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ABSTRACT 
 This research aims to (  collect the tourism resources that 
present the tourism identities for the ways of Lower Northeastern Part 
of Thailand, (2  investigate the tourist’s perception towards the tourism 
identities for the ways of Lower Northeastern Part of Thailand,  
assess the potentiality of the tourism resources that are the ways of 
Lower Northeastern Part of Thailand to support the tourism activities 
development, and ( develop the tourist maps linked to tourism 
identities for the ways of Lower Northeastern Part of Thailand. The 
researchers used the core concept for this research comprised of the 
concept of cultural identities and the concept of tourism route. 
Moreover, there are supporting concepts used in this research; the 
concept of cultural significant values, the concept of creative tourism, 
and the concept of tourist attraction potentiality. 
 This research is quantitative research and qualitative research. 
The population for research is the representative of the government 
sectors such as the office of provincial culture, the office of Tourism 
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Authority of Thailand, the office of tourism and sport, including the 
people in the Lower Northeastern Part of Thailand, and the Thai and 
foreign tourists. The researchers use in-depth interview, questionnaire, 
and focus group as the research instrument.   
  The results of the research find that there are two groups of 
the tourism resource that are the tourism identity of the Lower 
Northeastern Part of Thailand; natural and cultural resource. There are 
eight categories; architecture and archaeology, handicraft, religion and 
belief, the way of life of the local people and costume, local foods, 
local tradition and culture, and local languages, and natural attractions.    
 Due to eight tourism identities of the Lower Northeastern Part 
of Thailand, Thai tourists have perception towards these tourism 
identities as consequently; (1)  architecture and archaeology, (2) 
handicraft, (3) natural attractions, (4) religion and beliefs, (5) local 
traditions and cultures, (6) local foods, (7) the way of life of the local 
people and costume, and (8)  local languages. In term of the foreign 
tourists, they have perception towards these tourism identities as 
consequently; (1) the way of life of the local people and costume, (2) 
local foods, (3) handicraft, (4) local traditions and cultures, (5) natural 
attractions (6) religion and beliefs, (7) architecture and archaeology, and 
(8) local languages.     
 For the assessment of the tourism resources potentiality 
supported the development of creative tourism activities, there are five 
dimensions as follows; (1)  tourist attractions, (2) tourism activities, (3) 
accommodations, (4) accessibility, and (5) amenities. It finds that Thai 
tourists have moderated level for tourism resources potentiality (mean 
3.31) and foreign tourists have moderated level for tourism resources 
potentiality (mean 3.10). 
 Moreover, the assessment of the tourism resources potentiality 
could show that the highly potential tourism resources are (1) 
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architecture and archaeology, (2) handicraft, (3) religion and beliefs, (4) 
the way of life of the local people and costume, (5) local traditions 
and cultures, (6) natural attractions. Besides, the lower potential 
tourism resources are (1) local foods, and (2) local languages.  
 Therefore, the researchers could design the tourism route 
according to the Thai and foreign tourist’s behavior including the 
potentiality of the tourism resources represented the tourism identity 
of the Lower Northeastern part of Thailand into two groups; tourism 
route for Thai tourist and tourism route for foreign tourist. There are 
three tourism routes for Thai tourist; (1) tourism routes focused on 
natural identities, local handicrafts, and religion and beliefs, (2) tourism 
routes focused on local costume and local traditions and cultures and 
(3) tourism routes focused on local handicrafts and ethnic groups in the 
Lower Northeastern part of Thailand. In addition, there are four tourism 
routes for foreign tourist; (1) tourism routes focused on border tourism, 
(2) tourism routes focused on Mekong way of life linked to Southern 
Laos, (3) tourism routes focused on learning local costume, and (4) 
tourism routes focused on Mun way of life and local handicraft.  
Keywords:  Tourism route, Cultural identity of the Lower 

Northeastern Part of Thailand, Cultural tourism, the 
Lower Northeastern Part of Thailand   
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