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Abstract

Airports worldwide, including Thailand, have been affected by a number of factors, including, but
not limited to, competition between major airport hubs, emerging technologies, and
pandemic. During the COVID-19 pandemic, obtaining critical knowledge and employing
knowledge management (KM) to successfully execute airport operations have been
necessary. To cope with such challenges, this study has the following objectives: 1) to
conduct a SWOT analysis of airports operator’s KM implementation during COVID-19; 2)
to conduct a TOWS Matrix analysis to identify KM strategies for the airport operator in
the post COVID-19 period. Using a qualitative method and purposive sampling technique,
this study has collected data using in-depth interviews with executives and employees

working at the airport operator in Thailand.

* Corresponding author: Assoc. Prof. Kom Campiranon, Ph.D.

E-mail address: kom@citu.tu.ac.th
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Based on TOWS Matrix analysis, this study has formulated the following groups of strategy for
airport KM. 1. Utilizing the strengths of airport knowledge, resources and policy, and a cross
functional learning system to maximize the opportunities of creating an agile work process and
enabling a digital learning organization. 2. Overcoming weaknesses in KM motivation,
communication, and culture by maximizing the opportunities of KM customization, an agile
team, and a digital platform. 3. Highlighting the strengths of airport knowledge as well as KM
policy and resources to overcome external threats to ensure the airport's continued relevance
and success. 4. Minimizing the internal weaknesses of KM to avoid threats such as digital
disruption, pandemic, and the loss of critical knowledge due to retired employees. This study
also recommends research areas that are relevant to the future development of KM

implementation for airport operators.

1. Introduction

Airports around the world have played a major role in the tourism and air transport industries by connecting
cities, countries, and continents. Furthermore, the airport is considered by tourists as the first and last image of a
destination (Fakfare et al., 2021). Airports also provide critical infrastructure which contributes greatly to the air transport
value chain by stimulating regional socioeconomic development through the promotion of business and tourism-related
activities (See et al., 2022), as well as providing commercial activities at the airport such as retail shopping, entertainment
services, and food and beverages (Kilic & Cadirci, 2021).

Nonetheless, airports have been influenced by recent disruptions and crises. Whilst past pandemics such as
SARS in 2002 and H1N1 in 2009 caused serious airport disruption (Kuo et al., 2022), COVID-19 has had a more devastating
impact around the world (Miao et al., 2022) through travel restrictions which affected the passenger volume, the number
of flights, the airline flow patterns, and the airport network (Kuo et al., 2022). In turn, COVID-19 has severely influenced
the aviation value chain particularly at airports (Michelmann et al., 2023), and airports in Thailand are no exception
(Paethrangsi et al., 2022).

During COVID-19, businesses have focused on knowledge management (KM) processes in order to attain a
sustainable competitive advantage and to assess rapidly evolving external uncertainties (Mahdi & Nassar, 2021; Ng et
al., 2021). As changes in airport operating procedures are inevitable due to COVID-19 (Choi, 2021), KM plays a key role
for airport operators during COVID-19 (Buhusayen et al., 2020). It is crucial to develop a KM strategy that allows airports
to store and discover new knowledge (Gamo-Sanchez & Cegarra-Navarro, 2015) in order to sustain and maintain airport
effectiveness. Whilst knowledge is arguably the most valuable resource that affects organizations in uncertain times
(Mennini et al., 2022), organizations around the world still lack the systemic knowledge to effectively tackle the challenges
related to COVID-19 (Li et al., 2023). In addition, there is a lack of study that investigates how KM strategies are executed
(Pepple et al., 2022), particular in the context of Thai airports during COVID-19.

To ensure that the implementation of KM in pandemic situations works successfully, it is necessary to develop a
strategy that employs a framework and to prioritize strategies that are the most important during a pandemic such as
COVID-19. As the TOWS matrix can be considered as one of the strategic frameworks for risk and crisis situations
(Dandage et al., 2019), this research aims to employ the TOWS matrix in order to develop post COVID-19 KM strategy
for Thai airport operators.

The research objectives are 1) to conduct a SWOT analysis of airports operator's KM implementation during
COVID-19; and 2) to conduct a TOWS Matrix analysis to identify the KM strategies for airport operators post COVID-19.

2
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2, Literature review

2.1 Knowledge management

There are two major perspectives of KM strategy that dominate KM literature, which are codification and
personalization strategies. Both perspectives are widely adopted by the KM community. The codification strategy of KM
focuses on the capture, codification, storage and dissemination of explicit knowledge and employing it in compliance with
the organizational objectives. On the other hand, personalization strategy is concerned with increasing knowledge flow
in the organization through networks and interaction (Oluikpe, 2012).

In general, KM can be defined as the process of knowledge identification (Mennini et al., 2022; Miao et al., 2022),
creation or acquisition (Abdalla et al., 2022; Gonzalez-Ramos et al., 2023; Li et al., 2023; Pepple et al., 2022; Vrontis et
al., 2021), organization and storage, transferring (Abdalla et al., 2022; Mennini et al., 2022; Miao et al., 2022; Oberg &
Lundberg, 2022; Pepple et al., 2022), leveraging knowledge and making strategic decisions to improve organizational
performance (Abdalla et al., 2022; Mennini et al., 2022). As the definition of KM has been widely-discussed by a number
of authors (Abdalla et al., 2022), this study has adopted Miao et al. (2022)’s definition of KM as an integrative method for
identifying, managing, and sharing knowledge.

Management literature conceptualizes KM in numerous ways (Abdalla et al., 2022; Ng et al., 2022). For instance,
The knowledge-based view regards knowledge as an organization’s most crucial resource (Grant, 1996). Developed from
the resource-based view, knowledge-based theory argues that the organization’s competitive advantages require unique
knowledge in an organization (Chang et al., 2022), also known as the knowledge capital or intellectual capital (Lim &
Dallimore, 2004), to sustain innovative achievement (Miao et al., 2022). In turn, knowledge capital is a fundamental
intangible asset that is considered as a driver of value in an organization (Lim & Dallimore, 2004) which affects an
organization’s short-term performance as well as an organization’s response to a dynamic environment (Chang et al.,
2022).

In turn, organizations should employ KM as a vital strategic resource to maintain a sustainable competitive
advantage (Latif et al., 2021; Pepple et al., 2022; Rabal-Conesa et al., 2022; Vrontis et al., 2021). In general, KM provides
a number of advantages, such as a better decision-making process, enhanced customer service, improved efficiency,
improved performance, and reduced costs (Chong et al., 2000; Pepple et al., 2022). Whilst knowledge capital provides a
number of advantages, it should be pointed out that direct business benefits can be challenging to measure (Chong et

al., 2000).

More importantly, KM is a significant activity for an organization and cannot be achieved quickly as it requires
an organization to create an organizational structure and establish a system to support KM (Li et al., 2023). Firstly, it is
essential that board level members of the management team are willing to invest in knowledge and provide funding to
support KM execution. Secondly, KM requires knowledge teams. Knowledge cannot be fully utilized unless an organization
has assigned a KM team with clear responsibility and goals. Thirdly, an organization needs to have the appropriate
technological infrastructure to support KM (Chong et al., 2000).

In particular, a number of authors have discussed KM implementation at airports. Atalay and Sarvan (2014)
examined the usage of KM in airport operations in Turkey. The results revealed that airport terminal management is
strictly regulated by international and national institutions, whereby explicit knowledge sharing was found to be prominent
over tacit knowledge sharing. Gamo-Sanchez and Cegarra-Navarro (2015) studied factors influencing the success of a

KM-program in a small-sized airport in Spain. The findings revealed that airport KM requires every department member
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to cooperate and communicate with all airport users, not only internal (e.g. managers, engineers, coordinators, technicians
and any other airport staff), but also external (e.g. passengers). Al-Qarni et al. (2019) conducted a KM study in airports
in the Kingdom of Saudi Arabia and reported that the KM processes (creating, sharing, and application) had a positive
and significant impact on the airport’s service innovation.

In addition, Buhusayen et al. (2020) examined airports in Australia during COVID-19 and highlighted the
importance of involving frontline managers in operational decisions as they have the necessary knowledge to respond to
the situation. Such an issue has been supported by Bencsik (2022) that organizations have faced KM difficulties as they
need to solve unknown problems by relying on formerly acquired and scattered knowledge. Oktari et al. (2023) added
that it is necessary for organizations to quickly acquire critical knowledge in order to make the right strategic decisions
during COVID-19.

2.2 TOWS Matrix

As one of the tools extensively used for planning and analyzing strategic actions (Dandage et al., 2019), SWOT
analysis (Strength, Weakness, Opportunities and, Threats) has been utilized in identifying environmental relationships and
enables an organization to develop strategies (Ravanavar & Charantimath, 2012). SWOT analysis can be categorized
into two dimensions: the internal strengths and weaknesses, and the external opportunities and threats (Oktari et al.,
2023). Although SWOT analysis is a method of evaluating an industry, sector, or organization (Oktari et al., 2023), this
method alone does not enable an organization to make particular decisions (Ravanavar & Charantimath, 2012) as SWOT
analysis identifies only an organization’s internal and external factors (Dargahi et al., 2019).

To fill such gaps, the TOWS Matrix (Weihrich, 1982) is largely recognized as an advancement of SWOT in
alternative strategy development by maximizing the internal strengths and external opportunities, as well as minimizing
the internal weaknesses and external threats for respective stakeholders (Gottfried et al., 2018; Ravanavar &
Charantimath, 2012). As a type of situational analysis framework, TOWS analysis can be employed to generate the most
effective strategies which align with available resources and capabilities (Das et al., 2022).

The TOWS matrix identifies four strategic groups: Strength-Opportunity (SO), Strength-Threats (ST),
Weaknesses-Opportunities (WO), and Weaknesses- Threats (WT) in order to form alternative strategies (Ravanavar &
Charantimath, 2012). Finally, TOWS strategies need to be prioritized (Oktari et al., 2023). Simply put, the TOWS matrix
method can provide a valuable and efficient tool to assist in strategic planning which helps to enhance decision-making

(Dargahi et al., 2019).

3. Methodology

Due to the exploratory nature of this research, a qualitative methodology has been utilized using in-depth
interviews to collect data. Qualitative methodology has been applied in a number of studies (e.g. Buhusayen et al., 2020;
Oktari et al., 2023; Pepple et al., 2022) to examine how KM practices are implemented, and the factors that influence
their effectiveness. According to Chutiphongdech and Vongsaroj (2022a) who studied airports in Thailand, an exploratory
research can be utilized to answer research questions, to base a study on grounded theory, and to seek additional
information due to the limitations of the literature on such issues.

The target population includes executives and employees working at the airport operators in Thailand. In total,

there are a total of 38 airports in Thailand (Civil Aviation Authority of Thailand, 2020) managed by different airport
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operators, which consists of six airports operated by a state enterprise, three privately owned airports and 29 public
airports operated by the Department of Airports (DOA) (Chutiphongdech & Vongsaroj, 2022b).

As Oktari et al. (2023) proposed, interviews can be conducted to examine strengths, weaknesses, opportunities,
and threats, as well as to identify alternative solutions using the TOWS matrix, regarding the implementation of KM during
COVID-19. Gottfried et al. (2018) added interviews with a small number of experts can generate sufficient data for the
TOWS analysis. In this study, in-depth interviews were held with 44 employees from one of airport operators in Thailand.
This airport operator was chosen as it has over 40 years of knowledge and experience managing some of the largest
airports in Thailand in terms of passenger numbers. Based on data in 2021, this airport operator served 77.10% of
passengers in Thailand, whilst another two airport operators served 21.10% and 1.60% (Krungsri, 2023). Therefore, this
airport operator was chosen for the case study.

Samples were selected using a purposive sampling technique. To maintain confidentiality for the respondents,

their name and organization cannot be revealed. Nonetheless, the respondents’ profiles are shown below.

Table 1:

Respondent profile
Variable n %
Gender
- Male 17 38.64
- Female 27 61.36
Total 44 100.00
Positions
- CEO 1 2.27
- Vice President 3 6.82
- Director 4 9.09
- Employee 36 81.82
Total 44 100.00
Departments
- Innovation Management 11 25.00
- Human Resources 11 25.00
- Organization Development & 10 22.73
Evaluation
- Strategy Development 8 18.18
- Executive Office 4 9.09
Total 44 100.00

The interviews were conducted during August-September 2022. By adapting the interview questions developed
from the review of literature and Weihrich (1982)’'s TOWS Matrix, the guiding questions were as follows: 1) What are the
Strengths (S), Weakness (W), Opportunities (O), and Threats (T) of KM practices during COVID-19? and 2) What are the
TOWS strategies to optimize the utilization of KM during COVID-197?
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To analyze the data, a content analysis technique was utilized to determine the relationships between the SWOT
themes and tables were constructed to identify the themes. As Buathong and Lai (2017) recommended, content analysis
can be considered as an effective technique for generating valid inferences from texts in the context of their use. Content
analysis can be conducted using an inductive or a deductive approach. For the inductive approach, categories are
developed based on generalizations from the collected literature, whereas the deductive approach’s categories are
selected or specified even before the collected literature is analyzed (Goel et al., 2019). In this paper, the deductive
approach is used with categories informed by the SWOT analysis frameworks.

To generate rich and meaningful data, Stemler (2001) pointed out that content analysis utilizes coding and
categorizing of the data. A category is a group of words with similar meaning or connotations and must be mutually
exclusive and exhaustive. To ensure data validity, which refers to the extent to which findings accurately describe reality
(Hoepfl, 1997, p. 58), this paper has employed a respondent validation technique (Silverman, 2000) by summarizing the
interview data with each interviewee to ensure data accuracy. In this paper, most interviewees agreed that the

transcriptions were accurate; only a few interviewees requested minor revisions.

4. Results

At the time of data collection, it should be pointed out that this airport operator employed the following KM
strategies: 1. Creating participation and motivation in KM for personnel at all levels; 2. Personnel development at all levels
aiming towards a learning organization; 3. Development of a systematic knowledge management process; 4. Knowledge
management information system development; 5. Creating a knowledge exchange working environment. Based on the
interviews, respondents reported that these KM strategies remain crucial to an organization. Nonetheless, the
effectiveness of these strategies should be enhanced, which justify this paper's aim to propose more effective KM
strategies through the SWOT analysis and TOWS Matrix.

By employing content analysis, this paper has categorized data into different themes that met the data saturation

principle, as illustrated in a table below.

Table 2:

Taxonomy of themes

Theme cluster Theme

1. Strengths S1. Airport management knowledge
S2. Policy and resources supporting KM

S3. Cross-functional learning system

2. Weaknesses W1. KM motivation and communication
W2. KM organizational structure

W3. KM risk management

3. Opportunities O1. KM customization
02. Agile work process

03. Digital KM platform

4. Threats T1. Changing needs due to pandemic

T2. Disruption and competition
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Once qualitative data is categorized into different themes, the next step is to describe each theme. To accomplish
such as process, a commonly used approach is to provide direct quotes from respondents (Ryan & Bernard, 2003).

Following this method of presentation, a number of quotes are used in the sections below to present the research findings.

4.1 SWOT Analysis

The first research objective is to conduct a SWOT analysis on the airports operator's KM implementation during
COVID-19. SWOT analysis can be utilized to determine which strategies should be prioritized for KM implementation
during COVID-19 (Oktari et al., 2023), where the comparison of internal and external elements is the first stage of the
SWOT analysis. Based on the first interview questions which examine the KM practices during COVID-19, the results are
shown below.

Strengths

S1. Airport management knowledge

As one of the largest airport operators in Thailand, the respondents, particularly the management (CEO, Vice
President, and Director) agreed that employees have in-depth knowledge of airport management with many years of
airport management experience. Such strengths include knowledge of many aspects such as airport operational
standards, airport policies, and airport security. For example, the construction of Thailand’s largest airport allowed
employees to learn about the methods and procedures for developing a new airport. This provided very unique airport

management knowledge that cannot be found from other operators in Thailand. One employee noted that:
“Nearly 30% of our employees have worked at this airport operator for over 15 years, and some of them have been rotated in various
positions. While this means our employees have a high level of experience in airport management, some employees who have worked

for a very long time have not updated themselves enough with the latest trends and knowledge in airport management.”

S2. Policy and resources supporting KM

The second strength is having clear KM policies and plans, both long-term and short-term, to be used as a
framework for operations, with a committee and a working group to execute policies for KM. The executives have also
discussed the resources available to implement KM, such as the Knowledge Management System (KMS) which is an
online KM platform that has been developed to be the center of knowledge sources in the organization. Furthermore,
there are plans to further develop the KMS into a Digital Learning Center which integrates e-learning, KM resources, and
other human resources development features. While the employees are also aware of such a system, one of them
emphasized that:

“Although we have enough budget to support KM, a bigger issue is the complexity and time-consuming process of getting project

approval. This issue is also related to other policies, such as financial policy, which should be revised to support KM as well as other

strategies.”

S3. Cross-functional learning system

There are cross-functional KM practices, such as a project-based innovation competition which utilises the
knowledge and expertise of employees from different fields to develop innovations. This competition is organized every
two years. The participants are invited to form a team, which consists of employees from different departments, to come
up with innovative solutions for the airport. According to one of the executives:

“The employees not only learn from other team members who have different areas of expertise, but also acquire knowledge and

insights through a series of training sessions, such as the design thinking framework, which they can apply in a project.”
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During COVID-19, this competition was redesigned to be offered online. One respondent from the Innovation
Management department added that:

“While we (the employee) are already busy with day-to-day operation, this competition has helped us to see the airport from a different

perspective by working with team member across various departments.”

Weaknesses

W1. KM motivation and communication

Despite having a KM strategy and resources, respondents, particularly those in non-managerial positions, pointed
out that senior executives need to lead by example in order to motivate the employees to utilize KM as part of their work.
One employee suggested that:

“KM is still considered by some employees to be a complicated matter. If the executives in all levels could lead by example, it would

be helpful for us to see real use cases of KM that can be applied towards our work.”

Moreover, more two-way communication from senior executives is also needed, as some employees do not yet
perceive the advantages or benefits of using KM, particularly during COVID-19 when crisis response and recovery are
the priorities. On the other hand, some employees have already undertaken KM as part of their work; however they were
not aware that it was part of the KM process.

W2. KM organizational structure

According to the interviews, a large number of employees perceived KM as the responsibility of the Human
Resources Department. One respondent from the Human Resources department argued that:

“We have a limited number of staff, whereas this airport operator has over 8,000 employees in 6 airports and a head office. The only

way for us to drive KM is to empower and motivate each department to utilize KM.”

In addition, there was a lack of KM culture that promotes the exchange of knowledge within the organization;
knowledge is mainly shared within a department and with an informal approach. This is partly due to the organizational
structure which separates the teams into discreet units (working ‘in silos’) with key knowledge stored within the
departments. This represented a challenge during COVID-19 when a number of employees were working from home.

W3. KM risk management

There is a lack of alignment between the KM plan and risk management, which results in a number of issues.
Although the airport operator has a wealth of knowledge and experience, there is a lack of systematic storage of
knowledge, particularly in a digital format, which affected the transfer of knowledge particularly in the early stages of
COVID-19. Although most airport executives and employees have acquired significant knowledge, most knowledge can
be considered as tacit knowledge which can be challenging to extract or store. Therefore, there is a risk of losing this

knowledge, which means an organization needs to plan KM to minimize these risks. One executive highlighted that:
“If our employees resign, there is a risk of losing the knowledge that they had gained over the years of experience working at this
airport operator. To minimize the risk, we have organized a few knowledge sharing seminars, inviting our experienced employees, or

those who about to retire, to share their knowledge with other employees.”

Opportunities

0O1. KM customization

One of the opportunities to enhance KM strategies is to provide KM customization which conforms to the
requirements or limitations of each department or job responsibility. According to the interviews, participants pointed out
that an organization-wide strategy would not be able to successfully execute KM, particularly during COVID-19 as it

requires specific knowledge related to crisis recovery. As the KM process consists of identifying, managing, and sharing
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knowledge, an organization needs to examine the KM need within each department in order to ‘identify and manage’
whether there is existing knowledge within an organization, or whether the knowledge needs to be acquired from outside
the organization. One employee stated that:

“We have employees in different locations (e.g. airports and headquarters), as well as those working different shifts (day and night
shifts). For example, our aircraft maintenance employees would need different knowledge than those working in the customer service

area.”

Consequently, an organization needs to ‘share’ such knowledge with the right person by utilizing the right
approaches. For example, an organization could create a list of training programs that the employees in each department
need to take in order to acquire the necessary knowledge to perform their tasks.

02. Agile work process

Whilst this organization has encouraged a cross-functional learning system, there is only one major innovation
competition event held every two years. To implement cross-functional learning organization-wide, each department could
employ an agile work process, focusing on a result-driven rather than a process driven approach. Agile projects require
a cross-functional team and focus on achieving short-term goals by splitting the work phase into smaller projects. As a
result, employees can acquire knowledge from a cross-functional team, make a significant impact and can accomplish
their goals quickly. However, some respondents stated that an agile work process might not be beneficial to certain
departments. One executive stated that:

“In some work areas related to safety and security, our employees’ work process is highly regulated by airport operation protocol,

such as the International Civil Aviation Organization (ICAQ), particularly for practices related to airport safety. While employees in

these work areas do not benefit from agile work processes, they can still use agile work process to enhance collaboration between

different departments.”

03. Digital KM platform

With the organization’s strength in airport management knowledge and weakness in terms of the risk of having
non-digitalized knowledge documents, there is an opportunity for the organization to utilize a digital KM platform, such as
a web or mobile application, which consists of two major functions. Firstly, such a platform should be able to provide key
knowledge for routine tasks as well as tasks that need to be adapted during disruptions such as COVID-19. Secondly,
the platform needs to provide a one-stop service for employees to undertake self-paced digital learning specific to each
task, which enables them to learn anytime, anywhere, and on any device. At the time of data collection, this organization
was in the process of developing a digital KM platform. An executive stated that:

“Right now we have a few different platforms for different purposes. The goal is to have a one stop service so that our employees can
learn and share knowledge, and then apply the new knowledge to enhance their own work efficiency.” Another employee added that
“’Currently those platforms are not so user friendly, and therefore it is crucial to take into account the design considerations when

developing the KM platform.”

Threats

T1. Changing needs due to pandemic

During the post Covid-19 pandemic in which airlines have started to resume flight operations, many airport
departments may not be fully ready to serve passengers, in terms of the readiness of employees as well as the post
COVID-19 travel policy. In addition to the information and knowledge which needs to be updated for employees, another
factor is that many airport staff work shifts. Therefore, the COVID-19, as well as future pandemic, can result in changing

needs of both passengers and employees. An executive stated that:
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“While we all learn and recover from the COVID-19, future pandemics might be different and require a different set of skills and

knowledge in order to recover from the crisis. Therefore, future pandemics can be a threat as our solutions during COVID-19 might

not be relevant or applicable in another pandemic.”

T2. Disruption and competition

Digital disruption forces airports to adapt to keep pace with passenger's changing demand. As the approval
process and technology implementation process at this airport operator can be time consuming, sometimes the digital

trends have already been changed by the time that the technology has been implemented. One executive added that:
“Another factor that could disrupt this airport operator is the growing trend of direct flights between secondary cities in Thailand, rather

than connecting at our airport hubs in Bangkok, which might affect our revenue in the long term.”

As airports could be affected by digital technology, passengers’ changing demand, and airport competition, KM
implementation in a period of disruption needs to be reconsidered.

4.2 TOWS Matrix

As a number of authors (e.g. Dandage et al., 2019; Dargahi et al., 2019; Ravanavar & Charantimath, 2012) have
explained, Strength-Opportunity (SO) strategies focus on the maximization of opportunities by using the inner strengths
while Weakness-Opportunity (WO) strategies aim to overcome internal weaknesses to realize external opportunities.
Strength-Threat (ST) strategies highlight the internal strengths which can be used to overcome external threats while
Weakness-Threat (WT) strategies aim to minimize the internal weaknesses to avoid external threats such as worst-case
scenarios. As the second research objective is to conduct a TOWS Matrix analysis to identify the KM strategies for the
airport operator in the post COVID-19 era, three vice presidents and four directors were consulted to finalize the KM
strategies. These seven executives were asked to identify key strategies for optimizing the utilization of KM during COVID-
19 based on the results of the first interview question. The following strategies are then formulated based on the TOWS
matrix.Table 3

TOWS Matrix Strategies for airport KM

Strengths

Weaknesses

Opportunities

Strengths-Opportunities (SO)

1. Utilize the strength of airport knowledge
(S1) to enable a digital learning organization
(O3) which encourages the employees to
learn from relevant knowledge that has been
identified, managed, and shared through the
KM digital platform.

2. Utilize the strength of a cross-functional
learning system (S3) to enhance the agile
work process (O2) which requires a cross-
functional team to focus on achieving short-
term, but high impact, goals.

3. Leverage policy and resources supporting
KM (S2) to develop an agile work (02)
process that enhances KM and allows for

quick adaptation to changing needs.

Weaknesses-Opportunities (WO)

1. Utilize the agile work process (02) to
counteract the weakness in a KM
organizational culture (W2) which derives from
working in silos. With the agile method, in
contrast, the employees will learn from their
team who come from various departments.

2. Adapting a KM sharing process to suit each
job within an organization (O1) in order to
enhance the employee's motivation to perform
KM (W1), as well as to examine the KM
needs in each job position or department.

3. Use a digital KM platform (O3) to
customize KM strategies, enhance
communication (W1), and ensure efficient and

effective KM processes.

10
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Strengths

Weaknesses

Strengths-Threats (ST)

1. Use airport management knowledge (S1)
to identify and mitigate the KM risks
associated with changing needs in the post
COVID-19 era (T1) to ensure the airport's
continued relevance and success.

2. Review the KM policy and resources (S2)
to ensure that the changing needs and
demands of the employees and passengers
in the post COVID-19 era (T1) are
considered. Moreover, an organization will
need to establish a policy in case of future
pandemics.

3. Maximize the cross-functional learning
system (S3) to create resilience against

external threats such as pandemic (T1),

Weaknesses-Threats (WT)

1. Minimize the lack of systematic storage of
knowledge, which affects the transfer of
knowledge (W3) in order to avoid being
disrupted by digital technology (T2). Simply
put, the organization needs to identify,
digitalize, store, and share its knowledge,
which will enable the employees to keep pace
with the digital disruption.

2. Identify and manage the risks of airport KM
(W3) for experienced airport employees to
enhance the organizational structure so that it
can respond efficiently to disruption and
competition (T2).

3. Minimize the lack of KM motivation (W1) by

encouraging the executives to communicate

digital disruption, and competition (T2). directly with the employees regarding the

importance of utilizing KM to recover from the

Threats

pandemic (T1).

5. Discussion

This study has achieved its aim by conducting a SWOT analysis of airport operator's KM implementation during
COVID-19 and conducting a TOWS Matrix analysis to identify the KM strategies for the airport operator in the post COVID-
19 era. As Oktari et al. (2023) pointed out that it is crucial to develop KM strategies to deal with crises, this study has
developed four strategies. Firstly, SO strategies utilize the inner strengths of airport knowledge, supporting resources and
policy, and a cross functional learning system to maximize the opportunities of creating an agile work process as well as
enabling a digital learning organization. Secondly, WO strategies illustrate how the airport operator can overcome
weaknesses in KM motivation, communication, and culture by maximizing the opportunities of KM customization, an agile
team, and a digital platform.

Thirdly, the ST strategies highlight the internal strengths of airport knowledge as well as KM policy and resources,
which can be used to overcome external threats such as pandemics to ensure the airport's continued relevance and
success. Finally, WT strategies minimize the internal weaknesses of KM to avoid threats such as digital disruption,
pandemic, and competition. All four strategies are crucial to the airport operator’s resilience during pandemics as they
enable the employees to solve challenging issues through a systematic KM approach.

It is envisaged that this study not only has managerial implications for airport executives and stakeholders, but
also makes two major academic contributions. Firstly, this study has contributed to the limited studies on how KM
strategies are executed (Pepple et al., 2022) particularly during COVID-19 (Li et al., 2023) in the context of airport

operators. Secondly, this study has supported literature that indicated that KM is a critical tool during a crisis (Ng et al.,

11
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2022), and the ability to manage during the COVID-19 pandemic relied on the ability to effectively manage its diverse
knowledge resources (Abdalla et al., 2022).

Whilst this study is an exploratory research that attempts to understand the airport operator's KM implementation
during COVID-19, it has only collected data from one of the largest airport operators who manage major airports in
Thailand. Consequently, the findings may not be generalizeable to other airport operators. Due to the dynamic and
competitive nature of the airport business, there are other aspects of disruption that may have an influence on the airport’s
KM implementation, including but not limited to, natural disasters, emerging pandemics, digital disruption, competition
from other modes of transport, and more. Therefore, future studies could compare the KM strategies implemented by
other competing airport operators. In addition, future studies could examine the airport operator's KM which contributes
to alternative corporate strategies, strategic goals, and planning associated with KM in order to enhance the organization’s

competitiveness.
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Abstract

The advancement of technology—especially social media—has brought new opportunities for
brands to collaborate with social media influencers who, as key opinion leaders, can help them
promote products and services in a cost-effective manner. This study aims to explore how
Thai social-media travel influencers (SMTIs), travel endorsers who are passionate about
travelling, produce travel-related content and share it on their social media platform, organize
their organic content and sponsored posts as well as investigate their interactions with their
followers. The purposive sampling and a qualitative approach using semi-structured online
interviews with 19 influencers were employed in combination with observation of the informants’
social-media accounts. The findings reveal that the core elements of the organization of
organic content are photographs or videos, travel information, and interaction with
followers. When it comes to paid content, the key strategies for organizing sponsored content
generated by the influencers include posting time, number of product photographs, tie-in
strategies, useful and interesting content, and implicit advertising words. The practical

implications for both SMTIs and digital marketers are discussed further.
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The rise of Web 2.0 and social media has triggered a rapid evolution in how people engage in online interaction
(Abubakar & llkan, 2016). Traditional communication has been replaced by a new type of electronic word of mouth
(eWOM), which is seen as a valuable source of information that empowers both providers and recipients (Litvin et al.,
2008). The power of online experience sharing has ushered a new era of marketing communication in various industries,
including tourism. In recent years, social media influencers (SMIs), a new sort of third-party endorser, have played an
increasingly prominent role in shaping the opinion of each generation (Freberg et al., 2011). People apparently continue
to lose interest in traditional advertising as the dynamic interaction between SMIs and consumers is more engaging and
connected. Leveraging SMIs as endorsers appears to be more beneficial for brand development as they are seen as
more approachable and credible than traditional celebrities, highly affecting their beliefs, attitudes, and behaviors.
(Campbell & Farrell, 2020; Han & Chen, 2022).

In the tourism industry, social-media travel influencers (SMTIs) play an important role in the promotion of
destinations and services. They are endorsers who have the ability to influence others’ travel decisions by visiting and
promoting destinations and generating travel content through online postings (Stoldt et al., 2019). SMIs are viewed as
opinion leaders: some 63% of social media consumers considered SMI-created content more compelling than scripted
advertising produced by marketing professionals (IZEA Worldwide Inc., 2020). In recent years, there has been notable
growth in collaboration between influencers and brands because influencers can create among their followers better
attitudes and behavior towards the product they sponsor. In the tourism context, even experienced travelers still depend
on the experiences of others to determine the quality of products and services for their decision making (Litvin et al.,
2008). The perceived source credibility of SMTI has a significant impact on travelers’ attitude toward their content. Because
of their popularity, openness, and originality, many marketers choose to advertise their products and services through
SMis rather than conventional celebrities. Thailand is counted as one of the world’s top travel destinations with the arrival
of international tourists reached 38.2 million people in 2019 before the COVID-19 pandemic outbreak (Tourism and Sports
Ministry, 2019). The term influencer gets more widely used today in this country, particularly in the context of social media.
People have a positive attitude towards digital culture since they believe that using the appropriate tools or platforms will
undertake the faster and better actions (Pimpiset, 2020). The presence of SMTls clearly increases and stimulates the
desire to travel as well as affecting destination decision making as they are seen to be a credible source (Pop et al.,
2022). Previous research has looked at social media’s impact on millennials’ pre-purchase behavior (Zeng & Gerritsen,
2014), the effect of celebrity endorsement on young consumers (Chan et al., 2013), and the impact of followers’ awareness
of sponsored endorsements (Chan et al., 2013; Dhanesh & Duthler, 2019). Although these and other studies focused on
the demand side, particularly young consumers, there is a scarcity of information obtained directly from content providers
or SMTls in the literature, and the practices of travel influencers. Besides, little attention has been paid to SMTlIs in
Thailand where influencer marketing has become a dominant tool for shaping perceptions, feelings, and experiences.
Therefore, this study attempts to address this research gap by examining the strategies and practices used by Thai STMIs

to organize non-sponsored and sponsored content as well as their interactions with their followers and sponsors.
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2, Literature Review

2.1 Social Media Travel Influencers

SMis are perceived as individuals who can influence audiences’ attitudes through social-media platforms and
become opinion leaders by sharing their knowledge in a certain field, engaging with their followers, or expressing their
passion, travel, and lifestyle (Audrezet et al., 2020). Unlike celebrities, who are well-known through conventional media,
SMIs have been described as individuals who have a large number of social-media followers, are able to engage them,
and can leverage their reputation for marketing to target specific products or services (Kay et al., 2020). Influencers define
themselves as ordinary and approachable personalities who can make people feel similar or close to them as peers
(Chapple & Cownie, 2017).

SMTls are often travel enthusiasts who share their travel experiences on social media to inspire people to begin
a journey; they are regarded as a reliable and intriguing source, informing their followers about well-known and unknown
destinations, cultures, geographies, and other travel-related topics (Stoldt, 2019; Asan, 2021). The audience’s positive
reactions, such as the amount of favorable feedback (likes, comments, and shares), can motivate SMTlIs to create travel
content. Meanwhile, SMTIs act as a motivational factor that drives viewers to participate in the tourism movement (Asan,
2021). The interactive communication between SMIs and their followers is considered an essential characteristic of
influencers, which can enhance the SMI-follower relationship and convert the followers into brand consumers (Glucksman,
2017). Thus, brands have heavily invested in influencer marketing since the early days of social media.

The image of a destination can be shaped by the content produced by video creators or travel influencers
(Chatzigeorgiou, 2017). The campaign promoted by SMIs can change consumers' perceptions of the destination, which
increases their travel intentions and their desire to spread the word about it, meaning the more successful the campaign,
the more favorable perceptions of the destination image they are likely to have (Ong & Ito, 2019). Du et al. (2020)
interviewed informants who consume, produce, and share videos on TikTok (Douyin in Chinese) and discovered that
several informants are likely to visit specific destinations after seeing travel videos on the social media platform, which
has 600 million daily active users as of August 2020 (Choudhury, 2020) and, thus, an impact on the perceived image of
a destination. Travel-experience sharing is deemed a powerful influence on traveler behaviors as well as tourism
organizations. It increases not only the use of social media in travel planning but also the perceived enjoyment as an
intrinsic motivation that has a positive impact on the users (Kang & Schuett, 2013).

2.2 Influencer Credibility

Credibility is an important element for communicators as it can affect the receiver's acceptance of a message in
terms of persuasiveness (Lou & Yuan, 2019). The extent to which an audience perceives a communicator’s favorable
characteristics and motivational message as a trustworthy source is referred to as source credibility (Teng et al., 2014).
Ohanian (1990) proposed three dimensions of source credibility: attractiveness, trustworthiness, and the expertise of the
communicator. McGuire (1985) described attractiveness as a component of source credibility, noting that a message’s
effectiveness is determined by an individual’s familiarity, likability, similarity, and attractiveness. Trustworthiness,
attractiveness, and perceived similarity positively influence followers’ trust in sponsored posts (Lou & Yuan, 2019).
Although influencers are not necessarily domain experts in traveling, credibility is still expected of SMTIs because their
followers want to be able to plan their travels based on public figures, they can trust to give them accurate information.

In addition, scholars indicate that trustworthiness and similarity dimensions (e.g., demographics, values, or cultural
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background) are the key sources of peer-endorser credibility that strongly influence the effectiveness of advertising
(Munnukka et al., 2016).

Furthermore, as regards the tourism context, scholars suggest that people prefer to obtain travel information from
tourism influencers who are competent and experienced in certain restricted information to avoid possible risks
(Cholprasertsuk et al., 2020) and expand their travel experience. Hence, attractiveness, trustworthiness, competence, and
similarity are the four primary dimensions of the credibility of online sources, adapted from numerous studies ( Djafarova
& Trofimenko, 2018; Munnukka et al., 2016; Teng et al., 2014). The physical appeal or likeability of a communicator is
referred to as attractiveness. Trustworthiness denotes the audiences’ perception of speakers as sincere or truthful. An
individual with a high level of trustworthiness is more influential than one with a low level of trustworthiness (Pornpitakpan,
2004). Competence, or expertise, is the extent to which a communicator is seen as holding specific knowledge, capability,
experience, and skills. Similarity relates to demographic and ideological characteristics of peer endorsers, such as
ethnicity, gender, lifestyle, and cultural background (Munnukka et al., 2016). As social media influencers serve as online
opinion leaders who can endorse brands and products, the congruence between the endorser and the brand or product
can increase the likelihood of purchase and positive attitude toward the product (Xu & Pratt, 2018). A study found that
receivers are likely to be persuaded and willingly accept the words of speakers with a high level of source credibility (Han
& Chen, 2022). Building and maintaining the volume of the followership depends on several factors, including consistently
approachable, friendly, and truthful communication with consistency as well as inspirational visual content and engaging
messages (Djafarova & Trofimenko, 2018). However, the findings of Lee and Kim (2020) show that influencer credibility
did not significantly impact purchase intention, meaning that the effectiveness levels of promotional posts by influencers
with high and low credibility were similar. However, people had more positive attitudes toward sponsored postings that
were highly credible brands than brands with lower credibility (Lee & Kim, 2020).

2.3 Quality of Travel Content

Travel content is the crucial method for attracting tourists to endorsed destinations or activities (Chen et al.,
2014) as tourists prefer to acquire travel-related information in the form of photos, videos, or recommendations before
making a final decision. Consumers are more likely to trust websites with reviews or social media influencers than
professional guides or travel agencies (Childers et al., 2018). As a result, SMTIs who can create unique and entertaining
content will receive greater attention from both potential followers and travel marketers.

Content quality in tourism can be defined as the usefulness of information about travel product attributes in
helping tourists measure the worthiness of the product (Chen et al., 2014). The posting of content that SMTIs consider
valuable to their audience demonstrates the content-creation ethic of authenticity (Wellman et al., 2020). In addition to
usefulness, the attributes of accuracy, enjoyment, timeliness, relevance, and consistency are the essentials of travel
content creation (Watts et al., 2009; Chen et al., 2014). People prefer to read comments from tourists on websites such
as tripadvisor.com and certain travel blogs because they are user-friendly, authentic, and easy to understand (Greztel et
al., 2007). People are likely to follow reviewers who create content that they find informative and interesting (Greztel et
al., 2007; Watts et al., 2009). It can be said that people follow influencers who have lifestyles similar to theirs to be
inspired to travel to recommended places, whereas they visit travel websites to consult user-generated reviews as second-
level validation.

Some blogs or posts on social media might be less trustworthy than traditional word of mouth (WOM). However,

content creators need to make fresh content, presenting it in an interesting and entertaining way as well as providing
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useful information; otherwise, they can fade or receive unpleasant feedback (Akehurst, 2008). Nadanyiova et al. (2020)
discovered that people tend to follow influencers who provide intriguing and captivating content regarding vacation
experiences and are a source of inspiration, compassion, relaxation, and fun. The majority of viral travel-video content
appears to be engaging, entertaining, and, at times, moving, resulting in increased sharing, subscribers, and followers
(Cholprasertsuk et al., 2020). These travel influencers are WOM senders who may affect not just audience engagement
but also consumer decision making and, eventually, product sales (Yu et al., 2014).

2.4 Social-Media Travel Influencers and Advertising Disclosure

As travel influencers have become more dependent on sponsored content as a source of income, the decisions
regarding which brand to collaborate with are made based on influencers’ audience and credibility of brands (Wellman et
al., 2020). According to Dhanesh and Duthler (2019), followers’ awareness of paid endorsements by SMis is positively
associated with ad recognition, implying that when viewers are aware of paid endorsements, they are more likely to trust
and be satisfied with the relationship. Similarly, Kay et al. (2020) revealed that disclosing sponsorship leads to significantly
higher levels of purchase intentions. This could mean that followers support the brands that sponsor their favorite
influencers to allow the latter to continue to produce quality content on their channel. Audiences that can identify
advertisements from endorsers’ content and are interested in the activities promoted by influencers are more likely to
follow influencers in that field. Audrezet et al. (2020) found that SMIs manage their passionate and transparent authenticity
by collaborating with brands that fit their lifestyle, respect their identity, and free their creativity and by providing fact-
based information regarding brand partnerships and personal opinions about a product or service.

People continue to consume the content on social media even when there are commercial breaks, arguing that
as long as the content is free, seeing ads pop up is not important (Nielson, 2017). Because consumers feel that “everyone
knows it is paid,” they still choose to follow influencers when they find them genuine and relevant, with a high degree of
engagement and parasocial interaction with followers (Childers et al., 2018). Evans et al. (2017) reported that the use of
the term “Paid Ad” by online influencers boosts ad recognition, implying that consumers will pay more attention to the
message and report higher product knowledge. In the tourism context, some audiences may find sponsored content
appealing as it allows them to learn about new locations to visit (e.g., a partnership with a hotel). Thus, it is crucial that
influencers should communicate with audiences regarding content that is sponsored in a clear and engaging way

(Cholprasertsuk et al., 2020).

3. Research Methodology

3.1 Participants

The target population consisted of Thai SMTIs with at least 10,000 followers because these influencers can
achieve solid visibility of audience and strong engagement rates (Campbell & Farrell, 2020). This study focuses on
Facebook channel since it ranked first among other platforms used by Thai people (Kemp, 2023) while other platforms,
such as Instagram and TikTok, are popular among young audience. Further, Facebook supports a wide range of content
formats, allowing users to post several photos, long-form videos, and long caption which are suitable for promoting travel
content as it can reach a broader audience. The total number of informants who agreed to participate was 19 (Table 1),
and most of them were micro (10,000—-100,000 followers) and macro influencers (100,001-1,000,000 followers). In-depth
semi-structured interviews were conducted to fulfill the research’s objective of identifying the practices and strategies that

SMTIs use to organize their content, their interaction with followers and sponsors, and their impact on tourists’ travel
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information to better understand the interviewee’s thoughts and motives.

Table 1
Profile of the SMTls

Journal of International Studies
Prince of Songkla University

Informants Category of No. of followers Start date of Type of travel Type of content
influencer (Facebook) Facebook page
1 Mega 1.9m Aug 2, 2015 Nature/Hotel/Camping Photo
2 Micro 69.7k Feb 27, 2017 Nature/Culture/Arts Photo
3 Micro 26.6k Apr 6, 2017 Nature/Hotel/Café Photo and video
4 Micro 42.2k Sep 21, 2017 Nature/Culture Photo
5 Micro 92.9k Feb 2, 2018 Nature/Camping/ Photo and vlog video
Homestay
6 Micro 36.1k Jan 14, 2017 Nature/Food/Café/ Photo
Hotel/Homestay
7 Macro 100k Jan 4, 2019 Nature/Adventure/ Photo and short video
Hotel/Homestay
8 Micro 82.8k Jan 16, 2016 Nature/Adventure/ Photo and vlog video
Camping
9 Micro 42.5k Oct 21, 2013 Nature/Camping Photo
10 Micro 50.8k Aug 20, 2013 Nature/Culture Photo
11 Macro 919.6k Jun 30, 2015 Nature/Solo adventure/Culture Photo and vlog video
12 Micro 67.3k Jan 28, 2019 Nature/Food/Café Photo
13 Micro 38.3k Feb 26, 2017 Nature/Café Photo
14 Macro 270k Mar 20, 2017 Nature/Camping/ Photo
Homestay
15 Macro 356k May 9, 2016 Nature/Homestay/ Photo
Hotel/Culture
16 Macro 609k Aug 18, 2015 Nature/Hotel/Café/ Photo
Family activity
17 Macro 101k May 7, 2018 Nature/Solo adventure Photo
18 Macro 27.8k Oct 1, 2017 Nature/Food/Café/ Photos and vlog video
Hotel/Homestay
19 Macro 124k Aug 5, 2019 Nature/Café/Hotel Photo

3.2 Data Collection

The qualitative method included online interviews with Thai SMTIs via a communication tool and phone
interviews. All influencers had a Facebook page, with their email address shown on their profile page for business inquiries.
Hence, most influencers were contacted initially via email, with Facebook Messenger being another option for those who
did not provide an email address on their page. As the population of travel influencers is unidentified, the researcher
interviewed SMTI until the sample size reached the saturation goal. An average of 12-13 interviews reached saturation
(Hennink & Kaiser, 2022). More than 50 letters of permission were delivered, and 19 influencers agreed to participate in
the research. The period of data collection was between March 20 and June 10, 2021.The letter requesting permission

to interview was written by the researchers and revised before being sent with advance notice of the questions. The
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informants were assured that their responses would be kept confidential and used solely for academic research. Following
the participants’ consent, appointments were scheduled, and interviews were conducted mostly via phone, Google Meet,
and Line. The informants were also asked whether they agreed to have their voices recorded for the duration of the
session, which lasted approximately 30—45 minutes.

3.3 Data Analysis

This study employed content analysis to investigate how SMTIs organize their content creation—both organic
and sponsored posts—as well as their interaction with their followers. A basic inductive content analysis is performed
according to the following phases: data reduction, data grouping, and the formation that can be used to answer the
research questions (Kyngés, 2020). This inductive approach uses detailed readings of data from the interviews to derive
the frequent and dominant themes through interpretation by the researcher (Thomas, 2006), observing repeated words
and considering possible meanings. An important part of the data abstraction process is to open code to form sub-
categories. The transcripts were read several times to identify the categories of data, and a coding frame was developed

to further refine the themes. Compelling quotes from the informants were selected as examples for further discussion.

4. Findings

4.1 STMIs’ Strategies for Organizing Sponsored Content

In travel and tourism, it is undeniable that SMTIs plays an important role in today’s marketing especially in the
context of social media. The capacity of SMIs to influence others’ opinions and behaviors depends on their ability to
attract a wide range of audiences and their recognized competence on related fields. When organizing sponsored content,
SMTls focus on factors such as posting time, the number of product photographs, tie-in strategies, interesting content,
useful information, and avoiding explicitly using words related to sales and marketing. More than half of the informants
noticed that posting at a specific time can enhance the likelihood of greater audience reach and engagement. The most
popular exposure times are 9:00 to 10:00 and 19:00 to 20:00. Conversely, some SMTlIs post their content at a random
time. Furthermore, most influencers asserted that the frequency of publishing sponsored content should be considered
as well—for example, limiting sponsored content to two or three posts per week so that audiences stay engaged and are

not bothered by the content generated by SMTIs:
When organizing [a] sponsored post, we will keep time distance for posting. For example, we would post sponsored content once

a day and follow with two posts of organic travel content for the next couple of days. (Informant 1).

One of the techniques discussed by travel influencers is the number of product photographs in a post since
several sponsored visual messages and texts might induce dissatisfaction and boredom in the audience. As a result, the
majority of informants reported restricting the number of product images in a post to no more than 10 and attempted to
balance them with non-product pictures.

When it comes to exposing an advertisement, the tie-in strategy, also known as product placement, is a common
marketing method that allows SMTIs to use a product or service throughout their journey. Product placement refers to
the technique of including brand names in content, whether on traditional or online platforms. The informants advised
against using only the large-scale product image since it could make the post appear too commercial, which can lead to
lower interaction. Meanwhile, endorsing a travel-related product or service can increase audience engagement through

using a product recommended by influencers regularly and provide a sense of authenticity:
Since most people know which post is sponsored, a tie-in strategy can help your post appear more natural, rather

than too commercial. (Informant 10).
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The products or services must be related to the travel content. (Informant 7).
Furthermore, most influencers agreed that creating fascinating content is a vital practice even if the postings
contain advertisements. As long as travel influencers can create interesting and enjoyable content, people still want to

read or watch it:
It doesn’t matter whether it is a sponsored post or an organic post, what really matters is the content itself. | prefer
to post photos and tell a short story about what happened during my journey. Besides, | have also started posting
videos on YouTube because it can convey feelings better and people are likely to watch the video that is fun and

exciting and can easily feel engaged with me and my content. (Informant 11).
Audiences are more inclined to view content that offers helpful information and serves as a credible source to
help them weigh their options before making a final decision. In addition, content may be seen as entertaining or as an

opportunity to learn something new. Although the postings are sponsored, the audience can find them beneficial.
In our opinion, the content that the audiences wish to see is the content that can provide something useful and

enjoyable... like destination information, getting to a place, expense per trip, etc. (Informant 1).

The words chosen to describe the product and service can have an impact on how the audience perceives it.
Because the viewers have already spotted the advertisement, it is important to choose a friendly sentence or phrase that
does not irritate or overwhelm the audience. Instead of disclosure language featuring “sponsored by,” SMTlIs are likely to

expose the advertising through product placement by recommending the product or service at hand.
We don’t have to explicitly tell the audience that this post is sponsored. But we attempt to use other friendly
words that will not annoy the audience. (Informant 1).
Although people have already known that the post is sponsored, influencers still need to tell them directly... but

| will explain one way or another to let them know. (Informant 7).

4.2 STMIs’ Practices in Organizing Organic Content and Interaction with Followers

When it comes to non-sponsored postings, the majority of informants are likely to create content in the form of
photographs as the primary method. Whether filtered or not, a beautiful photograph is rated as the most crucial component
of content quality. A caption or text message is another effective practice to capture viewers’ attention. Most informants
describe the visited destination, providing the needed information. Informant 15 pointed out that most organic posts in
their page include name of place, location, price, contact number, open hours, and highlights. In addition, each SMTI
uses different descriptive writing styles to convey their personal experiences or feelings about a destination, which depend
on their personal characteristics.

Our findings show that organic postings receive more interaction than paid content. One influencer noted that
when generating non-sponsored posts, content can be produced freely without worry about the target level or engagement
rate set by sponsors. Some influencers often include a hashtag with the name of their page as well as the location.
Informant 11, who has almost one million followers and good interaction rates, narrates his journey in an adventurous
and distinctively authentic way. His photographs might not be as stunning as those of others, but his unique personality
and travel style differentiate him as he shares his extreme experiences, travel-related techniques, and perspectives toward

life throughout his journey:
I’'m not the type of travel influencer who reviews hotels, restaurants, or cafés. | would share my exotic and special travel experience
with my followers, who | have met during the trip, how many days a trip takes, sharing my thought about life. My journey is not
visiting some place for a couple days, but | ride my motorbike from the south to north of Thailand or ride a bike from Hua-Hin to

Lampang.
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Interaction with followers is another crucial practice for SMTIs since the potential audience who sends likes and
comments on their posts may have a huge impact on the page’s traffic, which indicates the popularity and impact of the
content. All SMTlIs respond to their followers’ comments and questions, whether via inbox chat or the text box beneath
the post. Furthermore, the content created by the influencer is another way to engage with their audience; for example,
some SMTIs choose to produce a post about a specific place or activity in response to requests from their followers.
Influencers try to avoid sharing negative travel experiences that they may have had at a certain destination in order not
to ruin its image, warning their viewers about certain concerns instead. Potential viewers also provide inspiration for travel
influencers by asking them to generate specific content which plays an important role in keeping their motivation to create
content.

Table 2

Categories of important attributes mentioned by the informants

Categories No. of

informants

Content quality dimensions

Beautiful pictures/photographs 15
Interesting and entertaining content 15
Authenticity 15
Sufficient and concise information 13
Useful information 11

Strategies for organizing sponsored content

Tie-in strategy 17
Relevance of the product to an SMTI's character 15
Implicit advertising disclosure 14
Number of product photographs 11
Posting time/timeliness 8

Measurement of the effectiveness of SMTIs’ posts

Engagement rate (like, share, comment) 19
Awareness (impression and reach) 17
Number of followers 2

5. Discussion

5.1 SMTIs’ Practices and Strategies for Organizing Sponsored Content

Because of influencers’ ability to deliver customized messages and reach broad and highly engaged audiences,
influencer marketing is one of the most cost-effective marketing strategies. Social networking has increased in popularity
as a consumer-to-consumer medium, particularly in the tourism sector, as it provides useful information for trip planning
and decision making about destinations, products, and services (Kang & Schuett, 2013). Although celebrity endorsers are
viewed as brand ambassadors or commentators, influencers may be more efficient at spreading knowledge about products
or services and offer higher levels of engagement and personal relationships (Childers et al., 2018). In tourism context,
SMTI has been successfully employed by destination management organizations (DMOs) to attract the large number of
tourists by producing content that evokes positive attitudes toward destinations (Ong & Ito, 2019). Hence, the collaboration
of travel influencers and tourism marketers or brands is very beneficial for brand exposure, social engagement, and sales

(Dhanesh & Duthler, 2019; Yu et al., 2014).
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The identity of an influencer is important as it symbolizes the value and reputation of the endorsed brands. Most
marketers prudently seek a suitable endorser who can promote the brand’s product or service in an authentic way. The
page traffic of SMTIs is one of the first indicators that marketers look at when evaluating their performance or content.
Influencers, on the other hand, ought to pick sponsors carefully because endorsers who create content to promote a
product that is unrelated to their own characteristics receive less engagement and, consequently, are seen as less credible
by the audience. This confirms the idea that influencers’ uniqueness has a peer-to-peer effect on their followers (Munnukka
et al., 2016). Our findings reinforce the research conducted by Audrezet et al. (2020) on SMI-brand partnership authenticity
management. They discovered that SMIs adopt passionate and transparent authenticity in their initiatives. SMIs choose
companies that suit their style, respect their identity, and allow them to be creative to maintain passionate authenticity.
The second type of authenticity relates to a genuine presentation by sharing fact-based information about the product or
service as well as personal judgments, demonstrating a feeling of integrity. Informant 2 explained: | use [the products |
promote] as a part of my life. | think being yourself is the most important thing. The findings of this study regarding brand
selection also align with Childers et al. (2018) research which mentioned influencer selection process. Influencers first
look at how the brand are relevant to them, what kind of product or service it offers whereas social media marketers see
how well the influencer aligns with the brand and use present and past sponsorships to access whether he/she is a good
fit. The agency also reviews the previous posts to check content, sentiment, and engagement. Hence, these collaborations
are considered the effective strategy that facilitates arousal, information processing, and decision making.

Sponsorship disclosure can enable SMis to establish their source credibility and project authenticity (Wellman et
al., 2020), and this is confirmed by our findings. The vital attributes are producing content that is useful to audiences,
partnering with brands that fit the SMTI's image and style, posting relevant content, and overlooking unpleasant
experiences whose mention would be unhelpful to audiences. Previous studies have similarly demonstrated that
congruence between endorser and product can increase purchasing intentions and, in the travel context, can identify a
destination’s distinctiveness (Xu & Pratt, 2018). In this study, the majority of travel influencers used an implicit disclosure
message, avoiding sale and marketing terms. They would review the product or service as if it were a friend’s
recommendation and use tie-in advertising to make sponsored posts more natural and less commercial. Audiences are
not disturbed when they recognize the sponsored content because they encounter diverse promotional online content
daily (Lee & Kim, 2020). In addition, the collaboration between SMIs and brands especially with a renowned brand can
increase positive consumer’s attitude and purchase intention (Ibafez-Sanchez et al., 2022).

Regarding the measures of SMls’ effectiveness, the number of followers is not considered the most accurate
indicator of an influencer’s popularity and success. This study revealed that some influencers have a large number of
followers but low engagement rates (as measured by the number of likes, comments, and shares), whereas some micro-
influencers have a smaller number of followers but stronger engagement rates. Some mega and macro SMTls have been
active on social media for a long time and have thus attracted a large number of followers, but their content might not
meet audiences’ expectations and satisfy them, resulting in lower engagement rates. In contrast, some of our interviewees
became macro-influencers relatively quickly owing to the unique and compelling content they produce, even when it is
sponsored. Similarly, Glucksman (2017) found that when promoting products, the interactivity between influencers and
viewers can maximize brand awareness and convert a follower into a brand consumer. Thus, perceived authenticity, the
level of engagement and interaction with followers, and the creativeness of posted content are seen as the crucial

characteristics that will enhance an SMTI’s credibility, audience perception, and brand partnership.
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Figure 1

A conceptual model demonstrates the implemented strategies of the influencer practice for content organization
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5.2 SMTIs’ Interactions with Followers and Organization of Organic Content

SMTlIs are now frequently involved in advertising a destination because of their capacity to influence audiences’
travel decisions. The present research looks at how SMTls interact with their followers, which is seen as one of the most
effective ways to maintain the SMi-follower relationship. Most informants claimed that they primarily respond to followers’
comments and direct messages. Some influencers invite their followers to share their trip experiences with them, while
others pose a short question to encourage feedback. This type of connection strengthens the link between SMis and their
fans. Influencers should know their audiences and ensure that their response fulfills the viewers’ expectations because
two-way interaction is proven to be a meticulous tactic and a new dimension of advertising. Since word of mouth from
influencers is perceived as more credible and dependable, the contact between SMis and their followers seems to be
more successful than direct interaction between the brand and customers. SMTIs’ or bloggers' pages can be seen as a
community in which individuals participate and share similar preferences or values, resulting in positive attitudes and
engagement (Lou & Yuan, 2019).

When organizing non-sponsored content, attractive pictures are found to be the most important attributes, followed by
informative and engaging messages. The present study is comparable to that of Djafarova and Trofimenko (2018), who
found that the quality of posts (interesting posts and good-quality photographs) is the most important element of micro-
celebrity. The use of visual filters on images and videos was similar among the informants. Most influencers filtered their
materials to make them look professional and attractive.

Apart from photographs with informative messages, video-driven posts are a popular form of travel content that
can appeal to viewers and increase travel motivation since audiences can view the real setting before making decisions
(Cholprasertsuk et al., 2020). Although beautiful photographs might be a crucial attribute, good-quality content was not
less important. The authenticity and uniqueness of SMIs’ characteristics are exposed through quality (Audrezet et al.,
2020; Chatzigeorgiou, 2017; Campbell & Farrell, 2020). In our study, one of the most popular SMTIs’ pictures are not as

spectacular as that of other SMTIs, but he was able to differentiate himself from others by relating extreme adventures
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and challenging journeys and happily sharing his life experiences with audiences. Furthermore, language usage and
communication skills are as important as—or even more than—photograph quality. One interviewee, a micro-influencer,
gained a high Facebook engagement rate thanks to touching quotes. Most of her posts include a single photograph that
might not be perfect but arouses viewers’ feelings:

Someone said people who travel alone possibly have two reasons: they’re either running away from something

or searching for something.

Organic travel posts produced by SMTIs not only contribute to travel decision making but also inspire people to
create their own content to keep and share their memorable experiences in a digital journal. Most SMTIs began by
accumulating their travel experiences and uploading them to social media for the simple purposes of sharing with friends,

storing photos, or creating a portfolio for their clients (e.g., marketers and sponsors) to view their work.

6. Implications

6.1 Theoretical Implications

The role of SMIs remains understudied. Previous research investigated how SMIs affect tourist behavior and
motivation to travel (Cholprasertsuk et al., 2020). The present study extends the literature using qualitative methods to
explore influencers’ content-creation practices and strategies for both organic and sponsored posts. That is, it examines
how they choose to work with brands, what type of content they produce, the content that audiences hope to see, how
the influencers interact with their followers, the characteristics that should have, and how they manage content including
sponsored campaigns in a genuine way. Semi-structured interviews were to obtain more insights into the process of
organizing sponsored travel-related content.

This study found that the marketing message presented in travel influencers’ content is perceived as more
authentic and effective than direct interaction between the brand and the target audience because the influencers’ reviews
are seen as similar to a friend’s recommendation. SMITs are hailed as key opinion leaders in the tourism-related field
and perceived as reliable sources of travel information who play a crucial role in eWOM and can reach broader audiences
within a short period; they are thus considered vitally influential. The findings of this study demonstrate that awareness
(audience reach) and the engagement rate (number of likes, shares, and comments) are more effective indicators than
the number of followers. The main reason is that the content that SMTIs produce is compelling and useful. SMTIs’ posts
are widely used as an information source that can shape audiences’ perception of a destination and stimulate intentions
to travel.

6.2 Practical Implications

SMTlIs can draw implications from these findings. First, to build a stronger relationship with followers, in addition
to replying to comments and answering questions in the chat box, SMTIs might create question-and-answer content about
travel-related topics. Inquiring about the opinions of followers can improve the interactive relationship while also
demonstrating appreciation for their valuable responses. Second, SMIs should disclose sponsorships, either implicitly or
explicitly, to give a sense of transparency and authenticity, and they should take this opportunity to show their ability to
create content. Further, the product or services endorsed by influencers should be relevant to their characteristics so that
the content is more persuasive and can receive favorable feedback. Third, as pictures have been widely used in travel
posts, generating video content may be a good option for SMTIs to enhance their page’s traffic and popularity because it
can elicit stronger feelings and be more engaging. Furthermore, people tend to consume more video content, such as

vlogs, which are one of the most popular forms of content creation. Video content also brings in more revenue for
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influencers since it looks professional and attracts digital marketers, but it requires video-editing skills and takes longer to
create.

Digital marketers can also draw implications from this study. When selecting an SMI to hire, marketers should
not focus exclusively on the number of followers but also on whether the SMTI's characteristics match their products or
services, the performance of their content, the type of content in which they specialize, their followers’ demographics, and
their engagement rates. In addition, marketers should let influencers or content creators freely produce their content to
exhibit their creativeness because influencers often enhance engagement with brand-related messaging more effectively
and personally than brands can (Campbell & Farrell, 2020). Marketers should be willing to receive both favorable and
unfavorable reviews from influencers since the latter are potential consumers who spread eWOM; this would make the
reviews more persuasive. To reach their target audience, marketers should understand the functions and algorithms of
each social-media platform as well. For example, if brands wish to post a one-minute video to catch viewers’ attention,
Instagram and TikTok might be the best options, whereas YouTube is more suitable for longer content as YouTubers can

create their own (online TV) channel.

7. Conclusion and Limitation

The strategies and practices of SMTls in organizing travel content and interacting with their followers and
sponsors are vital factors that lead to successful endorsements and brand promotion. The findings empirically indicate
that transparency and authenticity are the key relationship-management factors for influencers to both build trust among
their followership and develop and preserve their credibility in the long term. The study also demonstrates that the
uniqueness of SMTIs’ characteristics exposed through their content is the crucial factor in making them more influential,
which positively affects the audiences’ perception of the endorsed destination and brand image regardless of whether a
sponsorship exists.

This study has demonstrated the role of travel influencers as part of a marketing strategy. Its scope was limited
to Thai SMTIs and was conducted in Thailand only because of limitations on international travel due to the COVID-19
pandemic. Interviewing both Thai and foreign influencers, including those who blog about international tourism, might
result in different perspectives on influencer credibility. The practices and strategies used by foreign influencers could
also shed light on some cultural differences and variations in blogging practices across countries as concerns content
creation, sponsor collaboration, and follower interaction. Since there are several types of SMIs, specializing in different
areas of interest or types of travel (e.g., solo, couple, family, food, LGBT, luxury, etc.), future research could examine
other specific SMIs to gain different insights and practical implications.

The present research looked at the effectiveness of influencer marketing focusing on SMTIs. Future studies could
also examine the effectiveness of endorsements by interviewing digital marketers to obtain insightful information regarding
the measurement of sponsored posts produced by SMTIs and the criteria the marketers use to select an influencer. Lastly,
some sponsors might hire digital marketers as intermediaries to recruit influencers to advertise their products; therefore,
interviewing sponsors or the company owning a product can produce further insights into—among others—influencer

reputation and the costs and risks of influencer marketing.
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Abstract

Nowadays, information and communication technology (ICT) plays a significant role and has
brought about changes in sales and marketing practices, resulting in a heightened demand for
digital marketing skills and professionals across all sectors of business. Consequently, it
becomes crucial to assess whether there exists a gap in sales and digital marketing skills
among hotel sales and marketing personnel, in response to the evolving business landscape.
The study employed a quantitative methodology, utilizing a purposive sampling technique. A
total of 210 samples were collected, and the data were analyzed using both descriptive and
inferential statistics, including the application of a paired sample T-test. The findings revealed
that out of the 39 skill gaps examined, 34 exhibited statistically significant differences between
the currently acquired skill levels and the anticipated future skill requirements. Notably, the
largest skill gap was observed in the domain of search engine marketing (SEM). As a result,
the study indicated that hotel sales and marketing personnel require reskilling and upskilling
initiatives to obtain a competitive advantage in the hotel industry within the context of the digital

economy.
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1. Introduction

The hospitality and tourism sector in the Kingdom of Thailand holds significant importance as a key contributor
to the nation’s overall economy, supporting over 7 million jobs across various employment sectors (Surawattananon et
al., 2021). Phuket, being a renowned tourist destination, relies heavily on its hotel sector as a primary driver of its economy.
Conventionally, hotels sell their rooms and services through a central reservation system and phone calls. However, the
development of information technology has ushered in new avenues for marketing their products and services, including
guests purchasing hotel rooms through the hotel's official website, social media platforms, or online travel agencies (OTAs)
(UNWTO, 2021). Thus, sales and digital marketing skills are required for hotel businesses to effectively compete in the
digital economy.

The sales skill set, as coined by Rentz et al. (2002), encompasses interpersonal skills, salesmanship skills, and
technical skills. Previous studies have examined sales skills within various industries, such as the automobile business
(Kim & Jeon, 2019; Amor, 2019) creative industry (Asyhari & Yuwalliatin, 2020), pharmacy (Udayana, Farida, & Ardyan,
2019), and the beauty industry (Islam et al., 2016). However, information and technologies have reinforced the digital
economy, digital marketing has become integral to business operations. Thus, digital marketing expertise is required
across all industries, and its absence can be damaging (Day, 2011). Digital marketing capabilities are also studied by
numerous businesses. Royle and Laing (2014) created a digital marketer model to solve the communication industry's
digital marketing skills gap. Di Gregorio, Maggioni, Mauri, and Mazzucchelli (2019) also claimed that marketing graduates
require knowledge of digital and technical marketing tools for employment. Additionally, Chachamonm, Peterm, and
Davorin (2019) studied the new skill needed among communicators in the public relations industry with semi-structure
interview and found out that search engine optimization (SEO) being identified as one of weak area. In the hotel industry,
digital marketing strategies include search engine marketing (Mariia, 2017), search engine optimization, social media
management (Parvez et al, 2018), and other digital channels such as online travel agencies (OTAs) (Tse, 2013). However,
a recent study by Qian et al. (2022) revealed that one of the reasons for the absence of IT and digital marketing
professionals in the hospitality industry is outdated course materials in hospitality education. Moreover, World Economic
Forum (2020) stated that digital marketing professionals is in high demand across all sectors as well as Elhaijar (2021)
revealed that recruiters seek professionals proficient in utilizing marketing standard tools such as Google Analytics.

As previously stated, the sales and digital marketing were studied in numerous fields however, the author found
out that there is a notable lack of research addressing the sales and digital marketing skill gap within the hotel sector.
Therefore, this study aims to shed light on this by examining the required sales and digital marketing skill sets within the
hotel industry. The primary objective of this research was to assess whether there is a skill gap in sales and digital
marketing among hotel sales and marketing personnel in response to the evolving business environment. The findings of
this study will serve to guide prioritization efforts for reskilling and upskilling initiatives among workers, thereby ensuring

their preparedness for the digital economy.

2. Literature review

2.1 Sales skill sets

Rentz et al. (2002) provided a definition of sales skills that encompasses three key components: interpersonal
skills, salesmanship skills, and technical skills. Interpersonal skills refer to how a salesperson manages and deals with

problems with clients (Rentz et al, 2002). According to Wachner, Plouffe, and Grégoire (2019), interpersonal skills include
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verbal and nonverbal communication. Moreover, interpersonal skill is the ability to interact, understand, and effectively
communicate with individuals or groups (Popescu et al., 2020). In addition, Rajan (2014) identified a positive correlation
between the possession of interpersonal skills by sales forces and their overall effectiveness. Salesmanship skill pertains
to the knowledge and techniques employed by salespersons to facilitate successful sales closures (Rentz et al, 2002). It
is crucial to the effectiveness of salespeople, as it demonstrates a positive association with sales force performance
(Futrell, 2006). Moreover, Rajan’s (2014) study on sales effectiveness in the Indian pharmaceutical industry found that
adaptability, negotiation skills, consultative skills, and communication styles — components falling under the umbrella of
salesmanship skills - influence the performance of salespeople in the pharmaceutical industry and the Indian context.
However, in this study focusing on the service business sector where human interaction in business processes is required
more than in other types of business contexts, the author adopted only interpersonal and salesmanship skills to measure
the skill gap among professionals in the hotel industry because these two skills are essential for driving sales closure and
enhancing sales performance in a service business context.

2.2 Application of digital marketing skills in the hotel industry

Digital marketing, as defined by Chaffey & Ellis-Chadwich (2016), refers to the achievement of marketing
objectives through the utilization of digital technologies and media. WSI (2013) defined digital marketing as a practice to
promote products and services in a timely, customer-centric, and cost-effective manner, leveraging data-driven distribution
channels to reach the target market. In the context of the hotel industry, search engine optimization involves employing
search engine techniques to enhance the visibility of hotel websites, aiming to secure higher rankings (Pete & Lanz,
2014). Search engine marketing refers to the process whereby hotels gain leads by purchasing advertisements on search
engine platforms. Hotels are increasingly utilizing social media to communicate with their potential customers (Hashim &
Fadhil, 2017). Abuhashesh et al. (2019) conducted a study revealing that Facebook exerts the most significant influence
on hotel guests' decision to stay in Jordan. Additionally, for an effective online presence on social media platforms, hotel
marketers need to use existing data to tailor specific campaigns that align with their target audiences and chosen social
channels (Lanz, 2020). In attention, interest, desire, and action are the four segments of the lead funnels in digital
marketing through raising awareness, generating interest, and cultivating desire and motivation, consumers are educated
about a company's products and services. Ultimately, the target clients are prompted to take action, such as making a
purchase (Gupta & Nimkar, 2020). Additionally, Lanz & Carmichael (2020) suggested that independent hotels can benefit
from email marketing by incorporating dynamic content personalization, which can be achieved by utilizing data collected
from potential guests' website usage. Given the amount of data in the hotel industry, it is imperative for a hotel's digital
marketing plan to incorporate data analysis and review. Kantanantha and Awichanirost (2022) revealed that tour operators
who use their websites as their primary communication channel with consumers can boost online bookings by utilizing
data from Google Analytics. Duverger (2013) emphasized the importance of hotel management giving due consideration
to Online Travel Agents (OTAs), as research indicates that consumers typically browse through seven to eight OTA
websites before making a reservation. Furthermore, user-generated content on OTAs, where hotel marketers also manage
the hotel's reviews and reputation, significantly influences hotel bookings. In addition, the performance of a hotel is
positively correlated with the number of reviews discovered by the consumer (Viglia et al., 2016). In order to evaluate the
digital marketing skill set, the author has adapted digital marketing strategies used in the hotel industry from previously

published studies and incorporated them into a research instrument study item that encompasses search engine
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optimization, search engine marketing, social media management, lead generation, data review, and other related digital
channels.

2.3 Skill gap

The skill gap is the difference between the skills that companies seek in their employees and the skills possessed
by individuals (Levesque, 2019). Previous studies have examined the skill gap in numerous fields, including the digital
marketing skill gap in the communication industry (Royle & Laing, 2014; Ghotbifar et al., 2017), the public relations (PR)
industry (Chachamon et al., 2019), and the fashion industry (Rathnayaka, 2018). Especially in developing nations where
human capital is a key driver of development and growth in the economy, it is essential to investigate the skill gap among
the workforces. Adepoju et al. (2021) evaluated the skill gap of Nigerian construction industry employees and determined
that human machine communication, data analytics, and cyber security are the identified high skill gaps. In addition,
Majunath, Shravan, and Dechakka (2019) found that the organization should initiate a program to enhance workforce skill
because it influences employee performance. Furthermore, the hospitality industry relies more on employee skills and
knowledge to drive the company's success, as demonstrated by Omar et al.'s (2020) correlation between training provided
and service performance. In order to enhance service performance and boost Phuket's economy as a whole, it is essential

to investigate skill gaps in the hotel industry's workforce.

3. Methodology

3.1 Population and sampling

The target population for this study comprised sales and marketing personnel working in the hotel industry in
Phuket, Thailand. Considering the study was conducted during the COVID-19 pandemic, the number of hotels operating
during the pandemic was limited to those certified by the Amazing Thailand Safety and Health Administration (SHA hotel).
To access the population, the database of SHA hotel was utilized (Thailandsha.com, 2021) and 443 hotels were contained
in the database, which is considered a given population. The author presumed that the sales and marketing personnel of
a single hotel represented a single hotel operation. In order to determine the reliable sample size, the study utilized the
Taro Yamane formula with a 95% level of confidence (Yamane, 1973) with the shown formular below:

n = N/(1+N(e)2)
n signifies the sample size
N signifies the population under study

e signifies the margin error

In this study: n = 443/(1+443(0.05)2)
n =210

Therefore, 210 samples were required. In addition, purposive sampling was employed to selectively choose
personnel exclusively from the hotel industry in Phuket who held sales and marketing responsibilities, as they are the
personnel who acquired the sales and digital marketing skills to perform their task, which enables them to assess their
skill level and complete the questionnaire.

3.2 Research instrument design, reliability, and validity

The study employed a self-administered questionnaire consisting of four main sections: demographic information,

hotel business characteristics, the current level of acquired sales and digital marketing skill set, and the importance level
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of the required skill set possessed by the respondents. To rate the current level of acquired sales and digital marketing
skill set, a 5-point Likert scale ranging from 1 (strongly disagree) to 5 (strongly agree) was utilized. The importance level
of the required skill set was rated on a scale ranging from 1 (very low important) to 5 (most important). Additionally, to
ensure the validity of the instrument, item objective congruence was employed, involving the feedback of three professors
from the Faculty of Hospitality and Tourism. Minor adjustments were made to improve the language and the necessary
revisions were incorporated accordingly. To assess the reliability of the research instrument, Cronbach's alpha was
utilized. A total of 11 hotel sales and marketing professionals were invited to complete the questionnaire. The results
revealed that Cronbach's alpha coefficient for all items exceeded 0.90, indicating that the questionnaire served as an
appropriate instrument (Tavakol and Dennick, 2011).
3.3 Data collection and analysis

The data collection took place from October to December 2021 utilizing the online platform Google Forms as it
is given the convenience and cost-saving offered, therefore, the online questionnaire is the most attractive data collection
method used in this study. A total of 210 questionnaires were returned and deemed usable. For data analysis, both
descriptive statistics and the paired sample T-test technique were employed to investigate the skill gap as per the study
objective. As a result of the study's objective to assess the same skill set at two distinct points in time, including the
current situation and prospective perceptions, the paired sample T-test is deemed an appropriate statistical technique.

Furthermore, the Statistical Package for Social Science (SPSS) software program was utilized for conducting the analysis.

4. Results

Table 1

Demographic information of the respondents (N=210)

Number
Items %
(n=210)
Gender
Male 54 25.7
Female 156 74.3
Age
21-30 66 31.4
31-40 88 41.8
41-50 44 21.0
51-60 10 4.8
Over 61 2 1.0
Education
High/secondary school 7 3.3
Diploma 8 3.8
Bachelor’s degree 153 72.9
Master's degree 40 19.0
Ph.D. 1 0.5
Others 1 0.5
Degree major
Arts-related major 1 0.5
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Number
Items %
(n=210)
Science-related major 2 1.0
Environment-related major 1 0.5
Business-related major 144 68.6
Engineering and technology-related major 7 3.3
Literature, language, and social science-related 49 23.2
major
Others 6 2.9
Level of hotel service
Full-service 111 52.9
Luxury-service 58 276
Select-service 41 19.5
Type of hotel ownership
Independent ownership 83 39.5
International chain 94 44.8
Local chain 33 15.7

Table 1 shows that 74.3 percent of the respondents were female and 25.7 percent were male. The largest age
group among the respondents was between 31-40 years old, accounting for 41.9 percent of the sample. The age group
of 21-30 years old represented 31.4 percent, while the age group of 41-50 years old represented 21 percent. In terms of
education, the majority of them held a bachelor's degree (72.9 percent), followed by a master's degree (19 percent). The
most common degree majors were business-related majors (68.6 percent), followed by literature, language, and social
science-related majors (23.2 percent). Regarding the hotel business characteristics, the findings indicated that most of
the participants were employed in hotels with full-service level (52.9 percent), followed by luxury-service (27.6 percent),
and select-service (19.5 percent). In terms of ownership, the respondents were primarily working hotels with international
chain ownership (44.8 percent), followed by independent ownership (39.5 percent), and local chain ownership (15.7

percent).

Table 2

The results of the paired sample T-test conducted on the sales and marketing personnel indicating the skill gap between

the current acquired skills and the future required skills in sales and digital marketing

Sales and digital Current acquired Future required
t-value p-value

marketing skills Mean S.D. Mean S.D.
Interpersonal skill
1.Ability to express myself nonverbally. 3.98 .847 4.10 877 -2.07 .039*
2.Ability to deliver public speeches. 4.10 .803 418 .860 -1.30 .195
3.Ability to recognize and understand 4.06 .789 4.21 .827 -3.02 .003**
nonverbal cues from others.
4.Ability to present myself socially. 4.20 .805 4.22 .802 -0.44 .656
5.Ability to manage conflicts and 4.25 724 4.39 .718 -2.90 .004**

negotiate with different customers.
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Sales and digital

Current acquired

Future required

t-value p-value
marketing skills Mean SD. Mean SD.

Salesmanship skill
6.Ability to identify potential customers. 4.25 737 4.39 732 -2.96 .003**
7.Ability to establish relationships with 4.44 718 4.41 722 0.54 .584
new customers.
8.Ability to close the sale quickly. 3.93 .804 4.24 814 -5.42 .000**
9.Ability to deliver effective sales 4.22 .745 4.34 .821 -2.40 .017*
messages.
10.Ability to effectively manage 4.25 .798 4.30 .796 -1.02 .308
customer accounts.
Core marketing skill
11.Ability to create a marketing plan 3.86 .931 4.16 .896 -4.69 .000**
with effective time management.
12.Ability to create content across 3.87 .942 4.10 .925 -3.34 .001**
different channels.
13.Ability to think creatively. 4.00 .864 4.22 .802 -3.72 .000**
14.Ability to pay attention to details. 4.24 778 4.30 .794 -0.91 .362
15.Ability to manage multiple marketing 4.09 .892 4.29 .803 -3.47 .001*
tasks.
Search engine optimization
16.Ability to implement on-site 3.59 1.037 3.92 1.046 -4.34 .000**
optimization techniques to improve
rankings and attract relevant traffic.
17.Ability to identify and analyze search 3.60 1.008 3.92 1.073 -4.28 .000**
terms used by users in search engines.
18.Ability to develop content to attract 3.72 .958 4.10 .959 -5.46 .000**
customers.
19.Ability to implement off-site SEO. 3.37 1.074 3.85 1.055 -6.49 .000**
Search engine marketing
20.Ability to optimize the company's 3.50 1.077 3.89 1.070 -5.19 .000**
online presence and attract customers
from relevant local search platforms,
such as Google Maps.
21.Ability to implement Google Ads 3.29 1.151 3.91 1.082 -7.56 .000**
Search campaigns.
22.Ability to expand reach through 3.21 1.117 3.85 1.081 -7.52 .000**
Google Ads Display campaigns.
23.Ability to understand Google Ads 3.22 1.115 3.93 1.080 -8.56 .000**
Re-Marketing strategies.
24 Ability to expand reach through 3.04 1.125 3.76 1.103 -8.75 .000**

Google Shopping campaigns.
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Sales and digital

marketing skills

Current acquired

Future required

Mean

S.D.

Mean

t-value p-value
S.D.

Social media management

25.Ability to create engaging content on
Facebook to interact with customers.
26.Ability to utilize Facebook Lead Ads
to get new customers’ contact
information.

27.Ability to drive traffic to the
company’s website via Facebook Ads.
28.Understanding of Facebook Re-
Marketing strategies.

29.Ability to sell products and services
on Facebook Shopping.
30.Understanding and ability to perform

the above skills on Instagram.

3.71

3.58

3.54

3.57

3.52

3.47

1.033

1.139

1.124

1.152

1.125

1.166

4.08

3.97

4.05

4.02

3.98

3.99

.960 -4.88 .000**

1.023 -5.03 .000**

1.025 -6.74 .000™*

1.014 -5.76 .000™*

1.014 -5.80 .000™*

1.054 -5.94 .000**

Lead generation

31.Understanding of Lead Funnel
(awareness, interest, decision, and
action).

32.Ability to apply Lead magnet practice
to attract potential customers.

33.Ability to conduct email marketing
campaigns to achieve online marketing
objectives, such as customer
relationships and increasing sales

conversions.

3.50

3.40

3.62

1.154

1.178

1.122

3.98

3.95

4.01

1.046 -5.53 .000™*

1.062 -6.74 .000**

1.054 -4.90 .000**

Data review

34.Ability to use tools to analyze the
data collected from online marketing
activities.

35.Ability to use Google Analytics to
make decisions related to online
marketing objectives.

36.Ability to use Facebook Insights to

reach target audiences.

3.45

3.39

3.49

1.190

1171

4.04

4.00

4.05

1.023 -7.29 .000**

1.069 -7.59 .000™*

1.062 -6.68 .000**

Other digital channels

37.Ability to use the Metasearch engine
to reach target audiences and increase
bookings.

38.Ability to work effectively with OTAs
(Online Travel Agencies) to increase

bookings.

3.33

3.65

3.65

1.187

1.161

1.166

3.99

4.06

4.08

1.056 -8.23 .000**

.998 -56.25 .000**

1.023 -6.27 .000™*
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Sales and digital Current acquired Future required

t-value p-value

marketing skills Mean S.D. Mean S.D.

39.Ability to manage the business's
reviews and reputation on online

platforms.

*significant .05 level ** significant .01 level

As shown in Table 2, the results of the paired samples T-test, which investigated the gap between the current
level of acquired skills and the future importance level of required sales and digital marketing skill set, indicated significant
differences in 34 out of 39 skill attributes. The respondents reported acquiring these 34 skills at a mean level ranging
from 3.04 to 4.25 on the five-point Likert scale (with 1 representing “strongly disagree” and 5 representing “strongly
agree”). This suggested that the respondents were uncertain about possessing these 34 skills. However, when comparing
the mean scores of the future importance level of the required skill set, there was an increase in the mean level ranging
from 3.76 to 4.34 on the Likert scale (ranging from 1 representing “very low important” to 5 representing “most important”).
This indicated that there was a sales and digital marketing skill gap among sales and marketing personnel working in the
hotel industry.

Moreover, the results showed that there were only certain skill gaps within the interpersonal and salesmanship
dimensions of the sales skill set. These skill gaps encompass the ability to express oneself nonverbally, the ability to
comprehend and interpret nonverbal communications from others, the ability to manage conflicts and negotiate with
different customers, the ability to identify potential customers, the ability to close sales quickly, and the ability to effectively
present sales messages. However, when examining the digital marketing skill set dimension, which includes core
marketing, search engine optimization, search engine marketing, social media management, lead generation, data review,
and other digital channels, it became evident that hotel sales and marketing personnel lacked proficiency in all these
areas. Furthermore, the t-values obtained from the analysis highlighted the prioritized skill gaps that require immediate
reskilling and upskilling. These skills can be determined by looking at the ten largest t-values, which correspond to the
first ten biggest skill gaps.

These gaps include the ability to increase reach through the practice of Google Shopping within the dimension
of search engine marketing (t-value=-8.75), the understanding of Google Ads Re-Marketing within the dimension of search
engine marketing (t-value=-8.56), the utilization of Metasearch engine to reach target audiences and increase bookings
within the dimension of other digital channels (t-value=-8.23), the application of Google Analytics to inform decision-
making related to online marketing objectives wihtin the dimension of data review (t-value=-7.59), the proficiency in Google
Ads Search within the dimension of search engine marketing (t-value=-7.56), the ability to increase reach through Google
Ads Display in the dimension of search engine marketing (t-value=-7.52), the ability to utilize tools to analyze data collected
from online marketing activities within the dimension of data review (t-value=-7.29), the ability to increase traffic to
company’s website through Facebook Ads within the dimension of social media management (t-value=-6.74), the
implementation of Lead magnet practices to attract potential customers within the dimension of lead generation (t-value=-
6.74), and the utilization of Facebook Insights to reach target audiences within the dimension of data review (t-value=-

6.68).
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5. Discussion and conclusion

The purpose of this study was to assess whether there is a sales and digital marketing skill gap among
professionals working in hote sales and marketing. The findings revealed the existence of such a gap, with 34 out of 39
skills demonstrating the gap. Specifically, the first 10 prioritized skills fall within the digital marketing skill set. Those
includes the skill set of Google Shopping and Google Ads in part of search engine marketing, metasearch engine, Google
analytics in part of data review, Facebook Ads in part of social media management as well as Facebook Insight tool. The
results align with a report conducted by the World Economic Forum in 2020, which highlighted the rapid growth of digital
marketing and strategy professionals in Thailand due to the increasing tech-savviness and online shopping habits of Thai
consumers (World Economic Forum, 2020). The results are also consistent with the findings of a study by Elhajjar (2021)
on “Digital marketing jobs: what are recruiters looking for?” which revealed that relevant technical abilities for digital
marketing professions included the ability to execute and optimize marketing campaigns using marketing tools, such as
Google Analytics, Google AdWords, and Facebook Business Manager. Moreover, Fuller et al.’s (2020) study on rethinking
the on-demand workforce revealed that business executives prioritized the development of digital skills, including digital
marketing competencies, to adapt to the future of work. This is consistent with the notion that sales and marketing
personnel in the hotel industry recognize the indispensability of digital marketing skills for future employment (Siddoo et
al., 2019). Furthermore, similar findings regarding the presence of a skill gap have been observed in Iran's communication
industry. Ghotbifar, Marjani, and Ramazani (2017) discovered that employees lacked technical proficiency in employing
digital marketing tools effectively to achieve marketing success. In another study conducted by Raghuraman (2017), it
was found that entry-level digital marketers with less than three years of experience needed specific technical abilities in
digital marketing, particularly in data analytics, along with other digital marketing tools available on the market such as
SEO (Search Engine Optimization), Google Analytics, and Google AdWords. These skills were deemed essential and
missing by the respondents in fulfilling their assigned tasks. Besides that, Chachamon, Peter, and Davorin’s (2019)
findings indicated that digital marketing has become a highly sought-after skill among communicators in the PR industry.
They emphasized the importance of personalized approaches and digital marketing techniques and tools for effective
brand building. Their research also highlighted deficiencies in SEO (Search Engine Optimization), code programming,
and mobile marketing skills, which were identified as the weakest areas within the realm of digital marketing technical
skills, aligning with the results of this study. Furthermore, similar to Rathnayaka’s (2018) study titled "The Role of Digital
Marketing in Retail Fashion Industry: A Synthesis of the Theory and the Practice," it was found that marketing professionals
must develop digital technical skills that will allow brands to segment customers more effectively and establish sincere
and emotional relationships between the company and customers. In the digital economy, digital marketing skills are
crucial for all businesses and industries. They are in high demand, whether it's to bridge the gap in the communication
industry or to meet the marketing requirements of the fashion industry, digital marketing skills were identified as vital for
success. The investigation of the skill gap in sales and digital marketing among practitioners in the hotel industry confirmed
that the digital marketing skill set is essential for the future of the hotel industry. Thus, both current and prospective sales

and marketing professionals will need to reskill and upskill in order to fill these identified skill gaps.
6. Academic and managerial contribution

The findings of this study have contributed to the need for sales and digital marketing in the hospitality industry.

As a result, hospitality education must revise its marketing for hospitality curriculum to adapt to an evolving business
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environment that places greater emphasis on digital marketing adoption. According to the managerial contribution, hotel
business management can use these findings to redesign sales and marketing professional training in order to equip
sales and marketing professionals with the desired skill set to compete in the digital economy, such as providing training
based on the reported largest skill gap, which is search engine marketing, as well as other reported skill gaps, such as

social media management techniques.

7. Limitations and future research

Because this research was conducted during the COVID-19 pandemic, certain platforms experienced increased
demand for business sales and marketing activities, as face-to-face interactions were limited, and businesses relied more
heavily on online platforms to reach their target market. It is important to note that this research was specifically conducted
in Phuket province of Thailand, and therefore the findings may not be directly applicable to other tourist destinations within
Thailand or other international destinations. Differences in hotel business training and related management practice across
different locations can affect the skill set and performance of hotel professionals. Furthermore, since the researcher
selected specific characteristics for the study, not all hotel sales and marketing skills may have been included. While the
study aimed to encompass a broader range of important industry skills, future research should consider employing
qualitative methods to better understand the skill set that can be used to examine the importance and performance of
hotel sales and marketing personnel. Future research could extend the scope of investigation to other tourist hotspots
such as Bangkok, Chiang Mai, and others, as well as include other sectors within the tourism industry such as restaurants,

travel agencies, and airlines, to further understand how skill sets differ among enterprises.
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Abstract

The research titled “Social Reflections of New Normal in Thai Contemporary Short Stories”
aims to 1) examine the state of Thai society during the period of the COVID-19 pandemic
depicted in 112 short stories selected in the project "COVID Transforms Us, Narratives
Transform the World," written between July and August 2020, and 2) analyze the writers’

perspectives reflecting the changes in new lifestyles through these short stories.

The findings revealed that these short stories present reflections of new social lifestyles,
including 1) the use of technology and the internet for remote working or working from home,
online shopping, transactions, and entertainment, 2) emphasis on social distancing measures
with an increased focus on cleanliness, 3) intense follow-up of news and information, and 4) a
struggle for daily life balance encompassing professional and personal life, coping with stress,
and living with family in a desirable environment. From the selected short stories, the writers
introduce several concepts, including: 1) life balance, 2) education in new lifestyles, 3) search
for job livelihoods particularly in an aging society 4) economy and business transactions, and

5) recreation and exposure to nature.
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This research concluded that creative writing serves as an art form that expresses various
societal events. Writers skillfully weaved narratives that relate to life, culture, traditions, and
norms during the outbreak of the COVID-19 pandemic. Contemporary history in short stories is
a crucial component linking imagination, attitude, and emotion. The survey responses regarding
writers’ attitudes indicated that being a writer offers advantages over other professions due to
enhanced imagination and positive attitudes, which contributes to happier living. Furthermore,
most respondents resided in the up-country, so they experienced less impact from the COVID-
19 pandemic compared to urban residents. However, they still urged the government to provide

support and opportunities for the registration of professional writers.

* Corresponding author: Assoc. Prof. Saiwaroon Soontherotoke, Ph.D.

E-mail address: saiwaroonn@hotmail.com

1. YN (Introduction)
a s da a o § e o Il ] v ' o o A 3 v &
QiimﬂiﬁllLﬂ%ﬂﬂﬂzLLﬂJuﬂﬁu\‘l‘ﬂNﬂ?'}NﬁNW%ﬁﬂUﬁﬂﬂNaﬂqﬂLL%‘ULL%% 1208 m’nﬁmnﬁuﬂ’mu’ma:waulvsmu
eaa ' - | A A A o P [ e a o a &
ﬂi:aumim"n’ammaxqﬂawﬂ 'HaﬂL"llUusﬁOLﬂ%aN’]ﬁﬂ“uﬂluﬁ\‘lﬂNLﬁ%aﬂ’]Wﬂ'J']NLﬂuvLﬂTaﬂﬁﬂﬂN UNITINTILULRSUNININ

AadAa

narvinunudududesuisgemivuazdunwieiifiavesauludsan (@3dal yyuas, 2523: 6-10) ATUNTINE
fenudagusasiadirgranufavaiauludiay fddyAaiianinadedsauludundunaslanish uddnindsuaz
A a 6 A ) d‘y s v v a 6 =3
Wendswanizdzaumisiniaihuiaasiveangnisatludsauanlfidudoyalsznaunisdsziuiissanssufiony
WA EUAGILERIAGNTTRANY 9 IRATRWHIUEIEAT TILEDY YUUDILAENAUAAYBIAK FTTUNTINTIRZDUFIANUWY
HARNHDLITALIN
SasmuwduFandadslninssieuanziydundanyuensztudutu uazRaumAalaasedsziduasnei
Uszdninw Junanziaziioneannuidninfansdayldiduadined siua annsoigassns (2530: 77) nanafiazasawin
o 4 & § ¥ [ & A o [ o o A A v &
watzasTessumINInAaawInedaunsnidunsasiauansunianuianvesaulugaaionis Suaasliinuis
HansznuInMadasuudasmaersgfianndeswasdiaulugaalbnu wdsanufigassm inJoalnaiss (2546
146) na1 “Iesaunni laiduwiNparsranssunldanutwfsensualivinnu LL@iﬂ'ﬂﬁqmmmi:Lm%%LLa:é'aval@wL&i
warldniawinmauasdayalugluuudw
B =2 v 'Y 9 a o a A
lugrsdansd w.e.2562 Hadull w.a. 2563 Fauinsanagluinganisrzuiavashiialalsun (ada 19) Fuiu
Y g v a o A Aa i a a : & Yo 1 Aa _ad Y Aa
Tsaszvnasussdenaliifiansdniudiauuulninisonii New Normal n3alunus Inelddrin $3a3tlnaithe 43a
Un@lnaths ndnfadunslddiadsziniumansiaszisaniad laganzmifadasunusanuniadunala 39das
sauntmnawidbasaaafiagniluuazuananansaniuil miaeiiation 9 uaznslduaanagaddanuinasnigalia
winszuu alsadofimansndadenuldiosinansznudegunwuesdauialan daulnoflaiunansznuainingd
lada 19 agnaguusnanizadzmasmumssianiduluynuarosfinanrennning ihaaruguanun1sainTuns
sruavadhialalwnamonuglng
' o A a & | o < & o
aownsainsunsszunavadhsalalsun 2019 (CovID 19) Afindndinansznuluieniie valan neludn
LAIEgNY §IAN FIWIadaN NMIANTIIMEY areeIwlifiendesiu wWhsuldd  dunnudsddausrsuinads (39
nizniawITINRIRwTzS Ay tarsstuununualamaldunfaduuazinidouitisulasindaduiumivgnn
a o o P & A & A _Aaa & & o a & @ o eaa
lada Monsiadszmananuidon niTaidu a130d nIiwut Sezviauannizifiedululaadunsldaniunianind
Tadna lasSudsenmalasinsiuisassuliiui 5 wgenan 2563 wasiruasinaluiui 20 ngsnay 2563 nutdu
Ao X A a o o @ & a o A ' a @ . @
lassmsnaaduivasassupiguaziadte unaduwmadoowndouludiaounsoilade lassniainanaasss
a A o A o A a A A ' a A v '
HanumTTdalinansunsiuiesaulal luwaoinge laiadows Fendnddoulan” Selasunamouns

Turesanlatilalfandivinay 2563

47



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Songw>™ Prince of Songkla University

Vol. 14 No. 1 (January - June 2024) H

d' ﬂq/’ d' v U 1 =3 6 s a ;:l' a 2 a > > qq:
Fa9Rwra81309 11 la59IN13T1 I UN A DIRDIBNNTDINITIZUNATa9 ITRIATIA19 NanluaIaNdaIin1IUTuaIag
sunulinszune anadoinuindouildiananveanlionn aslwdes nauthu vesdignal nandmyuinidunisan
zé d' v 1 ‘:!' 4’ s 1 o a " a [ 4' a =3 v a a s
%mmawq@'ﬂaammLua"l,qsaiﬂisms:m@ Lqualmmﬂau"lﬂagmwum@ Waldunatathu Lignaneda 14 3y
INBIARININTTUNaLAL DD 1w TNINNNNTFITaRIIRe00 U Lath U UINUINT I 6 89 WUUNIWVIVUVBININLT I
NNANY AT FRIANNIUNES FIRITOLATOILALNAANILINN wiAduuilas vz nusInty gelusnundiein
RUINLNILUUT @iammﬁﬁdsﬁam%ﬁuﬁfﬁﬂaé'@ me‘n’qﬂﬁ'uﬂgml,a:lmazaaulﬁwaﬁ'muiﬁuaé’@ﬁ'n@ﬁU wNAUEN IR
lanuuazdrogdlwadlunadn Siveuludauvadnuinagnlawazusilnadrasvawduiiinniieig dewn
maua%’wadmvl,@Tm%w‘Lmiﬁaﬁwmmnﬁui’@qﬁuﬂaaﬂmimﬁ*’malaauvl,aﬁ Sasauhrin iR uan waIgIaNIlad 0
wdgnumsdaiiies uazmuhiauaumfaussnauafvedgidioundasdiumdnfiariiunaings
wn o R a & o @ P A & a = ) a &< ¥ A e a
pdwm]mulmmezﬂmwazmummvlwwﬂﬁﬂglunamuqﬂimﬂ LRZANENNARARIINNITNLREIVRINNLD B

Aa & o a ' Ao o v A [V '
"mJ(ﬂE]Lﬂ@ﬂ?‘if%ﬂ’?‘i‘i:‘i.l’?@]“ﬂE]\‘JVL’JSﬁIﬂ’m 19 lui:EJ:LLiﬂﬂauﬂiguqaﬁlxﬁmw}’m‘ﬁul%LLﬂﬂ‘i:“ﬁ’]”ﬁquL’Ja’]@laM’]

2. ﬁ’mqﬂszm@fmaomﬁﬁ’ﬂ
Ao & A 2 9 Aa a Ao A o A <& . Y P
unanuiliaglszasdine 1. Anvnnasrandiaundbninuindouningdauelusasaulnesivasy laod
A < J.a A A ' A , A o e . A = AR
130U Tadadfous Saaadfswlan” swdunanuidsenusduwlugradoungenian w.a.2563 unsddanm
2. WNDILRWENINIINYBIRIAN Mol UITIHNITN LazlanananAAwaziintfIuaInndonlnunideonsdindianionis

WHunseanvasmsmauauumdiadndludlussunssalnesuads

3. aULYAVAINISIVY
ae Aa - cd &, o v we o 4 T a 4 4 o4 )
NWITDATVO VLA ATIZREIDIFUIINRN BN bATUNIAARTT I EATINTT09 “Tadantannisn Seaandfuulan
A Ao a o ' Y o & = o o A ' a
FadulasamsNfnNuAalIRREITUTINENY (§F3.) NTNTIIRUETIUIAIARNTEAAYNasdauunuIuazlana
°11a{lﬁaﬂuua:ﬁﬂL%U‘tﬁﬁL%wimamiﬁaﬂuiauaﬁﬂaﬁﬂ”ﬂiﬂ%ﬁaﬂ%@]ﬁ'}ﬁﬂ AUNITIANUITENIANRINWLT LY NILTDIFW ’IT
A Aa A o A a & o o Ad o o o A o 4 o 4
Af NIRWUT ﬂa:‘nauamu:ﬂmmusluﬂmquumU’Lmamu:‘ﬂmamﬂ@ WulaTININAARIINOAILNIUNIHIURD DO 18T
sl,mwmwsnﬂ:ﬂ%a Tadaiasui Sasandasulan” Lﬁaﬁuqﬂimammﬁa WUINT T IFUNHIWIITAARTIIININ 112 1509

< A & v a dad o v A v o Ao
i'JﬂJqﬂ\‘iLia\‘iﬁufﬂa\‘iuﬂL’.UU%WN?@LE‘TUGLLaz‘lﬂiuLaﬁfy’lu%]mau@]:}EJ

4. NFAUUWIAALALNITNUNINITIHNTIH

4.1 NFALUBIAA

;ﬁﬁ‘i’ﬂﬁwLLmﬁ@Lﬁmﬁ"u@m&1é‘ww"’ufﬁ:ijaﬁmﬂﬁwﬁué’uﬂuu'r“sl,m'lzﬁl,%aaa&uiwaﬁﬁ F9nTsanyswd
dndwadadiau dinuzlanTwadeITIANTIN INTzRIAN T IUN T AL WI0LIALNINIIATY ez adouliIsTInTTNGY
MUlufemisiasnumnue aLasInk anwosLazLwI L @1aamuqmmvﬁaﬁmwvl,%fms:"uaoassmﬂsimﬁ'ﬁﬁw%wamaa
FInNLaLTRaL

aismﬂﬁuﬁdLﬂum‘wa:ﬁaumaaz%"mmgﬂuﬁmgﬂmmLLa:muﬁiw RVSIE R R R HTN m@;mszﬁﬁﬂﬂ'ﬁ'
Aaduludsny fudumusssy wuneis sfonludinsalevasanludiam anaaIkANNIANINAavaIdidoY Favin
assmm‘mﬁalﬂummauauawﬁmnﬁmmsm:ﬁwLLa:mmﬁ@"umu%Hﬁ@ia&mu B aBUNIAMIANNTUAATE LD
geauidwad1ann meﬂ:a:ﬁaumwﬂﬁmmﬁa:ﬂ{uﬂgw%aLﬂﬁnuLLﬂaué'aﬂusl,ﬁﬁ%u 1570330V anelWiAuRn
\Fonigaunisnk %dm%zLﬂuq@mmirﬁmamiLﬁaaﬁ"L@Tq@mmsrﬁﬁazﬁaﬂmﬁmmmmm’fluvl,ﬂvlﬁw&aaaaé'nwmz fa
snsaizuan filloulildaslandfiansanldnnlanraiuszFianaiaas Snumsgad didpuaslanbusngaunisal

utionivasissmnssy asnun1sfasassmnssdlugiuaduniwasiouassasan Ssaasldanudragnuen

48



Jasais3inAfAnuv
UKISNgNdaaoualtuAsuns

o Journal of International Studies
Songw>™ Prince of Songkla University

U7 14 21un 1 (unmew - Tgwew 2567)

orsty

a o

TIHNTIN LLazﬂaﬁﬁiumsmuaq@wumsniﬁmaﬂswngimﬁmﬂﬁwfuifue] MEIIIMARNUEIN MTTHeAnUFIAN (A3AaT]
U3 2563 , 5-6)

wlsast yryilaznaw (2539, 37-38) navimmsunssndunszanazionanudulivesdan idudusasiniga
sajy Madnmanmwasanlugalasduladany dududasfinsissmnsn 9 1%:4@15%@%8 ﬁavlﬁﬁaagﬂ%aﬁﬁnwm:iauﬁm
wazawuysal i zindoudusunitsasdsay ag’lmjwﬁawaa&aﬂu Wanndsuaiessmnssuiazrannn
fanuoanun nelasaawinazliaw Wik uaziTasaus Lﬂumuaii”waﬁﬁmaw%uﬁﬁgﬂﬁuﬁué’mmn@ma@ Favh
‘vxﬁwﬁﬂum:aﬂa:ﬁaumwﬁaﬂwaaLwia:gmLL@ia:aﬂﬂlum@ﬂﬁirﬂﬁLﬁﬂﬁu‘LuﬁNnmfu QLﬁﬂulugmzam%n%ﬁwaa
faau ldiufinnInisnssuaznsan uanmnftﬂ'qazﬁaulﬁ@éwmﬁuﬁaamwLn@a”au MIGUAUTI0 QoenInTaIFIAL
uazmaanuudaimiadinn MunaaTEi westaunin lumsnaamusiay

WONINA NN UE TN TI AN TN AL INNTNE AT WU Q“'ia?’yﬁm,l,mmamsﬁﬂmL%iaql,a'w (Narratology)
WP B lTsznaunsewiasauindy Bosawiaidudasanvwaan smunsosuluuuuiiduszuudada
RsonenusuRHivesasrlsznaviamzmelwiesn e niavzenlusnwouesrzuude AaRnTanANUSUNHENL
USunuasfinafisaandasnuiiom wdasauinile ﬂi:l,ﬁuﬁ'lﬁ‘mvmaaL'%iamguﬂ‘ﬂﬁmamﬁﬁ%ﬁmLLa:&gwawaaﬁLmﬁiad
%aﬁd’mﬁnﬁmﬂumiﬁ%auaLLmﬁ@ﬁsﬁauVLﬂuawTﬂi:nawha 9 VBIAILUN

NWNITITH ANTNT (2553) nEN2f935aNns130981 (Narrative Method)'ju'%iaaL&i'u,ﬂu%ﬁmﬂuﬂm,ﬁuﬁagaﬁﬁ
ANBIULLANE LﬁmamwﬁagaiﬂUﬁi‘mqﬂi:mﬁlﬁaﬁmmmﬁﬂaﬂs:aumsrﬁua:%ﬁmawgwﬁ Lmﬂugm:ﬁlﬂu
m‘%'aoﬁalumﬁl,ﬂﬂ:ﬁéﬁUﬁamimwﬁfﬂLLa:s:m”m:j”a@iamwmmn@hmmﬂﬂmﬂmﬁwuﬁﬁuﬁﬁlw,wia:mjuLi_'hmnﬂ
ﬁaaﬁummﬁfmiugmmuLLa:m:mum'ﬂumsﬁ,’]Lauaﬁamwfu 9

msszgndldidesanlugiusi5ineniasdasdinmlszandlfuasAnmaiaduesdmalanliazis wiaviinias
damuaziduade 9 AdngluFenatiu wenanit diffdsaduiidaddanudidy fo ;jm'ﬁmﬂﬂm:ﬁamﬂﬁawm
auaslunmsrvasan meudunsslunssaszuuSess uazduwiRuiasions SoeEndanuuandsnannag
ﬁuagﬁ‘ué’ﬂwm:mmwaa@,dm@ia:qﬂﬂa MIATEAIEEE 908 iRulaTssIasn i ld gﬂu,uulums
LﬁhL'%iaaﬁVL@TLWmazﬁauﬁ'ﬂwm:mmwaa;jl,mmwfu TASIE9T 091309 A8 IEIRINNTOUFAITIRONUAN AINNFH WiT
FTAIWUAAR YUUDIRENET AIA LLazIaﬂmaGQLmL%iaaVL@T@Tw

Robert Atkinson (81981914 nun13Tos gNDNI) n&1 1w Contexts and Use of Life Stories 3113891658 3dinm
g anri mwéﬁﬂ”zyagj‘ﬁ'mmwmmuﬁﬂmmm]’ﬂ%i%mﬂwm;ﬁu’lu%% wiamiaunauosfFuRUSTUAUDY
ialwiasmanisdud e Lﬁalﬁﬁmvlﬁw“@Lﬁa@uLaaLLa:w“mﬁmﬂ”muLmﬁau

Atkinson ﬁm&m'ﬁﬁﬂmﬂi:ﬁ%%ﬁaL‘%ia{lLmﬂimm'ﬁﬂi%%mLﬂuﬁaaﬁqﬂﬂaLﬁaﬂﬁm:LmLﬁ'mﬁ'u%?mmm
Lﬂum'suaﬂLmﬁauyiniua:%aé'@]iﬂ‘vi']ﬁa]:ﬁﬂﬁ miuaﬂLm'«a:ifuag;ﬁ'ummmuﬁhLLa:ﬁldﬁ;jméfadmn:slﬁﬁﬁuf lassin
Huwnssunusaifdnsmin de Wuwluaunsavvesnsanm L'%iawaas:mnmifummmmamqu"l,ﬁéﬁLL@iLﬁmuﬁa
991w

?«Iaﬁl,éhifmfﬂnmmm@;msﬂa‘hﬁm Urzaunsol uazanuiinlugefie sanFoadhdienu QL&hLﬂumwﬁd
vosdszifmanidiay dpluuummihieueliationaegluuy wasinsnnsaadumivanisldaudunsuinsnds
Tasuazaasntr luiieadasnvasls mu%?mﬂs:ﬁﬁuuazlunﬂmzu@]awuaa%’?mﬂuasmvlj inmsutsfuaiauuaannuan
Auniatos lireziduanulanass sieu niamsauluwsadn ﬁ‘ﬁ'miwﬁwmﬁwmumaﬁﬂiu ANITUAIINY RIDNNT
L'gﬂaa"wmmﬁummgj 989 AITUANANIIE Yszaunmsl WA ILANTINA 9 wEin 99305 unsnasirumsuen

' ' gt

Lmg@”ﬁ'ﬂuﬁamﬁmﬁmmm ‘ﬁ%aLﬂumsﬁwﬁammﬁfmﬁuvlﬂugﬂLLuuﬁﬁumuﬂdﬂmmLm

e 6 v Aa £ vt 6 & £Z ' A Ao 6 = U o A Yo s o &
1%ﬂ1§ﬁllﬂ']1ﬂm‘l]§z’](ﬂ°ﬁ')@l agﬂﬁNﬂWHMLﬂuE}IUE}ﬂLﬂqLiE]\“]TTJ EL%Tszlﬁdﬁ&Jﬂ']HmLﬂuﬁduﬂﬂﬂd ﬂi@ﬁq}lﬂ']ﬂ'ﬂ AU
oA

Tunszurnnsidsvnnuinngesnw dulsiununserin Usewus LLa:ai”waL%aaﬁngummw ala udalrsasznininlu

U

49



Jasais3inAfAnuv
> UKIOngndgavuaiunAsuns

o Journal of International Studies
Songw>™ Prince of Songkla University

Vol. 14 No. 1 (January - June 2024) H

(2
A wa o

nazuunIkEIan isannaiuquizassideana ldasi g wazanvezldnuiuaifiananinaueld fanihdsinade
Y AV o AdA A ' A = % o a ' o @ o [ LA o oA
memagawvlmnmﬁ'mmLsaaLawz@muamﬂummauﬂaﬂﬂmam wannud e vestoyanauagntagtin Aanns
A Aaaa A Ada o @ 4 o A oA . A A ° A o, A R A o
\Juedandsia uadanienudinysdedayin saaaazidisesndailaionuiniuiazdaaian MIEI09990 16 b
o o w A % L e v & A 22 o a a oA &
mwmﬂtynummammmawagmmnuLﬂummaml%muﬁa&gwawaaﬂuwm FI9ENDIUNITIENTBINY 9
Catherine Kohler Riessman (81989 4n%n157 0% gNINI) WLEnDNING? WNWUBILIDILET 5 3zaulitidn
NIZUIUNNTIL At
1. mawisdszsumant dsmsldanusuladsngmsoiiu g Ndulddroanunane Smsaaianlugm
funawin dotdulszrunisaliudn Insnasssuvainlasdldazianaanan
2. TUABUMIUANLEUTZRUNNTOL sl,wﬁ'uﬁ;jl,shLauaLﬁ@;ﬂﬁﬂi&'ﬂﬂ*ﬁ”ﬂ@ﬂﬁmﬁ@ gavluwnissunu InsuIseny
@ = A o A A ) @ A o & & A & L2 w4 e oA
AN AIRZAT WRAALTBILATINTaIN S BITaudanklun1INTaLauT® mu‘lummmmwm@;mimmuuﬂﬁwuuwmmu
o a o U 0‘]: v 1 v U 4 1 J v Q. 1 4
MINUTUNNIIWUTTTN MIWAABUAENITHY ﬁavl,mwmal,m SRR ELR I gk TR H gt wazlums UanLaTLIa9317
wasutauninidpsldldnazdtesienivlesumsninadianldegnunsfeasisesnugeanan Seaddadns
fauuaziaFINIunIn AanuanueIM¥ MufasinLg Mlranununolfow bl luiansduldady itesannises
' o o X o o A v A Aav o o 4 { o ' { '
Lm"l,@]gnmwmumlumwmme:@uﬁaad auwﬂgauwuﬁnuﬁaaﬁgmmqﬂqmumwwz wazanafiuyufiuandns
A L R Al v o \a &£ A % @ o Lo PR o
aan b 150981390l dunasua N T Wl nuNEuNUILa NI nmﬂummswmmumad;dl,mmunm']amna:%aﬂagan
m”amumaa;il,shasmvli ﬁwﬁmﬁmﬁvlﬁ'hﬁaaLa"mLﬂunﬂwﬁaLqumaaé’muwaaQ’Lﬁh
o A o A A o 4 A A '
3. MN308AANNUTERUNNTIE LTUTLAUN 3 VEINTWAILNWALASINUUITRUNI LT 9L mumw‘luauynﬁ
LT WA LI NUTUIZAUN 2 FN1TAIUIIEIN BLRZAARTIUINITII NTnaANULRA ﬁauﬁ'umithﬂgﬂﬁ@’aoﬁmiamw ChE)
@ A 1 v 1 = 1 nﬂld a A o L
AnFwlITNIznanTanNNatNg s mﬁaumimaulalumnmLLa:m'sﬂ“@‘nu"gﬂmwﬂwmmmﬂu
4. NMTIATIERUTTRUNITIE AW Lmusl,mm”uﬁl,f]umimﬁf,jmﬁmi']:ﬁm”'mﬂﬁna@mmaaﬂmuﬁa Tyawis
@"3'«5’{1Lﬂ@dmﬁadﬁumﬂUﬂnaﬂmﬂ A0 AARITIDITN IUNITZUEVAINTIUNI miwuﬂqmﬁalﬁﬁmmaaé’aﬁu%aﬂﬂ oF
wmmuaﬁ”’mmw%‘uﬁuazmmﬁam%m@”stsﬁua:m ﬁmm‘”@ﬁﬂﬂwmsaﬂwLﬁmﬁ'ugmwu ANIAARAU sUuuung
HLRUD Lﬁa@'jﬂ%’“mﬁl,mmflud'm 9 luunsunwainsazshannunulaadnsls lunssuiwmasvnuiuitauniniaes
[l U, { A v { v a v U 4 Il&/ 1 o a J v =
la'ldnazdmsuuinsrunaznisaaaan lumsﬁqmmﬂm Wz laasaisadinaiwidwieeslsiu damsusasibes
2 A A @ ) o . & ' A AN va oA A = < X
PBILIDILATU ummmmmuauuLLa:ﬁlagﬂiﬂwﬂﬁwluaaﬁlmumiuamm finsulasuannanaidugnuas Tuaui
FTUUAmMAN MILial wazmspausulwdimged ladanidunumdnass JULLY MInga wazmIuduladzadan
LﬂmLLa:ﬂ'smumszﬁquﬂﬂa "Lﬁahu"lﬂf,jmaﬁaﬁLmﬂﬁmiwﬁ'u
5. Mo 9 Wadsuaiwdazinguanduinnwdszsunsnivasawdnanlunsdu uaziendunnan
AMFIATIZRNINLRUDUDIALDI au‘fﬁUﬁq@LLﬁ';VL;\immmuan*’ﬁ'@vl,ﬁh;d”Lmﬂu;‘Jj’ﬂi:w”uﬁﬁ'mﬂﬁfuﬁd6] Wl I UAI LN

%

%aﬁdﬁﬂu PWNUINAT ANNRNIEVBIAILN

@ 22

A
f
=
<y

;ﬁﬁ'ﬂmumﬁmﬁmﬁu L'%"mLa'wTN@Tumﬂi:ﬂqﬂ@ﬂﬂumﬁLmﬁ:ﬁﬁagm‘%‘mﬁ'&uﬁﬁwmﬁﬂm naGesE uae
vaundueannidouiiliaumnwalndieneilsenoutumssnasdisasauninanansnluudsui

4.2 NUNIWITIHNTIN

mMsunsszunnzadlsalalsm indszndlng

goumIainIunIszunazadhialalsun (lada 19) wuassusniaLdoutuanay w.a.2562 luuﬂiggu Liiag
wadvaIu ARy Tz TUIN %aiu‘um:ifuéﬁﬁfmmuaﬁﬁﬁsmqmuﬂigﬁuaaﬂﬂszmﬂazmLﬂumamiiw
wuimﬂa@é'mau"lajmmmmqLLa:éﬁﬂu'%quwumaaumgjéﬁﬁﬁmwwmLLme*nmﬂsmﬂﬂiﬁﬂﬁmmwis:mﬂLfluvl,ﬂ
adamaazsnsaaniduiandi ssnaldfidisuazfidediaduiwauinn laofiauwngainhizmowuslna daun
ﬂmtnssm%msagﬂm‘imuvh%’ammmavl@i”ﬁmuﬂ%aasjwl,‘flumamm SARS-COV-2 (Severe Acute Respiratory

50



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Songw>™ Prince of Songkla University

U7 14 21un 1 (unmew - Tgwew 2567)

Syndrome Coronavirus 2) uazasdnsawisalantnuadadmividonlsaszuumaduwmelafitieannsasieiiin e
lalsn (Coronavirus Disease2019/ COVID-19)

niznynarIugreantmalunsianwunm taeuldauasui 1 furan w.a.2563 mnualilsediaige
salalswn 2019 (ulsndadasuay wWaldnsusnssanslsarzuiasaisadninnmsldagnefszinsanuas
NN Lwiamuﬂﬁrﬁmﬁ:mmaﬂ‘sﬂ"l,ﬁﬂi'mmgul,lﬁaLﬁuLﬁmﬁ'uamumirﬁﬂ“ﬁIaﬂ dauadudl w.e.2563 - 2564 Finlw
‘wv'nsmumaﬁmmmwnsﬁm:mmsmqma‘hLﬂuﬁaar‘imuﬂmmmsmslﬂﬁﬁaLLazmuqa\lBﬂm&uQaqﬂ

faaulnelaiunansznuaningdlada 19 ad197uLIIAIUTTLA ﬂizmﬂamunﬁrﬁ«:}mﬁuhnnLwﬁadﬁﬁ'ﬁ
NTANMIINT Lﬁamuquamummimmws’ szunavad hislalawnaowiglna F9USNOILGSUA 26 Turan Heud 30
LWHIEW 2563 UAZTIINFITIIUR 15 inwou 2563 ot wa.0.03zgnt unilam weniguuad uaziguuasincng
nsznsenan lny nanduaslsanawinulnsiminumsiansfawislzmealng (2563, souwlal)

FIaInTnal (New Normal)

New Normal nangflsanuundlng niagwitdialna mnUﬁogﬂLLuumi@ﬁLﬁu%%amﬂmiﬁmn@i’mmﬂaﬁ@]
SuiitasaniiuneFeunnszny wu,uuLmuu,azLmeuﬂﬁu”ﬁﬁmlué’mmjumﬂamaLfluﬂﬂﬁua:mﬂﬂwwmﬂmmﬁﬂﬁ
fosulaeuuaslugialninmoldnanunasgulmiftligues Uuwn3adialniil Ysznaudoisae 355eug 355 ems

wn o

a a vaA \a &£ [ a A ' ' ' ' A o
AP JuiuaznmIaany ﬂ’]ﬂ"ﬁ‘f’mLL‘]J‘.LII‘VX&ILﬂ@]mu‘ﬁa\‘ﬁ]’mLﬂ(ﬂﬂ'ﬁl,l]aﬂuLLﬂadaﬂ’ldlﬂwu%mdLLNZE%LLN@S’]GI@SU’IG%%G e
1 ”mws]‘ﬁaoﬂ%‘uﬁ'sLﬁ'a%‘uﬁaﬁ'uamumitﬁﬂagﬁumnﬂ'jw:ﬁﬁd%‘ﬂwﬁﬁ@ﬁlﬁw%amﬂvx HR106A
& a v A a < . v a ¢ A
luquuaamammgmamua:gsna wasingaAIEgiananaunalanlugisaunsaaaaIsei 21 (.6, 2007-2008)
a { a <& ' o ' A \ a A a @ & A A
Wanafsundssluszuuiasegionislng MIANIVNBIITIUAANAENUeIIAALING naunasuLduFzenwy
Wit bana LLa:gﬂﬁmﬂﬁ’Luﬂ%wﬁu 9 28T MWINDNENS tNaRaIuazTinANuGn lisen el feunlad
a A Ao o | Aadda ' ad & A
maaﬂummﬁsﬁma‘nﬁwamammmlawgmﬁmqmﬂgamgwmm:mmLﬂaﬂmmawam@ma
. ¥ - . - & .
RDWNNIDINIIUNTIZ U098 13 1ATa-19 TIIUae W.¢. 2562 D19 W.¢. 2563 NATHDIITIATIUATTULTIIN
' ' < o & [ ° A A ' ' ~ & Pz
unwsnsznelUlulszinadne g vialan Hawidutheouszdumadimnuin amm@Lﬂumwmgtymmamalmy%maaﬂmwm
A o & @ @ A oA AA o [ A A ° Aa Aa Aad A
VOINYPBHTA wwsmLﬂumaaﬂaanummaaLwalmmmawmymiﬂiuuJasqumnisumsmsammwwﬂ"l,ﬂmmnLmlS]
I@sm%’mLa’%uﬂ%‘wﬁﬁmﬁ@iﬁa%ﬁmLLtLliﬂ,miLﬁalﬁﬂaa@ﬁ'mnnmsﬁ@L%amu@;vl,ﬂﬁ’ummwmmu%’nmua:ﬂuvjﬁnsmw
nataTegiauazssne ihldgnisassdainefilszduglng g inaluladlnd 9 n1sdivuwifa ddoriest 3Tnnssans
anaaanngansIunayinuduialas Lﬁ@n'm_i'lmuuaana’mmﬁmfumﬂé’mfluﬂm@mLL@iLaﬂuvﬁmﬂﬁa Naluenn
] Qs a 1 4 o a & l:l ] 1 3 k3 =
01917 MIUGAIME MINBIFVAUNY ANFANENENTLU NNIFHORNT mMIveIna 98y Fagslndwanibananuiduaiy
Al " dl 4 ] o v Aa v a 3 < 1 A Aadda a U Qs
dindlnig auluﬂq@ Lﬁanmmuvl,ﬂwmlﬁm@mmqumum:ﬂmULﬂummmmaamm@ﬂ'snmaaaﬂuslumﬂu
ROUUFILFINANNUAANE TaM N HLATFNINWLIARDNIUANTYNY (BIANTUATH) (2562) TARINNRNNEBS
Fa3nlnunsa New Normal ﬁ%ﬂumsﬂ%’uLﬂﬁﬂwg@wqaﬂsmlumiﬁﬁa%%Lﬁaﬂadﬂ‘"ukﬂ RRIFDIWAITDNITUN S
TuNavaIalsnlaia-19 wialalsuinlaTat9Uany w.a. 2562 09 W.¢. 2563 ugwﬁaﬁwLﬁuﬁaaﬂmﬁ'ummaaLﬁaiﬁﬁ%%
saadomsUsuilasungfnssunisdinssdianfa ldannitidy 9 lasaaasudsumdinmsdrssiiauuulndinald
1Jaa@n“’m’mmsa@L%amu@;"l,ﬂﬁ'ummwmmu%’nmua:ﬁuvjﬁ'ﬂﬂmwmaLﬂmgﬁmm:qiﬁa ﬁ'}vl,ﬂgjmsasm‘aﬁ”w
forszfuglna 9 maluladlneg g dmsdsuuwifa e 33n139ams asaaandsungdnssuiearianduiataniu
ad & a ' L& Al ' A A ' Aa v A & '
3ﬂLLuu1ﬁuaﬁﬂ131%u FaasluamaninanoiduanuUn@lng ﬁ)uluﬂqm Luanmmuvlﬂwm@qumuna:ﬂmmﬂumu
A AdAda A o o
vammaa’m’ﬁmﬂnmaagﬂﬂumﬂw
na e Tuael w.a. 2563 aoumsaimsszunavaade hiialalsw seualiiAansdsudfsung@nssnadng
EuLmsme:é'u LLa:%mquﬁmsm:ag}maswﬂmmﬂwﬁ?@ﬂﬂmmj FINRGDIDTIANTHNY MG AUTIAU TN

’«Ju‘ﬁﬂﬁLﬁﬂﬂ’ﬁLﬁaﬂuLLﬂa\‘iEJii’Nn’]’Jﬂu%mUWﬂaﬂi‘a‘ﬁJﬂJadlﬂ'ﬂu anu ldusinanuazmsanatanaaiuwn et il le dsenay

51



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Songw>™ Prince of Songkla University

Vol. 14 No. 1 (January - June 2024) H

ﬂ”umivl,ﬁ%'uiaya'*ﬂnmiﬁawammmm6] 1uﬁamaamsguaqmmw%ma’a ananalWiiannuaioa anunaa luialavas

ﬂuvl,mnmwelnﬂi'ﬂ

5. HAN15238

o o

11539815098 wlulaTINTAassT “Tadatdfauts SasanUasulan” I3uWuqN HnlouiRuan I NEE %

U
RIANGUAI 9 A9
[ a a ¢ @ a a ¢ = Aa o ° o a @ 4 o
1. mslinaluladuazdwmaiie maluladuazdwmedidaduiindudmivmasouiaaula navhau
nsina wiavhnuiithu unimitevesesulad marginssuuaziananuinwi

a e [l tﬂl a b I dl [l a 52 a é v
nsspunisFaiutesoslonamalulad dsuidusaunisainldUndnsnaSouuaznmssan TI83190270
o a v i ewa ) v o ad A & 2 c: & o o A
swnlaazenueisaliudfiSowuazgzeon nznlidndidanglutassunaisiias iwnzndudszidudagyn
Aaldifianansznuunnndhs nanguiniowesuszdnases aslwses lsadaio..dunaiousenla’ 289 ey

: 2 a ' o a o v o a ¢ = A Ao A Ao
‘V!'Y]ﬁqﬂz ﬂa’]')ﬂﬂﬂ’]ilﬁﬂuﬂauvlaﬂu?j'hivhiﬁizﬂq@]ﬂ@]E]\‘l@’]ﬂﬂﬁfyfyl']maulfﬂE]'SL‘H;@] TINANNVDILTDLASLND W ) URTYUIDA

dau vivlwt hiUszruanudansalunisSowin nsUsudfawisnissondadnsadnensiuin a9lusad “waatson N
aniBenda” 289 AT WaRAya nafiguawaeidesliufsuinsseumunloueinmzneaeITIuIg a3
& & AN o @ % A R o v o o A o & A A & v &
witgniidudanlanldduasiumsliinalulad fsvaiasldidwinfdslan viaudninisinnie Festuaaaldiiu
Tymizasmadnlugifhisszone sunduinuiisueyuuassaigifoudioisunu asnldnwsasgnmediiia
mmj’ﬁnLﬁaﬁmﬂmiﬁﬂumuﬂauﬁama‘? AnwLARLANEIIN “Du drag9nn 1Fsuu 7 lauwaSouunu lny” wunaas
ﬁvﬁﬂjuﬂ’“@riaugvmaanm LS0IRWI ﬁﬂﬁLﬁwjﬂmiﬁfﬁumiaauaau"l,aﬁuaﬂmﬂa:vlajazmnamﬂﬂ”@ﬂﬁaauua:ﬁmﬁﬁﬁ
. v o A &N & o o A A X Ao o & a x> Y < & o
thelae 9 wam wniSown biTay i'mm;dﬂnmaaﬂ@awmsuwmumaawmqﬂnimmﬂmﬂmwuam 9% V1911
2199z InvdwridatanldlsznaunissounianisliuldiNesiaIaafodyinnn lueuvad pjaauﬁ@i”mw”wmﬁ'ﬂuf CF
H9TWALN
A3¥IN A% (Work From Home, WFH) 6131 Work From Home 1udn@adnfilgluaaunisallisaszuna
° A o o & Ao ° v o A o 4 va o A o 4 & A
nsiunwiaduiasmamiensguiasvualivinundiwdssanisinddanulunviieu Sasauindinfons
o Li' £ a o ;3’ 1 di « & ” a 6 v ' = 1 s a d'
AN nd a9t 1w buiIas difugy” 209 38N Wadde nanfeana TNl 45 1 Snuwndunissiaeme 1n
Fusotdaonly 9uuaznIoINIIG 391030 19 FTUIAVILAZLTaA DIV AL agﬂwuﬁﬁuﬂﬂﬁﬁumﬂﬁﬁu WITY
o Ao o & LA v o A o A v oA A < g ' v A
wihArnuiuuazlddearmslaslifuléandnnauwsisilissanuanihu guallawivdidowdesauiiazlaildlgiindes

v Y %

snssssainly viliGassnitudsinoensuaion Ssansexiduwsdunnninesduaanausn LL@iﬁﬂ%Qmuw hm’mfﬁﬂﬁn
Aevasanaldiduagadlunmeinawlighang i sanuuil

LWININTRNAUTI AT 196 1 L‘ﬂw’fi'%mﬁﬁlﬁﬂﬁnﬂﬂummﬁfﬂﬁdwzmUl'ﬁ”ﬂaa@ﬁ'ﬂmﬂmsﬁm%al,m:a@mi
uwsnsznpveagebirldeinedfign umadinandnngluSessuidouiululasims Tadawdown Feadudoulan’
GﬁdLﬂumwa:ﬁaummjﬁﬂﬁﬂﬁmmﬁfmiﬂuﬁwmmmmmaaﬂﬁdmimwﬁfﬂ;&*ﬁﬁ%ﬂﬁﬂ%’ﬂ@ﬁLﬁamwayjiammﬁfmﬁmmm
'ﬁ'@”mqammmw 9 uazdasnninalagudlutiu LLa:LﬁammagiammﬁTﬂém Aazldimamsdnssdsa nursmsle

) vAAdA Ao v o @ A x> v A A & ' A v
LLiauumalﬂmmmummmﬂmaﬂﬁma:@agmﬂsﬂﬁmwamﬂmﬂ,unmmamaﬂmﬂ

-2
e A

mwa:ﬁamﬁmﬁumiu’ﬂmmmﬂuqa‘[a% LIIVLLRAUAINVBINI MTLATDIT 0 RORNT LN TRITEDIN T NIT
nnawMITUATINAY Aaufiazinmrdszmealifauarmminue Jarsasmmaudiuazineinudsg nuninaaaia
Lﬁa‘vﬁq@msﬁma LLa:é';m”a;‘Tﬂu@T'mﬂ”u nwsu%lnﬂiuqﬂlﬂﬁﬂﬁaaglugﬁmaamsﬁﬁamaaaaﬂaﬁ PIDRIHIULAWNRLATY
Aa o ' . Aa = 4 & Y < & A A A a o X
AANBNITUFIDNRT Iuwaawummmsaaﬂmum:mmmumesmsﬁammma:miammmLLuaquazgamuNWﬂ

Y % Ao % o aa a o ' o ' a Y &
ROAANDINUITWIVYVUDI mg?‘ﬂ'] WG?TE?WW& (2561) ﬂNNaﬂqiﬁﬂﬂﬁ‘gﬂjq ﬂ']iﬁ\‘iE’J']V\']iw"luﬂ']\ﬂaa%vlﬂﬁllllau'liuwiﬂd“ﬂuﬁ]qﬂ

52



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Songw>™ Prince of Songkla University

U7 14 21un 1 (unmew - Tgwew 2567)

mimﬂmitﬁmaoguﬁ%”ﬂﬁmmiﬂﬁmvlﬂzJ anaazdulalidinindess: 12 dad émwaiﬁﬂm;u”uﬁmsuﬂw”ﬂummﬂ
LUWRLATHEIMNTFINN stwzmmsmauauaammﬁaamﬂaa;ju‘%‘[nﬂvleﬁﬂuaﬂ'nﬁ
g A a & o P o a & a o A A '
wanand ludsingdnsalvashiaszuna uimomsg}ﬂuqmm@mu fanstineIniIuazaIasuslanuwL T
v 1 v lﬂl o 1 Qs = ] 1 A
Tunauenn lsuazaundiunnnin nadsAuinTHINMITAURILNUAN 9 TINTUTINIANILVBINTINALAAKEIANT
IS 1 quld‘d v Y d = v v & v aA :’ v o U & I} =
wazidunsussiuligndneldtas sadunssziauliiiuanuladanarifinlavasaulnodrioiuldiduasng
FasFunindinnsidissieuliidulasinstiomievesiguiadioguni laun aasmaEsuanInased
mmminimjumsufﬂnﬂ YAINITUITNMATAN LTI Lm:mmmiaﬁfum‘mmﬁw”@umﬂ%'mﬂﬁﬂuqiﬁa NIBNIATANT
o ' I = ' A 2 A . A o o a P
asnadumadursndaiitasnell 2564 GadusrenlsaszunazlalsuinauuidnIzaanning

2. NMIINBITLHLANNIFIAN

mysneszasrnaneseny Wuwwimamssiindidenilinsledie dsssiwvesanludsaudfouudaely
mywuniine sudaiie wietemoantosas MsUUTMuaMNITetuanas thazliasasbanmsdadelhiades
Sutszmuenmnson uazanandasudsenin 1 lUsudseninenmsnentnu lwdes “Sngafisdrslons sadudas
wilawdn” va9 MAunt aad nandimsinseziamassauLalLaluiu sﬁq@mﬁau’jwLﬂumiﬂ'ﬁﬁaummami
sl iinsaaifetasigunadngunu mysnwazazslwiasautsiu milawndununetieliaaassainns

v &

AavalTa ot laiduade@ wudeInUEes “93zuN5Ues Va9 TOWS Ia1ReN NE1IDY FNeznAUTRIIEINe Hidw
Wwesiwudana fldsunansznulidaiulugashizsue didsudonsasniwanudusgvesdsanludidania
lwises “madsudmvamdsrniuisshizzme” seasg fandoying ndnbdiazes ud” 14
wihnnilumsduiiudiadszdrin simnawdodudsnawild ldduiasudldanuddyiazdamugalsaldun
ﬁaaé’uﬁndnﬁamsﬂ%’ué”;Lﬁami@‘hia%‘?mamfﬁﬁﬁ’];jLﬂuLLﬂﬁéwﬁadldﬂﬁwmﬂﬁﬂLﬁaﬂaaﬂVuL%aI‘iﬂ@aa@nm Twisas
ﬁﬂ”{lLauamwQﬂuluﬁamummmwﬁ’]mﬂamﬁ'ﬂﬁlunm"ﬁqamﬂmmmsﬂmﬁauﬁfu RINMARILINLATITIALNININ
wwdenuSes “sasdufmelunuanudndludflduné” ve9 murmur namtsmsdfiudiafuandrsldaniGusasan
A 1 A A v v 61 [ A =] P A 6 2 a 2l ] 1l @ a A9 o
wagluﬂaﬂ@muwLLamaﬂmaW‘mwﬂu Lsaamwmqmmmlmﬂwmamu;dau el L gaNaINRININaWI DY DA b
ﬁﬂﬁua:ﬂ'@@ia’h@?ﬁuﬁmuld%fﬁmﬂamﬁ'ﬂ W L TANTT LR NUAFITITHETINARIT “BINFIVWIARA L dadaanuiain
ARINNVBINILDY rTaﬂﬁﬁﬁﬁasl,ﬁl,ﬁ@msﬂ:mﬁ‘uasi’mgul,mﬁaﬁl,wiLamflugwmﬁa%is'wn”uasi’mﬁm’mqm
nanlaiminmnawmasduiviaglussaundliaszune usznaoivvasiszdnndududaslsllus aolu
A " AN A ST by a ' 2 a \ Ao a X A A A A ' a
1309 “auntidlasesniduw’ vassiianon nanans Aa °mwgumaaiwumsawuvlﬂmgﬂm’mmﬂm IWzanda
& a @ ' AV aa Ao o A o o A = o v X o
\walade ansunas wazluenad lififslandanldninSuuazninninawde ﬁmﬂmﬂLﬂwumNﬂﬂaﬂLﬂuluqﬂawﬂuLLaa
4 & g 4 . 4 o a A % 9 A v a o 4
L%auawgﬂuumsﬁadﬂmaﬁum%mmqmﬂﬁu Fadrnglusin Wisasswiuar 01013 wazsuwindn asluias
' =5 o ' o 4 o A a A W oA ')
“aanunoieluaarunsoilaia” va9 vaTOND N mmﬁ{lmﬂﬂmﬂ%aamqmun‘]ulua‘muuwmvluvl,mmmgmlumsm
qm%gﬁu@iamﬂm wIaluisas “Q’ﬁm‘ﬁaﬂuqﬂﬁw” Y TROTIDE WITRNLIUITD ﬂdnﬁwmm}m%a 179 Q’ﬁmu%u‘l,u
%{J;‘ﬂ”mﬂaam%aumq@ﬁm AAINWLRLIRRDI 40 Tl"namyjﬁmﬁaumimmumnmg ueazan bianlanaztlasnuida b3a
L Gtas Ltﬁdﬂazﬁm%aaqm%ﬂ“ﬁiﬁu’%mﬂmmﬁﬁmﬁmu Va8 WITRIRAVUED 87199 FUAUINIT IR IVB
| o A a o & A =< A A e & & . & A 2 a A
withuuisihaziiuasaaad (Cluster) FIRI U DIFDIUNRI AR IAALTRAILAREIAUT L1 FIa1anNuDIRaINITY B30
nﬁjuﬁags’wn”ulunmlﬁmﬁ'u
3. NM3RAMNTNIEITEE 1 INATA

mifaaurneglnade rnngluies “Angensselania saRudesnlandu” vas sriund aaled na1n

) §

'
a [

v A Ve A = A A A a A V9 o o A o :
A4 Gsagdaiy ilugnnuinte wWalimzineveslaia 19 aulnsanidasdaudimnnnadananansiusaananid 1n
una Spuadmadenliguannuazarauaziiuszozinsaafantanldauas ssnmuddilldasldldlobonsad

—

53



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Songw>™ Prince of Songkla University

Vol. 14 No. 1 (January - June 2024) H

#1999%I@ memﬂﬂﬁﬂq&lﬁﬂﬁiﬂﬂﬂﬁﬁ@liﬂiﬁdﬁﬂ Namauazmeniadawiasad uiienslamulngdaslanias ue
oA VA o A A a
T9naaluii@inngsaninauananunn
nsdaauinanaoduiiuduvasaulugsanagtn ieazlionuiriudangnisal uazisesdrdgyiams
a v ‘Q lﬂq’ a dl o Q a va ¥ =1 Aaa o té dl qﬂ,/ é Qs 1
mmums‘mmmﬁdﬁmL%aimwmmuammmﬂimm"uad@@@L%auauammmﬂmu FaUsngluiSasan “witsiuvaswe
=3 a o a a ng‘l/ [ Qs
LRZLAN” 28I TAWMI BIARNTAILLTUNYL
A « a A A Aw " ' & ' =2 A A a A
%1384 “Love and Share (13uflt5a L3Na®)” 284 NN wwda naRdsTuannis Watinn1sszunalaia 19
WIANINK MRS NuANIUEwE 7 15U YT 9 NR9RIINRUAN TN QyﬂuﬁumﬁLMﬁ'umLLsid%aﬁuﬁwﬁ'n@u NI
& L e a o o A& Lo & ' ' A ' = A @ A o
gaunulinuda ladmsnnganaznmungilngidslisuduriiainbgu dauluniadema lififudmiens daq
aizwd@Tuuana s wazzeibvasuinanngiugy lathelildthe unfinlnssdresnidenauldieduiesanls
WARBLAL
mia@mmi’nmiaﬂwalnﬁ%@ﬁﬂﬁﬂﬁmwummL%@Jﬂﬁfﬁﬂ’]iLLwi's:U’]@maaL%avl,ﬁ'aI AlIUITNLIU AINANT
o va lﬂ‘y l&/ =1 v U s ] v Aq’ = A v s Qs =\ [-%)
NeNuIwLaaTaanIunIataad MuaNumManIInaz gl sznua b mamuqu"lmmﬂmivlmmﬂmuﬂaoﬂu
& o A « a " @ a A A o aa va & ' o o
walsasne dnngluses “amssanulaia-19" 209 T8 meﬂm mmmuaanmaagmL‘Jjalul,mamuﬂmﬁmiﬁm’m
911y MIdiinisasdun I EReand nliiasauiianwusinianasnaiauasasianuduluniaany
lﬂl ' s U &) ] a
wwdanlnvaangmniluudaziuldiduadineg
Aq’ d' v aa o Qs
4. mm%smwamwmwauqa‘lummﬂizmau
F0UNIBiNIIIRLA2831lATA-19 ad19uLes daliifiannziassgiaandnialannunidszinalnedis S3ua
@Tmﬂi:maamumirﬁgﬂLﬁuﬁ‘aiwmmﬁ’m Tuzr9dud 2563 auncrudigidaaaindsznaunisnansdssianng
AMNULFLIAINITUWNINIZANLVILTE LIALTNNTTIATI LT FDIWLLAY FUINAWY 178 LIIURTEN WIALKNWILTID 3%
A H o & ' g A ' A o & LA %
LESNEIY 989 LNDFNANUNIUNWITTLNATDILTalIA FISINANITNUABNMWIINLATENILFInUATIINTY) fandsusanu
WIUNINYNAALTULADY AN LEUNINAUATHUWILEN TFUIABITZAIUUTZN U WIRINNIN TINAVIETUGEN 1 8%
fUUININDIAVIINIATNNIE I U TET I TUAR L AU AW LATUNANIZNUANN ATAAILATILA NI UIAY 2563 datiad
=3 a
maumﬂaquu
A o v od o . A o & o Ao o 9 '
Wasguadszmealwvilvdndhn ﬂi:’mﬁmmnaglumamuﬂmmﬁ:m@maawjavbia USEnisunanswisla

o

MUINATNNITLIAUMIIIAAMTAUNTI (Lockdown) TBIIFUNR RAIHAUANIWIRA UATFDITUIIUHKLNBANNDLTON I

o

danzasludas “Love and Share (3u7ilse 13ufian)” nsmﬁamwgi,mwﬁa Lfia%’gmaﬂi:mﬂu'lmmiﬁuﬁ’umsﬁ’m@]
MILAWNI Lm@Taan”n@T'sagﬁﬂm doumnanuuasdiui il laRse RN Lmﬁ\‘uf%'&m”nqua'lms e
dvsfinagudluin uafon Ui uasIniud ﬁﬂumﬂmzJLLﬁﬂ”um%?amaaLﬁaﬁﬂ@uLﬁuﬁu

nMmzpaImMIanui i fiennuesee LLa:Lﬁaqmuﬁﬁﬁuqﬂl ﬁl,ﬁ@ﬂtgmdmuﬁmﬁaua:vlﬁmaﬂugﬂﬂﬁau
anunfinaan il laazlsiae ﬂi:ﬁm‘gmmmaifuﬁaﬁ@ﬁm%’amuﬂma*ﬁu laglithdruusidrvotnuns iuaurinernns
L'gﬂmﬂﬂu SIRTIIRIIDIMIIURIINNINADILTN DI DILAZDBIDNAN LA v‘iﬂﬁmﬁmwuqmmnifmmmmﬁmLLﬂaﬂu
LLaz@LLaﬁ'madﬂs:muqmuﬁfmaa

11384 “The life without live” 284 "Saagan3au12" e fsanIwassaaesf ldsunansznuanmdszmeaia
UIzinAuaIiguIa Fasnansamwiduanansulutadiuin Bessuiinanfeiiavesninanaiauniteflasunanseny
rufitiadeliaszune delidnenuaseuaiaang m"[@i’%’uNani:ﬂuu’mmnmssl“ﬁ%“mﬁl,ﬂﬂqmamﬂ fomdiBunand
WAENIILN WIN9g AgIAnd wanawwlUfiSugun daswiniseandionisueaseawlad suinduandwdornines:
vSuldlunanit wudsnudes snalow ves nuduns ﬂa'nﬁam%wﬁ'ﬂqmﬂﬁﬁﬁaaﬁnmﬁumsﬂaaLﬁmLLa:Lﬁuma

Weralandszmeadadszing saunslduiasnisisnunisinanisidwnsludszne aiwdaqunan lasu

] o = v : a = o a a A v e a %
Naﬂ‘smﬂﬂﬂmd TGLﬂU‘Yl'N']u&JT]UVL@(ﬂN']ﬂ?J% ‘Wsaawwwumﬂull‘smﬂumﬂmiuu VI?E’JLLNLL@]%ﬂU%ﬂ:VLﬂﬁJNﬂﬂiz‘YIU

54



Jasais3inAfAnuv
> UKIOngndgavuaiunAsuns

Journal of International Studies
Songw>™ Prince of Songkla University

U7 14 21un 1 (unmew - Tgwew 2567)

DENIRENTIWT IR T BinTas sinuaes asluides “YOANNTUAFY 298ul...150” Va3 WdLie uzdls nNENINNAKAS
luuanslawn: Lﬁa%ugﬂé"\‘iﬂ@ mﬁané’uvlﬂayjn”uﬂau&iﬁﬂmlmm{mfﬂ RUAIN IR ARERENUINININZo 8N
WepfthuwAeuasanfsaithafin wazudanazduyuada watnfgslaondadiuwunaswszssallwauras Ul

saumsaimszunaveshiavi ldaulnsusasnnuviaslouasdilawsuiuanndu liissudluuininlng
wiiu ludsdszinaaulnadafitiomianu sidngluSessunainides iu Sesau “asanulsauaziraninglu
Un3a" w04 30du nasunas uszdas “awlnglifsiu’ 289 nopgt Tmaed ndafinldiiaveninsoulnglu
2OFLATLAY ﬁvl,ﬁ%'uﬁﬂﬁmnﬂuvlﬂﬂﬁagsml,muﬁaUﬁ'u

Aa adl

A a & a Y A o o Aa v Al A & ~ Ao L e oA v
LaJa”JLﬂi’lz‘lﬂLLu’Jﬂ@]LLazu’]Lﬁm"UaduﬂL“llEl‘wﬂll@]a“}j’s@nﬂlﬁu‘ﬂﬂi’mglmiadau"g@m Naﬂ’]i']ﬂﬂﬁ?ﬂ’l’]uﬂl,mﬂuvl@

£
Aa aal v A

o a :’ { 1 1 4 Qq: 1 Ced té o U 1
auaumAauaziinFosnidedieit lndlwSessunalsdimansasuunaanidudiueng g laaad
1.LLmﬁmemiﬂ%'uam;amaﬁ%} TR IR VLTI D RN UA D NIRINREI NN MR EARDALIRT NI bt

=) < A v 6 '

%’]ﬂa%]jﬂu%ﬁa’]Uﬂ%LLaﬂﬁaaaﬂ%aﬂﬁ’]% NI NNaLITaNaMLIaLaANaTaR mﬂfm%aai’@qm%gﬁ URZMTINBITZZAN

v v '
o = 1 ala

massan  auwmskainieswzasas azwuin Ansiudeeluwduan Lﬂ%ﬂ’]‘iLﬁuaLL%’J‘V]’NT]’]‘S‘]J%‘U@T’JVL‘L]@F]’J’]MLﬂuaﬂ‘ﬂ@l

U

a

nidn wazihiFsadaauiini FPadusamegondiadeandyiuanuidvihswszanuaisainliniie ninld
2UATLIINRDALIAN
2 WAAAIUWINIANI IWMULTIAID IR nidanwiintasal A AINUNIANEN luawIaINaNIENUN YN LI

v v & v Aa = lﬂl v a ' 1 Qs J 1 [ a
mmgmnaﬂﬂmd LL@]ﬂﬂal'ﬂLﬂ@ﬂ:aﬂ’]ﬁ@]‘ﬂLEI’]’)“H%%&VL@]“L"UL’)N’]TWUWE]LL%JLLa:ﬂ‘iaUﬂi’)M’mﬂl%ﬂ’)’]LL@]ﬂE]% LLRSNIILITUNIT

A [y

sauganlatwfaziiuingannnaudasdh 1l udluinganiilonmanazliifansSouidesaanisdnmldanludu
o a & v a & & o Y A v a A a a
mathlysunsumsSoumssanean lavanlsldifadszloaiunds msiauetiufosasindauine anumssouns
& a ' 'Y Y a a | A= A o o Aa a @
sauaaulatt ilwlflwdavanunnds droiiFosiuaasriifiidug uazdusuaguazinSouidonuneouazion]
&
panlariiuied

3. LLmﬁ@ﬁ’mmﬂfﬁﬂuqﬂﬁﬁﬁa ﬁfﬂLﬁﬂuﬁwLauaLLmﬁ@@Tmmsﬂ%’ué’asl,ﬁ’l"ﬁ%%luqﬂﬁﬁﬁ'aLﬁ'amiﬁﬂmmﬁu

o A < o A Aa P . @ I o Y ° & ' a o

lalugsaufigniananin nsdufindiauwitlniwiazndanludogdassn niaadsanudioinuindu unaious

A (% A % ' A A o @ o A Aa Ve oA & o o Y A A @ Ao o

WNeanuualwaiegulnd 9 Mzdanuimeydanmsduiiniiadald uannidauiiawaaieifosiuwtuaiazasnyiua

uwazriruadaunszismunsalfinaluladlddszauanudnis ulvzdradhgniizdgeds azduin msldinaluladd

anudanlugehisszuaseneds TdiRssudazsnanlglumidufindiadsedriwninu uadsldayuimaiadie
"Lﬂnﬂﬁaﬂiiuﬁamiagﬂuﬂmua:uaﬂﬂm aun"’uﬁagjluqﬂﬁﬁﬁaadwuﬁﬁa

a U a o a 4 Qq/’ o a o a & a
4. umfaduwassgitnaznmarrinssumemads luFassuwiniauaumfauasm v Fufanms

o o o o A o A o ° Aa g o a o Y a A A Aad e
Uudva9geds S4daatuninIaaauazmIinginsiunmamade wananit indoudiusasiidnsiuruduanea
azaTlwsad ldlsuardasainnisaini auunlad lU1wd5933a la bnatAgsnuie eyl A1 URadNnNIIITLIaTad IR
lalawn uazmadsuasudunsigsfiamamaduludnsazdedu Aamatdolandueaulails dinaduuuwidjia
AN ve A a A = « . o & i v a A o
ALATUANNRLNDNLIIUIY fmmﬂumiamﬂmmmmUﬁmmma:m:J;j'lmmmsaﬂmﬂ

5. WWIAAIUBUNUINITLRZNIFUNATITNTG ﬁfmﬂﬂuﬁ%auaumﬁ@Lﬁmﬁugﬂuuumaa UUNUWINNTNBANGI
Tdannudnan mmm‘ﬁmiszmmaavla%“afa:V‘iﬂﬁ;&”ﬂuﬁumﬁmmﬂﬂammauﬁaﬂmwLwﬁmwﬁuﬁl,ﬁfumﬂ%’ﬁumaiﬁm
Wunan lagianizn13aaningdniey NMIWNHa% NIILAWLNY NITUNIWLHAT WILWAI NIIVINaIMIT NSLAIRIN NN3Te

& & v o o A A o o Y o a & & Aa a
YBIDAW bR NITIANEN LATNIIFNNRNUTITNTIAANNDNAD NITHUNWINIT I RALINNNINT Y wazna e ludialng

Ao a A o @ X
Tninduinlulugiatszsivanndn

55



Jasais3inAfAnuv
> UKIOngndgavuaiunAsuns

Journal of International Studies
Songw>™ Prince of Songkla University

Vol. 14 No. 1 (January - June 2024) H

6. ayluazanuana
6.1 &31
Ao A o @ Aa aal ' A Y A A A ' A ”
NWITUTINNRETAUFIAN INoauuwITIAI D Ind luTasauanasslasanms “ladafous Saaandaoulan
PRI INELY DM ALINUM TG RWTI AU A 9%
A o o A da & a o o & Y
1. WWatvem e UNaNITNUINNNNITe U029 TR 1AlTUY R9NAadnAan133zaasziaTalsndion1Iady
wihmnawibasaaa mandussiie Wenaynnassinauidiihe nmslfiaueanasadilesulanufsding 9 wanthu
milfiaTesingamniinawdiuiianmine uazmyinwszszienadiay mduiiudliauouialnit el juGauwes
Funvrsiauidungdnsruindludvasanlussaunouasuisgiannalan it lugraingdnmsalveshsaszuia &
L a g =) o dl =) ] v ' v lil o 1 Qs
Imamig\ﬂuqmmmu famsiorswazaIasuslnanudituliuianenlsiazaundaiuinnin nadInumIwaneInig
] 1 ld < ] 9/9/dl v Y lé | v v &
MUNRUILIUE 9 ‘ﬁdil:‘.l.liim’m’]’):‘ll?Jx‘iﬂ’]i‘ll’]@lLLﬂaum%’]‘SLLa:Lﬂuﬂ’]iLL‘LI\‘iﬂul‘V\Ed“nﬁi’] olavay Sadumsrzrianliisin
v aaA :/ U Qs v 1 A
anulaudanansdiinlavesanlnadionulaidnasne
Fasauiinuninneiosszriauliidulassmstiamaavossgunad st Tunk tain 1aINILESNENI Wasad
mmmim:@jumiuﬂnﬂ P1AINITUIINIAIza T3 LLa:mmmmﬁfumgumiﬁwmﬂ%’mﬂﬁﬂugiﬁa NIRNIATNNT
o . = a ' 4 A ) A o v o a P { A A
asnandumaduisndaitosnel 2564 Gadurirenlinszuiabvala lsw ldnauadnszaanyiig WaNITuwIAaALaS
wdnsvesindeunddediaiflmifidingluiessuiinads nansidpagdininidouwinauaunwifia uazinFoandde
Aa aa ' A & o &
Fiaatlwilusessugaiasii
1. LLmﬁ@@Tﬂum‘m%'uau@;amaa%‘?m TR UAUAINRWITINID IR HUA DM TRINAUININBUINUARDALIAT 119 b
ﬁmmﬂa%iﬂ”wmmuuauﬁaaaﬂvlﬂuaﬂﬂm AIaINaLTaNamuLaaLaaNaTas mﬂﬁﬂ%aﬁ@qmmﬁ LAZNNIINEN
LT RIINIFIAY TR lwSasau wud Inaiuieelugiuan Lﬂum‘smuaLmamqmsﬂ%fmﬁvlﬂqmw
\uagndnindy uazshiFoadaauiiuhFiaduzasnegundiadeandyiuvanuiduihsuazanuasanliais
PN BTN AT IINRAALIAN
2. wAaewnsAn I Ll uugIad flug wnlowinlawawIfan eI NUNIIANEN e wUINaNTENUN BNV IR
U v 1 1 v a dd‘ U - 1 1 = &/ ' 1 ' =)
mmgmnaﬂﬂma weinalwinalang@Nte Tz ld a1 N UNa LI LAZATALATININTWAIIAN DY LAZNITTIWATT
sauganlaiwiiziduingannnaudasdh 1wl udluwingafflemafivzlfifamasouidesaansdnsludn ludu
o a s v a & X o Y a v A A ) a
M3 TUSHNTNMITIS HUNIRO UM bt M AL AR U T Lo TdunY % AT IR LFLIVBINNT W ASINUATIS HUMT
4 A ' o S a A A A v A Aa A %
gounoawbatt tduwluludsuanuinnin MLFDINULIAIVINNLE UG LALTUTUATUAZINITIRNTANUNEDNILLTOUT
& &
2w lattuNUn
3. uwdadunIldialugaddna sniowihiauauwfadunsdivaalilsfialuga@dviamanavianniiu
o A < o A Aa Aaa . @ I o o o & ' a o
Vl@“’lumﬂwgﬂaaﬂmqﬁ mimLuuﬂmmLmelﬁmLm:mu"Lﬂmﬂqﬂaﬁﬂ WIBaTIAMUEININTY LEUN TR U3
Wanuuadwiesulng g Nezianusagdanisdniiniiadell udunidouitisusaisinfosiusnaiazanylsues
wazvianadauwnsznsadsaldine luladlddszauainudnsa wAzd199n g1z LRI nsbtinalulads
anudaglugghsaszuiaduegneds liigsudazinaunlalumsdnfingdialsziriurinu wddsldsygimaioniy
lunnAanssuninsegluiuuszuantu suiunaglugaddrinaiuriais
a U a o a 4 qu/ Y o a o a & =
4. LINAAMWATHINALIZ M IINTINTINNINTLTH Tui5098w la1n a1 WIANYBINIIYINNIAIAK T AAINMT
o o o o A o [ ° a ¥ o o b4 4 A { o
Uiudvasngely mmaaﬁﬂugmmm@LLa:mimqsmswmaﬂ’mm 1ANIINH WAL UUILRAIUNRLITUTNE AN
A o o ed 4 v o Aa v A o A o v
azATmIaIlsUAIdasm I Rauulad W lwdssBaa la bnaiassnui s duan AM8RaIaNNNIITEUINT89 TR
Tsun LLazmsﬂ%'uLﬂ?1ﬂuéﬁumsﬁ’mjﬁamamsﬁﬂué’nwmmﬁaﬁu Aamysudelawduoenlarii dsaaduuwilfian

lasuanufioudngawin dentdumsaadrlganonse ﬂﬁmmiLLazsﬂwmfl:ﬁu‘%msﬁﬂéﬁﬂ

56



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Songw>™ Prince of Songkla University

U7 14 21un 1 (unmew - Tgwew 2567)

5. WIAAAUIUNUINTURZNIFNHFTITNTG ﬁfmfﬁﬂuﬁwLauaLLmﬁ@Lﬁmﬁ'ugﬂLLuwadﬁTuﬂmmiﬁLmn@m
ldanudran NuraInIIIzuIaaI TR ﬁ]zﬁﬂﬁﬁjﬂuﬁumﬁ'@mﬂzﬂﬁmmawﬁ HANNNAALNRWN LN LT B UL aSL1iia
Wunan laganizn1aantingsnIy MIWNHE% NMIRWNY MITNATNLBAT WILWaI N1IVI8IMIT MIREIRYIN N13Te

v o o A A o o ) o ~ & &  Aa Aa
Y300 Lat NMITIRNFA LaTNIIRNHNFNUTITUTG MANWNBAY MTRUN NSt uastAuNINIn waznan ot dudialna
o a Aa o @ s
Tndndninlulugiavszdrivanndn
NNNEINITIIFUIZL AU AT BT W AL FUORWIAALNLINUTIAID AN 5 @14 bawA WWIAAEIUNNTUTY
Aa 1 A s a U v vaAa 1 =\ a a 1 A o a o 2
auqanedia nanAanadn hIalalsuiTzunanad aﬂmﬂ"ﬁﬂjmvlumuaumwaﬂ@]avl,ﬂ f09ziNITEN I IIAL Y
o & A, o a o ' & ° ' ' ' va o ' ' ~ o =
mysnmaNuazaaNIndu nddgazineinmzszaannds midwegedslilnagany liegluanuiiveda 1w
o A v = A & [ ° [y & \ = o
% uwrAaewnIAnENazilfswulasly sorwnisainszunevashiialalsmildesdnsdns g inanudamaes

£ 6

= a & o < d & o : < &
ﬂizu')uﬂ’]iﬂﬂ‘]ﬂ”]'Y]ﬂ'JSﬁ]zLﬂ%LLUUNH:H’UﬁNNﬁllkb‘]:l’ﬂ ‘L]uﬂ’]iLiEluﬂ’]iﬁﬂulu"ﬁulﬁﬂuN’]ﬂﬂ?’]ﬁ]zLﬂuﬂqjﬁauaE]“H:VLQ‘H,

T

Tagan1ZIzUUNSAN IV e ﬁfmwﬂ‘avl,uwsawa:vl,ﬂgjﬂ'ﬁﬁwn'ﬁaammuaau"l,aﬁ LLmﬁ@@T'mmsagasmﬂuim
) an o A o o o vl A A & A e < & & &
alByAGIND Aamslwanuagnunsldaadiannsaing maqﬂmmaamimmwmaauvl,au N3TaVRIBBU LAY NI
§901M13 wazMINiwEBaIaslod1s g misusugaa3atnsdslianudaylunsliiiadeediu saunsmavn
ﬁqiniwmslffmﬁwmuﬁ’u WANT1EHANANAL T WMUIN NN FEAINFUI LA 89128 1H UL D0 laabney  wazkwIAaeIe
MIBUNIINTHREMIFNHNIDITNTIA AORAINIITLLIOVDI TH fa:V‘iﬂﬁ@l’ﬂuﬁumﬁ’ﬂmﬂd‘tammadﬁasjmwl,wﬁmwﬁu
Adn9 ey lagawiznmIaantnadnig MIRNKE% NITLEWNN NIITUATNLHAT WILWRI A1IVINaIMIT NIUEIRI
1 AE'V =3 = ™ %3 Al { L= = = v Al lg/ (= a
MTLANEA NITLERANADN WRZMTFUHNIRNUTITHTNA bUANNBIAY MIRUNWINITIRUIRITANINTY waznanstdudia
PN v do A a o @ &
Un@lnd Newiinluludiadszdwanndu
6.2 nsanuUsgna
o A &, o AN v [ a A A ' A ° A =2
NI AIRWIANIN LN b UNIAARITILATINTT “Tadalasnisn Saadndfawlan” 39wIn 112 1589 31N
mwazviaudawinelugaen hialalswszuarlwiduiimudasuudssasmsduiuiiodsziiulignilddiaia
A ') o 4 o Aa o Aa ad ' A Aa
lnd Sigaaadainuunanuda “wuilinaaIng@nIsuuuy New Normal nudiaiflnaivesaulng” inanfauuiniedia
aal ' o o a a & & A o ' @ Aa & a & ° A
Atlndvataulng asit mildinaluladuazduinesiia Sadunumeglunnimizdia namaFousaulat nsvhaud
19 miﬂi:quaauvlaﬁ MIToRUADW ba 1l MIvEINTIY u,a:mil,a'%wﬁ'mmmﬂﬁl,l,ri%’“miugﬂu,‘umm 9
miﬂ%‘uﬁ’wau@T’aa:ﬂﬂuﬁaaé‘u’g@ﬁﬁmuﬂﬁmuﬂmé‘aLaaa'mm's:maamignﬁaﬂmaﬁ’ﬁwmﬁzmmao"lfs%'a
"Lﬂgimiﬁﬁug”uaﬂwﬁwﬁ'ulmjG) LLazﬁmiaﬁ”'mm']aJauqmjaa%ﬁmzwj']aﬂ'ﬁﬁauﬂmm‘T’sLaa WA MIETIa L%
1w uazmsegnuatauaegmanzauLazlinugy
INMIeSasauINaNslulasents “Tadaiaons FaaanUauulan” wazaInmIsN A EoNEwNa10
dl a tg/ U a = = = 1
Jrywn LLazqﬂaﬁﬂmﬂmulmw:nm*’uaumﬂm WIL.2Na% M1asnrdaliiad uazua NI UITFUIR WU
indouwdunguaunduiiuiiadeudridionn suntinidouanaglunzicisgiandadasieuniniudiilasan
AAUE13IRITNNNNEETaas i lrnndoueyle ludiEudsaatusTw Lﬁaﬁaaﬂimuﬁum@;mstﬁmﬁ:m@
o Ja v a & A Ao M wa A o A A A o a a.
va3hsatdn unidoudaduardwndiun wazlailadsunsiBearsnaniguisriainass msssmzdouNesudnids g
I o ° ' A A A . e oA v 1A ' A A A A Py A A
WJulddrsanueindiuan ammmﬂgmwammmmﬂmzvl,mﬂmum’mwwau 9 Ao MITUAWINILAZANAUAGLT
uin mafiauadiduintismidssegilanuguinnninziienanndlaunn Snnsindoudiulngiduaudidinia
anadaaiauannniznisizinaved hizanadfl lisnhaunagludasng lasawznsannamuas
HAaMIAaULUUFaUMUauAGTasindew NansTywiuazadarsa givowud dsnidvusulngSuniaald
Q- = ' ] 0; 09: e = 1 ' = &/ = < L = =1 ) = Qs
igma@uaﬂﬂum%wmm 281911209 TINNIBNLD BULRWELINIIININ TN TNz T o dwinid s wandw LEwasIny

PNBPAINT

57



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Prince of Songkla University

Vol. 14 No. 1 (January - June 2024)

NwIsoi3esit wenanfuslomiludnumsin g ssnaumsdewmsseulunsuiwisnsymaaiuasn lng
Suafienousniasdu wazdmsuuwTIn s Ingsaasus ETGLgaﬂizIﬂﬁﬂuﬂﬁiﬂﬂiLﬁuﬁ'uﬁﬂL%@Jﬂﬁiﬂiﬁ%ﬂ@ﬁy}ﬁa
maszunaveshialalsm Sefnademaasnuaslasaiisvesdsznelng S’J&Jﬂgx‘lnﬂﬂi$ et F9lasunansznullnia
Tan nelwifiamssuaepasdszmnadudrwannnn uszlidndwadaydesmwiassgialudszindlnouazlulan

{I9LARIN nwisytasausuadplulszidurasmyinawemnazandiadalng umsUsuuwinisns
diiutialireandasnuanwanuiullvesdian uazlilifinagadviianugudisnisdivrauadidasan vaslanlu
wid uasludassunumisnanoEeanlednneiinudin v ldiFunseenuesnsvinem Lﬁwammaami@‘hid%imﬁia

GRRELHELE wazMINAU MR 53 TN mmsmﬂ%’uﬁ’ﬂﬁayﬁ’a YNWNUTITNTG leD n9Un@gY

7. DOLABALWE

[
A v o A

NNHATBINTINE FIodToiEuaune a9l
1. a3AnE 1IN TINUSTLANARInlaTImaanInw laun NARWUE wazaInd N lWiiuuwIAauazsinL e Iu09
wndounidanzlsnszune
=2 A a o A A =
2. aFANBIRANIENUAAIINMIIzLIAp09 salalsumszaangodlul 2564 Nsngluswrssmnssuivedine

Rt s 1 a v &) Al J
ANNFNN BT IZWINITTUN TN LLazﬁ\‘iﬂﬁJI‘ﬁ Lﬂugﬂ DITNEIVI

8. naanssnlsznd
ao A " o @ Aa ad ' A <& . o v a o
I8 “AwasanFInd noanuwIFIadtludluisessulnesinaas "Lmunuq@mﬂmmmwmn
JUUTE 8318908 I NRINLIRTINAIAY USTAnur1dinenss lagaanunidanasnawy Judsenmysednd
2564

LlaN&1991999
NUN23306 §NWs (2553) Tha Prachan Interdisciplinary Review: 39nen130918 (Narrative Method) (tpir5

.blogspot.com).

NINWEIN. (2563. 31 NINZHIAW). 1a%a-19 HANLANEINIURRATZUY UuzigandnlEdns-LRuanTw.

https://www.bangkokbiznews.com/news/detail/891672.

Aaa

a3dail U197, (2523). watkenanvaias Ing w.a. 2475-2500. NIINWY: fnSaaen.

g3dall ynwas (Ianing). (2563). ssmninlada wasulsaliiduses: glada usingedulama. nyanwe :

FNNPUA BRI FaurIU Tz iney.

\nfla Wuinfisans. (2541). waflensuaziiasau Madny S iaTziuas 9170k FIVA: AUARBLAIATUAZ

FIANAIRAT FOILUTITAPFIVA.
6 a “ a » o A
TiUA 01NITAEITION (2530, Tgwiomw). “danuenAunT’, lanniide.

fifi5. (2563, 25 Gwa). Tadalalsw : Fguiadszmannizani@unidsune 26 §.0.-30 w.o. analaie-19

58


https://www.bangkokbiznews.com/news/detail/891672

Jasais3inAfAnuv
> UKIOngndgavuaiunAsuns

Journal of International Studies
Prince of Songkla University

U1 14 aun 1 (unMaN - Tguwen 2567)

59laids “Davszine-Jaidias-Datw’. hitos://www.bbc.com/thai/thailand-52030713.

W13 aawlail. (2563, 10 WoEAAN). "ﬁﬂqu"ﬁuﬁﬁuﬁﬂa NNFIAEHTL. WAAT,
https://www.pptvhd36.com/news/%E0%B8%9B%E0%B8%A3%E0%B8%B0%E0%B9%80%E0%B8%
94%E0%B9%87%E0%B8%99%E0%B8%A3%E0%B9%89%E0%B8%AD%E0%B8%99/125128.

IWUTITN,NIZNTN (2563, 5 NOHNIAN) Tedawasu Goasdaoulan.
https://www.ocac.go.th/news/%E0%B9%82%E0%B8%84%E0%B8%A7 %E0%B8%B4%E0%B8%94%E0%B9%80%E0%
B8%9B%E0%B8%A5%E0%B8%B5%E0%B9%88%E0%B8%A2%E0%B8%99%E0%B9%80%E0%B8%A3%E0%B8%B2
%E0%B9%80%E0%B8%A3%E0%B8%B7%E0%B9%88%E0%B8%AD%E0%B8%87 %E0%B9%80/.

“aszlalswn Funadszman1zaniBunidszing” htps://www.bbe.com/thai /thailand-52030713.

Iwlsand yayisznaw. (2539). Madauaieassd : Gosdu-wiiieny. n3unwg: aenna.

SNV, NTENTILETNAN SN, (2563, 1 nugnew) ledawasus Goasdaoulan.
https://www.facebook.com/profile.php?id=100063492614848&epa=SEARCH_BOX&fbclid=IwAR3hz1llfx7Kea18  wR-
Env8BwLfpMXEiIOOE1K7zdZkBjz-MjfNhTmgwSxYaE.

FONUwLaLTuAN N agwwmﬂmiwﬁﬂmé'ﬂ la3a-19 wé’mﬁnmnwmm:uu

(https://www.bangkokbiznews.com/news/detail/89 1672 wndaila 24 Sawon 2563).

g3 inFedlnadTe. (2546). Maiasallugiusnamedygnrasdauiiunads | ENUNAMTITBENT 1 un

a [ a 6 U €,
’JLﬂT]:WLIY]'J’i]’Iim’Uﬂ(]Pd"Ji] U.(Laﬂﬁ’]iaauvl,ﬂ%).

59


https://www.bbc.com/thai/thailand-52030713
https://www.pptvhd36.com/news/%E0%B8%9B%E0%B8%A3%E0%B8%B0%E0%B9%80%E0%B8%25%2094%E0%25B
https://www.pptvhd36.com/news/%E0%B8%9B%E0%B8%A3%E0%B8%B0%E0%B9%80%E0%B8%25%2094%E0%25B
https://www.ocac.go.th/news/%E0%B9%82%E0%B8%84%E0%B8%A7%E0%B8%B4%E0%B8%94%E0%B9%80%E0%B8%9B%E0%B8%A5%E0%B8%B5%E0%B9%88%E0%B8%A2%E0%B8%99%E0%B9%80%E0%B8%A3%E0%B8%B2%E0%B9%80%E0%B8%A3%E0%B8%B7%E0%B9%88%E0%B8%AD%E0%B8%87%E0%B9%80/
https://www.ocac.go.th/news/%E0%B9%82%E0%B8%84%E0%B8%A7%E0%B8%B4%E0%B8%94%E0%B9%80%E0%B8%9B%E0%B8%A5%E0%B8%B5%E0%B9%88%E0%B8%A2%E0%B8%99%E0%B9%80%E0%B8%A3%E0%B8%B2%E0%B9%80%E0%B8%A3%E0%B8%B7%E0%B9%88%E0%B8%AD%E0%B8%87%E0%B9%80/
https://www.ocac.go.th/news/%E0%B9%82%E0%B8%84%E0%B8%A7%E0%B8%B4%E0%B8%94%E0%B9%80%E0%B8%9B%E0%B8%A5%E0%B8%B5%E0%B9%88%E0%B8%A2%E0%B8%99%E0%B9%80%E0%B8%A3%E0%B8%B2%E0%B9%80%E0%B8%A3%E0%B8%B7%E0%B9%88%E0%B8%AD%E0%B8%87%E0%B9%80/
https://www.bbc.com/thai%20/thailand-52030713
https://www.facebook.com/profile.php?id=100063492614848&epa=SEARCH_BOX&fbclid=IwAR3hz1lIfx7Kea18%09wR-Env8wLfpMxEiOOE1K7zdZkBjz-MjfNhTmqwSxYaE
https://www.facebook.com/profile.php?id=100063492614848&epa=SEARCH_BOX&fbclid=IwAR3hz1lIfx7Kea18%09wR-Env8wLfpMxEiOOE1K7zdZkBjz-MjfNhTmqwSxYaE
https://www.bangkokbiznews.com/news/detail/891672%20เข้าถึงเมื่อ%2024%20มิถุนายน%202563

Vol. 14 No. 1 (January - June 2024) H

Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

o Journal of International Studies
Songw>™ Prince of Songkla University

I [ 1 1 %] a 6
ATANIBAITNIN N’]%ﬁ’]&l’liiﬂbﬂii&l%%i’l&lﬁ&l el WSZS’I%HW%ﬁLLﬂR"I%

[ a a [ s
GEN Lﬂﬁ]W?Zﬂ%‘lﬂ'g'l ﬁi'l?ﬂ%’l NINANLAINIL L‘YIWSG]%‘S'H&?Q']% ﬁﬂ'l&l‘iJi&li'l"lif!&l'l%

a & A 6 1 4 1 2*
a51ng WAL UL SDIMANTINTE AT.AKANT gwnm

T 919134, anAadaaaiuazinginIanns YN INeNRIEITAUASUNS BLNA a.thipat@hotmail.co.uk

2 ATAZNRHLANENT WA INNABINEATANEAT Blaa kanokporn.n@ku.th

Images of Love in Three Contemporary Chinese Literature Translated by Her Royal Highness

Princess Maha Chakri Sirindhorn

A-thipat Nitnara'and Assoc. Prof. Kanokporn Numtong, Ph.D.”

' Lecturer, Faculty of Liberal Arts and Management Sciences, Prince of Songkla University, E-mail: a.thipat@hotmail.co.uk

2 Faculty of Humanities, Kasetsart University, E-mail: kanokporn.n@ku.th

Article Info

Article Type: Research article

Article History:

Received: July 8, 2023
Revised: September 22, 2023
Accepted: October 13, 2023

ardamn
AWNANANNTA, 1TTMATININIW

ANY, Wi TANWTLL S

Keywords:

Image of Love, Chinese
Contemporary Literature, The
translated by Her Royal Highness

Princess Maha Chakri Sirindhorn

UnAALa

uwmm?ﬁ'ﬂﬁﬁq(ﬂﬂsmaﬁLﬁaﬁﬂ1:mmwwaﬁLﬁmﬂ“‘umm%’ﬂluﬁimﬂﬁuﬁm’uuau"’u AUUNT
Mnrdnwusudalu sudanwsznfisginmd nawandanIzWIANTITEINY aUNILINTITNINT
wazduatiy $1uam 3 3e9 A BosliFwin %gﬁwuﬁug%uﬁqﬁﬂ CaRARY Gasenusnlaesla
thedn (A2 TUA) uwnSosmna (FLA4E)

NAMIFITUWLI1 MWNATLAIBINUAMNIN I TTMNTTNAUSNEN s atunseainusudaly
FULAINIENABTITNTI NIVFULAINITENWIAUNITION 9 FUIWUITNTITNANI Usingmsla
& o P o & & &l
mwnattanusnly 2 Jduuufe JUuuugluaszluuugUaneol FINWNIAI T TSN TIN
v & A & o v A v 1 a AL e

avuulanu :Lm0mwwaumssmﬂﬁmmmuuwmﬂmgmmm:mmﬂmﬂmmwmlmaﬁmalu
M3E HITBEINLD fnlgununwnatlunsatuudass inaduldaunsduaivuas
USuddsnnmEdualiualy wdginsanurinsaumsduativly wananiasransnan
TIWRNY ATUWTETRNUTUUANT 3 So9t IEdmuamsn nsine Soudne Sedemsdnlaite
Sag wagldmunaind v uiaduanin

U

Abstract

The purpose of this research was to study the image of love in three contemporary Chinese
literature translated by Her Royal Highness Princess Maha Chakri Sirindhorn, namely, Bai Yin
Na - The Hidden Village on the Heilongjiang Riverbank § & 4&7%) |, A story of What Love is
Not Painful {4 % T~J&) and the story of Emerald {#1#%4%)

The results showed that the image of love in contemporary Chinese literature translated by
Her Royal Highness Princess Maha Chakri Sirindhorn used two types of love image: the Simile
and the Metaphor forms. Images used in the translated version of the literature contained both
the images that were used in the original literature and those from the translations to enhance
the reading experience. Words used in the translated version are both based on the original
language and adapted from the original language but retains the meaning of the original
language. Additionally, The three Contemporary Chinese literature in the translated version
use language that is easy to understand And use images that enhance the reader's

imagination.

* Corresponding author: Assoc. Prof. Kanokporn Numtong, Ph.D.

E-mail address: kanokporn.n@ku.th
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Abstract

This article aims to explore the portrayal of Chinese identity within the context of ordinary

character archetypes (/]\)\%) through the case study of Geng Xingguang (Hﬂ(iﬁ'{:) from the

TV drama series "Bright Star" (Eﬁ'ﬁm ﬁ). By examining the character, it becomes evident
that the reflection of Chinese identity is closely tied to the authentic cultural context of Chinese
life, encompassing four essential aspects: 1) love and compassion for others, 2) morality and
ethics, 3) gratitude, and 4) a positive influence on those around them. Geng Xingguang, the
protagonist, serves as a prime example of the values that modern Chinese society should
uphold, emphasizing the significance of empathy, understanding, and caring for others, as well
as the preservation of these virtues and ethics rooted in traditional Chinese culture. The
character highlights the notion that an individual's acceptance within society is not solely
determined by their intelligence or ability but rather by their moral character. The concept of

"goodness" serves as a moral standard that shines through in this character study.
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Abstract

The purpose of this article is to study the Royal Ploughing ceremony from the chronicles of
Jeseon and related documents. It focuses on the beliefs related to the agricultural way of life
of the Jeseon people. The study found diverse beliefs reflecting a society rooted in agriculture,
closely connected to nature and the supernatural. However, the beliefs in these customs and
rituals also showcase the role of the monarch in sustaining the livelihood of the subjects,
highlighting societal divisions. The state uses the Royal Ploughing ceremony as a special
platform to demonstrate that people from different social strata share in the hopes of a bountiful

agricultural yield.
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Abstract

This study was qualitative research that used phenomenology strategies. The research
objective aimed to study the evolution of human resources management in Thailand from
the perspective of human resources experts. Key informants were five human resources
experts who have more than 30 years of experience in the human resources management
field and used to hold the position or are currently holding executive positions in human
resource management associations, institutes, or clubs. The data gathering used
purposive sampling through online interviews. For data analysis, content analysis was
employed. The findings revealed that the evolution of human resource management in
Thailand was divided into seven periods: The 1st period (the beginning of personnel
management) - before 1965, the 2nd Period 1965-1975, the 3rd 1976- 1985, the 4th
period 1986-1995, the 5th period 1996-2005, the 6th period 2006-2015 and the 7th period
2016 to present. Moreover, political events, economic and social policy, and the changing

world situation affected Thailand's organizations and human resources management.
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Abstract

The purposes of this research were: 1) To study the opinions of Thai consumers about the
adoption process of Electrical Green Label Products; and 2) To compare the levels of opinions
through the adoption process of the products classified by demographic background of
consumers and their green consumer behaviors. This quantitative study used the survey
method with 400 Thai consumers throughout the country, and using multi- stages random
sampling. The questionnaire was approved by testing validity (IOC = 0.79) and reliability (Alfa=
0.87- 0.91). Descriptive statistics were used for analysis, and tested hypotheses by t-test and
F-test, and continued testing with LSD when the differences were found. The main findings
revealed 1) The adoption process of the products were 1) Awareness stage: consumers knew
the products at moderate level. 2) Interest stage: consumers paid attention at high level. 3)

Evaluation stage: consumers evaluated at high level. 4) Trial stage: consumers tried at high level
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and 5) Adoption stage: consumers accepted the products at high level; and (2) Comparisons
of the opinions of consumers through the adoption process found that 1) Consumers who had
different genders had different opinions about awareness. Male had higher awareness level
than female. Consumers who had different ages had different opinions in adoption stages.
Consumers who had ages more than 46 years old had higher adoption level than 26-35 years
old consumers. 2) Consumers who had different green products consumption behaviors had
different adoption process in awareness stage, interest stage and adoption stage at 0.05 level
of significance. The conventional green had less awareness and less acceptance than the
active green and the drifter green. Then, it is recommended that the producers should provide
knowledge and understanding about green label electrical products through personal selling
and social media, along with participating in the green products exhibition at national level to

gain more acceptance from consumers.
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wammagauavudzw: guslnaideyearany szauanudamiudenszuiumsessundan maiinias 1o Wi

LASEIANILARIMTEIUANGIINY

04 a 5 6 a’]g!
NITUINNNIYDNIUHNAANTWN F F-Prob
1 2 3 4 5
mguﬁ1ﬂﬁi§€ﬂ 338 | 311 |3.26|334|3.32| 1417 | 0.228
Tt 2 malianuanla 3.86 | 403|412 (420|412 | 2304 | 0.058
T 3 MIseLdin 4.03 | 4.06 | 423|429 |4.19 | 0.985 | 0.415
T4t 4 MInaaadly 404 | 403|414 | 432|422 | 1753 | 0.138
Ui 5 MIaNTL 3.80 | 3.75 | 3.89 | 4.07 | 4.03 | 2.923 | 0.021*

WUNELAG: 1) NITALBEATY 0.05

2) 21y 1 wanpdia Lifin 25 3 2 wanofs adud 26-35 T 3 wanofs adud 36-45 T 4 wanpfs adud

=3 1
46-55 1 WAL 5 BN ¥1NN3 55 I

a131497 9 fAdunarausuNGzIRdIsAaadan (F-test) Avzauipdany 0.05 wuil guilnandatgdreniu

a ) a & v a o ¢ A da A a ' W ' ) v &
Nii(ﬂllﬂ'ﬁ&lﬂ(ﬂL%%(ﬂaﬂizﬂ')%ﬂﬁliﬂauiﬂNﬂ@]ﬂmsﬂLﬂiaGIﬂWﬂ']W&lLﬂiaﬂﬁuqUﬂﬂ']ﬂlﬂl{l') mulmyhmnmm% HNLIUY

o o oA { & o . ' H '
N8N ;dusiﬂﬂﬁﬁawq 46 U Uull JaNILNNANIINGNRYAINIY 46 f

13199 10:

N1INARAUGALHaIAILIT LSD YaINTEUIUNITYANTUNAND aTtA389 LT NG AT o981 eaa1mde7 U7 5

Lﬁa@mvmmn@mxmvmgymg

mq
E]'IE:!
1 2 4 5
1 - 0.647 | 0.451 | 0.031* | 0.096
2 0.647 - 0.142 | 0.003* | 0.021*
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ang
(2}
1 2 3 4 5
3 0.451 | 0.142 - 0.078 | 0.228
4 | 0.031* | 0.003* | 0.078 - 0.724
5 0.096 | 0.021* | 0.228 | 0.724 -

aN7199 10 ugAIHANINARBUFNNAZIUAaLkeIdI8TT LSD wudn fuilnanileny 46-55 T fzduanufaiiu
' v a o ¢ A A A a & A . v a Aa " a
danszuaunssanunianmriiadedl s iwihfiieesmunsaandey 7uf 5 uandsanguilnandenyg i 25 O uaz
26 - 35 T launguifiony 46-55 U Inswauivannnims 2 ngufindnian

v A A a : a o a & v a o e A da A

duslnafifionguinndt 55 1 Gezauanufaiudanszuiunivanivnianmaiiadasltiniindiaiaenany

a < A ) o A Aa oAa ' ~ @ ' :
BPRNLVYIY VUN 5 LL@]ﬂ@’]\ﬁ]’]ﬂEﬁlﬂjIﬂﬂﬂua”]% 26-35 ﬂ I@Uﬂquﬂuﬂ’]ﬂq&l’]ﬂﬂ’;’] 55 ﬂ Nﬂ’]iﬂﬂuiu&ﬂﬂﬂ’;’mﬁg&l 26-35 ﬂ

1.3 2u@wNITANE
@1319% 11

wammagauavudzIw: guslnafdszaunsdnmeniu JzauanuAaiudanszuiunisseusunaan
w3991 Wi g Sasnangasnideauane19ni

e e e . SEAUNIANE
NITUIBNITYDNTUNIAN W F F-Prob
1 2 3
Uil 1 M3gen 3.21 3.20 3.38 2.361 0.096
TJui 2 malwanuaule 4.10 4.02 4.20 3.501 0.051
m”uﬁ 3 N3zt 4.19 411 4.26 2.249 0.107
m”uﬁ 4 ﬂ?iﬂﬂﬂﬂdl‘ﬁ/ 4.34 4.06 4.24 2.943 0.054
Uil 5 MILANIL 3.98 3.82 4.00 2.917 0.055

WaNBLAG: 1) Nszauipdnn 0.05

a =2 = ° ' a a = a a =2 ' a =
2) TAUNTANEI 1 RUUDY (ﬂ’]ﬂ’)’]ﬂiiyiy’mi 2 BN 'ﬂiiyiy’](ﬂi 3 BRUNBTN Egdﬂ']']ﬂifyfy']@'i

a U a v ' aa a @ @ o A ' v oA Aa =2 ' a
@1IN 11 a’mm@aauawmgmmﬂmanmaw (F-test) N3z@URLRIATY 0.05 WL EdiJiIﬂﬂﬂ&lﬂ']iﬂﬂH’]ﬂ']x‘]ﬂ%

a @ a & v A o & A Aa A P ' ' o
Ni:(ﬂuﬂ’)’]&lﬂ@lL‘ﬁu(ﬂaﬂizuauﬂ’]iﬁa&l?ﬂNaﬂﬂm‘”LﬂiaﬂlﬂWWqﬂMLﬂiaﬂ%u’]ﬂﬂa']ﬂl;m EJ'-JVLMLL@Iﬂ@]'Nﬂu

1.4 a3aa %21 BN
a51971 12
NANTINAROUFNNATIN: gjﬂ?fﬂﬂﬁﬁmﬁwm\?n”uﬁizdilmwﬁmﬁu@iam:mum?ﬂa&/fuwﬁwn”msrﬁﬂ?éd'l"ﬂif\/%ﬁﬁ
LS aAIL BRI IUANG 1IN

NITUIBNTLANIL 21BN F F-Prob
HAAN AT 1 2 3 4 5 6
Tl 1 mMfan 343 | 322 | 329 | 330 | 342 | 331 | 0.841 | 0.521
dufi 2 m3lwanuauls 4.01 4.12 405 | 420 | 398 | 403 | 0736 | 0.597
ufi 3 myddin 415 | 422 | 413 | 415 | 405 | 416 | 0501 | 0.776
u# 4 manasadld 416 | 410 | 414 | 412 | 417 | 424 | 0201 | 0.962
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NITUIBNISYBNIY DTN F F-Prob
HAAN AT 1 2 3 4 5 6
U 5 MIwowsy 3.89 3.82 3.97 395 | 3.94 | 3.91 0.547 | 0.741

WUNBLAG: 1) NITALBEATY 0.05
2) 003 1 waneila TITMIIFINNAD 2 nansfawinanu vsnandaenTu 3 nansis dang/
a_ o & o oo o A A K2 o A =] 2 "o
pifasIul 4 nuelis Sudraild/andndas: s waneils wnGou dndnm 6 nanois udw

[l v a ()
WG‘JJ’]‘LL/LT]HEJRL/VLNY]']\“]’W%

a9 12 MInaseusuudgwddEidian (F-test) NszautisdAy 0.05 wudl guilnafiderwerenu 4
T AUANNANAUADNTEUINMITUBNTUNRAA LTI LT RN TLaTosnnnsaanided Tuuandiens

> v v
1.5 iasaausale
A13199 13:
Aa v A d'd 1 =i ' o = o a 3 1 %3 a o 6 d'
NANTINAROLFNNATIU: glmﬂnﬂmmy'lmwamaummu T320Un A udanNIzUINNITLaNIUNEAA TRriA3 8917 [WA

e A = ' o
NULATEIANIEBNINLYE UGN U

NITUINANT salanafon
e a o ¢ F F-Prob
gaNIUNAAN TN 1 2 3 4 5
T 1 man 337 | 312 | 326 | 3.40 3.21 1.577 0.180
Jufi 2 milianuanla 4014 | 395 | 420 | 422 4.04 2.331 0.055
T 3 MIseLdn 407 | 405 | 420 | 4.32 4.21 1.889 0.112
Tt 4 MInaaasld 406 | 403 | 426 | 4.21 4.14 1.220 0.302
Tufi 5 MIauTUNAAR M | 3.83 | 3.77 | 3.94 4.02 3.91 1.423 0.225

WINBLAG: 1) NIzAURBE1ATY 0.05
2) ne'ladaidon 1 nueds luifin 15,000 Un 2 nuwds adue 15,001-25,000 LN 3 ANNBEH9

LG 25,001-35,000 U 4 'VWJ’]EJﬁG AILLG 35,001-45,000 UIN RS 5 %Nﬁﬂﬁd UaTalae el 45,000 U

AMNaTf 13 fIsnasausuudgiudiodaidieon (F-test) fiszauibdaty 0.05 wudn guilnafifingldde

LABUANINY FI2AUANNAALRAUADNTZUIRNNTANTUNAAN uiLa3as LT IR N TaTasnanuaa  nilod lunanednanis

anuAgIuda 2. fuilnandwndnsiunsvilnenfadnsifmidouandrinu dezduanufaiudanszuiung

HONTUNRAN WHLATOI LT INANTLATAIR NN DA INELILANATIIN WU
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A19191 14

wanTImareUFNLATIN: gUSlnanidwgdnTuniiuiing nAanweiddeuaneni Jrzduanudariudanssaunis

e A o & A Ao A ~ ' o
Uaﬂ?ﬂﬂﬂ@ﬂm%!ﬂ?adz‘fﬁzw‘l’v”WNLﬂ?adﬁyqﬂﬂﬂ"ﬂLWU?LL@ﬂ@’Nﬂ74')

NITUIBMILONTUNRAN TUH 91T F F-Prob
1 2 3

DU 1 mMaIzan 3.66 3.44 3.14 | 13.535 | 0.000*

Tuft 2 malwanuaule 440 | 4415 | 3.99 | 10500 | 0.000

i 3 mMatsziiin 4.22 4.09 413 0.452 | 0.636

i 4 manasasls 4.22 409 | 413 | 0452 | 0.636

Ui 5 MIpausy 413 | 410 | 3.80 | 8.165 | 0.000

WINBIAG: 1) NIzALKBEIATY 0.05
a a’ = a A v = a A =S a A
2) wo@nssumsuslaae 1 wansds Bdour 2 waneds filsreunszus 3 waneis fdorauszean
an7191 14 ATneseuaNudAgIudiudaidion (F-test) Nizauiddny 0.05 wudl fuilnanidwndnssunis
vslnadeny dszauanufaindanszuinmisansunaan usilasad bt IninNdnIas nansaanidisidiwlrauanedns

N I@ﬂﬁmwml,mﬂ@mlw”umsfﬁ'ﬂ PUIRANVER1D LRZTUNITLONTU INNHANITANBINLIN %U%Iﬂﬂﬁﬁtl’mﬁ/ 23N

awla LLa:zJaw%’uNﬁ@ﬁ'msﬁammﬁmmﬂﬂd’mﬁcjuﬁu

A131971 15
nMInasaUsaiiasse3s LSD 109n3eUIunHaNs UNAa T UA 1 Lﬁégmmmn@mx%iJ'wwnﬁniswmm?Tnﬂ
waanysansuilaa | waAnssunsuslnanaanmwriaidian
HAAA M AT E7 1 2 3
1 - 0.152 0.000*
2 0.152 - 0.017*
3 0.000* 0.017* -

a13197 15 ugaIHaNMIMagauaNNaz udaiiiasainis LD wuiguilaandnndnssumanilnandanmaid
WUz aIN F32AUANNAARKADNITZUIUATLONTUNRAN iU UN 1 meemmmguﬂnﬂ FApInLasRUsIaY

NITHE I@Umﬂ'u%'L‘ﬁ'mmwa:mﬂfﬁ'ﬂNﬁ@ﬁmwfﬁﬁmﬁamdﬂﬁa 2 mjuﬁna’nm

A15191 16

mInagavdaitadd 1838 LSD ¥a9nTeUI%NITLANTUNRAN UVUUT 2 Lﬁagmmmn@mﬁma'wwm’?mmmmﬁm

wa@anssun1suslaa | wganssunsuslnandanmmididen
HAAN RN ALDE 1 2 3
1 - 0.051 0.000*
2 0.051 - 0.153
3 0.000* 0.153 -
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a13197 16 ugAIHANIMaFaUFNNAT Udaifiasa1ndT LSD wudguilaanidnndnssumanilnanfadmid
WHIMNEZAIN JIZAUANNAALARADNITZUIRNNTIBNTUNRAN UHUUN 2 LL@m@i’Nﬁ]’mQ/U%IﬂﬂﬁlﬁtnuﬁI@]Uﬂéjwaﬁﬁ?

m&la:mnlﬁ’mmaulﬁ)@iawﬁmn"’msvi’ﬁl,ﬁmﬁamima;uﬁv’ﬁmLm”

A1319N 17

MINaFaUaAalHaIaI275 LSD ¥a9nIzUIuNIILaNTUNRAN YT 5 Lﬁagmvmmn@mnwo'wwqé)’mmmm?fnﬂ

waanssunsuslaa | wganssunsuslnandanmmididien
HAAN RN ALDE 1 2 3
1 - 0.783 0.001*
2 0.783 - 0.010*
3 0.001* 0.010* -

NA397 17 KamInareusuNAgIRdaLitasfiedT LSD wuhduilnafdiwndnssumuilnenfanuei®iden
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& X 4 4 § v A @ o @  a o P vy A o o
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Abstract

The implications of mass migration have caused changes impacting the European Union (EU)
and other European nations since the European refugee crisis in 2015. Scholars and academic
institutions in Europe, in particular, have performed studies and research to help policymakers
and humanitarian organizations comprehend and manage the changes. This bibliometric
evaluation of studies looked at 845 Scopus-indexed documents about migration in Europe
from 2014 to 2022. The review's goals are to describe the scope, volume, and distribution of
European migration literature, journals, and publications, identify prominent authors, examine
the intellectual structure of this knowledge base, and highlight emergent research topics.
Author co-citation analysis found five study clusters that underpin this knowledge base, and
author keyword analysis highlighted two research scopes: migration governance and transition
and acculturation studies, as well as economic studies of migration issues. The findings of this
review provide (a) possibilities for future reviews of migration studies research, (b) the present

and evolving intellectual structure of this inter-disciplinary area, and (c) reference points for

scholars to further investigate the issue of European migration.

* Corresponding author: lan Eschstruth
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1. Introduction

The European Migrant/Refugee Crisis, triggered by the 2015 Syrian Refugee Crisis, has led to significant changes
in Europe. Prior to the crisis, migration to Europe was lower, but in 2015, over 911,000 refugees and migrants arrived,
resulting in 3,550 deaths (UNHCR - The UN Refugee Agency, 2022). The crisis accelerated EU asylum policy reforms
(Buchanan, 2000), with the UNHCR registering over 4.1 million Syrian refugees since 2011 (Syrian Refugees Impact on
the European Migrant Crisis - Edubirdie, 2021). The war in Syria has contributed to the crisis, with the EU providing aid
and increasing border security (UNHCR France -, n.d.).

Studying European Migration Crisis publications helps understand Europe's failure to manage forced migrations
(UNHCR - The UN Refugee Agency, 2022), assess national security strategies, and understand existing research,
analyses, and policies (United Nations, n.d.). This research aims to explore sociology literature on European migrants
between 2014-2022, focusing on economics, social psychology, political science, urban and rural sociology. It seeks to
understand how Europe can cope with societal change and identify practical solutions. This research utilizes bibliometric
review to cluster issues, identify authors, and analyze intellectual structure to address migration problems, with the aim
of answering key questions. In particular, this research focuses on an attempt to answer the following questions:

RQ 1: What is the volume and trajectory of academic publications on the issue of European migration?

RQ 2. What is the scope of European migration literature between 2014-2022?

RQ 3: What is the intellectual structure of the research base underlying the European migration research?

RQ 4. What journals, authors, organizations and research articles have had the greatest influence on European
migration research?

The review identified 845 Scopus-indexed documents on migration issues, focusing on strong academic studies
with a peer-reviewed process. Data were analyzed using Scopus, Excel, and VOSviewer software packages, including

descriptive statistics, direct citation analysis, co-citation analysis, and keyword co-occurrence analysis.

2. Materials and Methods

The bibliometric analysis of European migration research aims to document its landscape, scope, and intellectual
structure, requiring preliminary preparation for an effective dataset from Scopus. Therefore, the data downloaded from
Scopus in ‘.csv’ format was reviewed for some missing data, incorrect punctuations, foreign names and missing fields
before being used in VOSviewer and Excel programs.

2.1 Identification of Sources
Google Scholar, Microsoft Academic, Scopus, Dimensions, Web of Science, and COCI are academic databases that offer
publications for researchers. All of them generally have similar features and small differences in subject coverages. The
details were discussed that some databases provided better coverages of some topics in terms of citations (Martin-Martin
et al., 2020, pp. 871-906). For this research, in the scope of sociology and specifically migration study, a focus on well-
reviewed articles and characteristics of dataset’s details, Scopus was chosen. The Scopus dataset covers a wide range
of areas considered relevant to European migration and provides access to bibliographic data used in bibliographic
software (Zupié & Cater, 2014, pp. 429-472).

Scopus was selected for this study because it has several advantages in comparison to other databases,
including Web of Science and Google Scholar (Falagas et al., 2007, pp. 338-342; Bakkalbasi et al., 2006; Kulkarni et al.,
2009; De Groote & Raszewski, 2012, pp. 391-400). Furthermore, Scopus's most significant attribute is its capacity to offer



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Songw>™ Prince of Songkla University

Vol. 14 No. 1 (January - June 2024)

k3
o,

bibliometric indicators in a simple and uncomplicated fashion (Sweileh et al., 2018). Also, it can be seen that the study
methodology targets educational research by highlighting the limits of the Web of Science database for bibliometric
analyses in education, and advising researchers to remain conscious of its limited article coverage. Scopus is the optimal
solution for sourcing resources for systematic reviews of Education Administration research (Hallinger & KovaCeviC, 2019,
pp. 335-369). Therefore, the Scopus dataset offers major differences in coverage compared to the Web of Science.
Scopus also works practically with VOSviewer. Especially since VOSviewer requires complete coverage data, for which
Google Scholar is not able to download bibliographic data. The time frame of 2014-2022 was also determined to focus
on research generated after the European Refugee Crisis in 2015.

Regarding the issue of subject area, as this article focuses on identifying consequences and problems of
European migration the subject areas defined in Scopus subject areas; ‘SOCI’ (sociology), BUSI (business), ‘ECON’
(Econometrics/Economics) and ARTS (Arts & Human) were sufficiently covered by the sociological scope of publications
that reflected the cases we need to understand about the migrants. Furthermore, within the field of social sciences, some
journals have multiple subject areas which are naturally intertwined in sociology. One major subject area which is left out
is the medical field which mainly focuses on medical knowledge while related societal healthcare issues are usually
published in social science journals.

Therefore, in this study, the scope of journals collected is constrained to this advanced search criteria:

( KEY ( refugee* ) OR KEY ( migrant* ) OR KEY ( immigrant* ) AND KEY ( europe* ) OR KEY ( "European Union" ) )
AND PUBYEAR > 2013 PUBYEAR < 2023 AND ( LIMIT-TO ( SRCTYPE,"j" ) ) AND ( LIMIT-TO ( OA,"all" ) ) AND (
LIMIT-TO ( PUBSTAGE,"final" ) ) AND ( LIMIT-TO ( SUBJAREA,"SOCI" ) OR LIMIT-TO ( SUBJAREA,"ECON" ) OR
LIMIT-TO ( SUBJAREA,"BUSI" ) OR LIMIT-TO ( SUBJAREA , "ARTS" ) ) AND ( LIMIT-TO ( DOCTYPE,"ar" ) ) AND (
LIMIT-TO ( LANGUAGE,"English" ) )

The use of keywords selected covers the terms; ‘refugee(s)’, ‘migrant(s)’, ‘immigrant(s)’, ‘Europe’, ‘European(s)’
and ‘European Union’ in order to cover the scope. As mentioned earlier, some authors prefer ‘migrant’ over ‘refugee’ and
some authors have their own specific definitions of these words. In terms of ‘types of documents’, the review included
only published articles (‘SRCTYPE,""") as they were properly reviewed and mostly supported by renowned organizations.
In addition, the researcher included papers from sources other than Scopus for analysis and verification. This provided
further support for the substance of the selected articles. Furthermore, the rationale was that the issue was sensitive to
political bias and specific ideologies. Therefore, other types of documents show the author’s perceptions and suggestions
which are not in the scope of this study. Moreover, the co-citation analyses used in this review enabled the authors to
capture highly-cited papers via analysis of the reference lists of the review documents.

The data were downloaded from Scopus in Excel's csv format (comma-separated-value). In the process of
screening, some data set was corrupted and then fixed. This data set used in this research, ‘European Migration Studies’
(2014-2022) will be called EMS dataset. Scopus provides various methods to retrieve data. For the case of VOSviewer,
the interactive diagram or map can be saved. All VOSviewer maps in this study are saved and available to reader as it
is more convenient to examine the map themselves.

It can be seen that the process of bibliometric review follows the PRISMA systematic review research method

(Moher et al., 2009).
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Figure 1 PRISMA Diagram Describing the Collection of ‘European Refugee Migration’ Documents from the Scopus Index

(Moher et al., 2009)

Document identified through Scopus
keyword search {n = 851)

v

Document after 8 documents excluded based on
initial screening {n = 845) irrelevance

¥

Document manually reviewed and Documents excluded
screened for eligibility (n = 845) (n=0)

i

Documentincluded in quantitative
bibliometricanalysis (n = 845)

Identification

Screenin

Eligibilit

Included

2.2 Data Extraction and Analysis

With the criteria defined above, 851 documents were found in Scopus database. There are 783, 192, 72 and 39
articles in Social Sciences, Arts & Humanities, Economics and Business subject areas respectively. As there are some
articles defined in two or more subject areas, as Scopus’ definition of ‘topic area’ was based on the journals scope, the
total numbers are understandably higher than 845. Bibliographic data were downloaded in ‘.csv’ Excel format data file
which included ‘meta data’ related to each article, such as the authors name(s), affiliations, article title, sources, references,
keywords, abstracts, and various citation data. A thesaurus file was created for this analysis in filtering some duplicated
terms, terms with the same meaning and some abbreviations. Use of a thesaurus file increases the accuracy of findings
in bibliometric reviews (Van Eck & Waltman, 2014, pp. 285-320). Quantitative data analysis relied on a combination of
descriptive statistics, citation analysis, co-citation analysis, words from abstract analysis and social network analysis.
Descriptive statistics were used to document basic features of the knowledge base (e.g., size, growth trajectory, paper
type, research methods). Descriptive analyses were conducted using Scopus analytical tools and MS Excel software
programs. VOSviewer, a bibliometric analysis tool, has a capability to analyze any text data (citations, co-citations, authors,
etc.) by creating clusters of text data using its frequencies of words and co-occurrences with other words. Then, all the
clusters are rearranged as a network diagram showing the density and connections. The visualization of the data provides

qualitative data that allows an estimation of distributions and connections of authors, journals and organizations.

3. Results

All four research questions will be answered sequentially in each sub-topic.

3.1 Volumes/Trajectory of Publications

For the first research question, Scopus provides a comprehensive analysis tool of the acquired data set. However,
MS Excel is also used to further explore the data set. Within the scope of the study, 845 articles are summarized in
Figure 2 showing the increasing number of publications on the European refugee issue after 2015, which is believed to
be a result of a swift change of EU reaction to the Mediterranean incident that year. During the last three years, 44.6%
of the article were produced. These trends confirm that the issue of migration was in the interest of European nations

since the end of 2014.
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Figure 2 The Numbers of Publications on European Refugees: 2014-2022
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Even though the Syrian refugees and other countries’ migrants continuously came to Europe throughout the
decade (2005-2010) (UNHCR - The UN Refugee Agency, 2022), the 2015 incident in the Mediterranean brought attention
and great concern to the EU and other European nations. UNHCR and humanitarian organizations had been dealing with
the issue with difficulty due to lack of funding, various countries immigration laws and informal border crossing. The mass
influx of migrants in 2015 initiated the major changes in Europe. The matter was taken seriously and research on the
consequences was increased with support from EU, European Nation’s governments and academic institutions.

Most of the articles were produced within the European continent. There were 142 articles produced outside
Europe which accounts for 16.8% while 703 studies were conducted by European nation researchers. The United Kingdom

has the highest number of articles with 221 (26.2%) and the Netherlands has 74 articles (8.8%).

Figure 3 Numbers of Documents and the Originating Countries (Most of European Nations)
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Preparatory screening showed that the center of most articles was within the scope of acculturation of previous
migrants from the year earlier to 2014. Additionally, the observations showed that most of the research was conducted
within the European nations, focusing on intra-European migration and in specific scope and areas of acculturation.

3.2 Scope of European Migration Studies between 2014-2022

The second research question concerned the identification of the most researched topics in relation to the
European refugee issue. In bibliographic analysis, usually, bibliographic coupling analysis shows the ‘shared topics’ or
‘shared interests’ of the authors and reveals the trend and topics in the discipline. However, in this study, the issue of

migration study has diversified topics and multidisciplinary scope varying and combining issues from politics, policies,
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acculturation, healthcare and employment. In addition, there are only 845 articles in this study within a 9-year time period,
which is considered impractical to use bibliographic coupling analysis to define topics. Instead, keyword analysis (Van
Eck & Waltman, 2014; Bani-Ahmad, S., Cakmak, a., Ozsoyoglu, G. and Al-Hamdani, a.,2005, pp. 21-28) was used to
identify the main current scope of interest in the European migration knowledge base.

An important difference between co-word analysis and citation analysis is that co-word analysis examines the
actual content of documents (i.e. keywords) as a means of synthesizing trends or subjects of interests. In this case,
Scopus dataset provided three groups of ‘keywords’; author keyword, indexed keyword and all keywords.

3.2.1 Preliminary Analyses of Words

Three approaches to analyze clusters of essential words; all keywords, indexed keywords and title and abstract
keywords, showed that these three approaches are quite similar as there are too many common words occurring. Figure 4

shows the similar shapes and small number of clusters.

Figure 4 All Keywords/Index Keywords Co-occurrence Analysis / Word Analysis of Title and Abstracts
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When the clustering algorithm was adjusted to reach the optimal point (when decreasing the number of minimum
numbers in the cluster to the certain range and it does not create more clusters), the results created groups of words that
are meaningful for identifying focuses of the studies. Five common words that occurred the most were, ‘Immigrant’,
‘Human’, ‘Europe’, ‘Refugee’ and ‘European Union’. Even though there are words indicating the details of studies which
are grouped or clustered together meaningfully, the clusters do not efficiently explain the real scope. Three main clusters
cover: 1. the issue of migration from a politics and policies perspective, 2. the problems of acculturation and integration
and 3. the well-being and healthcare aspect of migrants. The fourth clusters (mainly the name of the countries and unique
words) exists as an extra group of words.

Initially, the topics of studies can be generally summarized into three scopes: politics, policy and governance of
migration, problems in acculturation, and well-being of migrants and refugees. To gain more focus of the studied topics,
the use of author keywords will be employed in the next section.

3.2.2 The Analysis of Authors’ Keywords

As authors tend to describe the article using keywords, the analysis of author’'s keywords is expected to show
the topics, scope and author’s interests. Some authors put compound specific words to emphasize the essence of the

article such as ‘ldentity acculturation’, 'racial/ethnic disparities’, 'fortress Europe’ or ’spatial-temporal waiting zones. The
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frequency of these words will be minimal when VOSviewer tries to compute the clusters and they will get lost with ‘all
keywords’ analysis. Some new words that are not commonly used such as ‘Socio-laboural exclusion’ or ‘Geostrategic
position’, will be lost with word analysis computer programs. Therefore, to understand the context the author wants to
convey, the use of authors’ keywords seems to be more practical. However, the screening shows that 9.7% or 82 articles
have author's keywords field blank. Thus, this method has its understandable limitations. The analysis of author’s
keywords reveals the top 12 words with the most occurrences and these words, or main nodes, expanded a network with
its own specific words in its domain in Figure 5.

The topology of the network map in Figure 5 is also informative. It shows that there are at least two areas of the
studies; migration governance and acculturation or integration domains. Keywords clusters on the left (1, 2, 3, 6 and 4)
represent studies done within the domain of ‘Migration handling or governance’ as the cluster consists of the words;
‘European Union’, ‘refugee crisis’, ‘border control’, ‘policy’ and ‘west African migrant’. While on the right side of the map,
nodes (5, 7, 8, 9, 10, 11, 12) represent the words related to ‘Acculturation’ and ‘Integration’ such as ‘Healthcare’, ‘Immigrant
Integration Policy’, ‘anti-Migrant Prejudice’ and ‘Health Policy’. It is quite sufficient to conclude that the conclusion from
the previous section is acceptable if ‘acculturation’ and ‘wellbeing of migrants’ can be grouped together as the issues of

both are overlapped in nature.

Figure 5 Keyword Map of the Literature on European Refugee Migration (Author's Keywords) 2014-2022
(threshold 1 occurrence) Display 1180 Keywords

12 ————g—

12 Clusters generated using author’s keywords
min cluster =32

Main i in chuster)
*TLS = total Link Seore

(1] Migration (123) 295-362/209

[2] Refugee Crisls (79) 206-263/145
(3) European Union (76) 206-271/144
(4] Refugees (122) 288-395/142

(5] Immigrants (57) 148-166/117

(6) Borders (22) 42-62/87

(7] Acculturation (37) 95-118/79

(8) United Kingdom (20) 57-68/75

(2] Immigration integration policy (30) 93-112/65
(10) Healthcare (27) 67-77/51

(11] Europeanisation (7)22-23/38
(12) Intra-EU Migration (10) 33-33/32

Network Map generated by VOSviewer using author keywords also provides details and scope of research.
Twelve words were mentioned frequently representing the ‘common words’ of the studies, while all small nodes connecting
to these 12 nodes are ‘scope’, ‘problem’ and ‘details’ keywords based on the occurrences of the words. Even though
information obtained from the dataset cannot precisely determine how many articles fall into each category of migration-

study themes, as a result of sociology’s nature, the topics of studies can be pinpointed by the ‘detailed’ words provided
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by authors. The following table summarizes general topics extracted from author's keywords (Martin-Martin et al., 2020,

pp. 871-906).
Table 1
Occurrences of Words Determine the Scope and Details of the Studies
‘Common' words occurr.s | ‘Scope’ Words Occurm.s
migration 123 acculturation 37
refugees 122 immigrant integration policy 30
refugee crisis 70 healthcare 27
european union 76 borders 22
immigrants 57 asylum seekers 21
United Kingdom 20
'Problems' Words occurr.s | ‘Detail Words (1 occur.)*
islam 12 uk labour market
intra-eu migration 10 policy inconsistency
attitudes towards immigrants 9 aftitude towards migrants
illegal migration 8 border in/security
second generation 7 children's protection against sexual abuse
migrant worker 7 ethnic minority
europeanisation 7 gender and generation survey
illegal immigrants 7 immigrant citizens survey (ics)
racialization 6 labour market regulation
high-skilled migrants 5 lesbian, gay. bisexual and transgender
migrants
eastern europeans 5 resistance towards muslim immigrants
border control 5 smuggling and trafficking in human beings
* Examples of keyword with 1 occurrence
Table 2
Occurrences of Words Determine the Scope and Details of the Studies
Migration
Governance EU Policy Acculturation/Integration Healthcare
The scope covers Humanitarian Aids The scope covers legal Europeanisation
the handling of Border Control migrants in the workforce and | Labor Market

migrants, policies

Political Conflicts

communities, the welfare and

Economics of Migration

and managing integration Immigrant Integration
refugess Migrant Workers Policy
Aftitudes towards
Medical Care Immigrants
llegal Immigrants Intra-EU Migration
Living Conditions Islam

The network map also provides the landscape of the studies by representing the ‘closeness’ of each keyword
that supports the grouping of ‘migration governance’ and ‘acculturation and integration’. The overlapping of clusters
indicates the studies covered the issues in both its own and neighboring clusters. Therefore, to answer Research
Question 2, research topics in these data sets varied within two categories; 1) governance of migration which includes
politics and policy implementation and 2) the acculturation scope which includes integration and migrant welfare. The

diversity of topics can be illustrated with keyword analysis, and more precisely, by authors’ keywords.
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Figure 6a Example of Topical Analysis using Author's Keyword Analysis
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Another example (Figure 6a) was with the word ‘islam’, with 12 occurrences. ‘islam’ word node (between node 7
and 10) connected to ‘arabs’, ‘anti-muslim’ and ‘national identification’ which implied that there are studies covering the
issue in the acculturation domain. By counting the ‘scope’ word occurrences with the two domains mentioned earlier, it is
appropriate to conclude that, approximately 60% of the studies done in this data set are in the area of migration
governance and 40% are in the area of acculturation. In order to identify the topic of study in this case, the interactive
map in VOSviewer is essential. The use of the network map file allows readers to explore any specific keywords or topics.

The following is the diagram showing some topics which were studied in this data set by the use of the network map.

Figure 6b Example of Topical Analysis Using Author's Keyword Analysis
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Based on the authors’ keywords, the network map provides precise topics and issues related. For example, the
issue of anti-immigrant occurs in both the topic of border management and in healthcare. The conventional topical analysis
with the use of co-citation and bibliographic coupling approaches are impractical to define topics in this particular case as
the number of articles are only 845, the nature of the migration study, and a 9-year timeframe also results in a limitation

to determine the trend of the issue using the temporal map conventionally.
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3.3 The Intellectual Structure of the Research Base Underlying the European Migration

Author co-citation analysis was employed to reveal the intellectual structure of the knowledge base in European
Migration Studies. This was accomplished in VOSviewer which generated an author co-citation map that visualizes
similarities among the highly co-cited scholars in this literature. Within two domains of migration governance and
acculturation, the co-citation analysis network diagram showed 5 distinct clusters with particular focuses (Figure 7).
Clusters 1 and 2 (red and green) on the left, dominated by Tazzioli M., Crawley H., Ryan L. and King R. represent two
schools of thought on migration governance while three clusters on the right 3, 4 and 5 (yellow, purple and blue) cover
three schools of thought on acculturation and integration dominated by Pettigrew T.F., Portes A. and Dustmann C.
(Figure 7). One unique group which exists in the middle of all the studies were scholars in Sociological Economics
dominated by Dustmann C. (based on total link score and numbers of citation). Scholars in sociological economics
(Cluster 5) studied, mainly, the issue of labor migration and the impact of migration on labor markets and the economy,
and this purple cluster represents the domain of ‘Economics of Labor Migration’ which intrinsically lies between migration
management and migrant acculturation.

Looking at the issue of ‘migration governance’ (Clusters 1 and 2, the red and the green clusters) which discussed
the problems and implementation of EU policies, reception centers, humanitarian aids and some European countries’
ways of handling the problems, there are two ‘schools of thought’ underlying the studies. In Cluster 1, Ryan, L., King, R.,
and Anderson, B., adopt a critical stance towards the neoliberal policies of globalization and their impact on migration.
They argue that policies have increased inequality, leading to a global demand for low-wage labor, while preventing
migrants from accessing their rights and opportunities for social mobility (Ryan et al., 2015; Ryan, 2015, pp. 114-132).
They suggest that labor migration policies should prioritize the admission of skilled workers, who are in demand in host
countries' labor markets. This approach prioritizes the economic benefits of immigration over other social or political

concerns and the migration should be controlled and regulated in order to protect the interests of the receiving society.

Figure 7 Intellectual Structure Network Analysis, Co-citation and Cited Authors Network Analysis
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In Cluster 2, the sociology theorists Tazzioli, Geddes, and de Hass, focus on migration as a key globalization
issue, arguing for a political approach focusing on human rights and creating a more just world (Natter et al., 2020).
Similarly, Geddes emphasizes the significance of understanding the political context in which migration policies are
designed and implemented to effectively address the domestic politics of host countries (Geddes et al., 2020). This group
emphasizes the need to understand the complexities of migration policies and their effects on migrants.

Portes’ Cluster 3 and Pettigrew's Cluster 4 views on welfare and integration of migrants differ. For example,
Pettigrew emphasizes intergroup contact, active participation, and policies supporting integration. In addition, Scheepers
and Semyonov argue that negative attitudes towards immigrants stem from prejudice and stereotypes, perpetuated by
media and political discourse. Both perspectives highlight the importance of intergroup interaction and cooperation
(Pettigrew et al., 2018, pp. 431-455).

On the other hand, Portes views integration as a process of incorporation that is largely determined by the
structural opportunities and constraints faced by the migrant group (Portes, 1995, p. 328). It can be seen that the
integration of a migrant group depends on factors like education, skills, social networks, labor market conditions, and
policies. Maintaining transnational ties is crucial. Acculturation, the process of immigrants adapting to their host country,
involves negotiation and impacts social cohesion (Portes et al., 2019, pp. 2219-2238).

From a topological perspective, the distances between clusters indicate that each 'school of thought' has its own
domain of knowledge. Nodes within other clusters and links across clusters suggests the related contents that are relevant
to the node’s owner clusters. A good example is Cluster 5 (purple). It focuses on the economic impacts of migration,
including labor market outcomes and native-born workers' effects. Policies should maximize benefits and minimize costs,
considering both positive and negative impacts (Dustmann et al., 2020, pp. 885-944).

In sociology, specifically migration study, this network map represents the ideologies, perceptions and beliefs of
renowned scholars rather than the scope of research practices. Most scholars in this map do not have publications in this
dataset. However, their concepts, methods and approaches are reflected in the studies by researchers who have similar
opinions. The positions of nodes with the links to these renowned scholars on the map also show the authors’ perspective
of the issue that will be reflected in their studies.

In summary, the following are ‘schools of thought’ derived from co-citation analysis or simply put, the expected
scope of studies in this data set are as follows:

Cluster 1 (red): Migration studies focusing on state-centric perspective of migration governance

most cited authors: Ryan, L.(124), King, R. (121) and Anderson, B. (101)

Cluster 2 (green): Migration studies focusing on globalization aspect of the migration problem and politics and policies
most cited authors: de Haas, H. (92), Tazzioli, M. (74) and Geddes, A. (73)

Cluster 3 (blue): Migrant studies focusing on ethnics study and multiculturalism

most cited authors: Portes, A. (107), Massey, D.S. (87) and Alba, R. (66)

Cluster 4 (yellow): Migrant studies focusing on economic integration and supportive society structure

most cited authors: Pettigrew, T.F. (83), Scheepers, P. (82) and Semyonov, M. (77)

Cluster 5: Migrant studies focusing on economics aspect, economics of labour migration

most cited authors: Dustmann, C. (158), Borjas, G.J. (59) and Hatton, T.J. (58)

*number in parentheses are numbers of citations
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Table 3
Sociologists in Intellectual Structure
Author Citations™ TLS* Cluster Ranking*® h-Index Subject Area ***
Massey, D.5. 87 83.29 1 13 39 SOS,AAH,EEF,MUL,ENV,EPS,PSY,BMA, NUR, MAT,NEU,ENG,CHIM,PHA, DES, MED
Portes, A. 107** 104.26 1 12 63 SOS,AAH,EEF,ENV,EPS, MUL BMA MED,NUR,ENG,CSC,ENE,BGM,
Dustmann, C. 158 145.74 1 11 52 EEF,BMA,S05,MTH,ENV,DES
Geddes, A. 73 70.2 2 23 25 S0S,ENV,BMA,EEF,AAH,ENE,MED
Tazzioli, M. 74 69.45 2 22 18 SOS,AAH,ENV,EPS,CSC,PSY, DES
de Haas, H. go** 88.14 2 21 29 S0S,AAH,DES, ENV
Anderson, B. 101 §7.58 3 33 20 SOS,AAH,EEF,EPS,BMA,PSY
King, R. 121 115.58 3 32 25 S0OS,AAH,EPS, ENV,MED,EEF,BMA, ABS,DES, PSY, BGM,VET, 1AM
Ryan, L. 124 114.62 3 31 32 S0S,AAH,PSY,MED,EEF,PSY,BMA,DES,NUR
Semyonov, M. F7** 73.49 4 43 37 S0OS,AAH,BMA, EEF,BGM,PSY,MTH,ABS,PHA,MED, ENV
Scheepers, P. go** 78.23 4 42 39 S0S,PSY,AAH,MED,BMA,MTH,NUR,BGM,NEU,PHA,EEF,EPS,HEP,ENG,CSC
Pettigrew, T.F. 83%* 79.17 4 41 48 S0S,PSY,AAH,ENE,MED,BMA, ENV,EPS,MTH,NUR,BGM,PHA

*The statistics was derived from this specific dataset (TLS = Total Link Scores)
**The authors did not have publications within this dataset
***Scopus Ranking Janugry 28

Even though the results are based on this dataset which consists of only 845 documents over the past nine
years, and focusing on the European continent, the intellectual structure of migration is sufficiently identified. This study
examines a list of scholars in migration and concludes that they represent the body of knowledge on the subject. A
network map was generated, which covered the major scope of ideologies, beliefs and perspectives of migration. This
intellectual structure helps to explain the directions of research in the field. Although different sociologists may have
various approaches to solving migration-related problems, this intellectual structure offers a deeper understanding of the
subject and provides a wealth of ideas for further exploration.

3.4 Influential Journals, Authors, Organizations and Research Articles

The total number of 845 documents in the scope of this study were published in 364 sources (*scopus database
28 January 2023). Only 11 sources had more than 10 articles published. Journal of Ethics and Migrant Studies has the
most articles with 67 in this field of study. From the previous topical analysis, the articles in sociology on migration were
diversified in major four branches of sociology; political sociology, economic sociology, sociology of race and ethnicity
and demography. These branches are reflected in the network map and the following graph of top 11 journals with the
most publications (Figure 8).

Journal of Ethics and Migrant Studies has the most articles with 67 articles in this field of study while others have
less than 50 articles between 2014-2022 (Figure 8). It can be concluded that after the European migration crisis in 2015,
there are more studies on the issue of migrations in various aspects, mainly, migration governance and acculturation as
they were discussed earlier.

Figure 8 Cited Sources Network Analysis, Citation-sources min 1/ 359 >131/ min cluster size 5 > 8 clusters
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Eight clusters on the map show the groups of journals with their own sociological scope identified by their names
while Journal of Ethnic and Migration studies was referred as the main source of most of the disciplines. Most of the
journals, institutions, supporting organizations and countries of origins are mainly based in Europe. The 279 and 101
articles from the United Kingdom and the Netherlands were cited the most. There are also 90 articles from the United
States which ranked third when compared to the rest of the countries on the list with more than 15 articles in Europe.

Most of the top 20 journals in this dataset (based on citations) are in the first quartile with some subject areas in

the second quartile. The citation per document varied while most of them have the minimum number of 10.

Table 4
Top 10 Journals in European Migration Studies Dataset
GITE
Number of Score
Quartile Sources Documents 2021 SJR 2021  SNIP2021  Citation/document™
Q1 Journal of Ethnic and Migration Studies 67 6.0 1.471 2.514 26.070
Q1 Ethnic and Racial Studies 20 39 0968 1974 10.621
Q1 International Migration 21 29 0.675 1.334 10.857
Q1 Social Science and Medicine 20 8.0 1.806 2.240 18.100
Q1-Q2 Sustainability (Switzerland) 19 5 0.664 1.310 6.053
Q1 International Migration Review 18 46 1.373 2702 12.167
@1-Q2  Journal of Refugee Studies 16 26 0.710 1.490 13.563
Q1-Q2  Journal of International Migration and
Integration 15 21 0.461 1.083 3.800
Q1 Population, Space and Place 13 45 1111 1.793 11.385
Q1 Journal of Immigrant and Refugee Studies 12 48 1111 2478 16.167

Scopus Ranking
“calculated from ERM dataset 2014-2022

“*there are also 354 sources with less than 12 documents published befween 2014-2022 (246 sources had only one publication in this data set)

These journals defined themselves to be in sociology combined with other areas. Scopus’ comprehensive analysis
online module provided a big picture of all articles and organizations involved. However, Scopus’ subject areas scheme
has its own classification based on the aims and scope of the title, and on the content, it publishes. Therefore, one article
or a journal might have more than one subject area. Scopus has its own analytical tool for generating comprehensive
analyses of the publications identifying numbers of articles by authors, funding sponsors, affiliations, and subject areas.
As the original scope of this research is focusing on SOCI, ARTS, BUSI and ECON, the search result yielded 851 results
which was screened out to 845 articles.

Figure 9 The Numbers of Funding Sponsors of Publications on European Refugees: 2014-2022

Sponsors and number of documents:
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European Migration Studies data set : 2014-2022
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The dataset shows that ESRC (The Economic and Social Research Council) in 2014 had supported 54 articles
between 2014-2022. It supports independent, various sectors in doing research for societal development. EU’s European
Commission also sponsored 43 articles, as one of its objectives is developing policies and managing migration (European
Commission, Official Website, n.d.). Also, The Seventh Framework Program (FP7) (Press Corner, n.d.), which works
closely with the EU, sponsored 36 articles. Besides these three main sponsors, other organizations in Europe participated
in supporting research in various topics and scope such as, German’s DFG (Deutsche Forschungsgemeinschaft),
Netherlands’ NOW, (The Dutch Research Council) and Academy of Finland. As the issue of migrants’ welfare and health
was a major concern, medical-oriented organizations also supported some of the research such as NIH (National Institute
of Health) and Eunice Kennedy Shriver National Institute of Child Health and Human development.

The large number of sponsors correspond to the surge in the number of the documents, which implied that after
the 2015 European Migration Crisis, various organizations were aware of the seriousness of the problems, and tried to
understand the situation through research for creating better policies, (understanding the situations) and preparing for
changes. 83% of the articles in the data set were generated by European organizations and institutions. From preliminary
scanning of the 845 articles, most of the articles are from the United Kingdom in various topics covering both qualitative
studies of immigrants’ acculturation to the quantitative economic models of the migrant workforce, while other countries’
articles cover their own local qualitative studies of societal problems such as xenophobia and irregular migrants at the
borders.

Figure 10 The Numbers of Academic Affiliations’ Publications on European Refugees: 2014-2022 (November)

Affiliations and Numbers of Documents

o 5 10 15 20 25 30
University of Oxford 27
Universiteit van Amsterdam 23
University of Sussex 17
Universiteit Utrecht 15
Radboud Universiteit 15
London School of Economics and Palitical Science 14
KU Leuven 14
University of Essex 132
Consejo Superior de Investigaciones Cientificas 13
Vrije Universiteit Amsterdam 132
University of Southampton 13
Netherlands Interdisciplinary Demographic Institute NIDI - KNAW 13
University of Glasgow iz
The University of Sheffield 12
Rijksuniversiteit Groningen 12 There also are 137 affiiations with
University of Birmingham 12 504 arficles
Helsingin Yliopisto 11
Queen Mary University of London 11 (each has less than 10 publications)
Universiteit Gent 11
European University Institute, San Domenico di Fiesole 10
Vrije Universiteit Brussel 10
Stockholms universitet 10
Universita degli Studi di Milano 10

* Scopus statistics; ** Only the ones with more than or equal to 10 documents are displayed

The field of migration study is highly diversified, and identifying experts in specific areas such as migration can
be challenging. This is due to the specialized nature of their work and the varying ideologies that they may hold. To
identify well-known scholars, certain factors such as the number of articles they have published in a particular field,
citations from those articles, and co-citations must be considered. When it comes to the study of European migration,
theoretical scholars and sociology researchers may have different levels of recognition in publications. Therefore, a careful

examination of these factors is necessary to gain a more comprehensive understanding of the experts in this field.
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Table 5 shows the top 13 authors which have the highest numbers of citations in Scopus over the 9 years (2014-

2022). They are all well-known scholars in various sociological fields.

Table 5

The List of Authors and Citation Statistics

Number Total Average
Number of
Author of Link Citation per
Documents
Citations | Strength Document
Greussing E. 1 214 22 214
Dhesi S. 1 181 10 181
Abel G.J. 1 175 0 175
Brottrager M. 1 175 0 175
Crespo Cuaresma J, 1 175 0 175
Muttarak R. 1 175 0 175
Trauner F. 1 162 34 162
Abramitzky R. 1 161 5 161
Boustan L.P. 1 161 5 161
Eriksson K. 1 161 5 161
Dustmann C. 2 315 20 157.5
Rzepnikowska A. 1 154 20 154
Boomgaarden H.G. 2 280 22 130
Skleparis D. 3 383 21 127 .67
Oeppen C. 1 120 1 120
Niemann A. 1 110 10 110
Zaun N. 1 110 10 110
Smets K. 1 107 9 107
Danewid I 1 a7 3 o7

These European scholars and their articles have covered most of the problems of European migration. In two

main aspects; migration governance and acculturation. Table 6 lists the authors and their articles.

Table 6

The List of Authors and Articles

Author Citations

1| Grawley H. (2018) 360

2 | Dustmann C. (2014) 224

3 | Greussing E. (2017) 209

4 | Davies T. (2017) 180

5| Abel G.J. (2019) 168

6 | Trauner F. (2016) 159

7 | Abramitzky R. (2014) 158

8 | Rzepnikowska A. (2019) 147

9 | Erdal M.B. (2018) 113

10 | Nniemann A. (2018} 108
11 | Kulu H. (2014) 105
12 | Leurs K. (2018) 103

* Citations were calculated within the ERM dataset

Article Title

Refugees, migrants, neither, both: categorical fetishism and the politics of bounding in Europe’s ‘migralion crisis’
The Fiscal Effects of Immigration to the UK

Shifting the refugee narrative? An automated frame analysis of Europe’s 2015 refugee crisis

Violent Inaction. The Necropolitical Experience of Refugees in Europe

Climate, confiict and forced migration

Asylum policy: the EU’s ‘crises’ and the looming policy regime failure

A nation of immigrants: Assimilation and economic outcomes in the age of mass migration.

Racism and xenophobia experienced by Polish migrants in the UK before and after Brexit vole

Forced fo leave? The discursive and analyfical significance of describing migration as forced and voluntary
EU Refugee Policies and Folitics in Times of Crisis: Theoretical and Empirical Perspeclives

Family Dynamics Among Immigrants and Their Descendants in Europe: Current Research and Opportunities

Five Questions for Digital Migration Studies: L eaming from Digital Connectivity and Forced Migration In(to) Europe
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The study of migration has evolved over time, with changing trends in research focus. Between 2014 and 2016,
research articles primarily focused on the acculturation process and economic impact of intra-European migrants.
However, after the 2015 European migration crisis, there was an emergence of more articles on EU migration governance,
EU policy and migrant governance were discussed more extensively, starting in 2016, as EU and European nations
started implementing their migration and asylum policies. After 2016, there was an increase in the number of articles that
dealt with problems related to refugees, such as racism and xenophobia. Scholars also began studying foreseen problems
in policy loopholes and acculturation. Following the arrival of refugees in receiving countries, more studies were conducted.
However, there is a need for more research on migrants at different stages, the effectiveness of asylum policies, the

handling of irregular migrants, and societal changes caused by the European migration crisis.

4. Discussion

The review has provided sufficient answers to the four main questions posed, namely the scope of research, the
most influential journals, the most prolific authors and institutions, and the trends in publication over time. To answer the
first research question, data of the volume and trajectory of publications of European migration, was directly derived from
the database and shows the increasing numbers of articles with reputational journals and sponsors. Scopus has created
built-in analytical tools to provide basic statistics of the articles that researchers are investigating, such as trajectory,
percentage of documents by subject areas, and documents by funding sponsors. However, these statistics are sufficient
for descriptive explanation of the articles. MS Excel (or other data management software) is needed to generate more in-
depth information such as a combination of the sponsors, scope of the studies and time. The use of cross tabulation is
useful for in-depth studies of publications. For example, it might be useful to identify corresponding sponsors and specific
organizations or affiliations, or it could be informative to find the focus of research in any particular organizations.
Interestingly, there were 142 studies conducted and defined to be from outside Europe which implied that the interests of
European migration are significant to other migration study researchers.

Sociology approaches migration as a social phenomenon that is shaped by structural and cultural factors, such
as inequality, social networks, institutional arrangements, and cultural norms. Therefore, it is not the field, discipline or
topic that can be categorized. Various theoretical perspectives were developed to understand migration, such as network
theory; social capital theory; world systems theory; globalization theory; and intersectionality theory. With a range of
methods to study migration, including qualitative and quantitative methods, such as interviews, surveys, ethnography, and
statistical analysis, sociologists also have to focus on sociological factors covering their scope of studies. Migration study
is a rapidly evolving field that is influenced by current events, policy debates, and social movements. This can lead to the
emergence of new topics and research questions that may not fit into existing classification systems.

The intention of this research is to understand what scope of European migration were studied from 2014 to
2022. By focusing on ‘Europe’ and the word ‘migration’, the search criteria covered effective scope that the review
intended. The results for the second research question were as expected as the scope can only be generalized into two;
1. migration governance (studies of problems before the migrants were received into the countries) and 2. acculturation,
when migrants were in the European nation’s system. In ‘migration governance’ there were various studies conducted,
mainly, on policies and migration management processes including people in each country’s responses to the migration
while in ‘acculturation’ scope, the studies focused on how migrants adapted and how receiving countries responded. By

looking into authors’ keywords, the focuses were clearer in each group of ‘problem’ and ‘detail’ words. Words like
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‘xenophobia’ and ‘racism’ showed up along with ‘European migration politics’ and ‘illegal migrants’. Even though the
number of occurrences could not identify the numbers of articles, the occurrences implied that these problems were
studied and the results could be useful for future implementation. Therefore, the topical analysis for this study was different
to conventional analysis as a result of migration’s nature. The exploratory process of using word analyses with index and
abstract keywords explains the importance of author's keywords. Index and abstract keywords were generally excessive
for topical analysis while author’s keywords allow VOSviewer to extract ‘keywords’ of the article. In this case, it is possible
to track each word and find the article but not with VOSviewer. For this more data mining techniques in Excel are required.
The example in this study will be useful for future research with more specific scope and questions.

In the process of answering Research Question 3, the citation and co-citation analyses revealed interesting facts
and the intellectual structure of these groups of, mainly, European researchers. It also showed the underlying principles
and concepts these researchers used in their studies. Considering only the scope of ‘European migration’ in this study
and only the Scopus database, some renowned scholars in migration study are excluded from intellectual structure. Tacit
knowledge and extensive research on these scholars are essential to determine their expertise, principles and ideologies
contributing to the ‘school of thought’ in the field.

VOSviewer uses science mapping to create a network map based on the co-occurrences of citations among
authors. The only reference used to determine ‘the leaders’ of the school of thoughts is the high numbers of citations. In
this case, the co-citation map in Figure 8 was adjusted using lin/log calculation focusing on the citation occurrences with
a minimum number of nodes equal to 32. The map was interpreted to have five clusters partially overlapping each other.
The extensive search of these scholars led to a visually qualitative conclusion that these authors belong to these clusters.
After the top four authors in each cluster were researched and the conclusions drawn from various sources, the coverages
of ‘schools of thought' were concluded. However, within the clusters, there were small multidisciplinary differences,
showing the variations within school of thought, especially with the authors situated at the border of the clusters.

Furthermore, the citation analysis presented quite accurate information as it covers only authors within the scope
of the study. Scholars’ social network represented by the citation analysis map showed connections, co-authorship
relations and clusters of similar research topics. Given the complexity of the issue and the difficulties in conducting
research in this field, information from this review such as intellectual structure and descriptive data on journals and
researchers will be useful. The research in this dataset will be the basis for future studies, and this review could be a
starting point and provide guidelines for future research on what researcher should deem worth investigating in their
scope of interests.

The growing issue of European migration and its complexity will inevitably affect more migration study research.
At the same time, new knowledge databases such as Scopus and WOS, and analytical tools such as VOSviewer provide
more flexibilities in doing a bibliographic review which is crucial to the study of references. The technology is evolving to
better standards when compatibility, in-depth analysis and data presentation have more features and more details for
researchers to explore. Also, researchers are required to learn more about data sciences and new algorithms on order to

take advantage of these new data sciences tools such as VOSviewer.
5. Conclusion

The review has provided sufficient answers to the four main questions posed, namely the key topics of research,

the most influential journals, the most prolific authors and institutions, and the trends in publication over time. With some
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limitations and restrictions, the results are adequate for other researchers to identify essential information in proposed
research questions. However, when it comes to topical analysis, it is difficult to precisely determine the topics of the
studies as they are diverse, with only the broad scope of migration governance (politics and policies) and acculturation
and integration. The intellectual structure provides us and other scholars the ability to, at least, start in the right area of
European migration research.

The ‘limited scope of literature and probably incomplete data of the scope’ might alter the results in analyzing
intellectual structure. Therefore, any conclusions of intellectual structure in this study are limited to this data set and an
interpretation of this particular map. The interpretation of topology which can be altered by different map layout and
calculations, was solely based on the reviewer’s subjectivity. This is another limitation in this study, as the reviewer has
limited tacit knowledge on the ‘schools of thoughts’ and was unaware of the plausible clusters.

Furthermore, the interpretation of the map as a result of subjective map adjustment and calculations also
depended on the tacit knowledge of the field. These three limitations of limited scope (only European migrant between
2014-2022), incomplete data (only Scopus dataset used) and subjectivity in map creation algorithm and interpretation
(Rafols, I., Porter, A. L., & Leydesdorff, L., 2012, pp. 1873-1887) were of concern. However, the last issue was carefully
adjusted to come up with the results presented. The intellectual structure concluded was considered sufficient within the
limited scope.

Another limitation is that the Scopus database, while encompassing various fields, does not index particular peer-
reviewed publications (Sweileh et al., 2018). This is especially true for publications that are published in Asian and African
countries. Consequently, several articles in European Migration Studies were overlooked due to their publication in
unindexed journals. Furthermore, the bibliometric analysis of European Migration Studies is limited to Asians and non-
Europeans while examining various decades. Hence, this discussion will encompass more comprehensive literature
studies and diverse contexts, with a specific focus on Asia and the United States.

In the field of European migration studies, this study deviates from conventional analysis, became of it from on
the topical analysis. Using index and abstract keywords for word analysis during the exploratory phase helps to clarify
why the author selected the particular keywords they accomplished. Index and abstract keywords were frequently
overused for topical analysis, whereas the author's keywords enabled VOSviewer to extract significant 'keywords' from
the text. It is possible in this scenario to trace and identify each individual word in order to locate the corresponding article.
Nonetheless, VOSviewer lacks this capability. Both the future study plan and the discussion of migration challenges

require the use of additional data mining tools in Excel and a deeper integration of economic studies into migration studies.
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Manuscript Submission

1. Aim and Scope:

Journal of International Studies, Prince of Songkla University (E-ISSN: 2730-4167) is a national bilingual-
pattern (Thai and English) double-blind peer-reviewed semiannual journal published by the Faculty of International Studies,
Prince of Songkla University, Phuket Campus, Thailand. Its aim is to provide a platform for domestic and international
specialists, scholars, and students to publish their research works, academic articles, book reviews, and review articles
under the interdisciplinary of humanities and social sciences, education, economics, business administration and

management.

2. Publication: Semiannual

Issue No. 1 January — Jun and Issue No. 2 July — December

3. Submission: Throughout the year

4. Manuscript Submission
4.1 Preparation of Manuscript

4.1.1 Article specifications

1) An article must conform to the aim and scope of the Journal.

2) The article must be written either in Thai or English. It must not have been previously published and
must fall under one of the following disciplines: humanities and social sciences, education, economics, or business
administration and management. If written in English, it should be proof-read by a native speaker before submission.

3) It must be written in Microsoft Word using a defined font of Browallia New.

4) It may be between 10 and 15 pages, using A4 paper size.

5) It must provide an abstract of no longer than 200 words, and be written in both Thai and English. It
must include the title of the article, name, and surname of the author, and keywords of between three and five.

6) Name and surname, a highest degree, an academic title (if applicable), an institution, and an email-

address of the author must also be included.

4.1.2 Page Lay Out Setting

1) A4 paper size must be corresponded.

2) Single space must be used.

3) Upper, lower margins must be 2.54 centimeters or 1 inch. Left and right margins must be 1.78

centimeters or 0.7 inch.
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4.1.3 Font Style

The article must be written in Microsoft Word using a defined font of Browallia New.

Article Components in Letter
Printing style Letter size
order of arrangement characteristics
Title Bold Left 18
Author’'s name Italic Left 12
Institution Normal Left 12
Abstract Normal Left 12
Keywords Normal Left 12
Chapter headings Bold Left 14
Secondary headings Bold Numbered 14
Text body Normal - 14
Emphasis article Bold - 14
Figure, Chart heading Bold Left 14
Sources Bold Left 12
Information in tables Normal - 12
Title Bold Left 18
4.1.4 Citation

1.4.1 Author-date in-text citation must be placed after the sentence thereof that the citation supports,
which includes the author’'s name, year of publication, and page number (s). For example:

... (Newman & Cullen, 2012, p. 12) ...

... (Newman & Cullen, 2012, pp. 12-15) ...

1.4.2 APA (American Psychological Association, 7" Edition) must be applied, which is accompanied
by a full, alphabetized list of citation in an end section, usually titled “References” in English. For example:

Book/ Textbook

Template: Author. (Year of Publication). Title. City, ST: Publisher.

For example:

Kidder, T. (1981). The soul of a new machine. Boston, MA: Little, Brown & Company.

Livermore, J. B., Quigley, E., & Bernanke, B. (2002). Field assessment in crisis counseling (2nd ed.).

Thousand Oaks, CA: Sage.
B) Journal article/ Magazine/ News

Template: Author. (Year of Publication). Title of article with first word capped. Journal Name,

Vol.(Issue No.), page range.
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For example:
Gambrill, E. D. (2001). The tide is turning: Corporeal punishment in our schools. Quarterly of Social

Work Teaching and Education, 27(2), 14-19.

C) Thesis/ Dissertation

Template: Author. (Year of Publication). Title (Dissertation degree). University, State.

For example:

Caprette, C. L. (2005). Conquering the cold shudder: The origin and evolution of snake eyes (Doctoral

dissertation). Ohio State University, Columbus, OH.

D) Internet/ Website

Template: Author. (Year). Title. Retrieved Month Date, Year, from URL
For example:

Renewable Energy Laboratory. (2008). Biofuels. Retrieved May 6, 2008,

from http://www.nrel.gov/learning/re biofuels.html
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Publication Ethics

The Journal of International Studies, Prince of Songkla University was created as a space for publishing research
articles and academic articles. Therefore, in order to ensure the dissemination of accurate, quality, transparent and in line
with internationally accepted standards of publication the Journal of International Studies, prescribes guidelines and ethics
for publication, publishing research articles and academic articles by assigning the role for the author, editor, and reviewer,

which the editorial team will inform to all three parties.

Roles of Authors

1. The author must be honest, moral, and especially not steal or copy other people's ideas or messages into
their own research articles and academic articles.

2. The author must certify that the written work is derived from the facts from the study and does not distort
information and does not contain false information.

3. The author must be responsible for his/her work and certify that the work has never been published or is not
currently in the process of being considered published.

4. In the case that the author makes a mistake, the journal will disqualify the publication for a period of at least

two years and the journal will inform the organization that the author work for or studies.

Roles of Editors

1. Editors are responsible for considering the selection of articles to enter the quality assessment process for
publication in the journals based on content consistency and the policy of the journal.

2. During the evaluation of the article, editors must not disclose the information of the author and the person
evaluating the article to other unrelated persons.

3. Editors are responsible for reviewing articles for plagiarism and applying other published articles for re-
publication so that articles published in the journals do not copy the works of others and do not publish articles that have
been published elsewhere.

4. If detecting the copying of another person's work or bringing another article that was previously published for
re-publication, the editor will cancel the article evaluation process, and if the article has been previously published, the

editor will use the right to withdraw the article and notify the organization that the author work for or studies.

Roles of Reviewers

1. The reviewer evaluating the article must maintain the confidentiality of the article submitted for evaluation.

2. The reviewer must not have any interest with the author or any other reason that makes it impossible to give
comments freely. If so, the article reviewer must notify the editor of the journal about the result of the evaluation to decide
to accept or refuse the article.

3. The reviewer of the article should evaluate articles in the field of study to consider the quality of the article
and not use personal opinions that do not have support information as criteria for judging articles.

4. If the reviewer finds that the evaluated article has any part that has similarities or duplication from other works,

the reviewer must also inform the editor.
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