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Behavior of Fish Processing Products
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Abstract

At present, the consumers’ purchasing behavior is a crucial issue
the producers of a product need to recognize. It can be used as a basis
to improve the products in congruent with the buyers’ requirements and,
more importantly, to increase sales which will lead to an increased
revenue and greater profit. The consumers’ purchasing decisions usually

depend on their basic experience concerning the products.
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These include experience in touching or seeing the product,
the mood associated with the product, experience speaking with people
knowledgeable about the product, the opinion of family members, and
the issue about health of their family members. These are the important
factors influencing the consumers’ decision in purchasing the product.
The objective of this extensive literature research was to verify
the influencing factors relating to consumer experience, influence of
family members, and health consciousness on the purchasing behavior of
fish processing products, using a literature review and analysis of
documents.

The result of this extensive literature research was found to confirm
that consumer experience, influence of family members, and health
consciousness had influences on purchasing behavior of fish processing
products. These results will be beneficial to the entrepreneurs and
interested persons in relying on these factors influencing purchasing
behavior of fish processing products in developing their marketing mix to

fit the needs of their consumers.

Keywords: Consumer Experience, Influence of Family Members,
Health Consciousness, The Purchasing Behavior of Fish Processing

Products
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