Competitive Advantage Marketing Strategy of Construction Material Retailer Business
Journal of Management Sciences in Thailand for preparing to Asean Economic Community
Vo0l.32 No.1 January-June 2015 Rattapon Sunson, Yaowapa Pathomsirikul

UNAINIRE
s = I I Y
nagngn1seaIaNads AN bmEauNIINIsLLaTuTas
a v = (%4 1 v = v
gsnamlaniagnasswlszmalnglunismsananunian

vinguszinaniAsegiaandaw’

IgNA duaw’

e Ugndana’

Q

unAnsa

a o dgld o o A v 'y ‘ﬂl e
nadeRidngUssasAinefum nanagninisnaiaiessenanu
MHuBaunianisudiduresgsiaflandanneaindssinalnainasesiunig

= ¥ a a a o
waguulasanniadngisemaniAsegnaanidau RN LU UNAN N1

v a

N19398ITIAMNINUALN9TR L TIUTUI ngusaatieiAns 1w

q

zte

a a v

fuiunsresganafiandagneadauuuauinuazuuuasdalud 1,160 Ay

nusausaNdayaftsuuugeunIn kuuduniwal wazwuuaunuings tneld

o—

<«

ADANATILHEUN I BNENARAZADANITILATIA INARANN1TTIATIF59

HANNIIAEWLIN NAYNIN1IRaIANAATYFagsNAALANLLILALAN A nagns

= A < Ao o A ) a ¥ a
N1TAARNTNITARA Blu‘ﬂm::%ﬂ@q%ﬁmmmmwm mﬂ@ﬁmﬂﬁ?ﬂ@ﬂqﬂ@ﬂLLUU

'
a

adevd Aenagninansined Tnadfadenisaiiugsnanieansnasenadunns

o

a % a o U v 09// 09// a 1 %
“ﬂ‘ﬂﬂ@ﬁ‘ﬂ@ﬁ’]ﬂ@ﬂ‘]@@ﬂ@@ﬁ‘ﬁ\i‘ﬂﬂLL‘LI‘]_IGNLﬁNLL@ZLL‘LI‘LI@J\IF;IeLVIN sznausag

anarglasd antznisutedi esdlszneuuesgsia Aanisinandes

o

AdnAty: nagninisnana Anu AL Faunensutedy , gsiafnUandan

Q

AR5, ﬂa‘zfmmmmwgﬁ@fmﬁﬂu

1 : < e e o = o oS ae o =
Lﬂumuuumqnguwuﬁimuﬂ?mmﬂmﬂ wanENAEaai U@ Un1sAnen 2555
> o a ad =l

2 o = = o o = N
uﬂﬁmmmﬂ@,mmmsgm@Qwﬁummm A1 TINTARNA HUIINENQEDALNTULDLTE

* g1aseinfinen: @nansel as. faanfduianisudngmatiunsgsnanufiiudin a1zn3aniseain

91



< a4 w 2 o a v oa o . w
n‘ﬂE!ﬂﬁm?ﬁﬂ’]ﬂLW’r]ﬂi’l\lﬂ’nﬂ‘lﬂtﬂ?iluﬂ’\simiu‘lli‘lluwﬂ#qin@ﬂ’]ﬂﬂmﬂﬁ]ﬂ’ﬂﬂi’ld

- .
MNIWITINEIMIIAMS dszindlnelumsissananunfandrguszmaniasuginadeu
i1 32 atiuil 1 unsAN-GguIen 2558 Fna duau, w100 Ugudina

RESEARCH ARTICLE

Competitive Advantage Marketing Strategy of Construction
Material Retailer Business in Thailand for preparing to Asean

Economic Community

Rattapon Sunson

Yaowapa Pathomsirikul

Abstract

This study aimed to find out the model of Competitive Advantage
Marketing Strategy of Construction Material Retailer Business for preparing
to Asean Economic Community. This servay research employed both
qualitative and quantitative study was testing 1,160 samples of costruction
material retailer management team. The data were collected by
questionnaire, interview and focus group. The statistics used in the
research were the path analysis and the structural equation modeling
(SEM). The finding found that the competitive advantage marketing strategy
of traditional retailer, the most effect factor loading of variables was
marketing communication strategy. The competitive advantage marketing
strategy of modern trade retailer, the most effect factor loading of variables
was product strategy. 4 factors of the latent variable were demand
condition, firm strategy and rivalry, factor condition, relate and supporting
industry had related on organization performance.
Keywords: marketing strategy, competitive advantage, construction material

retailer business, Asean Economic Community
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