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The Effect of Entrepreneurial Orientation, Market
Orientation, and Learning Orientation on Organizational

Innovativeness

Pradthana Leekpai

Kaedsiri Jaroenwisan

Abstract

The purpose of this study was to investigate the effect of entrepreneurial orientation,
market orientation, and learning orientation on organizational innovativeness. This study used a
literature review and documents analysis. The results indicated that entrepreneurial orientation,
market orientation, and learning orientation had positive relationships with organizational
innovativeness. The findings of the study not only provided researchers and administrators with
fundamental data on organizational innovativeness but also contributed to the formulation of the

strategic guidance for organizational innovativeness development.

Keywords : entrepreneurial orientation, market orientation, learning orientation,

organizational innovativeness
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AN®1289 Rhee et al. (2010) Fn3ANEN 3 AL
Af miag:\il,flfugﬂﬁ’] (Customer Orientation) n1g
HQLﬁfu@:LL‘*ﬂd (Competitor Orientation) WaN1g
UTZAUINUIZNINNITVINY (Inter-functional
Coordination) luaiuzfins@nenaes Kohli and
Jaworski (1990) nM3ANEN28I Kohli et al. (1993)
n3ANENUBY Lee and Tsai (2005) levinns
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wWunaalsznausig 3 AU Ae nsldlaya
2UALae (Use of Information Subscale) N9
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ﬂ@qmﬁ'ﬂwguﬂummm (Implementation of a
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ADATIIZA 0.01 (Coefficient = 0.29, p = 0.01)
Lazn3AnENaes Lee and Tsai (2005) 7ilg
nannsANEInSlANd N Ansindy 0.816
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nNsAN®NYee Huber (1991) 19
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AN®N2849 Calantone et al. (2002) liAanamane
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Rhee et al. (2010) 1AN YRN8 189N THAUTL
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nMsAnsARafuNITgaunng
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Ao AnuafdiulunnaFaus (Commitment to
Learning) N17wiiailuddeviFal (Shared Vision)
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ﬁum’mgyﬂ’mslumﬁm (Intra-Organizational
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AnENuad Keskin (2006) 43Un13ANHN189 Rhee
etal. (2010) fadunsgatiunisFaug Usenau
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ANE 2 FNU AIB NTETUILATNAZAINUBIHUN
(Facilitated Leadership) LAZN12919LNULTING
yyNT¥A881uNa (Decentralized Strategic
Planning) T4AAMNABAAZDITUNITNNTANEN
183 Peng (2008) d9UNN9ANENBY Lee and
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Team Improvement)
AINNITNLNIUITTUNTIN WL
TndtnslivinnsAnenifienany Gunus
sendneiadanisgaiunisiFeuiuazilads
ANHAINITONWNUTANTTNVAENIUTNE AINTL
NAkefTnansAndnTladeniajaniunisg
Feudiansnantamse RAnteuanseilade
ANHATNNTONNUIRANTTNAL NHUIAATY Aa
NsANEN989 Calantone et al. (2002) @l
arnmsAnednfisdudssandiviaiu 0.49
ataiiadAtyn1aaBATsEiu 0.01 (Coefficient
= 0.49, p = 0.01) WALNNTANENTBY Hult et al.
(2004) FsldnaannsAnendnfiAdutlayana
WinAu 0.18 eteidadAynisad ANy
0.01(Coefficient = 0.18, p = 0.01) axLitulaan
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