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Abstract

This research was qualitative research. The objective was to study the Retro movement
phenomenon in Hip Heritage Destination development. The concept of retro movement, retro
marketing, and retro concepts were used as research frameworks. The research area was in
Charoen Krung Road area. Each sample group has 30 key informants: entrepreneur in Charoen
Krung area, residents in Charoen Krung, and hipster tourists, using purposive sampling. Research
instruments were used: screening form for hipster tourists and semi-structured interview form.
Analyze the data were content analysis and descriptive description.

The results showed that

The influence of Retro Movement phenomenon affects both the supply and demand
sectors, promoting Charoen Krung as a hip heritage tourism destination.

1. The study on the influence of the retro movement phenomenon from the
perspective of entrepreneurs were as follows: 1) The arrival of new groups of tourists 2)
Investment and expansion of tourism business 3) The adaptive capability of the business sector
in response to tourism 4) Using retro concepts to differentiate products and services, and 5)
Branding and promotion.

2. The results of the study from the perspective of the residents were: 1) Changes in
the economy of the area, 2) Changes in the physical environment of the area, 3) The
awareness of value as a tourist-attracting neighborhood, and 4) The desire to reserve and
inherit the stories of the area.

3. The results of the study from the perspective of hipster tourists were: 1) Retro sense
of place 2) Witnessing changes 3) The expansion of creative spaces 4) The potential of space
for emotional fulfillment. The knowledge from this research can be applied to the
development of heritage resources in terms of presenting the value of cultural heritage in a
contemporary, integrated way that responds to specific groups of tourists in the context of the

retro movement.
Keywords: Retro movement phenomenon, Hip Heritage Destination, Retro concept,
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1.2 M3MULAZN1TVENERINITYBIgIAIRUNMTIBALTIEY (Economic growth)
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tourism)
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1.5 M3duaBunmanealiaznsUssydunusgsna (Image and business promotion)
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2. BwSwavessingnisaiiadeuluuarnefniifinenisaieassdgavaneuaienianis
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2.1 mquﬁ't’JuLqumw’huLﬂwgﬁwmﬁuﬁ (Economic growth)
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2.2 Msiasuulaswawsadsznaunemenwlunud (Change of place)
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2.4 mwﬂiﬂmmﬁ%swswLLazﬁuwaﬂﬁmLéwaa*ﬁuﬁ (Story of Place Telling)
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3. Bwswavesunngnisaiirdsulmuaivneiaiiinenisaiassdgavaneyatonianis
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3.1 m%%’uj’:ﬁﬂﬁﬂ?iuﬁumiaﬂaﬁm (Retro senses of place)
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3.3 mafulunisvenedavasiuiiadneassd (awareness of creative spaces)
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