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RESEARCH ARTICLE

The Factors Effecting to Demand of Public Transportation
(Red Car Taxi) A Case Study:
Chiang Mai’s Young Generation

Anuphak Saosaovaphak
Chukiat Chaiboonsri
Varavan Boonsanor

ABSTRACT

The Red Car taxi is the public transportations services in Chiang-Mai and it is very
satisfied for Chiang-Mai people. However, researches focuses on this topic are not much
and also most of researches to focus on the familiar of this topic were studied in long times
ago. Therefore, the results of those researches are not accuracy because most of them used
simple statistics analysis. Consequently, the results of those researches would not be satisfied
to formulate the policy recommendation for the public transportation services development
in Chiang-Mai. The main purpose of this study is to find the factors effecting to demand of
the Red Car Taxi services and also looking for the obstruction factors effecting to this demand.
The public transportation services demand in Chiang-Mai was estimated by Conditional Logit
estimation. It was found that the positive factors influencing on this demand are the duration
of travel, the comfort of vehicles, the safety for traveling, the importance of traveling purpose,
and the safety regarding driving behavior. In contrast, the negative factors influencing on this
demand are both the income of young generation and the ownership of vehicle. The obstruction
factors effecting to this demand are both the price of service and the pollution made by the
vehicle. The conclusion and policy recommendation suggest that the both government and
privet sectors should keep develop and support the public transportation services. The
important thing was found from the result of empirical research is the young generation will

be still satisfied with this public transportation services in the future year.

Key word : Conditional Logit Model; Red Car Taxi; Yong generation; Public transportation;

Demand; Chiang-Mai
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