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Abstract

This study explored the values of generation Y employees and the
relationship between value congruence and organizational commitment.
Data were collected from generation Y employees in Thailand. Data from
621 respondents were analyzed. 3 types of values (humanity, advancement,
and conservatism) and 3 dimensions of commitment (affective, continuance,
and normative) were considered. The results revealed that: (1) humanity was
the most important value of generation Y employees, (2) value congruence
was positively related to organizational commitment, and (3) the relationship

was different for each dimension of commitment and each type of values.
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