¥msiasieiduUssAnsandusiusuesiiuys a1 VIF wazen

v W

Tolerance Wui1 fudsnnaafinuduiusiuludaviniag L‘Uuiﬂiu

'3

fienaiferiu IneAndudsydvianduiusynadaiinii 0.80 uenaind
muUsnneien VIF doendn 5.00 uagAn Tolerance 111131 0.20 (Hair,
Black, Babin, & Anderson, 2010) wansliiiuin faudsnnaafiauduius
futios sy Salamudlam Multicollinearity

N153AsIERIAnsUsEnauLTedudu (Confirmatory Factor
Analysis) Tnensiagaumnufissnssaanndosnely Tnefinnsanaine
Ao UAILUTURS (Composite Reliability: CR) LarARALYBIAY
wUsUsaudignariald (Average Variance Extract: AVE) wudh Fotstanmsin
Al snnedal CR 11NN 0.70 (Bagozzi & Yi, 1988) wawilA1 AVE
111N31 0.50 (Henseler, ngte & Sarstedt, 2015) %aaaiumm%mamu
Faandlumsned 1 andurinisnsadeunuiisinsauuuLane
TngfinnsnnaInAIsInTidesuas AVE VAVE wudn dauususlayndadien
Auduiusseinefanustesniy (VAVE) iunisustindeustunnsta
fudsusaenauiiu fanuuansslumsadauls Lifdgmanuussu
11 Fauanslumsedl 2

M13797 1
AIIUTIENA T TIFanRa 0N 18 Y
ForsannsTaduys Atwtintade a CR AVE
(Observe Variable) (Factor Loading)
N13E3191AaU 18119537 (nb) 0.796  0.846  0.579
jutiumsahantetiemegsiafioaindentannins 0.717
utstu (nb2)
fnmsmuauumslunsuiRausiuiussning 0.731

LA3DUIEN19GINA (nb3)
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B3N 1
AINTIEN s TTanmasn 181y (sa)
davdinnsiafaus Ftmtintlads o CR AVE
(Observe Variable) (Factor Loading)

daiadumsuanidsuasuysdudegamagsiofidu 0.783

Uselowidetuuas fusswinaniotne (nba)

Jutfumsiuidoudmiussvianietienagsia 0.810

a¢19soLil03 (nb5)

nsnavduasiamaluladognesania (rt) 0.760  0.802 0575

Trmnuddaiunisidimaluladiiviuade () 0.721

Tszuugrudeyamsaumeiiousslon 0.780

sian1sufuRnu (tr2)

figunsoluaglfiedesiislunsvhaudiviuasie (ir3) 0.773

AITYIUININTZUIUNTIANTT (im) 0.841 0856 0544

finmsdeulomihfluudazAanssuseg Tuusdn 0.697

(im1)

finszuaunislumsddiuanuiitangu ausa 0.721

USuwasuldmuaaunsal (im2)

Thmnuddgiunisuszauausmilossning 0.731

A1 (im3)

fnsnseuliiAnmsiudsuntasnszuiunisvhny 0.799

(im4)

finsteneannuinmeluuien (ims) 0.737

anudangulunisiaasminens (fa) 0838 0831 0621

aunsauiudsunslininensliiaonadestu 0.790

nswasuLas (fa1)

fnmsnaununagnstunisldmineinsidegianuzan 0.828

(fa2)

annsodnassninensidoglderaiivme (fa3) 0.745

NMSHAILIAUANESI9E59A (cd) 0.842 0842  0.641

duasulviyaansfinisiFens (cd1) 0.803

Timnuddgiun1sideuasiau (cd2) 0.807

asussenelbiduesdinsuiinisdeus (cd3) 0.792

Nusywd (hc) 0.826 0884  0.656

wilheuluusdnewiuiiinueg (hcl) 0.821

wiinauluuismduiivensuidiigelussdu 0.808

gnamnssu (hc2)

wihauluuidnaan waslinufnasneessa (hed) 0.798

winanluuTsmduiermaenzilunuas 0.814

nehfivenu (hcd)
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2158159N8M1530013

winnssudenagnsidanadenuuyed uazusznsnwidauinnssy
WM ESVAUATUNS

vasgshavuananuazvuIndanludmianaien

7 a1 avvi 2 N3049I - 514373 2567 ofqyaynsal Tam
o
MITNN 1
AR TITIaOnAaen 181U (F8)
doUdinasiafuys Atmintady o CR AVE
(Observe Variable) (Factor Loading)
UszanSnnidesuinngsu (ip) 0.870 0.874 0.581
naueduiuaruinislusigaana (ip1) 0.738
Fufuazuimsinainmsusuisuiieliing 0.782
fluAusiBINTvesgNA (ip2)
finswawndudiuazuinisivie agiawe (ip3) 0.774
iaweduiuaruinisivaig wnndigudsdiu 0.794
(ip4)
Auduazuinistml vildAansivdsuudasdl 0.723

dAnlugnavnssuvesi (ip5)

nu7ekmg): Ol = Cronbach's alpha coefficient, CR = Composite Reliability, AVE =
Average Variance Extract

a
HITNN 2
a o
1138339880 UAIVN) TILUI LR
fianus
nb rt im fa cd hc ip

nb 761

rt 601 .758

im . 535 . 702 737

fa . 463 . 538 . 734 .788

cd . 496 . 553 . 699 777 .800

hc . 468 521 . 670 . 691 776 .810

ip . 447 . 516 . 644 . 674 725 777 762

VULLUG): Adatavlu Main Diagonal 489 Cross Construct Correlation A VAVE

N153LAT1ERLUAAENN15IASIAS1e RR15eU19NAR AL
AonAADa fal M ¥ Hrlvd1Aeuneads x/df masiiatlesnin 3 Al CFl,
TLI, NFI, GFI wag AGFI fA1a1nn11 0.90 (Hair et al., 2010) fiwil RMSEA
waz SRMR fAntfasndn 0.05 (Kline, 2011) ilefinnsanaiuaenndes
naunduveslumafuteyaidsszdny nanisdnsizviadausn nud
lumalassasislifiauaenadesnaunduiuiudeyaiBalsedng e x°
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WINAU 651.603 df AU 316 x°/df iU 2.062 p-value Wiy 0.000
CFI 1A 0.942 TLI 1%i1AY 0.935 NFI 111AU 0.893 RMSEA Lvinfiu
0.055 SRMR 11U 0.051 GFI 11U 0.881 Uag AGFI winfiu 0.858 338
eanfiun1susulsaluea (Model Modification) Tngfiansanainaswl
MI (Modification Indices) Wiovn1susulumandanuin Tumadidaiy
winnzay daluaenadesnaunduvedluinadudeyaidsuszdng
A1 X WINAY 296.991 df WA 274 x°/df v 1.083 p-value windu
0.163 CFl winfiu 0.996 TLI WAy 0.995 NFI 111U 0.951 RMSEA winfiu
0.015 SRMR 111U 0.030 GFI i1AU 0.942 way AGFI WA 0.920 #9
wanslunnd 2

0681
N\ L]
wa\am/ ]

0825
[ *
0.78%
0.684

(5 341 .
073
[ o
o -
m 0745 075
o8
B 0748
[} /T
m o7
Ogs

9] 2 WAadUnISIASIAS19R UL U
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N159LAS1ZEUNTS (Path Analysis)

1NN15IATILAUNI nanudn wurvfuRvesnisinns
winnssuLlanagnsiansnaidauineg1alidudAgysoussdnsain
WBauinnssu (B = 0.341, p < 0.000) (@dUaAYUANNAFIUNTITY 1)
LU URveInN1TIANITUIANI TALBINagNSIBNTNaLdauInogI19l
foddydeuurujiRifedtunuuyed (B= 0.631, p < 0.000) (atfuayy
ANURgIUNTITY 2) NULYLITBYENaWsuIneglitded AyaUsEaE AN
\Beudnnssu (B = 0.687, p < 0.000) (@dfuayuaLfgiunside 3) uaziile
fsanienuduiusserinuuu]ifveinsdnnisuinnssudanagns
nuayed LazUszansnmdeutanssy wui yuuywdidudenaisia
Tngvimhilfusuusieunsdan (Partial Meditation) s¥winauuny o
Y8IN153AN1TUIANTTUTINAYNS wazUszAnTarmidauinnssy (B
0.433, p < 0.000) (AfUAYLALNAF NI 4) Fam51a7l 3

N15A51TEUNIS (Path Analysis)

H33811N1531A5 129 Mediation Effect Inel435vas Baron and
Kenny (1986) Lla3inszsianuduiusseninsuuiufofvesnisinng

WINNTTULTINAENT uUNYwe wazUsednsaimBauinnssy Inenns
WULauednSnan1anse (Direct Effect: DE) 8n3wanisdeu (Indirect
Effect: IE) Wag8ndnasiu (Total Effect: TE) 518az188009915199 3

f15199 3
a & ¥ .
NITAATIERTUN I (Path Analysis)
hc ip
Jady
DE IE TE DE IE TE
SIM 0.631* 0.000 0.631* 0.341* 0.433* 0.774*
hc 0.000 0.000 0.000 0.687* 0.000 0.687*
R? 0. 565 0. 648

11en9: SIM = wurlJiRvean1sdnn1suinnssuganagns, he = yuuywd uay
ip = UsgAnSnmidauinngsu * T-values significant at p > 0.001
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a
dyuuazanusnona

a o

Tun1sfinwiadedl §3duldasuuazedunenaniuinguszasd
uavanLfigunide Tnedseazdeadsd

FguszasAdad 1 1lansrvsauauduusszudtauami
UURva9n199an15uInnssugenagns Nuuyed wasuszansaaw
LBauInNTIY

nansAnenandlimiiui surljiivesnisdanisuinnssy
L%aﬂaqméa'awamzmﬁiaﬁgmuwwé warUseansnImBauinngsy
nsfunuTiEusznaun1agsia SMEs annsnthuuufiive 5 d1u ldun
(1) N3a51upse1en1egsia (2) minsuauesamalulagetnagingy
(3) MIYIAUINITNTEUIUNTTANTS (4) AnwBaveulunisdnassmineins
wag (5) NMsmuIANNANETeEssA LURauINIsuIuns Kandueivse
usmslmie Wesdnsussaidmunglunsandunuuainssuiumanisyinnu
USUUTIAUNI BNIEAUNTUSNTS taratiuayunIsasnaIntasnansioe
Tl Whandu Turneiertussdnsgdosimurinue funuuywd
Tagn1seniuALaunTe Heuad wazanueaesiinieslayyinlvely
Fe wansdnwiililanuaenadeiunguisunineins (Resource
Based View Theory: RBV) 483 Barney (1991) lnan1suiuwuiufifives
mi%’ﬂmiu’?mﬂﬁmL%Qﬂaqwéﬁu’q 59U w%fauﬁgqﬂ’wmﬁﬂmﬁmnuwwé
PuglufeazsinliosAnsininensiiadrenruldiuioumsnisudedu
fio finswennsiineliinRmAn (Value) n3nennsiivnenn (Rarity) laiansnsa
aonideuwuUlaveiiduyuasnideuluugs (Imitability) WagAINE50
fnaunulails (Non-substitutable) Mguiignuninensvosgsiavzdie
Usuussanssniuanuduingg neluesdnsliussansamuniy
a519auladSeunianisud st (Ramanathan & Gunasekaran, 2014)
LAZBTUIENANISVINEBUANNFATIY 4 U9 il
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AUNAgIUNITITY 1 wnujURvean1sdnnsuinnssudanagns
dsradavandouszansamdauianssy nansAnwiiaonadesiuau
194 Hosseinpour et al. (2021) Auanslifuiiuinnssundenagnéi
wansznUegBnnaeUsEAvEMmELinnsy Balnisudsiulunaings
nansenuYeIninnsTdnagninoUszaniamdsuinnssufazds
uaunssdu uaz Mdasha (2018) wu nszvIum TN TAnssITnagns
danasioUszansnmidsrinnssy Tnensiaunandue wasusnsiu 9

AUNATINNITINE 2 wUURveIn1sdnnsuinnIsganagns
daraliauIndenuiyed nan1sAnwI@enAdeIiULYEY Mdasha (2018)
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RESEARCH ARTICLE

Regulation and Promotion of International Road
Freight Transportation between Thailand and
Malaysia

Chackrit Duangphastra’

Abstract

This article aimed to (1) study transport operating model of
trucks carrying cross border and transit goods between Thailand
and Malaysia channeled through permanent border check points in
the south of Thailand by using trucks registered in Thailand, trucks
registered in Malaysia, and dual registration truck and (2) propose
appropriate measures to regulate and promote international road
freight transportation between Thailand and Malaysia. This research
used qualitative method and content analysis by collecting data
from field survey in Thailand and foreign countries as well as
arranging a focus group comprising representatives from relevant
private and public sectors to obtain common conclusion. The
research result revealed that government authorities of Thailand
should establish measure to regulate cross border freight transport
by road by not granting permit for dual registered trucks as having
no regulations allowing these trucks entering territory of Thailand

to carry any goods. Furthermore, the transport operations should

! Associate Professor, Ph.D., Department of Commerce, Chulalongkorn Business School,
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set up measure to promote by developing transport facilities,
increasing efficiency of permanent land border check point
management and related operating system, enhancing potential of
road freight transport service providers and related logistics service
providers, disseminating information of trade and transport
regulation, and developing cooperation of Thailand and Malaysian

public and private sectors to solve international transport barriers.

Keywords: Regulation, Promotion, International Road Freight

Transportation, Dual Registered Truck
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Tufiuflaiauiassgafivavrsuauniald widslifuuauiam
fAerdosfunisiifunaznisdaaiunisvudsdudmisauuduun
seninUssinealnedulsemanialy Mlidesinisidesiunisiiiu
wagn1saLasuNITVUAFUAIMIIaUUSERINIUsEIA e AUl sEmne
sadsegnaumnzan eliAansudaiuiivinfieniuvesuszneunis
YUANOUY AaenuimullinsyudmauulidmYglunsatuayu
NsmsEnielsemananuusEnInlneduuiale
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[

AnUsTasAvaINITIvY

1. AnFURUUMSVUARUAIMIEIAUTTNNTIUMAULAZ LAY
5¥NINMEAUUTEMAN NG EHIUIARIULALD1ITNIIUNN N IALAVRS
Uszimelnaimesaussynaamzideululng saussmnaansdouluuiaide
warsaussnnaanedeudusodesdoyyd

2. igusuuzIasMsivnzanlunsmiuuazdaadunisvuds
AuFmanuuseninaseinalne fuUseinanaigey

NEMUNIUITIUNTIUTItETRq
Uszmelvefinsvudadudmeauuiuuaudealesiv 4 Uszme
laun Aunyn aud.a1d deunn wasuiadenuuuiniamaisondey
yniSsudisuiumsvudsdudmenuuszrinlnefuussimadiioudu
Favmauda wui nsvudedudvnsaundenlssssninslnefuaniade
fyarnsigsgaiiloifisufunsmsznindlmefudssmaioutiudu
(Promsaka Na Sakolnakorn & Doungsuwan, 2021) Tunsalveanisyuds
serinlneiuua@eiiugaruwaunisunddny lauwn Audasnn Jarin
asvan Faogilanssirufuduyinnigdiu Sgianii way auglualnan
vodlne Sminussing Feegilansemiudusunduds S5ndusu
(ESCAP, 2017a)
N138114I8ANUALAINNITVUATAIUYILARAUY ULAL TEUELIAN
Tunnsvudsdudntuuauseninaiu lngUssimaiioutud Tnsuway
AnsiafulzdosTiniunIsmuuanininiseeusulueygyinlsenaunis
Yuds N1sAIvuAdnNsnITAuTausInludun1eyd@ n1seeusu
Tueugaduiuarnmsnsivawnsfiudnduausmeni nsimuniisnis
AannsuazasIanudiios ooy wlisaussynsaAnazgdud
Wanluduuauldidunisdansm msimualisaussynisu@dosin
Usziufoniatedu nsfivuntdudnuazdnsaeniunaiavessn
n1sveusunsilousonaslususednsnsinanIngn AaonaunITm

174



Songklanakarin Journal Regulation and Promotion of International Road Freight
of Management Sciences Transportation between Thailand and Malaysia
Vol.41 No.2 July - December 2024 Chackrit Duangphastra

AuganInsuazAunsuuauiodalitidwmiif svuuuazgunsaisiug
AuazAInluNInTINTIUTTNLasAuAvudsinuuay telinisuuds
FuamaauuserinaUsemeaduluegneiiuse@nsain (ESCAP, 2017b)
nsdin1svudiuwaunauUsERIalnedunale Sguialng
Auual@emrualiiinisvuaisduaiusiiusisuaulnevieunialde
\osanitsaesdedlifinissaiauanasnisvudemisauusyning
Useinel (Snitbhan et al., 2004) WigawaiTuAnaMut1laseninesguIa
adenulneinmienisvudsdunindsiienisauuanninediuiau
sadeludedanlls wiitu Tneuadedusenlilnevudidudnge
10 1y Yan iednd frwalsd meauuszwinslneruwauanadeluds
FealusliiAu 30,000 Aiusel (Secretariate of House of Representatives,
2012) agrlsianu neldnsevendeu aundnynuszmaondeulaid
S uNANTaUAINANAINNTBILNEANUFEAINNTVUEASIILLAY (ASEAN
Framework Agreement on the Facilitation of Inter-State Transport)
fauetl) 2552 Fatmuadoulalisgnifondeutfunisliuinisvudsdu
wouludssidiusng q 879 nMsimungaruuaunsunikutoonves
savssnaudnfeuriaduniafieyddliausnse uinassina nasle
saussynanzdusafiaansidounazldsulueygyialiiinisouds
sywinsUsswmeavinufiasnsavnsiusaitovudiduinsewinsUss e
Fmadunsftousd SntsimuslameyginlviandnudasUssmals
Tuayansasamzilyunifvenuaainisvuasseni U sewmalaUssme
arlaiAu 500 fu masnaunisdsdulfsausImnivinisvudsdudain
YanenslussussmaiidundsdusdanuiinelulszinaniAdes
InvinUsEAufenIateAu (Ishida, 2019)
Founnuszmealulaneygelisaildvudeduiaelulssna
wazsofildoudsduidiuuaudosiinisaanzidewdissalszmale
Ussinamilawintu agnslsfany soamefoululssmanilionarinisvuds
Fuddunlufuunuvesdnusemenilldmnussmagiums Yarevns vie
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nanansuesdudifivudedinisdnviianunnasseniteaUsemanio
auddeya15enIN9MU (International Criminal Police Organization, 1977)
firiuan Tudureanisvudedudmisounssninassmaty §dliined
Ssuranawesnilasinisioygaliseniusausmnaansdouaes
FoudlndnuiliusnsaudddudlufuuauresdnUsenanidaglidos
Wasuiesnusmnluanuiifidmun fetnegluvnuiuiivsuy
oglsfinny dnsdvesszuraiosiuuiaszmadilfindennasse i
viosduioyynlisausinaaneifouassdyuidianliuinisuuds
audldnelingnAniiisguiaviesdiunnasiu el n3dl uadgearan
YU sEmAansgoling waruasyusavladuile veslsemakauing
(Government of British Columbia, 2018) kagnIAYAUIMTALAYEDINS
flutman3eFeveUseinaly (Transport Department, 2021)

UDNWTBIINNITAIMUANINTNITVUAFUAITIULAUNIUNLAY
N135UIANzlEuTaUIINLaY UuUsemeadliisujuRlunisdaasunis
yuAvALsuALdEIATNIIEng 9 917 MafmulAsEseiug U
UYU NMIUNTEFUAISILIIANNALAINUTINATUNTILAY NTHAIL LS
Wasudedumuazsaussniuuaulifinnuazan maiannszuus
Usziudetadulinduninsgruieddu nsiaunnaluladuazuinnssy
alunssnneanuazannisvuds msflnousuiauiyaaininiady
LAZLENTY MIHAUIIIUMIALAYgRATNTTIUIDAIBLAL T DFAT
MSYUAITILLAY MITAUETHNNTAN WagNsHAIIANUNTINEDYBINIALDNYY
waznafsiisadestunisudiagladafndvosseimaiiinsuuny
Ainfiu (JICA, 2009; Menon, 2022; UNCTAD, 2018)

3BNsAiiun1Ide

ATeillIunuitedmaunmieznsieseiden nneld
N9USEEELIAT 12 ou andiunisiudisunaunainy 2565 fanau
fugnen 2566 feasiBenmasiduns il

176



Songklanakarin Journal Regulation and Promotion of International Road Freight
of Management Sciences Transportation between Thailand and Malaysia
Vol.41 No.2 July - December 2024 Chackrit Duangphastra

1. M3dansgiiesdnnuiifegudr Inon1ssussienalsma
A9 M3 wwae ngazideunazenAfeiiisafunsvudduidiuuay
sgnisUszme nsavedeusausinn niseanzifeusavssynduse
adEf waznaTUlBUELaYINATNIMAULaZALESUNTUTENIUNT
YA FUAMIIUUTENINUTENA
2. MTREAPEUY Usznauie

2.1 nsiiudeyaniaauiumensdunalssiansaussmn
snnzfoulnouazuna@efiinutiuazeenaunsILALAITNIIUNNNS
meldvedingludminasan ana svan wazusnsaa sausluudunsia
Fuorfindvenieunntau 2566 Tutisszeriaaiiaus 9.00 fv 17.00 .
anatuliusausnuazdnwartenidou a1 uaziedeaning
fuansuuifasauazdiuring uagAansiduinvessaussyndsng
Feannsanuliaindadesa Tnewudn nsvudsdudrusunsILaUERaN
Firfnaswanisiuausavsmnuardudunniian Snadudunsuuay
fiimanuiiiumsldsausmnasmzidoudusaaesdyui

2.2 MIFUNBAILUUIAIEA IngAniianangusenauns
yudswadlvguavania@eniduionisiliuinssudstaunusewindlng
funa@esiumunsuuauazie daduguszneunsidsausmmnsiu
\iheendunsuuauegdulszdunnnitiuas 5 ey ndeyaiidauiu
ApaLsheNsdana Samdmau 25 1 wadufusznoumsvudeild
snannzifoulneiiiovudsinuuau 10 519 {Uszneunisvudeitldsn
sz founna@oiiovudsdnuuay 10 19 wazdusznounsvudadily
aanzDeudusodesdund 5 9o fewuvaevauiiumaiuuaieda
aseunaun1sIanzilausausvn lenauazalassalunisaanzifou iy
INUTINNARIFY VIR

2.3 m3dunwalidmihiviiseuniaisinefuniadei
UftRnunTesauardufiivudsseinassma i gunusuganing
avien $11u 2 918 funusuranmnTyARngBTy S 2 518 ASuilaveu
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HBNNISYIAENITAANINTAIUNTTIUUAUVBITALALNTNTIIURDETOUAY
Fuflvudmnanuy uasfunumenuresigisuinveunsaangJeou
wazsavzilousa laud gununsunisvudmiaunveding 3113 4 518
Fevinthiifuanmsdeusauarduminiliusmnaud uazesnngssdeu
Malunsangzideusanazdruniiliusmnaudmunguanesnoud
wazvoaug I uUTZNaUNIITUAIINIAUURUNYNUIENN VLA IAUN
uazguunsuudsunvesiaide 2 918 Sadudimiiuaamsdeu
wagsenzidousauazarurinsildussndud idesufiRmungszideu
sumsvudsvesnaie Taslduuvasuasiidumanaedanseungy
N1395330 AFFUA N15TUIAMZITEUTAUTINHATEILNI Tonauas
guassalun1smiukazdasunsvudduAmsauuiuuausEnilng
QGRGIEE
2.4 N3d1379935UURvewUsTnAlun1sInsziieunsvuEs

Fudmenuusgninssmaiiensnuniiou Tngvinnnsdrsaluiiiou
nuATUSiawweuy 2566 lagldnisAnidenuuulangasesusenauns
yuasluiuiisemeiinsaanzousaussmnaesdomd Wud gesnsiu
UUMANIG (MInuNiinIALeIdy) 31U 4 918 Uavuasgeaaniuay
vasgusAvladude Ghunuginaeuidnunie) $1uim 4 518 tefnw
WRTRARRethu sy suldRulne

3. YssifiuamumieuuasnanssnuneuInLarauiiint usens
fanasvghvluiuiivesine Sufnnnmstasudounslisnmmedou
Husnaesdnyud SadusoussynilaansifousaludsmalnewazUssing
UNALTE

4. Favrdeiausiuzainninsiumzanlunsmiviagduady
nsvudsduAmNauusEHIsUsEmalnedulssmauade Tnaidunis
dan1susyyuszauaufaiiu o Sandnasvan Ineusznaudiegunu
nafsiAeadeatunisuuds msﬁwmmwgﬁﬂuﬁyuﬁ WATN1IN

szilaumnuduatasn1saNaIsEnIUsEWA wazgununiaenvuiiy
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Husznaun1svuds JliusnsSudnnisvudauazladaing fdseenuay
tAUAIN1I0UL LAZHLILALNALNTIAITINIALDNBUTINTINLA
100 Ay e unazUveanudnuLaznssasnsifuLazdaesy
nsvudsdudmanuuszniasemalnefuiadeluduiedeu Tagld
nsmsreaeudeyanuaLdn lngasiaasuuvasdoyauas At
vasynanaiilidoya nindeyailiurainnarsyanavesylidoyadl
arumnewiieutuludonmieteiauaifeituieifoyatudoold
uaztihsnpasuiuieyaduuiunvedisufifuasngsudeuiifeades
Tunmstuirdeulumsiiuuazdaaiumsyssneumsaudasswinsyssme

NAN3IVY
Aunsuuaumsunvadinefifiauddguiniigalunisvuds
AuAmenuuseninlsswalnedulssimaniiede Taun arunsuwau
avian aninasvan Jeidndrunisvudadudinisauuseninalseina
unninfesaz 90 vosnnsIUds uazduTinauiivasavssyastudienn
WauRueT 2562 89 2566 11ANI 6,800 Wignsaiiou
NANTITENTINAFUIY
nsUUENEUAINLAUIETINSUSEWAlne dua@edulvey 19
soamziDoudualneinniign lngaginsvudsdudvieananililneg
wazilanadefinmaudsudesafiuinugudidsudedudesonty
Tuilawnade sgrslsinn wudn Snnsvudeduddnuuauseninaseme
Inefuniademesaaamedoudusoaesdyufoginauinnqaniuum
NUNANUNTULAUAZIA JINTAZIVAT LASATUNTURAULUA JITneLaI
PUAIAY
vinusunsuuauaziadugaiuuaunisunlunialéng
nsvudaesaaanzideufusoassdyufunian Selivasousmn
safane wazsansiivavsdendusodyuilvewassodyiviade
auguly Tnesdnldlunsudsdudmiorsaninellunadeiniige
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sesaquidunslilunsvudsemsmzionagliuiuds dudududuinge
fneiilnefinisdeenuazindianuiaide esnguszneunisvuds
fldsoasmifoudusaansdymideddsausunndenanuildlunsuuds
1ngesunakazyavatenislulnedunnadelaluszeslnaiiunid
YaulATsuauiidvun 1iesndagtiuusemalnefuuialdodlail
N133971ANUANAINITVUAIRUAITENINUSEWA danalisausTnues
faesUszimadeainisuBeudesovsnuazAudluiuiinsuuauves
Inevdoniadeiliiueuiniuiiniuauesaaning nensdinisvuds
thenandminmanieldvesivefliamnsoldsnussndyrfunaids
dansuresnnlssnundathendlulve dWeludsiilssnuuussuidugaile
gsfiogluigiansi 35U uavigadates voswnaldels uaznsdvesnis
g mImzanaatadaludesasvanilianunsaldsaussndyund
Ingludslyignanlutseimminiaide Inodesiinisidsudissauasudi
fiausivasumeauiuinueuny dmaliifuuiaysesafiiiuiu
SnitsenaneliAnmsgndeanmuesdudivuddd dwaliiAndeldiuieu
voansldsnannundouusnansdymilunisudaiosuagnisuds
Fuindeine vazidentu mndunsdnnsvudedudndy 9 Alduns
YuaiuwaunIuUIERInelazua@e 917 engudu e udd
usTyAouImMULLeS LazAufgnamnssudy axldsaussynannzlou
ﬁzgsmaLﬁmiumwudqLLasmvamiLUﬁwmaiaLLazauﬁw%mmﬁuﬁ
MewaulneIaN ATy

TUNIMTINAINNTTA TN WL TVUAIUTIUAWELAT WUT
Srunudiersovudsdufmeuuserindvetuniadeiingldsaanvzideou
Jusoaesdyrivszanadesay 8 uavdnfivdedndevas 92 Junsld
soannzidoudgyuilnedifiinnsvudeduidiuuny et ludsudie
Audusnuewmanadeiemeuulvedaduiuiifsmelnemingnu
mannslinsiuAsudio sauazdudn
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[ LL=3
NAN1TANNTPEURN

N13UUAIFUAIAIETAUTTNTINLAURAZHIURAUTE NI INY
funadeniugartusauasnsuananaldvedingSuunladu
3 sUuuu leun

1. nsldsausimnannzifeulvelunisvuds lnedusaussyng
oumuLeSuardufThlUldsaussynaamzdoudynilne Tfevu
tranduaulne Insviiedosmmeuszdsn waziausuiionsiou
Inglifduntuazdiuinsvessalinunguunelne lnsaiunsals
nyifouvesisaainguuassaiidudvhadusdnwsudoamsidou
funnsatuls saussynnauddnlugjazsiuidrsendrunsuunuvedlng
iieludauaysuaudiguidsudeaumuazivdsudosaluilaUssing
siadeiidegluiuiilsiniu 6 Alawmsandunsuuaulne

2. m3ldsaussynaanzidouna@elunmsuuds Tnedusaussyn
groumuiuesuazdufmluiiaemzidoudyuauiade ffevutrsnn
Huanadouaziosas 30 vesfovusoaiunudemenad (giiyns)
fnsiadesmnedszdisalasuaniaiommne A Bdudsaaings
wazaurirslunsaifidusasuiasisuy wiommne C Windusise
angauazdusiaslunsaidusausmndiuyana lnsusiutenziden
sadefiusngegiisisaaingauazdiumaduisnusuaziaumeiden
ety Tnesaussynieenzifouunaiediulngazsudduiaiesenly
aﬂmudwLLazLﬂﬁauiaﬁquém?{aumaﬁuﬁﬂuﬁqﬂizmﬂmmﬁaﬁ&%a@j
TudufilaiAu 6 Alawmsndunsuuaulng wagiiuisduiiiudiani
wsuuauvadlnewsdsegluunaiunuaaninsvedlneg

3. nMskdsaussnnannzieudusoaosdywd Inadusaussmng
AoumueSwazAud T lUTvans doudyuflnewazunaide Tay
Aanisdaulugilufanissiuyusznineaulneduauunaidelunis
Usgnaugsnudsdudinisun lneaulnaidudfeudraunndmnsuns
aanzifousaluuszina lagazinidisausmmn sofswiag vizesowiadian
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neilouludsewaual@ensoundngiunisdeniBundisananand ald
Bundngrulunsaanafeulutsemalnednadanis Inewanisfinw
wui safieanzdoundusaaesdyuidiulngifunisidiunimessa
(@ruililfifusoainge) uraameidoutumihenuvudddulneuay
unade Jauanwhethonzdoulneuwasthenzounia@enugiu 8n
faludrunisessnaziinsuanuaieamng A vielndesnng C Lile
wansdansfusousmniilifuinasisugniovudsdiuyana lagns
yudsazsofiludumstananulizuaudlulssmalne 09 diens
wardudindoineainaniudszneunislulsemalneiieguoniun
AIUANARNINT 817 Tssnuthendludinesne q vesdaninasan V6N
uasAissausy uilddurisiuierfuidduiludiuiinelues
Uszimannaide Tnglddesdinsiasuiesauazdumuinuisuny
snaiBenielne Wieandunu 1an wazeugydevesduiiionuiiniy
FENINNTVUANY
TudhureansdreTsuiivesunwsemafioygalildnisan
nuvdowdusoaesdyrid lnetdisofivanzidoundlulsyinaduluan
nedoudnluussmadnuiandsld ieldansnsvudsmelufuunuyes
faansUszina liun nIalveIUTTIMAENITaLUSN LAz U TENALANIAN
%ﬁLLﬁdﬂ%’gmaﬂmwmﬁu’qaawﬁsmﬂ%hﬂé’f%’mﬁﬂmmmﬂaqmisuueiq
Audmnanuuseniniy wissuialussduuadguesisansussma léun
Uasgeanant Ussimmansgosnilavinmnuanainisuudsiusguiang
uasguiAvladinds Uszmeauauiaioygslvisaussniiontsnidud
faangdeulunasgiandnvesisaossemaluaangSoulunAsning
nilslidunistansa ielisoussynuesuszmaiiduniAnnuanase
au1savinsvudiiuLaukariusausErIiulalagliddnuSua
Tandruusn warlisniufesudsudieduduinumsuunuasi
aosUszina Liloanauaziuyunisvudsdinuua lngidivessoussyn
vosuafgeaaniuazuaizuinvladudediionsenssuanilusousmmn
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Aand1 naenduansafnuuinenzivurewaigeataninlubuiu
Uneneideunasgusasladudels wideadinsdrsznarBaanzideuse
TuAssuravesadginanvewiaesuszina (Government of British
Columbia, 2018; Walden, Higgins, Walden, & Hammond, 2012)

uenantl fafinsdluamanineds Usemedu fuauimsiimy
gosnafilddnidonnasnnusiuiliosunisvuds Tnsnsunisvudaums
goanafudiinnumnuiunEms sz wisunanegieenteimuans
aygnliiinsaanzifoulusagesdyvifsenitesaussyanzideu
gosnsiuumaniegdlauuuddaysunalandiuwiusa lnesaussmn
fldsueynInazannsafnusutiens Doudiuimeidousensiv
yeidousamaninags Snisausmniinansdewiusosesdyminedos
Auseludumaiuunuilldfuoudd uarlvisausmnueaniAniassde
oglufiuuaunAsndrenislaliiu 7 Ju wazkanfusaeenlunumady
v9UsEInATULDNWLEIINUAUNANI19AS (Transport Department,
2021) Tuvausifeniu 0ndeunasUssmediulngflulanaglieugyislvi
soaangidsudrssemadinvudduiniglufuuaunazldoygyin
srnsrududruniuiufioudrsdudrewaudduualasaaning
ynlafifennasszninszmaimunliiduegnedu naonaumunld
nsisaussnildudrandrsusemadinanng ouluysemany
fpsanmangIunIsImevien1sgnaeaveiieuainuseimeadasen
savssyndsnanlvmhenuiifisunamhivesnaignsnaeuneuiuan
ngll8u (Macias, Aguilar, Schmid, & Francke, 2013)

HANTINUTTYNTTANAUAALTAY

miAdeldnmehidevnisdunisaiinuas duiiunisdausyra
szauemAniuInglidmldduds Feuszneusmedusznounsvuds
AUsEnoUNsUUeduALarUINTIaTaRng 1917098 UA1 uasIENY
aasgiiieates aunsaasUnansilasizigauds geoeu lena uay
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guassalun1sdnszifoumsldsasnnzifoudusoaasdymfnauansmiy
REUNTIN

13797 1
HaNITIATILIIANLTS gmaew lonia uaveuassnlunisinsedoundsly
soamnedeuiusogodyyid

<
AU

NTaY
wi. msldeugalaanzifowdusoaodywd

S1. fuszneauntsvudeadivedsaussnndiuiu

snnwagiianunieuliusnmsvudassninglne
funade
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waauasygianalafinuniensessu
Mswasugneaud

919dsHANTENURadIRBnuarEUNI1FUA
vsdszan 1 dhens wagAuduainde
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fpwouauniala

02. dumdlduimssoaanuidoudusoaosdnyuna
dulngduduidseananlve Fenaldnng
v Y G e e
Jassifoulildsaaanzifoudysdlneiiios

' a ' o & o

agruferluntsvudsludaiuninsuuaueg
waLdie azdigifindiuntinatnnazasns
seldlifusznounisvuddlne

T1. Syunalnedvanadedildfinsdaihanuanas
nsrudsduAtsEnInelseme ilvidesdinng
Wabudedufuinaiuiineuaulnevie
wuaide dwalidvesduiinisedunuuay
naldsudsssrinssmadiunniu

T2. whenunaszredingvInn1sysanisiunig
nszdounnisausimnansussmendan
annzifoululne wagaranisdassdouns
fudlisaussynstedidiunsudui
e AT

Tunmswasulid luvusivssmdlneduniadedlilddai
ANUANAIINIENIVUAEUAMNOUUIEII AL MASTuealvemsiivug
WInINISAIAUNITYUdEUAIMINUEsEINsinegAvuaLBan e Tld
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Abstract

The research paper aims to explore the causal influences
on perceptions of the marketing mix with online behavior towards
middle-aged consumers in purchasing decisions on social media.
The research methodology employed quantitative techniques,
utilizing consumer purchase decision-related principles as the
foundation. The study focused on customers in Khon Kaen, Ubon
Ratchathani, Udon Thani, and Nakhon Ratchasima Province who had
prior experience purchasing goods and services on social media
marketplaces, specifically those aged 40 to 60, with a sample size

of 400 instances selected based on age requirements and past
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purchasing behavior, using specific and unintentional selection
techniques. The instrument used in the research was a questionnaire.
For data analysis, descriptive statistics were used to determine mean
and standard deviation, with inferential statistics employed to
analyze structural equation models. The findings revealed that: (1)
Consumers' perceptions of the marketing mix indirectly influenced
their purchasing decisions, partially mediated through online
behavior, with an indirect magnitude of 0.554 units. (2) The cause-
and-effect linkage of consumer purchasing decisions holds
paramount importance in the marketing mix of the sales process. It
exhibits an indirect influence size of 0.202 units, followed closely by
the sales skills of personnel, which demonstrate an indirect
influence size of 0.199 units. Additionally, the presentation of
information about goods or services exerts an indirect influence size
of 0.147 units. Therefore, it is imperative for business operators to
comprehend and enhance both salesperson effectiveness and
product information presentation to align with the needs of target

business customers.

Keywords: Marketing Mix Perception, Online Behavior, Purchasing

Decision, Social Media
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