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REVIEW ARTICLE

Employer branding: A strategy for attracting and retaining
talented employees

Jirapong Ruanggoon

Abstract

Organizations recently started using an employer
branding as a strategy to attract and retain talented employees for
creating a competitive advantage. Employer branding is the
process of creating and delivering valuable benefits and a positive
image of the organization to current and potential employees. The
HR initiatives that align the business strategy and the needs or
expectations of the employees should be used to build an
employer brand. The success of employer branding relies on the
collaboration of multiple stakeholders and support from top
management.
Keywords: employer branding, attract and retention talented

employee
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