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RESEARCH ARTICLE
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Abstract

This research aims to: (1) analyze the component of tourist
satisfaction visit, (2) study the satisfaction of the tourists who visited
Klong Hae Floating Market, and (3) compare the satisfaction of the tourists
who visited Klong Hae Floating Market by gender, age, education, salary
and frequency of visit. A sample of 394 tourists was selected using an

accidental sampling method. Questionnaires were used to collect the
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data. The data were analyzed by component analysis (Factor Analysis),
mean (X ), standard deviation (SD), t-test and F-test. Data analysis showed
the following results:

1. The factor loading score was greater than .30 in all variables of
each element, the Kaiser-Mayer-Olkin was 0.9153 and the Eigenvalue was
greater than one. These variables were categorized into three factors:
service and safety, tourism destination and products, and environment
and cleanliness.

2. Tourists were highly satisfied with products and attractions of
Klong Hae Floating Market and moderately satisfied with environmental
cleanliness, services and safety.

3. Tourists having different frequencies of visit had different levels
of satisfaction in terms of service and safety while tourists differing in
demographics such as gender, age, education, and salary were not
different in terms of satisfaction with all aspects. Thus, the municipal
authority and the community should ensure that service quality and safety

are provided so that tourist satisfaction can be improved.

Keywords: Satisfaction, Tourism, Floating Market
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