AuAaInNIsanulunanasssulne:

AsAneUsEnIAsUadAsIueaulayl

nosiing waain *
UnAnEa

unaNuidTngusrasdmefnwinnudeanisanalunaiaussnulne welivsu

A

PEIwemnsamnwila Tuuiunle uwasdalinsasiinaandilatng §ideiiu

U

1%

JoyaanUseniasuainsaiusiuin 260 Usenmaaniuledaingauy 6 WAL

U

'
a

fufl 1 ganau-31 furnAu 2558 niuidiiasieiidonideyauazassialy
TUsKNTH Microsoft Excel HaN15398WU1n m‘mﬁ;ﬁﬂsgﬂavmsﬁmmsémmﬂ
fignfentwidu (Fovay 70) s99au1A0n1913u (Fovay 20.38) ausie
1W1FaNgE NNl N1wNIME Useniesesas 96.54 Suadasanulumiumis
winguUszan Imawvdﬂﬁmmﬁmmﬂumﬂmswammnﬁqm {1319 ulng
FeansanudinisfniuTyamianviniwindeaivniifeades anufigindns
Aoenmsaasaiduliivinueniened dvinwenisuUauaznisany vinveaudunug
sEnIneyAna wazvinwensinauludi uaﬂmﬂﬁé’ﬂﬁmﬁqﬂéﬂﬁ flashasuinis
wazvheumeldanunaduld nansidedldiduinansinisdansideunisaey
analvdulldntdndnwiszaulTyang Lﬁam’%aummw%wﬁam%qjmmmmeu

LLa%Lﬁ@LﬁUﬂ’ﬁ@ DUAUDIAIIUADI msa'msummﬂqiﬁﬁ]

MU gudnsulakaymsaundimseiiesh Anyanysmans IuAINTRlMINeNdy

Msasdnwseans U7 45 aifud 2 (2559): 263-303
Journal of Letters Volume 45 Number 2 (2016): 263-303



AEIARY: 8, ANABINTITAIN, AA1aLsIUlne, Ussmasuadasay,

A EUNISAD LAY

Msasdnwseans U7 45 aifud 2 (2559): 263-303
Journal of Letters Volume 45 Number 2 (2016): 263-303



Investigating the Needs for Interpreters in

the Thai Labor Market through Online Job Advertisements

Tongtip Poonlarp

Abstract

This research aims to explore the needs for interpreters in the Thai labor
market in a bid to identify the languages and the settings in which
interpreters are required as well as their preferred qualifications. To this
end, 260 job advertisements for interpreters were collected from 6
recruitment websites between 1 October and 31 December 2015. Content
analysis was performed on the data, which was codified in the Microsoft
Excel for quantitative analysis. The areas investigated included the
languages required, settings, qualifications (nationality, sex, age, education,
skills and personal attributes, standardized proficiency tests, experience),
and the types of employment, geographical locations, and salary. It was
found that the languages most needed were Japanese (70%) and Chinese
(20.38%), followed by English, Burmese, and Korean respectively. 96.54%
of the ads sought in-house interpreters, who were needed most in the

manufacturing industry. Most ads listed Bachelor’s degree in language or
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related fields, and successful candidates were required to possess strong
language skills, translation and interpreting skills, interpersonal skills, and
teamwork skills, as well as a good personality, service-mindedness, and the
ability to work under pressure. The findings suggested that interpreting
should be taught to undergraduates to prepare them for the labor market

and to respond to the needs of the business sector.
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