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RESEARCH ARTICLE

The Factors Influencing Corporate Social Responsibility of Listed

Companies in the Stock Exchange of Thailand

Teeraporn Tongkachok

Akom Chaikeaw

Abstract

The purpose of this study was to investigate factors influencing
Corporate Social Responsibility of listed companies in the Stock Exchange of
Thailand. The research samples were 260 listed companies in the Stock
Exchange of Thailand selected using multi-stage sampling. Concerning the
research tool, a questionnaire was used. The returned questionnaires were
from 228 companies (87%). Multiple Linear Regression Analysis was used to
analyze the collected data. The research revealed as follows. 1) Corporate
social responsibility on the whole was rated at a very high level (; =4.32,
S.D.=.379). Classified into each element, it was found that economic
responsibilities, legal responsibilities and ethical responsibilities were at very
high levels while philanthropic responsibilites were at a high level. 2)
Transformational leadership was the most common positive effect on corporate

social responsibility ([_)):.282, p<.001) followed by corporate governance

(B:.204, p<.001) and stakeholder engagement (B:.167, p<.001). As this

study was designed as being quantitative, it was recommended that a
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qualitative research on this topic should be further conducted in order to

achieve more obvious understanding.

Keywords: Corporate Social Responsibility, Transformational Leadership,

Corporate Governance, and Stakeholder Engagement
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ANNHFURATA LA AIANTBILIFEN

(Corporate Social Responsibility)
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Aosilazanns 20 Au saduilsdunmly 1/ Felunssanssiinfuls 4 d
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131 LLm:ﬁﬂmazﬁuﬁq@ﬂ"mLmumwfumu (Multi-Stage  Sampling) R
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SURaTaUATUELANNSU R ATeLAed AT B 15z 1 Aite T
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(astlen s piaduuUgenany Adnsus s Alun
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WAUNNIAINLLUAIaesTlsdagesanFURataLsadIAn (The Pyramid of
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(Kline, 2011)
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LLUULWﬂ§ﬁu(Pearson'r Product-Moment Correlation Coefficient) hazn1g

FAUnANBLTUAULLILN (Multiple Linear Regression Analysis)
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naumalulaganuan 19 15 Gasas 8.3) ngunineIngauau 18 131 (Gas

a o

Az 7.9) UATNANINHATUAZAAAIANITNANMNTANUIL 11 1FEN (Fasaz 4.8) Lia

i v
A

ﬁmmmm?ﬁﬁLﬁuﬁ@mﬂmﬁﬁw%qLﬂunzimﬁq@mmnﬂm@ 19131 wugn J
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