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Performance of SMEs in Ubon Ratchathani Province
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Mananchaya Thanananta®

Abstract

This article aims to study the causal model of marketing
strategies and value chain management affects the performance of
SME businesses in Ubon Ratchathani Province. It consists of three
latent and sixteen observed variables using causal structural equation
modeling. Data were collected using questionnaires with 271 small
and medium enterprise operators in Ubon Ratchathani Province
by stratified random sampling. The study results found that
(1) the causal relationship model of marketing strategies and value
chain management affects the performance of SME businesses in
Ubon Ratchathani Province was consistent with the empirical
evidence. (2) marketing strategies increase the performance of SMEs,
especially it plans for finding distribution channels for products or
services to reach more new customers. It helps make SMEs' value
chain management system more efficient because marketing

strategies are planned for production and services, setting prices
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and promoting marketing (3) value chain management increases the
performance of SMEs, especially in the financial aspect and internal
processes of SME businesses.

Therefore, if SME entrepreneurs want to increase business
performance, they should focus on marketing strategies (Total Effect
= 0.98) and value chain management (Total Effect = 0.61),
respectively. Value chain  management, businesses should
emphasize human resource management because employees in
the organization are the drivers of every process of the business so
that it can be carried out according to the business's goals. Second,
operations technology and research are essential in production and
service processes to ensure quality and standards. The next
essential processes are inbound logistics, infrastructure, outbound
logistics, services, and purchasing. The results of this research will
provide SME entrepreneurs with guidelines on prioritizing marketing
strategy planning and value chain management to increase the
performance of SMEs. In addition, government agencies, such as The
Office of Small and Medium Enterprises Promotion (OSMEP), have
seen the guidelines for organizing activities to develop SME
entrepreneurs be on point, especially in planning marketing
strategies for distribution channels and managing the administrative
value chain, human resources, operation, technology and research
in the further.

Keywords: Marketing Strategies, Value Chain Management,

Business Performance, SMEs
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HITNN 2

dnaunsguiied 195 UsynaunIs SMEs ¥minguasIvsnl
Jselngsna SMEs 31uu (Au)  dadiudszving  Adee1a (Aw)

AANISAN 27,189 271x27,189 113
65,211

A1AUINIS 20,753 271x20,753 86
65,211

ANANITNER 17,269 271x17,269 72
65,211

33U 65,211 271

fafuldasiiuilutminguaisid udoyatunguiaogig
HUsgnaunts SMEs ludineiiies 8110831591570 UazdLne
fiyassanmsiidusnenfiduiu SMEs weriigaludminguasvsnil
Turaasuana 2566 - unsiA 2567 iileasunudiuiuudgAnisiiy
Toya

2. \3adlefildlun1sise

in3eaflefldlumAdufunuvasuanuuazUsziiudan {3duls
MNMIMUTILITIANSTIAMTide unauidevans 9 Besiitisddes
funamssuiunuvesgianagliianedosdioiteeeniiu 4 dw il

gl 1 Yadudruynna Tiun e o7y sedunsine an1unn
Uszbnmuesgsia Ussaumsed wagduaundnaiy

dauit 2 Jedunagndnisnain loun nandoel 9107 Yeamanisdn
MUY UaTMTEUETUNNTAAIN

dudl 3 Yadunisdanisinldaad JadoAanssundn 1iun
ladadndundn nsufusnig ladadnduieen wazn1suinis Uade
Aanssuauayu IWun lassadrefiugruvesesdng n1susmaminens
yara wialulafuaside uaznisinde
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Uaduduyanavesinauiuuaeuny
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(Interval Scale) Insmslyimguuuuuy Likert Scale 55U inausiulana
AzLUY A 4.51 - 5.00 ogluszfuaniian 3.50 - 4.50 agluszdunn
2.51 - 3.49 aglusgdulrunane 1.51 - 2.50 agluszautes 1.00 - 1.50
ogluszutioniian
3. MINTIFBUARNWYBALATEBTDITE
3.1 WHEiBeavgy 5 vitu fuuImsssie 2 vilu msdanis
996N 2 ¥ wpzdun1amane 1 vinu asedeuAIRsI Lo
(Content Validity) A18A1A911aA1180AAR899D94U8AID1UAY
Tu1uANA (Index of Item-Objective Congruence: 10C) 1a@1 10C
YostomnuNTaNILINMI 11nNTT 0.50 deeg5e1Ine 0.67 - 1.00
32 vintiu YedeslleiTefldlunaaeddfunguiussnounis
SMEs 30 Ay udrtideyadildundinszinnuasuazanudesiuves
wuUABUaM (Reliability) §reAadfing « fansed 3

(5]’]'3’]\1571 3
Fx/ﬂf?’]?ﬁ??’.]fﬂﬂ@‘UF)371/&77\7442?3?7371/4?7@17&?]@\744UUZYEJUZTIJJ
Cronbach'’s The Average Composite
fiaUs Alpha > 0.70  Variance Extracted Reliability
(AVE) > 0.50 (CR) > 0.60
nagnsn1sean (15 4e) 0.90 0.66 0.89
nsdamsviasleame 0.97 0.67 0.94
(33 U9)
Nan13ALIUNUYRIEINT 0.90 0.70 0.90
(18 U9)
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aswwadinaAsIageAtminesUsEnousasuUswl (The Average
Variance Extracted, AVE) wuin fudsyndaiian AVE 11nndn 0.50 (Awane,
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fialUs (Composite Reliability, CR) fiAn CR u1nna1 0.60 (Awang et al,,
2018) yadulsdanaldfimnuduiusifsmetiazanldainesduszney
uazlnszilunuudiassaunislasade ynduustenuideiulunasid
84 (Hair, Black, Babin, and Anderson, 2019)

a. sdaldlunsieseidoya

FIelivinmsassideyalagldeatincsl

Y

4.1 MIUTILAN LAz MYARAYDINUTENOUNS SMES lngld
adadosu Srumn (Frequency) So8ay (Percentage) Iaglusinss SPSS
4.2 MINATIEATZAUANUAATIU NAgNSN15AaIN N15TANIT
vialdauan uazransAiunuvesssie lagld duede uardrudouuy
119371 (Standard Deviation) tngldlusunsa SPSS
4.3 mnwiduUssavdanduiusiioganuimanzanves
FnUslaai Pearson’s Product Moment Correlation lnglaflusunsu SPSS
4.4 MTIATLVRUUTIRDUTEUINNAYNTNINAIA N15IANTT
vndlganefidsaionamaniiunuvegsian tagldlsunsu MPLUS
5. mansaseutonnaaiosu
wuudnaedlunind 1 fudsuds 3 @ dauusdanald 16 f uasd
yfnefiuszanen 61 f Sesmdasy (D) wihiu 91 wansinuEng
Variance-Covariance vasadausdunalaiiaundnunnnitamisidimesiy
wuudraes Huie fudsudsusavdluuudassgnimualiiadlduas
anansaUsEInaAIITSiwesvaswuUTaedla (Kaiyawan, 2020)
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A15799 10

HaNTIATITYOIAUsenauresd MUsH N q Hldlumsinsrevilukuudiaes
Wy vestaveiavsasonan?3n 4iIuI14Ye9g57 9 SMEs

AntmtinesdUseney Sulsvavs
fuUsdanele At (B) o nsnennsal
E. 2

HARN U 0.827 0.021 38.828** 0. 684
101 0.831 0.027 31018** 0.691
YOIWNNTINTINRUY 0.863 0.021 40.285** 0.744
MIAUETUNITHAR 0.727 0.027 27.297* 0.529
TadaRndaitn 0.837 0.020 42.185** 0.700
MU uRng 0.850 0.022 38.798** 0.722
ladamndvieen 0.823 0.021 39.011** 0.677
NSUIANT 0.753 0.036 20.838** 0.567
Tnssanaitugiu 0.823 0021  39.011* 0.678
MIUMITNINYINTYARA 0.862 0.018 48.686** 0.743
wialuladuagide 0.850 0.016 52.370%* 0.723
nMsdete 0.733 0.042 17.336** 0.537
QLS 0.854 0.022 38.294%* 0.729
anfn 0.823 0.029 28.889** 0.678
nsEUINNSNely 0.851 0.023 36.271% 0.724
M3seuilarnmaiule 0.824 0019  44.143* 0.678

YA **p<0.01

PINANT 2 WAEANSIN 10 HANTIATILIDIAUTENBUVDIAILUTN LY

lunsdasignlunvuitasufeanngvesdadunagniniinain

waznsinmssadlegaeniidssasonansidiunuesgsia SMEs wuin
fnUsdunalayndiianumingay wasdianunnndy 0.50 eIk Nl
NNA7 (Factor Loading> 0.50) (Hair et al., 2019) defiansunaitinin
osrUsznauluzUAsLuLANAsyIUANY el wonmufauUsus |daded
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Wiy 0.82 uazdugnéndaniwiinesdussneuwindu 0,82 sadidy

M13199 11
HANTTIATIZBNTNATENINF U TUANYOIUUUTIDUTITUNANAYNT
M59AIAUAZN159AN 1T 1LYRAR T ANNAABAAN I 5A T IUYEIT TN DY

- - Vo oem answa answa answa
AAN19DNTNA AADR .
Y1901 54 719903 U
NagNSNIINAIN- 0.39 0.59 0.98
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HI1TNN 11

HANITIATILNINTNATENT NG UTUKNYBIUUUTIFDNUTIT U NAE NS
MInaIAUAYNITINN T NIRRT EAs BNANTTA TN YRIg TN (FE)

NANI9BNTWA ANEDA oviwa SMEJN A Bvowa

N9 NM999Y 573

N33ANvslgAne- 0.61 - 0.61
NANITALEUIUYDY S.E. (0.137) - -
3319 SMEs t 4.47* - -
R 0.37 - -

NAgNENITHAIA- B 0.96 - 0.96
N33ANTSYLEAnIAn SE. (0.008) - -
t 114.34** - -
R’ 0.92 - -

NUYLYR: *p<0.01

91197 11 HanFasidnsnaseninsfuUsudsveslina
\BeaninidssasonanI s iuuvesgsia SMEs wuin dauUsiidvEna
Fsanimmronan R IiuTuressIie SMEs il
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aansefunEANILUTUIIM viFonsAsullamemansaliuaes
5319 SMEs @Seeay 14

ns¥ansvalgnuendsninanimsweladernan1saniuauyes
33509 LedvEwawiiu 0.61 pgaflifuddyneainfisedu 0.01 uazile
firsanaduszavsnmsmennsal (R) fiewintu 0.37 uansin nsdnns
mqiezi@mma’nmaa%msm’mu:ds‘dmw’%amimﬁ'ammawamami
AuUYRdgINY SMEs tiseuay 37
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