Innovativeness of Hotel Business in Southern Thailand

Journal of Management Sciences Pradthana Leekpai, Kaedsiri Jaroenwisan
Vol.31 No.1 January-June 2014 Charlee Trichan, Sopin Jirakiattikul
UNANIAE

ATNATNITONNUIANTTHUBITNALSIUTHIUNALAUDY

szinalne
19190u1 uanAY' LNAAS LAFEYIAR’
@ lasauns’®  Tadm asziiasana’

Q
UNARNEa

a o a
NMT98AINU N

o

mniszasAiaAnEszinnaesuinnssuaedgsna
Toausn ANWI9vAUANAINNIANIIUTANIINTRIgINATIaLIN LazANEA
fladeninasiaanaInnsanIaianssNaasgsnalaausy
a o dy vaa a o a =3 b4 a

nMaaeulEREN19eEiNIn usnmudeyaaingsialaausu
° . P , PN , = o
21u9u 212 wiangudeyazesnisvieaiaauialszinaneg nasfine 1y
nsgusfatvLuLLLNFuN R ndndausestlszning innisiAiudeyaann
fannnsiallvasganalssusu frauuuaeununaamnghlswid

=< U a 2 = o

uANNIANEI Wuan genalasusnlunialivesdssmalneiudnnssy
AUAVLTNININTIGA 9998901 AD WIRNIINNI9AAIA WIRNITNNIZLIUNS
wAzUIRNITNENANT ANNANAL wazlun nsanaesgsnalsausnlunialiaes
dszmalnafiaauainnsoniaudanssnesdnsluszdunin wazainnis
a cY 1 o ] v a A o ] v |
Anrzidiaya wudn dadunisiaiunisizauiuacdadanisyatduainuiy

filaznauni9lBnEnanN IR ANIALANGABANNATNITONNUTANITN

ANRIATY: AMINAINIIONNUIANTTH, genialssusy, nalfinedszmelng

T nAneiEoyoien 4199n199ANT AZANEINITIANTT UMNANENALAIIAUAIUNT AR e g
? u.ps. anansdmlinEman ALZANENNNITANNT NMNANENEEIIAUATUNS Anenanua g
° A3, 21979EMLAINHNSIN ANANENNNITANNT UMNANENFEEITAUATUNS Anennia g

“ s, 219798 ALIATHANART NN ANENABEITATATINS Aneniana i

69



ANANNITANNUIRNTTHARIgsTALT TN luMALS

- o aaslszindlng
Qﬁ’iﬂﬁiquﬂﬁmiqmmﬁ‘ 1l33011 wande, 1NARs 1W3nyRAn
i 31 atluil 1 unsAu-guae 2557 7@ lnsdund, ladins Aszifiashina

RESEARCH ARTICLE

Innovativeness of Hotel Business in Southern Thailand
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Abstract

The purpose of this study is to investigate types of innovation of
the hotel business, to examine the level of innovativeness of the hotel
business, and to identify the factors that have an impact on the
innovativeness in the hotel business.

Quantitative method is used in this study. The data were
collected from 212 hotels in southern Thailand in the database of the
Tourism Authority of Thailand. The stratified random sampling is used. The
questionnaires were mailed to the general manager.

The findings reveal that product/service is the innovation mostly
adopted by the hotel business in southern Thailand, followed by marketing
innovation, process innovation and organizational innovation. Overall, the
hotel business in southern Thailand appears to have a high level of
innovativeness. The results reveal that learning orientation and

entrepreneurial orientation significantly influences innovativeness.
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