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Abstract

The purposes of this research are to (1) study the level of opinions regarding Porceived
Value of College Owned Resources Porceived Value of Social Environment Resources
Porceived Value of Regulatory Environment Resources and Porceived Value of College Owned
Resources to Entrepreneurial Intention in Industrial Technician Vocational Student (2) Study the
influence of Entrepreneurial Intention in Industrial Technician Vocational Student and (3) study
Porceived Value of Social Environment Resources and Porceived Value of Regulatory
Environment Resources in connects the relationship between Porceived Value of College
Owned Resources to Entrepreneurial Intention in Industrial technician Vocational Student. It is
quantitative researchgro multi-stage sampling was used group of 600 students in the Northern
Industrial Techician Vocational Program 3. The model was analyzed using structural equation
modeling (SEM).

The results of the research found that (1) Northern industrial technician vocational
students 3 have opinions about Porceived Value of College Owned had the highest opinions
(average 4.26), followed by Entrepreneurial Intention (average 4.24),(Direct influence 0.051),
respectively, and (3) Porceived Value of Social Environment Resources, Porceived Value of
Regulatory Environment Resources. It is a series interstitial variable that connects the
relationship between Porceived Value of College Owned Resources.towards Entrepreneurial

Intention.

Keywords: Porceived Value of Social Environment Resources; Porceived Value of Regulatory
Environment Resources; Porceived Value of College Owned Resources; Entrepreneurial

Intention
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,2017)
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3. quﬁwqaniiummmu (Theory of Planned behavior) wqwawqaﬂiiummmu
(Theory of planned behavior) lunguijitugiulumsesusarudslaluniaduiussneuns Baral,
Ribeiro, & Canever, 2018 ) 141l o315 esidadefidenananinuaslanazarnnisailunisilu
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3.1 ms%’uﬁmsmmquaﬂssm NANIIU (Perceived behavioral control) un8gis AW
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(Esfandiar, Sharifi-Tehrani,Pratt, & Altinay, 2019)
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5. n155u¥quAInisduindaudeay (Perceived Value of Social Environment
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?ﬁLL’mé’awNé’muddﬁtﬁmmu (Brand Comnmunity) iawaniuasuainudniuainnisidauasa
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WugwﬂumimLaiﬂmﬂmﬂgamwuﬁamm (Sudarsan, 2019)
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6. ms%’ué’qmﬁi'lmauiamﬂ (Perceived Value of Regulatory Environment Resources)
“nouinsiFeudnedann” WammnanuunAniiiinmsfeufidunszuiuns dumsdienenaud
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(Hunter, & Lean,2018)
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fiun (Fishbein & Ajzen, 1981)
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3. insiiudeyaainngudiegns Insuuuudeunundeuvtsdennuninendesuigiiya
awnsn TWreaueyamzilunaiudeyauuuaeunumingusznouns el Ae §iFeumeednang
guamnssy dinandunisentifnwniawmile 3 31U 4 uvis Usenausie Ingrdewmaiaiivalan
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Isnimsasiaaouiseuanysalvesteya deasvinliideianuuiledidiniugnsios auysaluuy
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@593V uazlumaaunisiasaadns (Structural Equation Model) faelusunsu PLS tnueaglddayania
anmean (Gudergan, Ringle, Wende, & Will ,2008)

1. adATanssauun (Descriptive Statistics) \Uuafifdaussensfenmudnvay aaaudivniseads
WU A1¥ouaz (Percentage) Wiagldaduredeyaiifsfugudnuuzdiuynna Aade (Mean) 1u
drudssiuusnasgiu (Standard Deviation-SD) Tlunsuarmuvsnevestieyasinaild ilefizasy
wazeduenuanuazrawiuls 1usu

2. afifioyuu wie alifie198a (Inferential statistic) Wun1siradduilddmiunaasy
aunAignu (Hypothesis statistic) ileniANuduTusTudanaua luynduds uazmszduiadond
SnSnanefuLUnamnmsazn1den fefiudsuuulasadns (Structural Equation Model-SEM)
(Byme, 2005) Ingvinnisuszanalagldlusunsudniagy Weldlunsiaszsiidunis (Path Analysis)
way Mylaseaun1slisaseadne (Structural Equation Modeling: SEM) iienageuninudenndad
naunduveslunaiavnNa (Causal Relationship) uaznaideludaszing lneiidadarildnaasuns
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3, NdoUdVSnafunans (Mediating affect test) Tneduusaaniu (Mediating Variable) fie
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o w J

o B, B, By # 0 uazAiUsvuna ¢ ldfideddny wansin My waz My 1u full mediator

o w

Wit B, B, B, # 0 warUszann ¢ Sdeddny ( # 0) uanadn My way M, 1l Partial mediator 9y
fanafldnuusdudniiudasueg

Tnefiansanandvsnasiu (Total Effect) vaaluinaiidmudsdsinusznineuysdaseiu
Fhuusmuazdoslianduystavianas (Fuuszdniiduni ¢ < dussdviiduna o dddanasaudi
gszavlufidedrAynieada (p < .05) LaneIIiauUsdsrnuy 9 Wusduusdauanysal (Full
Mediating Effect) wid1fiA1anasosnefitodfayfisedu 0.05 wansinduiuusdewiuuisdiy
(Piriyakul, 2015)
NaN15338

NanTIATEnNTRngUsEasdnsifeded 1 “iednuiszfunsiuinadimiminensves

Inends n35uinmaiduindeuniding nsfu¥amdmsulsuisuagausalalunisdy
HUS¥NBUNITVBITEUAIERITNYNEAAIMNTTU” WU ATUBIAYTENDUVDINITTUIANAINIG
NINYINTVOINYIRY & 4 B9AUTENDU Aw AIUNITUTTEIY (Lecture) N15UTENIALYITU (Pitch
competitions) 89AN1TUNIVITNUAIUTEINALNY (Association of Future Thai Professional) Lagnis
U3N3UAE WUELIBNTN (Career guidance/service) FupsAUsznaUVBINIUSAMIANEILINGDLNS
d3mu (Perceived Value of Social Environment Resources) Usgnaudiay ¢ 83AUsenoy Ao N13
LLaﬂL‘U?ﬂlEJuL‘%EJuiijdimﬁumiL‘fJuﬂﬂizﬂaUma (Entrepreneurial experience or knowledge sharing)
mﬂﬁﬁwﬂ?amLﬁlmﬁ’umslﬂwgﬂizﬂaumﬁ (Entrepreneurial mentorship) N1sklaniasuyuanfvd
L1 (Alumni funding opportunities) LLazmia%"mm‘%mhsmNé’muLﬁaaﬁUﬂﬁL‘ﬁuQ’Uizﬂaumi
(Social network capital) AuesAUsTENBUYDINITTUIAMAINIIUlEUTY (Perceived Value of
Regulatory Environment Resources) Usznaufae 2 asausznou de ulsureiduiinssu
E:JﬂizﬂaUﬂﬂi (Entrepreneurship-friendly policies) LLazmﬂﬁIamaLﬁﬁwﬁumdmu (Government
funding opportunities) LLﬁz@f’m@\‘lﬁﬂi%ﬂ@Uﬁzﬁf\]miLﬁuI}J:Ui%ﬂEJ‘Uﬂ’]i (Entrepreneurial Intent) 1ag
NEuUeIHITEuA1881TNY19QAamMNTIN deinaniduniserdr@nwiaiamile 3 faiad1lineu
AuENsIININTN TRl IE Ay fudulanundeniivgimnedraiielilsidudussnaunsdl
Anniign fiAedesn (X ) Wiy 4.30 sesasnie nésnsumsanuduiitmeneludin fe ns
Hduffusenouns faade (X) wiriu 4.26 SuneneniBuidlafiasdudsznsumsuazainessia
Tmiluewan fanads (X) wihiy 4.24 duilaruiAnliognseeds avdesFuduairsgsiaduvesduies
fAade (X) wiriu 4.24 fulivevauuszsh livevnuiivhmeudinutuasdseldis deuads
(X) Wiy 4.22 wazdudidmaneludialunisduduszneunisniglu 3 U ndsainsunisiine &
Aade (X) Wiy 4.19 audduaenndoafy Krueger(2000) flaanuiuitniudilafiazidu
fuszneumsidunansimuafivesusiazyana mssuifeatunginssunsemunuisnisuasnsiuia
dvdnanndsadlunsiludusznaunis

nan1Tle s i Uszasdnisifeded 2 “ileAnundadefiidenuddlalunindy
FUsEneuMsvesBeumeetntisgnanmngsy » wuin SvsnamensawesnsiuinumamIndouya
Saenfdvdnageaaenusdalunaduiusznounsvestesiouaeenindisnamnssu vty
0.355 (DE = 0.355) (p < 0.001) s@¢au1ABN1sSuAMAmMIauleuty d8nSnawiafu 0.278 (DE =
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