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Abstract

Public service motivation (PSM) is individuals’ orientation
and willingness to do good for other people and society. This
motivation is expected to contribute to increased employee
performance in public organizations while person-organization fit
(P-O fit) is assumed to mediate the linkage of PSM and job
performance. This study aims to analyze the linkage of PSM with job
performance through the mediation effect of the P-O fit variable.
Qualitative research was employed by using an in-depth interview
method with 8 key informants including one chairman of the
People’s Committee, one chairwoman of the People’s Committee,

two deputy chief of office, 2 heads of division, and 2 directors of the
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Legal Department drawn from public organizations under the
supervision of the People’s Committee of Ho Chi Minh City, Vietnam.
Data were analyzed by using a thematic approach. The findings
indicated that PSM played an important role in enhancing
employee’s performance in the public sector and the P-O fit
variable greatly influenced that relationship. These results will
enable public managers to find more opportunities to enhance PSM

to improve performance effectively.

Keywords: Public Service Motivation, Person-Organization Fit, Job

Performance
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Introduction

The interest in the study on PSM has still attracted many
scholars in public management as PSM is believed to enhance
employees’ job performance in public organizations (Perry & Wise,
1990). In PSM literature, there are two study perspectives on
whether the level of PSM has a direct or indirect influence on
employee’s job performance in the public sector. Several empirical
studies have investigated the direct influence of PSM on
employees’ job performance (Andersen et al., 2012; Leisink & Steijn,
2009; Belle, 2013; Loon, 2016) but several studies have explored
that intermediate variables, including job satisfaction, organizational
commitment, turnover intension, and P-O fit. However, “the role of
intermediate variables, mediating the relationship between PSM and
performance, is still unclear” (Perry & Wise, 2010). The PSM-job
performance linkage through the intermediate variables, thus,
seems complex than Perry and Wise’s original proposition that all
four indexes of PSM are positively correlated to the performance
(Perry & Wise, 1990). Regarding the role of the intermediate variables
of P-O fit, a few studies have explored the linkage of employees’
PSM with their job performance through its influence on it using
quantitative data. (Bright, 2007; Gould-Williams et al., 2015). Bright
(2007) reported that PSM did not have directly significant impact on
job performance when P-O fit was taken. However, the literature of
the P-O fit states that the level of the fit of the employees with
their organizations in terms of values, goals, and skills increase,
employees’ motivation increases to serve the society, thus
employees’ performance is more productive. The mechanism of
the linkage of PSM with the performance through P-O fit does

5
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require examining in-depth interview, qualitative data, and analysis
for a deeper understanding of the complexity of this relationship
and answering the research questions: (1) Whether PSM has a direct
influence on job performance and (2) Whether P-O fit mediates the
relationship between PSM and job performance.

Literature Review

1. Public Service Motivation

The first definition of PSM was suggested by Perry and Wise
(1990) as “an individual’s predisposition to respond to motives
grounded primarily or uniquely in public institutions or organization”
while Rainey and Steinbauer (1999) define PSM as “a general,
altruistic motivation to serve the interest of a community of people,
a state, a nation or humankind”. Later, Perry and Hondeghem (2008)
view PSM as “an individual’s orientation to delivering services to
people with a purpose to do good for others and society” (Perry &
Hondeghem, 2008). PSM can be viewed as the individual motives
mechanism that reflects behaviors of public employees of public
service. Perry (1996) suggested that PSM was related with three
motives: “affective, normative, and rational motives”. He based on
three motives to determine and operationalize four distinct
dimensions of motivation in the public service sector, including “the
attraction to policy-making, commitment to the public interest,
compassion, and self-sacrifice”. These four-dimension measurements
provide a validated construct to measure PSM. PSM construct is
constituted a global concept with a more stable approach that

grounded in motivation theory and incorporated all the dimension
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together for an international study on PSM (Brewer & Selden, 2000;
Perry & Wise, 1990).

2. Job Performance

Job performance is commonly defined in broader ways to
describe how an employee works or performs his/her job in the
organization. However, job performance in the public sector can
be defined as “an individual’s contribution to achieving the public
mission of the organization” (Boyne & Dahya, 2002). Boyne’s (2002)
framework of job performance is described employees’
contribution to the mission statement in the public organizations
through their behaviors, consisting of “putting in the effort,
executing tasks well, exercising their knowledge, and doing their
best.” but also through employees behaviors that do not have
direct relation to their job, for example, helping colleagues in the
organization. Thus, the domain of job performance in the public
sector could be defined as “effectiveness, efficiency, outputs,
service outcomes responsiveness and democratic outcomes that
contribute to the mission of organizational performance” (Boyne &
Dahya, 2002).

3. Person-Organization Fit

P-O fit is described as “when employees believe that their
values match the organization’s values and the values of other
employees in the organization” (Cable & DeRue, 2002), while Bright
(2007) suggested that P-O fit is better to state as “the compatibility
between individuals and organizational characteristics concerning
values, goals, and skills” (Bright, 2007). The concept of P-O fit

emerged as an important mechanism to predict employee’

7
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behavior, which relates to public service motivation in public
administration (Kim et al., 2013; Kim, 2012). According to Wright
(2007), the duty of the public organization is related to the
“promotion of the general welfare of society”, it is anticipated that
the workforce in the public sector will include employees who have
similar values and they are seeking the chance to “satisfy their
altruistic motives to serve the public.” This means that the mission
statement from public organizations is congruent with the mindset

of public employees about the values of public service.

4. The Relationship among PSM, P-O Fit, and Job
Performance

Regarding the studies that explore PSM-job performance
relationship, it has become one of the most researched topics in
the study on public administration. Perry and Wise (1990) argued in
their seminal paper that public employees would be motivated to
work harder and then perform well in their tasks and jobs in the
public sector because their organization provided them
opportunities to serve the society and public that they feel that
their jobs are important. Therefore, some research has explored a
positive direct correlation between PSM and job performance, using
self-reported performance and supervisor’s performance ratings.
Most of studies found that PSM had a significant positive relationship
with public employees’ job performance (Crum & Naff, 1999;
Sangmook, 2006; Belle, 2013; Park & Rainey, 2008; Loon, 2016;
Vandenabeele, 2009)

Although a collection of researches on the direct link PSM

to job performance has increased in recent years, the indirect link
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PSM to job performance through P-O fit has also gained interest
attention for several scholars when P-O fit has played a mediating
role in providing more robust evidence linkage between these two
variables. Several scholars proved that P-O fit commonly acts as a
mediator in the link between PSM and the performance rating
(Bright, 2007; Gould-Williams et al., 2015; Jin et al., 2018; Kim et al,,
2013). For instance, Bright (2007) reported that PSM had an indirect
influence on job performance through P-O fit among public
employees in three US public organizations. Similarly, Kim et al.
(2013) argued that the PSM construct had a direct influence on
public employees’ performance in their job when the level P-O fit
was taken as a mediator. He confirmed that P-O fit also partially
mediated the linkage of PSM with work-related outcomes (e.g.,
performance). In line with these studies, Gould-Williams et al. (2015)
found that P-O fit partially mediated the effect of four dimensions
of PSM on the job performance of employees in the Egyptian public

sector.

Methodology

The study used a qualitative approach via conducting in-
depth interviews with 8 key informants. A key criteria and
requirement of the selected interviewees are leaders’ position in
the public organizations under the People’s Committee of Ho Chi
Minh City, Vietnam including managers, supervisors, or directors of
the human resource who are experts in the evaluation performance
of public servants. They are also representative of the public
employee to response of the job performance because they also

worked for the public organizations and they could serve as a

9
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reference point. Respondents were randomly selected from a list of
public organizations based on their experience and positions.

The study based on theoretical saturation to decide the
adequate number of interviewees for qualitative methods.
According to Guest, Bunce, and Johnson (2006), theorical saturation
is defined “the point at which no unique information or themes are
observed in the data” (Guest et al., 2006). Guest, Bunce, and
Johnson, (2006) argued that the number of interviews for qualitative
method can be changed from six interviews to twelve interviews
because it depends on the saturation point (Guest et al., 2006).
Therefore, the 8 interviews are reliable for the qualitative method
of this study. Moreover, purposive sampling for the interviews is
used to identify 8 experts (key informants), aiming at ensuring the
respondents meet the requirements of the research (Robert, 2014).
Eight participants for sample size was considered to be appropriate
for method and design of qualitative case study and provide the
inside understanding of the respondents' in-depth experiences.
Focus group discussions was also used to obtain the information of
qualitative data from the participants.

The data analysis process was conducted in detail to
examine, categorize the data, and tabulate it to produce
“empirically based findings” (Robert, 2014). Coding was used to
classify and sort the data in the analysis process (Stake, 2010).
According to Stake, 2010, “coding is designed to sort data sets
according to topics and themes, and to become increasingly more
focused as analysis continues” (Stake, 2010). The themes are
developed during the process of data analysis and they are

consistent and aligned to some themes which emerged in the

10



A Qualitative Study on the Relationship between

Songklanakarin Journal Public Service Motivation and Job Performance
of Management Sciences through Person-Organization Fit Variable
Vol.39 No.2 July - December 2022 Nguyen Thi Thanh Thuy and Boon-Anan Phinaitrup

literature review. Creswell (2014) proposed the idea that
“triangulation is a solid analysis method using thematic approach.”
Triangulation method is used to develop a series of themes which
is drawn multiple sources data, including the transcribed interviews
from the experts, note information interviews and the materials.
Coding process was also used to transition the data into selection
and emerging codes that allowed the author to develop categories
and connect them to themes and the research questions. the
interviews were recorded and transcribed to conduct the analysis,
the researcher read the transcriptions many times to look for
patterns and the emerging concepts to deeper understanding the
experience of the experts and how their experience were correlated
to aspects of PSM , job performance and P-O fit in the research

question.

Research Results

Table 1
The Profiles of Respondents (Key Informants)
Key o o District,
Informants Age Position/Division Commune Level
1/Male a8 Director of Legal People’s Committee
Department of District 10
2/Male 40 Deputy manager People’s Committee
of HR department of District 5
3/Female 35 Chairwoman Tan Phu Trung
Commune People’s
Committee
4/Male 52 Chairman An Phu Commune

People’s Committee

11
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Table 1
The Profiles of Respondents (Key Informants) (cont.)
Key . o District,
Age Position/Division
Informants Commune Level
5/Male 43 Deputy chief of People’s Committee of
office District 3
6/Female a7 Head of division Binh Hung Tay

Commune People’s

Committee, District 2

7/Male 50 Chief inspector People’s Committee of
HCM City

8/Female 38 Vice chairwoman People’s Committee of
District 1

As shown in Table 1, eight key informants (experts) were
interviewed with the semi-structured questions addressing the
relationship between PSM and job performance through P-O fit.
Several themes emerged and developed to support the answering
the research questions; 1) whether PSM has a direct influence on
job performance? 2) Whether P-O fit can increase the correlation of
PSM and performance among public servants, and offering a change
for respondents to provide more information. Following themes are
presented;

The first theme refers to the level of PSM exists among
public servants in Vietnam the public organizations. The idea of
motivation for serving the public is expected to identify among
public servants. They join the governmental organization with their

motive that they can serve and “do something good” for the public

12
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and society. Several respondents shared their perspectives as
follows.

“I think that public service motivation can be understood
as the motivation that employees should have to serve the public
interest when they work for public organizations. The nature of their
Jjob or their duty makes employees feel the importance of serving
the public interest” [KEYINT 02].

“Besides the idea of serving the public interest, public
service motivation is generally perceived that the public servants
work for the public sector because they want to enjoy the stability
of their job and get a high degree of job security. This idea is often
referred to as having an iron rice bowl in the eyes of the public”
[KEYINT 07].

“It is evident from our department that many staffs and |
have the same purpose (doing good for public or society) work for
public organizations. We have highlighted that many important
factors are attracted us to work in the public sectors but the
motivation in public service is also important to serve the public or
society and deliver quality service with professionalism” [KEYINT
06].

All the Vietnam public servants are attracted to work for
public organizations when they are somewhat motivated towards
"serving the public" and “doing good” for the community or society
in the public sector. In sum, three quotes from some above key
informants illustrate that public servants have a relatively high level
of PSM.

Based on previous studies on the linkage of PSM with

performance, PSM is confirmed to contribute to the improvement
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of the job performance of public servants. Therefore, the next
theme is to see whether PSM can be linked to job performance in
the public sector in the Viethnam context through in-depth
interviews. All respondents were asked to describe whether and
how their motivation influence their performance as well as the
public servant’s performance. Direct quotes from some
interviewees expressed their views as follows.

“A supervisor needs to understand his employees or his
supervisee in terms of performance. | can say that motivation in
public service can help employees to improve their performance
in their job. We have to know that all employees will perform
better or have an effort to do their job well because they are
motivated in public service toward serving the public or society.
However (....) remember that motivation of employees in public
service is one of the most important tools to enhance public
servants’ job performance in the public sector” [KEYINT 05].

“For me, it’s clearly about the effect of public service
motivation and performance of employees in the public sector [...].
The motivation can be used to improve employee job performance
in serving public interest in public organizations. | am responsible
for the evaluation of job performance of employees, what | can
say that the employees who have a high level of public service
motivation will perform better in their job”. [KEYINT 04].

Another view from the key informant indicates that he finds
the PSM’s effect on the job performance in his organization. He
relies on the motivation of public service to make his employees
and himself perform better in their job. He also stresses the

existence of PSM among public servants in the Vietnam context
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because his employees and he have a strong motive to serve the
community, public, and society and this leads to a high level of his
performance in his job.

“In my opinion, the term of public service motivation may
have an influence on job performance of our employees in public
organizations. For example, employees. What actually motivates
me is that | was able to do something positive for society and |
tried to do my job productively” [KEYINT 06].

In sum, all respondents expressed that they and their staff
could perform their job well when they have the motivation in
public service. In the response, the quote from key informants’
interviews implied that PSM can play a significant role in a process
of performance enhancement. This means that public servants’
high level of PSM is highly likely to perform their job well in public
organizations. Furthermore, some empirical materials state that the
linkage between PSM and the job performance has much to
increase the motives “doing good to society vision” part of PSM. It,
thus, is important to maintain the vision, given that public servants
were more productive to do their job when they felt highly
motivated to public service.

The last theme is related to P-O fit concept. The previous
studies supported the meaningful assumption that PSM had a direct
and positive effect on P-O fit (Christensen & Wright, 2011; Palma,
2016). This study conducted an in-deep interviews with some key
informants. The two quotes from key informants are typical for the
correlation between these two variables as follows.

“I believe that the values of motivation in public service

are important to influence the congruence between individual and
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their organization in the public organization. Person-organization fit
is necessary for individuals who work in any organization because
it shows the congruence between employees and the organization
such as goals, values, mission. | think that PSM is related to P-O fit
because the purpose and values of the job and the goals of the
individual are clear. Most employees in public organizations have
motivation in public service and they look at their job as serving to
public interest” [KEYINT 6].

“General speaking, in public organizations in Vietnam, the
staff with the high levels of PSM are attracted to the government
organizations because they perceive that their characteristics are
compatible with their organizations’ characteristics” [KEYINT 1].

The results revealed a similar finding of a positive
correlation of PSM with P-O fit, using quantitative data. In fact, the
correlation between these two variables exists but it is not strong.

This theme also clarifies whether P-O fit can improve the
job performance of public servants. The respondents also were
asked to share their experience in using the level of fit to improve
their employee’s performance. Three views from the key informants
are presented as follows.

“There is something that has been noticed in the public
sector. With the purpose of enhancing performance that
determines the level of fit because P- O fit is also an important
variable that leads to the job performance of employees. | realize
that the level of fit of employees in the organization can make a
difference, the way public employees work more productive, their
performance will be better to do their job in a way that fits the
values of the organization” [KEYINT 03].
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“We are a kind of public servant. We work for public
organizations in the public sector. What | can gather is that the
enhancement performance of employees can be based on the
compatibility between employees and the organization. What |
mean is that an individual fit well with his organization, he may be
given the higher level of job performance. This may be due to the
fact that it may increase job performance of the individual in the
public sector” [KEYINT 05].

“The congruence between the individual values and
organization values will lead to higher or better performance. It is
placed on the employee's perception of fit as a kind of
enhancement that this employee can perform better his job in the
organization. The greater the congruence between the individual
values and organization values” [KEYINT 02].

The role of mediating variable of P-O fit on the link PSM to
job performance will be also presented in the last theme. Some
key informants express their view that the correlation of PSM with
job performance is highlighted when public servants perceive that
their values, goals are consistent with their public organization's
values and goals. One statements from the interviewees ([KEYINT
08] suggest that the degree of “fit” between employees’
characteristics and organizations’ characteristics cannot make
employees to perform their job better but it depends on other
factor. This means that P-O fit don’t have a direct influence on job
performance. Another two-statements indicated that P-O fit is
considered as an intermediary to transmit the influence of PSM on
job performance. Four statements from the interviewees are

expressed as follows:
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“What | can gather is that job performance of employees
can be increased by many factors. However, person-organization
fit is not considered as the main factor to support employees to
increase their job performance in Vietnam public sector. What |
mean is that some employees don’t perform or work better
although the organization satisfied their need or desire in the public
organizations. Employees’ performance depends on many factors
such as satisfaction, motivation” [KEYINT 08].

Three respondents in this study provided their responses to
the role of P-O fit that mediated or intervened the relationship of
PSM with performance.

“If our employees have the motivation to work for public
organization and they perceive that their characteristics and their
organizations’ characteristics are congruent because they feel that
our organizations can satisfy their needs and desires. Therefore, am
sure that all employees will perform their task or their job well in
our organizations” [KEYINT 06].

“For me, the motivation in public service is an important
employees’ orientation because it shows our employees attitudes
and behavior to serve public interest. Whenever our employees
have the motivation to serve the society or community and they
also perceive and feel the existence of the compatibility between
their values and goals and their organization values and goals and
thus their performance will be better” [KEYINT 04].

“If individuals are drawn to public organizations because
of the expectations they have about the rewards of public service
but those expectations are fulfilled, they are likely to seek
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membership in organizations that is compatible with their interest
and then they will try to perform their task well” [KEYINT 07].

All three key informants noted the mediation effect of P-O
fit on the linkage of PSM with job performance, as supported by the
literature. The thematic approach used during data analysis relating
to the experts’ view of the mediation effect of P-O fit on the linkage
of PSM with performance. Key informants’ personal experiences
indicated how P-O fit intervene the relationship of PSM with
performance. Their statement stressed the degree of motivation in
public service is influenced by the degree of “fit” between
employees and their organization. Thus, their employee with the
high level of PSM will perceive and feel that their values and goals
are congruent with their public organization’s values and goals, and
then they will work harder and perform better their task.

In summary, the study focuses on the effect of PSM on job
performance through P-O fit in the public organizations. A series of
interviews was conducted and several themes is developed during
data analysis to support the results. Using experts, who are
managers, supervisors in the public organizations, provide a deeper
understanding of their perspectives and their view on job
performance in the organizations that they work because they have
several years of experience with public servants’ supervisors and
they also serve as public servants. The semi-structured questions
for interview based on the concept developing from the literature
on PSM, P-O fit and job performance and their relationship.
Interviews, then were recorded and transcribed to code and analyze
data.
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The literature of PSM argues that public employees with
high level of motivation in public service is positively related to job
performance in the public sector. (Alonso & Lewis, 2001; Andersen
et al,, 2012; Crum & Naff, 1999; Leisink & Steijn, 2009; Belle, 2013).
The results from themes indicated that the respondents also
perceived the directly positive effect of PSM on job performance.
Further, P-O fit theory argues that the linkage of PSM and job
performance may be fully mediated by the degree of “fit” between
individual values and those public organizations values (Bright, 2007,
Gould-Williams et al., 2015). The findings from developed themes is
consistent with the literature when the respondents seemed
perceived PSM also has an indirect effect on performance through
P-O fit.

Discussion and Conclusion

A few quantitative researches have concluded a positive
effect of PSM on job performance (Alonso & Lewis, 2001; Andersen
& Serritzlew, 2012; Lynggaard et al.,, 2018; Belle, 2013; Loon, 2016;
Vandenabeele, 2009). Also, the findings from the quantitative
method indicated that the impact of PSM on public employees’
job performance is mediated by P-O fit (Bright, 2007; Gould-Williams
et al,, 2015; Kim, 2012). Bright (2007) revealed that the influence of
P-O fit in public organizations mediated the linkage of PSM and
public servants’ performance. Kim (2012) found that P-O fit is fully
mediated the relationship of public servant’s PSM and their work
performance. Similarity, Gould-Williams et at. (2015) showed that
PSM had not only a direct influence but also indirect influence the

outcomes through mediating variable of P-O fit. Thus, this study is
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robust to use the qualitative analysis through developing themes to
deeper understanding of the mechanisms and relationships of PSM
with job performance when P-O fit was considered as mediator.
The themes developed during reviewing literature and the
data analysis of using thematic approach and documenting the
experience of the 8 key informants supported the answering the
research questions. Using interview and asking managers or directors
as key informants increase the validity of the findings because it
contributes to in-depth understandings which can be tested using
the quantitative method. Based on their perception and experience,
the respondents indicated that PSM contributes to better job
performance and it is a main factor to enhance employee
performance in the public organizations. The experience and
viewpoints noted by experts during collecting, coding and analyzing
the data were in line with the concepts proposed by the literature
(Higher level of PSM is associated with higher level of employees’
performance). Another theme also supported the concept P-O fit
developing from the literature and indicating the mediation effect
of the degree of “fit” between employees and the organization on
the linkage of PSM and performance. The level of PSM serves both
a direct and indirectly significant factors through its impact on P-O
fit for the contribution to improvement of the job performance in
the public sector. Therefore, the qualitative analysis is useful to
supplement the existing findings from the quantitative analysis.
The key contribution of the study is, however, that the
findings illustrate qualitatively how experts and public servants talk
about the level of PSM and job performance, and the direct

relationship between these two concepts, and the level of P-O fit
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mediate the relationship of the public servant’s PSM with the job
performance. Using interview data and asking the key informants
(public servants, managers and directors) increases the validity of
the results because it provides deep-understanding of the measure
of PSM and performance. Importantly, the findings also suggest that
PSM likely to serve as an important factor for the necessary
enhancement performance of public employees in the public
sector. Furthermore, the study also contributed to the literature on
P-O fit and PSM by showing how P-O fit plays its role in the link PSM
to job performance in the public sector.

Still, the study only conducts 8 key informants (respondents)
who are experts to provide information about performance
evaluation in the Vietnam public sector. The limitation thus refers
to the generalizability. The findings alone may not be generalized.
The next limitation is related to job performance measurement, in
which only supervisor’s performance ratings was used to conduct
the study, it may carry a risk of common method bias because
supervisor’s performance ratings reflects one aspect of employees’
performance.

The study indicates that national culture is associated with
individuals’ PSM (Kim, 2016). It may be highly attracted to examine
whether the correlation between PSM and job performance is
context dependent. Therefore, future research is urged to conduct
similar analyses in public organizations with other field and in other
countries. Performance have multi-dimension and PSM may have
more complex effects on performance than assumed in the current
study. Future study can explore that the level of PSM impact all

dimensions of performance of employees in the public sector.
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The findings from the study might have several implications
for public organizations to identify a strategy to enhancing job
performance of employees in the public sector when the results
showed that public servants have a relatively high degree of public
service motivation which effectively translates to positive job
performance. Accordingly, public managers or HR managers could
rely on the level of motivation in public service to enhance public
servants’ performance because the study provides insights into “the
dynamics and situations” in which the level of PSM leads to higher
performance. This study also revealed that the fit between
employees and organization is related to job performance.
Therefore, public managers should communicate the important
values of organizations with their employees, provide opportunities
for employees to learn about the values of organizations and make
an assessment about how the organizational value match their
employees value. This finding adds to the benefits of study on PSM
in the public sector, as well as emphasizes the vital strategy to
foster the public organizations that attract and retain employees
with high level of motivation in public service and provide
information about the culture and values of organizations to
employees in order to assess whether the organization is a good
match with their personal values because employees have high
levels of PSM, they also have high levels of fit between their
characteristics with their organization's characteristics and they are

more likely to have significantly better job performance.
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Abstract

The purpose of this study is to examine factors contributing
to the success of mass running events in Thailand. Seven leading
mass running event organizers are selected purposefully as research
respondents and are in-depth interviewed. Qualitative content
analysis is applied as analysis method. Finding indicates that clear
objectives, background of the organizers, supports from local
politicians and sponsors and good communication are vital for mass
running event success. Lastly, the mass running event should create
a win-win scenario. Knowledge gained from this study can be
applied in others mass sporting events to ensure event success.
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Introduction

Running boom is a social phenomenon around the world.
The first and second waves of running boom have emerged since
1960s onwards and the shifts from competitive running among elite
runners to recreational running become obvious (Scheerder & Van
Bottenberg, 2009). Road races or mass running events as product of
running boom have been introduced and started to attract large
numbers of runners. This increases the popularity and numbers of
running events. Especially in Thailand, thousands of mass running
events are held in a year (Kasikorn Research Center, 2020). But not
all mass running events are success in term of reaching highest
participants’ satisfaction, standards and bringing back promising
return.

This study aims to investigate the factors contributing to
mass running events success by using qualitative approach. Mass
running events organizers as service providers share their
experiences and challenges in organizing mass running events in
Thailand in the in-depth interviews. Qualitative content analysis is
used to identify the critical success factors. Study result helps
improve the standard of mass running events that may lead to
higher chance for success. It also provides academic contributions,
since running boom s still novel in Thailand and research in this

area is lacking.

Literature Review
1. Mass Sporting Events
Mass sporting events or mass participation sports events

are commonly associated with large participation numbers. Murphy
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and Bauman (2007) categorizes mass sporting events into elite
sporting events, non-elite mass sporting events and major
population-level health promotion events.

Non-elite mass sporting events such as mass running,
mass swimming or triathlon allow professional and masses of
amateurs to play on the same arena. Mass sporting events have
experienced substantial growth world widely and also in Thailand.
It also creates new segment of tourism, namely sport tourism, which
is now the fastest growing sectors in tourism (Robb, 2016). The
percentage of people traveling to a different country to join a race

has increased significantly (RunRepeat, 2019).

2. Mass Running Events

Among those mass sporting events, mass running events
have gained increasing popularity and numbers of events. The
worldwide growth in popularity of marathon from 2008 - 2018 stood
at 49.43%, especially in Africa and Asia were experiencing highest
growth at 505.74% and 262.89% (RunRepeat, 2019). In general, mass
running events can be classified as road running and cross country
running. Road running takes place on a measured course or on
established road. Road running events are seen as community-wide
events, in which the community provides the venues and acts as
host and spectators. Distances in races vary from 5 km. to over 100
km. or from mini-marathon to ultra-marathon distance (Runners-
world, 2020).

Running boom has hit Thailand. The first wave started in
1980s and the second wave begins in 2012 onwards. Media and

social media play an important role in driving the growth. There
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were 700-800 running events held in 2017 but it is expected that
the number of mass running events will be over 2,000 in 2020
(Marketeer, 2020). Numbers of running event organizers stood at 15-
20 in the beginning of running boom. Now hundreds of mass running
event organizers jump into the industry to serve increasing demand
(Prachachat, 2018), while one-fourth of the population enjoy running
and walking as physical activities (Thaihealthreport, 2020) and 4 - 6
million people are participating in mass running events in Thailand
(Kasikorn Research Center, 2020). The value of mass running event

business is estimated at 1,700 million Baht.

3. Mass Sporting Event Management

Event management is the process of using business
management and organizational skills to the creation and
development of the events (Raj et al.,, 2017). Event management
involves important functions such as planning, executing and
evaluating the event and requires strong organizational, budgeting
and creative skills (Quinn, 2017).

Masterman (2004) proposes an approach to the event
planning process that entails both short-term requirement of the
event implementation and the long-term objectives. Event planning
process consists of different stages, starting from defining the
objectives and concept of the event, conducting feasibility study,

event bidding, event execution and post-event evaluation.

4. Success Factors of Event Management
The success of mass running events can bring some
benefits to the organizations and stakeholders involved, because of

their potential to attract sport tourists, stimulate business and create
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jobs. However, not all events are success in term of reaching highest
participants’ satisfaction, meeting the standards and objectives and
becoming sustained. There are critical success factors that need to
be achieved to ensure the event success.

Success factors of festivals and events have been studied
in number of research. Rofner (2009) investigated critical success
factors of international sport events using the semi-structural
interview with event organizers. The success factors within and
beyond the planning process frame from Masterman (2004) were
identified as clear objectives and concept of the event, feasibility of
the event, event evaluation, ¢ood communication and management
skills as well as volunteer and project team. A study from Won Yoon
and Eun Kim (2018) used the Delphi method to analyze critical
success factors on hosting professional golf tournaments in Korea.
Services, presences of professional golfers, relay broadcasting and
location were in the top priority. The study from Ismail (2014) used
qualitative approach and supported with quantitative approach to
identify the critical success factors of MICE event in Malaysia. Clear
objectives, location of venue, financial resources, code of conduct,
marketing & promotion and event sponsorship were the critical
success factors identified in this study.

Previous research mainly focused on mega sporting
events or on others special events. But the study of critical success
factors of mass running events is lacking. The aim of this study is to
examine the critical success factors of mass running events in
Thailand.
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Research Methodology

To identify critical success factors, qualitative research and
purposeful sampling are applied. Criteria for selection include the
experience in organizing mass running events (road races), the ability
and willingness to provide information. Sample size of qualitative
study tends to be small, because the aim qualitative study is to obtain
the depth information about the issues of interest (Patton, 2002).
Some literatures suggest saturation concept, which refers to the point,
when no new information is discovered as an indicator to determine
when sufficient sample size has been reached (Glaser & Struss, 1967,
Lincoln & Guba, 1985; Merriam, 2009).

In this study, seven respondents are in-depth interviewed.
They are leading mass running organizers in Thailand. Respondents’

profiles are shown in Table 1.

Table 1
Profiles of the respondents
No. Name Position Area of Specialization Experience
(Years)
1 A CEO Tech-Events 17
Mass sporting events (Run)
2 B CEO Mass sporting events (Run, 10
Bike, Swim, Triathlon)
3 C CEO Mass running events 30
a4 D CEO Mass running events 30
5 E Co-Founder  Mass running events 36
6 F Co-Founder  Mass running events 3
7 G CEO Football, Motor Sports, 8

Mass running events
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Three of them organize mass running events that have been
awarded the Label Road Races by World Athletics (former IAAF). One
has organized the oldest and most well-known mass running event.
Two are pioneers in organizing mass running events in Thailand with
more than 30 years of experiences. They have organized numbers
of mass running events from mini- to full marathon under their own
brands and for clients. Last respondent is a new comer but has
organized numbers of mass running events in the past few years.

Each semi-structured interview takes 1-1.30 hours. This
allows respondents to express their viewpoints (Flick et al., 2004).
Respondents receive brief information about the topic and
questions in advance. Consent for audio taped records is inquired.
Extensive notes are taken during the interviews.

The interviews include company profile, initiative and
experiences in organizing mass running events as well as the
questions about critical success factors. Probing questions are used
to attain deeper insight. All in-depth interviews are conducted in
Thai language. Quotes in the findings and discussion are translated
into English Secondary data such as press conferences, news and
posts on social media are considered.

Qualitative content analysis is applied as analysis method,
as it is commonly used for analyzing verbal data collected through
interviews or focus groups (Schreier, 2012). Passages and rewording
with the same or similar interpretations and meanings are

summarized and categorized.
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Findings

Among thousands of mass running events held in Thailand,
10-20 events are stand out and recognized as highly success and
only 4-5 running events are recognized as having world class
standard, guaranteed with the World Athletics Label Road Races.
Factors that make mass running events differ from the others in term
of standard and level of success can be explained as follows.

1. Clear Objective

Setting clear objective is very important for project or
event management. Clear objective defines what to be reached or
what are the desired results. This assists the successful execution of
the project. All event organizers admitted that they have some
objectives in mind when organizing mass running events but three
of them have expressed clear objective to make the best race with
highest level of standard.

In an interview with a CEO of company A, an ultra-
marathon finisher who is passionate in running, he revealed that,
“the initial of organizing this mass running event is to create the
finest running event ever. Because | suffered from some mass
running events, so | want to make it better”.

The event organizer A has started with organizing the
21km mass running event and it quickly became talk of the town
because it went far beyond runners’ expectation. Standard of the
race and medical team have been raised. The customer’s journey
was carefully planned. Now this 21km race owns the first Gold Label
Road Races in Thailand.

Also, in an interview with CEO of company B, a former

professional sportsman, he also stated a clear objective to make the
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best international marathon running event in the capital city of
Thailand that attracts foreigners to participate in the race.

As he mentioned “/ set my goal to make this race the
best in Bangkok capital city with 100 percent road closure and full
production of multimedia. And I strongly believe after 5 years, this
event is going to be a legend”.

Now this running event possesses Bronze Road Race
Label and makes Bangkok becomes world’s new marathon
destination. It had roughly 5,000 foreign runners participating and
30,000 runners in total.

Similar to company G who organizes the first Silver Label
Road Races for full marathon in Thailand, the event was first held
in 2017 with a clear position to be ultimate destination for marathon
runners. This marathon should be the running event with highest
level of standard and the highest safety and to be the running event
that creates highest impression and happiness. This event has gained
best reputation for the standards of the race, quality of medical
team, the friendliness of the host community and facilities provided

for running participants.

2. Management and Organizational Background
Past skills and competency have a great contribution to
the success of mass running event. Majority of the respondents are
runners who joined mass running events inland and overseas. These
CEOs understand the feeling in the race and runners’ pain points.
Additionally, management competency and business
backeround play important role in organizing mass running events.

Three of the respondents possess experience in MICE industry,
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dealing with huge number of participants and complex issues. They
apply these experiences and knowhow when organizing mass
running events, as these events have something in common.

CEO of the company A revealed that, “the key success
factor is we do what we are expert in. As tech-event organizers, we
are in a very competitive industry. We are forced to be dynamic
and creative. When organizing mass running events, our creativity
makes our race differ from others”.

Also in the interview with CEO company B, who is a
sportsman and has long experience in media and entertainment
industry.

He revealed, “I used to organize music festivals or
countdown events, that the whole city areas were closed and
thousands of people joining. | know how to deal with people and
the authorities and also how to combine entertainment into sports.
I use all these when organizing mass sports events”.

Lastly, in the interview with CEO of company G who has
experience in organizing mass gathering events such as football and
motor sports. He admitted that previous background helps but
organizing mass running event is far more complex compared to
others sporting events, since he has to be responsible for all runners,
who can be injured or facing heatstroke during the race, while in

football match, he is responsible for maximal 40 football players.

3. Good Partner and Strong Political Support
According to the interviews, all respondents admitted
that although Thailand is in the peak of running boom, it is not easy

to organize mass running event, since it requires permission to use
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the public space and road closure. The governors of all layers, all
traffic police stations along the route must be informed. This process
is very bureaucratic. It depends primarily on local authorities and
their policy. The central policy to position Thailand as sport tourisms
hub by the ministry is not fully adopted on local level.

CEO of company A pointed out that “to make the running
event grow and become sustained, it may take 3-5 years. But the
city governor position rotates every 3 years. If the governor is not
interested in mass sporting events, as these may impact lives of
local residents, the event may be forced to resize or suspend”.

This is similar to the interview with CEO of company D
who revealed that “organizing mass running events outside
Bangkok, it depends much on the city governor, if he agrees with
the event, things will run easily. However, the situation will change,
when the governor changes.”

CEO of company A also added that the model that works
well is that mass running events must be co-developed by local
authority or having local politicians as partner, since part of the
standard requirements such as the quality of the roads, sufficient
lishting systems or safety and security along the race courses are
beyond the task of event organizers, but they are direct
responsibility of the city, respectively local politics. Thus, local
politicians play very important role in raising the standard of the
event and contributing mass running event success.

Additionally, the CEO of company B and G admitted that
their events have some advantages because they are sanctioned
and strongly supported by the ministry and local authority. This

makes it easier to deal with related stakeholders and paves the way
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for full road closure, which is one of the essential criteria for the
certification of World Athletics Label Road Races.

4. Sufficient Sponsorships

Event sponsorship is the way in which organizations give
support to an event by providing financial assistance, products or
services. Sponsors can make big difference to events. Although
runners pay registration fees, but most of the organizers admitted
that the fees are not sufficient for organizing eood events. Especially
in Thailand, there are some unique requirements for mass running
events such as runners are expecting Finisher T-shirt, food festival
or massage at the end of the race. These cost extra money.

CEO of the company A explained that “we charged quite
high for the marathon running because we wanted to create the
finest running events. Good medical services, pedestrian barriers or
even rubbish bin, they all cost money. Without sponsors we could
not make a good race”.

The significance of sponsorships is confirmed by the mass
running events organized by company B and G. Both events have
title sponsors. This enables them to organize high standard large
scale running events. Also company E who organizes one of oldest
mass running event in Thailand that lasts longer than 30 years, has
adopted the idea of having title sponsor in order to support the

increasing numbers of participations and costs.

5. Facilitated Ecosystems
Like the ecosystem of nature, the ecosystem of the

events industry involves diverse stakeholders, venue locations as
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well as event technologies. All respondents revealed that facilitated
ecosystem is essential for successful mass running event.

CEO of the company A shared the view about ecosystem
in the interview, “when choosing venue locations, many aspects
were considered such as the location and ecosystem. First, the
location should be 1-2 hours’ travel range from Bangkok. Second, |
looked for the venue location that has appropriate ecosystem and
facilities such as suppliers, accommodation, transportation and
space for start and finish assembly”.

In contrast, the running event organized by company G is
located 300 km from Bangkok, but easily reachable. The city is
positioned to be sports city and has experiences in hosting big
sporting events. The sharing economy business model such as
Airbnb or Grab is made allowed to strengthen the transportation
and lodging network. Organizers also provide thousands of overnight
tents to accommodate large number of participants.

In addition to good facilities provided at event venue,
technology is also important. Event technology is used during events
to facilitate event planning processes, to engage and create fabulous
event experiences for participants. Besides the online registration
and bib tag timing system, technology-led innovations such as
Face/Photo Search or e-Cer are created and widely adopted by
leading event organizers, since these organizers aim to provide new
standard and experiences for participants (ThaiRun, 2019). It also
creates opportunities for tech-startups such as ThaiRun to be part

of the mass running event ecosystem.
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6. Effective Communication

Communication is one of the most important element of
successful event management. Event organizers need to
communicate with different audiences such as working staffs,
government authorities, suppliers, event participants and also
community residing around the venue at all time.

The communication with community serves many
purposes such as to gain acceptance and to engage participation.
All respondents admitted that since mass running events may create
inconvenience or disrupt lives of local residents, they should be at
least informed in advance when the event will take place and which
roads will be closed. Moreover, communication to encourage
community engagement is essential, because community and
residents are integrated part of brands through their characteristic
and supportive behavior. The perceived degree of friendliness of
local people can create positive image and differentiates one event
to another (Freire, 2009; Valano, 2008). This contributes to the
success and sustainability of the event.

CEO of company A emphasized the importance of
communication in the interview “since the marathon running event
is novel in Thailand, there are some resistances. Local residents
and community need to be informed and educated. And it is getting
better from year to year. We see that running event slowly turns to
be a traditional event of the community that people are looking
forward for it”.

Even in the long established running event, the
communication is still essential. As the co-founder of company E

revealed that “to encourage community to willingly participate
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from year to year, it needs a good and right communication strategy
that explains the desired scenes, how the good host should be and
what runners expect when they join the race”.

Similar to the interview with CEO of company B, he
revealed that “to have 3,000 local residents involve in the events,
we need to communicate at all level to ensure that they really
understand what is going to happen here. And after the event, we
sent them the pictures and feedback. And they are impressed and

want us to come back in the following years”.

7. Win-Win Situation

Lastly, for the mass running event to be success, it should
be a win-win situation that not only one party benefits but other
stakeholders should also gain. Event organizers should consider key
stakeholders and special interest groups in order to align the
organization of the events with the needs and expectations of
stakeholders. This creates acceptance, participation and encourages
supportive action. And the benefits of the event should be well
communicated.

CEO of company B emphasized the win-win situation that
“my event creates the win-win situation for all parties. The
government gets their KPl in promoting sports tourism. Private
enterprises get their product promoted and create brand
awareness. | get my profit”.

Co-Founder of the organization E revealed that “to
encourage community supportive actions, you should support them

too. That is why we spend sum of money from charity Bib to schools
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and villages along the race course. So people see that they also

gain something”.

Discussions

Study result shows that all running event organizers try their
best in delivering good mass running events. However, there are
factors that lead to different degree of success and distinguish mass
running event from recreational running events to high standard or
international acknowledged races.

It is to highlight that the goals and proposes are the initial
points that differentiate the mass running events. Goals and
proposes set the position, directions and actions. Mass running
events that state clear objective to organize elite race are more
likely to achieve higher level of standard and thus, higher degree of
success. The organizers of such elite or high standard running event
are more committed to this goals and are more motivated, since
these are their own race, operated under their own brands. This
aligns with goal setting theory which states that goal setting is
essentially linked to task performance. Specific and challenging
goals contribute to higher and better task performance
(Managementstudyguide, 2019). While mass running organizers
working for clients are facing some limitations, since the objectives
are primarily set by the clients. So event organizers must keep the
theme and budget align with the clients’ objectives, which are rather
to create awareness about the products, make good brand publicity
or other purposes rather than to make a race. These shape the way
the event is planned and executed. And sometimes this leads to

principal-agent problem.
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Additionally, managerial capabilities and competency
inherited from company background, the communication ability, the
connection or good relationship with partners, sponsors and local
politicians are important factors contributing to mass running event
success. The role of local authority and politicians is essential in
upheaving the standard of mass running events, since there are tasks
that must be performed by the city such as improving facilities -
roads, lights, security and tourist attractions. And in many cases,
local authority and politicians can better communicate in order to
gain community acceptance and engagement. Therefore, when
mass running event organizers and local politicains are working
together, it does not only ease some processes but also increases
the chance for mass running event to be success. These together
with supportive ecosystem are key sources of competitive
advantage and are critical factors contributing to event success.

Lastly, to make mass running event success and sustained,
event organizers should manage it in a way that all parties can
benefit. Mass running should create a win-win scenario or at least
the majority should see that they or their community benefit from

being a host venue of the event.

Conclusions and Implications

This study provides knowledge about mass sporting event
management, critical success factors and the emergence of running
boom new social phenomenon in many countries. It also serves as
the case study of how running events in Thailand are managed. The
insishts about the management, challenges and critical success

factors are revealed by leading event organizers. Factors such as
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past experiences and good connection with partners, sponsors and
strong political support are main sources of competitive advantage
that allows an organizer to outperform other. Whereas others factors
must be provided to ensure the event success.

This study will directly benefit the event organizers as well
as stakeholders involved, since it can be applied to other mass
participation events. It helps improve the quality and increase the
attractiveness of the events and also leads to higher

stakeholders’satisfaction and ultimately generates profitable retumn.
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Abstract

Based on some challenges of the classic belief in the
strategic alliance approach, many business sectors utilize it to either
creating a competitive advantage or minimizing the risk of business
failure, especially in the franchise business. As such, this study’s
objective seeks to explore the 3 key indicators in enhancing
Franchise Business Survivability (FBS) in the Eastern Economic
Corridor (EEQ): (1) direct effect of Trust; (2) mediating effect of
Relationship  Satisfaction (RS), and (3) moderating effect of
Commitment. The 400-target SMEs are determined by proportional
stratified sampling and collecting data is done by judgment and
convenience methods with an on-site questionnaire collection. For
data analysis, construct validity is performed by first-order
confirmatory factor analysis, and hypothesis testing is performed by
multiple regression analysis and Sobel test. The result reveals that
Trust and RS are the key indicators in enhancing FBS. On other hand,

it is also found that a strong commitment is unable to reinforce RS

! Lecturer Ph.D., Department of International Business Management, Burapha Business School,

Burapha University, E-mail: areerat.le@buu.ac.th
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of both franchisor-franchisee in which contributes to overall
franchise business performance. Hence, both franchisor-franchisee
should focus on developing a higher level of Trust and RS by
providing honest and consistent business operations, while they
should avoid misunderstanding and unfair franchise agreements that
interrelate to their commitments. Therefore, the result of this study
would create an awareness of the key indicators in enhancing the
survivability of franchise business and to understand the strategic
alliance approach affecting the survivability of Small and Medium

Enterprises (SMEs) franchise business in the EEC of Thailand.

Keywords: Trust, Relationship Satisfaction, Commitment, Franchise

Business Survivability, Strategic Alliance

51



MIEATINYINTTIANTS drustlumsauanusansalunsegsanvasgsiaunsulyd

P —

UNINYIRYEIVAIUATUNT YagdamnavuianalazvuInganluaNmuIRiAYAIANz TUBBN

U7 39 auuil 2 nsnginu - 549IAY 2565 o133 Awming
UNA2IUITY

Aauadlun1sWRINIAINEIN1501UN150850AVRITIN
unsulydvasdannnavurnnarsnasauingau ULy ANMUI
NANIARZIUDDN

v U

9135m1 Aunenug’
UNANED

nnanudemnfiuiusingiBsnagnsvedesdnsniagsna laii
wtfumsairsmnalsiiuioulunsudadu venisannuidssesaing
wwarlunisdufiugsie lnslawizedadslugsiausuled nsided
TagUszasrtumsfine (1) dnswaniamsavesnnulinga (2) 8nswa
Aunatsvesauianelaluauduius was (3) 8nswanidureans
UftRnudnya fdwareruansalunisegsenvegsfaunsuled
YOIAMAIVUIANANULAZIUINGRN NGUAIDENTINIY 400 UTEN Lo
mﬂm'ﬁﬁwmmém%%miejuﬁaasmLLUU%uQﬁ dmiumsiieseiteya
lg38mslimsgvinmsanasenngu wuin anulindasazanuianelaly
Arwduiusseviadvosansunsulediugdeandunsulyd (Dufnd
wantuNMIiaLIANENsaluN1TegTRAYedgsATld wrlunwmssiudny
n1suUamudygiediansinse llaiuisaadrenuianelalu
Anuduiusseninafuld dromgt 1ivesdvsursuludiuddedns
wiisulyd avsdaimuiaulindasaganuiisnelaluanuduius
Tusgduiigadulaedidugsiassnnudednd uasevandesdonnas
nagsnafildgAsssudaufsateadunisu fURmuyan ety waves

Gl
X

' 919158 A5, A9 3INIMIIAN1ITINITENIUTENA ALEUIMITIRY WInendeyIna
E-mail: areerat.le@buu.ac.th

52



Songklanakarin Journal Key Indicators to Enhance the Survivability
of Management Sciences of SMEs’ Franchise Business in EEC
Vol.39 No.2 July - December 2022 Areerat Leelhaphunt

nsAnwlanunseadieanuasenin Jaeiuadlumsiauanuaiuisa
lunisegsenvesginawnlsulydla

Adaey: AulIgle arudienelaluauduius nsufdRaudyan
AUEInsalunsegsenvasgsiaunsulyd Wusinsidanagns

53



MIEATINYINTTIANTS drustlumsauanusansalunsegsanvasgsiaunsulyd
A o s

UNINYIAYFIVAIUATUNT YaddEnnavuIanauasvuIagaNlulaWauRIAEA AR TuRaN

U7 39 auuil 2 nsnginu - 549IAY 2565 o133 Awming

Introduction

In recent years, the franchise business is considered as one
of the key drivers that could effectively boost Thailand’s local
economy. In accordance with Thai Franchise Center (2020) that it is
currently over 584 franchise chains that have been running in Thai
business, for instance, 140 food franchisors, 135 beverage & ice-
cream franchisors, 104 education franchisors, 45 bakery franchisors,
41 services franchisors, retails franchisors, 34 business opportunity
franchisors, 25 beauty franchisors, 16 printing franchisors, 7 real
estate franchisors, and 2 book & video franchisors. Furthermore, as
mentioned by the Department of Business Development (2019), the
market value of the Thai franchise industry is over two hundred and
eighty billion baht and yearly average growth at 20.3 percent.
Besides, the franchise business is very attractive for SMEs in EEC,
where is a well-known foreign investment destination and potential
tourism destination. Furthermore, EEC is a “New Engine of Growth”
for Thailand's competitiveness and the EEC Development Plan is
integrated into the 20-year National Strategy (The Eastern Economic
Corridor Office of Thailand, 2021).

Although franchise business is easily accessible for SMEs, it
is also very high competition affecting the survivability of the
business. In order to create a competitive advantage, a firm needs
to form a strategic alliance to overcome its weakness of resources
and to acquire a new skill, knowledge, and competency through
inter-organizational learning (Lowensberg, 2010). Besides, in running
a franchise business, the conflict between the franchisor and
franchisee can cause the failure of a franchise business arrangement.
As mentioned by Frazer, Weaven, Giddings, and Grace (2012), the
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conflict in Relationship Satisfaction between partners can be caused
by Trust and Commitment. Thus, it is very essential to be aware of
the relationship marketing as a strategic alliance is long-term
cooperation between the franchisor and the franchisee in engaging
business activities for mutual economic gain.

Therefore, based on a strategic alliance approach by Lorange
and Roos (1992), this study focuses on the knowledge-based theory
of Grant (1991), the resource-based theory of Montgomery (1995),
and the relationship marketing theory of Morgan and Hunt (1994) to
explain the survivability of SMEs’ franchise business in EEC.

Research Objectives

1. To study the direct effect of Trust, mediating effect of
Relationship Satisfaction (RS), and moderating effect of Commitment
that have influenced the Franchise Business Survivability (FBS).

2. To indicate the key indicators in enhancing the survivability
of SMEs’ franchise business in EEC.

Literature Review

In order to survive in this globalization, business needs to
form a strategic alliance for accommodating the scarce resources
and reducing the uncertainty of day-to-day business operations. In
addition, Prihandono (2015) mentioned that developing or producing
new products from scratch is a huge investment for a firm, whereas
collaborating with other firms can reduce costs and time. In the
meantime, the relationship between both parties needs to be
maintained. In the previous study of Thorne and Wright (2005), it

mentioned that commitment is very essential in securing a long-term
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relationship and it needs both parties to preserve commitment. It is
consistent with Elmuti and Kathawala (2001) that the business
alliance is based on formal contracts to secure a long-term
relationship and ensure its business survivability. Apparently, the
strategic alliance is an appropriate alternative in creating a
competitive advantage and enhancing business survivability. To
better understand how these mentioned theories contribute to the
strategic alliance, they will be illustrated.

Starting from a view of Knowledge-based theory in strategic
alliance, it is one way of acquiring knowledge from business partners
in order to create a competitive advantage. Principally, explicit
knowledge deals with knowledge sharing and knowledge generation
for replication and transferability to reproduce the products and
services. It would imply into this study that trust between franchisor
and franchisee might lead to any knowledge sharing and new skill of
their business operations. As a result, it would generate their
relationship satisfaction.

Next, a view of resource-based in strategic alliance, it holds
an important role in forming a strategic alliance among firms to
maintain their competitive advantages. Particularly, it addresses an
economic interpretation in terms of scarcity. Based on their
relationship satisfaction, they will support each other on the
resource that can reinforce their vital business operations and
maintain their competitive advantages. Thus, it results in franchise
business survivability.

Finally, a view of relationship marketing in a strategic
alliance, relationship marketing is a major concept in developing
strategic alliances and maintaining long-term business relationships.
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It would imply that business alliances should keep their
commitment to maintain their relationship and enhance their
franchise business survivability. Hence, managing the relationship
between franchisor and franchisee will not only ensure business
survivability, but the risk of conflict between partners will also
endanger the long-term relationship (Altinay & Brookes, 2012).

However, in terms of the research gap, there is a lack of
previous studies relating to the degree of commitment between
franchisor and franchisee. Thus, this study would provide new
knowledge in the area of the effect of different commitment degrees
towards FBS.

In this study, it explores both direct and indirect
relationships among the variables of Trust, RS, and commitment
toward FBS. First, it focuses on a direct effect between Trust and
FBS. According to Guilloux, Dubost, Kalika, and Gauzente (2008), they
found that the positive relationship between franchisor and
franchisee would generate trust among them and leads to a long-
term relationship. Consequently, Trust can enhance FBS. Therefore:

Hi: Trust has a direct positive relationship with FBS.

Second, an indirect effect of RS would mediate the
relationship between Trust and FBS. This indirect effect is based on
both parties conduct the business according to the agreement. It is
consistent with Grace, Weaven, Frazer, and Giddings (2013) and
Hnuchek and Trakulmaykee (2015) that RS is based on the perceived
support provided by each party in the franchise arrangement and a
specific asset need to conduct the business. Furthermore, as
mentioned by Dant, Weaven, and Baker (2013), RS of both parties is
essential and unavoidable, which leads to both mutual economic
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gains. Consequently, both parties will conduct the business in terms
of integrity and transparency as a result of a long-term relationship
and survivability. Therefore:

Hz: RS will mediate a positive relationship between Trust and
FBS.

Lastly, a conditional effect of strong Commitment will be
examined on the linkage between RS and FBS. The underlying
assumption is a strong Commitment has been exercised by both
parties in which is caused by RS. As a result, it would enhance FBS.
According to the study of Wright and Grace (2011), it is found that a
strong Commitment between franchisor and franchisee has an
influence on their business survivability. However, there are numbers
of franchise business operators reluctant to comply and commit to
the agreement, they concentrate on short-term gain only. As a
result, they would trade-off with a loss of future business
opportunities. Thus, the author proposes the moderation model to
predict this assumption.

Hs: The strength of Commitment will moderate a positive
relationship between RS and FBS.

Hereby, the overall conceptual model with the hypothesis

is presented in Figure 1.
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Commitment
RS
H, Hs
H
Trust FBS

Figure 1. Overall Conceptual Model with Hypothesis

Research Methodology

As this study is causal research to investigate the cause and
effect relationship of Trust, RS, Commitment towards FBS. The unit
of analysis is at the organizational level by acquiring the key
information of SMEs’ representatives, for example, the business’s
owner, top management, and middle management. Besides, it
focuses on the 3 major provinces in the EEC of Thailand.

1. Sample and Procedures

There are 65,966 SMEs, where are located at Chonburi,

Rayong, and Chachoengsao (Department of Business Development,
2019). Unfortunately, there is some limitation of the exact record of
official SME’s franchise business registration. Thus, to determine the
sample size for an unknown population, the author utilized the
formula of Krejcie and Morgan (1970) with a 95% confidence level
and proportional stratified sampling. Thus, there are 400 target

samples as stated in Table 1.
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Table 1
Summary of Target Samples
Province SMEs’ Population Samples Percent
Chonburi 48,404 292 73.38
Rayong 12,362 76 18.74
Chachoengsao 5,200 32 7.88
Total 65,966 400 100.00

In order to collect the data, the author utilized the
judgment and convenience methods with an on-site questionnaire
collection. In addition, a 6-point Likert scale questionnaire is

designed for avoiding some hesitant opinions and unclear answers.

2. Measurement

Trust: As there are varieties of scale measurement in
Trust, Rodriguez and Wilson (2002) particularly concentrates to study
Trust in the franchise business circumstance. As such, the 4-item
scale developed by them is used to measure this Trust by a 6-point
Likert scale ranging from 1 (strongly disagree) to 6 (strongly agree).

RS: According to the study of Grace et al. (2013) that they
focused on RS between franchisor and franchisee. Their scales are
intended to measure the level of support provided by partners.
Hench, the d-item scale is used to measuring this RS by a 6-point
Likert scale ranging from 1 (strongly disagree) to 6 (strongly agree).

Commitment: The degree of strong Commitment can be
accessed by modifying the d-item scale of Rodriguez and Wilson
(2002), which ranges from 1 (strongly disagree) to 6 (strongly agree).

To begin with moderation identification, a composite measure of
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Commitment is formed by summing up all scales. Then, it utilizes
the value of the mean, standard deviation, minimum, maximum,
kurtosis, and skewness to define a moderator. As such, any SMEs
with a score of Commitment higher than the mean is defined as
“Strong Commitment”, and “Weak Commitment” is vice versa.

FBS: Initiatively, Stanworth, Purdy, English, and Willems
(2001) focused on how the franchise business can be survived. Thus,
the author modified the 4-item scale based on them measuring by
a 6-point Likert scale.

Control variables: It is possible that SMEs’ demographics
may cause some potential effects. As such, gender and operating

time are controlled.

3. Data Analysis

As it is a quantitative study. On initial testing, the
statistical software program is used to analyze demographic
information, correlation, and reliability. In the meantime, the first-
order confirmatory factor analysis by structural equation model is
used to validate the three predictive variables and one dependent
variable. Then, on hypothesis testing, the multiple regression
analysis and Sobel test are used to investicate all three

hypothesizes.

Research Results

On initial testing, as this self-reported questionnaire is
originally generated in English, it is modified and developed into
Thai-questionnaire and verified by experts in the franchise business.
It has a pilot test on the 40 samples in which the Cronbach’s alpha
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of all scales is higher than 0.7 indicating acceptable reliability.
Besides, these samples are removed from the final survey. Then, the
on-site questionnaire collection is performed and achieved total
participants of 400 SMEs, which is accounted for 100.00% collection.
The main characteristics of the respondents are 30.25% male and
69.75% female, who are average age between 26-35 years for
77.50%. They are 39.50% from the food/bakery business; 27.25%
from convenience store business; and the rests are from others. As
for the business operating time, 45.75% runs the business for 2-5

years and 45.50% runs the business for 6-10 years.

1. Scales Reliability and Validity

There are 4 outliners, which have been removed.
Therefore, there are 396 samples in further analysis. Then, in order
to examine the consistency of respondents, the results of
Cronbach’s alpha ranged from 0.77 to 0.82 indicating they are
acceptable reliabilities (Trust = 0.77, RS = 0.80, Commitment = 0.78,
FBS = 0.82).

In order to prevent the multicollinearity problem,
construct validity is performed. To begin with convergent validity,
the principal component extraction and varimax rotation technique
used in factor analysis are conducted. The results showed the
extraction value larger than 0.5 indicating all items can be left for
further analysis. According to Fornell and Larcker (1981), convergent
validity can be assessed by composite reliability (CR) and average
variance extracted (AVE). The acceptable value of CR is 0.7 and
above, whereas the acceptable value of AVE is 0.5 and above (Hair,

2010). In order to compute CR and AVE, the author performed
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confirmatory factor analysis (CFA) to estimate the standardized

regression weight from latent to its indicators. As a result, the criteria

of convergent validity based on CR and AVE are met as below.

Table 2

Results of Convergent Validity
Factors (N = 396) No. of items CR AVE
Trust 4 0.815 0.541
RS 4 0.825 0.545
Commitment 4 0.861 0.608
FBS 4 0.862 0.612

Following the discriminant validity, it is performed by

using first-order confirmatory factor analysis utilizing the maximum

likelihood method. All 4-item of each scale is loaded into each one-

factor model. As the results, it can be seen from Table 3 that all

indicators of model fit have reached a satisfactory level to measure
the factors (Kline, 2016; Schumacker & Lomax, 2004).

Table 3

Results of Model of Fit Indicators
Factors Xz/df CFI GFI RMR  RMSEA  PCLOSE
Trust 2955 0995 0996 0.016 0.070 0.237
RS 1.038 1.000 0.999 0.010 0.010 0.512
Commitment 0.134 1.000 1.000 0.003  0.000 0.822
FBS 1.765 0.998 0.998 0.012 0.044 0.379
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2. Pearson Correlation Matrix Analysis

It can be seen from Table 4 that the correlation

coefficient among all variables ranges from 0.13-0.52, which provides

an acceptable level of correlation. Trust is significantly positive-
correlated with RS, Commitment, and FBS. It would imply that these

results provide proper support to the assumption of this study.

Table 4
Mean, S.D., and Correlation

Variables 1 2 3 4
1. Trust 1 0.31** 0.52** 0.40**
2. RS 0.31%* 1 0.32%* 0.13*
3. Commitment 0.52** 0.32%* 1 0.50**
4. FBS 0.40%* 0.13* 0.50** 1
Mean 4.03 4.01 4.05 4.13
S.D. 0.82 0.79 0.78 0.84

Note: N = 396, *p < 0.05, **p < 0.01 (2-tailed)

3. Analysis of Direct Effect
H; predicts a positive direct effect of Trust towards FBS.

The multiple regression analysis is performed by entering the

independent variable, control variables, and dependent variable.

There are 2 categories of gender, which represent by 1 dummy

variable, and male is a base category. It can be seen from Table 5

that Trust is a significantly positive direct relationship with FBS

(b =0.41, p < 0.001). Therefore, H; is accepted.
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Table 5
Summary of Regression Results for Direct Effect
Variables FBS
Adjusted R” = 0.16, F = 25.96***
b B SE t VIF
Constant 2.36 0.22 10.73%**
Trust 041 040 0.05 8.50%** 1.04
Mv.s. F 0.00  0.00 0.09 0.00 1.02
Operating time ~ 0.05 0.05 0.05 1.05 1.01

Note: N = 396, *p < 0.05, **p < 0.01, and ***p < 0.001 (2-tailed)

4. Analysis of Mediating Effect
H, predicts that RS will mediate a positive relationship
between Trust and FBS. As the results in Table 6 and Figure 2
indicate that ‘path a’ from Trust to RS is significant (b = 0.30,
p < 0.001). The ‘path b’ from RS to FBS is also significant (b = 0.14,
p < 0.01). Furthermore, the results of the Sobel test indicate that
‘path ab’ is a significant indirect effect (b = 2.41, p < 0.01). Hence,

H, is accepted.
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Table 6
Summary of Regression Results for Mediating Effect
Variables RS
Adjusted R? = 0.09, F = 41.63**
b B SE VIF
Constant 2.82%%% 0.19
Trust 0.30%** 0.31%** 0.05 1.00
Variables FRS
Adjusted R? = 0.16, F = 76.95**
b B SE VIF
Constant 2.46 0.16
Trust 0.41%% 0.40%** 0.05 1.00
RS 0.14%* 0.13%* 0.05 1.00

Note: N = 396, *p < 0.05, **p < 0.01, and ***p < 0.001 (2-tailed)

RS

Path a: b = .30, p < 0.001 Path b: b = .14, p < 0.01

Trust

Path c': Direct effect, b = .41, p < 0.001

Path ab: Indirect effect: b = 2.41, p < 0.01

Figure 2. Mediation Model
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5. Analysis of Moderating Effect

Hs predicts that the strength of Commitment will
moderate a positive relationship between RS and FBS. The results
indicate that data distribution is normal as the skewness and kurtosis
values close to zero, which is proper to define the strong or weak
Commitment based on the mean. Thus, any SMEs with a score of
Commitment higher than the mean is defined as ‘Strong
Commitment’ and ‘Weak Commitment’ is vice versa. In summary,
there is 47.50 percent to be defined as a ‘Strong Commitment’.
As it is a dichotomous moderator, it represents by a dummy
variable. In addition, it can be seen from Table 7 and Figure 3
that ‘path b;” from RS to FBS is nonsignificant (b = 0.07, p =
0.28). The ‘path b, is from a Strong Commitment to FBS is
significant (b = 0.78, p < 0.001). The ‘path bs’ is an interaction
term, which is also nonsignificant (b = 0.05, p = 0.60). According
to Preacher, Rucker, and Hayes (2007), a significant interaction
term implies the existence of a moderating effect. Therefore,

the mentioned results lead to the rejection of Hs.
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Table 7

Summary of Regression Results for Moderating Effect
Variables FBS

Adjusted R® = 0.16, F = 25.19%**
b B SE VIF

Constant - 36%** .07
RS (Zscore) .07 .07 .07 2.07
Strong Commitment 78X 39FEx .09 1.05
Interaction Effect (Zscore) -.05 -.03 .09 2.03

Note: N = 396, *p < 0.05, **p < 0.01, and ***p < 0.001 (2-tailed)

Strong

Commitment

Path bz: b= .78, p < 0.001

Path ba (Interaction); b = =05, p = 0.60

FBS

v

Path by b = .07, p = 0.28

Figure 3. Moderation Model

Discussion

This study is based on the theoretical framework of a
strategic alliance that has an influence on business survivability. As
a result, H; is accepted to indicate that Trust has a direct effect on
a positive relationship with FBS. It is consistent with the previous

study that Trust can enhance both franchisor-franchisee to be better
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performance (Fernandez-Monroy, Martin-Santana, & Galvan-
Sanchez, 2018).

Next, H, is also accepted to indicate that RS will mediate a
positive relationship between Trust and FBS. It would imply that
Trust between franchisor and franchisee would generate positive RS
and enhance their business survivability. It is in line with the various
franchise studies of Dant et al. (2013), and Jan and Park (2019) that
Trust is transformed by adequate support into RS and it would finally
yield mutual benefits and business sustainability. On the contrary,
Trust can be transformed into conflict.

Lastly, Hs is rejected to indicate that the interaction of RS
and Strong Commitment has no positive relationship with FBS.
Nevertheless, there is some point of interest that Strong
Commitment has a direct positive relationship with FBS, which
corresponds with the previous studies (Altinay & Brookes, 2012,
Wright & Grace, 2011). Later, it is found in the study of Dube, Mara,
and Ntimane (2020) that franchise agreement provides guidelines on
expected conduct and it sometimes becomes the source of conflict.
As such, it is a rationale that there are varieties of factors affecting
either success or failure in franchise business operation and it is also
depending on the current situation.

Besides, it is also found that the adjusted R? values of all
hypothesis testing are pretty low. It would imply that some other
factors have influences on FBS, for instance, the current working

capital and the unforeseen outbreak of COVID-19.
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Conclusion

In fact, the franchise business is identified as one of the
easiest routes for start-ups and entrepreneurs, but it is harder to be
survived. Based on this study and theoretical implication, it can be
concluded that Trust and RS are the key indicators to enhance the
survivability of SMEs’ franchise business in EEC. On the other hand,
this study reveals that the interaction of RS and Strong Commitment
has no positive relationship with FBS. It could indicate that a Strong
Commitment is unable to moderate RS in contributing to the
business success.

In terms of practical contribution, first, as franchise business
success depends on both franchisor-franchisee satisfaction, they
should develop and maintain a higher level of Trust and RS to
achieve the strategic advantages and outcomes. To maintain and
gain Trust in both parties, they should be honest and consistent as
Trust is built from consistency. Second, as Commitment is directly
related to the franchise agreement, both agreements should be
based on mutual understanding, fairness, sincerity, reliability, and
honesty. It would imply that the risk of conflict among partners will
be avoided or minimized. However, after both parties have a
consensus, they must exercise a high degree of Commitment. Then,
they can enhance their FBS.

As this study reveals a preliminary investigation of SMEs’
Franchise Business in the context of EEC, there are two main
limitations. First, it is the restriction of time and cost. Data collection
is conducted only on the 3-major provinces in EEC and on-site
questionnaire collection is performed over a 3-month period from
January to March in 2020 during the COVID-19 outbreak. It would
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imply that the generalizability of this study result is potentially
limited due to the longitudinal data collection is unable. Second, as
these SMEs are running in different franchise businesses and
contexts, their business management might be in different
approaches contributing to overall business performance. As such,
the future study is encouraged to focus on each type of franchise

business and further relevant variables in enhancing FBS.
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RESEARCH ARTICLE

The Effects of Servicescape in Non-Franchise Coffee
Shops Influencing on Consumers’ Behavioral Intention

to Use Services with Mediator Variables
Thitaree Sirimongkol

Abstract

The purposes of this study were to study the relationship
between servicescape and behavioral intention to use services by
having store image and satisfaction as mediated variables and to
study a relationship between store image and satisfaction. The study
is a quantitative study that employed a questionnaire to collect data
from 402 samples selected by convenience sampling. A structural
equation model is used to analyze the data. The model had
goodness-of-fit with the empirical data which considered the value
of ¥* = 102.621, df = 102.621, P-value = .153, y*/df = 1.153, GFl = 971,
AGFI = 951, CFl = .998, RMSEA = .020, and RMR = .006. The results
showed that servicescape influences behavioral intention to use
services by having store image and satisfaction as mediated
variables. Also, store image impacts satisfaction. The research results
are consistent with the model of the environment influencing
responses via organism, which demonstrates that servicescape does

not directly affect behavioral intention to use services but affect it
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indirectly via store image and satisfaction. Additionally, store image
impacts satisfaction before impacting on behavioral intention. The
research results are beneficial to new and existing coffee shop
entrepreneurs, who desire to arrange appropriated servicescape with
available resources in order to meet target market expectations.
Nevertheless, if entrepreneurs desire to have consumers’ behavioral
intention, they may create store image together with customer

satisfaction.

Keywords: Servicescape, Store Image, Satisfaction, Behavioral

Intention to Use Services, Non-Franchise Coffee Shops
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4. Mmydaszvidaya

ANSAATILIAUNTLTILATIAS19F NS UNAFBUANUFUNUS
serimkUsiazaaeuaUnaunfuvedlunaiuleyaaUsyding

NAN3IVY

1. wan1sAnwinudn nquiiededriulngidumandgs Jony
s¥mI 31-45 T Ssgaunsfnwseauligeng 91uiu 193 au d9els
Aoweulnewaay 10,001-20,000 UM

2. HANIINAAOUANIIENITHANAUNUSTZNINNAILU DTy
111N71 2 @1 (Multicollinearity) laal4@1 Variance Inflation Factor
(VIF) lne3densiaaavaniiznsianduiusvesiiudsiunas fiauds
Sunansianun 13 fauds wud A VIF Sensewing 1.918 - 4.314 Fadien
#1031 10 vlildidndgymianiiensianduiusseninaduusdase
111N 2 1 (Saipattana & Piyapimonsit, 2004)

3, wamﬁwmzﬁaumﬂmaa%ﬁqQﬁﬁﬂﬁu%msﬁﬁmasiamm
filauansmginssunislduimsvesiuilna

nansiseilunaaunislassaiiegivimivinnsiidsaasie
ﬂ’mﬂiﬁgﬂﬁ]LLamWﬂaﬂiiﬂJmﬂ%u%ﬂﬁ%@dﬁuﬁﬂﬂﬁlﬁmﬂﬂia‘ULL‘U’Jﬁm
aonndesiutoyaiBsuszdng osnnanunaunduvedanaluning s
WU nsneaeulai-awnas (Chi-square) ldfTeddynisadnfisefu
0.05 (p = 0.153; » 0.05) lefv1saudwilfininunly .05 < p < 1.00
(Schermelleh-Engel & Moosbrugger, 2003) WU31 W1ULNEU9 A1 GFI =
0.971 Wefiasandwiifisimualy = 0.90 (Hooper, Coughlan, & Mullen,
2008) WUT1 KNS A1 AGFI = 0.951 wazidlefinnsandediitvunls
> 0.90 (Hooper et al,, 2008) Wu31 HIWNA A1 CFl = 0.998 Wefansan
Filfidmualy > 0.95 (Hu & Bentler, 1999) Wudn H1UNA A1 RMR =
0.006 efiansandadfidnualifinsiiandalng o (Schermelleh-
Engel & Moosbrugger, 2003) U731 H1ULAME LagAT RMSEA = 0.020
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Wenasandeiinamuali < 0.08 (Hooper et al, 2008) WU WIULAI

wena NG fufl CMIN/DF fiduinfu 1.153 §a1ndn 2 (Schermelleh-
Engel & Moosbrugger, 2003) U1 f1wNeu9t AenusInglunIng 2
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4. wan15ATERdnsnadeanvanelulunaaunisiaseasng
pivimdusmMsndmarennuadananmgnssunisiduinsvesiuslan

AN579fi 1
Wan 1 inTIzvionsnaItva g elulinaaunislasiaig
FauUsme
faudsna  BnSwa  Servicescape Store Satisfaction
Image
Store DE 0.936* 0.000 0.000
Image IE 0.000 0.000 0.000
TE 0.936* 0.000 0.000
Satisfaction DE 0.364* 0.603* 0.000
IE 0.564* 0.000 0.000
TE 0.927* 0.603* 0.000
Behavioral DE -0.139 0.485% 0.593*
Intention IE 1.004* 0.357* 0.000
TE 0.865* 0.842* 0.593*
R® 0.869

wa7g499): DE nuneie Direct Effect, IE uneis Indirect Effect, TE gt
Total Effect

INAITIW 1 WU WANITIATIBNENALTE el
aunislaseasigiviadusnsndmadieniundlanansngfinssunisly
UIN503HUs LA wudn Qiivimdusnisiansnasrennanuaiveaium

88



The Effects of Servicescape in Non-Franchise Coffee Shops

Songklanakarin Journal Influencing on Consumers’ Behavioral Intention
of Management Sciences to Use Services with Mediator Variables
Vol.39 No.2 July - December 2022 Thitaree Sirimongkol

a |

wazAUianela nmanvalresiumnazauiianelalidvznaseay
delauanamgAnssunisliuing nwdnualvesiudiisninadeninu
flanela uazndmivimsliiavsnamanssionrudslauanmnfingsu
nskdusnIg

HANSMIANUFITUS AU Qlivimdusnsiianuduiug
Beanmaganudslauanangingsunsliuinisiissdutudndymsads
0.05 (P < 0.05) HAMUFURUTVIUIN HANITHAUIFILUUTIABIITIAY
U3nsiidwaemuidananamginssumsliuinisvesiuilaaiiam
donnnesiudayalisusedny danuanunsalunisnensallaseauiuag
Dufivensy viedl 1desanddranduiusnvguiidans (R2) iy
0.869 visoRnilusonar 86.9 (0.869 x 100) Fefiedaudiovay 75 Fuly
(Hair, Ringle, & Sarstedt, 2013)

5. N3z uduiuysdunatan ndnuaivead ud
lagnanN13ves Baron and Kenny (1986) wuin ilvimiuinisilsnswa
pgsiddAyN1saifden I NaNwalve s 1UAT (B = 0.853, p < 0.05)
andnwaivesiudidnsnastellTeddymeadiseaunilodns
neANTINNTLYUING (B = 0.839, p < 0.05) YiViFUINTBNSNADENS
ﬁﬁséwﬁmmaﬁaﬁamm&u’ﬂmLLaquaﬂiimmﬂ%%ms (B =0.784,
b < 0.05) uaziilethamdnualvesiuf i mmsieszsideya wui
AU (B) Srnanategrefitudrfyn1eadn (B = 0.254, p < 0.05) iile
Wisuidisufuanuinseninsgiivimiuinistuaudilanansmg i nss
MskiuUsMS (B = 0.784, p < 0.05) kA1 MwanwalvessuATufi s
Aunanafifianswausdusiodauusau (Partial Mediator)

a & 2w & ~ )
6. NFATITIANUTUTILUTAUNaANLTanela nenannis
494 Baron and Kenny (1986) naus1n))31 gilvimiuin1siisnsnasgnedl

o w

HodrAgynisadfdaninuianala (B = 0.849, p < 0.05) AuTanela
Tdvsnasgnlineddgyniadifideniudslananangfinssunisldusnig
(B = 0.866, p < 0.05) ilvirtiuIn1siBNTNAang 19l Td1AyN19aTA
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sonusilananamninssunisliuing (B = 0.784, p < 0.05) uazidioth
AnuianelaitiunTiiasendeya nudn Anun (B) IAranategng
HdpdnAgynieana (B = 0.175, p < 0.05) waziflowssuiisuiuaugn
iz‘mfNgﬁﬁﬂﬁu’%miﬁ’ummé’ﬂ%LLaquﬁmiumﬂ%’ﬁmi (B = 0.784,
b < 0.05) wanein avufanelaifudiuusAunansfifidBninavisdsu
pofwlsnu (Partial Mediator)

djUuarafusenansIvY
Twnaaunislassadegiimiuinisfidmaroanudslauans
wgAnssumslivinisvesuilnnaenadosiuteyaidasedng ilesan
ANUNaunauveslunalunIngIn wudl nManaaeuAlbalawals (Chi-
Square) L WedAyn1ead@fisz sy 0.05 (p = 0.153; = 0.05) Fafu
ndnnasiiivualy Wefiorsandviidmunly wuin dviinadalédud
GFI = 0.971, AGFI = 0.951, CFl = 0.998, RMR = 0.006 k8¢ RMSEA =
0.020 Wuinausifitsualy wenandssid CMIN/DF fauviafy 1.153
Fatfornin 2 Jeagulédn Tumaaunislassadragiivimivdnnsiidenasie
anuslauaninginssunisldvinisvesfuilaafildannsouuuain
fanunaunfuiuteyadisusedng
RVFIUINSHBVENABIUINARNINAN ¥aIYRITIWAIADAAREY
furamTITeves Ryu et al. (2012) iwuin Aunmdswadeumameanin
dsmadanndnuaivesiuemsluandgeinsng s9uMs Duma et al.
(2015) Anu3n drudsznevvesgiiimiuinisdinasien ndnually
amsalugsialsausy esangivimivinisiiesdusznounielu o1
n1IANUAS N1T8NKULUAZNITTANLT TaTegaute WHudu eduilaa
THlunsfinnudenindnuaivesdudiliusnseig
givieniuinslddssanenssdennudslauansngfingsunsld
UTN159095USIAA dAAaBIUIedIuiUNANITIT8Y83 Ong and Yap
(2017) fiwu givimiuinsluifivnadany wagifmedaydnuaimadaes
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lzjeimaﬁiamwmzﬂaLLaquﬁﬂismaaﬁﬁim saenadosiulimg
ﬁaLL’Jmé’amﬁdma@iamimauauaqchums%’ui (S-O-R) Y84 Mehrabian
and Russell (1974, cited in Donovan & Rossiter, 1982) #ina@1231 &49
nszdu (Stimul) Tudnwuzvosdanindonszdinadonginssunis
mauaum (Response lﬁﬂmamam“uumsﬂivLmumamiim (Organism)
Aunans thumsneaudn nddiinisda giivimiuinsia uiguilae
Laifinnsuseiiunanissus Quﬂmmglumqummimmimauauaﬂ,m g
ivmduIn1sianinalduindemuiianela aennfesiu
HaN15398784 Ing et al. (2020) finui1 ussEINIAvEURIMSIUINTS
Wuguwuudinananuiianelavesgnd 5911 Batoue, Iranmanesh,
Mustafa, Nikbin, and Ping (2020) finuin ENmIUIATdeNasonIy
fanalalugivirtuinisvesauudu LﬁmmmﬁaﬁﬁiﬂﬂL‘i’J’mﬂﬁi’fﬂﬁﬁﬂﬁ

dldd

U3NM3T09 AN uagnuAUNTIIRNUAIILAR Tnnsanedeiufiutuen
fufisgwinminauuazgndnegrsdniaudoudsnalignAuinausdn
lLigasauaziinnranieunans Fsaziluganuiianelavesgninludiae
andnveivesiudisninadansomiunilauanamginssy
mslHuinsvesuilnaaonadesiunanisideves Wang (2019) finuin
AndnuaivesuidmatenuinAvesiuduan ewhemniudn
donmdnualvesiuffanunsnazsiounnudusinuvesgnantvine
#idussned gnéndemifnaudslauansmginssumslduinisluiiuan
1 079 AuAtlate wagnsuuziide sy
ANENBAVRISUATBNENATIVINFIBAUTINELY donrdes
furan3deued Irfan et al. (2019) Ainuin nMwdnwalvesiufdmwasie
muitanelavesiuduansuiadniazuuianans esainminiiudndl
amdnualiinssmufignéndeanisuazannsaagiiounuidudnuves
andleidueened gnéndemAnmuianslaluiian
anufanelaidnsnalauandeanusdlauanmginssunisld
Usnsvesuilanaenadesiu Lee and Kim (2018) finudn ansdianela
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damaiauandenrmdniuaznislden uay Cakici et al. (2019) finudn
nsfuianufisneladmasienuddlanduanléuiniser iesanmn
dustaatinadufianalalunisldusnisaniiumdeudanalvguilang
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amdnwalveshuddusiudsiunansserinegimivimsuas
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al. (2015) fiwuin esduszneunivimivinisdmadenmssuinmanvally
AT Vauzdigiunssuinmanvallunnsiudwasenisueniinse
Unnuagnanduanlduinislsaususy ilesnnglivirmivimsdaadaliiia
andnualvesiud wazmnaiwdnualvesirudndulumudignéd
doamsrzdmalifuilaafnanuidasansginssunisliuinisluiian

anudisnelaifudiuusdunarssgninegiviaiuinisuay
arwddlanansnginssunisliuinisvesiuilng aenadesfu Batoue
et al. (2020) Anuin giiffeiuinnsdsnanennudfisnelavesfuinns
Tuvauzideiuanuiianelavesusnisdamasionisuenuindeunuagnis
nduilduinsaundue iesanminfruidaligivimiuinising
AINAUABINITYDIANAT gnAntasinAuienela duazilugaiy
Filauanswgnssumsliuimsluiian

PnuaMITedanaaguladn giviedusnislddaninanians
sopusdlauanmginssunsliuing uriidniwamsdeusaaiusila
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RESEARCH ARTICLE

The Travel Behavior of Elderly in Songkhla

Suttaya Somsuk’

Abstract

This research was conducted to investigate the travel
behavior of the senior inhabitants residing in Songkhla, the marketing
factors affecting senior travelers, and the relationship between
demographic characteristics and marketing factors affecting senior
travelers. Quota sampling was employed; the senior inhabitants
from all the districts in the province were proportionally chosen and
the total number was 400. The instrument used was questionnaire.
Statistical tools employed were frequency, percentage and mean.
The hypothesis was tested using t, f and Eta measures. The findings
revealed that most senior inhabitants enjoyed going to the beach
with their spouses. During long holidays, they went on a vacation by
making arrangements themselves but without itineraries. They spent
2-3 days traveling by using their own vehicles. They received travel
information from their family members. In addition, they spent
5,001-10,000 baht per trip. They only stayed at 4-star or higher
hotels. In terms of dining experience, they chose spacious
restaurants with good atmosphere. These senior inhabitants went

on a vacation 3-5 times per year. The marketing factor that

! Assistant Professor, Faculty of Business Administration, Rajamangala University of Technology
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influenced their behavior the most was the product. After the
hypothesis was tested, it was found that the marketing factor that
made the highest impact was the district in which they lived. For
this reason, to promote tourism among senior inhabitants, the
product should be in the form of beach vacation for couples.
Additionally, 7'Ps should be implemented in Na Mom District while
promotion strategy should be adopted in Hat Yai District.

Keywords: Travel Behavior, Elderly, Marketing Mix

104



Songklanakarin Journal

of Management Sciences The Travel Behavior of Elderly in Songkhla
Vol.39 No.2 July - December 2022 Suttaya Somsuk
]
UNUI

msvieadiefianuddyiulssmalng mszadaneldsiuo
wnemautUssmanlaenasn dndiuseldannsuiievesinvieadien
ylnguasyInnalseimafnduiasay 18.25 vae GDP Usvimnelnglud
W.A. 2560 (Tatreviewmagaine, 2020) uazilsneldifinduod oo
yn¥ TaeTud w.e. 2560 Uszimelnedisgldanmsvieaiisryaruszanc
2.77 81uduUm veedisesay 10 9100 w.a. 2559 1Husiglaann
Tnviesdienynilve 9.6 wauduum venefidesas 6.2 9907 WA 2559
(Government Saving Bank, 2018) @susigldainnisveadiedlul n.e.
2561 Hlyar1nd1 3 a1ud1uuIm (Voice Online, 2019) uagilyas 30.1
Fruduum Tl we. 2562 Jsvenesdosay 2.37 aanl wa. 2561 o
Husreldannmsvienfisnmelulsemaveswilneyad 10.8 dudu
U iingudesas 1.18 910U n.d. 2561 (Thai News Agency, 2020)
aeliuuafnezudalnouaus (Amazing Thailand) Tnenisusudndiu
tnvleaiisrseniadiesvdnuazifiossedlifinuauqatu (Prachachat,
2019) MmsvieadianssUszmnelngldmmundmaneseglalul wea. 2563
§ruu 3.178 Fuduum mndnvieiiedinwnd Siuau 2.431 drudu
U warantnvieaiisaralnesiuiu 1.287 d1uduuiv neusiu
Jaqtulstmelneiiudngyadanugats (Aged Society) 1daudd w.a.
2543 - 2504 fg Sdnduuszrngeny 60 ViulU wnndrfesar 10 o9
Usgmnsviavmn fgeengduaundt 12 &ueu Tud we. 2563 (Foundation
for Older Persons’ Development, 2015) Uszanad 14.6 anuaulud w.e.
2567 (Kasikornbank Research Center, 2018) LLaziwaazL‘ﬁﬂgjﬁ'ﬂﬂmqﬁﬁ
seaugngantul w.a. 2574 lnelidndiuninnitsesas 28 veUsevIng
Tuuszwa (Office of the National Economic and Social Development
Coundil, 2016) 91nA15UsEIUAAIAGIAUINTVB G0 8T H UL
WU ﬁmsl,ﬁ]'%zgl,auima&hwial,ﬁaﬂ Ingdyarinainuszuias 107,000
&ruvm Wl wa. 2561 wazvenesaiingusn 10% Tul wa. 2562

105



MSEATINYINNTIANTS

I P .
UMINYIQLEVAUATUNS waAnssunsvisaiigavasdgeisludminasvan
U7 39 atuil 2 nsngImu - §uIAN 2565 quisen auaw

(The Bangkok insight, 2019) aanaggsengvadlnedadunguidivuned
thaulavesvanegsie swdsgshalsusunaymsvieadion eanniinan
wnnidnvieniieriedu 4 uasdinumdeunneiiunisiu nsveadien
dwiuigeengiadudememsvieniisinaialu osanidunarnd
fnaunmuariiddsielunisvieniisrganiinansialy (nternational
Institute for Trade and Development, 2014) I%Lawwiumjm@:@ﬂmq
Silver Market Aa ngufgeogiifiongdaus 60 Yiuluiidquaind 1
aszuagiigugynansiu nquii¥nnsvieniisnandudisnaniifeans
Tduiederugalituiaies (Kaohoon, 2019) uaztinvtesileanguil
foufisauenggnia dnanlifumsiiumevieailen seuanuazmnaue
fiinagernvasnde shlriloniaaianeldanmsuinisdeimaiums
fifin onsuazaaaendugatumilufae (Vatichon, 2017) Tasnis
vieufleuinssmdlneilsvsdasiunsvioniiossduamnimniy
#281A3an15 Thailand Premium flsjsUgnnszuanisvioaiieavesngy
Haeongfifinislédnaiureudnags (The Bangkok Insight, 2019) Fsdanin
awandudminiasugiavulngiiseldainnisieuien 59,831.77
duun fisdudesar 101 anddeunti gudududu 4 vesnield
(Khoman, 2018) #iflaunndinlassiueglussduge deludrudsay
dawindon guan Inlauaziasugia (Noknoi & Boripunt, 2017) Jady
nauiifsiwalumsteiiunaul uazlul we. 2560 Mrusndmaasan
fnsifindaanuanansalunmsuwdedy Tngldfimsgauidnvioniiengy
faeengiifuthiduiingdu (Davison, 2018) Fefaninawwanidsuy
“amqﬁy’éu 195,539 AU (Songkhla Provincial Statistical Office, 2017)

MnAudIRYIeINTesfisvesiminasan §3dedsanla
AnwngAnssumavienievesigeieludminawan Anwidadenisnis

=D

AAIANISNRUNEIV0IaITe wazAUFURUSTENI1ednyaENI
Usgynsmansiuladenanisaananisvieuiievegeds lnedayaila

106



Songklanakarin Journal

of Management Sciences The Travel Behavior of Elderly in Songkhla
Vol.39 No.2 July - December 2022 Suttaya Somsuk

azilulsrlovidugsianisvieaiien lunisimuanagnininisnane
WinseiungAnssunsvisaigtvesgale

TngUIzaIRnUIdY
1. nwmgAnssunisviendieavesigeisludminasyan
2. Fnwtladenemsmainnisviendisavesigeisludminasan
3. AnwAnuduiusszninadnuaenslsznnsmansiviade
yamsnaamsvieadievesigeieluiminasan

VBULUANTITANEN

msﬂﬂwﬂumwmmqumﬂﬁumiwmwlawawam
Tudsinasaniifiongdous 60 Tuly Immqummsumiwmmm
vesffgety Yadonamsnainnisvieafisivesggeds uagainudusiug
sewisdnuauenaszanimanitutlademanisnaianisviesiieaves
Ageitludaminasan Tnefiudeyandasioarnynsnneludaninaa
mudndiuUszrng nusIUTINdeyase i oudanau - Sunau w.e.
2561

NUNIITIAUNTTULAT N MRETRq

noRnssuvasiuilag

AIUNGYHNNTTAIA AII1IAAIUVBINGANTTURUTIAA FiD
nsfnwiBn1sdente enldaud u3ns wwiAn vieUszaumsnl uas
A1UNElaINNSARAUlALaYAIINABINITVRIUARS NHUALLATBIANT
(Kotler & Keller, 2007; Kotler & Keller, 2012) #sanganssuguslna fe
SnBwaandsau MImaInLazanIUNIiidNanedniven uazdnina
MedAninenlnderasionisindulavesiuslaa (Peter & Donnelly, 2013)

nTAsgngAnssugusinalaglduuidinin 6W1iH lngnis
Ainsresiin (1) TasAenguitimane (Who) (2) fuilandeesls (What)

107



MSEATINYINNTIANTS

I P .
UMINYIQLEVAUATUNS waAnssunsvisaiigavasdgeisludminasvan
U7 39 atuil 2 nsngImu - §uIAN 2565 quisen auaw

(3) vlufede (Why) (@) Tasddausanlunisde (Whom) (5) Feidiolng
(When) (6) @a9luu (Where) wag (7) @oot13ls (How) waz1ulded
LAITDIRUNGANTINNITVIDILNYD

waRnssutinvieaiian

woAnssudnrieuiiendunisnserinlnesinvesiniesiion
liinsnsevhiiu dnvieafenasifndeliififnng vieauduardunn
nsnsgiiuldudelifenu fiftedsmevauesddladmilsluanimnnsal
TnengAnssunisuenvestinyieaiien (Tourist’s Overt Behaviour) tu
woRnssuigdudanslsiine drunginssuneluvetinvieailen (Tourist’s
Covert Behaviour) Wusuidniindnuazorsuaiiignauauegmeluas
fianuduiudiu lnengAnssunieluaziludidmuangfnssunisuen
L@uﬁau"tmiyj (Jarumilin, 2017)

nsAnwmgAnssuvesinveiisrazdagliidnlafsadedd
Svswaronsindulatieduduasuinisvestinvieadin 9aeliiAedes
aunsomvunanilunginssunsviesfisnvesinviesiigiludea
I¢ogegnies misaenndosiuauannolunmsneuaussvesgsna
nsvieafisrndety wazdiaunsanouaussfuauiesnIsves
tinvieadiealsilsinnian Uarumilin, 2017)

Jademenisaanaludrunisvieaiien

‘Iuﬁﬂuzmqmsma’1mﬁuqiﬁamiﬁmLﬁaﬁmﬁuqiﬁ%%mi
JededldnguidrulszaunianimaindniugsfiauinisdsUszneusieg
7°Ps fio (1) dundnsod AflsasiBoaieatuanuiidedes Ay
are971 AulaneY AINNTEaNNTANEYRIRINTSUYBSEIUTIiaLTiE/
7w Wdudu (2) drusian fifiseasiBeaierfuaniunis andivu
ANAINTIN SIATIEUALAZTeTisEaN o dauiiviendiey/diwn udu
(3) funsTnsviie AiliseaziBuniisatuaurainany AuEsean
59159891 UNSAARBLINYL/ATIIA AINUNAINMAEYDIYBINS

108



Songklanakarin Journal

of Management Sciences The Travel Behavior of Elderly in Songkhla
Vol.39 No.2 July - December 2022 Suttaya Somsuk

Tuns¥utrseiu Wudu (4) fumsdaaumanisean Aflseasiden
Aertuanumainvatsvesdedildlunislawan anudlunislideya
dansIn MITananssumumenia WWudu (5) MuanuaznianienIn
fifsasBuafsatuinaiing auazern aruni1awansvesitud
flnonsn Westn ufiindou 1udu (6) duyaains Aiflseaziden
Aeafussende 1159 N1UAINIE N13YRT ANNFTeaLEN i/
wiinauAliuinig (7) Frunseuaunis Afetestuduneunsliuims
AuazaIngIniy Msdnnstuinafiseanuanenialunisliuing
vJudu (Kotler & Keller, 2003)

nsmumuTInssuiiieatesut fnuidevanetuiinanids
noAnssuneadisn uarlademenisnaianisviesiion Téud euide
1309 Understanding Customer-customer Rapport in a Senior Group
Package Context (Hwang & Lee, 2019) fifnwansduiusiuinvoniien
Audy 9 lumsviesinuuuudiieinaiinivesinviesifieageenglulseme
nvald 9dTedes The Changing Travel Behavior of Austris’s Ageing
Population and its Impact on Tourism (Moller, Weiermair, &
Wintersberger, 2007) ifinwngAnssunmaiiumaieaiieafideuuuag
luvesuszrnsgeisluseandsuaznansenusenisvisiien 1uide
FesmgAnssumsviesiisudaunvasvesinviesiisismingfiaaunuas
Faminszoes vea Kakaew (2015) AdnwuAsafuinguszasdlunis
Humsvieadion f3amAunsieniion fildrudndulalunsveaiie
grunnuzlunisifuniesieniien Yasnarlunisiiunivieadien
elddnelunsreniiurazads shuagnsiuieldaeslunisvioniios
auduiussEniednuarnsssrnsmansiunginssunisvieadien
dunuitedemginssunmveadisivesinvieadiersminedumaly
Ussmanmaviedjuves Waewkaew (2014) fifnwifeiiuinguszasd
MaiAumavieaiien sregiianlunisieadien alddrglunisvieaiien
unasdeyalunisdndulavionilsn Franailunisiiumavieaiien §3au

109



MSEATINYINNTIANTS

I P .
UMINYIQLEVAUATUNS waAnssunsvisaiigavasdgeisludminasvan
U7 39 atuil 2 nsngImu - §uIAN 2565 quisen auaw

Aumne msdanismsvieadion wivuglumsifiunaieadien Jadema
nsnanafidavBnadenginssuniseadien uenaini falenitedes
nadnsude mssud fauai uasnginssunisviondsmanmiinaesdn
uzpuvasinviowdisdlneves Yooyong (2016) fidnwnienfudiulszay
ynansaann (7°Ps) uagasduseneulumsvieaiieon (5A) lunisisgalalit
dnvieadfisandunlduinisBnads uazauideues Meeso (2008) 1304
wgAnssunisdvAutoyanisviesiiivaniutesnisduimesidnves
tfnvieaiieavilne AdnvuAsfunsdududeyalunisvieadien {5
Aunievieailen wazdsnisdamsifiuniavionilen druauideves
Feongkeaw (2013) Boslladuiidsnasionisindulavieadiodlutasiungs
anduaninazfungareiosvesnuioriandungunnamiuas uaz
ATeves Matpol (2014) iFestladennismainfiidninasdonginssy
nsvisafisrUszmanmavesiuilanlulun ngamnamiuag Adny
Aearudadenianisnain (7°Ps) fdsnasdenisdndulavieaiisvesnu
Jovhens uazladersnsnannfiidninadengfnssunisvieadien
NnemATethesy Selsifnuidslajsdnuimginssunmsvieaiie
wazdademanisnainnisviesiiisnvestigeielulsemalneg i ek
ss@nvuigafuuvawioniioafivey Tnquszasdlunisvioniion i
Aumslunisvieadies msdnnisnsviesiien alddglunisviesidien
szeznalumsifiumaieadion srunmuzlunsviesiien undsdoya
fldlunisidenaniuiviesiioy Jademanismnann (7°Ps) mIvieaiiedves
Aeely uaranuduiussenindnyugnialssnnsaansiulady
yamsnaamsvieaiisvesigeieludminawan

WAiunIdY

nuATeTui U sAnsmavieaiiemesgetofiforedud 60
FulUludorinaswan InedSmsd1sn (Survey Method) uarlduuuaouany
(Questionnaires) uiasasiielunsifusiusiudoya

110



Songklanakarin Journal

of Management Sciences The Travel Behavior of Elderly in Songkhla
Vol.39 No.2 July - December 2022 Suttaya Somsuk

1. Uszansuasnisguinegng
Uszang fe fgedeiifiengiaud 60 Uuld Aendvegly
NNE1LNBYBITINTAAIAT T8 195,539 AU (Songkhla Provincial
Statistical Office, 2017) 198ANNUATUIAGIDL1IINNNTUTEUUAS DAY
NFUNTIVINUIUUTZAINT (Pongwichai, 2008) 41131 400 AU Lﬁumieju
AI9ENULUUNITAIUUALAIAT (Quota Sampling) AudadIUUIZYINT
Tuusiazngusnne deiieldulmmmusiusiaznga (Pongwichai, 2015)

2. \3asfiauaznisasradauiadesiiefildlunisise

nsidpillduuvasunnluniafivioys Tnsutadu 3 dau
fie (1) foyansuszvnsmans (2) ngAnssunisieailsavesggede
(3) {]ﬁamqmsmamﬁﬁmaﬁamiﬁmﬁﬂmaqLﬁaaﬁuaqcliqﬁa d1uns
yvEeuId sl aziiunInT IR UAMANYRIYARN NN Ty
NANTAAIATIUIU 3 YU FIUN1TATIVFOUANNATY (Validity) Tagld
n1sMAAITSendn “ArduUszanivesnitudsnades” (Index of
Concordance = 100) léigwiriu 1.00 Ssnunefisdrounndenssniy
ilovn uazasraaeuamUndofio (Reliability) Fefidoazldi3n13in
augdenadeasniglu (Interal Consistency) Taan1smiAiaI1uLdosiy
#218339849 Cronbach’s Alpha Taefidaruideduivinfu 0.845

(%

Fovneha Aanuveliuvennseoagluseduia (Pongwichai, 2008)

¢ v

Mglun1sImsizvivaya

v

3. st

afaflflumsiinszsiteya Ae

3.1 afiAlTswssan (Descriptive Statistics) MF3seldAnsouay
(Percentage) uazAmi (Frequency) lumsesunedoyamsusznnsmand
uazdeyanginssunisvionilsrvestgels dmiunisesuredeyatlade
nensnaansvesisvesigeis liriads (Mean)

3.2 afif@eoyuu (Inferential Statistics) 1¥lun1snaaauy

ANudNTusTEninadeyadnuurUszynsmaniiudadeninisnain

111



MSEATINYINNTIANTS

I P .
UMINYIQLEVAUATUNS waAnssunsvisaiigavasdgeisludminasvan
U7 39 atuil 2 nsngImu - §uIAN 2565 quisen auaw

msvieafitvesgels 1¥38mmasourndsveusiazngy Tneldrana t
d1USun1TnndauAuduNUsIEuILnAfudatenIanITRaInnIg
vieaieavegely drufuusdunsusznnsmaninaaouanuduiug
1AEABINIUNITNAEDUAIANNLUTUTIUABUIYINAUKST DL 81A1AINM
LT RuansanaaeuAadsuiaznguituanaatuniolyl
lagldrana F usoiAaiauulsusiuaesiwdsidwiniuazldmaia
Welch lumsnagouatadsesusaznguiuaniaiunield (Pongwichai
2015; Wanichbancha, 2008) ?5@5’1?1'7LQ?ﬁIEJLLGiaBﬂEjiJLLmﬂGiNﬁu AU
FLUsTANENRUS AU 1A8ALADIARBUNITUIAVDIAITUEUNUS
Tneldanadn Eta esandunsmegeumuduiusseninsansiaus
Afuusfmidaduduusnguuazdnduvsuidadudiuusuiuim
(Pongwichai, 2015; Wanichbancha, 2008) 11ilaa1uduiusluszaula
Fadnan Eta fiandosnimviowiadu 0.30 wlain Senuduiuslusydusi
91A198581I19 0.30 - 0.50 wiadn TanuduiusluszAuUiunans uag
ummﬂmw 0.50 - 0.70 wlan umflmamwuﬁsmuaa (Pongwichai, 2015)
WS IINTURDIMAEUADAALLANAIYDIARAELAAY A 911N
wUsUs1InAuagleaia Least-Significant Different (LSD) wagnA1A13l
wUsUT LU uaLldat®d Games-Howell (Wanichbancha, 2015)

HaN13398
a o 1 [ 1 ¥ 1 [ [
Ha91INNTIdeLUseanu 4 du laun (1) anwasdssansenans
(2) npAnssunviesigtvesgeisludiminaswan (3) Jadenienisnana
n1svieaiigrvedaeioludiminasuar uaz (4) anuduiussening
anwagdseynsenanitudadeninisaainnisviesiiervesgeisly
Janinaaan lnedlseazidennil

112



Songklanakarin Journal

of Management Sciences The Travel Behavior of Elderly in Songkhla
Vol.39 No.2 July - December 2022 Suttaya Somsuk

1. anwazUszanIAEns

doyani1auseyinsatansvosgasivludaninasvan
Uszneuse §geiediflonyssning 60 - 65 U Sevar 46.50 81g3zwing
66-70 U Sowaz 46.75 uazengunnni 70 U Sevay 6.75 Wunane Sovaz
46.00 uazinAn Seuaz 54.00 Usenaue1Tngsnadiusm Jeuas 23.00
#1519n150ungy Fovaz 10.75 ninauuien/gninetiasn Sevas
25.75 Sufraial Sesar 28.25 visea Sewaz 3.75 nwnInssy ovax
7.75 uazdu 9 Jevaz 0.75 dusziunsAnuvesgeisaunsdnunly
szAuUsTaNfny Sovaz 18.25 szaudssufinwinoudu Sevaz 4.50
szAudseufnuinoulats Sevay 6.00 szaulsznaleUnsivdn Sovas
9.25 izﬁuﬂizmﬂﬁaﬂ’mﬁmﬁw%y’uqq Jowaz 9.00 s¥AUUTYYNT Sovay
50.00 wawganinseaulIaeyns Seeaz 3.00 szausldsiingy 5,000
U Seway 0.75 H51elAs81319 5,001-10,000 UM 5e8ay 20.75 s7ela
10,001 - 20,000 U F9eaz 60.50 518ld531319 20,001 - 30,000 UM
Teway 16.25 uars1glauinnida 30,000 vn Sesay 1.70 e1deuegly
g1LnoLiled Sovaz 13.00 sLnennlue Se8az 26.00 81LnoUINNON
Sowaz 2.00 81LN0dzIA Sovaz 7.25 81nanasstaslls Sesaz 2.00

Y v ¥

UNOUNTI Seuay 4.50 81NN Sesay 4.75 snedsUndee Seuay
4.00 91LNPATUE Sovay 7.25 91Lneselun Souay 6.50 BLNDEINUAT
Jeway 6.25 dunenseuadus fevaz 1.75 swneadiansy fevay 4.00
sunemuiles fevag 3.00 Sunounna Fosar 2.00 Suneinni fevas

5.00

2. waAnssumsviaaiiiervasgetelusminasuan
Tumsthiauenginssumsiesiisrvesigeisludminasan
{Afvasiaue 3 dduiifidsnniignnnunlumdes il
wanssuMsveafisIvesigsiodureumsiiiimzia Sevaz

33.00 Unn Joway 18.25 waviigdinie fegay 13.50 lasudaya

113



MSEATINYINNTIANTS

I P .
UMINYIQLEVAUATUNS waAnssunsvisaiigavasdgeisludminasvan
U7 39 atuil 2 nsngImu - §uIAN 2565 quisen auaw

LYAIVIDUNYIINATOUATY 5088 75.25 NNDU S88aL 67.50 910

a

USENLen Sevay 56.50 F9liin15119wNUa9INTN Se8ay 52.00

1

fgeToiiunaieniirlufuanil/nssen Sevaz 30.75 Wiugndiides

1

088y 27.75 IUﬂULW@u I08RY 27.25 ’Jﬁﬂ'ﬁm‘u‘lmﬂ‘l/]@\‘]LV]EJ’JSUENNﬁ\‘i’JE’J
A ’i]ﬂﬂ’]iﬂ’]iVlENWIEJ’JWJEJGWL’@ﬂ Souay 75.25 GUE]UiﬂWiﬂ’ﬁVlENLVIEJ’Jf\]'m

)y

‘Ui‘H‘VlU’]LVIEJ’J Seag 23.00 Iﬂ&ﬂf(ﬁ%EJ%L’Jﬁ']sLuﬂ'ﬁVIENW]EJ’JﬂNaS 2-3 U

1

Speay 68.00 AT9AY 4 - 5 YU Segay 21.75 ASIay 1 Ju Seway 10.00

(%

a \ o ' ) oA v Y]
QQQ’JULWU‘V]'N‘V]E]QLWU?IU%?Q?UW&!@@@Lua\ﬁiaﬁlag 43.50 ’JH‘VIE{W

€

[y}

gnéduavi Seuag 38.50 Tungameania Sosar 8.00 NTHUNIVIDLNEN

q
£

vosgeeltsnsuddmindueunivus fovas 67.00 ndesiu Jovay
13.50 s0lngans Sovay 11.50 Minlunsviesievesgels Ao Tsausw/
3a09n 4 antuld Seway 67.30 Trugd/Truiieou Sewaz 15.50
thusindaud Sovag 5.50 lusgninsifiuneviendienvesdgeioiden
Futsgmuemnsnnaiues/Suemslails Seeaz 93.50 Muan
Ao s/Suemsiildfuanuiion Sevaz 84 muluiniitu/iu
avenndle Sovay 34.25 fasfodnilvgiialddelunmsviondiouazads
5,001 - 10,000 U ¥aeag 64.00 A¥saz 3,001 - 5,000 UM Fouaz 27.75
a¥tar 10,001 - 20,000 U Fowar 8.00 fgsTodndlunRumavioniien
Taz 3 - 5 %1 $owaz 70.75 wnnnd 5 e Sosas 19.25 wazind 3 ads
Yovar 10.00 uaznuidedanuinggeiolidouaunaisniioafiiay

17

3988 63.50

[

3. Jademenisnannnisvisaiietvesdgede
Jadensniseaianisveiiervesdasioludininasvan
UsENaumie 7 91U Aen131e9 1

114



Songklanakarin Journal

of Management Sciences The Travel Behavior of Elderly in Songkhla
Vol.39 No.2 July - December 2022 Suttaya Somsuk
A58 1
JasemnsmaInnIsvisaiieavesugesy
Tademensnana Aade szAUAINARLTY
AUNERS U 4.68 1niign
ATUTIAN 4.19 hy
AUNFINTINUY 4.36 1niign
AUNSEIESHNIIAAIN 4.47 1niign
AUANYUENINEAIN 4.21 wniian
AUYADINS 4.28 Wniign
AIUNTEUIUNTT 4.25 wniign
Tadgnenisnann 4.35 1niign
HgeiefimnudAniuifsafudadenianisaainnisveaiien
nnduluszduanniiga ferade 4.35 sndusnusaieglusyiuin

4. pnudunussenineanvazdszvinsaansiudadenianis
aann1svieaiigtvesgeielusminasuan
mMsmanuduiusliiinmmeaouradeveausazngy Tagld
Madid t dwdumsveaeunuduiusszriamadiuiadenisnisnaind
dsnasiomsinaulavieaiievedgele drududsdumsUssninsemans
nageuANdNTuSiagldr1atia F viseradia Welch Tummageuniy
uansnsweaAede SednAaAsusiaznauuaniety Jumneia fuust
ANUFuTuSiY IngavdemageunvuIavesnuduus lagldada Eta
mé’amﬂﬁuﬁaﬁaqwﬂaauaaammLLG}ﬂﬁhwaamLaﬁaLMaz@: a1AIAY
wUsUTInAuarleana Least-Significant Different (LSD) WatnA1A2M3
wUsUsulivinduazldadi Games-Howell (Wanichbancha, 2008)
swazidundil

115



MSEATINYINNTIANTS

I P .
UMINYIQLEVAUATUNS waAnssunsvisaiigavasdgeisludminasvan
U7 39 atuil 2 nsngImu - §uIAN 2565 quisen auaw

A9 2
KANTTNATOUAIIUGUNUS S NIINANUT 999N 159A 19N 1TV D187
VENABARES

Levene’s Test for  t-test for Equality of Means

Equality of
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F Sig. t Df p-value
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RESEARCH ARTICLE

A Segmentation of Senior Tourists: An Approach to
the Senior Tourist Profile

Siripen Dabphet’

Abstract

The senior travel market has become an increasingly
important area for Thailand’s tourism industry. However, the
industries are facing difficulties in understanding their travel related-
behaviour and motivations to travel. The purpose of this study aims
to segment senior tourists by means of using socio-demographic
variables, motivation and travel characteristics. Two analysis
techniques, the factor analysis and a two-stage cluster analysis were
used. The results, based on a convenience sample of 400 senior
tourists visiting the Lower Northern 1 region, indicated four market
segments according to the behavioural variables analysed:
Relationship Travellers, Explore and Relaxation Seekers, Health
Travellers and Escapists, that allow tourism marketers and industry
practitioners to develop suitable tourism products and services for
senior tourists. Moreover, tourism destinations featuring specific
activities can use the senior tourism profiles developed in this
research to promote travel experiences that will encourage senior
tourists to participate in travel activities.

Keywords: Senior Tourists, Travel Motivation, Socio-Demographic,
Travel Characteristics, Tourist Segmentation
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fwalan wysysal z{[w&l gnsAng Lazan avinag 80 AW 39U 400 AU
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fumeud 2 \Fonnduinegsnutianzas fe ugdifiongdoud
55 YUl wasfuiildlferdueglunduiminniamilonsudns 1 lned
nsldsrandosdiu (Screening Questions) lunisaeuniuiAeafueny
wagnfiduiielildngusiessinsafuinasiidivun Tneidunsiv
foyauuvazanluumamieaiisvosusiazimia

w3eadiofldlunisdnuiaded Tdun wuuasuauaAni
FWau121nn15ANwIvesTnITIN1TRa18vu (Alén, Juan Luis, &
Dominguez, 2017; Otoo & Kim, 2018; Prayag, 2012; Sangpikul, 2008)
Tnguvaludnuaugsznnsmans wssgalalunisidumng uazdnwaenis
Wune wagladruuvasuniuluuantiiunguiegnadiuiu 30 ya
ilenageunNaNysaiveUAB UNLLATNATILFIT AR LTS
TneABduuszanssain (L - Coefficient) FaAauidesiuvesiuvasuny
winfu 0.78 uansindedanudedieldfuihuvuasunaluuanlsifungy
Ageialy

Tumsinneitoyaudadu 2 fuseu 1dun dunouusnifunis
Aaentade (Factor Analysis) MgmAlANITIATIZHDIAUIENBUNAN
(Principal Components Analysis) Lﬁaamﬁ’m’mﬁaLLﬂﬂma%’ﬂmjmﬁ’sLL‘Us
ussgslalumsvieaiiensiuau 25 fuus wazAanssunisviesileniianla
w19 fuds WWdhwutade 10 Jads Tnganunsaesureannuiuuys
Tudoyald 68.67% (Hosnusdonuluusagdle uarfanssuviadiond
Agame Juvdedeyaiiiluldlunsdanguifios 376 deen9) uazih
Hadeiis 10 Jade indanguiinvioniiendaes Two Step Cluster Analysis
Tneld Akaike’s Information Criterion utnausilunisdnngu lasuau
naufmangauiaay 4 ngu lunsiedenduuesinviosiirgeeigiuan
nuse9alalunisiAun1amun1sAnw1ves Shavanddasht (2018) uay
Ward (2014) flsannussgslalumsidiumadunauadidglunsha
drlainmglayeaaiafunisvieadies sausdaduvselenilunns
AANTsaINgAnITuN e fievesinviouiien
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WNEN13738

lun1sduundszinninviesiigraongvesnguiminniamie
AauaNN 1 AnanvaedsyInsaans 13e3dla Lasdnuazn1sAung
anunsoutieanidu 4 ngu dmswieluil

M13199 1
anvUsyrINIAmIansvealnyaneigiely

nauase  nquindsiakar  ngush .

) o o e o nauwanwil
Variable AVIUAUNUS  WANUINITNANDU GRELRI
(n=113) (n=119) (n =90) (n=54)
e
Y8 45.15% 38.70% 46.70% 38.90%
N 54.90% 61.30% 53.30% 61.10%
218
55-60 U 34.50% 45.40% 42.20% 44.40%
61-651 35.40% 33.60% 31.10% 20.40%
66-707 11.50% 8.40% 14.40% 11.10%
71-751 13.30% 9.20% 4.40% 5.60%
76 ?J‘ﬁulﬂ 5.30% 3.40% 5.60% 18.50%
A0TUNINNITNIUY
InSe 13.30% 14.30% 17.80% 5.60%
791U 44.20% 46.20% 47.80% 44.40%
Tullgivieu 42.50% 38.70% 34.40% 50.00%
SEAUASANE
Uszau@nw 68.10% 59.70% 54.40% 61.10%
fseum 12.40% 9.20% 14.40% 9.30%
fsuuvany/Ua. 4.40% 12.60% 3.30% 11.10%
auUSaa /. 7.10% 5.20% 6.70% 7.40%
USayni 5.30% 10.90% 16.70% 3.70%
ganTye1es 0.00% 0.80% 3.40% 0.00%
Tullgdnw 0.90% 0.80% 0.00% 7.40%
s1eldfeiiou
5,000 v vﬁasﬁ"mdw 32.70% 18.50% 30.00% 53.70%
5,001 - 10,000 v 27.40% 18.50% 35.60% 13.00%
10,001 - 15,000 U 16.80% 35.30% 10.00% 9.30%
15,001 - 20,000 UM 13.30% 16.80% 7.80% 3.70%
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nsuusnguiinvieaiisageeny
Nndeyadrudrvasinvioniien

P

ALNWEY AULNWYT

a
A1519N 1
'Y & o P '
anNwaleUszyINIAIanTYeNUnYeug1g9e¢ (99)
nauas ngutindsianay ngusn Coa A
. v o e o NYURANNU
Variable ANUAUNUS  LAWNWINITNNHNDOU G :
(n=113) (n=119) (n =90) (n = 54)
20,001 - 30,000 UM 7.10% 7.60% 11.10% 11.10%
30,001 - 40,000 UM 0.90% 0.80% 3.30% 0.00%
17An31 40,000 UM 0.00% 0.80% 1.10% 1.90%
laifisnele 0.00% 0.00% 0.00% 7.30%

mging: sarndaildumudnuuinveaneinunngavesusiazngs

A13197 2
anvYaYNITAUN YRN8
naNas nautngdIaay nausn D ma
Variable N ) .y ' naunannu
ANUALTUS  wEasiineey guam
(n=113) (n=119) (n =90) (n = 54)
NS MIRATMAY
Tallgnaumu 44.20% 47.90% 20.00% 48.10%
Uszana 1 - 2 &Uansi 50.40% 41.20% 58.90% 40.70%
Foust 2 A - 1 iitou 4.50% 10.10% 18.90% 9.30%
uvastaa
aaumwﬁa;&ammﬁau/mﬁm 8.80% 21.00% 13.30% 5.60%
Uszaunsaldiugn 69.00% 54.60% 57.80% 75.90%
ResodouauNUSEi e 0.00% 0.80% 1.10% 0.00%
gonlawamiede 3.50% 1.70% 8.90% 0.00%
pandumesiin 7.20% 6.80% 10.00% 3.70%
fuddeyanisvisaiion 0.00% 1.70% 4.50% 1.80%
ldldmdoya 11.50% 12.60% 330%  11.10%
H32LLAUNS
1AULAEYY 7.10% 35.00% 5.60% 7.80%
ATOUATY 87.60% 49.00% 84.40% 75.90%
Lﬁau 3.60% 13.50% 6.70% 11.10%
Su‘] 0.80% 1.70% 1.10% 3.70%
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MIN 2

anvyMITAUN19YeInYiaaleIgieTe (sa)

nguae  ngudndsiauas ngush ‘

Variable v o . ngumanui
ANUANTUS  waINSHnEeY  aunm
(n=113) (n=119) (n =90) (n =54)
duaudFuLfiung
1-5auU 94.70% 84.90% 91.10% 81.50%
6-10 AU 5.30% 11.80% 7.80% 7.40%
11-15au 0.00% 1.70% 0.00% 5.60%
1NN 15 AU 0.00% 0.80% 0.00% 3.70%
Snnuuraudien
1-2%u 79.60% 15.20% 63.30% 81.50%
3-4% 18.60% 83.20% 34.50% 16.70%
5-69u 0.90% 0.80% 1.10% 1.80%
nIWNASAY
sin 65.50% 53.80% 65.60% 42.60%
laisin 33.60% 44.50% 33.30% 55.60%
Uspuaniifnusy
Tsausy 8.80% 14.30% 11.10% 40.50%
EGRLL 16.80% 69.70% 20.00% 7.40%
thugiAdfiou 70.90% 14.30% 67.80%  43.50%
msdansnsvieiien
Wiees 99.10% 92.40% 90.00%  83.30%
wiiaLng 0.90% 6.70% 7.70% 14.80%
M ugluNSAUNIg
SapUAEIUR 89.40% 79.80% 8330%  77.80%
INETITUL 5.30% 5.90% 8.90% 14.80%
SOLFUNLN 4.40% 14.30% 5.60% 7.40%
snusSntudien 0.90% 0.00% 2.20% 0.00%
ek ipYoil
JusIIuA 31.90% 32.80% 33.30% 50.00%
Tungaians - 017ing 61.00% 56.30% 30.00%  29.60%
ifqumhwﬂma 5.30% 5.00% 18.90% 0.00%
FrUanASeu 0.00% 2.50% 11.10% 1.90%
Su‘] 1.80% 1.70% 5.60% 18.50%
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nsuusnguiinvieaiisageeny
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P

ALNWEY AULNWYT

A9 2

aNYEMITAUN1NYeIINTIDNTIE Ig907¢ (siB)

GHEEEN

nguindriauay

ngusn

Variable . o . L auuannil
ANUENTWS  waaimsinReY gunn :
(n=113) (n=119) (n =90) (n =54)
Anlgigne

G]&’Wﬂ’jﬂ 2,000 U 15.90% 13.40% 12.20% 50.00%
2,000 - 3,000 um 52.20% 25.20% 35.60% 31.50%
3,001 - 4,000 UM 21.20% 47.90% 17.80% 9.30%
4,001 - 5,000 um 10.70% 9.30% 14.40% 7.30%
111171 5,000 UM 0.00% 3.40% 20.00% 1.90%

mging: sarndaildumudtuuinveaigiunngaveusazngs

A13197 3
ANRAEUIPI IR AusEanAUYlnYowe gt lunIsiauN e
nguase  ngudndsiuway ngush L
Variable ANIANTLS  wanamnsinRey  @unm nepmany
(n=113) (n=119) (n=90) (h=54)
Yodensnsulunsidumeiaadien
\ilewnsiay 4.23 454 4.00 3.46
Wialdeufiou/asaunia 473 334 343 330
wleguam 2.92 3.60 448 294
devanuiannTindsesiiu 4.50 4.13 3.27 3.96
disldantuaseun 4.53 4.07 434 3.59
wieldfunnudiazysyaunisal 4.36 4.36 3.74 331
Hadefapeupundwiondte
mAna/Useinel 3.40 3.97 3.46 3.06
fegumeduny/unasiudi 3.86 3.71 3.52 3.19
Auasnsie 4.07 3.99 4.19 3.93
fusn1smenisuung 3.42 3.19 3.50 2.65
szoznaildlunisiune 4.05 3.92 412 3.39
ALETAINIUNITLAUNNG 4.05 4.11 3.40 3.41
Wz aNAUIUU TSI 3.98 3.89 391 4.02
aaduiinsvesauriosiu 3.90 4.09 3.74 3.02
Anssunisvieadiesluiud 3.96 3.82 3.56 3.44
AUFLDIN 3.92 3.99 4.57 3.44
anmgienie 4.14 4.32 3.40 3.81
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AT 3
ANRAeuIglaasgauazaanduYenyiaueIgiglunIsiaun N (Fa)
Variable ﬂa;ufé"la ) ﬂzjmiﬂﬁﬁufmﬁx ngusn il
AMMUANNUD  LEWNUINITNNNDY qmmw
(n=113) (n=119) (n=90) (h=54
Anweniivseine 4.22 4.39 3.27 3.65
aoufiddnnalsyiReans 3.27 3.85 351 3.17
mgkvg): AuaridaduldunuaRienngavasusazngy
M3 4
ANnRdeAINaUlavesInYauEIgIe1RaNaNTTHNITNTIE
nguase  ngudndsiauar  ngusn D s
Variable ANUFIALS  uasenIsnieY  gunw nepmanng
(n=113) (n=119) (n=90) (n=54
Hado/doaun 1.68 2.04 2.28 1.48
BRI 1.71 2.03 2.06 1.44
furaoniAnum 3.60 3.53 376 2.46
AANTTUNAQYABNAIWLS 3.02 291 2.70 1.70
Fauaud/madiust 314 3.13 2.86 1.96
Aanssugdnd 2,63 2.40 2.48 1.76
wud/Anwsssuend 254 2.46 270 1.74
vupenld/auls 2.39 2.48 339 2.00
TUNLANIDN 3.35 3.53 377 224
Wiehnn 3.57 3.53 3.64 252
Wierin/vinygy/ winsy 458 4.33 4.47 4.58
Weanudedesovuniies 319 2.66 2.83 2.87
Wsaunana 331 2.94 2.98 2.69
e difis o 4 313 3.02 2.94
Fulusiauany 338 3.21 3.16 2.96
ansasnshimdmig 2.49 261 2.89 2.17
Anlewane 2.89 321 2.43 252
finsaosn/lsausuein 3.21 355 2.80 2,93
Fusrededudn 3.19 343 3.36 2.87

nurgiue: Anavndaduldunuanaieiuinaaluudazial Welsuiiiey

4 Clusters
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M13199 1 - 4 uamITgagidgntnvieuiglgeengveengudamin
MAwmilenauae 1 313U 4 ngu Ae
ngy 1: ngua¥19AuduNUS (Relationship Travellers)

1 ddo

tinvioaiieageengnguiliidnuu 30.05% vesnguinegis dndlvi)
B Sorgaenring 61 - 65 T WWumaiunssveydu 1 - 2 u laeiden
WnAnsAuiitug iAoy deufumslutuans - enfind uazdenldane
Tumsvioaflenuszanas 2,000 - 3,000 uw Wunguifiusegdandnauly
maiumaivainvane ialuduiodeuiiewand (X = 4.73) uasiite
Tnanfuaseuasiidieu (X = 4.53) dadefagelunisidenuvasioadien
fiddnanniign loun dnvauzgivsema (X = 4.22) uazanmgiione
(X = 4.19) Aanssunisvieadisnitaulonvseenidu 3 du Ae Aansaud
asanuasliiiuiala mm’m/muzu/lmmv) AanssuruinussTy
(Seaude/dasnvailos Lﬁmsfmmﬂmammwwmm YulusIanIw)
Aanssunanauds (Ranssumagyfonanauds dauend/naduri Aanssudos
dnd)

Ngu 2: NFUUNF15UALUEIININITWAHBU (Explore and
Relaxation Seekers) }

Unvieaigngeongnauiliidnuiu 31.65% veingudiedns a1

4
< !

589 55 - 60 U (45.40%) Wunguitiseldveidiounazarlddneglunis
yipafignnnnindnvieafienngudu Taefineldseming 10,001 - 15,000 um
(35.50%) wazdlAldanesening 3,001 - 4,000 UM (47.90%) Snwagns
Wuneszerdu 1 - 2 Ju deuduniduiuans - 01fing Tnednilnglon
WneneAuisandm (69.70%) Yadendnsulunisifumaviendfieafiddy
wnfign liun ileiinsleu (X = 4.50) wazileld¥urnuduasuszaunisal
(X = 4.36) JaduAagalunisidenunasisaiiorfidrfyuniian 1aun
dnuwazgiivsema uazanmndennia Anssunsvieadisadiaula Téun
nsléinseulufiinfians (X = 3.55) ¢dudnedodud (¥ = 3.43) uas
nsbaninlanand (X = 3.21)
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ngx 3: nguSNgUAN (Health Travellers)

dnvioniflengeengnauillidruau 23.94% vesnduiiesns o1g
5391919 55 - 60 U (42.20%) Wunguiiliaanausnlunisifiunisununis
naNBY (Uszanas 1 - 2 dUnii Anwdu 58.90%) denldanelumsvieaiiien
Uszaad 2,000 - 3,000 U Dediaunialuiusssunai Jadenanaulunig
Wumaieaiieafidrdnunnian Téun Weguniw (X = 4.48) uagnsld
THnanegiuaseunss (X = 4.30) Jedufagalunsidenuvamiosiord
dfnnndian eun awazenn (X = 4.57) uazanaaends (X = 4.19)
Aanssumsviesiilefianla Téun Aanssuynasssuw@sng o WU vameia
yen ieren dudaenaung

nguil 4: nguwdnuil (Escapists)

ﬁm/iauﬁmqamqmjmﬁﬁﬁwmu 14.36% ¥84NqNMBEL1S 81
T9%119 55 - 60 T (53.70%) Fadsuvioaisanuuliind1afiu (55.60%)
fouvieaiioalutusssunn (50.00%) Tnsilarldg1e81n91 2,000 U
(50.00%) Yadondnsulunsidunisioniioafiddaminign loud 1ile
vanuianTinuszdriu (¥ = 3.96) waziieldinariuaseunsa/iiieu
(¥ = 3.59) tinvienfisanguiidunguitlfauddysualddneluns
vioufled Yadefegalunmsidenuvasioniieafidrdguin léun
wangaufusUszan (X = 4.02) Aanssunisviendiefianla 1iud nns

Weriaviyay/inse (X = 4.58)

anUsena

nsAnundsilalitadedudnvusussmnsmans usegla
TuMAuTe wardnvaznisdunaisaiisalunissiuunlssnvves
ﬁﬂviau‘ﬁsnmma HaMSANEINUT SnvazUssnseansveainviedien
geogusiay ﬂamimamﬂwmLﬂuuﬂmqmmmmmwu (918 55 - 64 V)
LuaqmﬂmaqmsnamumﬂiamwmuLENmaahwwaauﬂmmmw ENLLGNLLN

&

LLﬁwNﬂ’J’]QJﬂ'ﬁuQUﬂiuLQQLWENWE]V]EJQ&’]N’WQLWHWWQW@QLVISUIQ ‘VN“L«!

147



AIATINYINTIANIT nsuusnguiinvieaiisageeny
. . }
UNIINYIAYFIVATUATUNS Nndeyadrudrvasinvioniien

P

U7 39 auuil 2 nsnginu - 549IAY 2565 vty MU

Kite, Stockdale, Whlttey, and Johnson (2005) A3%1015A1UINTINY
WAAIAIIULAUIN LuaUﬂﬂauawmﬂmuﬂuﬂmmﬂmaqmLﬂuﬂumﬂ
15Anuanansn LLazlumau% ;ﬂdqqmqmmaamnmaﬂmmmmuummq
nTtAAR T (Negative Age-Related Stereotype) Hato18 Tt
Jafumieaiion Tuvasiifgseny feuaednilvaeiigmsuauaw
ildazanlunispunig

wenanil é’awuiﬂmam%’uﬂuﬁémLaumwiauﬁmﬁﬁwé’zy
ve9inyiealfieIgiengnnngs Durko and Petrick (2016) 83U1871 N1
unaiesiisndufanssuiivisaianuduiusuazifivdszaunisal
sufulituaseuasa dmsunveuiionesiufiaaniafensiiagldld
nauazrnssuTagildmduiusvesnseuASUULLILTY Kanna
and Klangrahad (2017) wansmUuiuing UszmelnedTausssy
Tuesnnsquadniunsauazigiengluaseuni Fadu nsiiunig
ViENL‘17‘1|EJ’JGZJENﬂﬁﬁ]Uﬂ%J’J“SuﬁﬂQgﬁﬂunﬂﬁfﬂ’i‘?uLauVlN nsdnuafailss
wuin Aanssumsvieaiteriifeuvesinvieadivageengnangu TéuA n1s
Iiiyay/iftedia/lwinsy Wwuwderfunisinuivesindsinisvaneinu
(Kanna & Klangrahad, 2017; Moonamart, 2013, Thiensiri et al., 2012)
finuin dnvieafisagiongylnedeuiiiorvumauaniuuazinyy
swinnsdumaieniien esaniliddnasy aunela wagdilg)
wiazdamindindmauanuiifideldesdeioanisluBeusy

ol miﬁﬂwwﬁfﬁwLLuﬂﬂfﬂvimLﬁmgamqaamﬂu 4 ngu fail

1. nguadremnuduius (Relationship Travellers) tungudidl
usagdlalumsiiuymaiiAsdestumssnuauduiug Tneamedonis
THnafuaseunsy/idfiou LLazLﬁaL'sT‘smm%azma/Lﬁau UnMw1n13 (Cleaver,
Muller, Ruys, & Wei, 1999; Sellick, 2004; Ward, 2014, Vigolo, 2017)
Fundnuagnsiiuniavesinieadisafilianud fyfuanuduiugin
“Pilgrimages” 1188 AuguitliiAiuntanduluaofn 1y nnsld
nduldiBeuduiin nsléneiiiewdn dwmsunisdnviadaidnudn
ﬁfmiaqLﬁmmjmﬁﬁmwmﬁwaﬂﬁﬁuﬁfﬂviaqLﬁmqqmqﬂdu “Homebodies”
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U84 Tiago, de Almeida Couto, and Tiago (2016) fitnazuleniad o
Wew/adszniafuneisafieniieSeuisufutinrendieiedu
wszunmaAunanduluSianuiiiduinsuasuandiiuemumss
$1luedin sauvedesnsnduluidoudnafuiieriianssunararanany
N39919UNUATOUATT (Amaral, Rodrigues, Diniz, Oliveira, & Lea, 2020;
Otoo et al, 2020; Paci, 1994) fiju Lméﬁﬁauﬁmﬁmmsaﬁa@m
dnvieaiflenguillfazdedianinandoufilalonalvidnyieden
ansavhAnssufiadsnudumusle

2. nquind1TIanazkaINTIinNeU (Explore and Relaxation
Seekers) H¥mguszasdlunafumadiewntou sauviadosnisnuieds
Tndlsewnafunaieaiien wuderfunsAnwneunii (Boksberger &
Laesse, 2009; Kanna & Klangrahad, 2017; Ward, 2014) ﬁWU’h LLi\‘igﬂf\]
suauFsssnieuLazaufeIn suiiuddlusiiduusegilandn
vyestinvieaifisdgioglunisifiunisviodion Wil prudeanIsnuLiuds
Tmidufianuisidestuanudesniadoud ildinveudleanguild
dnwarindendeiutinviendloigieyngu “Leamers” ¥9s Cleaver et
al. (1999) Mifeansioud Aumadn uazldfuuszaunsallu dsnns
dumaeniisunfunisnevaueseninudesnisfiagldnuidivdd 4
I83eusTausssuiiuandne dntoudisanduildaiauadiendsiy
fnvoadiinszuandn (Mass tourists) MiAunisvieafieaiedrsiauay
dlevinkou datu Anssumaeadeaiiiiauslifutnvionfieandui
mslimuimueluivaunawunaningy

3. nguingvnIn (Health Travellers) Lﬂuﬂduﬁﬁusamiammﬂ
AIUABINITARAAVNIN Luaqmﬂwaqawmummmammﬂuamm‘w

e

sfsnaUBsuniamisiene fdy widsiouiisafidenifumia

luffnaziduunasviendiorfinevaussdenisquaguanizvesnuls

aenAdosiUIIBIILIBs UNWTO (2020) ind1131 nvieatilengaeny

Jutivieaiismdnvesnsvieniioniioguain Tnedadoddadilunis

Fonuvawisaivesinvisaiisdgeengie amnwazenn esanigseny
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fanuuszuisinuguam Tagianizidledunsludadisnsiurilides
seifnsedoluanuazoinvesaniuil 1y esin $uoms Hesgud
dmunsfnwadaiinui ﬁﬂviaqLﬁmqamqﬁLﬁuwmﬁaqmmwﬁmﬁaﬂ
dumslufunawioniionfifininuazern Wiatlunmsdunaliun uay
finnuvasnds Fauvadwieniinrfifinudnvarsanaiezamisaisgm
thvisadiengeengiitiladesguamldidusiiunn aeandesiumsanm
84 Moonamart (2013) fu Rattanapaitoonchai (2014) finuin Wnvisadien
Ejﬂaﬂ8450131‘1/1SﬁguﬁlzﬁgﬂLLU‘ULLa$anﬂﬁmﬂﬁﬁa\uﬁﬁnLLGlﬂGiNﬁ]’lﬂ
Hnvenfieatedu fe Tnezuesmaniuiiveniieafidiaundeudiu
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Abstract

The objective of this research was to study the relationship
between audit committee characteristics and accounting conservatism
of listed companies in the stock exchange of Thailand. The data
were collected by financial reports and annual reports of listed
companies in the stock exchange of Thailand during B.E.2557 to
B.E.2561. From multiple regression analysis, it was found that
accounting and financial knowledge of audit committee was
significantly positively related to accounting conservatism. The
tenure of audit committee members was significantly negatively
related to accounting conservatism. Lastly, the size of the audit

committee and the frequency of the audit committee's meetings

!Graduate Student, Master of Accountancy, Faculty of Business Administration,
Chiangmai University, E-mail: k.arthitaya@gmail.com (Corresponding Author)

2Assistant Professor, Ph.D., Department of Accounting, Faculty of Business Administration,
Chiangmai University, E-mail: manatip_cmu@hotmail.com

*Associate Professor, Department of Accounting, Faculty of Business Administration,

Chiangmai University, E-mail: suvanna.l@cmu.ac.th

161



ANUFLUSTTNINAMAN UL VDIAMENTTUNIINTIVHDY

MIATINYINNTIANTT fluanuszdnseimaydvesusenaansdeou
A -

UNINYIAYEIVATUATUNS lunanandnnindurisuszmalne

U7 39 atuil 2 nsngImu - §uIAN 2565 917InEN TN NUTNG Ruondn LargIIIaN lameIans

wasn't related to accounting conservatism. Therefore, the results of
this study can be beneficial to the supervisory board of listed
companies and the stakeholders that they should pay more
attention to the characteristics of accounting and financial
knowledge and the tenure of audit committee members. These
characteristics affect the audit committee’s performance and
perceived financial reports which can affect accounting
conservatism in which the stakeholders can apply it in economic
decision making. In addition, the results of this study are considered
as an extension and development of knowledge about the
relationship of audit committee characteristics and the quality of
financial reports. Within the context of Thailand, the audit
committee is considered as a mechanism and plays an important
role in companies' audit and review according to appropriate

standard.

Keywords: Good Governance, Accounting Conservatism, Audit

Committee Characteristics, Agency Theory, Listed Company
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1. wuaAatigafuadnuseiasedani1edyd (Accounting
Conservatism) Anuszdinse Tt Wuwuiefifeadestiunisld
pagRdalunsuszanaumsmstydngldaninnisalifanudeaie
anuldutuoumaasugia teldlsisarunisnisiunansya
Aunindvdosolddeduiuiiaely uasuansanlddrevienidaudie
Srunudisiuly (Givoly & Hayn, 2000) Lﬁ@"lﬁ;ﬂﬁ’fﬂﬂmiﬁuﬁuhﬁwgmz
yensiiutesfansfilddeanseanususunisiiutuldmdsianana
Fosiionaaiintuudaldediaiunan Tnsfinnussdase Sy iuay
naninasin1sfuinenindudsddglunisdariisisnunianisdu
(Beaver, 1968) wagldlun13iIMuUANIATIIUNITIIEIIUNNAITRUUIN
$18073 19U wasgIunsSediiieidesiududinande uazn1sdesen
yosduning 1Jusiu

Basu (1997) laeduneliin uanausesinsgTamsdndvilmin
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Timeliness for Bad News Over Good News) vi3elginssiuanusziingsia
n1355yT (Conservatism) e y, fifgs uansdasziuausyaingyde
afayiig dauen V,+Y, Wudummesnaiuiatlunsiuiinaie
(The Total Bad News Timeliness)

2. nuifaunuy (Agency Theory) A9 mqwﬁﬁa%mamm
duiusvesianis (Principle) filluidnvesiansndedionu wazduny
(Agent) iugFuneuanslunsudmsdanisiianisvieduins eldsu
A1RBUWNLAINATTYINNULUFURUUATN 9 (Jensen & Meckling, 1976) Tu
MsUIIMIAANTg Funuazdesidfanalselovigagadisfinisaglasy
winInguszasdvasdinisuazimunulululufianadeafuszneliiie
yarfiugaaaliivionis Tumensedrn mninguszasdlaiidululy
frmadieafuenareliialaymsauny (Agency Problem) vsil ifnann
nsiulszlevidiunudsdimanssnuiunifivesues Misoniinis
Taudaveawauselend (Conflict of Interest)

Tudagtunisuimsnuresuddniudfeduiiandlunisureds
AruznsuMsUITiteifusunuvesdfiov Tnsfinmznssumsuismty
futihflunsusisiaduimsuasangnssunisyades Wilayveiinif
guafanislinisuinisnanisiduliededusz@nsnim wazandsds
Useloiasgauesdionu anenssun1snsisdeuiadunmenssunis
yagosdiintisnsaaeuuarasunliuisniinisifuguaionis
2819 89ne (The Securities and Exchange Commission, 2010) wag
v fiaoumuseaunensiu szuuauguaisly MsuFiaam
ngmune ngszlouiieidesiuuiem quasiensiienasiliiianing
Taudvesnatselovi nufanisnsvasunisnssiiienaiiveunie
ensfiinnfealestunssunisuaz/mieduinis naonauildiung
v AlunisesvaeuitaugnssunsuimslaufiRnunseuiilasy
1IUNUIEE1UIA (The Stock Exchange of Thailand, 2016) Tnefidninau
AENTIUNSIAUNENNINEuaznaanannInglafimualinaenIsunis
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1. YUIAVBIAMENTIUNITATIADY (ACSize) d11nanu
AMZNTINATIAUNANNI N LAZAAIANS NNSNELANIAUATT AZNTINATS
ATIVFBUILADIUTENOUMEAUITNBENUDY 3 AL ANITNNAUILADY
Junssunisdase InedalusuiuaniinreamuenssunIsnsIaaey
9g3EWINE 3-5 AU MILNIATFILAING TITHTUREUTOULIALAZAIN
SUAnTOUTANENITUNITUSEMIiuaLAIT Jun Lin, Xiao, and Tang
(2008) WUt TuIAvRIRMENIIINMIRTIRdeUTuTuauE v Tdnase
Uszansnmlun1svinaueInuenIsuNITNTIAE0U LazINN1TANYIT04
Zhang, Zhou, and Zhou (2007) WU1 ANENSIINISATIVERUTTIUWIA
Imyjﬁ?ummmLﬁumimuaumaiuﬁﬂsz?m%mwmﬂﬂﬂ’mmzﬂiimms
nsraaeuiifivunmdn Tuvazdi Olyhoek (2017) wag Boonlert-U-Thai
and Phakdee (2019) naulinuAUFUNUSTZNINNVUIAVOIAMY
nssuMInTIRARUAUALsEiaTy Tanenyd driufeisanafigiu fed

H: 9U10U99AUENTTUNITATIVEDULANUFUNUSLTIUINAY
ANTZIINTE T Uy

2. ANUIAUTYTUALA1TIIUYBIAMENTTUNITATIADY
(ACExpt) M1nAENTIUN1TATIvaaUiAuIn1uTyduasnisiiuy
gouaunsnimuiluldlunisusenaunmsasunussuuaiuguaiely
¥99UTEN 1iloszyandeunazUfulsszuumuaunieluuIEvlug
UszaninmlunisiinauuazaiuauniIsusnsaIuLeeianis (Defond,
Hann, & Hu, 2005; Krishnan & Visvanathan, 2008) wazylelrs1gau
M19n153UVRIAINTTAAMAIN (Bedard, Chtourou, & Courteau 2004)
anaulsiviniionfuvesdoya Tedenaliisziunnusesings Tmsyd
Guaaﬂsmumamﬁlﬁmﬁwﬁu (Hamdan, Al-Hayale, & Aboagela, 2012)
donnAdeItun1sAnwvas Olyhoek (2017) wag Sultana (2015) finuin
AN UTYTULATNITHUYBIANENTTUNITATIVERB UL A UFURUS
Fauaniuannusednse et luaaedl Pankam & Sampet (2017)
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3. 52821287 1UNTANTIE LMY IANEATIUNITATIVADY
(ACExp) AtuzNssunIsaTIaaeufidszasnatlunismswiumisluuson
ety geudlaludnvazmaiidunuresien anududouresonis
wazszuunImuANNeluresiants dmalisienunianisiuinunn
uﬂﬂgd%u (Vafeas, 2005; Sharma & Iselin, 2012) @onnaasiu Dhaliwal,
Naiker, and Navissi (2010) #inui1 Aniznssun1snsIvaeuiifisseziia
Tumsshsaiumiseniuy asnsamuauannwyeaunsiulFAn i
seumisluszeznandy waaddiiiuil rurnssunsnTREuins
sumritluszezaIuy gangousuwuUfuRnusednse Tamen1sUyd
fmnzaudoioudoutudidmasiunmisieszernaiidunit daa
TiszuzalunsAm SR ILNLNY0IAUYNT TUNITATIRERURANUEUAUS
WWavanAuANTziingy Jam1eley® (Sultana, 2015) o lumsanwilay
Tszza1lun15Mi SR UBIAMENTTUNIATId0 UL TUAILIUYDS
UTZaun19aiNITYINIUT0IAZATINNITNTIVEDY %ngamagm il

Hs: 52821081 UN19A1 T4 RUAU9AZNT TUN TR T80 U]
AMNFLTUSITIUINAUANTZIIRTE TNy T

a. ai’ﬁmuﬂ%gﬂumi‘uizﬁmmﬂmsmimmimwaau (ACMeet)
AMENTINNITATIF@RUALTTINTU ST YU Aueg1eatintaue Lilelnns
sndunisauntdifivesamrnssunisasiaasuidulisgraseiio
wagilUsedndna aruisnangnauresn1sAIvANAiely (Krishnan &
Visvanathan, 2008) ﬁﬂﬁmsaaumuﬂmmmamaﬁu%’uﬁiwmiﬁﬁ
anudssasinavelusenuninisduldedisiunan dwaliseiu
mmizﬁmzi’wmﬁ’@%ﬁuﬁu AOAAROINUAITANYIVDY Sultana (2015)
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finudn mnuseifnsefmnadadtanuduiuiidaunsvuadduns
ﬂizsqmammzmiumsmmaau lu%mz‘ﬁl Hamdan, Al-Hayale, and
Aboagela (2012) ndulsimuaruduiusseninesiuauaiilunisussam
YDIAULNTIUNITNTIVFOUAUAIINTZIATEIIN1U YT safu Fada
aunfgi ol

Hg: ﬁ‘hmuﬂ%zﬂumiUizsqwumﬂmzﬂismﬁmmaauﬁ
AMUFLTUSITIUINAUAMINTEITRTE Tane Uy T

INNTNUNIVNUITIUNTINLAZNSANWILURRR wuli fiTady
Juitoradamansenusionantsfinu fAnunsldimunduusauny fi

1. YUIATYDIAUTNITUNITUIEN (BSize) 1NNANITANWIVDY
Sultana (2015) Wui1 UTENATIWIUAMENTTUNTUSINIINAaNAlH
viPniudinistuikauanuldiSindudniiiduuene nsunsuen
Woy uin13AN®¥1983 Boonlert-U-Thai and Phakdee (2019) ndulsinu
AMUFLNUSTENINVUIATDINTTUNTUTENAUANNITZIRTE T e Uy

2. dndIUAMENITUNITDATLUDIUIEN (BInd) 91nN1SNUNIU
155unssulusin wuln dadiruvesanznisunisdasziaudunus
Weuanfuausedaseianetyduaznisiuiuauegiesiunan (Ho,
2009) luwnuefin1s@n®1ves Sultana (2015) linuauduiussening
APEIUANZNITUNITOATZVOIUTINAUAINTZIIATE TN 19Uy

3. §nsrdruntausiudedunindsinveuidn Lev) 990
n15Fn¥189 Olyhoek (2017) Wudn Saswilausudedunsndsiunes
T udNRUSIBsUInAuANTEan T Tane Uy

4. §n51duyarInaInvesdIuvesfeudayaf1n1u Uy
Yaad1uvetenu (MTB) 9InN13ANYITY Pae (2007) Wudl §ns1du
YaAIna1AvesdIuveIdtoviuseyar1n1u Uy Tvesdiuvesgioviull
AMUFLTUSITaUANSEIRnTE Tae U
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5. YUINVDIVIEN (Size) N15ANEIVBY Ahmed & Duellman
(2007) nu1 v3EMATvwelugiiinisiuinavianuldisindusenidl
YUIALAN A Olyhoek (2017) nauldnumauduiussznineauInues
NFTUNITUTEINAUANTZINTZ TI19 Uy T

6. 9n31n151AULAUDI8AYTY (Growth) 91NN15ANEBIVD4
Ahmed et al. (2002) WU11 9R51A19LAUIAVOILOAVIBALEINAR DAY
sefinseYanadny® luvausdt Olyhoek (2017) n&ulunuaudusiug
¥MINeRTINMTRUIAYIYERYIBRUATNTELRTE TaIne Uy

7. UAETNIIUATIFEUTYT (Bigd) 31nN15ANEIUDY
Beekes (2004) Wuin ﬁﬁ]miﬁgﬂmwaaiﬂ,mSﬁﬂﬁmmaauﬁzﬁmmﬂlmg
fueusings YamsltiyTgeninfanisiignasiaaeusediinay
w Tuvaedl Bungkilo (2005) Wu31 YuIAvesdInUATIvEEU

Y [

Flafinansznunemusydnsy Timedad

BN3ANTUNITIRY

Uszrnslunisnwadaiise visnilveme delunaiandnning
wisUseimelneandeyadeunaslud w.a. 2557-2561 593 5 U lagly
FIUNGUFININITRY NBIUTIWEANENS 0TI TUNTNEUagno VU
odsisuming UvitmaanzDeuninisuilunsdndunulsildmuiimun
yiieuTtmannzdouiiogszariamsiumasiiuny visnaanadoud
fisouszasian Uy dusnniieniniud 31 Surau visnaanzdeuly
aaavdnminduisusemealnefifinsdamedeyasiulsnuuuuiiaosd
foan1sAnwildasudiu uazdeyanlruinuni (Outliers) Tnele

Mahalanobis Distance fRARAUNR Aakanis1eaztdenlun1s1en 1
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ATNN 1

uanT I IUNGU I8 1UAL TBAMBNNGNA 1919
3
2557 2558 2559 2560 2561
vsemaansileulupaim 524 555 571 601 614 2,865
nanNSNe
#n nqugsnanisi¥y 150 158 162 170 175 815
nesnus vitnieglu

33U

i%Wj’NWquU

#n vidmiiideyald 181 183 175 188 187 914
AU

#n AHAUNA 2 4 2 6 3 17

FIUUWIUNGUFIDENS 191 210 232 237 249 1119

Tumsiunusadeyaieiuaiuszdase famaiydlul ne.
2548-2561 9§ 1uveya Bloomberg @1UAMINYULYBIAMLNTIUNT
n3rvaeu Mnisiivdeyadialio 91n51891uUs3T wazuuunans
semsdfeyauszd il (wuu 56-1) vesuTiniemeiToulunanandnning
wisdsginalnglull wa. 2557-2561

wuusraesiildlunisinszsidoya
WUUTIR04TbATIENAIINTURUSTENI1IAUTN YL VDI

AIENTIUNIATIvdeURUALsEinTE T dvesusiniivansidou

TunanavdnninduisUsanalvedfeelud

Cons;, = BO+ BlACSizeLﬁ BZACExptitJr BBACExpi+ BQACMeetLﬁ
B5BSizeLt+ BéBlnst+ B7Ler,t+ BSMTBilt+BQSizeLt+
BlOGrovvtthJr BllBigﬂfLﬁei
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FUUURENITIAA YT
s A5 IRAN

MuUna: AuTziinTs sy dniusinuuves Basu (1997)

Cons ANuTzIinTz sy dvesuiev 1nain Y, +Y, 9nfauuuves

Basu (1997) Yalusziuusiazuien (Firm level) lne?l A1 Y3
P ) o o o av v
wag Y, Aldidudunuresniusednsyfmedayildainns
naaay Multiple Regression Taglddeoyaludieiian 10 U
F9E19TU A1 Y3 way Y, vl w.a. 2557 leainnisideya
4 o U

Tudw.e. 2548-2557 vo3UsENUUNIAd0 U Multiple
Regression MMUAILUUYEY Basu (1997)

fausdasy

ACSize YUINVDIANLNTIUAITATIABUVDIUSEN TAA1NTIUIU

v

AENTTUAITNTITADUYVBIUSENTIavHe ol Judul

ACExpt AMUIAUTYTRaEN1TRUYRIANENTIUAITATIAABUIAIN
FrauANgnTINNIATIIdeUTiTydinsAnudutydude
nsRulussAuUTyges Usgeln uazU3geen msdnuau
ARIYNTTUNIATIRARUIVILA f) TuALY

ACExp 528IATUNTATTIRILNLIUIAAIZNTTUNITATITEOU TA9N
nasIus1uuliinssunisnsivaeuwiar AuR saiwely
V3T MsHaEsuIunMENSSUNSATIRER U LA 1ad ity
FuuTlunismssiunusnmgnITuNsASIvd@a ULl SU
weadsluus i 9 whilu mneaaensTuNIATIER U
sumisluuidvilndarSuiusunulfissshumisng

ACMeet IMUIUATIVRINTUTEYUANLNTTUNIIATIVFBY TAINTIUIY
ATIUBINTUsERUANENTIUNMINTIRaUNeluszesan 1 U
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FMUsHhaznI5IAAIFNYT (519)
fuys A3InAT

FauusAIunu

BSize YUINVDIAULNTTUNITUTEN TAINTIUIUAULNTINAITUTEN
Wanum o Yudnud

Bind FRdIUAMZNTINNITOATZVBIUTEN TAAINTIUIUAMLNTIUNT
SasvUeIUs ™ & SuAuTmsiiesiuiuamsnssunIsUIEn
Wanum o Yugud

Lev Snsmilausiueduningsiuveustn fnanuiiausiuves
U3 o Nudulinsiedundndsmmesuion s Suaud

MTB gnsdugafna1nvasduveiovusayarnu Ty dvesdiy
VBIENBYU TANYARINAIAYDIAIUYDIFNBUNITAIL AR
mutiyFuesduesderurasions u Tudul

Size YUINVBIUTEN TRANARDNISTINEITUYIRVRIEUNSTNESILVD S
U3 oy udul

Growth IMIINSAULAVD8OAVIBTBIVTIN TRANHARIITEIINNTEle
sululdagduiunelalulneumsimesulaUnouresusum

Bigd wnvedd1inaun e ulnd mnuswldgnasivaeulae

drtnsuasuigduuinlueg FeUsznaunie PWC KMPG EY
way Deloitte azrimualiuusiuiiavindu 1 uazdidndu o
mngnasavaeulagdinauaeu oy

a

anantylun1sImszvidaya

v

nsAnwildaifBanssaun (Descriptive Statistics) Lioasy

anwauzlUssurasloyausiaziiuls uazn1sIATIENNITANNREUUUNY

(Multiple Regression) Anw1AMudURUTTENINIAUTNYUEUD

ANMZNITUNITATINABUAUANTE LRI TIN1ITTvesuTEnaanz 1 du
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(5]']‘5’]<1ﬁ 3

Foumiioeduvasuysiltang
fuds Mean Median ~ Maximum  Minimum  Standard
Deviation
Cons -0.06 -0.03 11.14 -8.65 0.92
ACSize 3.14 3 5 2 0.40
ACExpt 46.06 33.33 100 0 22.59
ACExp 8.20 8 28.00 0 4.90
ACMeet 6.10 5 21 2 2.96
BSize 10.32 10 18 5 2.52
Bind 41.87 40 84.62 22.22 9.55
Lev 0.23 0.22 0.86 0 0.19
MTB 2.20 1.42 48.81 0.14 2.98
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Abstract

This article aims to explore the impacts of Land and
Building Tax Act B.E. 2562 (2019) levied firstly in 2020. Data were
compiled stratifically from 1,414 taxpayers in eight local governments.
Before-and-after quantitative data analyses were employed. Findings
show that local governments’ revenues are negatively affected
by overall decline in 2020 until 2022. The Findings also show that
tax burdens of farmers and residential businesses are lessened.
However, the declining burdens are distributed unequally. Large
enterprises, residential businesses and vacant lands gain more
advantageous tax preferences, tax loopholes and tax avoidance.
The findings suggest that legislators review the law and make

essential amendments against the emerging tax inequality from
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vacant lands, tax administration loopholes, and drastic local revenue

decline.

Keywords: Impact, Land and Building Tax Act, Revenues of Local

Administrative Organizations, Distribution of Tax Burdens
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