J1sdans

. SLNAFAUN

UK1INg1a9avyaluAsuns

Journal of International Studies
Prince of Songkla University

§

[l

(ULTY OF INTERNATIONAL smnm B '




O I1SaISINAFANUN
URKIOngagavvaluAsuns

(1] juf 1 uns1AU - DQugu 2566

NIaFInMsilasumssensulugiudeyaves

o

Auddviinisendansasive (TC) avumvemansuazdsauemans ®
naui 1 @
I

P
o o

FaueTuf 1 uns1an w.e. 2565 audeuit 31 Sunau w.e. 2567
AtusSINAANUN

uH3NedeasUAIUASUNS



https://www.tci-thaijo.org/index.php/jis/index


https://www.tci-thaijo.org/index.php/jis/index

2M5E15ANARNEN

UNINYIDYFIVATUASUNS

Uit 13 alduil 1 unau - Squieu 2566

o

Hinun AZANARNY
NAINYIABFIVAIUATUNS N VAN

USTUITNITUTNNS H¥28A18n919158 A9.Y2TT0U uidies
(AEANARNYT UMINYIRYEVATUASUNS)
8iua nuwan.t@phuket.psu.ac.th

fivsnwussansnig 399AE0319158 A9.U5150U1 MIAWIING
(AURAEINARNY UMINGIRYAIVATUATUNS)
AER519158 A5.0A FUAENUR
(AauzdsANFans unnineaeidie i)

nasusTasnIsae Ut Inenae
399A18M919138 AN T ANFdNYs
(ARIZNIFUSNSHAZNISYIDATiEn
URMINYIRUEVATUASUNS)
fawaansanse as.diend gyans
(PugNYwErARSLardIALANEnS
URINYIRUEVATUATUNS)
Asst. Prof. Dr. Steven Andrew Martin
(AEANARNY UNINYIRYEVATUATUNS)

ADIUTIAUNBNITABUBNNNIINGIAY

AEA519158 AT.LNYAI dondaenge

(rugfadenans uningrduauaTvenil)



599A8M5197158 A5.1nING AU
(AzUYwEMENS UINTINENdeInuasAEnS)
F99ANENTIAITY AT.NUNNT UUNDS
(AUTUYWEANERS UNINNFUNYATANENT)
309A8N319158 ﬂi.ﬁjia‘wé ausadivdng
(AaugRaumans NNINYIAYsIINAENS)
309A87513158 A5.U52N"AR ﬁwéﬁaqa
(@UUNE UNTINYSYEITUAERS)
509A8M519158 A9.J85U uah
(@nUuidpUssrniaydiny
WNIEIFYUAnG)

509A8M519158 as.dewum doulleu
(EUWITN LA TRILGTTULBLTY
WNIEIFYUAnG)

399A1EAT19138 AT.YTUNS ATaNATA
(PgNYBEAERS UNNINendenen1sAing)
H¥28A18n919158 A9.0YI0 Feeu
(AULATHAANSUAZUINTTIND
UWANINEIFYNNT)

a5.10dla1 wadwe

(AEANARNY UNIINYIRYEIVATUATUNS)
A58 1nssauneu

(AEANARNY UNINYIRYEVATUATUNS)
UNAIBINTIN Baziisna

(ALANARNY UMINYIRLEVATUASUNS)
WNEILENAT guYae

(PUEIWMARNY UMNINYNFBAIVAIUATUNS)



UI5UIEN15INNS

Ussausnseedall

2581500ulau

YA TUINY LAYIRe

(AEEAWARNY UM ISYEATUATUNS)
Mr. Peter Coan

(AEANARNY UMINYIRYEVATUASUNS)
Mr. Philip John Galloway
(AEANARNY UMINYIRYEVATUASUNS)
Mr. Ricardo Javier Galbis
(ALANARNYT UIMINYIRYEVATUASUNS)
Mr. Richard Mansbridge

(AZANARNY) UNIINYIRDEIVATUATUNS)
WEIYANS Useiiv ol 0ans
(AEANARNY) UNIINYIRDEIVATUATUNS)
diwa chuleeporn.p@phuket.psu.ac.th
UNEIARST LalfuAna

(ALANARNYT UIMINYIRYEVATUASUNS)
Blua sasitorn.s@phuket.psu.ac.th

https://s003.tci-thaijo.org/index.php/jis/index

v a & 4 & a v
JaAULaTANNARAUALEATIUUNAIIY LUULLU')F]W‘UQQQL‘UEJU

ildanuuiinveuvenasussansnsuazanzgiavinudagsla



Journal of International Studies,

Prince of Songkla University

VOL. 13 Issue NO. 1 January - June 2023

Publisher

Editor-in-Chief

Consulting Editors

Internal Editorial Board

Faculty of International Studies,

Prince of Songkla University, Phuket Campus
Asst. Prof. Dr. Nuwan Thapthiang
(Faculty of International Studies,

Prince of Songkla University)

E-mail: nuwan.t@phuket.psu.ac.th

Assoc. Prof. Dr. Prathana Kannaovakun
(Dean, Faculty of International Studies,
Prince of Songkla University)

Prof. Dr. Yos Santasombat

(Faculty of Social Sciences,

Chiang Mai University)

Assoc. Prof. Dr. Panuwat Phakdee-auksorn
(Faculty of Hospitality and Tourism,

Prince of Songkla University)

Asst. Prof. Dr. Parichard Benrit

(Faculty of Humanities and Social Sciences,

Prince of Songkla University)



External Editorial Board

Asst. Prof. Dr. Steven Andrew Martin
(Faculty of International Studies,
Prince of Songkla University)

Prof. Dr. Mech Sodsongkrit

(Faculty of Liberal Arts,

Ubon Ratchathani University)

Assoc. Prof. Dr. Kowit Pimpuang
(Faculty of Humanities,

Kasetsart University)

Assoc. Prof. Dr. Kanokporn Numtong
(Faculty of Humanities,

Kasetsart University)

Assoc. Prof. Dr. Surasit Amornwanitsak
(Faculty of Liberal Arts,

Thammasat University)

Assoc. Prof. Dr. Prakit Sitthitikul
(Language Institute,

Thammasat University)

Assoc. Prof. Dr. Yothin Sawangdee
(Institute for Population and Social
Research, Mahidol University)

Assoc. Prof. Dr. Singhanat Nomnian
(Asian Language and Culture Research
Institute, Mahidol University)

Assoc. Prof. Dr.Burin Srisomtawil
(Faculty of Humanities, University of the

Thai Chamber of Commerce)



Proof Readers

Assist. Prof. Dr. Anuwat Songsom
(Faculty of Economics and Business
Administration, Thaksin University)
Dr. Emeela Wae-Esor

(Faculty of International Studies,
Prince of Songkla University)

Dr. Nicha Tovankasame

(Faculty of International Studies,
Prince of Songkla University)

Ms. Oraphan Leenanithikul
(Faculty of International Studies,
Prince of Songkla University)

Ms. Sophita Sukchuay

(Faculty of International Studies,
Prince of Songkla University)

Ms. Wancharat Dachwilai
(Faculty of International Studies,
Prince of Songkla University)

Mr. Peter Coan

(Faculty of International Studies,
Prince of Songkla University)

Mr. Philip John Galloway
(Faculty of International Studies,
Prince of Songkla University)

Mr. Ricardo Javier Galbis
(Faculty of International Studies,

Prince of Songkla University)



Managing Editor

Art Editor

Online Journal

Mr. Richard Majellan Mansbridge
(Faculty of International Studies,
Prince of Songkla University)

Ms. Chuleeporn Prateep Na Talang
(Faculty of International Studies,
Prince of Songkla University)

E-mail: chuleeporn.p@phuket.psu.ac.th
Ms. Sasitorn Seneetantikul

(Faculty of International Studies,
Prince of Songkla University)

E-mail: sasitorn.s@phuket.psu.ac.th

https://so03.tci-thaijo.org/index.php/jis/index

Statements and opinions expressed in articles herein

are those of the authors and do not necessarily reflect

the position of the editors or publisher.



daisugy | Contents
SO .

nssnwgnAnlugsialssusauasidesniiiszuvanata nsalfnudmianszd 1
533 lofvae, (Gushys aaaue, alvy) inysgy, sqassal

y9egITIal Uuiinsal gnegiu
Customer retention in The hotel and resort businesses with
halal systems: A case study in Krabi province

Siripat Chodchung, Khemakson Sanguankam, Natcha

Pethsuk, Thanyawan Chuchauysuwan, Nantikarn Thitathan

iruaRvasaulnelununeaulauifideussnulneianguanglunmald 5 3
2429N1555UNAVDINIATAIN-19.....oooooo Yyda) uauivinyg

Attitudes of Thai Netizens in Social Media Towards Thai
Ilegal Labors in South Korea During the COVID-19

PandemiC........coovmmnineneres Punchida Saenphithak
NAENSNISUTUANOAINDY 50N MISVUINLANY N TILUIAVDS 77
5ala3n 19 1‘NL°UG]’°3’\1M}J’91QLﬁGL ... 1509me 1T09dadl

Adaptation Strategies for The Continued Existence of

Small Restaurants during the Covid-19 Situation in Phuket

Provinge.........cooevveninesiesseeen Ruangchai Ruangyangmi
mil,a'%:u’sﬁ']a‘uwm‘wn’119’15\1nz]1sflu§'mzﬂ’mqu'm'1°v'ﬁBi'mm'mmmm 125
TunsfeanssznineTsssuluuiunvesganisdsuulasvesuszmelne
S asanwal Uy, gagh 1159

Strengthening the Role of English as an International Language

through Intercultural Communicative Competence in the Context

of the Transformation Period of Thailand 4.0,

Woralak Bancha, Sudrudee Bamrung

wumenNsiEsaieaNguastinvieaielunsunsviasieaneld 1 70
WneIalnal wusind Tadow, gagvs undeny

Guidelines for Enhancing the Happiness of Tourists in

New Normal Travel.......Monrat Jaiuea, Yongyut Kaewudom



daisugy | Contents
SO .

mssuEUNRiEIdUNT MR INSTIANATRINSTINE ST Y

wWaswuiu Tu “Tnafan” 31n3a1 TN

............................................................ sl 91751 @I9IAE, BATIS Inidema Seaa
Gastronomy Tourism Promotion of Halal Food of Ethnic Chinese
Peranakan Culinary in “Glodok” Jakarta Chinatown...........................

............................................... Pim Samara Yarapirom, Ikrar Genidal Riadil

drudseaunienisnaineaulaliiniinaden1sandulada fud1ainteulveg 2 5 5
v a o -~ o/ [
AUTINATUIYASINDIEBY TIMTAWZLE . ..o

.,

.................................................................... uAsuNT ANARY, Al s Usedm
Online marketing mix affecting consumers' purchasing decision
from Shopee in Muang Phayao District, Phayao province............

............................................... Nakarin Saksoong, Nalinee Mohprasit

o

Jadednunrunifisinasenisindulaldueundinduladuan Tusunaiiias

Jamdanelan 285

3D
b))

adm yun, goad qusetay, alggur vduslaeyune, uad trnsUssans
Attitude factors affecting the decision to use LINE MAN
application in Muang District, Phitsanulok Province.................
.......................................... Lalita Khoontao, Sutasinee Suka-akhom,
Natthanan Chayansongkhunthod, Nalinee ohprasit
favz anane NaBaUAUNSES1ORANERL. ..o 315
................................... Y NMIYIUYTEAYS, NguT MIUTEY, WIAFT 8ATmNAT
Art and Embellishment of Isan Phin Study for Identity
CreatioN ... Jarun
Kanchanapradit, Krisada Daoruang, Chalisa Apiwathnasorn

=) ¥ ¢ 1 v o ¥
AUna: ﬁ]’]ﬂLWﬁ\i‘ViU"IWWVIEJﬁLWﬁQlW’Jﬂ;J‘UENi"I’NEJE]UQﬂ ................................. 349

....................................... Ny yaydvg, osald e, 935 MyauUsyiyg
Sinuan: From Na Phat Repertoire to the Song for Guru

Worshiping of Ramwong Yonyuk performance of Thai
L@NGUAGE. ...

Katanyoo Boondiit, Tharanat Hin-On, Jarun Kanchanapradit



215a1S3INAARNYY  URIINENAgavyaIunsuns UA 13 aUUAR 1 UNSIAU — 0OUIYU 2566

Y] v a = 4
N133Ne1aNANIUSINALIUTULALIHDIN

= ey v =
NUITUUTIA18 NIUANEIININNISU

#3003 Twhidae
f3., 919159
ANAAUFENSLAEINYINITINATS
UMY IFEAVAUATUNT TNNURAT184 5511

Siripat.c@psu.ac.th

Wudnes 893U
YY1 INYTEY
Seu9Ine YYwgITIU
wuinsal §asgu
HnAnwseAuUTyng

AL AAUAENIUALINGINITIANTS

UNTINYIFEAVAUATUNT INNVAFIT18L 5571

Fuunau: 30 dqungu 2564
ufluunaau: 31 ganas 2565

ABUSUUNAN: 1 WeARNIEY 2565

1 ms%m@aﬁﬂuasﬁoisousuua:éaaénﬁbs:uuawma
ASEUANUIDVRIONS:T




Journal of International Studies, Vol. 13 No.1: January — Jane 2023
Prince of Songkla University

UnAngD
gInalsausunazIaeiniinisudiduroutisaalagianisly

wawiaagddAgy nagnsnisnatnfiszasinuduiuslussosen

o

dwiuinwgndiiieliiAaanuduiusindududsuiudmiugsia

Y

U315 NUITeNTTngUseaen 1. wieAnwUadeniuanyaue a1y

q

€

o

wiusdwnasion1ssnwgnen 2. tefnwidadedudszaunisal

NAY ﬁﬁwam@ﬂﬁiiﬂiﬁ’]aﬂﬂ’] ey 3. LW@ﬁﬂH’]ﬂﬁ]ﬁ]Bfﬂ’]uﬂmﬂ?Wﬂ’]i

D)

UInsiiderasion1ssnwignen nsalfnwlungugsnalssusuuasIaasy

Y 1 a A

ﬁiuU‘Uﬁ’]ﬁ’]ﬁlu’N%’Jfﬂﬂiw‘U NaNABYNN A UﬂV@\‘ILV]EJ’JGU’YJSJﬂalWl

q

dildusnislssusuuagSassniifiszuvaanaludmiansedsuy 443
AU LsasllenldAe wuvasuau Tinsigideyalaglddiade diu
Wesuuansgiu Arsesas 19ada Regression Analysis Han15Anw)

Nu31 Jadee 3 anuveIiiwlsdasy As 1. Uad8n1uanuyazAINy

1Y sv s

UNUT 2. ﬁmamuﬂsva‘umsmaﬂm wagy 3. ﬂﬂﬂUWWUQMﬂWWﬂ’Ii

U3N13 #A1 Sig. 111U 0.00 AD Hadednadusta 3 g AeliAnns

$nwignAtlugsialswusuuazaesnidszuvarataludminnsed

HUsgnounisastinudiAguiniianludiuusauamuninnis

U o 4

TPus N5 IS BIN15A519ANNU LT DD DAL ATUA NWIL AN UAUNUS LU

a a

Sesnsuendinsedinagdewaligsialinnuaiunsalunsihe

13 o

anAbiegiugsialiegneeniuunasdsdu

oou o Y] v o 6 L4

ANEIAR: NI1TINYIPNAT, ANYAUTAIUTUNUT, U5EauUNITUaNAN

U

@mm‘wm'w%mi, ITUUTNIRAA

Customer retention in The hotel and resort businesses with 2
halal systems: A case study in Krabi province




215a1S3INAARNYY  URIINENAgavyaIunsuns UA 13 aUUAR 1 UNSIAU — 0OUIYU 2566

Customer retention in The hotel and resort
businesses with halal systems :

A case study in Krabi province

Siripat Chodchuang
Ph.D., Lecturer
Faculty of Arts and Management Sciences,
Prince of Songkla University, Surat Thani Campus

Siripat.c@psu.ac.th

Khemakson Sanguankam
Natcha Pethsuk
Thanyawan Chuchauysuwan
Nantikarn Thitathan
Bachelor's degree student
Faculty of Arts and Management Sciences,

Prince of Songkla University, Surat Thani Campus

Received: June 20, 2021
Revised: October 31, 2022
Accepted: November 1, 2022

3 ms%m@aﬁﬂuasﬁoisousuua:éaaénﬁbs:uuawma
ASEUANUIDVRIONS:T




Journal of International Studies, Vol. 13 No.1: January — Jane 2023
Prince of Songkla University

Abstract

Hotel and resort businesses are very highly competitive,
especially among hotels and resorts located around the major
tourism resources, thus, marketing strategies aiming to create long
term relationship for customer retention become essential. The
purpose of this paper was to (1) investigate factors on the
characteristics of relationship affecting customer retention in
hotel and resort business with Halal system in Krabi Province;
(2)study factors on customer experience affecting the customer
retention; and (3)also study factors on service quality affecting
such customer retention. The sampling group consisted of 443
Muslim tourists who had used the hotel and resort service with
Halal system in Krabi Province. The research tool was a
questionnaire and the data analysis was through mean, standard
deviation, percentage along with regression analysis statistics. The
findings show that three factors of primary variation are (1)
character of relationship; (2 ) customer experience; and
(3) service quality in which their Sig is 0.00, that is, all three factors
lead to the customer retention in hotel and resort business with
Halal system in Krabi Province. Subsequently, the hotel and resort
operators need to maximally pay attentions to the factors
of service quality, particularly on reliability and the feature

of relationship, the style of word of mouth, in order to build

Customer retention in The hotel and resort businesses with 4
halal systems: A case study in Krabi province
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the capability in maintaining their customers while creating

lifelong and sustainable business.

Keywords: Customer retention, Character of relationship,

Customer experience, Service quality, Halal system
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Abstract

As a result of the COVID-19 outbreak, South Korea has
implemented regulations that allow overstaying residents and
Thai illegal labors to return to their home country by offering
blacklist exemptions without imposing penalties. Following the
lenient controls, many Thai illegal labors desire to return home
country. There was significant criticism on social media, as well as
varied attitude regarding the immigrants. This study is an attempt
to study the attitudes of Thai netizens towards Thai illegal labors
in South Korea during the COVID- 19 pandemic. The 100
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comments about the news were collected from Facebook page
‘Rueng Lao Chao Ni’. The results revealed that there were various
attitudes among Thai people including positive, negative, and
neutral attitudes. The negative attitude is resulted from worries,
anxiety due to the pandemic, the concern about the Thai
government management and Thai illegal labors’ behavior, the
irresponsibility, as well as bragging personality about the high
income. Empathy and human equality were presented as positive
attitude. However, some people have a neutral attitude toward

Thai illegal labors returning to the home country.

Keywords: Attitude, Illegal labor, COVID-19 pandemic, Social

media, South Korea, Phee Noi
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Abstract

The objectives of this research were to study the
adaptation strategies of small restaurants in Phuket in order to
survive during the Covid-19 pandemic, and to investigate the
relationship between the adaptation strategies and the survival of
small restaurants. The researcher hypothesized a positive
correlation between adaptive strategies and survival. A sample of
382 small restaurants was selected using stratified random
sampling, and a qualified questionnaire was used as the research

instrument to collect data. Secondary data was collected from
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credible qualitative and quantitative sources to reflect the
difficulties and effects experienced by small restaurants in Phuket.

The results showed that: 1) After receiving information
from various resources, entrepreneurs had a medium level of
adaptation by improving the quality of services and introducing
new menu items to satisfy existing customers in accordance with
the market penetration strategy. 2) The increase in the number of
distribution channels and food deliveries led to an increase in
new customers. 3) In terms of the relationship between the
adaptation strategy and the survival of small restaurants, the
research found that market penetration was highly related to
survival of these restaurants with an R-value of 0.988, which is
consistent with the hypothesis that adaptive strategies and the
survival of small restaurants are positively correlated because the
customers were satisfied with the quality and price of the services
provided by the small restaurants they had experienced before.
Overall, this study found that adaptation strategies, specifically
market penetration, was highly related to the survival of small

restaurants in Phuket during the Covid-19 pandemic..

Keyword: Small Restaurant, Adaptation Strategies, Continued

Existence, Covid-19, Competition
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Abstract

Knowledge of English is one of the most important dynamic

factors, indicating success in the development of human resources
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according to the Thailand 4.0 economic model launched as a
National Strategy by the Thai government (Buasuwan, 2018).
Preparing Thai students for its conditions is essential, and teachers
as primary knowledge facilitators are vital actors enabling this
success. This article aims to raise an awareness of native and non-
native English speaking teachers regarding the role of English as an
international language (EIL) as a vital instrument in intercultural
communicative competence (ICC) and to propose some
pedagogical implications based on the integration of EIL and ICC
concepts in English classes which could help equip both teachers
and students with the knowledge about the varieties of English
used globally. Thus, it is hoped that the preparation suggested in
the article will equip native and non-native English teachers as
autonomous  practitioners who are capable of both re-
conceptualizing the practical purposes for English in the Thailand
4.0 model and implementing the changes that suit the teaching

context.

Keywords: English as an international language, Global English,
Language pluricentricity, Intercultural communicative competence,

Thailand 4.0
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Introduction

English is increasingly significant as a means of commmunication
worldwide. This fact underlines the important role of English as
an interational language (EIL). Regarding its role in the globalization
era, the status of English is shifted from being a standard language
used by a norm of English-speaking countries into an international
language used by a wide variety of speakers globally (Llurda,
2017). In regard to its status, English is one of the most important
dynamic factors indicating success in developing human resources
following the Thailand 4.0 scheme announced in the National
Strategy of the Thai government (Buasuwan, 2018). As Thailand
4.0 scheme aims at developing the country to a high-income or
“Valued Based Economy”, English competency is considered
crucial for Thais to compete with others (Barr et al., 2020).

English has played a pivotal role in Thai education since King
Rama V in 1871 (Darasawang, 2007). It is important as the first
foreign language which is a mandatory course at all educational
levels (Padermprach, 2017). Despite 12 years of learning English
since kindergarten or primary school, the English proficiency of
some Thai students is lower than that of the people in some
other Asian countries, such as Singapore, Malaysia, India, and the
Philippines (Wiriyachitra, 2002, as cited in Noom-Ura, 2013). This is
consistent with the results of Thailand’s TOEFL scores, which are

the lowest when compared to those of Thailand’s regional
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neighbors (Khaopa, 2013). Furthermore, it is found that English
proficiency is one of the weaknesses of Thai graduates (Marukatat,
2012). The results of the proficiency test reveal some failures or
problems of teaching and learning English in Thailand.

There may be many factors leading to failure in teaching and
learning English. These challenges include class size, Thai teachers’
lack of pedagogical experience, low English proficiency and
insufficient education, accents of English native speakers,
mismatches between teaching and learning styles, students’ low
motivation due to unnecessary use in daily life, and students’ lack
of opportunity of language use, textbooks, the ineffective
education curriculum and policy, and the dominance of the
English language examination (Baker, 2012, Bancha, 2010,
Padermprach, 2017).

In addition to the aforementioned factors, it is inevitable to
raise the issue of inadequate knowledge of EIL and intercultural
communicative competence (ICC) of Thai learners, which are
another cause of unsuccessful communication. Following the
changing status of English from English as a foreign language (EFL)
to EIL, native English models should not be the linguistic
reference norm (Kirkpatrick 2018; Si 2019). However, English
instruction still focuses on native-speaking model English or
English as a native speaker language (ENL) in Thailand (Kuo, 2006)

because native speaker-based pedagogy has been adopted and
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publicly announced to be used in education by the Thai
government (Basic Education Core Curriculum, 2008). Seidlhofer
(2001) argued that “the daily practices of most of the millions of
teachers of English worldwide seemed to remain untouched by
ELF developments” (p. 134). Lack of awareness of the roles of
English as lingua franca (ELF) or EIL can cause difficulties for Thai
learners who are only familiar with standard English
(Nuamthanom-Kimura & Kanprachar, 2015).

In international communication, relying only on linguistic
competence including syntax, vocabulary, and pronunciation is
inadequate. According to Acar (2007), “communication is inseparable
from culture” (p.13). Foreign language leaming does not only
include linguistic competence, but also the knowledge of the
target language culture (Nuamthanom-Kimura & Kanprachar, 2015).
In communicating with people from multicultural backgrounds, it is
common to encounter difficulties or miscommunication. Studies
also reveal that a lack of consideration in integrating intercultural
communication or sociocultural knowledge can cause frustration
and failure as a result of mismatches between the teachers’ and
learners’ roles and expectations (Padermprach, 2017; Xiao, 2006).
Some of the problems found reveal that teachers need good
knowledge of intercultural communication (Padermprach, 2017),
resulting in a better quality of teaching and in a proper match

between teaching and learning English. To minimize the
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challenges, integrating culture in English language instruction is
vital as the knowledge of intercultural communicative competence
can facilitate people from different backerounds or languages to
interact successfully (Fungchomchoei & Kardkarnklai, 2016; Vo,
2017).

Even though cultures of native English and non-native
English speakers have been indicated in the Thai curriculum, a
lack of integration of cultures into English courses is found
(Sitthitikul, & Prapinwong, 2020). The Basic Education Core
curriculum specifies that students are required to learn English
culture (Office of the Basic Education Commission, 2008). Under
the area of Language and Culture, “Thai learners should be able
to compare and explain similarities and differences between the
lifestyles and culture of native speakers and those of Thais”
(Office of the Basic Education Commission, 2008, p. 273). This
shows that teaching English involves Intercultural Communicative
Competence (ICC) development which includes both linguistic
and cultural competence. However, there is no performance
indicator in the curriculum that specifies the interrelationship
between language and culture; as a result, teachers often teach
language and culture separately in their syllabi and their
classroom teaching practices (Sitthitikul, & Prapinwong, 2020).
Thus, the foreign language curriculum should be designed to

combine cultural and linguistic components to enable language
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learners to become effective communicators (Karabinar & Guler,
2013).

Another issue involves the notion of native speakerism and
ownership of the English language. The standards indicate that
learners appreciate the relationship between the language and
culture of a native speaker. This issue is related to the meaning
of native speakerism and whose linguistic and cultural version we
should adopt as there is an issue of awareness of teaching
varieties of English that has been raised in many parts of the world
(Ahn, 2014, Bernaisch, 2012). This occurrence causes the argument
of a paradigm shift from EFL perspectives to ELF which serves the
communicative needs of the global and local contexts (Nomnian,
2013; Suwannasom, 2016). Therefore, the multilingual model of
English or EIL should be promoted to reduce the emphasis on a
native/non-native dichotomy (Suwannasom, 2016).

In the transforming era to Thailand 4.0, English instruction is
considered one of the key factors driving the agricultural farming
country into a high-income nation (Barr et al., 2020). Thailand 4.0
refers to a policy vision for the economic development of Thailand
or the government’s economic development model of a “Value-
Based Economy” or technology-based economy (Kohpaiboon,
2020). Thailand 4.0 is related to the fourth industrial revolution as
Thailand has launched economic policies of Thailand 1.0 focusing on

agriculture, Thailand 2.0 with an emphasis on light manufacturing,
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and Thailand 3.0 aiming to promote heavy industry (Jones &
Pimdee, 2017). Thailand 4.0 is characterized as a digitized
integrated  business and social system and advanced
infrastructure. These policies range from industrial policies for
structural transformation, incentives and support for ICT adoption,
programs to re-skill and re-train workers, and the state of e-
government. In short, Thailand 4.0 agenda is an economic model
based on creativity, innovation, new technology, and high-quality
services (Bussi & Khatiwada, 2017). Regarding this requirement, it
is essential for education to be up to international standards
(Luanpasitsakul & Intarak, 2021).

Thailand 4.0 consists of four main objectives. The first
objective is related to economic prosperity. It aims to build a
value-based economy that is powered by the invention,
technology, and creativity. The second objective is to promote
social well-being which lessens social inequality. Third, it involves
developing human values which aim to make Thais become
competent in skills and knowledge of the 21st century and
Thailand 4.0. One of the emphasizing skills is communication skills
in the foreign language or English in particular. The final objective
is pertaining to environmental protection with the aim to develop
the nation into a habitable society with a low-carbon and a good

climate (Royal Thai Embassy, Washington D.C.).
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According to the Thailand 4.0 policy, one of the characteristics
of Thai graduates that will drive the nation to become
internationalized is to possess characteristics of 21st-century
knowledge and skills (Luanpasitsakul & Intarak, 2021). English is
one of the characteristics of Thailand 4.0 (Rochanasak et al., 2019)
as English is one of the soft-skills that are pivotal for Thailand 4.0
and global competitiveness (Macaro et al., 2018). Following only
the English of native English speakers; thus, is inadequate, and EIL
instruction should be provided to prepare Thai leamers to
familiarize themselves with Global Englishes (Franceschi &
Vettorel, 2017). In addition, the demand underpins the significantly
related roles of the awareness of cultural differences to promote
successful communication (Fungchomchoei & Kardkarnklai, 2016).
As a result, it is essential for English teachers to be aware of its
significance and to equip students with intercultural communicative
competence (Siripanich & Yusoff, 2018; Soe, 2018; Vo, 2017).

This article thus suggests some implications focusing on
integrating the concepts of EIL and ICC in English classrooms to
enhance effective communication and to serve Thailand 4.0
purposes. This paper is first going to 1) describe the concepts of
EFL and EIL and intercultural communication, then 2) how
intercultural communicative competence is related to EIL in
Thailand 4.0, and finally to 3) propose some pedagogical

implications based on the integration of EIL and ICC concepts.
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2. English as an International Language (EIL) and English as a
Foreign Language (EFL)

To understand the circumstances of English instruction in
Thailand, it is important to understand how EIL differs from EFL.
In Thailand, Enslish is viewed as a foreign language because Thai
is used as an official language throughout the country, and
Thailand is categorized as one of the countries in the expanding
circle according to Kachru (1990). However, regarding the
important role of English, it is the sole foreign language requiring
all Thai students to study at every educational level (Ministry of
Education, 2001 as cited in Bancha, 2010). As English is not an
official language used in the country, it is undoubtedly that many
Thai students do not have opportunities to use it in daily life. This
factor is one of the critical causes of failure in learning English in
Thailand (Wiriyachitra, 2002 in Noom-Ura, 2013).

According to the Basic Education Core Curriculum (2008),
English is taught as a foreign language following the native speaker
norms. English education in Thailand follows the native English
speaking norm or native speaker based pedagogies that are
Britishized or Americanized (Prabjandee, 2020; Rajprasit & Marlina,
2019). English teachers are obligated to follow the government’s
policies and curriculum, it is inevitable that they embrace the
native English language teaching model, which has been

established and deemed appropriate Uindapitak, 2019).
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Furthermore, the purpose of English instruction is to achieve
native speaking ability, which encourages Thai students to speak
English as they are expected to achieve the native speakers’
competence. These conceptions have influenced how Thai
teachers practice and have led Thai students to believe that
British or American English is the only acceptable standard English
(Kalra & Thanavisuth, 2018). Furthermore, these conceptions have
formed teachers’ and students’ beliefs of the ideal native-like
pronunciation or accent (Sung, 2013; Takagishi, 2012), and some
even view that other non-native English speaking accents are
considered low prestige (Li, 2009). Attaining a native like
competence goal is very difficult and only a few can do it (Cook,
2002 in Bancha, 2019). This is another factor causing a lack of
confidence in Thai students’ English speaking (Bancha, 2010).

In contrast to EFL, Matsuda (2017) conceptualized EIL as
“English performs in international, multilingual contexts, to which
each speaker brings a variety of English that they are most familiar
with, along with their own cultural frame of reference, and
employs various strategies to communicate effectively” (p. xii.
English as a Lingua France (ELF) therefore refers to English used
by any speakers of different first languages as a means of
communication. These two terms of EIL and ELF were used

interchangeably in this article.
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Regarding its definitions, the fundamental goal of EIL is to
facilitate intercultural dialogues among English users, not to reach
native-like interactions. English is mostly used by non-native
English speakers. It does not belong to native English speakers,
but rather to all English users. As suggested by Jenkins (2006),
accents do not lead to interactional issues, interlocutors with
different accents can make mutual understandings with communicative
strategies. Therefore, the ultimate goal of EIL instruction is not to
produce native-like English speakers, but to become multilingual
users (Franceschi & Vettorel, 2017; Jenkins, 2011). Moreover,
mistakes in EIL are viewed as the product of poor communication

skills rather than errors or a lack of language skills (Jenkins, 2011).

Most importantly, EIL underlines the concept of native
English which should not be the major focus or goal of English
language teaching (ELT). Native English Speaking (NES) norms
could be utilized as a reference, but not as ELT goals (Franceschi
& Vettorel, 2017). English should be related to learners’ contexts
(Baker, 2016; Byram et al, 2016). Content and materials for
instruction, thus, should reflect or relate to learners’ real-life
situations and multicultural contexts (Alptekins, 2002; Jindapitak
& Boonsuk, 2018).
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Concisely, Jenkins (2011) summarizes the distinctive features
between EIL and EFL. First, EIL is a part of the global Englishes
paradigm, in which all Englishes are viewed as unique. In contrast,
EFL is a part of the modern foreign language paradigm, in which
learning English is the same as learning other foreign languages,
and the goal of learning is to reach the native-English-speaker-like.
Second, while differences from native English norm is considered
a legitimate variation in EIL, they are always considered errors in
EFL. Third, regarding deficit perspectives, EIL considers it as

11

“contact and evolution” whereas EFL views it as “interference
and fossilization”. Fourth, code-switching is acceptable as
“bilinguals’ pragmatic strategies”, but it is considered “gaps in
knowledge” in EFL.

Several academics have proposed several ideas for
promoting language pluricentricity (see Charles, 2007; Swan, 2012;
Wang & Jenkins, 2016). Dewey (2012, p. 163) advises educators to
emphasize the environment and socio-cultural context of World
Englishes, to increase exposure to varieties of English around the
world, to engage language learners in critical discussion about
English diversity, to pay less attention to ENL as norms and not
to punish learners who make mistakes, and to emphasize
communication. Similarly, Kirkpatrick (2012) proposes four
pedagogical goals: 1) shifting from native speaker competence

idealization to varieties of English, 2) promoting content related
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to regional and local cultural contexts rather than native English
speakers’ culture, 3) increasing critical discussion relating to
learners’ cultures and interests, and 4) adding listening materials
engaging a variety of learners.

Despite the fact that English has been shifted to EIL, which
is used by the majority of non-native English speakers, ELT in
Thailand emphasizes primarily native English speakers and English
standard norms, which is insufficient to educate English learners
for global English. To prepare English learners for World Englishes
and desirable English skills, it is essential to reconsider integrating
the concept of EIL into ELT. How to integrate the concept of EIL

in English classes will be discussed after ICC section.

3. Intercultural Communication and Intercultural Communicative
Competence (ICC)

Communicating interculturally is crucial in a diverse society,
and particularly in the society of Thailand 4.0 (Fourth Industrial
Revolution). It has been defined as the era in which the concept
of “Value-Based Economy,” emphasizes innovation, technology,
creativity, and trade in services (Start Up in Thailand, 2020). This
economic model has driven the country towards global competition.
Under this circumstance, possessing strong foreign languages skills
is essential for the Thailand 4.0 era as a means to serve the

government’s 4.0 policy (Rochanasak et al., 2019). In this manner,
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Thailand 4.0 is a significant reason for interconnectedness within the
context of cultural diversity through numerous channels and
platforms, which can be a great support in enhancing EIL through
the intercultural Thailand 4.0 model.

Intercultural challenges have arisen in the Thailand 4.0 model.
There are two primary pillars for Thailand 4.0; (1) building strength
from the inside: innovation-driven processes, entrepreneur-
focused positions, and community-driven propositions; and (2)
creating a greater bond with the rest of the world, i.e. better
connect with the regional and global economy (Kankaew, 2019).
In order to reach the success of the Thailand 4.0’s policy, it needs
human capital with 21*" century knowledge and skills as crucial
components for the success of the policy. Casner-Lotto and
Barrington (2006) describe these 21* century skills as a skill set
that is important not only for education but also for work and
other aspects of life. In addition, NECTEC (2020) defines 215
Century skills as a new form of education that are not meant for
examination, but require both knowledge and adroitness in order
to be used in life. As the World Economic Forum (WEF) has

concretized the 21 skill set below:
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21*-Century Skill

Charactor
Qualities

Fundamental

Literacies Competencies

@ Literacy Critical Thinking
/ Problem Solving

@ Numeracy g Creativity
g Scientific Literacy @ Communication

Curiosity
Initiative

Persistence / Grit

@ ICT Literacy @ Collaboration Adaptability
Financial Literacy Leadership
Cultural and 1 B Social and Cuitural

Civic Literacy
Awareness

Q060000

Source: World Economic Forum, New Vision for Education modified by MIIT
Cited from https://www.nectec.or.th/news/news-pr-news/21st-

centuryskills.html

The chart shows that there are three main 21 Century Skill
sets that are essential for human competence; particularly in the
Thailand 4.0 model. For instance, cultural and civic literacy in the
Fundamental Literacies, 4Cs in the Competencies category as well
as in the last category that consists of adaptability, social and
cultural awareness, characteristics which are obviously related to
intercultural commmunication. Accordingly, intercultural communicative
competence is necessary in leading the Thailand 4.0 model
toward success.

The concept of intercultural communication was first introduced
in 1954 by G. Trager and E.T. Hall in the research of “Culture and
Communication: Model of Analysis”. The “intercultural
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communication” in this study is defined as an ideal goal of
individuals that should pursue their desires in order to adjust and
adapt to the outside world around them more effectively
(Makhmudov, 2020). After Trager & Hall (1954), definitions of
intercultural communication have been spelled out by many
scholars. In general, it refers to the exchange of information and
the process of interaction between people who share different
cultural backgrounds in communication (Jackson, 2014; Klyukanov,
2020; Samovar et al,, 2012). Therefore, intercultural communication
can be simply referred to as how culture affects communication

and results in different communicative behaviors of each cultural

group.

According to Martin & Nakayama (2021), intercultural
communication emphasizes differences among cultural groups.
The concept of intercultural communication has been studied
through many theoretical models. One of the most influential and
widely known models is the five cultural dimensions developed
by Hofstede (1980) and Hofstede and Bond (1988), which
demonstrates significant impact on communicative behaviour for
all cultures in the multicultural world. The model represents the
differences between countries: individualism-collectivism, power
distance, uncertainty avoidance, masculinity-femininity, and long-

term orientation (Hofstede, 1980; Hofstede and Bond, 1988).

ANSIESUASIOUNUINANBISVNA B IUZIU=AEILNUNSIE 141
UuAdIEIUNsaluNsdoanss-KowIsssuuUSUN ®

vovgAMSIUasUIUavUDOUS:INATNY 4.0



Journal of International Studies, Vol. 13 No.1: January — Jane 2023
Prince of Songkla University

Additionally, in 2010, the indulgence-restraint dimension was
added as the final dimension within the theme of happiness
(National Culture, 2022). Besides, Hall (1977) divided cultures into
high-context cultures and low-context cultures. This model
provides knowledge and understanding about learning in cultures
by comparing communication style and behavior of each cultural
group. This cultural model leads to a better understanding of
interactions in  each communication setting. Accordingly,
differences between cultural groups greatly encourage people to
learn and understand cultural patterns, communicative
behaviour, thoughts, beliefs, norms, and values that people

cherish.

Indicatively, cultural differences in cormmunication styles can
be understood discernibly through the dimensions of cultural
difference between high - and low - context cultures. Both
language and nonverbal communication are combined in
communication styles. People in high-context cultures tend to
use an indirect style of verbal expression. Information is delivered
through gestures, the use of space, and even silence; people
place a large emphasis on nonverbal codes. In contrast,
communication of low-context cultures, tends to be direct and
explicit. Much information is conveyed in words rather than in

nonverbal cues. People in these cultures feel uncomfortable with
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silence (Hall, 1977). Pointedly, Samovar & Porter (2001) indicate
that “when cultures differ, communication practices also differ”
(p. 31). This reflects the recognition of the influence of culture on
communicative behavior. Hence, the study of intercultural
communication provides people with the necessary knowledge
and dynamic skills for handling cultural differences effectively and
efficiently (Liu et al.,, 2015). Significantly, intercultural settings also
pave the way for people to understand and gain knowledge from
the exchange of experience and perspective between people in
communication.

Regarding the context of foreign language education, culture
plays a significant role as an inseparable part of the language (Byram,
1997). In leamning a foreign or second language, knowing and
understanding the target culture helps in enhancing language
competence. Zhou & Griffiths (2011) assert that it is generally
accepted that learning a foreign language or a second language
does not imply academic study alone. Instead, language learning
focuses on learning how to communicate more appropriately.
Accordingly, language is a key element in intercultural
communication, either in a face to face or in an online situation,
as more people are on the move and changes happen rapidly in
technological connectivity (Martin & Nakayama, 2021).

Apart from intercultural communication, knowledge of ICC is

also essential in effective communication. Gardner (1962) stresses
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the importance of ICC as “it involves knowledge, motivation, and
skills to interact effectively and appropriately with members of
different cultures” (p. 243). Byram & Zarate (1997) view ICC as a
concept that involves key components as “knowledge of others;
knowledge of self; skills to interpret and relate; skills to discover
and/or to interact; valuing others’ values, beliefs, and behaviors,
and relativizing one’s self. Linguistic competence plays a key
role” (p. 34). Pointedly, ICC deliberates language teaching and
places importance on the ability to interact with people of
different countries and cultures in a foreign language (Byram,
1997). Furthermore, Wilberschied (2015) defines ICC as the ability
to “manage interactions of a greater variety and complexity as a
result of self-study, foreign language proficiency, and analysis of
one’s own culture and that of those who speak the target
language” (p. 3). The concept of ICC, therefore, can be described
as an individual’s ability, competence, skill and attitude in
communicating interculturally by using effective and appropriate
interaction towards people from different cultural backerounds in
intercultural and multilingual contexts.

In conclusion, under the Thailand 4.0 model that requires
human capital with 21* Century skills, the knowledge of and
competency in intercultural communication is pivotal, both to
the teachers who promote and foster intercultural studies by

having appropriate pedagosies, and to the students who become
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active practitioners of this knowledge in their lives by performing

well in both local and international contexts.

4. Integration of EIL and ICC in ELT in Thailand 4.0

It is common that adopting the concept of English in Thailand
4.0 can be a challenge because it requires an alteration in
traditional thinking and conventional action (Wittayasin, 2017).
Basically, the integration of EIL and ICC concepts in ELT in
Thailand 4.0 can pose some challenges to both students and
teachers who have adopted and followed the standard ENL for a
long time. Thai students are familiar with and have been cultivated
through the ideal norm of British or American English, especially
in regard to pronunciation as found in the study conducted by
Kalra & Thanavisuth (2018) showing that Thai university students
still overvalue a native-like accent. Regarding teachers who are
key facilitators, adjusting their perceptions is one of the major
challenges. Besides their perceptions, Thai teachers find
integrating ICC knowledge in English classes problematic as they
do not know what activities can be used to promote students’
ICC in English classes (Cheewasukthawomn & Suwanarak, 2017).
Without their awareness-raising, teachers’ instructional practices
remain the same (Borg & Sanchez, 2020), and equipping them with
the knowledge of EIL and ICC is crucial.
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Even though adopting EIL in ELT is still problematic and
debatable (Jenkins, 2005, 2011), and there are no educational
policies regarding EIL announced by the Thai Ministry of Education
(Baker, 2012), this article supports the continuation of the introduction
of native English norm with the integration of EIL and ICC
concepts. The following describes how the concept of EIL and ICC
can be put into actual practice in English language teaching to

promote English in Thailand 4.0.

The first instance is related to the implementation of
authentic materials. To illustrate, a study by Hino and Oda (2015)
implemented authentic real-time materials to teach English to
Japanese university students and the study shows positive results
in English learning. Studies (such as Matsuda, 2002; Song, 2013;
Ugurlu & Songul, 2020) show that most commercial textbooks
reflected a mono-cultural approach or contained contents
relevant to native English-speaking countries which are only about
Anglo-European characters and texts. Implementing authentic
online updated materials relating to local and global contexts,
such as English in news, magazines, websites, and radio shows can
foster students’ understanding of how English speakers from
outside the inner circle (native English speakers) use the language
and familiarize them with real World Englishes, and it makes Thai

learners able to explain issues related to their nation. In the
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meantime, pointing out how cultures of particular contexts are
reflected or embedded in the situations could enable learners to
have a clear understanding of the interrelated connection
between the language and cultures. Cultural awareness and
language leaming can give greater proficiency to learners (Byram,
1997).

The second example is pertaining to choosing topics related
to real life. For example, Bowen et al. (2014) had students read
the authentic materials relating to advice columns from the
Internet and had them listen to the real radio show to raise
students’ awareness of how speakers of non-inner-circle countries
use English and familiarize themselves with real World Englishes.
Students can practice interacting in English using authentic contents
related to their life of cultures and cultures of the target language
such as greetings, forms of address, thanking, negotiating, etc.
Teachers may ask students to create role-play situations or
teachers may provide some debatable issues for them to analyze
and discuss to see their attitudes of EIL or how they deal with
communicative problems through conversations. This promotes
the awareness of EIL and allows teachers to examine linguistic
competence and ICC at the same time.

Apart from topics related to their life, topics of current issues
relating to information technology, innovation, and business

technology should be incorporated into EIL classes. As one of the
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purposes of Thailand 4.0 is to drive the economy of the country
through innovation, technology, and creativity, having students
read, listen, speak, and write about the aforementioned issues of
Thailand and other countries will prepare them to be able to
understand and use proper English vocabulary and terms in their
life and future careers in the period of Thailand 4.0 effectively. To
illustrate this point, teachers may have students read a passage
about the digital business of other countries and international
business etiquette that students should know to equip them to
work or deal with business people in other countries. Fostering
these contents can promote global English, ICC knowledge, and
preparation of Thai learners for Thailand 4.0 at the same time. ICC
knowledge helps enhance mutual understanding between
different cultures; consequently, it makes them aware of the
similarities or differences between their own culture and others’.
Then Thai learners will be more aware of potential mistakes or
inappropriateness of verbal or non-verbal languages when
communicating with people of different cultural backerounds in
the transforming era of Thailand 4.0.

The third implication engages accents, pronunciation, and
intonation. Introducing a variety of English accents, especially one
of the ASEAN countries is recommended. Instead of having
students practice listening to English by American, British,

Australian, and New Zealand only, teachers may have students
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listen to English spoken by Indians and Chinese whose population
is a majority of the world population. Besides, the English used
by people in ASEAN countries should be used as supplementary
audio materials that EIL teachers implement in classes as one of
the main aims of Thailand 4.0 is to promote the economy with
ASEAN countries, especially the project of Eastern Economic
Corridor (EEC) that connects the economy of mainland Southeast
Asia, and the Asia Pacific region, Indian Ocean Rim and beyond
(Department of International Economic Affairs, Ministry of Foreign
Affairs of Thailand, 2020). The implementation of authentic
listening and speaking materials created by non-native English
speakers (such as broadcasts, advertisements, and TV shows)
helps students to be familiar with a variation of English.

Besides the accent, what teachers always emphasize in class
is pronunciation. Teachers may introduce the sounds or core
features that can lead to miscommunication. For instance, many
Thai students have difficulties producing this sound / I/ in shop,
shopping, and shoes, and they tend to pronounce them with / tI
/ in chop and champ. However, it does not affect the intelligibility
between interlocutors in  communication. Apart from
pronunciation, intonation might be another aspect that teachers
may point out. For instance, Singaporean English has different
intonation from English intonation, but it is easy to understand

(Lim, 2000, as cited in Nordquist, 2020). As a result, teachers and
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students should be aware that some pronunciation issues (such
as stressed or unstressed syllables) or intonation can be
overlooked as long as they do not affect international
intelligibility or communication breakdown (Jenkins, 2005). Unlike
the aforementioned examples, some problematic sounds should
be focused on, such as juice /dZuis/ which many Thai students
pronounce as /d3ui/ and swap /swlp/ which is pronounced as
/swaep/. Without preparation, it will be difficult for students to
understand other World Englishes which eventually cause a lack
of confidence in communication.

The fourth implication involves teaching grammar. Studies
by Kirkpatrick (2008, 2010) observed English grammatical features
used by non-native English speakers in the Association of
Southeast Asian Nations (ASEAN). These features include the
omission of articles, of -s or —es in plural forms, of -s in verbs of
the third singular subjects (he, she, it), of modal verbs, and time
expression, and the incorrect use of prepositions, of question tags
and of subject-verb agreement. His studies show that interlocutors
of non-native English speakers avoid complicated grammatical
structures which mean their goal is to achieve mutual understandings
even though their English does not meet the standard of the
English native speaker norm. In a classroom, teachers may
introduce the grammar following the norm English as it is

necessary for students to know it for international standardized
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proficiency tests, such as TOEFL, IELTS, and TOEIC; however, both
teachers and students should be aware that minor grammatical
errors can be ignored as long as they do not affect international

intelligibility of communication breakdown (Jenkins, 2005).

The fifth implication involves the assessment. Byram (2000)
recommends ways of assessment such as using online portfolios
and self-assessment. What teachers can do is to ask students to
reflect their opinions on diaries, portfolios, or essays. Assessment
of teachers” awareness of EIL and ICC may be carried out in the
same way. Self-reflection can show how people think or evaluate
themselves and indirectly make them aware of how they perceive
things. With this assessment, teachers can examine if students can
use English to express their opinions or attitudes towards ICC
based on EIL concepts. Apart from the assessment methods,
assessment rubrics need to be discussed. It seems impractical not
to take English native norm at all as grammar knowledge tested
following ENL (Jenkins, 2011). Teachers, therefore, may consider
lowering some scores for the mistakes that cause intelligibility and
ignore minor mistakes if they do not cause miscommunication.

The final implication concerns a provision of a variety of
language tasks. In order to promote internationalization for
Thailand 4.0 and foster intercultural communicative competence in

EIL classes, teachers may employ different speaking activities such
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as comparison method, cultural capsule, and role play (Reid,
2015) which could promote awareness of their local cultures and
global cultures and promote their confidence of the target
language used in communication. The comparison method is
used to develop socio-cultural knowledsge, sociolinguistic,
pragmatic and non-verbal competencies for learners (Reid, 2015).
An instance of this method is that teachers may choose topics
that are related to students’ life including school routine, courses,
length of classes, school uniform, assienments, and behaviors in
the classroom. Then the teachers may have students work in
groups to discuss by comparing practices in their country and
other countries. Similar to the previous method, the cultural
capsule technique is implemented to encourage students to be
aware of cultural differences between two cultures. For instance,
teachers may have students work in teams and then compare the
main meal of their country with other countries’.

Another method is role-playing. It is considered a very
effective approach for learning English or foreign languages as it
allows learners to practice real-life situations. Teachers may have
students acts in different roles, such as businessman and clients
who are negotiating for their e-commerce. After students have
done the role-play, teachers may extend the activities by having

them discuss or share their opinions focusing on cultures of their
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local country and other countries or digital business and normal
business.

Nevertheless, there are many other approaches that have
been implemented in teaching culture in English classes apart
from the techniques mentioned above. These can be a great
means to help learners to know themselves and their own culture
well; meanwhile, the techniques also equip learners to
understand and be aware of cultural differences and promote
themselves to be more effective intercultural communicators.
Furthermore, developing the competence of intercultural
communication for learners is considered a life-long learning
process, which is related to the process of gaining knowledge and
learning new skills throughout learmers’ lives which is also one of
the skills that are required of Thai graduates in Thailand 4.0. The
implementation in learning and teaching should be designed and
focused on lifelong learning activities. This can definitely help
students become successful intercultural communicators and
life-long learners, which are suitable for global candidates for

Thailand 4.0 era.

5. Conclusion
EIL and ICC are key elements promoting Thai learners to

become competent as required in Thailand 4.0. To encourage
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Thai learners to become internationalized and competent in the
global competitiveness and Thailand 4.0, it is essential to teach
them EIL and ICC. In international communication, it is common
for English users to express themselves differently, and to have
some language/communication features that most people would
consider normal could be offensive and disrespectful for others.
Thus, being aware of different cultural features is pivotal because
the knowledge of ICC can help prevent miscommunication and
problems that might occur. Apart from the knowledge of ICC, the
awareness of EIL in the present world will help prepare students
to be able to communicate effectively and cope well with people
from other parts of the world, especially in the transformation of
Thailand 4.0. For all these reasons, it is obvious that the
integration of EIL and the knowledge of ICC are essential for Thai

graduates to deal with global competitiveness in Thailand 4.0 era.
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Abstract
The objectives of this research are 1) to study tourist
behavior in new normal travel 2) to evaluate the potential of new

normal tourism management 3) to evaluate the level of tourists’
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happiness travelling in new normal travel 4) to analyze the
relationship between the potential of tourism management and
the happiness level of tourists travelling in new normal travel and
5) to propose the guidelines for enhancing level of tourists’
happiness in new normal travel. This research is conducted with
400 Thai tourists as a sample group by using multi-stage sampling
method. The quota random sampling method was used by
selecting 4 regions including 4 provinces and 100 samples
representing each province. Then convenient sampling was used.
A questionnaire is used as the data collection tool while the
statistics used for the data analysis are descriptive statistics and
stepwise multiple regression analysis. Also, purposive sampling
method is used for 12 stakeholders related to tourism
management. A small group discussion is used for data collection
while the data analysis is done by using content analysis. The results
of study show that a potential of the new normal tourism
management appears to be in the highest level. The level of
tourists’ happiness in the new normal travel is at high level. The
potential of tourism management, accessibility, attractions, and
ancillary services influenced on their overall happiness. The
guidelines for enhancing the tourists’ happiness include 1)
upgrading safety standards in terms of hysgiene in tourist destinations,

2) promoting image of tourist destinations, 3) transportation
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management in tourist destinations, and 4) improving service
quality among the hospitality personnel.

Keyword: Happiness, Thai tourists, New normal
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TiaudAyfumaladuaiunnuguannsvieailen wadwanens
Wawgnseansvd ladaasuliussyivueyd Aud wazliniiuay
denndostuasinIsuImsmsaniuiifirwienisvieaileredis
98U (psAnsumvL) Aimuausugvsmaninisviouioalasyuu
oeadaTu A, 2559-2563 ediuszdiugnsmanslunisiuiadeunis
Wanrgvanmeadisdlugnsmansi 3 fo mswamnmsuIms
Fansmsnaamsvieaienlneyuuiigatiunsainsaugavesnnuay
pgauisuseniusulazinveiien waggnsaanid 5 Ao n1s
ﬁ@umé’%ﬁ%ﬁmmmqmiwdﬂmmuuazﬂﬂﬂmLﬁaa AADATUATHAUY
ugnafuumdaSouslugiinnendou (esdnisuimsnisimuniig
fawitenisvieadieretedaiu (eadnsumn, 2559) dafuens
naaldinnisiatuaiieeiuavliundnioniion azneliAanis
Wannmsvieafirliifvlnessodouazdiu
nNsunsszueedlsalain-19 SuAntudwusdud w.e. 2563
naeiduaniumsniieuseiigaluseunaenmsswedlan wazdawa
NIEMUDENLMIANaRBIATENY HIAN LAYgRAMNTINNTVBTEvRY
Usenerng 9 ilsguavaneUssmaieenseauiinsnslunisaiuay
wardesiunisunsszuinveslsn ag1alsnniu waannslanInsng
A9 9 Usznouiuainusinileveniasy tenvu wasdssyvu vl

Usewdlnganunsaduiionazaivaunisunsseuinveslsalaogiall
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Uszdngnm aussunalvelduszmeunsnisieulsunuinazianssy
A9 9 SINIMAUALIATNITNTEAUNTAUN DALY tenaliiAn
nMsnyulsuveATYgNInglulssna dawaliuseyvusaniauni

ca

719U NYWNULINTY (AUGITIAIUNAIANITNDNTYI N1TNBILNYIAY

U

Uszndlne, 2563) uenanil Uszndlnelasisudnuszme Lﬁaﬂszﬁu
\AsugAanisvieaiien uilusseziuduidedifalmdunnfums
dmiuinveadisnamenguwinty dmalinsfumaioniisasswing
Ussnedaeddszesnailumsiiui dafuswiuesbeitgnamnssa
nmsvieufirvedlneazdesianinvieaiisrrnlnedundn Tasnns

a '

ﬂﬁzéjumsmumwaqLﬁaqmasluﬂizmﬂiugﬂqusuaqmiviauﬁm
nel#IaTnlmi (New Normal) fisjsitiuninugy aauaynauiy
Aulsyiiula wazeuvasndadundn (Inesgeeulatl, 2563) il
Syualdduiulasinsing o Weuaisenugilunmafunsieadion
TruAthvieadisrsalng wu Tassnsisudisasetu Tasinisidsle
wazlasenisindidlenlne Wudu uenaind nsvieadisauiassina
Ine Fasquilenunenisatlue wazanirenisAwvisusendlneg Tu
nsduasuliiAnnsiiumendisnnislulssmeunniy Taonis
fuuaulovreduindeunisvendiervesineniuluinassueld
fiA1g% (Happy Model) Usznausny mnuguainmsvieailen 4 fu
laun Aud (Eat Well) a¢f (Live Well) aanfindanied (Fit Well) wae
wUsthiAsd 9 (Give Well) (FiBudu seulatl, 2563)
mMadumsvisaiternegldiaTinluiilunsenseduins g
frun1svieaiisanazaiuaisisuay Insidunisieudienfidedld

q

Taauavernuazaulaendeiuaveude Ingtdnviesiieddes
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U dRnuunsnslunisaiuaunNIsunsseu1nveslsalain-19 ag19
\gensn TiuA mansatagungiistsnedeudilugaiuiivieunas
viedflsanazaniulsznounisdunisvieaiien nisauldutiinan
UdENABALIAT N3 IUTEEENITENINYAAR N1TANIRAIAYNSD
akoanesadUasats Mtisedudeszuuleutufioannisdura
wonand luunsiuiidnvieiisadesnaninanisdntadu viona
M3AT9N5AALTEIAIA-19 (Antigen Test) Aewdumadiitui wiin
n1sUfTRMuLInTnsdananzaiendetulunisifunig
voudlen uazdrvannisinidelada-19 ¢ wdvilfifatesialy
MaAYienfismaneUszns wu Sumeunsamafansesdiiud
dedldinaiuiu liinveadisafinarlunsifanssunisveaiien
ffowas mafuszerviszwinaanaliiidosofunssunisviondieauis
Uszian dnvieadiendosseiase Slunsifumeeniionnni wae
ordnanuinalalurnsiiunsieniion Ssussifumarionadma
nsgnusemugvvesinviondien luvasenduandeyaves World
Happiness Report (WHR) ﬁﬁ’]ﬂ”liﬂi&ﬁﬂﬂ’ﬂmj% (Happiness Score)
wazdnduduanuguUszimading 4 salan wui lusseginan 10 U4
H1uan awIn1smeaugevesaulveanasreud1an lnvansyeu
nduduil 36 veslan Tul w.a. 2557 gdudud 61 ludlagiy
(Helliwell et al,, 2022) FetuFafianusdusgred sludnuiuun
mensiasuainNauvesinviouiisvlng Tnsamgludisna
YA fienneldiatislal
MNMIMUMLITIANTTNTABITesUNSANYIAINGUIIN

nsviefied wudt lusgegiiafiiuuinisfinyiaaiuguann
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mMsvieudien uvseenidu 4 Ussiiu 1iun 1) msasrsdivilineuauan
msveadien 2) miﬂisLﬁummqmmﬂmsviaal,ﬁmiﬂasqmjmaqsqmu
wnasvieuiien 3) msﬂixLﬁumwzjsumﬂﬂﬂﬁviaaLﬁﬂaImstqumuﬁzJaa
Unvieafie uay 4) 'ﬂﬁ)f{Tﬂﬁz«imaﬁiaﬂ’;’mquﬂﬁﬁmLﬁﬂa (GFRl b
58INg1U wazAuE, 2561; NuSnu T80 uazAme, 2561; UsyAaas
Favan uazAne, 2561; 39301 inanssu uazAne, 2560; McCabe &

Johnson, 2013; Filep & Deery, 2010; Liu, 2013; Musikanski et al.,

av a a

2019) widsliusngnisfneidenifertesiunisussidiuniuguues

Invienfedlun1sAunI e ne1n18lA30339 e WULALNES

'
o =

nsfnwivesuseAaas dratan wazaniz (2562) fin1sAnyn
AsHAUIAILAYYeITNYioafied91nn15UTELIUAIINADINN
nsvieuiiglasyuey uidunsuszifiuauguuestnvediisnnin
naviendisrlnegusunieliniizdnfuibu fufunisinuidedos
“Uumsmiaiuaiiennuguesinvesiivdlunsifuneieaien

Voo A [ I ¢ 1 ' a
Aelaindinlnd” aziluesdainuiindlugeavnssunisvisaiien

]
N a

waziduusgloriuidineadeslunisiiluiduwuimalunisuims
FansesAUsEnaunIsNIviouien LﬁaLﬂ%ua%fwmmqﬂﬁl,ﬁwﬁut,l,ﬁ
dnvioafierlunisifiunisvieaiiednieldiadialn suaziillg
nsfmuInsieisafiaunsnnsefuanuguuesinviesfisanas

ANafEANUSIBUNIAWATEENY dIAY wasFundaNYaIUTEImNA

WUILEA
1. 1iefnwmgRnssumsviesiienvestinvieaiiennglaindisnlng

2. WiaUseiufngnImnIsInNIsNISvieaneIn1ela g n vl
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3. ileUsziliuauguvesinvisniisalunisifiumaiosiien
eleiTinlug

4. 1fledLAsvinuduiussEninsdneninnisdanis
nsvieaiinrfuanuguesinvieandisrlunsifiumsieaisnnelaia
il

5. LilelausuuInnsiaiuasnuguuesinvieaiionly

MstAuNIviangInglaInTIn by

u,mﬁml,azwqwﬁﬁﬁm%'m

1. wuaRREafUBIiUsznaUMeInIsTiBaien

n1sRauInIsisnfieasududesdosdusznausig 4 1w
Aetas Taw Gee et al. (2007) nan1n unaseadisadesdsznausie
aafUsznaundn 3 Usznis loun msdndaunaaioadieon éaﬁafﬂfﬂia
wazds81uleAuaaIn @1u Dickman (1996) na1nds esAUsynau
¥999AnU1BUA1BNN IS B TIBIuALHAN Fuein1an1svie i
(Tourist Destination and Tourism Product) Usgnausie 5 asruseneu
3o 5A’s lfun Asdagala nisiifsunadwioniion dsdrunean
dzaan INNLsL wazfanssunsveuiien denndesiunge 5ITUUNT
(2549) Fautsesdusznounansvieadisasanidu 5 ngu (5A°s) Téun
N5 dsunawiendien nisfifiwnusuiiosesfuinvondior unas
vieudien Ranssumsviendien wazuimsdawandidliuddnriondien
Turauedl Buhalis (2000) a3ungesdusznaufidrdynianisvieadien 6
Us¥NI5U30 6A’s LA éﬂﬁﬂ@ﬂh Asddeunasiondien dssuae

ANALAIN NANTTUNTTNBUNLT NTIAUSNITVBIUNAMBUNET LAy
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n1sdnguuuunsliuinisilugn aenndesiu Pelasol et al. (2012)
F9na1991 n1smuInIsefisanisAideicesdusznounienis
vieufien 6 Usznns Mun anuanunselunisidideunasmendien A
Aanla Fesursauazain nmslrusnisluuvawieauiien Aivnusy
wazAanssunseadion wenand nmsAnwwisefiAgitestu
serUsznaunIensendisn nui1 dndsniswanevinuldinunsa
wUsesdUseneunansvieafionlSognmainwany fatunsenwuwn
nensiaduaisanuguvesinvieaiiodlumsiiumaevieadivaneld
F8TI0ld aunsasuunsuUsesAUssnaunmsvieaiienanuuain
Y091nIvINs warmsAnwIudTefiieates deldlunisuszifiu
Fnanmnisdanismsvieaiisaneldadinludesndy 6 dau laud
defsgala (Attractions) fiwALsa (Accommodation) A9ns33n13
Vieaudien (Activities) Aesuneauazain (Amenities) n1sidndeunaa
vieadien (Accessibility) waznisliuinisluunasisndies (Ancillary
Services) (wgy1ns ASUQSO Lazaners Auaaunad, 2564; iy
n30l FYavIyuna uavaMe, 2564; BITANT ANAIING, 2559; 0iF
NIUA 599989 KALIIAINT 10gI5TuIUAN, 2563; Ramesh &
Muralidhar, 2019; Tukamushaba et al., 2016)

2. wurRaReIRUNMsUsRIuATNEYINNNSTiaaLTiE "

93ANSUSIISM SR UL AW Lo svioafisastadaiy
(23ANT5UNITU) (2561) iﬁmmwmaﬁuaam’mqmmﬁﬂﬁaaLﬁm
wu1eds Auwdnndy aaudssiivla wazaruduienlaves
Tnveudieniidnuviendisaniuundsiondienieg Tneauisain

AuguesinvieufieIanesAsEnoude q laud nsiduniuag
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dedrmanAnuazaIn MsiauLATYgRAYLYY dennazTamsTey
ninensuazdnden uarmsuanidsulsraunisaluaznisifous
TuduveamsvioadisawisUszmelng vensdlne wazanmenise
wisUszinelne Iimfutundounasduaiumvioniisvesussimne
Tngmsduiumadesniionseduassgianisvieniisanislulssine
ndEnUMIaiNITUNTsEUIAvedlsalaln-19 aeldluea “onsuald 3
AaY (Happy Model)” @sUsgnaudie 4 asdusznaundn loun
udl (Eat Well) o (Live Well) aniiasnied (Fit Well) uazuusly
Aafiq (Give Well) Tnsn1swimunasdusznausis 4 aziseguuiiugu
yosnsiiizeesnfifuendnual (Storytelling) AaAM wazn153nwN
UATFIUVRIAUAUAZUTAN TN TN (TBudu oaulat,
2563) wieii s st Tieanaman Happy Model a@ansaidu
P nauavrestnrieaiieald luus McCabe and Johnson
(2013) liamnedosiie Innwegisiqusuidesnnainnisvioadien
Tnefidtinmnuguvasinrionilen Usznaude 1) nduaainndin
Teun guamm 516lé i Aseun aonuzveansinsny Fiamsdeny
Uinaesnanindeu wagnsldnaniionisinrou 2) ngunisiamn
v9esual (@euan) laua anuge atlunislasuanuaynludia
3) ngunsmuImIensual (Bsav) Toud anuidnans aaed
dela 4) nguanufianelalu®in liua msléinartuanudn Geulaly
Fadmden arudfimelaludin msldsuasiddnluiin uay s
Waguwlas 5) nguanugvlunseunss deu loun nanlu 13
Jusudiunseunss nameldanuiaienluaseuns nswulygeu

wardanu gaunviadle n1suinwmiaiieniuiedndda anulan
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1P 6) naudemeguuazarmniagiilelunues liun amnuidndeun
Audmad nsuedlanlunid wazdefiialuudiuaznisududa
uonaini WUIAAAIINFVUIASINUTEY1UR (Gross National
Happiness : GNH) ¥8435198218419n59474 (GNH Centre Bhutan,
2021) lanmuadvilinanuguvesssaivu loun 1) qguaimnie 2)
guanla 3) anaunalunisldingn 4) anuduudauazaiiy
warnnatenIedInuLaz TRusIsy 5) Anuduudsvosyuruy 6)
nsAne 7) A ndiie 8) 535u1Aiua waz 9) Anuduuduazainy
MaNMANEYeIsEUUINA el 1nmsAnweiseiiietes wuin &
N15ANYINITIAAIINAYVDIUTEYITY Larn15TAAIINAVIN
msvieadieluuszdiuiivainans dmsumsanwadedl HIduMvun
fuusfsafunsussfiuanuguvesinvefiel idenadesiunis
Wunisreniierneldiddialusieoonifu 9 fuus ldud 1)
49017 (@vn1mng wazguanla) 2) auaugatunislding 3)
deuandouniesssuvifnazsruuiing 4) danuazTausssy 5)
\wisugia 6) MsAnwikaznislasuaug 7) n15UsnIsIANIsves
MNLUNIATT 8) NMTLAUNIWALNTENUILANUATAIN WA 9) N3
wandsuuszaunisel wavnisuuatuded q (Useiaas fatan was
AMg, 2562; Zhang, 2013; Michalos et al., 2011; nguwu INUAST LAY
ARy, 2563; 188 NYIUFITIU UazNAuSAn e, 2554)

3. wwrRMREIRUNgAnssunviaaien

Moutinho (1987) a1 woAnssudnvieaisadunisnseii
wienmsuanseenvesinvefisiiderleaienfumsiaduladodudn

wazUINITNIINITYIRUNYT Lagl3uduaINNISAUAUTDYA NP0
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nsuslaa waznisuszdiuna Wululudnvazideaiuiustssu Wse
$al5a1l (2558) fina1ad1 ngAnssuinvieaiiendudnuasnginssuly
nsandulanazidensuuuuluidumsioniion Jsfleguarsdnvas
usnAsiusenly ﬂfﬂviml,ﬁm%ﬂmimwLﬁaﬂgﬂl,wumuaumn
viewflenfiaonndesfuanudesnisvesnues WeliAnrufewela
Tunsvieaiien uazéliaonadasiuidans anszana (2559) find1791
woAnssuinvieadien fie nansvhtentsuanteanvestinviediend
Aendestunszuiunisiadulafedufuazusnisnemsveaiien Tng
Busunnmsiududeya mste msliviensuiinn uasmsuUssidiuna
MnanumanithuamneUasynaiithyiendenfumaluvieuiieniy

1o o =

ANU1TONBUAUBINIUAIUHBINTVRINULAMS Bl dmSunIsAnwIAS

va o = ' ' =

1 JAdelduwiAnvendans avsvana (2559) Ana113nsine

U
¥

woAnssudnveaiisnfunsfnuinszuiunsdnduladeduduay
A15U3AIINNIsHefirvesinvie o saudenisdnuisauds
woAnssuinvieadenluamAfeiinedes Sannsadwunduusim
woAnssutinvieaiien 1éun anudluninifumaieaiie drananlu
Asiumaieaiion szezalunisiiumaiondiion Toguszasalu
n1sLiunIiodien mﬁuif%’a;&aLﬁmﬁ’m’mﬁumwiauﬁm o
dndulandnlunisifiunsieaiion fiuiumaviondien dnvauzns
Famsiiumevieadien srumvuzndnlunsiiunivieniion fuin
feupumasluriondien unawendioafildauaula aauiiwnusuly
sEamsiiumaieaiion aldsefildlunisiiunisviendien was

Aldeildunngalunsiiunisieaiisy (Funsing 15854835 uay

ARy, 2555; WYeY1 A9y, 2558; A Wnuside, 2560; ANSING dnd
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2nINeY, 2562; vindle1 ARANIAGNNS wazAMy, 2563; 85VY Yam
LazyIde  nale, 2563; Majeed, Maile, & Bindman, 2020; Chen,
Huang, & Cheng, 2009)

4. wurRangIRUN ViR uleanelEIATIAlval

s1ddingant (2563) ianumingvesdin Iaundlug w3eTd
Tval (New Normal) ianefis auun@lyd swidddislyel Sadusuuuy
nsdiudinlmiiuandrsinedn suidesnniivisdannsgnuay
LuUURULazLMsUfTATauludsnudunegrafulnd waziae
mavsngamihlddeaudsuuiadlugitlminiglivannnsgulmi
Laiduine

luvsunvesaniun1salnIsunsseulnveslsalain-19 nuied
nsl3AnUszdrfuiidndudestioatunuies iieliidinsendae
nsUFumIamsssdinuuulndifivasnsennisindelse mugll
f"ﬁJmmwmmﬂumﬁﬂmLLaxﬁuvjﬁﬂaﬂwwmwﬂLﬂiwgﬁa 1lugnis
afsassdasszviuazinaluladlnl q fn1sufuuuada el
ABN1IVTMTINNIG MADAUNGANTINEAN 9 LTU N1T5VUTENIUINIS
MsussNe Madnugueunsiy nsnwiaFou msdeas uagnisvh
g3R0 1wy Feddlmal q wanidnaneBuanuundll aulufiaade
nawWlufagiliAneuduiusunaefudunie 3iTinuna
voafauludenn drunisvieaiiodnielédadialmi (New Normal
Tourism) g3AasuMsYiBaieIazNNTUINT TIFsundaieiiotas

YSumiialiaansuiuaniunisalnIsunsseunnvedlsatadn-19 u1n

'
]

YU LU MFINNAUIULNYIBRAYI NTIBIFUAALUINISATVIBNAL

o

gt MsUfURnumnsnslesiulsneginnsansn uenaind gail
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nsvieaitedln q lugUuuuesulay wie msviesflsailousdeiy
wialulagadelnl wu nMsvuiifisdusiiaionass (Virtual Museum)
nMsidesiiinssaniseatlay (Virtual Exhibitor) uaznsiinvunass
Fodssina 9 Wruszuuseulay (Virtual Gallery) 1udu (gansal

WIVUYAT, 2563; NTUNNGINT, 25630)

BTV

n1939il 1938193 Feuuunauds (Mixed Methods Research)
FeINNFIVTUT (Quantitative Research) Lagn15338BIRMUNMN
(Qualitative Research) TnsfiseaziBen fail

1. MITeBeUnm (TnqUszasdd 1, 2, 3 uaz 4)

1.1 Usgmnsuazngusiaosng 1iun dhvieadlenemilneiiiumg
vioafleIneldiatinlml anmsiiunusndeyaveansznsaenis
vieaiauagivn wuin tvisaivrmmilnefiiunaisaiisanelulsume
AN TIPSR 2564 TeMIaAY 7 1,882,281 AU (NSN3
nsvieadisauasiii, 2564) il §iTerimunawIanguiiedie Tae
AUIAINGRINITTUES Yamane (1973) Aiszfuannandosiu 95%
anuaaaaaeuliiAy 0.05 Tdvuianguiegna $1uau 400 Au it}
iieln1s@nunluninsamiinnisnszanedvesngudiegie §3de
irunvuAveINauiegtInyngiiaavessendlng uazdaiden
nndmilunsazgiineifdnvieadionfumaluvieafieanniigadu
SuFULTN (nSENTMTvoafisaLarin, 2564) Tngnisivunsiuiu
nauiegnnlugininay 100 au aamile laun fariaidedlvl ne

s Tusendeamile laun Jwinuassvdin menane lun nammavnuns
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waznald laud Ymdaguie lagldSnisduitegnsuuunanetuneu
(Multi-Sampling) ludumaui 1 {un1sdudiegisuuulain (Quota

v A

Sampling) FaAnLiaNNENMBL19 N 4 NilnA 594 4 Jmdn Jwminag

v '
o a

100 AU waztumaud 2 1Wun1sdudiegiawuuazain (Convenience

Sampling)

N

1.2 1a5383ilen1539y Ao wuvasuaw wiseenilu 5 diu
16un 1) deyamluvesinrieaiion 2) ngAnssunisvieaiiedves
tnvieuleanel@intinlva 3) msvssdudnenmnisdanisnig
viouflerneliifiTinlnd 4) msvszifiuauguuesinvieafieain
nsvioufienneléiatidlm way 5) Telausuuziianiu

msvedeUAITiBms el aiiom (Validity) f3detmuuaeunyl
fasrstuligidon S 3 eu vhnsesadeusagiumadvl
ANEDAAGBY (I0C: Item-Objective Congruence Index) Han1sVndaUy
manuissmsadademveauuasuniunndediannnit 0.50 way
featiufianiiiu 0.97 dun1smnasunaderiu (Reliability) ekl
thuvuasuamiiuuussudalunaass (Try-Out) Audszwinsiilaily
ngufieg uAiidnwuuAedunduiogisiivihinsfing Sruau
30 AU AN FRTEIMAILTesuMETEN T Iamuaenadesnely
(Measure of Intemnal Consistency) Wu31 Aaridesiuresuuuaeunyl
faty Wiy 0.97

1.3 N5Aszideya

1.3.1 foyailuvestdnviesiien T¥n1suanuasadnud

(Frequency Distribution) wagAieuay (Percentage)
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1.3.2 wgAnssunisvieilrvesinvieaiieanieliin
FAalmd Tn15uanuasninud (Frequency Distribution) wazAndewas
(Percentage)

1.3.3 msUszifiudneaimnisdanismsviesiivanield
3830l 1A1ads (Mean) wardruifsuuuinigiu (Standard
Deviation)

1.3.4 madszidiuruguanmavieadisvestinvioniien
melFiaTasli lieade (Mean) uazdrudoauuinmsgi (Standard
Deviation)

1.3.511534A3189AUFUNUSTENIIA N8 A IN
nsdanisnisvieaiivafuaiuavuestnvisafisalunisiiumig
vieuteaneld@iatinlv T¥nsiesssiaunsonnesnmgauuuidy
Funou (Stepwise Multiple Regression Analysis)

2. MATeBegaam (qUszasdil 5)

2.1 Uszwnsuasngudledis e gildiuladiwdslunis
Fan1snsvieaiilen 1wy 12 au Yszneuse 1mtiiviisay
masgiiieadetunsduaiunisviondien uasfusznounsgsians
vieudle 1938msduinegsuuuianzas Tnsdnidenainidmihily
mhonunaigiistesiunmsduaiunsviouiien uazfsznouns

a |

gsfansvieuiiedNegludwmianiidnieunienaunisluvisaiisuin

2

=

Randususuwsnuadwsazniinia Amawmie lown Jarinledud Ae

q U

s Jusanieanile laun dminuasmedin manans laun njavmavuns
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Abstract

The topic of gastronomy was chosen because this
phenomenon has become part of tourism. It is related to the
culinary arts — food; presenting to locality, identity, and culture.

The purpose of this study is to examine the philosophy of various
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halal culinary delights in Glodok which is West Jakarta is
Chinatown, Jakarta. This study used descriptive method with
qualitative description of fieldwork data such as, the types of
halal food, and showed certain restaurants which sell halal food
in Glodok at Jakarta Chinatown. The results show that the
philosophy, seasoning, taste, and appearance for foods such as
Kuotie, noodles (Bakmie) Mie Kangkung Si Jangkung, and Lim
Curry, and Bakpia are still the same as those from China. The shift
occurred in those foods or culinary without pork are sold, which
are appropriate for consumption by the Indonesian people. This
philosophy and acculturation of Chinese-Indonesian culture must
be maintained. So, it is advisable for food vendors to maintain
and study gastronomy so that the information provided will be
more complete and more accurate. Further research carried out
for other disciplines such as economics and gastronomic tourism

that are more in-depth.

Keyword: Chinatown, Halal Food, Gastronomy, Glodok, Peranakan

Chinese Culinary
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1. Introduction

Indonesia is a country that is very famous for its diverse
cultural heritage and is also rich in flavor images in Indonesian
cuisine or food. Therefore, plenty of foreign tourists and even
local people who do travel activities in Indonesia and are
interested in exploring places and foods (Riadil, 2020). However,
travel for the Indonesian people is about more than just visiting a
new and Instagram-able destination. Based on survey data
conducted by Booking.com in 2018, almost 73% of Indonesians
set their travel agenda to explore culinary arts. Traditional
Indonesian food has its tastes, including salty, sweet, and spicy.
The culture strongly influences the area's taste, presentation, and
processing (Pujilestari et al., 2018). With so many diverse cultures
in Indonesia, not only the culinary from local Indonesian culture
but also several other cultural acculturations in Indonesia. One of
these cultural acculturations is Chinese ethnic culture. Cultural
acculturation impacts food products so that they unwittingly
become a region's culinary specialty, indirectly enriching the
recipes, tastes, and types of Indonesian cuisine. Peranakan
Chinese cuisine has characteristic flavors such as; sweet, sour,
bitter, hot, and salty, which, when combined, will create a sweet-
salty, hot-sour, hot and fragrant taste.

Other characteristics of the scent include fennel, chili, and

cinnamon. In addition, the elements of cutting ingredients and
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cooking techniques were also very concerning. Related to culinary
tourism, one of the themes that can be raised is gastronomy.
Gastronomy is all the sciences related to the culinary arts - food;
closely related to the area, place, identity, and culture. Now we
can see gastronomy from a foodscape point of view (food and
landscape). This point of view provides a social, cultural, political,
economic, and historical picture seen through food.

Research conducted by Boyne et al. (2003) confirmed a
symbiotic relationship of mutualism between tourism and
culinary arts. A study found that tourists spend almost 30% of
their budget on food (culinary) needs while traveling. Daerah
Khusus Ibukota Jakarta (DKI Jakarta), the capital city of Indonesia
itself, has a variety of tourist attractions ranging from natural
attractions such as Ancol to socio-cultural tourist attractions such
as Taman Mini Indonesia Indah, Ragunan Zoo tourist attractions,
and unique interest tourist attractions included in it. The shopping
tours, such as Tanah Abang, to culinary tours. DKI Jakarta deserves
to be a gastronomic tour because the culinary arts in DKI Jakarta
are very diverse.

Historically, Jakarta was the entrance to the trade. All the
traders from Europe, India, Arabia, and China brought their
merchandise and spread their culture, including food. Traces of
the acculturation of Peranakan Chinese culinary culture can be

found in areas such as Glodok or Chinatown. Areas such as "Petak
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Sembilan" and "Gang Gloria" are the leading destinations for halal
and non-halal culinary hunters. Halal culinary types in Glodok
include original or authentic types of food. Halal Chinese food
types are Kuotie Shantung Ling, Bakmie Kangkung Si Jangkung, Kari
Lim, and Bakpia.

Gumulya's (2017) research states a unique acculturation of
Javanese, Dutch, and Chinese cultures. The history and
uniqueness of this Chinese Peranakan culture can be seen in the
eating culture. Gastronomy does not stand alone but is
multidisciplinary, as found by Zahari et al. (2009) in Sormaz et al.
(2015), where things about gastronomy (what, where, how, when,
why, with whom, and who does it) can be associated with science;
communication, agriculture, geography, economics, commerce,
technology, philosophy, religion, morals, law, and medicine.
Based on the description of the culinary variety and previous
research, this research will focus on the gastronomic philosophy
of halal Peranakan cuisine in Glodok, West Jakarta.

The research aims to explain gastronomically halal cuisine
in Glodok Chinatown, Jakarta, in terms of tradition, culture, and
authenticity. It also aims to promote to the readers that halal
food is available in the Glodok Chinatown area of Jakarta, among
many others that sell non-halal food. Last, this study is to
preserve the dual culture between Chinese and Indonesians as

ethnic Chinese Peranakans so that bilateral relations between the
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Chinese and Indonesians will always be close and good. The
researchers also want to promote more halal food in the Glodok
Chinatown area, as we know that the majority of people in
Indonesia are Muslims. However, Muslims are also interested in
exploring or eating traditional Chinese food. This study enhanced
individuals' choices in eating halal Chinese cuisine and
encouraged tourist attractions for Muslim or non-Muslim people

to try Chinese food.

2. Literature Review
2.1 Gastronomic Philosophy

Understanding Gastronomy According to Rao et al. (2003),
gastronomy is the study of the effects of the environment
(geography and climate) and culture (history and ethnicity) on the
scent, texture, and taste components of food and drink.
Gastronomic identity is a region's (country's) interest in identifying
cultural variety and culinary discourse. According to Gilleisole
(2001), gastronomy or culinary management is the art or science
of good eating.

Based on Gilleisole (2001), it is possible to gather that the
study (science) of gastronomy is included in the culture and
history that comprises a region's cultural identity. Based on
Ketaren (2017), gastronomic study corridors generally emphasize

four elements, namely:
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1. History: the origin of raw materials, how and where
they were cultivated.

2. Culture: the factors influencing the local community
to consume these foods.

3. Geographical Landscape: the environmental factors
(nature & ethnicity) influencing the community to cook the food.

4. Cooking method: the cooking process in general. It is
not about technical cooking because a gastronome does not have
to be able to cook.

When discussing cuisine, the four qualities are referred to
as tangible (accurate, clear, and realized) and are always utilized
as a standard for Western civilization. National identity is
synonymous with national identity. Identification is derived from
the English language, specifically "identities," which refers to
qualities, signs, and identities associated with a person or social
group. Furthermore, national identity is a distinguishing feature,
symbol, or identity that distinguishes one nation from another.
The ideology of Pancasila as the basis of philosophy, view on life,
and the basis of the state is part of the Indonesian nation's identity
that separates it from other nations. The definition of national
identity put forward by Wibisono (2005) is a manifestation of
cultural values that grow and develop in aspects of the life of a

nation or country with the characteristics of a nation.
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The potential for elevating Gastronomic Culinary as an
identity in each region of Indonesia is vast by applying local
knowledge because local gastronomic wisdom can be used as a
local indication based on culture and traditions in distinct places.
Local knowledge of gourmet cuisine includes belief systems,
customs, and culture manifested in traditions passed down from
generation to generation. Policies in Indonesian cuisine emphasize
local gastronomy to preserve the traditional legacy of meals from
ancestors whose traditions, religious values, philosophy, identity,
and foundations of national identity are all preserved.

2.2 Gastronomic Tourism

Gastronomic tourism is an emerging tourist product
because one-third of the trip money is spent on food
consumption. As a result, local food is a significant aspect of
vacation quality. One of the most used definitions of gastronomic
tourism is proposed by Lee et al. (2015), who stated
that gastronomic tourism is defined as "a voyage to territories rich
in gastronomic resources in order to generate recreational
experiences or for entertainment purposes, which include: visits
to primary or secondary producers of gastronomic products,
gastronomical festivals, fairs, events, cooking demonstrations,
food tastings, or any food-related activity." This journey of
experiences is closely related to a way of life that includes

experimenting, learning from different cultures, accumulating
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knowledge and lessons learned through eating, the qualities or
attributes related to culinary tourism, and culinary specialties
produced in the regions visited. Gourmet tourism is defined as
such if everything described above is the primary reason or
incentive for travelers to go to a given place.
2.3 The Relationship between Food and Gastronomy

Lilholt (2015) mentions, "Gastronomy is the study of food
preparation and the sensory properties of human nutrition as a
whole." Nowadays, street food has become a new trend and a
requirement for the new generation of visitors or residents to seek
out inexpensive foods, discover new places, and approach new
taste sensations, all of which are part of gastronomy (Privitera &
Nesci, 2015). As a result, the link between food, place, and
exploration provides an authentic culinary experience (Riadil,

2020).

3. Methodology

The objects of this research are halal culinary foods, from
snacks to main meals. The research will be carried out in the
Glodok area. The research design used in this research refers to
the research of Pujawan and Trisdayanti (2017), where the
research method used was the survey method. The survey will

be conducted by conducting direct interviews with vendors who
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make or sell food to obtain information about the name of the
food, the ingredients used, and the cooking process.

The sampling technique used is the saturated sampling
technique (Sugiyono, 2015). This technique occurs when the
population is small—less than 10 people. The data analysis
technique in this study is descriptive qualitative analysis. The
results of interviews conducted in the field will be compiled and
then narrated descriptively. The results of the data analysis will
be juxtaposed with the theory and results of previous research to

get a more in-depth discussion.

Object, Location, and Time

The object of this research is halal culinary food in the
form of snacks and main meals. Halal refers to permissible food
prepared according to Islamic dietary laws. The research project
will take place in the Glodok area, a bustling commercial area in
West Jakarta, Indonesia. Glodok is known for its diverse food
scene and is home to many popular eateries and street food
vendors. The research will be carried out in 2022. The research
aims to explore the halal food options in the area and assess the
quality, taste, and popularity of these foods. The research could
also examine consumer preferences for halal food in the area.
The project is scheduled for 2022, meaning it is likely still in the

planning stages or has yet to begin. The time frame of the
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research project will likely depend on the scope and objectives
of the study, as well as the resources available to the researchers.
Overall, the sentence provides a brief overview of a research
project focused on halal culinary food in the Glodok area,
specifically on snacks and main meals.
Research design

This research refers to research using survey methods.
The survey will be carried out by conducting direct interviews with
vendors who make or sell food to obtain information about the
name of the food, the ingredients used, and the processing
process. The sampling used is the saturated sampling technique
(Sugiyono, 2015), which is when all members of the population
are used as samples. This technique occurs when the population

is small—less than 10 people.

Data analysis

The study used a qualitative descriptive analysis technique
to analyze the data obtained from interviews conducted in the
field. This technique is advantageous when the research questions
focus on exploring individuals' or groups' experiences,
perspectives, or behaviors. In this study, the data obtained from
the interviews conducted in the field will be compiled and
analyzed descriptively. Then, the researchers would summarize

the data narratively, using words and phrases to describe the
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patterns and themes that emerged from the interviews. The
descriptive analysis would provide an overview of the data and
help identify the key themes and patterns that emerged from the
interviews. The next step in the analysis process would be to
compare the results of the data analysis with the theory and
results of previous research. This comparison would provide a
more in-depth discussion of the findings and help contextualize

the existing literature's results.

4. Results and Discussion
4.1 Gastronomy in the History of Peranakan Chinese Food
In this study, the gastronomic study of halal culinary
philosophy will commence with a fundamental discussion of
Chinese culinary philosophy. Chinese cuisine mainly focuses on
flavor, color, and scent in food, even in simple and elegant
presentations. This cuisine has an authentic taste compared to
other foods. Authenticity can be seen and felt in the cooking and
the taste of dishes served with authentic flavors from the region
of origin. In terms of flavor, salty, sweet, and sour tastes are
familiar, like in any other cuisine. The prevalence of diverse flavors
as the authenticity of Peranakan Chinese culinary cuisine is often
obtained from the residence of the original descendants who
cook and when the chef is located outside the area of origin or

Peranakan Chinese. The food flavors include sweet, sour, bitter,
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hot, and salty, and they may be mixed to create flavors such as
sweet-salty, hot-sour, extremely spicy, or hot-fragrant. The
appearance of a culinary dish has psychological meaning for
everyone who sees and wants to enjoy a culinary dish.

The appearance of Peranakan Chinese culinary dishes is
also inseparable from the food color factor. The dish's
appearance is the same even though the dish is simple for the
average person. Chinese Peranakan culinary dishes usually have
colors such as red, yellow, blue, white, and black, which, when
combined, will increase appetite. All the colors presented also
have psychological value for culinary connoisseurs.

The aroma of Chinese cuisine is produced by the six spices
used, namely: (1) five-spice powder (Ngo Hiong), (2) Liquorice (Gan
Cao), (3) Andaliman (Hua jiao), (4) mustard (Jie mo), (5) Chinese
cinnamon (GUI pi/Rou GUI), and (6) black cardamom (Hei Dou
you). Combining all the existing spices has its flavor characteristics,
some of which can be combined into different delicious flavors
so that those who enjoy each dish can experience a different
experience. The originality and identity of Peranakan Chinese
cuisine cannot be separated from all the spice recipes passed
down from generation to generation as art in cooking.

Chinese Peranakan culinary processing also has seven
seasoning needs or complementary ingredients in terms of

cooking, including; (1) soy sauce, (2) cooking oil or sesame oil, (3)
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firewood, (4) salt, (5) tea, (6) vinegar, and (7) other carbohydrate
elements.

In addition to paying attention to the elements of color
and aroma, Chinese food preparation also pays great attention to
the skill of cutting food ingredients and the strength of the fire
combined with cooking techniques. The heat of fire and cooking
techniques must be a unified whole. Cutting ingredients involves
paying attention to how the knife is used. For example, cutting
food straight down, sideways, soft slices, thin slices, ordinary
cutting, stabbing, knocking, or scraping. Regarding the heat of the
fire, the chef is very concerned about whether the heat of the fire
is enlarged or reduced. Cooking must pay attention to the heat
and timing of the fire because it affects the food's color, smell,
and taste. Prasetyo & Medhiatika (2020) stated that cooking
techniques also have ways, including;, steaming, double stew,
steaming with soy sauce, boiling, frying by stirring, frying with a
small quantity of oil, frying with much oil, frying quickly, boiling
after frying, sautéing, cooking with a small amount of water and
closing it with a lid on.

The subsequent discussion will go into the gastronomic
philosophy of halal cuisine in Glodok Chinatown Jakarta based on
observations and online research. The cuisine will be analyzed,

starting from snacks to desserts.
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4.2 Gastronomy in Food Culinary by Peranakan Chinese
Ethnicity

4.2.1 Kuotie Shantung Ling

The first is Kuotie or, in other words, Jiaozi. Historically,
the creator of this food was legendarily Zhang Zhongjing (150-219
AD), a medical expert in the late Donghan Dynasty. This food
dated back to 1600 years ago. Jiaozi was initially called "Jiao Er"
in the Donghan Dynasty (25-220 AD) when disease epidemics had
swept across China.  Zhang Zhongjing used flour as the skin of
Jiaozi stuffed with mutton, chili, and herbal medicine. After
cooking it, he gave "Jiao Er" to the people who were sick until the
last day of the year. This meal proved to help many people regain
their health. In the first month of the Chinese New Year (Lunar
New Year), the Chinese celebrate the New Year and the day of
healing.

People use flour, meat, and vegetables in "Jiao Er" while
commemorating Zhang Jingzhong. This dish is a Peranakan
specialty originating from the North China region. It is usually
served during Chinese New Year (Imlek) as the main meal in
Indonesia, but nowadays, it has become an appetizer or snack.
This Northern Chinese Peranakan food entered Indonesia
allegedly because Northern and Southern Chinese like to eat and
drink with family, especially during Chinese New Year (Lunar New

Year) night and as a main dish.
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The Jiaozi menu will continue to be ingested as the main
dish during Chinese New Year, regardless of whether it is from the
North or South. We can learn philosophy and gastronomy from
this simple food menu. It resembles tael money (Chinese money)
with the hope of a happy and smooth life in the new year, which
brings prosperity and luck. In addition, this food menu is
recommended to be consumed warm with a dip of spicy chili
sauce to give an exceptional taste to anyone who enjoys it.

Kuotie is also a Chinese snack that looks similar to
Japanese gyoza. This dish, which has another name Jiaozi, is one
type of dim sum with various meat and vegetable fillings with
solid spices. Usually, the meat used in Kuotie is pork.
Nevertheless, this differs from Shantung Ling's Kuotie stall in Petak
Enam, Glodok, Jakarta. They use a mixture of chicken and shrimp
in their Kuotie, making it halal for everyone, especially Muslims.
This shop in Petak Enam is a branch of the shop whose center is
located in Cengkareng. Usually, the seller of Shantung Ling Kuotie
in Petak Enam, Glodok, Jakarta) also sells at bazaars in shopping
centers. However, they have been closed during the COVID-19
pandemic.

This dish version can be served in two forms: grilled
(Kuotie) and wet or steamed (Siaw Kiaw). This dish can be seen in
Figure 1 and Figure 2 of the contents of the Kuotie. The Peranakan

menu originated from the northern Chinese province of
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Shandong/Shantung, China. In contrast, the origin of Chinese
ancestors in Indonesia is mainly from Southern China.
“Shantung is the name of the region in China. Indeed

(Kuotie) originated from Shantung” Said by the seller.

Figure 1. Kuotie Shantung Ling
(Khairunnisa, 2014)

Figure 1 illustrates a Kuotie dish where one serving of
Kuotie contains 10 pieces with a price of Rp.60,000. Kuotie is
served with chili sauce, garlic, and soy sauce. The dish's
appearance is a combination of white-brownish, which has a thin
skin texture with an extreme dominance of garlic flavor, in
addition to the aroma of a combination of spring onions with

ginger and chives leaves on the dish.

235 ANSAVIESUAISHOVIASIAIUNNSITIDIKISID0OIKISTNA"A
govnsrionrkisIuWas LU U Tnadon” oSN Bunod




Journal of International Studies, Vol. 13 No.1: January — Jane 2023

Prince of Songkla University

Figure 2. Isi Kuotie Shantung Ling
(Khairunnisa, 2014)

Figure 2 shows the filling of Kuotie, which consists of
chicken and shrimp, Chinese cabbage, shallots, and garlic. The
owner makes the wrap. The texture is soft and savory. A brief
interview with the seller, this Kuotie must be used on the thigh
or breast of the chicken because other parts, such as the stomach
or head, are fatty and sticky and cannot be formed well with the
wrap. In line with the history above, the shop owner also
explained that Kuotie from various regions in China has a different
filling. The one we ate was guaranteed to be typical of Santong
or Shantung. Although there are still traditional Chinese elements,
the seller replaced the pork with chicken and shrimp. One of the
respondents stated:

"Pork and shrimp are common. Only certain people can
eat them. If it is chicken, it is all common food," said the

seller
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The Kuotie seller admitted that he did not make Kuotie
with pork. She only makes chicken and shrimp Kuotie so everyone
can eat it, especially Muslims. The seller only uses a simple
mixture of chicken meat, shrimp meat, and chopped mustard
greens mixed with various secret spices. The seller uses shrimp
meat to give the Kuotie a fragrant flavor.

Afterward, the mixture is wrapped in Kuotie wrap made
from wheat flour. The Kuotie that has been formed is cooked by
grilling or frying. All Kuotie in this shop is made directly on-site.
Alias is still very fresh. In addition, the wrap of the Kuotie looks
quite crispy on one side.

In comparison, the other side is softer. This dish took from
the roasting process carried out within a wok. The Kuotie wrap is
quite crisp when bitten but still soft in the mouth. The filling was
substantial. The filling looks perfectly cooked and has a
distinctively sweet, savory aroma.

Dipping the Kuotie into the accompanying spicy special
sauce will be more enjoyable. The sauce has a robust sour aroma
and a hint of ground garlic. The sauce is made with tomato sauce
mixed with chili peppers, then ground and cooked with spices.
The sauce is also mixed with black vinegar, giving it a distinct sour
taste and aroma. It is unique and delicious. When Kuotie is dipped
in the sauce, it tastes even better. A sour and spicy taste mixes

well with the savory and sweet taste of the Kuotie. Each element
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reinforces the other flavors. The flavor itself is pretty spicy. So, for
those who do not like spicy food, you can use a small amount of
this sauce.

4.2.2 Bakmie (Chinese Noodles)

The subsequent discussion is Bakmie. The history of
noodles in China began around 206 BC in the Han Dynasty.
Chinese people are very fond of symbolism and associate
noodles (Bakmie) with a symbol of a prolonged (eternal) life or
long life and great fortune. Therefore, traditionally, noodles
(Bakmie) are served as a substitute for birthday cakes in the hope
of long life and great fortune. Bakmi symbolizes longevity and
good fortune, so most Chinese people eat the noodles using
chopsticks by rolling or disrupting the noodle so the noodles are
not cut. Dried noodles resembling a bird's nest also have a
philosophy associated with symbols of perseverance, hard work,
and a place to live.

Analogizing China as the bird's nest and preparing its
offspring before flying worldwide and sprinkling vegetables,
chicken, shrimp, and vegetables on top represent prosperity. The
philosophy is that thanks to perseverance, China's dry labor
becomes fertile after being watered by the prosperity of the sauce
on the dry noodles (Bakmie).

The arrival of noodles (Bakmie) in Indonesia is thought to

be the same as the arrival of immigrants from China who came to
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Indonesia. Indonesia's noodles (Bakmie) recipe is similar to the
Peranakan Chinese. However, it is modified in the form of
presentation and the use of meat. Over time, many people began
to be interested in Bakmie, which was demanded by the local
population. The noodles (Bakmie) began to change the original
recipe to the local recipe, where noodles (Bakmie), which usually
uses pork, are replaced with other meats such as chicken and
beef, where the protein element still can be consumed and
certainly halal for consumption by the entire community.
Nowadays, noodles (Bakmie) are a food that can be enjoyed as a
special snack that is soupy according to the local taste of
Indonesia. In the Chinatown area of Glodok, one of the Bakmie
sellers is a Peranakan Chinese who sells Halal Bakmie by using

chicken topping the Bakmie.

Figure 3. Bakmie di Mie Kangkung Si Jangkung
(Yuniarti, 2022)
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Figure 3 shows the Kangkung Si Jangkung noodles (Bakmie)
topped with chicken meat, prawn pieces, kale, bean sprouts, and
mustard greens. The soup, which is chicken broth, is thick enough.
The noodles (Bakmie) used tend to be thin and long. The shift
from history is clear: Bakmie is no longer a dish for birthdays or
holidays but has become a daily meal that can be a main dish or
a substitute for the main dish (rice). The noodles (Bakmie)
Kangkung Si Jangkung became a noodle referenced by several
cuisines. Because the noodles (Bakmie) are halal, many tourists
visit and enjoy the culinary experience of eating Bakmie Mie
Kangkung Si Jangkung. This legendary shop is always crowded with
visitors, so the philosophy of noodles (Bakmie) as a symbol of
great fortune can be proven here.

4.2.3 Kari Lam

The next dish, still a main course, with more authentic
Peranakan ingredients and flavors, is the Lam Curry. Lam curry is
a specialty stewed in a coconut milk-based soup. Kedai Kari Lam
was opened in 1973 in Jakarta by Ko A Lam, the first-generation
owner of Kari Lam, and the father of Ko A Kiong, the second-
generation owner (Rosana & Wijanarko, 2018). This dish is also the
origin of the name "Lam" in Kari Lam, which is the nickname of Ko
A Lam. Ko A Lam passed Kari Lam on to his son in 1994, and Ko

A Kiong has wholly owned it for more than two decades.
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Chinese spices and techniques are required for this dish.
The stew has a savory, slightly sweet, and salty taste, with a broth
made from curry, garlic, and a mixture of Chinese and Indonesian
herbs. Kari Lam is a stall that sells Medan's signature curry, served
with boiled potato chunks, free-range chicken or beef, and
additional carbohydrates like Medan vermicelli or white rice.
Although this curry is made with coconut milk, the curry flavor is
not that thick and tends to be mild, and the sauce's texture is
more liquid, so it does not make people feel sick. The price for a
bowl of Curry Lam with chicken or beef and vermicelli or white
rice is Rp 52,000, while the price for plain Curry Lam without
vermicelli or white rice is Rp 48,000.

Kari Lam stalls choose cow gravel, liver gizzards, or frozen
chicken blood cooked in broth for other side dishes. Frozen

chicken blood is known as "dideh," "saren," or "marus" in Javanese,
while in Hokkien, it is called "ke huek." The use of frozen chicken
blood as an additional side dish is certainly not a common thing.
Apart from being considered a relatively "extreme" food, many
Indonesians are debating the issue of whether it is haram or halal
to consume frozen chicken blood. Based on the researchers'

observations, the seller explains this as follows:

“Consuming Medan curry with frozen chicken blood has

become a habit of Chinese people in Medan. Chicken
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blood is also believed by the ancients to cleanse the

lungs.” Said by Ko A Kiong

Figure 5. Kari Lam

(Fauziah, 2022)

The picture above is a bowl of Lam Curry. A combination
of three cooking techniques cooks Lam curry. The first technique
is the tempering, or “tadka” (in Indian), technique, commonly
used in Indian cuisine (Shetty, 2019). Cinnamon, cardamom, star
anise, and cloves are heated with oil until they release an aroma
(aromatic oil). Then the basic Indonesian spices consisting of
shallots, garlic, candlenuts, large red chilies, and turmeric are
added and sautéed until cooked and fragrant, along with
lemongrass and curry leaves.

The stir-frying technique is used in Indonesian cuisine.
Meat to be made into curry is put into a pot with spices and
aromatic oil, then cooked until the meat is half-cooked. Finally,

water is added between 2 - % of the pot until the meat is fully
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cooked. In Lam Curry, braising and simmering cooking techniques
are combined. Simmering is a technique of cooking food in a
liquid brought to a boil first, then the heat is reduced below the
boiling point and simmered for a long time (Indonesian Chef
Association, 2020). In curry dishes, after the meat is cooked and
the water has reduced slightly, coconut milk is added to cover
the meat. The meat is then slowly cooked until tender or soft.

Lam curry has the right level of doneness, tender but not
falling apart when cut. Lam curry is also served with vermicellj
which is chewier and slightly larger than corn vermicelli so that it
does not quickly melt or become too soft when exposed to hot
sauce. The vermicelli is made from a mixture of rice flour and
tapioca flour. The gravy of Lam Curry uses a mixture of coconut
milk and milk powder. The purpose of using milk powder is to
prevent the risk of the broth going stale and splitting if heated
continuously. Milk powder can reduce the saturated fat content
in Lam Curry broth (Fat Secret Indonesia, 2020), compared to
using only coconut milk, making it safe for consumption by the
elderly.

Next, Lam Curry does not use spices as strongly as Indian
curry, but if it is called Chinese food, Lam Curry uses more spices
than Chinese food, where most spices only use garlic, ginger, and
white pepper (Bromokusumo, Chen, & Wibowo, 2013). In addition,

Lam Curry is also served with field vermicelli or white rice, unlike
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Indian curry, which is eaten with bread. The flavors, ingredients,
and spices in Lam Curry have adapted to Indonesian tastes and
the ingredients available in Indonesia while still having influences
from all three countries (Sankar, 2017).

4.2.4 Bakpia (Pia)

The last discussion for dessert is called Bakpia. Bakpia is
not only associated with the city of Yogjakarta in Indonesia but
also has a history of entering Indonesia due to the influence of
ethnic Chinese. Some articles state that this food is related to
Bakpia and that "Pia," or Bakpia, is a typical Chinese cake. The
history of pia comes from southern China. This cake is made from
wheat flour dough and fat, so it is crispy and tastes layered when
baked. The outer skin is hard and chewy, with thin and crispy
parts. The filling of Bakpia also varies, from sweet to savory.

Another article reported that Bakpia in China is known as
"Tou Luk Pia," which means bread with meat filling. Chinese Bakpia
has a larger size with a filling in the form of processed meat.
Chinese immigrants brought Bakpia to Indonesia with the original
oil and pork filling recipe. Indonesia, a Muslim-majority country,
encouraged these immigrants to innovate with ingredients and
fillings that all groups could eat. Other immigrants also created
variants of Bakpia as it exists today, so there are more Bakpia with
sweet fillings in Indonesia. The Bakpia that researchers

encountered in Glodok is illustrated below:
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Figure 5. Bakpia (Pia)
(Indayanti, 2022)

As noted by the researchers above, the filling of Bakpia
has shifted to suit most of the Indonesian population (Jakarta) so
that the variants sold are sweeter, namely green beans and
durian. Bakpia with sweet fillings is sprinkled with sesame seeds
and baked until the wrap is browned. The price per item is Rp.

5.000, perfect for souvenirs from Chinatown.

5. Conclusion

The gastronomic philosophy of the food of Kuotie, Mie
(Bakmie) Kangkung Si Jangkung, Kari Lim, and Bakpia still lingers.
Kuotie and Mie (Bakmie) are still necessary for Chinese New Year
meals. Kuotie and Mie (Bakmie) sellers also hope they will
continue to get good luck from selling these foods. The originality
of taste for all foods except Bakpia is still tasted because they
use traditional ingredients and Chinese main spices and herbs.
The obvious cooking techniques still maintained are those used

to cook Kuotie and Lim Curry. Kuotie has a level of doneness with
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brownish-white wrap, indicating the cooking technique with the
proper heat of the fire. Lim's curry's cutting and cooking
techniques are also the same because the size of the pieces, the
mixture of spices, and the heat will also affect the dish's maturity,
flavor, and aroma. Furthermore, three cooking techniques are still
used to prepare Lime curry: tempering or Tadka, stir-frying, and
simmering.

A clear shift is seen for Bakpia where Bakpia sold is only
sweet Bakpia, which is safe for consumption by Indonesians,
especially Muslims. The strength of this research is the
opportunity to try and research Peranakan Chinese specialties
that have indeed become references from various sources. The
disadvantages are the need for more information than food
restaurants are willing to share. The vendors also focus on sales
rather than academic interests such as this. They are deepening
this gastronomic philosophy through discussions with Peranakan
culinary professionals and expanding it to other multidisciplinary

fields such as gastronomic economics and tourism.

6. Suggestions

Based on the results and conclusions obtained in this
study. Researchers can provide the suggestions listed below:

1. "The local government is conducting a cultural

inventory literature study on typical Chinese cuisine, beginning
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with the food's name, spread, original recipe, serving, and the
philosophy or cultural elements embedded within it." The
objective is to provide educational value to young people in
future generations, enabling them to learn about Chinese
specialties in Indonesia.

2. Holding Chinese cultural festivals on a national and
international scale. Chinese cultural festivals can include various
activities such as traditional dances, music performances, food
fairs, exhibitions of Chinese art and crafts, and traditional sports
competitions. These festivals are an excellent opportunity for
people to learn more about the cultural heritage of China and
the various aspects of its vibrant culture. In addition to promoting
cultural exchange, holding Chinese cultural festivals can also have
economic benefits. They can attract tourists worldwide, generate
revenue for the local economy, and create job opportunities in
the tourism and hospitality sectors.

3. To promote Chinese specialties, gastronomic tourism
needs to be developed. This initiative can serve as a platform for
academic and student research, enabling them to delve deeper
into the culinary arts and learn about Chinese cuisine's cultural

and historical significance.
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Abstract
The study of online marketing mix affecting consumers'

decision to buy products from Shopee in Muang District, Phayao
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Province has the objectives of 1) to study the relationship
between consumer behavior; with the decision to buy products
from Shopee of consumers in Muang District, Phayao Province,
and 2) to study online marketing mix affects the decision to buy
products from Shopee of consumers in Muang District, Phayao
Province. Using the quantitative research, data was collected by
using questionnaires through Shopee’s consumers who live in
Muang District, Phayao Province and older than 20 years. The
statistics used for data analysis are descriptive statistics including
percentage, mean, standard deviation, and inferential statistics
analyzed by one-way ANOVA and multiple regression. The study
found that most respondents bought products from Shopee 1-2
times a week, spending 301-500 Baht per time, and mostly buying
products in the fashion and footwear category. The results of the
hypothesis test revealed that 1) the frequency of access, the cost
per time of purchase, and the type of products purchased were
differently affected to the consumers’ purchasing decision from
Shopee with statistical significance at the 0.01 level and 2) online
marketing mix in terms of price, place, privacy, and
personalization affected to the consumers’ decision to buy
products from Shopee in Muang District, Phayao Province with

statistical significance at the level of 0.01.

Keyword: Online marketing mix, Purchasing decision, Shopee
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Abstract

This research aims to study attitude factors affecting the

decision to use LINE MAN application in Muang District, Phitsanulok
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Province. It is quantitative research; data was collected by using
questionnaires with consumers living in  Muang District.
Phitsanulok Province with food delivery experience using LINE
MAN application and older than 20 years for 400 people. It was
found that attitude factors such as cognitive component, affective
component and behavior component affected the decision to
use the LINE MAN application with statistical significance at the
level of 0.05. The attitude factors affecting decision to use LINE
MAN application in descending order are behavior component
(B =0.356), affective component (B =0.258) and cognitive component
(B = 0.141). For behavior component, the respondents talked
about the service of the LINE MAN application in a positive way.
They usually ordered food during the promotion period and used
the application every time they needed to order some food. In
terms of affective component, the respondents felt that the LINE
MAN application was easy to see the results of the food order,
the application provided a quick calculation of the cost of
ordering food and the application used colorful letters and
beautiful graphics, easy to read. For cognitive component, the
respondents preferred a variety way of payment. The application
allowed the customer to save money on travel expenses to buy
food and the application was easy to use.

Keyword: Attitude, Decision to use, Food Delivery, LINE MAN

Application
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£9vay 28.8 s99auAe T1elaladedolieu 15,001-20,000 U
§1uu 80 Au Antdudesas 20.0 s1eldladedelieu 10,001-15,000
UM $1u2u 75 Au Antfuovay 18.8 s1ldadedoiou 20,001-
25,000 UM 1w 51 Au Andudesay 12.8 swldadesowiou 1
Wi 5,000 UImMsuau 44 Au Andudesar 10.8 s1uldlaaunowiou
25,001-30,000 U 31w 21 Ay Antdudesas 5.3 1eldeaone
Wou 11191 30,001 U mTuly $1uau 14 au Andudewas 3.5
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dauil 2 deyaieafuiiruadlunisldueundndulatuum
Tusunaiies Seuinfivaylan uansa il

1) viauaddIua1udala wan1sAnwinudn gnav
wuvaevauliszauaINdIAyvesdadeiauafaiualugnla
Tnesweglussiuann (X= 4.04, SD.= .681) dlofiansanBesinunn
Tutles nuigpeuuvuasunmiamnuanfiufsfuiruaisiunii
wilalugduusn Aeweundirduladuiuansnsatissiulénainmans
33 1 Ruan Uasiasin (X = 4.21, S.D.= .705) dnagluszdunin
sotaanfe woundinduladuuudasliawnsadssndanldinelunis
Wiunisluges nis (X= 4.04, SD.= .728) Jnegluszduunn way
gavinefie weundeduladuauldaudte (= 3.87, S.D.= .612) Inag

Tuszauunn

o

2) druanuddn wud deeusuuasuaaliseiuaudfy

£

vauiruARiunuianlaesameglussiuan (X= 4.03, S.D.= .674)
idefinnsaniFesainunluties wuinfreunuvasunuiinudaiiu
WRenfuiiruafisnuauidn drduusn Ae weundiedulatuuy 1984y
#dnws nfinflanenueiudis (X= 4.15, S.0.= .711) dnoglusesu
170 sesasnueUnaladulatusuiteiensgHadnGve 1T
(= 3.97, SD.= .661) dnoglusziuan uazueUndidulatusuiins
Fmnaailtaelunisdsemsldegiesings (X = 3.97, SD.= 652)
Jnaglusgauuin audsu

o

3) AungAnssy wud greunuuaeundlviseaumudy

o

WirupRdungAnssulaesmegluseauin (X = 4.06, S.D.= .706)
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definnsanGesanunnluties nui freunuvasunuficnudaiiiu
WRenfudiruadisnunginssu difuusn fie viusnasyanisunisues
wounandulavusmlulufianedid (= 4.17, S.D.= 747) dneglu
syduann sesasn vhuindsenslurisiinisdalusTuduansian
(X = 4.05, 5.D.= .686) Ynoglusziunn wazviaglduins
weundiadulatusnafiifimsdsonms (X= 3.95, S.D.= 686) ¥

agluszAuin Aud1u

dauil 3 dayaineafiunisindulalduaundintulatuuy

lugnailies Jeniniualan uanawasisil

1) msfuitsanudesnisusedymn dneunuvuasuniuli
sefuANudRyAsafunisindulasunisiuifanudesnimie
Py Tawsamegluseduann (X = 4.03, SD.= 667) WlefiarsanFes
nnannldidey drduusn fis msduauniseaiailiiinanudenis
1d91u (X = 4.17, 5.D.= .696) Ymaglusziuuin 5898w Ao 113
vandeedgmnnsenasiaedieisinueundndulatuy (X -
3.95,5.D.= .713) dnegluseiuan uazuoundiadulatunumng iy
woinssunsldnulugisnisunsszuialain-19 (X = 3.92, SD.=

600) Fpgluseaunin aua1iu

2) nsuadenIdaya nudtgnevwuuasuniuliseiu
AnudAyRgIiunsinduladunisualmnteyalaesinegluseau
170 (X = 4.02, S.D.= .696) \ilaNansansesannuintidey d1auwsn

Ao namdeyaanumeassneg wu Bumeside 1idledvasueundinduy
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latuuu (X = 4.18, S.0.= .742) dnegluszduuin sesawn fie 113
AuninaziUSeulfisusiaiaiusnisatonuiesnaunndulaly
weundedulatuuu (X = 3.98, S.D.= .692) dnagluszAuin wagnis
aouamIINyARaluATaUATILATINYARRRUASInITlonsindula (O

= 3.89, S.0.= .654) FnegluszAuun mua1au

3) msussliunanisiden wud greunuuasunulvisedu
anuddieunisdaduladunisussidiumaden Tassmeglu
sedunn (X = 4.03, S.D.= .697) Wlafinsanidesninnnlutios ddu
wsn Ao lﬁ%’uﬁwLLuxﬁﬂmmﬁaw%ﬂuiﬁfﬂ (X = 4.16,S.D.= .765) §n
ag/lusEAUNIN T09A9H1 AB ﬁmawﬁagatﬁmﬁ’uLLaﬂwaLﬂ‘B"u"LaﬁLLuu
Alvusnisindsomnsiaulaneudentd (X = 4.00, S.D.= 685) dneg
Tuszauunn LLasﬁizuwﬁﬂ’aﬂﬁﬁwﬁmmﬁ%%ﬁa (X =3.92,SD.=

649) Fneglusgauuin aua1au

o

4) msdngulald wudr dneuwuuaeunnuliiszAuaiuddny
Aenfudunsdeaula Tnesaweglussiuann (X = 4.05, 5.D.= .726)
dleRersandesanuinluties dauusn fe dedulaldusnisinee
annsaldaulsyniiyanan (X = 4.22, SD.= .738) dasgluszduunn
09891 A9 N1SIeAUMTIFaINIsAsItUAILAIANTs hlTEaaulald

wounaLadulavunulasiudl (¢ = 4.05, S.0.= .697) Jnagluszauiin

wazsindulaldusnismszusendaanldane (X = 3.89, S.D.= .743) 3

agluszAUNIN AudRy
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5) waANIINnAINITIEUINNG WU dneuiuuasunnli
sefumnuddietunsdnduladunginssumdanislduinig
Taosmoglusziuann (X = 4.05, SD.= .679) WlofiansanFesninun
utfes ddiuusn Ae azuuzihaunidnlildauneundindulatuuy
(X = 4.17, S.D.= .757) dnogluszivann sosawn fe Juwdldulunns
Tuoundiedulatuunlunsd@eesdrdn ( = 4.09, 5.0.= .690)
frogluszivann uasfimuianelalunisliuinisdedoamamig
wounaaduladusy (X = 3.90, S.D.= 592) Jnagluszauin
ANUAIAY

dauil 4 M3 AAseviadALTseyNUaNaFaUANLAZIY

d1mfunisiiasigviaunisonnesidanyan (Multiple
Regression Analysis) Wasfud swraeudarnasrlunmduius s
%380178330LdUATINY (Multicollinearity) Ing 3151310 AN
Tolerance wag VIF (Variance Inflation Factor) vesfuUsdaseiildly
MswenIaliulsnu Tnefinnsanaanasives Hair et al. (2006) 7
Anunalian Tolerance AosdA1u1nna1 .01 waz A1 VIF latAu 10
Wud1A1 Tolerance fA19E5¥1319 0.617-0.740 Uag A1 VIF de
sewang 1.352-1.621 WWulumnuineausives Hair et al. (2006) wanaindin
wUsBaszyndauusldiinUgviniigsudunsainyuazaiunsningm
wUsdaseluldlunisiimsgiaunisannesianyan (Multiple
Regression Analysis) fiolu

Uaduinuvipuad laun duannudile duanuddn wagdu

wgAnssu duanenisindulaldueundiaduladiuu Tuguneiias
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Jandafivaylan ad@nldlunisneaey fe aunisanneeldanyu
(Multiple Regression Analysis) A401157197 1
A19197 1 WEAIHANTAATIZNENNSAANEITaNAN (Multiple
ada ' o

Regression Analysis) Uaduanuiiauafniinananisandulaly

waunantulauuay Tudunaiiias Jwmdanealan

Model B Std. Beta
t Sig.
Error | (B)
(Constant) 658 212 3.100 | .002
fuaNula (X,) 164 052 | 141 | 3.132 | .002%
AUANTEN (X,) 285 | 054 | 258 | 5.239 | "
ATUNGANTTY (X5) 383 051 | 365 | 7.499 | .000%

N o

R = 0.638, R?= 0.407, Adjj.R? = 0.402, *Ltlvd

o

fyN3adAfiszRy 0.05
nan1snaaevanufigiu Yadeduviauad laun druadny
wila shuenddn uasdumgAngsu duasonsdndulaldueunaiady
Tavuuu Tusuneidlos Swminfivalan etefidodrdymaaiafiszsiu
0.05
nan1sas1einudn Yadaduiauad laun druaaudila

AUANTAN Uaziunginssy Inasenisdndulaldueundintulad

a

wuy lugwneudles Jminfivalan sgaliledfynisadfiisedu 0.05
Tnevia 3 Uady Aie duanudila muanuian wazdunganssuiing

sansdndulaldueundindulatuuy ludineilies Jawinfiveglan
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lngi3geadndnaannteluniuin lawn druaudala (X)) (B
=0.141) AuANIAN (X,) (B =0.258) UazdungAnssa (Xs) (B=

0.365) AUAIGU

aAUsIENan15sIY

Yadusuriauad lawn aruadudila druanuddnuas

4

wyAnssu duasensindulalduoundindulatuuy Tudneiies
Fmiafwalanfivalan eg1efidoddaymsadffiszdiv 0.05 wuin
Haduduiimuadidnasenisdndulalivoundindulatiuum Tusne
Wes Jamdafivalan Sesdrduainuinlunites laun dungdnssy
(B=0.365) AnuAIu3an (B =0.258) uazaruadudila (B =0.141)
RHGRIT

ViAuARAUNGANTTU WU drauluudaunulviaud Ay

'
=

Wentunmsyeianisuinmsveseundnduladunudululufioniana

'
a o

1NFI01915 UL NSIRLUS uTUans1A kagldusnsueUunaLad

o

lauuuuynAsIndnisdiems dsaenndesiunanisideves aigsan

3

wadgml (2561) AnwsomarauaundiadusinisuasngAnssy

o

guilnasenisdnduladenlduinisueundintue s dwan1s3dy

wuigmeunuvasuauitagliuimsweundinduevnsdanlngddn
woUNALAFU LINE MAN, Food Panda ua¥ Grab Food yyafan15u3NTg
gasoundiadulun1eiia wardrulngfiveundintueinisiu
Inséwsislefioatation 2 ueunaiadu Adoulduniian fo LINE MAN
3098931A8 Grab Food wag Food Panda laydidaananasiiunaivey

Y89 WINT BTN (2559) NANWITWIAUARLAENYANTTNVRIRUSIAA
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son1sdadefindn 8 wuvuinisdedatiululansannuviuas 39
nanIdonuitlunisdndulafinaunaindsnszdunianisnainves
geRnAne’ 1wu wusud, Tewan, Tsludu 10wy uazdandeyaile
vhundTeuifisuieunisdndulaliuiniedineienms Jsasreay
Usgvilafunisuinisvesssiundnesuasiesnisiorlduinisluady
solu uenaininisdsermislutasiifinisdalusluduansiands
aenndosiuaAdeves Afung gluauazans (2560) Adnwiies
Uadpiifinanonisindulateduauazuimaniussuudunesidnues
UnAnwumIne1deasvaiuasuns Imenangin lnenuitgneu
wuuasunulirnudfyiunisan uan wan wou MIazauLey Lile
vhundumuanvFouanvosny Inislawanesiwiis Milnasonis
dnaulatodudmiovinisinusrudumedidn uasdiaenndosiy
naauIToes q§m wiata (2563) fidnwIesnnufianelaves
liuinsiawanediin LINE MAN Tudsminasmsanns Tnenansise
wuhanuiemelalusumsdaaunisnain veslduinsfianne’
Hu LINE MAN Tudandnagnsains daulugdainuiuiinis
Usznduitusvdededenruliiugiinelduinslivsuiadusiudu
119 9 vesdruididnisidninTusTududiuanianiziu LINE MAN
winiu fnsdeluslududmFszosnidaiiu 3 Alawns uavdandsy
Srufrimenmsdavaiiastisnssduuasdngeanuddnliguiion
Tidanuegnldsnuuenwaiadu LINE MAN ogsiaiiles Tudiuves
ngRnssuvesimeunuvdeunuillivinisueundiadulatiuuumnadd
fin1sdse1ms lidenadesiunainuideves asmuust Ty uay

o

it nauveang (2562) AdnwsemgAnssunslduinisianaiies

sn®
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lagran1sinyinudn greuuvuasuaudnlngdeulduinsilang

o ' |

1993W11 Food Panda Tudsninfiwailan 1lesannidnsiiudoanis
Social Media wazfin1sliuinsidusruauninluaniuiisana
fiwaflan wriflanuusnsanszudnsianane’ lumiafivalan
Food Panda l#iduvinnisnanauinisfiainanie’ ludminfiuailan
fousBBY uazvmzEu LINE MAN iiadudnandsfmiafivalanuas
Fuvhnislawvan Ssenvasduanngliuinaunsldnuweunaiady
LINE MAN Hoend1 ualudagdunia LINE MAN En15laiwmun
Uszgnduitusiiunisde Social Media 11nau 1rFeviaynfiuiily
Uszinalnouazdalusluduansianenns vieansadndnds Javinl
Hagiugnevuuvasunnlunuidedsdonlduinisdeeimson
woUwALAdU LINE MAN anusnuideues alggan wadawand (2561) 4
vhnsfnwisemaiaueundindusmsuaznginssuguilansenis
dnduladenlivinisueundiadueing Anounuvasunudnilugs
weundinduomslufiefiosdiedos 2 ueundindu Adeslduiniign
A8 LINE MAN 58983117® Grab Food wa¢ Food Panda
WruaRauANIan nudn greukuuaeuniuliauddny
Tuseueundiadulauuy 14ddufdnws nsiinflarsau e1ude
weundiadulavuuudtedenisquadnsvesnisdeeinis uaz
woundinduladusudnuaildsslunisdsemsldegiesngs Tu
BeaRutuneundindulavuuy 1Wadussnus nsiinflanssy s
19 denadostunuidoves Afuns ylvnuazame (2560) Adnw
Bosafeiiinanonisinauladeduauaruinianiuszuudumesds

YoINANYINMINEIALAWAIUATUNS INeNVAYNG tnenuIgneu
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wuuaeuaulimnudfyiuivlenfinnuiuadeais iy wazds
aonndosiunuAideues ginn wieda (2563) Adnwiesauiionels
voaliusnsflanaiied Wu LINE MAN ludeninaymsains lng
nan1sIdenuInAnusnelavesldusnisfianaed diu LINE MAN
Tudsinaynsaas Tnsdanlvgfiennuiiuin mssenuuuwewnaindy
ddu dadnwsazvieuniuduiendnualues LINE MAN vinlviiia

¢ |

ANN3anTe draula wenanilludiuvesueundiadulatuuuitese

1%

M3QHAENSYRINIAIDIMS denndesfiuauIdeves ARuws ylum
uazAme (2560) fidnwiiesyadeiiinananisdadulatoduniuay
U3n1snuszuLdumeslavesindnviuniinendeasvaiuniuns
Wenvagiin Inenuidneusuuaeuanlinudidyiuiulenlyn
uneuardiauazmnvastunounsdsde uenaniianadasiuna
Weves digzan nedaiiand (2561) AdnwGesmannueUnainduems
wagngAnssuguilaadonisdnduladenlduinisueundiatueims
Faramidenuin nqusegaindenliuinisueundiatueims i
WRRafeInIsALAEAINAUIsLazLaUnAIATudIe M5 1H e

yanandluseavaswaundiatuladuuusiuiuarldatelunisda

v
a a

91sléeEnssindd aonadesiuauideves vd audu (2561) 7
AnwidoiFomginssunisldueundiadulatuanlunsuymuniuas
Tnonamsidewuin sunsiud Goufuazsonsuvesiidunlduinig
weundiadulatuuulungamnumiuas lusdoriuaiunsasuids
szuvUftAnisveaneundiadulatiusmiinsdnnsseznsanliane
1fodne59a157 fuadensidunlduinsueundiaduladusvly

NINNNUNTUAT
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ViruARAUANENTe wudEreukuvasuaulvinudAsy
Tuifesueundaduladunuaiursodrsziiuldvainnaieds
weundinduladuuuisliansauszndaaldislunsfundude
913 wazkoundindulatuanldiuite lnsviruafsiuaiudilaly
wiyuAgatuneUnaladuladuiuldiuituagannsadi sz uld
vannmane s aenndesiuniuiseves Anums qlvauavan (2560) 7
Anwidesadeiifinanansdindulatodunuas Uinsunussuudu
asviinvestin@nyumnine duasvaiuasuns Inenuagiin laewui
gnouwvuasuanuliaudidgiuivlenlyauee Ssivaziden
FALAULAYNITTIT2RUN1UTRTLATAANT D e-Banking ANanon1s
doaulateduiniousnsthussuudumesida uenanilufuuey
nandulausuuanunsatissRulivainvane s diaenndediunaie
vo3 fiszify latum (2564) fidnwizesnsdindulalduinisfiamine’
vosffuslnaludminidedi Tnenansidenuin deyaifvatuany
Anviulutadvdulszaumeniseanalunisdndulaldusnisiianbie
JuoaffuslaaludaniniBeduel Tutladesunszuiuns wuin fdeas
nstrsziduiivarnuaty wu m3eiulaetasiasin Matszu
Uanons Tnglsifiarldsreiianda nasenisdndulaldvinisiand
nefvesfuilaeludmindedn ludnuvesneundinduladuuutie
TanunsaUsendnanlddrelunisidunisludesms feaenadoeiu
nan$Ideues vang eusiiin (2559) AAnw1desvirunfLagngAnsy
vaefjuilnadonisdedoRedn & wuvuinisdsiadiuluian
NTUMNUMIUAT Fanan1sITenuIFeInslduInnsiadiiediiie

favAURIANEEAINdUne taelddeseanluniueinisusndiu
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Abstract

The purposes of this research are to study the art of
decorating local plucked lute of Northeastern Thailand (Isan Phin),
patterns and to study the formation of Isan identity. Research was
conducted according to qualitative research methodology. The
results showed that the art and decoration of the northeast Phin
pattern are popularly decorated on the head of the Phin
according to the traditions and beliefs of the Isan people. There
are four patterns: the Hua Tat, the Hua Payanak (naga), the Hua
Hong, and the Hua Kanok pattern. The decoration of these four
patterns is related to the formation of Isan identity, at the level
of individual identity and Social identity. Musicians have focused
on the patterns decorating the heads of the musical instrument
and linked their meanings to personal beliefs about local culture.
The decorated patterns are also used as tools to express the

artist's unique identity.

Keyword: Art, Embellishment, Identity, Isan Phin, Musical

Instrument
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Abstract

This paper is a part of the Ph.D. thesis conducted as
Rumwong Yonyook: a Thai Musical Entertainment Culture and a
Socio-Consuming Change Condition, which focused on the
musical culture and its history. However, this article focused on
the Sinuan as the significant song for Guru worshiping of Rumwong
Yonyuk troupe in Phetchaburi province. The content contributed
from data analysis of the fieldwork, interviews, observation, and
related documentaries. It provided and explored the brief history
of the Sinuan, as a Na Phat repertoire and its transformation into
a space of beliefs, traditional practices, meaning, and values of
the Rumwong Yonyuk troupe's members in the present. It
contained seven sub-topics, namely the cultural interaction and
musical adaptation, Rumwong Yonyuk history, Wai Khru ritual
process, Sinuan song characteristics, popularity of Rumwong
Yonyuk and Wai Khru beliefs, form and new appropriation, and a

different dimension of Sinuan song and Rumwong song style.

Keywords: Ramwong Yonyuk, Wai Khru ritual, Sinuan Song,

Petchaburi province
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Manuscript Submission

Aim and Scope:

Journal of International Studies, Prince of Songkla University is
a national bilingual-pattern (Thai and English) double-blind peer-
reviewed semiannual journal published by the Faculty of International
Studies, Prince of Songkla University, Phuket Campus, Thailand. Its
aim is to provide an area for domestic and international specialists,
scholars, and students to publish their research works, academic
articles, book reviews, and review articles under the interdisciplinary
of humanities and social sciences, education, economics, business

administration and management.

Publication: Semiannual include Issue No. 1 January — June and Issue

No. 2 July - December

Submission: Throughout the year

Manuscript Submission
1. Preparation of Manuscripts
1.1 Article specifications
1.1.1 Article subjects must have never been published and
fall under the disciplines of humanities and social sciences, education,
economics, business administration and management. (If written in

English, it should be proof-read by native speaker before submission.)
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1.1.2 The article must be written in Microsoft Word using
a defined font of TH SarabunPSK.

1.1.3 A set of manuscript may not be longer than 30 pages,
using A5 paper size.

1.1.4 Articles must provide an abstract with 200 words or
less, and be written in both Thai and English. It must include the title
of the article, name, and surname of the author. Five key words are
the maximum.

1.1.5 Name and surname, highest degree, academic title,

institution, and email-address of the author must be included.

1.2 Page Lay Out Setting
1.2.1 A5 paper size must be corresponded.
1.2.2 Single space must be provided.
1.2.3 Upper, lower, left and right margins must be 2.54

centimeters. or 1 inch

1.3 Font Style

Article Components

Letter
in order of Printing style  Letter size
characteristics
arrangement
Title Bold Centered 18
Author’s name Normal Centered 14
Institution Normal Centered 14

385




215a1SIINAARALY  URIZNENdgavyaluAsuns UA 13 QUUAR 1 UASIAU — 0AUIBU 2566

Article Components

Letter
in order of Printing style  Letter size

characteristics
arrangement
Abstract Bold Left 14
Keywords Bold Left 14
Chapter headings Bold Left 14
Secondary headings  Bold Numbered 14
Text body Normal - 14
Emphasis article Bold - 14
Figure, Chart

Bold Centered 14
heading
Sources Italic Centered 14
Information in

Normal - 14

tables

1.4 Citation
1.4.1 Author-date in-text citation must be placed after
the sentence thereof that the citation supports, which is included the
author’s name, year of publication, and page number (s).

For example:

... (Newman & Cullen, 2012, p. 12) ...
... (Newman & Cullen, 2012, pp. 12-15) ...
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1.4.2 APA (American Psychological Association) must be
applied, which is accompanied by a full, alphabetized list of citation

in an end section, usually titled “References” in English.

2. Article Submission

One set of document can be submitted throughout the year in
*.docx and *.pdf format to Editorial Board of Journal of International
Studies, Prince of Songkla University at

https://s003.tci-thaijo.org/index.php/jis /index

3. Considerations for Article Publication
3.1 The article initially will be reviewed by the editorial board.
3.2 The article will be reviewed and considered by at 3 specialists

in academic quality. The name of the author is not revealed.
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Publication Ethics

The Journal of International Studies, Prince of Songkla University
was created as a space for publishing research articles and
academic articles. Therefore, in order to ensure the dissemination of
accurate, quality, transparent and in line with internationally
accepted standards of publication the Journal of International
Studies, prescribes guidelines and ethics for publication, publishing
research articles and academic articles by assigning the role for
the author, editor, and reviewer, which the editorial team will inform

to all three parties.

Roles of Authors

1. The author must be honest, moral, and especially not steal
or copy other people's ideas or messages into their own research
articles and academic articles.

2. The author must certify that the written work is derived
from the facts from the study and does not distort information
and does not contain false information.

3. The author must be responsible for his/her work and certify
that the work has never been published or is not currently in the
process of being considered published.
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