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Abstract

This research article aimed to study the needs and behavior of using travel route design
applications among tourists in Nakhon Phanom Province. The sample consisted of 500 tourists.
The research instrument was a questionnaire. The statistics used for data analysis included
percentage, mean, standard deviation, t-test, one-way analysis of variance, and least significant
difference (LSD) for multiple comparisons. The results showed that tourists had a high level of
need for using travel route design applications with an overall mean of 4.05 out of 5 (S.D. =

0.82). The highest needs were for the applications to be accessible across multiple
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communication tools and provide comprehensive information as required with a mean of 4.05

(S.D. = 0.82). Furthermore, tourists with different incomes had different behaviors in using travel

route design applications (Sig. = 0.03 < 0.05). Tourists of different genders had different needs for

using the applications, specifically in terms of initial visual appeal (Sig. < 0.05)

Keyword : Tourist Needs for Using Applications, Behavior of Using Travel; Route Design
Applications
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