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A Study of Customers’ Behavior of Academic Resources Center,
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Abstract

The purposes of this qualitative research was to study customers’ behavior
of Academic Resources Center (Central library), Khon Kaen University. The study
was based on Kotler's consumer behavior analysis. The research tool used was
a semi-structured interview and the research sample consisted of 41 graduate
students, who used the Academic Resources Center KKU. The results showed
that customer used both print and electronic resources. Most of customer used
the services that they can do by themselves. They used information resources
and services for learning and research.. Decisions making in using information
resources or services did not only depend on the customers, but also depend on
lecturers, friends, and library service staff. Most of the customers used the library
when they had no classes . Most of them used the library in the evening and spent
three hours or more, or until the library closed. The result found that the customers
also used the faculty libraries because of their specific information resources. The

key marketing mix factors influencing on library use were: product, price and place.
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