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Abstract

The purpose of this research was to investigate the demographic
factors affecting consumers' decisions in purchasing oyster chili
paste and, to study factors in integrated marketing communication
affecting the decisions. The quantitative research was conducted
through a sampling group of 400 people and the statistics used
for analysis was the regression analysis.

The findings disclosed that most of the oyster chili paste
consumers of the Sonthiwat Agricultural Community Enterprise were
female rather than male, aged between 35 and 44. Being an
entrepreneur who earns an income above 30,001 Baht per month
and mostly residing in Surat Thani Province. The factors affecting
Integrated Marketing Commmunication respectively included Public
Relations, Sales Promotion, Advertisement, and Direct Marketing.
The factors that affect purchasing decisions were desire, buying
decisions, interest, and attention. The results of the hypothesis
test revealed that the Integrated Marketing Communication
affecting consumers purchasing decisions was Advertising, Public
Relations, and Sales Promotion at a statistically significance level

of 0.05.

Keywords: Integrated Marketing Communication (IMC), Purchasing

decisions, Community enterprise, Oyster chili paste
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A191991 1.1 WEASHANTTAATIZH Independent Samples

T-Test AMULNA

fulszynsenans N Mean Std. Deviation t Sig
1) e
Eiatd] 69 3.8810 0.47930 0.58 0.611
‘V@x‘i 331 3.8844 0.44460 0.58 0.611

* SEAUAININEA 1A NEAAT] 0.05

M19°99 1.2 UAAINANITIATIEN One-Way ANOVA f1uaig

fulszynsenans N Mean  Std. Deviation t Sig
2) 97y
15-24 Y 8 4.2953 0.64261 14.133 0.000*
25-34. 38 3.4270 0.33331 14.133 0.000*
35-44. % 183 3.8572 0.46748 14.133 0.000*
45-54 Y 124 4.0041 0.34901 14.133 0.000*
55-64 U 45 3.9961 0.38697 14.133 0.000*
65-74 1 2 3.3750 0.45962 14.133 0.000*

* SEAUAIINEA 1A NEAAT 0.05
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A15199 1.3 LEAINANISIATIZH One-Way ANOVA fua1dn

2022

frudszunseans N Mean Std. Deviation t Sig

3) 91T

dniFew/ dnfne 7 4.2737 0.69080 1.553 0.137

1519015/ NINUVDIST 103 3.9157 0.44488 1.553 0.137

winnusgiamng 56 3.9054 0.42937 1.553 0.137

NUNNUUTINENTY 88 3.8337 0.44905 1.553 0.137

Usznaugsiadiud 133 3.8727 0.44542 1.553 0.137

Buq 13 3.7827 0.44416 1.553 0.137

* syAUR IR N NEIAT 0.05
A5t 1.4 HEASHANITIATIZH One-Way ANOVA
fuseldnefiau
fuUszynsenans N Mean  Std. Deviation t Sig
1) elaneLiou
sndvdefisui 7,500 U 6 4.1021 0.84115 5.191 0.000*
7,501 - 15,000 U™ 22 4.0097 0.48023 5.191 0.000*
15,001 — 22,500 U 91 4.0092 0.35280 5.191 0.000%
22,501 - 30,000 U 134 3.7626 0.43797 5.191 0.000*
AN 30,001 Uy 147 3.8890 0.46612 5.191 0.000%
* SyRURIMITEE RN NEDAT 0.05
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M13797 1.5 UAAIKNANTILATIZY One-Way ANOVA funiianiun

AuUsEINIANERS N Mean Std. Deviation t Sig
5) il

q31ug 3ol 169 3.8964 0.48552 1.680  0.040%
avan 99 3.9181 0.44505 1.680  0.040%
NFUNNUNIUAT 45 3.6981 3.97570 1.680  0.040%
ifin 20 3.7306 0.45945 1.680  0.040%
WWeslnl 4 4.2063 0.29306 1.680  0.040*
NyLen 2 3.5125 0.24749 1.680  0.040%
Unusnil 1 3.6750 0.16047 1.680  0.040%
UATATETININY 16 4.1234 0.25539 1.680  0.040%
YU 14 4.1366 0.33746 1.680  0.040%
52 3 3.6083 0.31926 1.680  0.040%
S¥UDY 5 3.8300 0.16047 1.680  0.040*
UsgauAstus 1 4.1875 0.16047 1.680  0.040*
g 10 3.9788 0.2568 1.680  0.040%
FET0N 2 3.6688 0.52149 1.680  0.040%
\Wees1e 1 4.0750 0.16047 1.680  0.040%
VYT 3 3.7958 0.30113 1.680  0.040%
T 3 3.5875 0.65180 1.680  0.040%
Wsy3 1 3.2625 0.16047 1.680  0.040%
75 1 3.9500 0.16047 1.680  0.040%

* SEAUAIINTEAIAYN WA 0.05
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ﬂlaﬁﬂﬁiﬁaﬁqi‘w'}ﬂﬂ’ﬁﬁaﬁﬂLL‘U‘ijiﬂﬂﬂ'ﬁ

n’]igaﬁ’li%’mﬂﬁﬂmmwﬂ B Std. E Beta t Sig
‘U“‘iiuﬂﬂ"li
73U
1) mslayan 0.148 0.028 0.218 5.222 0.000%
2) nMsUsgduNuG 0.219 0.036 0.267 6.108 0.000*
3) N19AAETNNITVIE 0.364 0.034 0.458 10.700  0.000%
4) NMINAIANNAT 0.043 0.025 0.069 1.707 0.089

* SYAUAINNEA 1A NEDAT] 0.05
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Abstract
This research paper aims to examine the senior tourist
behaviour visiting Andaman provinces, Thailand, and to investigate

the senior tourists’ expectations and satisfaction with the
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destination attributes. A questionnaire survey was well developed
based on a comprehensive review of senior tourism. The data
used in this study was collected from senior tourists who turned
55 years old and above and who visited Andaman provinces
(Phuket, Phang-Nga, and Krabi). The gap analysis and hypothesis
testing were approached to investigate senior tourists' perception of
the destination attributes. In the context of this study, there are
five key destination attributes explored. The findings found that
the senior tourists had a positive perception towards the beach,
accommodation, facilities, variety and taste of local food,
attractions, and activities. In contradiction, the negative perception
has occurred in the following attributes; logistics and safety, food
hygiene, overall cleanliness of the destination, and price and
value for money. Based on the findings, local authorities,
marketers, and policymakers can design strategies or find any
methods to fulfil senior tourists’ expectations and increase their

satisfaction.

Keywords: Senior tourist, Expectation, Satisfaction, Thailand,

Andaman Provinces
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Introduction

Thailand has been recognized as one of the most famous
tourist destinations since it is rich in natural and cultural attractions
(Ministry of Foreign Affairs, 2017). For this reason, the hospitality
and tourism industry has become one of the most important
elements contributing to the economic growth in Thailand. It also
plays a vital role in causing foreign currency and investments to
circulate in the Thai Economic system. This sector can generate a
total contribution of 19.3% in total of Thailand's gross domestic
product (GDP), and the proportion tends to increase to 25% in
the year 2027 (World Travel and Tourism Council, 2018). Apart
from Bangkok, the southern region of Thailand is also popular
among tourists, especially in the Andaman provinces. Andaman
provinces in Thailand include Ranong, Phang-Nga, Phuket, Krabi,
Trang, and Satun. In 2014, Andaman provinces received 21.5
million tourists, which generated revenue for the region of more
than 360 billion Thai Baht (Ministry of Foreign Affairs, 2017). This
number increased every year until the COVID-19 pandemic.
However, after the pandemic, increasing in tourists is anticipated.
Therefore, the more opportunity there is, the more attention to
specific groups of tourists should be considered, especially ageing

tourists.

The World Population Report produced by the United

Nations Department of Economic and Social Affairs revealed a
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significant change in social structure in the next decade; all
countries will be experiencing a higher number of senior
population (United Nations, 2015). Due to demographic changing,
the number of senior populations tends to increase steadily and
becomes a huge chunk of the market segment (Alén et al., 2012).
However, the number of ageing population should not be
considered as the single factor to drive and draw interest in the
market. Still, their travel behaviour, preference, and attitude are
highly required well understanding since the needs of seniors
were dissimilar to younger travellers in terms of preference,
travelling pattern, travelling concerns and others (Cleaver et al,,
1999). Therefore, it sheds light on investigating the senior tourists'
expectations and satisfaction with the destination attributes. In
this regard, Andaman provinces have a high potential to develop
as a senior tourist destination at an international level. However,
the study on senior tourism in the context of Thailand is still
limited, and some of their preferences are unknown. Therefore,
the purposes of this study were (1) to examine the behaviour of
senior tourists visiting Andaman provinces, Thailand, and (2) to
investigate the senior tourists’ expectations and satisfaction with

the destination attributes in Andaman provinces.
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Literature Review

Importance of Senior Tourism

Globally, the senior population has been recognized as a
significant social transition impacting all business operations. This
phenomenon may be caused by the baby boomer generation,
who has tumed to become a senior generation. According to
World Population Dashboard (2019), the ageing population is
projected to grow from 9% to 16% of the world's total population
in the year 2050. In this regard, the senior population will become
an important target market in all business sectors undoubtfully,
especially hospitality and tourism businesses.

With the comprehensive investigation of previous literature, it
revealed that the definition of senior has varied from each
perception. According to Wang (2018), the senior population was
defined as a group of people whose age turned 65 years old and
above. Meanwhile, the ageing population in the USA refers to
people who turn 55 years old or more (WTO, 2001). For this study,
the group of people with the chronological age of 55 years old
and above was defined as “senior”.

Many studies have shown the advantages of senior tourists,
such as time flexibility, high purchasing power, etc. Jang & Wu,
2006; Borges et al., 2016; Zielinska-Szczepkowska, 2021). However,
there are some points the business operators should not ignore if

they will target this market segment since the senior preferences
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differ from youngsters. They also require specific well-designed

products and services which suit their distinctive needs and wants.

Senior Tourists’ Behaviour

It can be said that senior tourism is one of the most interesting
areas due to its growth potential. Therefore, understanding their
behaviour is very crucial since this market segment has more
experience, time flexibility, and independence. Without a clear
understanding of their behaviours, the service providers might
encounter some challenges in satisfying their specific needs or
fulfilling their expectations (Poon, 1994). Cleaver et al. (1999)
mentioned that senior travellers had dissimilar preferences from
younger travellers. Gitelson and Crompton (1983), Alén et al.
(2014), and Liew et al. (2021) stressed that senior tourists would
travel longer periods and at greater distances because of their
availability from work. Furthermore, the comprehensive review of
the existing pieces of the literature reveals that the most common
purposes of their travelling were resting and relaxation, social
interaction, physical exercises, learning, and excitement (Prayag,
2012). In addition, the study by Sniadek (2006) stated that seniors
generally seek new experiences and personal growth while

youngsters seek pleasure and escape from their stress.
Based on many works of literature reviewed, it was
consistently shown that senior tourists had a high demand for

quality products and services (Ahmad, 2002; Del Chiappa et al,,
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2013; Zielinska-Szczepkowska, 2021). It is in line with the prior
study done by Pederson (1994), who showed that most senior
travellers were more concerned with comfort and convenience in
psychological and physical aspects than younger travellers.
Moreover, Huang and Tsai (2003) stated that senior travellers
travelled more often, and their length of stay was longer than
youngsters. In addition, Horneman et al. (2002) found that senior
tourists were more active and focused on health and fitness.
Meanwhile, Jang and Wu (2006) provided insightful information
which showed that senior travellers travelled with the purpose of
knowledge-seeking, and safety and cleanliness were the most

critical points that they paid more attention to.

Tourist’s Expectations and Satisfaction

The level of tourist satisfaction can be used to indicate the
performance and management of the destination perceived by
travellers, especially on the destination attributes. Basically, the
tourists' satisfaction is shaped by comparing their expectations
with  the destination's performance. Therefore, tourists’
expectations can be defined as the term of the needs and desires
of a tourist from the destination (Millan & Esteban, 2003). The
research done by Aliman (2014) showed that there was a positive
correlation between tourist’s expectation and their satisfaction.
Hence, assessing the tourist' expectations is crucial to maximizing

their satisfaction (Stevens, 1992; Pizam et al., 1978). If the service
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providers can understand the tourist's expectations, creating and
delivering the destination products which suit their expectation
can affect their satisfaction. Therefore, satisfaction can be
specified as an outcome received from what travellers expect
from destination products that at least equalled or exceeded
their expectations (Pizam et al., 1978).

In the context of this study, a comparison between the
senior tourists' expectations and satisfaction in Andaman provinces
based on the destination attributes was investigated. It was
conducted by assessing their perception of the destination
performance on the vital destination attributes: beach
accommodation and facilities, logistics and safety, foods and
hygiene, attractions and activities, and price and value for money.
Therefore, hypothesizes of this study were proposed as the

following statements:

H1: There is a significant difference between the expectation and
satisfaction of senior tourists visiting Andaman concerning beaches,

accommodations, and facilities.

H2: There is a significant difference between the expectation and
satisfaction of senior tourists visiting Andaman concerning logistics

and safety factors.
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H3: There is a significant difference between the expectation and
satisfaction of senior tourists visiting Andaman concerning food

and hygiene factors.

Hd: There is a significant difference between the expectations and
satisfaction of senior tourists visiting Andaman concerning attractions

and activities.

H5: There is a significant difference between the expectation and
satisfaction of senior tourists visiting Andaman concerning price

and value for money factors.

Methodology

The study on “an investigation of senior tourist's expectation and
satisfaction: a case study of Andaman provinces, Thailand",
approached quantitative research by using a questionnaire as a
research instrument to collect data. A questionnaire survey was
developed based on a comprehensive review of senior tourism in
three languages: Thai, English, and Chinese. Before conducting the
final survey, three senior researchers were asked to review the
questionnaire as a pre-test to ensure its reliability and validity.
Moreover, a pilot test was conducted with 30 travellers to ensure
the research instrument's reliability, validity and practicability. The
data used in this study was collected from senior tourists, both
Thai and international tourists who turned 55 years old and above

and who visited Andaman provinces (Phuket, Phang-Nga, and
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Krabi). In this study, Phuket, Phang-Nga, and Kabri were chosen
based on their popularity and are considered as the key
destinations among the Andaman provinces. Therefore, these
three provinces were treated as one population. Thus, the
convenience sampling method was employed for data collection.
Four hundred nine respondents completed the questionnaires.
The questionnaire consisted of scales measuring the tourists’
expectations and satisfaction with the Andaman tourism products.
A 5-point Likert scale was employed to assess their perception
and satisfaction level. Finally, the IBM SPSS program was

employed to analyze the data.

Results

1.1 Demographic characteristics

Tablel: Demographic characteristics of respondents

Frequency (N=409) Percent

Gender Male 180 a4
Female 229 56

Age 55-64 315 7
65 or above 94 23

Nationality Mainland Chinese 82 20
Australian 103 25.2

Russian 73 17.8

Thai 31 7.6
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Frequency (N=409) Percent

British 29 7.1

Other Asian 32 7.9

Other European 38 9.3

Others 21 5.1

Marital Status  Single 54 13.2
Married 320 78.2

Separated 14 3.4

Widowed 21 5.2

Education Level Up to 99 24.2

Secondary school

Diploma 91 222
Bachelor 130 31.8
Master 51 12.5
Doctoral 38 9.3
Occupation Business Owner 69 16.9
Government 40 9.8
Housewife 32 7.8
Managerial/ a4 10.8
Administrative
Professional/ 60 14.7
Technician
Retiree 145 35.4
Self-employed 19 4.6
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Frequency (N=409) Percent
Monthly income (USD)

Below1,000 74 18.1
1,000-1,999 53 13
2,000-2,999 39 9.5
3,000-3,999 64 15.6
4,000-4,999 38 9.3
5,000-5,999 23 5.6
6,000-6,999 27 6.6
7,000 or Higher 91 22.3

The demographic characteristics of the respondents who
were senior tourists visiting Andaman provinces in Thailand were
analyzed and presented in Table 1. The majority of the respondents
were females (56%) and males (44%), respectively. The respondents
who were in the chronological age between 55-64 years old were
T77%, and the respondents 65 years old and above were 23%. In
terms of nationality, the majority of the respondents were
Australian (25.2%), followed by Mainland Chinese (20%) and
Russian (17.8%), respectively. Moreover, the data showed that the
number of travellers with married status was 78.2 %, and those
with single status were 13.2%. Meanwhile, almost one-third of the

samples achieved a bachelor's degree (31.8%), followed by
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secondary school (24.2%), diploma (22.2%), and higher education,
both master's and doctoral (21.8%). Moreover, 35.4% of the
respondents were retirees, followed by business owners (16.9%)
and professionals/technicians (14.7%). Most respondents (22.3%)
had a monthly income starting from 7,000 USD and higher; on the
other hand, 18.1% had a monthly income lower than 1,000 USD.

1.2 Senior tourists' behaviour

Table2: Tourists' behaviour of respondents

Tourists' behaviour Frequency (N=409) Percent (%)

Nationality of respondents
Non-Thai 378 92.4
Thai 31 7.6

Is this your first visit to Thailand?
Yes 215 52.6
No 194 474

Is this your first visit to Andaman Province?
Yes 239 58.4
No 170 41.6

Length of stay

1-3 day(s) 84 22
4-6 days 89 21.8
7-9 days 87 21.3
10 days and above 149 34.4
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Tourists' behaviour Frequency (N=409) Percent (%)

Purpose of visit

Holiday/Leisure 354 86.55
Meeting/Seminar/Business 17 4.16
Visit friends/relatives 15 3.67
Health Treatment 6 1.47
Others 17 4.15

How did you travel to Andaman province?

By Plane 396 96.8
By Own car 4 1.0
By Bus 6 1.5
By Cruise/Ship 3 0.7

How did you arrange your trip?
FIT 144 35.2
Tour package 265 64.8

Table 2 shows that more than half of the international
respondents visited Thailand for the first time, which was 52.6%.
Apart from that, 58.4% of the total respondents were on their first
time visiting the Andaman provinces. More than one-third of the
respondents stayed in Andaman provinces for 10 days or longer
(34.4%), followed by 1-3 days (s) (22.5%), 4-6 days (21.8%), and 7-9
days (21.3%).

For the purpose of their visit, it was found that most of the

respondents (86.55%) visited Andaman provinces with the primary
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purpose of holiday or leisure, followed by attending a
meeting/seminar/business related (4.16%). The plane was the
main mode of transportation used by 96.8% of the respondents
to the destination, followed by a bus (1.5%) and a car (1.0%).
Moreover, a tour package was selected by 64.8% of the
respondents as a way they arranged their trip. At the same time,

35.2% visited the destination as free individual travellers (FIT).
1.3 Gap Analysis and Hypothesis Testing

The study employed the Gap analysis technique to identify
the differences in mean values between the expectation and
satisfaction levels of the senior tourists toward the destination
attributes. Therefore, Paired sample t-test was adopted to
determine whether there was any significant difference between
expectation and satisfaction. The following hypotheses H1, H2,

H3, H4, and H5 were tested.
The Gap in Beaches, Accommodation, and Facilities

H1: There is a significant difference between the expectation and
satisfaction of senior tourists visiting Andaman concerning

beaches, accommodations, and facilities.
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Table 3: Paired sample t-test and the gap in beach,

accommodation, and facilities

Attributes Mean SD Gap t-value P-value

H1a: Attractiveness of beaches
Expectation 4.07 0.79 0.14 2791  0.006*
Satisfaction 4.21 0.84

H1b: Availability of space on beaches
Expectation 4.03 0.86 0.14 2662  0.008*
Satisfaction a.17 0.84

Hlc: Facilities provided on beaches
Expectation 372 095 0.10 1.475  0.141
Satisfaction 382 090

H1d: Variety of accommodation
Expectation 401 088 0.21 4210  0.000*
Satisfaction 422 077

H1le: Quality of accommodation

Expectation 4.22 0.78 0.09 1.948 0.520
Satisfaction 4.31 0.77
Note: *p < .05

The result of the paired sample t-test shows that mean
values of satisfaction on the destination attributes are significantly
higher than expected in the attractiveness of beaches, availability
of space on beaches, and variety of accommodations. The result

also shows that there is no significant difference between the
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expectation and satisfaction of senior tourists visiting Andaman
concerning the attributes of facilities provided on beaches and
quality of accommodation. Therefore, Hla, Hlb, and Hld are

accepted.
The Gap in Logistics and Safety

H2: There is a significant difference between the expectation and
satisfaction of senior tourists visiting Andaman concerning logistic

and safety factors.

Table 4: Paired sample t-test and the Gap
in Logistic and Safety

Attributes Mean SD Gap t-value P-value

H2a: Network of local transport within Phuket
Expectation 390 091 -02 2883  0.004*
Satisfaction 3.70 0.98

H2b: Safety of traffic
Expectation 4.11 0.79 -0.44 7.109  0.000*
Satisfaction 3.67 0.97

H2c: Signposting to tourist attractions
Expectation 3.99 0.84 -0.24 4333  0.000*
Satisfaction 375 091

H2d: Overall safety and security while travelling
Expectation 4.37 073 -0.10 2594  0.100
Satisfaction 4.27 0.73
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Note: * p < .05

The result of the paired sample t-test shows that mean
values of satisfaction on the destination attributes are significantly
lower than expected in cases of the network of local transport
within Phuket, the safety of traffic, and signposting to tourist
attractions. The result also shows that there is no significant
difference between the expectation and satisfaction of senior
tourists visiting Andaman concerning the attributes of overall
safety and security while travelling. Therefore, H2a, H2b, and H2c

are accepted.
The Gap in Food and Hygiene

H3: There is a significant difference between the expectation and
satisfaction of senior tourists visiting Andaman concerning food

and hygiene factors.
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Table 5: Paired sample t-test and the Gap

in Food and Hygiene

Attributes Mean SD Gap t-value P-value

H3a: Variety of local food
Expectation 402 088 016 3.389 0.001*
Satisfaction 418 0.84

H3b: Taste of local food
Expectation 4.06 0.85 0.09 1.681 0.094
Satisfaction 415 086

H3c: Availability of fresh seafood

Expectation 3.95 098 0.17  3.208 0.001*
Satisfaction 412  0.88

H3d: Hygiene of food
Expectation 433 079 -0.40 7.361 0.000*
Satisfaction 393 087

H3e: Overall cleanliness of the destination

Expectation 4.28 0.79 -0.25 4958 0.000*
Satisfaction 4.03 0.84
Note: *p < .05

The result of the paired sample t-test shows that mean
values of satisfaction on the destination attributes are significantly
higher than expected in cases of a variety of local food and

availability of fresh seafood. Meanwhile, it is lower than expected
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in cases of food hygiene and overall cleanliness of the destination.
The result also shows that there is no significant difference between
the expectation and satisfaction of senior tourists visiting
Andaman regarding the taste of local food. Therefore, H3a, H3c,

H3d, and H3e are accepted.
The Gap in Attractions and Activities

Hd: There is a significant difference between the expectations
and satisfaction of senior tourists visiting Andaman concerning

attractions and activities.

Table 6: Paired sample t-test and the Gap in Attraction and

Activities

Attributes Mean SD Gap t-value P-value

Hda: Variety of tourist attractions
Expectation 3.81 0.98 0.24 4.582 0.000*
Satisfaction 4.05 0.84

Hdb: Temples and cultural attractions

Expectation 379 099 034 7.108  0.000*
Satisfaction 4.13 0.81

Hdc: Availability of touring services nearby tourist attractions
Expectation 392 083 002 0.391  0.696
Satisfaction 394 0.85
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Attributes Mean SD Gap t-value P-value

Hdd: Variety of leisure activities
Expectation 3.84 0.86 0.04 0.986 0.325
Satisfaction 3.88 0.85

Note: *p < .05

The result of the paired sample t-test shows that mean
values of satisfaction on the destination attributes are significantly
higher than expected in cases of a variety of tourist attractions,
and temples and cultural attractions. The result also shows that
there is no significant difference between the expectation and
satisfaction of senior tourists visiting Andaman concerning the
attributes availability of touring services nearby tourist attractions
and a variety of leisure activities. Therefore, Hda and H4b are

accepted.
The Gap in Price and Value for Money

H5: There is a significant difference between the expectation and
satisfaction of senior tourists visiting Andaman concerning price

and value for money factors.
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Table 7: Paired sample t-test and the Gap in Price and Value

for Money
Attributes Mean SD Gap t-value P-value
H5a: Prices of food and beverages
Expectation 4.00 0.79 -0.10  1.596 0.111
Satisfaction 390 098
H5b: Prices of local transport
Expectation 387 092 -025 3.662 0.000*
Satisfaction 3.62 0.98
H5c: Overall value for money of the trip
Expectation 427 073 -0.10 2201 0.28
Satisfaction a.17 0.79
Note: *p < .05

The result of the paired sample t-test shows that mean

values of satisfaction on the destination attributes are significantly

lower than expected in cases of prices of local transport. The

result also indicates that there is no significant difference between

the expectation and satisfaction of senior tourists visiting

Andaman concerning prices of food and beverages and the

overall value for money of the trip. Therefore, H5b is accepted.

51

An Investigation of Senior Tourist's Expectations and

o Satisfaction: A Case Study of Andaman Provinces, Thailand



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

Discussion and Conclusion

Based on this study, the findings revealed that senior tourists
visit Andaman provinces in Thailand primarily for leisure. To
access the destination, planes were the primary mode of their
transportation. The length of their stay varies from each
individual, and it depends on the time permitted; this is in line
with the previous findings stressed by Bai et al. (1999) and
Zielinska-Szczepkowska (2021), who presented that the length of
a senior tourist’s trip can range from 1 to 3 nights, 4 to 7 nights or
even up to 10 nights. However, they would stay longer than
youngsters, as supported by Alén et al. (2014) and Liew et al.
(2021), who stated that senior tourists would travel longer periods
and at greater distances. They preferred to travel with a travel
company by purchasing a tour package, as the study done by
Batra (2009) mentioned that a tour package was an option
preferred by senior tourists. It was mainly for convenience and

security reasons (Patterson, 2007).

Moreover, the findings also revealed the senior tourists'
perception of the destination. In the context of the study, there
are five key destination attributes investigated to identify the
expectation and satisfaction perceived by the tourists on those
destinations’ attributes. With this regard, gap analysis and hypothesis

testing were approached.
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Attribute 1: beaches, accommodation, and facilities. The
findings showed that the senior tourists were satisfied with the
attributes since the mean values of the satisfaction were higher
than expected. The finding also found that there is no significant
difference (P=0.05) between the expectation and satisfaction of
senior tourists visiting Andaman concerning facilities provided on

beaches and the quality of accommodation.

Attribute 2: logistics and safety. The findings revealed that
the destination could not fulfil the tourists' expectations as the
negative gap statistically existed in all sub-attributes. It can be
indicated that senior tourists put high expectations on logistics
and safety, as Gnanapala (2015) stated that tourists would prefer
to visit secure destinations. However, hypothesis testing found no
statistically significant difference (P=0.05) in overall safety and

security while travelling.

Attribute 3: food and hygiene. The findings showed that the
tourists were fulfilled with their expectations in some dimensions,
such as a variety of local food and the availability of fresh
seafood. However, in terms of food hygiene and the overall
cleanliness of the destination, these were below their
expectation. Food and hygiene have become a primary concern
for senior tourists since they are often at a high risk of food safety

problems (Poolklai, 2015).
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Attribute 4: attractions and activities. The findings
presented that the senior tourists were satisfied with this attribute
as the positive gap presented. Moreover, it was partially
supported by the hypothesis testing, which found that there is no
significant difference (P=0.05) in two sub-attributes; the availability
of touring services nearby tourist attractions and a variety of
leisure activities. Attractions are a significant factor for tourists in
the destination selection process. The variety of attractions and
activities significantly influences tourists' perception, which

enhances their satisfaction levels.

Attributes 5: price and value for money. The findings
illustrated that the senior tourists felt that the price charged for
food and beverages, local transportation, and overall value for
money for the trip was unreasonable. It could be observed that
the mean value of satisfaction was lower than expected.
However, the hypothesis testing found that there might be no
significant difference (P>0.05) in the prices of food and beverages
and the overall value for money of the trip. Gnanapala (2015)
stated that most tourists were sensitive to price and paid more
attention to the pricing and the value for money. It is imperative
to take actions to regulate and control the price to ensure that

overcharge does not occur.

In conclusion, there are five key destination attributes

investigated. The findings found that the senior tourists had a
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positive perception towards the beach, accommodation, facilities,
variety and taste of local food, attractions, and activities. In
contradiction, the negative perception has occurred in the
following attributes; logistics and safety, food hygiene, overall

cleanliness of the destination, and price and value for money.

Regarding the results of this study, the implications are
found from both theoretical and practical standpoints. From the
theoretical standpoint, it provides insightful information for the
expectation and satisfaction of senior tourists' perception of the
destination products. It would enrich the current literature on this
topic to enhance the understanding of senior tourists
'expectations and influential factors contributing to their
satisfaction. In terms of practical or managerial standpoints, the
findings would benefit local authorities, marketers, and
policymakers to design strategies or find methods to fulfil senior
tourists' expectations and increase their satisfaction. In addition,
the result can play an essential role in retaining the tourists and
developing their loyalty to the destination. Moreover, the case of
Andaman Provinces would be applied to other beach destinations
with similar characteristics to the Andaman provinces in Thailand
to respond to the demand of senior tourists or any destinations

targeting senior travellers.

For future research, the cross-cultural examination can be

further investigated to assess a particular senior tourist group since
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different cultures may have different demands. In addition,
comparing senior tourists' travel behaviour, preference, and
attitude between pre-Covid-19 and post-Covid-19 pandemic may
derive some significant changes that the practitioners and relevant

parties must consider for product and destination development.
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Abstract

The objectives of this article are to develop the supplementary
activities on the Chinese curriculum at the upper secondary
education level for curriculum design of the Southern Region
schools in order to be a detailed, complete, diverse, and can be
widely applied to the management of teaching Chinese courses
at the high school level. The research result revealed that ten
categories of the supplementary curriculum are developed and
subdivided into fifty sub-activities, all contents and substance of

activities are effectively used, and developed in accordance with
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the basic core curriculum, indicators, and Chinese learning content
of the national and international standards. The strengths of these
supplementary curriculum are 1) Objectives and goals are clear
and consistent with the national and intemational curriculum, 2)
Learning contents is diverse, covering all the content and suitable for
the learner’s current needs, 3) Levels of vocabulary and
conversation situations are based on the HSK (Chinese Language
Proficiency Test), and 4) Reflect the identity of the teaching
Chinese in the Southern Region that focuses on applying Chinese
to tourism industry. The weak points of the supplementary activities
are: 1) The supplementary curriculum activities are designed for
the secondary school level and do not cover the elementary
school level; and 2) Supplementary activities curriculum is designed
for teaching management under normal situations and has limitation

to teach online.

Keywords: Supplementary activities curriculum, Chinese, Upper

secondary level, Southern Region
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(Frinanuarinisaninsfine, 2559, u. 28-29) Fadlaqiunisiiou
msaeunwIululsussudainsguiadesas 97.27 1Wunsdansdou
msaeuluszaulseudnw uaziosas 2.63 1un1sdansSeunisdaeu

o

Tuszaudszaufnel Tagn159nn1stseunIsaaun w1 ulusesu

[ a

Pseudnwivedsuseudinnssuraninianiald WunisdnnisiSeunis

A U

e

LYY =

aouly 2 daetu Ao daedudl 3 seduifsenfnwimeuduuasdrstud 4
seauliseufnwineudats (dy wiiums, 25637, u. 98) ﬁﬁ;mﬁulﬁa
duasulvigiSouannsathnwIuluussgndldldnuuunvesiiosiu
WU geamnTINNTViBNdien uuins vugsia Wudu Taglutlagdy

Huwnltdunsdanisifeunsaeunwiu e dngussasranisiiugin

31N91UITLNITANYIUINIINITIANINENGATATBITUTEAY
fsgufnwineuvargdmiumsinvimangasanudnwigininniald
wu1n Jgumanlunisdaninfeunisasuniwdululsuiouszau

[

Tspudnwdainsguragiinianialaluninsan loun 1) 9uiuaiy

eudrnwIutioy 2) mmmaus‘mmﬂwmﬂgﬁaau 3) WUULSBULLAY

NSNINTNNNSENET LU REane way 4) nsinwazusyiiunailudu
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wnsgruieniu Jadrundulyminfiunegiwelowazlaiunmsiau
waznbuseennfalaguiu uenaintinudn Ygywdu 9 fdiwasanis

funwduluginanielduseneume 1) Jymidaleuigansu

[

NANANTAA-ANTIUIUEITEW/ BUTeUAINAABN1TINATIENT

AIHERUNYITY NTdETULAzaTnTINSLARAnEA N8I

3
IfugiSeuraaiesamuaziudnsluungiswan 2) Jaymludifsig
7 YDIAFHADUNIWITY LYY VIALAGUATHIIIVOINIY IATIALAZNS
dnevenasiang Wudu 3) Jymiiuanusiudowaznisativayu
Y9303ANTAN 9 wag 4) Jymiinunangasniwdudmsuaniudnem

szaugiinie Jelgvgaetilulgmildsunsudlulaenisdnii

@ ‘:4

wanansnwdudmsvanufnuseiugiinaasaduuazlfinsesly

Y

Tsadsudedraduiiseuiosuds @i uiayns, 25649, 1. 60-63)
waNNT NaNITIRBULIMINTVImMANgassERuliseuAnyIney
Uagdmiumsdnivdngnsanufnwiginianiald wuil Msdavi

VANGNIILABITAMUMANGATLAUNAIINTANYITUNUFIU WNSANTIY

2551 uag “MiinnaransemsiSeuinmwan” dnindvnmsuasingg

M3AN®Y AINNUANENTINAITNITANITUNUFIU (ANg.) a158N13

o |

Syudaenanemunangnin1udmiununadinnuduaty

A1SLUUNITADUNIWITUUIUIYIA (HANBAN)! LazuanansnIsnagau

U

TaszAuNwIIU HSK ({33eldaTenvangasuazunnsgiumnaniiin

v
a o a

“UANEATUALUINTZIUTLAUNIALAYTEAUAING ”) BNTelin15dnvin

Avnssuiasunanansiiiadaliuwnlsasouldunluussendldlunisda

! ddnaudaaSunisieunisaeuniwIunnuned (HANBAN) JagUudsuiasutedu
“guduanifsuuazduaiunnusdiedunviduseninsema dilinau

nysvmauAs” FAMESESOREEHLEa T
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Aanssu wiensdanisissunsaewivinmwduduivia Jvuden
@S/ Adiinegnsayaan (Ride wiIyns, 25640, U. 68-73)
NNy sANYIMWIMNINSTavinangnsn eI uAInNa
naueedlumsdunuaildedn S1uau 55 au Fadugunusiusing 4
nlsussusyaudseudnuilugiinianiald 31wty 28 lsuseuy
Usgnaunie 1) AJHasun1wIdY 2) vthaudiasevigduasunis
FEUNTARUNIYIAY 3) WIntInNgualTen1w1d1aUseine 4) 599
Fo1uienstsaseudiedvinis wag 5) dewnenislsauseu Lald
AranfiuAifuianssuasundngnsiiinisdnvhawdudaudseney
nilslundngniniwdudenand Wudomarssiifaunsodiluld
Uslomflunisdniansaaly - vendudsuuasianssuaduldd faaw
anvaneazasaYITannsylun1seeniuuRaNTINYeIATHADY
Svanansausing 4 dadueFediolummimiligFouussaingusvasd
pufivdngeslsndiegnemuiuinniu uwiRenssuiaimdngniniwiu
syeulseufnwineuUagdmiunisinimdngasaniuAinwgiinia
aald EITeldAnsenfanssuaSundngnstnaiud “Ranssuasy
ndngns”) Sanmeuanyseifuiionuagnisendaegnsreuiualy
Aanssudesriilinisuluussendldlianysalunnin nqudieg1dlali
ALiind AsUTuUnasdninduenarsfanssuaiumdngnsi
ansaliagilulintanssulfiasuasdauasBoaludomiing
Usziiiuwananssuiasuvdngasiidussuu Insmsdaviienansfianssu
wundngasueneennauvanaasuaidndddmuaiundnansntuiu
Hredu el AU lomigeaniulsaSeussiuisendnunoutans

Waaeudvnnedududviwku 3 idanas v iuiunseianssy
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UL engdaeuansadifanssuasundngnstulddnnisiseuns
aouldegeazainuavidulununuwimanisiauinisseunisaeu
mwRuszaudsenAnwlugiininniald
Mnmslienuiivseangudiedna dadugldnutazgifendes
fumsldusglosianianssuaiumdngnanessduuloviowasssdu
UftRnsiiazvieunanmfoanssndumndsdise mliidedaiius
anudndulunisWauninssuaSundnga slifiaunainvaney
auysaiuagiiseanonnsounquilemanszing 4 indngnauas
psusERUALa sERUanaivuald elulsslevdiulsadou
seiuisenfnwigiananialduiogiinndu o Adesnslivsslod
mﬂﬁamiimLa’%wé’ﬂqmﬁﬁmmﬁu waztitetfunsiamnnisisoums
aounmwIulussduninavesseinalifiusyAvinmganndsdudn
manilagae
IngUszaeAvaInIIdY
ileAnwnswanAanssueuvdngnsnnIuszdulisendnm

nouUanedmsumsInimdnansanufnugiinianiele

YDULYAVDINIFIVY

AnwifanTsuasumangns Useneusieianssy 10 Uselan Falu
wiazUssinmUsynausae 5 Aanssuges aumeay 50 Avnssudes Taun
1) MIUSMsuazIsTiaadien 2) Sausssu 3) et 4) e1msuas
4UNM 5) iaswgRanelies 6) Aawanden 7) Arden12 Uszng 8)

N3AuAzgIna 9) MuwIuludinUsedniu uay 10) welulad

69 Chinese language curriculum design and supplementary activities

Py for Upper Secondary schools in Southern Thailand



21SANSINAANUYN  UKIINENJYEVYAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

feudnwiianiz

Aanssuasunangns vunede AanssuusenaunisiSeusily
nangnsn1wIusiudseudnvineulangdmiunisinriinangns
anuAnwgiininnieldfiaenadesiuaisensiSouimundngns
uunaNsAnduug Ty Wsdns 2551 TuvsnanTyiraUseimne
1 4 anse Wi 1) mwufiensieans 2) sy Tasssu 3) a1w
fumudiiudiunguansemsiBousdu q uaz 4) mwiuanuduiug
fuguruiaglan fantudodumihenisdsudfnduasdudn
Faslumsdanisidounsasuniyiuluuazuentuidou videfanssu
iU Ly AanTsuguuy AanssuvdudniSeuniunnuaulavesisey
Ao LA Tausssy warianssufivwaunlvg Ssnggaouaansa
ihldszandldmuanmaimesiudoudy ¢ viemuuiunvedsadeu

VANGAINYITU et nangnn1wIuszauliseudnuineu
Uansdmiunmsdavmdngasaniufinuginiameldiifinsdaiau
Tneaudirsetigduaiunsiseumsaeunydu lsaSeugunadniugga
Famiansed Tsadouansndil 2 Smianss lsadoufnuiinenassd
Jmdnana warlsuSouasiugsinel Jamingsnugisnd saufu
UNIMNYNFYAVAIUATUNS I NURgI g I5HNarIndunulsSeY

Tulwnginianalddiuau 28 lsuseu

NIDULLIAAKALNITNUNIUITIUNTTH
NIBULUIARA
NuiTeilldnsouwuifnues Dewey (81989lu Wy wAIyns,

25639, U. 29-30) NAN15IAN15IS8UNISasumeAINaulalaedey
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o

“anuaula” Ao Jadudrdglunisseulnsng q lnsanzoenegnis

o

FounwensUssmadeifoustaFeudniuisisssmeady 9 Ju
mwilaesdonwiiany sesamnannwiul JadunnfnnisGeu
mMsaeuiiudiFoudugudnans Dewey nanin avwanlafednya o
wazdydnualveanisasayiivle daeudanudndulunisdunanisal
anuaulavesdiseulagaziduauazagaeiinisdanisiuanuaula
agauna limsiUadasslvimnuaulavesiFeunnniiuluuagliniss
nseumwaulavesfiFeunniuly esaneradumgligiSeuvia
usatunalavievianuAnaiiassdtuidesiy q dafunisnszdu
anvaulavesfizoulnsunuimmiilunisianisiFounisaoues
GRAGR!

wonani nAdelissldussyndlinseunuifnues Chang (2009)
Aerfuanuduiusseninaniwuasfausssuifanuisudosiy
pg1auuLULY nanfe nwndundesilotuiinTausssuvesn Awug
uae Tausssndussiusznaunilesniamounsnie fadu Tunsne
awifissuFaiienusududosinu fauusssuvosniiugii 4 aaug
Tuie

iAfeilfihnsouuunfnues Dewey Fosnrmavlouazios

v ¢

ANUELTUSIYMIN MW ILAL TRIUSIIUVRY Chang (2009) W dunseu
lun1sdmiAanssuiasunangns Tnefinszurunisdsd 1) msimun
Tassa¥ieRanssuaiundngns 2) msdmiianssuadundngnsiis
ANUFUNUSTEWINN WAL TRIUSTIY Lay 3) nsusziliuauaula

TufanssuaSumdngnsvosiseu
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NUNIUITIUNTIH
ningnsn1wduseaviiseufneinaulatedmiunisdniin
nangasanufnuginianiale
wanansidudiimuaiianidlunisinnisdnuiligenndesiv
AUABINTITVBIFIAN LATYENY N15KDY ANAIIMTIMILnAlulad
wazmsaRNUsEMASUAY 9 fRetedumsdnnisdnunningly
NNIEAUNTANYAZADUINI TN THRMENgRTUazN Saa Ul
Aonalneassefiiourisludiuarug nsiauiwuaauin wasde
ihlugnmsidsuuvamginssulidulunmunumeiiiaszasd 3
nangnsilanudAguINAeiAn1IN15IANITTEUNITaDU NA1IFD 1)
wanansidunnsgiulunmsdanisfinuszauing o wasduuuamanis
Jansfnwlifaaunm 2) ndngasiduwumsdunsduaiunnuaiy
ADNNUUALIRIUINITVDITEUNUALIMLNLVDINITANY 3) cngns
\Huedeafmuauumslunisdauszaunisainsiseusliungiseu

v o

wielilasuuselovinonues guvu uazdseu 4) ndngaadudafivun
dnwazuazsluuuresdinulusuinnuaziiuiniesdiedinaiy
Wiy ArmiveaUseina uay 5) ndnansidunaunisdiiuaues

USMmsanuAnw lun15UI M SUANUlgUN8v8IN1SIANITANE

e

(5159 Uhe3, 2542, u. 6) agulnedaay “uangns” nunefs wnudale
PONLUUINYINVULNBLANINIAINNIY A15TALENIRINTTU Uag

VY a =

Uszaunsalluwsazlusunsunisdnvnivelvgis sudnmuinisludiu
#i19 9 PugegavEneivualy
ningnIn1wIIusgaudssuAnwineularedmiunisdnsia

wangnsaaufnwiginianialslundngnsseiugiaiafidnisdavi
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JulpBanuvdngasuazansgiussduniuagseduana Sillmang
WenaninGouiifrmusiunyues Tausssuidu fianuansaluns
Ténwdulunisdearsedrumuzauivanianisallantagiu 3
wdeseguuiiuguvasndulneuasannsoasiiouendnuaives
meldl Mhawduinysannsfunugaamnssunisvieadioals uas

<, o d‘

Hundngasidavintuiieliaonadestumsdnmilagtuiifinisiien
it ndnnwn aaunisaling q lunisdeansuazauiioly
RenfuUsemedu mnmsnaasuinsysunwdu HSK aduunuvdn
Tunseenuuundngns uazanssuaduvdngnsiidarhiudiody
mihgnsiFouiiiudy MdudududulunsinnsSounisasy
a3y uenani delinsdnianssuadumdngnsiitumussgndldiu
AINTTUAN 9 13U AINTIUYYN ANEAILAZTHUSTTY hazianIsu
fwyuelvg Sengdasuaunsathluussududuniaveméngns
AwAusEavanudnw wseilduTuldauusunvedsuiounse
anmaswestuiouldedsdasy (e WAIYUAT, 2563%, 1. 69-89)
uenani mavsuidunavomdngnintvIudinarildnmanaaouta
seiunwIIu HSK iunasinnsusziiundndmivgiFeu dalsasoud
mdngnsnwdunelaseaudseufnuineudaeluusulyd aunse
Mvuan1sianalarUssiliunaasanlivungauivan nasawedlsasou
o3y ustazdedhismitnsmaasuinsefunuiu HeK sz 2 Fadu
sefueRsmAunnadunsUssyuianvdngasaeduiineiy
anuaulavasiseu

wywddauaulalaifuazinnudniiuaiiassAdudu

1 v
= o

AuautAnuguvesyrdynay aMuaulavegiSouluiuuiain

« 9

Anuvey Anuaula avulddy lldsuanndnansuinsgiuuag
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wﬁwﬁﬁuamgL‘U?iaumnmiﬂﬁﬁ’amwé’ﬂqmmLﬂummamwmw q
Usgms fie 1) nspslalvilieu 2) nsisdnen nvesiSeu 3) nsads
ANUAIAYTY Ua 4) NsARUNIVSeu Imﬁﬁwﬁqﬁwﬁwﬁ%mg 3
Usznis Waua 1) nisadsusaduniale 2) msiasuauiiule waz 3)
nsUgniennnuAnaseassn (studu way, 2559, u. 6) “anuaulade
FaeufinfigauesiSou” dmiunsiSeunviiisUssmavesiiSou

v Y

“anuaula” feiduiladudrdglunisdrondniunazdaasuliiisou

Y
v

ausassuMwIAUsEnatY 9 legnalluse@nduaundslu a

awuauladudnszduuildunisiSeuinfiigauefiseu lnedwuns

Y
3

BounwiiaUssmavesiieuldasautiuuanmaiy nanfe i
vilwionwusivesisouie lumuigiTouliaundeivgannian
mwfiaestslasnnidunsiBounwisnasema Wy wsingy
muwwliama viseusiuinwdudseadunwdrdiuiiaswsedidud
audniugiFou fadu madsunnivlutiadsfuuenandenious
Tnssadrsweaniu fdwil ndnlaeinsal wagmsldniwudadunns
Bounmwivvesiioulinnudniufiasdoadoulinusssuiuniugiu
Wée ilosanlunisdeanslasliniunIuazesendofiundses
fmussruiuiiaoaunsnliegradutu Samnliidlafiundenis
FuusssuenadumalifiFoulinruiudearslundunilivnzay
M%@ﬁmaﬁiamwm%ﬂﬂumiL’%&Junwﬁuisﬁuﬁqqsﬁuﬁiaiﬂ (Chang,
2009, pp. 3-15)
nsasiemnuaulalunisseuniwduliungSeuiedu
anuvhmeegmislunsdnnisSeunisaeudoqu deaoutivihi

dunanmsalnginssuvesdiseuniianuauladeiilomanseaine q Tu
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nsi3euresritou uazendeasuiiliinaadunssgdlavdeniaiss
dnrwandlaliungizou FaussgslasgramdaiviligSouianuaula
somaiFsummiundeiude usagdladdlduselond (nstrumental
Motivation) LLame@JﬂaL%qé’mu (Integrative Motivation) STiﬁLLiagﬂﬁl

¥ L4

MaRUIELANENINTINBUALDIANNADINT VOIS B UlAoEsauysal

o

nanfe nsiFeuinviieldlunisdeansiitelviussqingusasdd
Fesnsuarnsieusiaussanieanusadloagnannduudu
wisvesnwndhmnety 9 (Chang, 2009, pp. 12-15) FarunsiSeu
M Iudsfienudndudonieudmueiuinusssniudadunmsnae
waoulifSeudnlafiausy Tianudunuandilaan wdinuduldun
Beftu

MNaITevesiide ufyns (2563v) AAnwiAeafuauaula
voafSoutuianssuaiulnedinquasasdall 1) Wefnwanuals
youjFousionanssuaiuluseinnedu uar 2) erduuummams

P~ Y a

FamsisunisaeulunisiafanssuaSiinawauliuagiseu lnedn
Aanssuaitududszsignanansdnmliungiou Sshanssuasd
gUqumﬁmﬁaﬂﬁuLLasLﬁammszﬁmﬂﬁmﬁ’uaaﬂlﬂ LU NINTIU
Wrihdnawmans “Yed aenuususivnun3” Wufanssudsinis
e foRnsiidaaiulifioud asmddhAvnmeFuiumsssriinug
wlahuadansenileg Bymd nsuauianssmninuI¥EgA1m de1uusy
a3 AansaulfrdutuiaduiansainnsdafoRnmsidaaiu
Tigseusianuaulaluidmaividuriuenms Judssansng q 1Jusu
FaaunsaduaiuanuaulalunisiSouliungiSeulfidussied
uanand Anssuaduiiuanssuduniviuas Tausssudeau

a

Aanssudadvayunisiseunisasunw Ul uss@nsuauinyu
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(Wang, 2014, pp. 1-5) F43A1N8Y8INITIANINTTUETUAUN W IUAY
TausssudesariafanisiSounwndundnuazianssudu 9 Ju
AanssusealdmsimvuadmaneliNnsseudiausssy vienmsiseus

WeufURnazniseudiunwiludvunegses (Zhang, 2014, pp.

£

85-87) N@1A® hUNITIANINTTUNIBAITIANTLUIUNITANSLSBUS

Y

v

sesmadinisilsfenisseuniviludfey ldaasdanssuiunisisous
wigelimsuieesdanuiduinusssuualdlaaoaunsnieniniu

mwwaznsdearsidnlvlufanssutu 9 nsdananssuasinisdna

1Y

Anuaulaveiseulagiantved 198 Msd1siaaudnlakas sy

=~ -

ANuvesfisaunddenivdu Tausssuiu anndenudu (lusy

t%

NG N1TIANINTINAITAITDSTRAUSTTUIUTDIDUNY 9 LiNelu

HlSouiinuAUAgAUAN LA BN TRILETTUNEIS sUA 59T Ineg

Y

Usgminiled nsigiSeuldiseudTausssuiuvteasensivinisnd

P

AnuAgItesiuanndanvesiizou TdmduaiuligiFouiinng
avlanazannsavilasgmadnnsildGouslv fnsenndnidu
ArudvosfiFouldiososnatuasndedu

Fathu n13dnrifanssuasunanansaIsuanauaulIves
HISUAIUNTOULWIAAYDY Dewey fifin1sdanisiSeunisasusie
arwaula uenanil nseenuuuuazdavhATns TS iAIELTLS
sywinmwuarTausssuiiseusylovtdofunuuuiAnves Chang
(2009) Fsarnmsdnwudesiunudt anuaulalutssifusing 9 ves
fiFeu Wy MuIudieTnguszasdlanis msaziaunuuiu 01vnsiy

Wudu 18v3nacani1si5oun1 w3 ueg19unn wanand n1sinnangsy

A3ANTNDITAILS T TUAUVDIDUNT 009508 TAIUSTIUIUNUNT Y 9
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A39%In0g Bz ApBanand1AyAenNIsTARaNITTUETUANS 9 FEdBs

U3inMsesrAnusmanInisvesntedulundn

EERVVRRERT
1. Fnvnenaisene o Aderdesiunudde wu anmuazdam
n3dan1siseunisasun1Iululsealneuazgiainniald n1s
InvimdngnsntwIuszauliseufnvinsularedmiunisinia
angnsanuAnwginianiald anvaulavesdiSeuiunsiseuin
MYIIURALNINTTUETUNANGRS uazRansmaiuuentuFou sy
2. viusausiudeyavinngudiegislunisdunivali@edn

[ o

LETBITIUIU 55 AN T1UIU 28 159658 91AN1SANWINITIANN

e

nangnsn1wIusiudseudnvineularedmiunisinriinangns
anuAnwginianiald uwagseauanudnlunsiauIAanTsuLEsy
VANgRIMELTINTUTEYNATHABUN WTU T AuddauaiunisiSey
ns@euIwIIU Fvthnguansensieuinrwsiiasemans o
\ReteslngnsdlunisguanisiBounsaeun wduresaniufn 91
anrufnwlugiaianialadiuiu 39 wis Hid19mduIu 60 AU
seyineduil 21-22 Aovnew 2564 uay Tuil 28-29 Asvnaw 2564

3. WAT1EVTRYAINNITIEAUAUAANITHAUIAINTTULATY
NANGNINUNTOULLIAAUBY Dewey Wag Chang (2009)

4. dausnan1sIvg aAUTIUNEa Wardelauatuy
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NaN15I38

nan1sidutnaue 1) lasearefonssuadundngns welv
a1usadiunInsanvediassaiefanssuasundngasluaimning
Fanun 2) ANIsULETUNANgATAUAIINADARTBIVRINANEATIAY
WINTFIUTTAVNAUALTEAUAING 3) F081NINTTURTUNANGNT Uaz

4) ALAULAZIAUNNTDIVDININTIUATUNANANT Aal

1) lassadenanssuatamangns

msmuAanssuaTundngnsidunisAnuidefifmuide
iesnanmsdavimdngnsnuniussiusoudnvnoulans dmsu
nsdaivdngnsaniunuigininnale iedueiesdloiaduluns
IansisgunsaeIvnINwIIuvedlsussusEAuliseuAnwneulany
Tugfiamanaldfifinamainvansvesdnuae e Wy Juwudiil
N33R EUNMIaeuN¥IIueE Lty Tnefvuadiuiuausey
4-9 pu/dUn IvudiaAndifinsdanisSeunisaeunvuduin
ETUlagMMUATIIUAIUSEY 2-4 AMU/HUAI UAIYUYNNTOIN

=

donaifiiinisdanisiounisaeuniwIuuiviaiuannnd el
fpufernudiiertumias fausssuiudesdiu dvmuasuauay
BSeu 1-2 A1u/dUann (de wiayms, 25649, 4. 62-63) 910
AUNAINVAIYVDIAN WAL IIEIVINIWITUTIAUT AL TUTOURS 9
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Abstract

Not only the major segments but also SMEs have provided
economic significance to the tourism industry. However, the tourism
industry was affected negatively by both the COVID-19 pandemic
and the government regulations that were issued to limit the virus
spreading of the virus. However, SMEs have different
characteristics in terms of managerial structures, business size,
and financial capability, so the impacts of the pandemic and their
crisis management and responses are different from the large

organizations in the industry. As well as government support which
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was provided to the tourism sector to mitigate the crisis may
result differently in the SMEs, compared to the large companies.
This paper focused on tourism SMEs in Phuket with the aims (1) to
determine the impacts of the COVID-19 pandemic on tourism SMEs,
(2) to examine the crisis management of the tourism SMEs
including the post-crisis plans, and (3) to identify the influential
factors of the effectiveness of the government support on the
tourism SMEs. The data were collected through semi-structured
interviews with 12 respondents from local tourism SMEs. The result
revealed the impacts including zero revenue, substantial income
reduction, cash flow struggle, and asset deterioration. Several
crisis responses were also determined but SMEs were reluctant to
lay off employees or adopt online operations. As the post-crisis plan,
SMEs debated the integration of the new normal procedures and
denied switching to non-tourism businesses. The effectiveness of
government support can be determined by factors including the
interest rate and repayment plan, funds flexibility, accessibility, and
follow-up process. Last, this research offers insights into the crisis
management of tourism SMEs, and feedback for policymakers to

improve the support.

Keywords: SMEs, Crisis management, Government supports, COVID-19,
Phuket
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1. Introduction

Before the World Health Organization (WHO) declared
COVID-19 as a global pandemic in March 2020, Phuket's economy
relied mostly on the service sector, which generated 94% of the
Gross Provincial Product (GPP) (Office of the National Economic
and Social Development Council [NESDC], 2019). Researchers
have outlined the effects of the pandemic on the economy and
international trade (Baker et al., 2020), and the tourism industry
was one of the hardest-hit industries (Gursoy & Chi, 2020) because
the tourism industry was not only affected by the pandemic but
also the rules and regulations such as domestic and international
travel restrictions, closing international borders, social distancing
policies and public health preventions, forcing closed-down, and
event cancellations (Baum & Hai, 2020).

Crisis management and responses to the pandemic have
been recognised recently for the major segments in the tourism
industry such as hotels (i.e. Yacoub & ElHajjar, 2021; Hoque et al,,
2020; Pavlatos et al., 2020), and airlines (i.e. Serrano & Kazda,
2020). However, as a stakeholder in tourism supplies, small and
medium businesses (SMEs) have been affected by both the
pandemic and government policies, but their responses and
management were unlike the major business segments because
of their characteristics such as ownership and management

structure, business size, and capital.
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Since the tourism industry is important to the country's
economy, government support was vital during a crisis for
supporting businesses to resume their operations as soon as
possible (Tse et al.,, 2006; Israeli et al,, 2011; Kato & Charoenrat,
2018; Lai & Wong, 2020). However, government support has a
limitation in terms of the generalization of the policies, so the
effectiveness may not be fruitful to all stakeholders in the
targeted industry. Therefore, the support may not properly reflect
the optimisation of the use of the country’s money.

Therefore, this research has established the following
objectives (1) to determine the impacts of the COVID-19
pandemic on tourism SMEs, (2) to examine the crisis management
of the tourism SMEs including the post-crisis plans, and (3) to
identify the influential factors of the effectiveness of the
government support on the tourism SMEs during a crisis.

This study has set the scope of study in Phuket because
Phuket was the main tourist destination before the pandemic with
more than 14 million visitors in 2018 (Tourism Authority of
Thailand [TAT], 2020), generating 20% of the country’s tourism
revenue (Economics Tourism and Sports Division, 2019). Also,
tourism SMEs were supported financially during the pandemic.
However, Phuket has received less attention in crisis research (i.e.
Fuchs, 2022), so this study raises academic attention to Phuket as

a key tourist destination. Last, this study contributes to improving
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the competitiveness of tourism SMEs as stakeholders in the

Phuket tourism industry.

2. Literature review

2.1 Significance of SMEs in the service sector

Each country defines SMEs differently, and the Office of
SMEs Promotion of Thailand defined SMEs based on two criteria
which are annual revenue and the number of employments. The
service businesses can be separated into three types: micro,
small, and medium enterprises. Micro enterprises would have
annual revenue of less than 1.8 million THB and employment of
fewer than 5 people. Small enterprises would have annual
revenue of less than 100 million THB and employment of fewer
than 30 people. Medium enterprises would have annual revenue
of less than 500 million THB and employment of fewer than 100
people (Office of SMEs Promotion, 2020). Economically, SMEs
provided 31.6% of Thailand’s GDP in 2020 and 46% of SMEs were
in the service sector (approximately 200,000 businesses), which
employed 3.3 million people and generated 36% of the SMEs’
GDP (Office of SMEs Promotion [OSMEP], 2021a). In Phuket, there
were approximately 10,000 SMEs (OSMEP, 2021b), which
comprises 1.35% of the total number of SMEs in the country (The
Phuket News, 2021).
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2.2 Business restrictions during COVID-19

Several measures were implemented to control the virus
spreading such as encouraging social distancing practices, urging
to wear masks, and increasing public awareness of sanitation
practices or handwashing (Royal Thai Government, 2020). Also,
the government and other related authorities decided to enforce
stricter measures such as suspension of non-essential activities,
temporary closure of businesses (Royal Thai Government, 2020),
suspension of all travelling in and out of Thailand (The Civil
Aviation Authority of Thailand, 2020), curfew during night-time
(Royal Thai Government, 2020). In Phuket, there were additional
policies to scope down the affected areas such as travel
restrictions across districts and sub-districts (Phuket Provincial
Office, 2020).

However, as the situation improved, the Thai gsovernment
decided to ease restrictions in May 2020 (Sirilak, 2020). Many
regulations were announced to allow businesses to resume their
operations, but the businesses needed to apply the new normal
paradigm (see Bangkokpost, 2020; Phuket Provincial Office, 2020;
Phuket Provincial Public Health Office, 2021). The new normal
policies required businesses to equip themselves with more
hygienic practices for re-opening including regular testing for
COVID-19, customers temperature screening, the use of face

masks, social distancing, regular cleaning, keeping one month of
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surveillance camera footage to facilitate disease investigation, and
using the Thaichana application for online visiting registration
(Phuket Provincial Public Health Office, 2021).

2.3 Crisis management and responses

Crisis management is a multidisciplinary approach that has
been defined in many different contexts and environments
(Faulkner, 2001; Evans & Elphick, 2005; Coombs, 2019; Fani &
Subriadi, 2019; Serrano & Kazda, 2020; Margherita & Heikkila, 2021).
The crisis responses can be classified by their timing including pre-
emptive, proactive, responsive, and reactive responses (Marker,
2020). The procedures of the crisis responses can be either linear
(Coombs, 2018), or non-linear models (Jaques, 2007). However,
previous crisis management research was limited to certain types
of crises such as natural disasters, terrorism, disease (Laws &
Prideaux, 2005), information technology (Buhalis & Law, 2008),
social media, data security, and privacy (Zeng & Gerritsen, 2014).
While the existing hospitality crisis research mostly focuses on the
macro-level crises and overlooks the micro-level of crisis
management of the service operation providers (Lai et al., 2018).
Therefore, so the current crisis management caused businesses to
not be able to foresee the consequences and fully deal with the
COVID-19 crisis (Lai & Wong, 2020).

In responding to a crisis, previous research outlined the
responses in the hospitality and tourism industry. As crisis

preparedness, the financial plans could be prepared by including
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all potential crises in the plan (Pavlatos et al., 2020). This response
can ensure the sufficiency of funds to allow businesses to execute
the crisis responses and realise the cash flow status including
costs and target revenue. Cost-saving practices would be
implemented to maintain the operation period and provide
sufficient cash for business resumptions during a crisis (Niininen,
2013), however, it is needed to balance between business survival
and employee morality in the cost-saving on employee-related
expenditures. Instead of laying off, the suggested responses to the
employees are, for example, voluntarily taking a vacation,
changing operating procedures, stopping recruiting (Niininen,
2013), unpaid vacation, reducing the number of workdays,
freezing pay rates, replacing highly paid employees with lower-
paid, outsourcing, shift adjustment (Pavlatos et al., 2020), and
postponing the payment (Lai & Wong, 2020).

Moreover, Kolb’s experiential learning cycle (Kolb, 1984)
explained that past exposures can support in dealing with similar
situations. Thus, risk-handling experiences can affect crisis
management and responses in service sectors (Jones & Comfort,
2020; Gao et al., 2021). However, the COVID-19 pandemic was
incomparable to the previous outbreak of SARS, which affected
only the Far East and North America and caused 774 death and
approximately 8,000 confirmed cases (World Health Organization,

2015). The major difference was that no travel restrictions and
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businesses were closing down during the SARS outbreak, thus the
responses used during the SARS outbreak may not apply to the
COVID-19 pandemic.

2.3 Post-crisis strategy

After a crisis, the industry effectively evaluates the situation
to resume operations and protects employees’ earnings (Hoque
et al, 2020). As financial performance is crucial, hospitality
businesses can re-evaluate the current situation and adjust the
plans such as utilising supply costs, re-considering the investment
plans, re-evaluating the staff pay rates, and outsourcing the
human resources, however, the businesses considered that pricing
strategies and promotion were not significant responses (Pavlatos
et al,, 2020).

For small businesses, Fuchs (2022) found that the COVID-19
pandemic accelerated to adapt to the circumstances and
adjusted their business models in order to outlive the crisis and
set up a new foundation for their future success. So, the
businesses increased the integration of online technology in their
normal operations and planned customer re-segmentation.
Garrido-Moreno et al. (2021) supported the re-segmentation since
the tourists” behaviour and decision-making have been influenced
by the paradigm shift from the pandemic. Moreover, Kraus et al.
(2020) claimed that the pandemic forced businesses to adapt and
realise the benefits of the use of technology in their daily

operations even the previously resistant businesses. Moreover, as
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mentioned earlier, businesses were forced by government
reculations to adopt the new normal regulations into their
business operations in order to reopen their operations.

2.4 Government supports during COVID-19

To mitigate the negative outcomes of a crisis, sovernment
support could be provided by both national and local
governments based on objectives and expected outcomes
(Tetlow & Dalton, 2020) in terms of crisis preparedness and crisis
recovery (Israeli & Reichel, 2003; Lai & Wong, 2020) such as
financial aid, delaying tax payments, low-interest loans with long
repayment, VAT reduction (Pavlatos et al., 2020), tax benefits and
allowances, and capacity-building programs (Kato & Charoenrat,
2018; Lai & Wong, 2020) Thus, several public sectors launched
support schemes; for example, the Bank of Thailand (BOT)
launched financial support for SMEs in terms of debt suspension
and soft loans; the Small and Medium Enterprise Development
Bank of Thailand announced measures to help COVID-19-affected
enterprises in terms of low-interest rate loans and deferral of
capital and debt repayment (SME Bank, 2020).

However, the effectiveness of the financial aid depended on
whether the SMEs had access to finance. Regarding the
information asymmetry theory, when two parties are making
decisions, there exists a situation where when one party has more

or better information than the other; as a result, it may cause an
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imbalance of power between the parties. Generally, the
borrowers are more likely to get more information than the
lenders. Matthews and Thompson (2008) stated that this may
lead to the problems of moral hazard when a party will decide
based on the assumption, as well as an adverse selection when
a party has adverse results from imperfect information. Osano &
Languitone (2016) concluded three factors affecting the access to
finance of SMEs which are the awareness of funding, collateral
requirements, and small business support

From the literature reviews, previous crisis management
studies focused on large organizations such as hotels and airlines.
As crisis management is dynamic and influenced by both internal
and external environments, and past exposure to the crisis is not
applicable, this paper aims to fill the academic gap by
determining the uniqueness of tourism SMEs in terms of crisis
impacts and crisis management since SMEs have different
characteristics compared to large businesses in the same industry.
Moreover, this paper adopts the factors suggested by Osano &
Languitone (2016) and proposes the factors to be used for
determining the effectiveness of the government support

provided to tourism SMEs.

3. Methodology
3.1 Participants
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The research was derived from the government campaign
supporting the local SMEs that were affected during the COVID-
19 pandemic. The campaign was to provide low-interest funds
and consulting to the SMEs and the author was a consultant in
the campaign. The research was designed by using a mono-
qualitative approach in terms of semi-structured interviews. The
participants were selected by using the common selection criteria
for qualitative research (Teddie & Yu, 2007) and similar
characteristics based on the homogeneity type of cases
(Robinson, 2014). Therefore, the selection criteria of participants
were Phuket SMEs who applied for the campaign and requested
financial consultants. The business owners or people who worked
closely with the crisis management of each SME were contacted
for an interview.

3.2 Data collection

At the beginning of the project, the participants were
informed about the purpose of the project and the use of
information for academic purposes. The data collected would be
treated as confidential and their identity would be protected.
With mutual content, the voice recording was not allowed by the
participants. The interviews took place between June and
September 2021, and each interview was between 30 and 60
minutes in duration. The interviews were guided by four

categories including (1) the current situation of the businesses, (2)
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managerial crisis responses, (3) strategies for the post-crisis, and
(4) feedback on government supports.

The questions were designed to facilitate an open discussion
between the author and interviewees, and the author noted
down all comments relevant to the pre-coded terms and
removed all irrelevant points (Saldana, 2015). Since the
qualitative approach has no specific number of participants, this
research applied the saturation criterion as a point to stop
interviews (Silverman, 2016). The meaning of the saturation
criterion is to stop the interviewing process when there are no
insights from the sampling pool (Cooper & Schindler, 2014; Fusch
et al., 2018). These criteria were applied in recent research on the
hotel industry (Yacoub & ElHajjar, 2021).

There were 12 Thai participants from 7 SMEs participated in
the interviews. As shown in Table 1, 66.7% (n=8) were male and
33.3% (n=4) were female. Eight (66.7%) were business owners,
and the rest (33.3%) were accounting managers. All of them were
medium-sized tourism-related SMEs having an operation period
between 5 and 20 years. Lastly, the customer segments were
classified into the percentage of foreign and Thai customers.
Three businesses stated a majority of their customers (90-100%)

were Thai, and two had a majority of foreign customers (90%).
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Table 1: Socio-demographic profile of the respondents

Respondents | Gender Role Business Years of SMEs Customer
Types Operations size types
R1 M Owner Industrial 5 Medium 100% Thai
transportation
R2 M Owner Tourist 15 Medium | 90% Foreign
R3 F Accounting | transportation 10% Thai
Manager
R4 M Owner Tourist 10 Medium | 70% Foreign
R5 F Owner transportation 30% Thai
R6 M Owner Wedding 20 Medium | 90% Foreign
R7 M Accounting planner 10% Thai
Manager
R8 M Owner Pier 20 Medium | 60% Foreign
40% Thai
R9 M Owner Tour operator 10 Medium | 10% Foreign
R10 F Accounting 90% Thai
Manager
R11 F Owner Industrial 10 Medium 100% Thai
R12 M Accounting laundry
Manager

3.3 Data analysis

During the interviews, the key terms in each question were
noted and summarized, then a thematic analysis was conducted
based on the pre-coding schemes (Saldana, 2016). Three steps

are done including being familiar with the data, generating initial
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codes, and arranging codes into potential themes (Braun & Clarke,
2006) by grouping data based on the meaning and linkage
relationship between codes (Boyatzis, 1998). Irrelevant comments
on the research objectives are removed. This procedure was done
in recent research such as the hotel industry (He et al.,, 2022;
Yacoub & ElHajjar, 2021), and the Phuket tourism businesses
(Fuchs, 2022).

4. Empirical findings and discussion

This study provides a collective overview of the issues and
problems encountered by stakeholders in the tourism industry.
Four broad themes were derived from the interviews, which are
(1) crisis impacts, (2) crisis responses, (3) post-crisis resilience, and
(4) influential factors of the effectiveness of government financial
support.

4.1 Crisis impacts

Four significant crisis impacts were concluded from the
interview of tourism SMEs in Phuket. The first and most crucial
impact is the absolute zero revenue because of the travel
restrictions and tourism operations suspension because 94% of
the GPP of Phuket relies on the tourism industry. The SMEs that
focused on foreign customers have received zero revenue since
March 2020. “We received zero revenue since the airport was
closed in March, and all our jobs were cancelled immediately”

(R.2, R4, & R.6). “Actually, our business did not shut down, but
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there are no works” (R2 & R.4). The second impact is the
substantial revenue reduction. SMEs that have both domestic and
foreign customers can continue their operations, but the income
was much less than the normal operations. For example, an
industrial laundry business quoted that “/t was more than 20,000
pieces per month, now 200 per week is the maximum” (R.10).
“Now, we have a trip once a week. It was normally eight trips
per day” (R.8).

The next crisis impact is the insufficient cash flows caused
by the unprepared crises. Although risk experiences influence risk
perception (Jones & Comfort, 2020; Gao et al., 2021), SMEs
underestimated the impacts of the pandemic. So, they did not
prepare long-term responses at the beginning of the crisis. “/ think
the crisis last no longer than 6 months like SARS, Bird Flu, or the
sunken of the speed boat” (R.2 & R.10). “I thought | would have
sufficient cash to keep my business operating at least six months,
but finally the cash was running out in two months” (R.6).

Last, the deterioration of assets is another impact. Tourism-
related businesses own a large number of assets such as vehicles,
boats, and equipment. Without any tourists, they were
abandoned at the parking lots and piers without any
maintenance. Since the SMEs receive less or no revenue, it is not

worth paying any additional expenses. “The maintenance cost is
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very high and it is not worth doing in this situation. It is better to
leave them until the situation is improved” (R.5).

4.2 Crisis responses

Since the crisis was unprepared and unpredictable, the past
crisis experience cannot support SMEs in crisis responses. So, SMEs
were strugeling in dealing with the crisis. The tourist restrictions
strengthened the impacts as they rely on tourists. Without any
guideline, reducing non-necessary expenses was a common
response in order to keep business surviving (Niininen, 2013).
“When the provincial government ordered the internal lock-
down, | realised the situation was really bad and | stopped
paying any expenses” (R.3). Debt negotiation with financial
institutes is another survival response. SMEs requested
commercial banks for postponing their payment dues and
reducing interest, however, the banks were reluctant to allow it
until the government intervened in this issue. “My creditability
was lost as | did not pay the debt. Later, the government ordered
banks to help SMEs. But it was too late already” (R.7).

Another response is the adjustment of business policies and
operations such as lowering the required numbers for pick-up
services (R.11), jointly operating trips with other tour operators
(R.9), and opening a restaurant at the warehouse of the company
(R.6). Moreover, SMEs did not lay off the full-time employees, but
rather reduce the pay rate. The reduction rate ranged between

30% and 50% (R.6, R.7, & R.10). Unlike large organisations, SMEs
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have a limited number of workers, so they are afraid of the
employee shortage if they want to resume operations in the
future. However, part-time workers were automatically
discontinued as there was no work (R.11), and some decided to
leave and return to their hometowns (R.2).

On the other hand, switching to online operations seemed
to be impossible for tourism-related SMEs such as transportation,
laundry, and tour operators as they strongly expressed, for
example, “How can | deliver tourists online?” (R.2 & R.3) “I can
sell trips online, but | cannot operate tours online” (R.8 & R.9).
The remotely work, or so-called Work-From-Home, was also not
appropriate “We are in a business requiring the interaction with
customers, so WFH is likely, not suitable” (R.6). Although the
assets were abandoned, SMEs did not have an intention to sell
them since they still believe that Phuket tourism would be
recovered soon and quickly (R.2 & R.3).

On the contrary, some SMEs were not affected by the
pandemic. The industrial transportation and the pier admitted
that their revenue was reduced, but it was not in a struggling
situation. One possible reason is that these SMEs have good
business diversification in other areas and customer segments.
“Yes, our revenue in Phuket was much dropped, but other areas

were fine” (R.1). “My tour operations were stopped but the
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overall was still ok because the domestic travellers and the
locals are still using the pier” (R.8).

4.3 Post-crisis resilience

In terms of post-crisis operations, the integration of the new
normal paradigm was very controversial. On one hand, some
businesses would operate normally as they believe that the new
paradigm is temporary behaviour. When the crisis is solved, the
new normal paradigms will be fading off and people will be back
to their original lifestyles. “The new normal will be gone as well
as the COVID-19 so | don’t think I have to wear masks all my life”
(R.4 & R.11). Also, some SMEs did not pay attention to the new
normal paradigm as they were not affected by the pandemic (R.1).
“The pier is still needed anyway, with or without the new
normal” (R.7).

On the other hand, some SMEs would adopt the new
normal paradigm into their operations because they believe that
the world has already changed as well as the tourists’ behaviour
and requirements (R.2 & R.6). “Now, we have to follow the norms,
but | cannot guarantee for the future” (R.9). Another post-crisis
plan is to have a proper accounting and financial plan as the
pandemic has pointed out business flaws underestimated
expenses (R.3), unclear financial reports (R.7 & R.12), slow cash
receipt process (R.8 & R.9), delayed accounting information (R.2 &

R.6). SMEs commonly agreed that a crisis offered a good time to
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reboot their accounting practices since there are no business
operations for two years.

Similar to the crisis response, adapting online operations was
neglected as well as switching to non-tourist-related businesses
was impossible since Phuket is a tourism-driven economy.
Instead, SMEs are looking for new tourism trends such as green
and clean energy. “I have already purchased 50 electric speed
boats and the first lot would be delivered in 2022” (R.7). The
findings are opposed to the recent findings of Fuchs (2022) that
the SMEs in Phuket tended to increase their online activities and
customer re-segmentation. Food and beverage businesses may
easily adapt to online food delivery, but interaction-based
businesses such as tour operators and transportation are facing
difficulties in switching to online operations. However, the findings
are in line with Kraus et al. (2020), who stated that force
adaptation allows the realisation of the advantages of
technologies in daily operations. Although tourism SMEs are
interaction-based operations and required a human touch, some
parts of their business operations could benefit from adapting
technologies. Thus, SMEs should leverage the use of technologies
in business operations and take advantage of the adapted
technologies such as online booking. Moreover, the pandemic
may cause a paradigm shift in tourists’ behaviours and decision-

making (Garrido-Moreno et al,, 2021), however, SMEs in a high
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tourist-centric location are reluctant to integrate the new normal
paradigm or change the business perspectives in their operations
since they have not seen the outcomes of the integration of new
paradigm yet.

4.4 Effectiveness of government support

The findings confirmed that government support was
needed by the tourism industry during a crisis, but the
effectiveness of the aid depended on four factors which are
interest rate and repayment plan, accessibility, the follow-up
process, and funds flexibility. First, the interest rate and
repayment are important information that SMEs would know
before making their decision. The interest rate should be as low
as possible and the repayment plan should be as long as possible,
otherwise, the businesses are not likely to take the support
because it increases their burden of paying debts. Interest rate
and repayment plan are the collateral requirements which affect
the access to the finance of SMEs (Osano & Languitone, 2016).
This is in line with the previous findings stating that the interest
rate creates disincentives and discourages most small businesses
from applying for financing (Foltz, 2004). Also, the loan term
affects the repayment schedule and the financial costs of
borrowers, and the sustainability of the use of financial products
(Brownbridge, 2013).

Secondly, accessibility to support is another factor to

determine the effectiveness of financial support. The
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bureaucratical and hierarchical procedures can slow down the
overall process, as a result, the businesses would get the funds
later than they expected. “The loan was good, but the process
was not good. | almost lost my deposit to the manufacturer as |
cannot pay the rest at the due date” (R.2). “The government
should facilitate the repeated customers by shortening the
process” (R.11). This is in line with Osano and Languitone, (2016)
who pointed that government would create an enabling
environment for small businesses to thrive and enhancing access
to funding programmes. However, regarding small business
support, the following-up process is another factor that increases
the effectiveness of the funds. SMEs normally have limited
personnel for internal development and improvement. The
respondents mentioned the advantages of having the follow-up
process of support including helping them to improve their
financial procedures systematically (R.2 & R.5), exchanging new
regulations and perspectives (R.1 & R8), and enhancing their
internal processes (R.10 & R.12). “Following the right procedures
will cause more troubles, but it is better to have one” (R.7).
Last, funds flexibility influences effectiveness in two broad
ways. Immediate fund liquidation provides more effectiveness.
For example, soft loans are much better than tax benefits or
exemptions. “Tax exemptions were useless as we did not have

the income to pay for it” (R4 & R.6). Also, fund utilisation
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increases the effectiveness of the support as businesses have
different needs of funds such as purchasing new buses (R.2), boats
(R.9) and equipment (R.8), paying off the existing debts (R.1 &

R.12), and investing in another business (R.7).

5. Implications

5.1 Theoretical implication

The findings of this study confirm that there are no universal
crisis management frameworks because crisis management is
influenced by both internal characteristics and external
environments of the organization. The finding reported that
tourism SMEs have no standard in responding to crises and the
response time could not be concluded based on the four types
of crisis responses (Marker, 2020). The sequential crisis
management frameworks (e.g. Coombs, 2018) were not suitable
for tourism SMEs, because they could not foresee the probability
of crisis occurrence and the possible consequences. The findings
are in line with Lai and Wong, (2020) who stated that sequential
crisis management is limited only to a certain type of crisis. Also,
SMEs could not implement crisis management for all possible
crises due to the limitations of finance, manpower, and time.
Therefore, tourism SMEs should have an ongoing crisis
management model which covers all four timing of crisis responses
(Marker, 2020) by adapting the non-linear crisis management

model (e.g. Jaques, 2007). Moreover, Kolb’s experiential learing
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cycle (Kolb, 1984) could not explain crisis management in SMEs
as their past crisis exposures were completely different to the
current ones. Also, it is found that cost-saving measures (Niininen,
2013) are common responses for both large businesses and SMEs
since the cashflow is crucial to keep the business operating.
However, unlike the large tourism businesses, SMEs would have
not done any responses towards the reduction of employees. The
reasons were SMEs have fewer employees and it is more difficult
for SMEs to recruit new employees post-crisis. Moreover, to
determine the effectiveness of government support, the factors
suggested by Osano and Languitone (2016) can be applied to
tourism SMEs with two more criteria: a follow-up process and
funds flexibility.

5.2 Practical Implications

As mentioned above, SMEs should implement ongoing crisis
management. The negative outcomes can be mitigated by the
level of crisis preparedness. The implementation of proper
financial plans is suggested to manage revenue, expenses, and
cash flow which include the budget to execute the responses due
to possible crises (Pavlatos et al.,, 2020). Also, as an ongoing
process, the management should prepare and update the
effective solutions to deal with the changing situation, recover
from losses, and resume operations (Hoque et al., 2020). With the

limitation on the adaptation of online operations, tourism SMEs
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should diversify business activities to other locations or customer
segments to reduce the impacts of crises in tourism-centric
locations. Also, since the unclear new normal procedures and
unpredictable situations, SMEs should establish long-term
strategies considering all possible risks. Moreover, the main
advantages of SMEs over large organisations are their swiftness,
flexibility, and resilience, so SMEs can easily adapt and divert their
business operations, policies, resources, and requirements to
match the current situations. As policy-makers, the government
should come up with appropriate regulations, funding programs,
and schemes for the improvement of access to finance by SMEs.
This study concludes the factors to improve the effectiveness of

the support.

6. Conclusion and limitation

This study found four major impacts of tourism SMEs during
the COVID-19 pandemic which were absolute zero revenue from
foreign tourists, substantial revenue decreasing from domestic
customers, insufficient cash flow, and asset deterioration. As the
SMEs had no standard suidelines, three common responses were
found which are to reduce non-necessary expenditures, rearrange
the debts, and adjust business operations. However, SMEs would
not lay off their employees, switch to online operations, or sell
assets. Also, there was a debate among tourism SMEs on the

adaptation of their operations to the new normal paradigm. In
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terms of government financial support, specific financial support
would be more beneficial to tourism SMEs than the national level
as it provides direct solutions to mitigate specific problems.
However, the effectiveness of the financial support can be
determined by four factors which are collateral requirements,
accessibility, the follow-up process, and funds flexibility.
Moreover, this study contributes to the academic in terms of the
understanding points of crisis management of tourism SMEs,
which are unlike the large organisations in the industry. Also, the
practical implications were recommended to both SMEs to
improve their crisis planning and policy-makers to improve the
effectiveness of financial support schemes for optimising the
taxpayers’ money.

However, this study has several limitations. Firstly, as Phuket
was a study area, the findings may not representative of other
tourist locations in Thailand because of the differences in location
characteristics and the level of government support. Secondly,
the participants were SMEs that requested government soft loans
and financial advisory. This presumes that the reflections and
opinions of the participants mostly lean toward their financial
risks, however, tourism SMEs may incur other risks such as
strategic, reputational, human, and operational risks. The outlined

limitations offer the potential for future research in the form of a
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quantitative approach to compare the findings from this research,

especially, when the tourism industry has fully resumed.
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Abstract

Teaching Chinese in Thailand, quantitatively, the number of
Chinese language learners is rapidly increasing, however in terms
of quality, there are still many problems. At present, the government
has a policy to promote the use of educational technology for
studying Chinese online widely, but when considering most of the
lesson content, it was found that there are few online lessons
specifically designed for Thai learners. In addition, the content
explanation is quite difficult for Thai learners to self-study. This

article aims to present the study of the use of educational
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technology for further development and production of quality

online Chinese teaching materials.

Keywords: Chinese teaching and leaming, Educational technology,

Self-education, Online learning
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(Evaluation)” (Seels & Richey, 1994)

Development

Print Technologies
Audiovisual technologies \
Utilization

Computer-Based Technologies
Integrated Technologies Media Utilization
Diffusion of Innovations
Irapl 1on and Institutionals
Policies and Regulations
/ y
Design
Instructional Systems Design
Message Design y
Instructional Strategies
Leamer Charactenstics Management
Project Management
Resource Management
Delivery Systera Management
Information Management

Evaluation
Problem Analysis /
Rt

Formative Evaluation
Summative Evaluation

a o v ¢ ' P
AN 1 ANMUFUNUSTENIeEI v ImAlulagn1saay
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weluladansaumanie ICT dwansynusodenslufifisng o s
fumsmeunsteyatasvesdeinguazinsvienl lngldgunsaing
doansuazaluladmsnszanenmuazidosgalul MsdnnisBsgsia
n1519uLuUN1Slng (Tele-working) n1sUfduusnedenuiing
doansaudusousuanguuvdemaluladansaumeaiivainuany
Wi Blua Wiesaunn (Chat Room) Judiu uagnistiauenutiniia
Huiulafsng q 1w YouTube wenaanil inalwladansauness
relAnnsiasunlassiunsinnisinu maluladansauneds
dsnadensianisioudguuuulmiinudesadfidevielusunsunis
Boudnfagy SegnianldifudiBouiauuuuneyrrauassnongy way
Fahunldiunguliveuwnanunaweuizuninglugiuuulusunsy
nsFeuosulatiidsaannuimviivnaunsGouimunmiuas
AnNatnsalanizau tngnisdanisidounisasulduszyndlide
fadfiAglimuzaufuaninnisiieuvesfiFouiiunndiaiu (AL

Hawamdeh, 2002, pp. 53-57)

a va ¢ v a oA =
2. waAnssudlddumesitiauazuuinanisldinalulaginansine
vaumasglulssmndlne
nsdnwdadefidmansenunenisdanisinuigaludiuda

o '

dfny NsudadumaAsegiaTeninlsemadaananisudatulungy
Uszimaniianuasgnieaumalulad dansliiinnisairsuinnssuy
nd q Tnglanigegedsanuinmtnmanaluladasaunelaznis
.:4' < I o W q' o

deansnaneidussAusenaudifyveinisdsunlasasinuilangn

Tnid walulaggadumesidandndulimiinnisiauinalulad
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Insdnsiladoudl (Mobile Phones) wazdodansiadeviveoulall
(Online Social Networks) %aLﬂumsLU’S'EJumJaﬂﬂ%ﬂimmﬁﬁéw%waﬁa
nsAdudinunuynusgisliieiinney andeyaluunaubes
“idrlannuiisau 4 elsiu’ (ulsdndsdoRuilnadyiad,
2562) syyfspnuidsuuvasmisiumaluladuazaniinisaling 4
voslandswalivszrnsluusazgaianuuandsfuisdnuazdde
wainssu waznssusinelulad Fauvsls 4 Jumudisens léun

1) Baby Boomer Generation (Gen B) fig AuTiAnlugT 2489-
2507 Baugadugrasarulanadadl 2 nmsgydeUssenssuau
wnlutisasasy landafadensignann ietfinduusealy
nsWauIuariuUszing Gen B a1y 60 Yduly 1Hunan
“ausnullen” NTdua5999 nsanTasovuNsssuuuUEnal vuwly
N3y dAnueanugs wazUsendnenseu

2) Generation X (Gen X) Ao AufilAnlurasl 2508-2522 Fadu
gAAUANSAIINISARTasTzeNT ALgA Gen-X flaty 40 TEulY 1Tu
Audoviay eunlugaisemaFusisds 1H83nauns Taumfeudu
AMSNAUIvDIRBNAILADS LAY ALY Ddvreuarlsite 9 Ll
V19N AARassaunasEnINukarATeuAT dauAndaning
WHudvesdies Lifafadusuusssuieadszind Gangusionis
Usumifuiansssudiuasuly

3) Generation Y (Gen Y) Ao auiliAnlugaed 2523-2540 Au
Gen Y Annlugarsugiailos) siswsiiinaale Tlemamasnisdin
g9 lnumfoudu “imalulagddna” Ginaluladnnni $nady
agaanauiy (Wasuimusssuaina fanuduiiesgs densiluded

gounarUfiasludsiiliiveu manTatudouas lieavusionuy youvh
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Aanssuiilinnuauivsiaies ldanudnasisassadsiml veusnled
THnosfledeansidodrsndeunds verlsvans o egrsldlunan
Weai i Taunsaliu uwiuide wazaelnsdne wieuiuiianssy
3u 9 Wumsiiu nsvhou wiesuusemuemsld

4) Generation Z (Gen 7) fia aufiiiandad 2540 1Ananwieul
ulmi Gen X %30 Gen Y Gsdaulugjeanluviauuentiu silidn

gA Gen Z lAsun1sideegamnaudulInnImisudvesiaies Gen Ziin

° 1%

lugamalulagniadouaziideduiganuagninsauau Seus

sUkuUNSILIuInludrufdanaznsindedeaiswuulsany 1hin

Y

Juildnddnainauisaluuldld egluldmnlifiduvesida Aalan

9

aa 4

saulatl Sudeyavnarsuinuielunniu Mulan iasgiadsises
#ing 9 ilemanisalounanlaids dndulanasyinerlags anueanusi
liveunissenssuazauliuuey Jainmdeyaiusouiiiouiiie
wisulastu 1wy Souerlslinnay Snifensuiiufuinniiiiveu

aa v '

31nn1suawuiIulanfdvia aujudialaniimisanudauas

[ a

Tausssuuana1wn furinuailad dein1sAesuisuasiiana

[ =

a1unsafnwaNilanni indeanisileunuuusiens veudeya

U q

'
aad oy vy

wwIns Wl 2w lazadiandaay wudeyadu q 1Wilade ins1zau Gen
Z nddeyalanandeyadu q muiuvatulanesulal
o a Va & @ |
FeuURan1sdTIINgAnssuglidumesidalulsemalne U
2561 lngdtinauimuigsnssunisddnnsedingd (d1dnauimun
ganssuvnedidnnseding, 2562, u. 21-47) wuiwuglddumesidalu
Usznalneidvlnegraniinselan 910 23,056,712 Ay bud 2555

ududy 45,189,944 A Tul 2560 M%@Lﬂuqﬁuﬁmﬂu%aaaz 96.0

Us=inAlnasiuaoumniglunis Binalulad

WWonsAnuU tunNSByunIsaoUNUISUDDUEU @



Journal of International Studies, Vol. 12 No. 2: July — December 2022
Prince of Songkla University

TaeTud 2560 Uszinalvedifldanudumesidauinnd 2Ty 3 ves
ﬁi’wmuﬂszmﬂiﬁu’wsmﬂ mﬂfﬁ’wmuﬂismﬂsﬁaﬁu 66,188,503 AU
dlefinnsansudilusnslénudumedidadiotu wuir 3 2561 au
Inglddumedidnadotuar 10 $lue 5 wndl iuduanl 2560 8 3
Falue 30 urd FuAnandadediusig 9 wu ulevienisduasy
Tassadreiugrunsdumedidnvesisuia dwmalivsenalned
SumaiﬁmmmL%qqﬂiaUﬂqmnﬂﬁuﬁﬁ"aﬂizmﬂ msiaumalulad
?‘iamiﬁﬁuaﬁmmmmL%’Jmauauanmﬂ%’mmmpﬂi’ﬂmﬁwﬁm?{auﬁ
luyndinnnat uenani gunsalindeudt seaundelviu ufiuidn uwas
Aewfimed Sadisandiauiluansadudweddd waeiismunaing
ﬁumaiﬁmﬁmmﬂumﬂﬁﬁﬁiﬂﬂiﬁtﬁaﬂ

dwdunmswAanssuiglidumesideliinaruniign 5 Susu
wsn leun (1) [aedsaueaularl Wy Facebook, Twitter, Instagram 3
Falua 30 wriideTu (2) glnsiienl AdUiATe nmeuns uazilanas
ooulatf 2 $alue 35 urilsiatu (3) wanelnsdwiiudumesida Wy
Line, Facebook Messenger, WhatsApp, Facetime 2 FalussoTu (4)
wunueaulay] 1 93lue 51 wiiideu (5) srumtido/unanu 1 Halu
31 wiiidetu uenand dmuin nyummumuasduiomansiild
Facebook snnLiudusy 1 vaslan luvaziivszimelne Ussimadiy
Usenalaniu waguszmadulailide (Ju 4 Uismwé’nﬁpﬁ%’ Line
wnigalulanisuiiy

31891UN15815297 2564 ¥99d1UNIIUANEZNITUNITAANIT
N3818L889 NANSINTYAY LazAaNITINTANUIALLAITIR (NEN%.)
nulul 2563 aulngliBumesidageds 50.09 druau Anluiosay

75.68 1139 3 1u 4 vosUsznsineriavus taglddumesidinadonetuy
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10 #2lua 55 urit deyadaszyin 6 Vik1uan Gen Y 1dunduild
Sumeditdmunniian udlud 2564 wuin Gen Z ¥dumesidnunniian
Faldnanlufunisigeuealat nin 5 $alus TneRanssusenieudusy
1 flo nsfnsedeanseaulatl sudewnanvaniunsainmsuniszun
vodlsaRnelrsalalsu 2019 (COVID-19) vhlilsiannsaiumsenn
s ilesndanudswionisinde uadidesnisiufduius
FENINNY

Mndeyadisiy ausaaguldd Jssmnslui 4 ga Tdnvae
&y woAnssu waznsuiinaluladfiunndsiuegrsdaiou fu
wwaltuglddumefidaludssimalnefifintulussfuiigann au
mamquﬂismﬂnﬁauﬁy’wﬁswm lnglamzdsensngs Gen Y wag
Gen 7 FeidludldBumedidnadorouiidoutnags winisldamudou
Tngjfsmadunsléifionrusuiisuaznisindedearndundn nnslé
nuiiensinwesulatiiesnnidlediouiuAanssudu q wl Gen z
wlBumesiinfionisSeuseulaiinniulutisnaraniunisainig
WNTEUIATDUTD COVID-19 udazvinagisls Taulnendusiig 4
‘LJ%"ULﬂﬁ&JquaﬂﬁmmL%'auaaulaﬁé"mmut,mmﬂ%u sudunsduaia
NsEUsAReATIn ﬁqLﬁuﬁﬂﬁwﬁ’zyﬁﬁwmaiﬁr;:il,ﬁaﬁ’faqwﬁdauﬂhaﬁu
AR sTanslinaluladifenisAnwesedsduluewan

sunuamanslimelulafiion1sAnuuesnadgludsemelng
NI BUYQRNITANYILAIYIR WA, 2542 (d10nAMENIITUNIT
ANSANW ISR, 2542) VLé’izuﬁqmsﬂﬁ'aLLaxLMﬂIuIaELﬁaﬂwsﬁﬂww
ullunisufgunszuaunsiFens Taglatadalilummni 9 e

[ v o

waluladiian1sAnel 11051 63-69 1391 S5UaRpIInlATIAS19
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fuguiisidudensddingnszaneidios Inglnsved Inginsauuia
wazn1sdeanslugudu wieldusslovddmiunisdnuluszuy
MSANYILONTLUY Uagn1sANwINLEsedy Sgutasesduasulniinig
nARLAzHARNLUUEEY 91 milsdenaivng Aedsiiant Taggunsal
wazaluladiiiensfinyn WifiFeuiansléifaundannuausely

nsldmalulagivenisfiny welvlianuiuaziinweiiisananagly

= =

waluladiitenisAnuilunmsuarsmanuienuedldegseidos
naonTin Sguraresgavyuduiiedaninesmuimuimaluladiile
nsAnw daassiiunasuiiion1sudn Mside uaznsianmelulad
iomsanw (Jud

wenni TeuMsAnulng w.e. 2561 (Fnauanisnisg
annsANYINTENTIANYIENIS, 2561) Lagnedie “nrsiFeudiiu
ww3ednemaluladarsaumaluszuunisfnwilve” 7malulad
ansauwmaduedesiieddyfivieiinusyanssnuesnisianisane
wazadrslemalunisidndanisdnwivesgiFouynmannie Falu
Yeuuszanas 2560 fmsediuanuiiddey 3 s ldun

1) Mm3davimangasluniseusunisianisiieunisasulussuy
nsAnwmglnantua1fisy (Distance Learning Television: DLTV)
dnsulsniourisianssausuauUssme 204 Tsaseu waz
Tsassuvuananslu 5 daninvsuauld 509 Tsauseu

2) lasanisiaSedrswmaluladarsaumeifion1s@ned (Inter
University Network: UniNet) %’mmawa%aé’mﬁmmmmﬁaqq ield
FeulsuedetnsarsaumaLaznsdearsvesaniiugaudnm Lile
soedumsAnvieszuu Sulinveulnediinauamenssunsnig

gaufinw Aflunisaiaesetieanuiigadeulesivanufnyinn
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UszLanuaznnszdu daluiheasdearsnmelulseimanazsening
Useine dieliusnisanitunisdnwiuazmiionusiig q F9lud 2561
drnaruvimisinaluladansaunafiewauinisdnel
aondunisAnuinayuuisuss 9 Wuaundnie3eany UnitNet
31U 10,629 LiAd YNNG aundneIetnediiitesmensidouss
SumesidaiiolddwiunisAnuiidededuniaanizdiu lnenns
Anwiteseninasemail UnitNet iunisnunelulssmaios
vhsnuieafideudeluis 1w 1nTed1e@nuvi3de Internet 104
ansganing wietnefnuide JGN vesdiu idusu

3) Tassn1sunnineaulauesine (Thailand Cyber University
Project) 1 ¥ ulazen1siidatuiiielduinisnisiiousniude
Bidnnselind (E-Learning) uAUsswwumnszaukarynodn w1
wiotnmalulaBarsaunaifiewmuinis@ineg (UniNet) iiieadn
Tomaliszaudhfanisinuseiugaudnuuiuiuy 1S udieus
nsi3eus wninedvlewesinevhmih fldugudnananisinusiiu
szuuedetieneuiames 1uszuunsfnuniisesiunisiiouinan
FInvoUszr1vu IndngasuazunisauasoungunIsAnwluseuy
NMIANYIUBNTTUU UazNISANYINNSTYIAY UTea1yunauaIang
Whanfnwmenusld nsysanisnistnymnssuudimediu lng

[ =1 ' =

i Anwanszuuniliansaiisuleuaiuiidrgnisdnuiludn
szuunilslsl 9ndeya o Yuit 8 Aanaw 2561 TffamzdoudiFou
Tuszuunsdamseudvesuminerdeleivesinediuiu 512,299 Au
lnedan1siseunisaeu 17 ndngns 867 uniseu wazlianduidisu

TAsan1seanas 47 aandu
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o

Mndoyavziiiulain Sguralveiivuamisnisldnaluladidie
msfnwlulssmalnefidaou Fusnglunsesstyganisdng
WA w.a. 2502 BnvislunsUfiR nszmsreAnuiinnsdeldtiau
Tnsennsing 9 ieduiunisudnduliiinnisiFouiiiuiaiedie

=

wialuladansauwmaungSeulussuunisfnuineegralugusssy

3. nMsaan1sEeumMsaauneIululsemndlne

nwdudeduntwdnsussmanuvdfidunumddlunis
Foastuaululssmaiunasyssmaildniwdu nsnaleviouas
fvuausugvseaniduaiunmIuidniuegebs ielviniiFou
nsasuntuIuldiaunluviufugeasis uasndnyaainsiifiainug
Auatursasenlisulddinulansenuaiunenis (@rdnau
L@v1BNITANINITANY, 2559, U. IV-IX)

N Y o

TugsUSuna U 2549 YseinalneddiSouaiwdulugiug
ﬂ’]‘mﬁhﬁ‘ﬂisLmﬁiﬁuﬂﬂisﬁvﬁzﬂﬂismﬁ 37U3Y 200,000 AW 1N
a0uAnwn 537 uiie aenda eldinsdaignsmansdaaiunis
FoUNIERUAWIIUSEYE 5 U (2509-2553) dewallull 2556 $1uau
Tsafoufiududu 1,524 uvs LLazﬁwuauﬁL’%auLﬁmﬂu 863,056 AU
Taouuadu 1) ﬁ']ﬂ’mmﬂmxnﬁsumimﬁﬂm%’uﬁugm 769 W9
U 573,056 AU 2) EIUNIUANEATINATELESUNISANE DAY
500 W19 91UU 200,000 AU 3) 1UNTUANEATIUAITAITANEN
9133AN®Y 155 Wind 31U 60,000 AL 4) @NUNIUANEATIUNITANS
9ANAN®Y 100 WiAe §1UIU 30,000 AU (F117n91ULaYITNNTANT

A5ANWN, 2559, W. 13-14)
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uennil MnTeruMTITeeRaINaSsuNIAe U WY
Tudszmelneseavgaudny Gdnawavisnisaninis Anw, 2559
U, 15) wuin msfisguiafimunueugvseanduaiunsiounsaoy
My Iudieifisdannuaunsolunisutsiuvesseina (2549-2553)
dwaliinnisdeasunaginuinisissunisaaunmuidululseinalne
wuunnansglan taglud 2559 gissuniwduluaadugaufnuily
Uszinalneilsruaulddinin 5,000 au lnetdanisisounisaeu
nmwIudundnansiviien Inidenas vselnnwRUssma uaz
Fanuifiaulnefidnulunminendosie o vesUsumedu Tesverdu
warsrere aufulitesnin 5,000 au fetiu Tuusazdivnlned
Brunmunivlussiugaunu Miluussmalneuasssmaiy 9w
Taii1nd1 10,000 AU wANIINNTALIUUR A LTuRaTALaNIZ LD
Uinumesfifountviuiiistuesnannideifoutuluein luds
auannduddliiunaliuiivszdnd fsuadenasliaudifydu
AunmmesdIFaNwTuINnn s Inagd 5wy

Tul 2559 d1ineuarnsnisaninisanen (2559, w. IV-IX) Ta
IHEUNSIIBUNMIANYIdeL e muIn TS sun1saounwIunes
Uszmelnelunmsiumnsziu Tnonsinuissyin Susuanufnui
LﬂmwéhqmsﬂwsSauﬂﬁsaauﬂwwﬂﬁufﬁﬂizLMﬂLmNLﬁUizﬁuﬂisau
AN 769 Wiie sEAUdsENAN®Y 707 WH9 81TIANYY 173 WK9
sefURANAN 82 Wit karnIANYILBNIFUY 152 Wi neauatiuil
Ifasvanmdgmnsiieunisaountwidululssndlnefiddaly 6
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1) AUAITUIMITUAENITTANIT HUIMTUIAAINIA1ULEN1R
AeafunisiFeuntsaounivniu daadenisuimsianisisssuy
Fausdunie vlilaifinsdnnassuundngnsnuwduresaniufing
ag19faLau danaliinisdnnisifeunisaeuniwiduldussaniy
Wusease

2) gnunangns Useinalnedelafivnuninuunsondngns
wnunans teldifunuimslunisdaimdngnsniwidu sinlsilsl
a1u1samuaunsissunsaeun1wIUlildunsg 1w vatulunn
seiutunarlunn@nwanuinw dadaszuunmaBsunisaeuniuiu
AULUINNYDINULBINUDTEAY

3) shudenisaeu Saszaudgmnsvianaauvios foRnnsmis
a1 flevnvessndsurandeulssiuresusar sedunisding
wazlifinaeinnsgiusnsdunsidonldsing

4) fuaeu anufnwnIzAuredlnevInkAaUYAIINIATARY
NMITUDLNUIN a'auimﬁqc?fmﬁqwWﬂgmmaﬁmmﬁmﬂwé’ﬂ 1oy
fddnaudaaiunisiiounisasun1w13uuIuIYI@ (Office of
Chinese Language Council International %38 HANBAN: Fuil) nd
asoreadnsynIuliiauAnwvestne Sauinlifadvdlunsimue
AuaudRLazAMIdivensoaalnsyIdu i lvidwasdenmnInnIs
gouduognaunn

5) mugiseu dulnggiseuriausegdlalunsisuniuIudue

U
o

srezisuiuluszAutulszanfnw Wewnillemvemdnansnisiieu
nsapunIdluLdaysERuTurIanNeNlesiu il Seudes
Suduissuainszauiiugulnddisn Faiaaudeniie laiu

AMUAINTNYBINTTET8U
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6) FrunusiefuntlsIudy nsEnTAnwIEsSlus
‘vm'aamuﬂszmumms’mﬁa‘vmmil,'%'aumiaaumm?mﬁ@LLa
AINSINTIRLARUBUI B UL R T e veaUsEInATY Taun
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Y v a

ns@nunlunszualanasiolva AuiuliiFouldinaluladifionts
WEIMIANIAIEAULDY
4. msldmaluladitensAnwuaznisiGounteidusaulad
518uns dunsiiay (2019, u. 482-488) ladnnquuszian
wialuladuazuinnssutunisdanisiieunisaoulugaidvadu 3
sUkuY lauA 1) n1sdanisiseunisaeulag Mobile learing Ao 113
Janisseunisaeunsoundeudieguinumaluladdumnesidnliane
Tagldgunsaiiadeuil (Mobile device) léuA aundnlviu uiiuidn uay

Aoufames M lvgseusouslanniinniian lneludevveuse

Y Y

o =

anedyaa 2) nsiansfinwieeulatsyuuldaiuy MOOC (Massive
Open Online Course) Lun1suaunaunaluladuagisnisiseuns
aouasitlvl thiauemsiFoududngnsing 4 dumaduled Gesessu
F3oulddruaunin deagtuuminedeinlanmeunsuniousity
MOOC auld¥uarufsuegiaun AeliiAnnsisuilameingsa
nsFeuvesSeufiannsadonGoumuenuaule Wumsdaadunis
Soudnasatiniivenslenaliifouyniouagynanviondnladidngs
nsfnwiifiaauninldnaeaian il MOOC Tdgnitandundausnidle
Y 2551 1ne George Siemens wag Dave Cormier @1usulseinalng
IghFaniann MOOC Tl 2560 melilasamsitaunminedelaues
Ing iemsdanisiiounsasuluszuuda (Thai-MOOC) Taerduaiy
JfleszninedinnuangnIsun1snseaudne (@ne.) d1nau

aa o

WAUINYIAEANS LALNALAD AR (BIN7.) WarNTENIIRIaLiie

”

Na

wswgiakazdiny 3) N1sinnisiseunisaeulae “Jygusehv

]

Calle §

(Artificial Intelligence) {Wuszuunsaowasudansey a@51an15i3au
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Abstract
The purposes of this research were to 1) develop a training

curriculum to enhance the ability to produce a learning package
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and 2) to study the ability to produce a learning package after
the training. The research activities were: studying background
information, developing a training program to enhance the ability
to produce a learning package, testing the training program and
revision of the training program. Thirty teachers were derived by
simple random sampling. The research instruments were a training
program, an achievement exam and a workability test. The data
were analyzed by using mean, standard deviation, and t-test.
The results were as follows, 1) the developed curriculum is
composed of the need for training curriculum and needs, principles,
objectives, contents, training activities, materials, measurement
and assessment and unit evaluation of learning achievement. All
topics were rated in terms of appropriateness from high to the
highest level, and all components were congruent. 2) The Ability
and knowledge after training were higher than before training and

higher than the set criterion with a significant level of .05

Keywords: Training curriculum, Thai learmning package, Ability to

produce learning package
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Abstract

This article aims to analyze the critical role of Chinese calligraphy
in encouragement of the teaching and leamning Chinese characters
for Thai students in basic level. The author reviewed relevant
information from textbooks, books, dissertations, research articles,
academic articles, news, and announcements from government

institutes. From the author’s analysis, it was found that Chinese
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calligraphy played an essential role in encouragement of teaching
and learning Chinese characters in four areas, namely, improving
knowledge of Chinese-character culture, Chinese art and culture,
improving learners' ability to write Chinese characters, correcting
errors in acquiring Chinese characters, and the psychology of
Chinese characters teaching and learning. The results can help
students correctly write Chinese characters, and it can make
students aware of the differences between the Thai and Chinese
characters system. It also encourages learning Chinese culture
which embedded in Chinese calligraphy and gives students a

positive attitude towards learning Chinese characters.

Keywords: Chinese calligraphy, Chinese characters, Teaching and

learning Chinese, Thai students, Basic Chinese
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Abstract

This study aims to explore Thai MICE travelers’ desires and
perception on Marketing Mix Factors (7Ps) towards community-
based MICE activities. A mixed research method was employed in
this research. The sample size is 318 Thai MICE travelers. The data
collecting instrument was a questionnaire with the use of
frequency, percentage, mean, and standard deviation, and
followed by independent t-test statistics. Also, In-depth interviews
were used to collect detailed information beyond initial surveyed
answers.

The findings reveal that 1) most of the Thai MICE travelers
prefer experiential community-based tourism activity, but least in
luxurious activity 2) Thai MICE travelers who have different
personal factor in gender, age, and type of organization desire
differently in community-based MICE activities at the 0.005
significant level. Explicitly, female travelers desire food related
activity, and wellness activity than male travelers; younger
travelers desire adventure, but older travelers desire wellness
activity; MICE travels from public sector desire historical and
cultural activity as well as adventure than MICE travelers from
private sector. 3) Nevertheless, the finding reveals insignificance

on personal factor towards the Marketing Mix Factors (7Ps).

Keywords: Perception, MICE Travelers, Service Marketing Mix,
MICE for Community, Community-Based MICE Activities
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Abstract

The purpose of this research is to study the development
trajectory and the speech processing strategies while acquiring
Chinese “Ba” constructions by Thai university students. This
research is based on 952 corpora from more than 2,000 mid-term
and final exam composition corpora collected by three-year Thai
university students who majored in teaching Chinese language of
the School of Sinology at Mae Fah Luang University for three
consecutive semesters 2014-2016. The research method of
corpus linguistics and two data analysis methods including
implicational scale and cluster analysis were used in this research.

The results of the study were as follows: 1) In general, the
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acquisition of Chinese “Ba” constructions by Thai university
students follows certain internal rules, and the four acquisition
stages experienced in the acquisition process are both systematic
and dynamic; 2) on the whole, It can be seen that the speech
processing strategies used by Thai university students to acquire
different types of Chinese “Ba” constructions reflect the following
implication relation: “canonical order strategy” < “appending
strategy” < “superposition strategy” < “insertion strategy”; 3) The
speech processing strategies of Thai university students acquiring
different types of Chinese “Ba” constructions reflects the
principle of the speech processing from easy to difficult. Based on
the above conclusions, the teaching revelation for Thai college
students in the “Ba” constructions is as follows: 1) The teaching
sequence should be scientifically and reasonably arranged
according to the difficulty of acquisition and speech processing of
each sentence pattern of the “Ba” constructions; 2) Determine
the teaching focus according to the learning stage and give full
play to the positive influence of teaching at the same time; 3) Pay
attention to the teaching of the semantic and syntactic conditions
of the “Ba” constructions, especially the teaching of semantic

conditions.

Keywords: Multidimensional model, “Ba” constructions,
Acquisition stages, Speech processing strategies, Thai university

students
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somsldgulselun “Ba” (Jin, 1993; Huang & Yang, 2004; Jiang, 2018,
2020) d3uyuaRI U WIANEATUTYIU (Cognitive Linguistic) il
mMsdedesun Faazfnwiendnualiiuandiifiunasedeiiidvina
fan1siseuIsUkuLLazAIUINgYasUUsElun “Ba” Yol
Aw13wdundn (Wen, 2010, 2012; Jiang, 2018b) tiulaindagdu
AMNTIMNIANYITEMUNSISeuiTUUsElen “Ba” veiiaun1udu
Tuguznrwiitdesiadungud ifom HUUDI FFNT 18 An1g
fundunn LagnInsnMsITedanan MLz TAnYIA LY
wngadedunn niaunTIdedalinn Madgasedng siuds

ANSANIN UL LA INUT 8NN
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@ '

A1un153dedugslszinuludinisiseuizulselen “Ba” ves
fiFournlvedu anmsdugiudeyandaunanuiu CNKI wagssuy
gudeyansarsdiannsetindnarsveussinelve (ThaiJO ) wuiles
5 unAau (Wei, 2006; Wang & Zhang, 2011; Lin, 2017 “32) lnewdu
nsdnwidesiudunsiienegideianarauardrduniadeuisu
Ustlon “Ba” vesiiSeurnlngluszornsBouiidadimila dedena
AannTwauanuiaMdilawazUseaninalunisiseunisaausy
Uszlen “Ba” wosfiSouviilne Sndefidndudosndnnfedelusiy
sunesnwImMansUTuLiy Gao (2003) liAnwianmns3ouizy
Usylen “Ba” veslnAnwunmalagldguuuunmiia (Multidimensional
Model) Faufunsiiausyuuemauiuarisnsidoguuuulumiluag
sty nifidenuunenadiuiifies 1 uneuwindy

Turmssuil 20 92sUansya 70 Fudnide ZISA (Meisel et al,

v
aa=t

1981) MNUNINeGuFuUIA Ilauenguinviau Geaulanaw

q

3 -:4 a 1 a v & da . \
ﬂa’?EJL‘lJ‘UEU LL‘U‘UVli]‘l‘?}{]ﬂ'ﬁlﬁﬂugﬂWN’WlﬁﬁN'EJUL‘UUVWEJNE]Eﬂﬁiﬂﬂi‘wﬁ'ﬂ\'1

a A

A 80-90 lnenyid Ao n1siFeuin1vifiassdadinisimuilivats

o
[

famanazdanududuneu (Elis, 1994) Usznisusnie fiseuaslyl
nsglandruyrnsiautuneulatunsunidaiedignisimuily
< o = o v oo | &

Tupoudaly FIN1INANINIINIBIveI S uuday AUz uly
AIUAIPUTU (Developmental Sequences) LuLABINUL BnUsENI5AD
NINAILIVNAVDINT B VBT B ULARZ AUTAILUANAITY Fad6U
nswmulagninualagnagnin1suseianani1an1w (Speech
Processing Strategies) U89N58UAUNTRAIUIMIIN 1WA AT Y

ana aziulangULuUNEiAlmhnsIfesuE iU Y

flunagnsnisUszananananwvesisewdenloadwineiu Judu
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n1sefuresdrduiaiuin1mIan1svesiiseulugduuulniiain

yunoaneU3vu lnengudinanliifisawsuansiiiiuitaiunse

a

BIUIEHAILINTNNNN VB THU VIITIAUNT0ATNNTOUNTAINATLY

@

Wannnisnanwvesiiseulame (Elis, 1994) Inetagiusatiunis
Welunarnuateniw 919 Awleesdy (Pienemann et al, 1988)
A1w18angy (Mackey & Philp, 1998) mmzﬁﬁu (Yoshioka & Do,
1988) n1913U (Sun, 2004) 418 67?'&Lﬂuﬂwiﬁﬂmmiﬁ‘auimwﬂu
gz wians saudetonuadeldnsarauisnudululimg
FnsuazANLAREIHAYsTULIUNSWANWWE AW Fafing1a
wdsy sddediddoonuuumugUuuunyia Welndladeidng
HALWAZNAENSNTUTENIIHAN N IVDINITREUTIUUT IR “Ba”
votinfAnwilny lngaranivinzamisadlanginaeinisiseuisy
Usgloaviafinnndetu wazidunisuusuuimenisidounisaougy

a

Uselem “Ba” vastndnwilneegrelindnniswariusyansnndunie

N1592NLUUNTSIVY
1. #UNAFIUNTIVY
1.1 Tunsguaunisiseuizuusslen “Ba” vestindnwlveay
rudumeuiuananaiy wasdnanseuduiuslussrnausasduney
1.2 lunszviunisiSeuisuuselon “Ba” vastnAnuwilny

lasunisdninuazauaulagnagninIsussaIanan NN ¥IveItuneu

MSIREUSUU 9

Y
ad o

2. Wandun1539e

av A [

ﬂ’13’3‘i]EJ‘Lﬂ‘U’Jﬁﬂ’ﬁLﬂ‘UNa%ﬂﬂﬁﬂ@ﬁﬂﬂﬂaﬂ%@maﬂﬂw"l warlouing

Y

v ¢ @

AMUFUNUS (Implicational Scale) Tun1sinansuainuaada ﬁu 31U
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\WanT9d0UIINTR YU TEnINsaUTsInesgUUsElun “Ba” ved

ndnwinefinanmuduiusiuvield waviunaduusyansus
azduiianuduiug ionegeuiniinavesauduiudiundold uaz
nfugnddldiiznsinasinguanlfifiedanguuazsiuun
Usziangudsylen "Ba" Lﬁamwaaudwﬂaqwémimsmawamamm

Indamangdlsluseninanssuiunsiseus

< v 3
3. ﬂ'ﬁLﬂU‘U@ﬂ;ljaLLﬁSﬂ']'ﬁQﬂLL‘NﬂUiSLﬂVI

¥

magamu’i%’aﬁm%mmﬂﬂé’qsﬁaaauL%‘mmwamawn'muasﬂma
AAYBINANYIAIIINTITABUAIEIAU E11INTBTUINGT UN1INYRY

waiflvans Mdrdunasdnuntne. 2557-2559 Tugaedudit 2 an
nsfnwndl 2 81 4uT7 3 aen1sfnwndl 2 gildenngudediei

WesnumiIngrdeudiimaldiveutiensAinwnwIuilngige

o 1Y a

Tnedagtuseaulsygnidl 4 @a1913v1 J19159UszanUszana 70

q

Au wazdldnAnwaniusemaimadinyivin1eduegsi 2,000

AU Aetunguimegsliaunsadianududunuld wazwefidonngy

AI9E199MNEUIVIRINE 1AL UnAnwinquiliinisiseusiedviiing

a = g A o 9 v !
ﬁ'e]‘ULsUEJU‘UVW’Y]']&WJﬂﬂ?ﬂﬂqiﬁﬂwqmuw}‘ﬂuu% 2-3 quiﬂﬁgﬂ']ﬂ(ﬂa

o '
v a =

nsfnyiauInsnMwIvesudazfuluaznsIdeAnnu Fea1v1in
ulifierundeuduarueidos iadunadouosrudansia
videnadoudeneny lldnsieuieannudaussens wazived
Feonifutoyaandaseduiudil 2 mansfinnd 2 Gumsednfnm
diadudsudlheinsalsudselon "Ba ag19nsedslududi 2 ana
msfinuil 1 wazamSeuizutslen 'Ba’ iuguasudulumenisding

#1 2 Ingand1uiu 2,095 1589713 894,000 SnwslagUszana ddeya

nagnsnisUszutawanumMusuiuuwrodsuUs:Tan ‘Ba (GB)
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fiusngguuselen 'Ba" 9ndulil 2 aansdnmil 2 - 4T 3 ane
nsANYT 2 S0 316, 379 way 257 Uselganuany
iesaniagiiutinivinsiinisinumneuas i suusylon
'Ba" Viunnsineiu ilumelidsnsdianussdunisduundssinangy
Uszlom "Ba" Iaw Lyu (1994) Cui (1995) Fan (2001) Li and Deng (2005)
Taanuun 18, 9, 10, 15 Usesnnanuansu @3y Xiao et al (2009) lagn
ﬁyugmmia“wLmﬂmﬂﬁﬂi%’aﬁawﬁw wazSusuunUsEanlassEsng
“VP” wasgulselen "Ba" HUNER Ui aENELaE ST IALE
veslumslivesdweany deduuneendu 5 Ussavilng 12 Uszian
g0 Mssuunsananilnaenndauaslidenrdasiunissuuntssinm

vosimvinsluein delanudussuunaglimuddyiuanuduius

v
=]

flaenmdoaseninaguuuunneduiusiagideniBsannuming v
N3ENINANBITNITUTZIMATURAL AMIZNTINITNI1TN 19100355 L0
UsgmanasgIunsinanuaansanmuIudmsunmsinmniwniy
sgwhsUssina (nflazdonlaededn “ansgiu”) Suunguusslon

"Ba" 1Uu 2 Ysziavlng) 14 Usvinndos Fedruunesnilu 3 du fe

¥
=1

st (526U 3) Sunans (32 4-6) Fuge (sedfu 7-9) Tasn1suun
wiilalmsefunissanunaes Xiao et al (2009) Havun udlaevanlveydl
ANLEDAADINY FIHUNNTITET98989n TS uuNUSTLANANY Xiao,
et al (2009) ¥ALNIFIHUNATULINTFIWAIMTUNITIATIERRALTILUN
Usglan (1519 1) ﬁaiﬁmmﬂsﬁaaﬂaﬁlﬁlﬂﬂﬁﬂggﬂﬂiﬂaﬂ “S+it
FO+—+V” Wz “S (@elaliTin) +1E+0+v+ T aziulunisadl 1 39

Luilduanuasguuseloaisans
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A19197 1 MsduunUssinnguuszlen “Ba” uazussleadiagng

EGIRGN sUUselen Uszleadaeeng’
cl s+38+0,+v+7E/E/ 25 10, ZIMEBBRERZTF LT,
BRIBREERIFI T,
I B AEEIN T,
2 siBo 0 EHRER) | IBXAERERFRTNE,
3 sHBrowv+ ERAME fIBHAENNFIA T,
ca s+Bro+v+ B AME BRI RIRERIE T,
s sHBrowvIREHME B IHEF RGBT T2 28,
co SHB+OVH—/ TV frigian, REKFE—R.
fIBLREIRARA T, WEFEF 2,
c s+iBro+v+ T BHME/ Z T T — WL,
ENE IBXE R TR,
8 s+Bro+1R1B+v s DA AR ALY
9 s+fBro+vs+ T /B RELBRGETT,
{RAIS TP IRS
1o s+¥8ro0, v AR/ 10, FAJER B R B A
i siro+v:0,REBEEE) | BIBS LIWERFRET,

* selgasneee C2, C10 1199 Xiao et al (2009) daudszlonduu1am

UM

NAN1TILUALNITIATIEN

1. mpsanuduiusuazAdussauinisGeussusslen
“Ba” vasinAnwlne

MnMsRIMMERAYTINg I uenandudf 2 mantsAnwil

2 ldnugudselon C7 sUdseloadunulaluyndiessezniaiieu

nagnsnisUszutawanumMusuiuuwrodsuUs:Tan ‘Ba (GB)
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ArUUNIAINERTIANLYNARRlInINsldgnaadves C7 Tutud
P = P & o | =

1 2 npn1sAnwil 2 10w 0 wenaniideyaann 3 FszEEn1Tsey
Usngauuselen “S+B+O+V+E” Wiiea 1 Uselon Astuaindll €9

wnunenaguselen “SHE+O+V+T”

M13197 2 dasnsldgnsiasluusdazguuszlen “Ba”

YDILAAZYIITTELN5ISEU

SHANY N7 2/2 Ul 3/1 T 3/2
C1 0.727 0.891 0.863
Cc2 0.479 0.620 0.865
C3 0.750 0.811 0.759
c4 0.237 0.470 0.460
cs5 1.000 1.000 0.619
Cé6 0.167 0.000 0.800
c7 0.000 0.000 0.375
C8 0.316 0.500 0.625
9 0.625 0.667 1.000
C10 0.718 0.833 0.731
C11 0.000 0.250 1.000

91na15197 2 wiulddnnisiSeussuusslen “Ba” vaatinfnw

IngfdnsanugndeddasuinuasdnsaugnielaesIuedwsiay

YA o =2 '

Paszaynsseuliis 0.8 Aulufifedauuanasgiui 0.7 Fadnsns

T¥ansealun1snad 2 aunsauvasdududsnd (0,1) Inednsinisly

Y

gndas > 0.7 iandududu 1 Ineluinguussleailugieszeznis
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a S uya Yo & Y o v v Y a v &
SeutulaFeuidusaudy mndnsnisldgnses < 0.7 TianEusiudy

0 TnetuinguussloaillugaeszeznsSeutuseuilidnse v

o
Va o

W398

Y

Iiwdasdnsinisidgndeadudiundimi (0, 1) uasdaduduiduning

ANUFNTUSlugUvENG Aan1319i 3

M13197 3 aesanuduRusTuglnsnduanisieuizuuselen

“Ba” usazUszian asdnluwisidl 70 % Wuwinsgiu)

E‘U‘Uiﬂ*&m Cr C4 C8 C11 C6 C2 (C9 C5 C10 C3 C1 TOTAL
%uﬂﬁ 3/2 0 0 0 0 0 1 1 1 1 1 1
#ulds1 o o o 1 1 0 o0 o] 1 1 1
%uﬂﬁ 2/2 0 0 0 0 0 0 0 1 1 1 1
Correct 0 0 0 1 1 3 3 2 3 3 3 19
Errors o 0 O 1 1 0 0 1 0 0 3
$re8anansnsdi 3 GAdeldmunsaiiandulssansanduius
VYDININTAIUANAUS

nagnsnisUszutawanumMusuiuuwrodsuUs:Tan ‘Ba (GB)
yaouninuing

1) Guttman Coefficient of Reproducibility, Crep

2) Minimal Marginal Reproducibility, MMrep

Crep=1 - Numberof Errors + (Number of Constructions x

Number of Stages) =1 - 3 + (11 x 3) = 0.909

MMrep=Maximum Marginals + (Number of Constructions

x Number of Stages) =19 + (11 x 3) = 0.576
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3) Percent Improvement in Reproducibility
Percent Improvement in Reproducibility= Crep -
MMrep= 0.909 - 0.576 = 0.333
4) Coefficient of Scalability, Cscal
Cscal= Percent Improvement in Reproducibility + (1-
MMrep) =0.333 + (1 - 0.576) = 0.785
Pndilandudszanitnadiu Crep Wiy 0.909 wandliiiiuin
AINITOATLUNITLANIDNNINATBIVIUNAN B 1AI1NN1T919899 3
51971 3 Tnefidnsusiugszana 91% diu Cscal wirfu 0.785 fen
wnniaingaiiissAvinavesindulssavivesaunduainadssy
Tngafiaf 0.60 wiuimnnsmudmuslusuuminduandiiuiiwg
WI9V0IANNFUNUS Tnvarunsalddnadanisaziuaninnisiseuisy

Usglom “Ba” wiazUsennvasind@nuingls

2. wansaeseingalunisifeuisuuselen “Ba” vasinfAnen

ny
A519# 4 MAeTiNanguLUUATsEEInUTagadn

#NA1a9804 (Squared Euclidean Distance Matrix)

cl c2 3| 4 5 Cé6 cr| cs8 9 C10 1
al .000 240 | 018 [.580 | .167| 1.021 | 1540 | 371 | .079 | .021 .984
c2 .240 .000 128 | 417 .290 878 | 1.038| .302 | .331 .130 752
a .018 128 .000 | .469 157 913 | 1329 290 | .094 .002 .862
[« 580 | 417 | .469|.000| .896 251 277 032 .481 437 493
5 167 .290 157 | .896 .000 | 1.727| 2.060 | .718| .143 198 | 1.708
c6 1.021 878 913 1.251 | 1.727 .000 209 | .241| 1.102 .835 130
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C1 Cc2 c3| Ca 5 c6 cr c8 c9 C10 C11

cr 1540 | 1.038 | 1.329 | .277 | 2.060 .209 .000 | .412| 1.476 | 1.260 453

8 371 .302 .290 | .032 718 241 412 .000 | .347 .258 .395

9 .079 331 .094 | .481 1431 1.102 | 1.476| .347 | .000 109 | 1.252

C10 .021 130 .002 | .437 .198 835 | 1.260 | .258 | .109 .000 781

C11 .984 752 862 | .493 | 1.708 130 453 | 395 | 1.252 781 .000

This is a dissimilarity matrix

WNUQIN 1 MIAazinguanuruglisulll (Tree diagram)

Dendrogram using Average Linkage (Between Groups)
Rescaled Distance Cluster Combine
0 [ 10 18 20 25

L 1 1
c3 3—‘
10

c10

c1 1J

ca

w

wm

cs
=2 2
c4 4
Lot} 8 J
C& B
c11 11
c7 7

NAgNENISUSIUDAWANINIUISULUUWREA

suUUs:len Ba (B) wooundnun(ng @
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- aa < v i a
NA15NN 4 uazuuin 1 ulddnssegrinendnues C3 uay
C10 Woedian Wemudimeiuaznareidungudeaiu antuiiengu

o ' [

danansadiu 1 sgsulunguideaiulaelsseyinsgadai

Aaudatiey We C9 sy nquwes C1, C3, C10 wei C9 funay

a a1 o o

fananilsvezinsgadaiiinsiudeuthann e €5 sandiniu nguves
C9, C10 ww C5 f“f‘uﬂajuﬁmdnﬁszasﬁwQﬂamﬁmaﬁ’uﬁau%ﬂmm il
C2 59U nquvas C5, €9, C10 wa C2 fiungunendiilszygrng
gAfnYnaueENINN dIusreyiegainsyning C4 Au C8 uay C6 My
C11 Frwrouinstios ilosamddhefuisinsuwennguiuesnly g
C7, Ca way C6 \ilosamdndnefundn ﬁqmuﬂa"’uﬁﬁzazmaqﬂamﬁmﬁ
Mudusgraun
3. Sunaumsidsuiuustlen “Ba” vastinAnwlne

ya o

INWAIATIENAITNN 3, 4 Uag WHUEN 1 §Iea1unsoas

ANTIMITNIUTUABUAMTUNTEUIUN THAUINTIS U FUUSELen

“Ba” ¥aatinAnwlnelasnanisnen 5

M1919% 5 Yumaun1siteuisuustlea “Ba” vastindnwlng

YunauUNISITEUS JUUselen
Jui 1 1. seiBio v TE/E Ao,
3. s+BroV+ R MNE

c10. s+¥8B+0,+v+ R AE /A +0,

dudi 2 5. s B oV IR S IME
2. 5+3B+0,+v+0,( 5B EIB)
9. s+B+o+v+ T

6??14‘17]' 3 6. S+HB+O+VH(—/T) +V

NAYNEANSUSIUDAWANINIUISULUUWHDA

sUUs:lon Ba (B) yoounAnuilng o
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TuRaUNIIITEUS JUUselen

Y
c11. s+Bro1+vio(FEEIE)

8. s+1B+0+ R IB+v
ca. s+iBrorv+ HEmHME

7. s+iBrorv+ BB/ EHNIE

é&
=b.
aN

219159971 5 uansdanmsamdduiuneuniaieussulsslen
“Ba” vostinAnwilnefifivasszornisiFousisiu Tnoidunanis
AudiiusesnmildussriauiasduneuntsFoud Sadduresia 4
fuillaiaunsnaduvionsylandiuld WethAnwegluusastunounis
BoudEusesufoRlunudduduneudenan niamswilalday
medmesusarsUlsElealusazturaunsioud lasddurosusas

sUUstlepanansaldsudasiddioagluduneunsseudineiu

N153LATIENNAENIN1TUTENIANANIIN1819895UUsE TR
“Ba” vastinfnwlne

Pienemann (1984) na111 n9i3sudnwiiiaedlundazdy
Fi3ouaglinagninmsuszinananisnslumueuvsngay Ssnan
Tnetylgdnludunouniaidoulsuusslen “Ba” dndnwilneasling
gmsnsUsinanansnwfisnaiy Tnenagvdnisuszananamenu
wiandannsndgliindnyidouinguessutsslee “Ba” Idluuisdu
wRanzfeafunduduguassaluninifoududeludae delu
nsruaunsisudsulssleatanfunssuiunsitndnmden s dn

11UNTYNIINALAEAIVANNINIITUAAIINNAYNTN1TUTELIANE

NIWHTIWN
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a1 o o

Wuninsuiuddiguuselen “S+v+0” 1ludrduudsslon

U
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110338 1¥13Y wazilunisdrduidnifiugiuvesniwiing
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2

¥
s
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nséhefwmisdulsznevvesusslen nirdufiudodidnteulunis
ANuMInglagneneduiuslunisasiaguuselen “Ba” nannde
tnfAnwliiiewsdesimdiunmsgninuinnaznisiinvessuusslen
“S+v+0” Tunagnddnduannsgiuvesnwidmneuazanwiusiiile
Seud "nagnsdrgdiunids’ wideussuindnnisvesdednin iy
Feulynsnnumneuazmsnneduiusdmiunsaiisguuszlon
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wanssfudunszuiuiionisiioudsuusslen “Ba” Tanedumuinig
IAfeANUEINEIUINAUNTUTENIANAN AT

M 5 idlddnfnwlnedesiiu 4 tuneulumaieus
sUUselen “Ba” Tapnaidouddud 1 4 3 Uuselen fio C1, C3, C10
Faduguustloailifimsvhansddulassaramnnsgiuvessiussleon
“Ba” fifiaifindrutsznouningu lasguuselen C1 uiasede
Taseads “SHELOVAMFIME” FaannisiFounaridmevluty
Beunud dndnwsinussunasuynundussaisiulunisvan
ila 9nduddd “nagniifiudiutsznourie” Wieigouizulsslen
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Uszananamsdala Snilnumneuaslassaeneduiusvasgy
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Usglamnananilaudaau weligndnvirsainanulitaiauaiy
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v v
v & o
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¢ A o

£ Maafwivernseuansiinisnsgriduddiinnadaduun

LESUUBNKNARNG LAINUNUIENIILATIAS 1AL AIUNUIVDIATN

v v

Fudounit azdunisiseuisuusslon “S+B+O+V+ERWE”

o =2

Jn@Enwr19glasun1sUavINakarn15ainanaulanienIurNIef
Falaunidi leiigundiFadiamsiunisiseuineinndt uagdsing
YBRANANNVANADANUAUAUAUNSITUNMESUUBNHAGNS a7 C10 3

AsNEINUSENaUDN 2 du LiediuUsynauNInTu n1sUsTUIaNa

279 The Speech Processing Strategies Used by Thai University
Students in Acquiring Chinese "Ba" Constructions Based on

‘ Multidimensional Model



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

M998 n1aFeudFeentuniy nyuNeInagNEng
Uszananananiw dnAnwiagld “nagnsiiiuni” Tun1sioudsy
Ustlead WefionsanlavaziBonuds msifindiulsenounsnie “By
1217 sildrudniefieairsyanguinildsamiuinly o1fi ek
Ty SRy U1 1R, BIERY BIIER 9189 39n15Uszaiananis
mwildenniin FaFeusldreutrsine dunsfivdmuszneviiaesiio
UNNSsUTBIN3efinanitensiuasuudamessysiu Tneunnssudl
Fosanunsadsuadudatusasiuludnnunuie lilnenssiuun
Assuimunds “Ba” nanfe unnIsuasstuUNNTIUTeIN3ETinan
fanisidsunlamesUsesuiinanuduiudidousu Sadunsidiu
Foulalmidmsutastanearumne Tnafumsiinssduauein
F1un1sUsEIIaNaNIIn1Y SeteRnnatnvestndnwmiinulesde
nssuseanUnIIURssldasaaauiule

N5 2 wazsegstoRnnainves 3 gﬂﬂiziaﬂlu%umu
nadeuiiud 1y RERRNEEOE, RBBERBER T
. ELHE?/BBILRIBREEERROER,) jUUselua C1

=1 ! o w

tnfnwdlngiissdrlndudlianansadindiunisgndrdaves “na

4

=

gnSANEINUTENOUTINY” LA avun WeseAUNSISEugITU Na9INNTT

gniiadliuanauilivanategesiniiney wasndugauintey

v
=

LALAYSIUALTIaNAIDE19MBLTEBY @195U C3 LBTEAUNISESIUASTY

U

o w

n@nwdlngiinmaiuvesanmnisgninrnaaznisgnaiinain
Reulananumneiliftuauiuaudn naainnisgnariaiiuans
wwilduanasegraiiuladnney antunduauegraiuiautngnass

uAlnesiudedninananantes @1 C10 dnd@nwidulnares A

NAYNEANSUSIUDAWANINIUISULUUWHDA

sUUs:lon Ba (B) yoounAnuilng o



Journal of International Studies, Vol. 12 No.2 : July — December 2022
Prince of Songkla University

$1UNTNIINAAIN "NagnSiAnduUTENOUYNY" tay "Nagnsiiund"

v
o o A

\WaTrAUN1TTUgIlY nannsgnInAniuansiudlduanaegng

FIFINEU MNUUNFUFWULENTINGIBNATY wilneTiudidndnanas

dintlos dalunmsanvesgUUsslen C10 Fudugudszlen “Ba” fignn

v '
v

aplutud 1

dmsuniaiFeudsuuslen “Ba” dufl 2 fisuuselen C5, C2, €9
Fslaifimyihanediulassairanasgiuvessulsslon “Ba” flifies
diumilidudszneuiniiu anyusownagndnsUsriaananan e
nAnwld “nagniiiudulsznauiing” Tunmsidoudiia 3 susslen
i €5 Sudusfesdimauiiudszy “8” Fadunmsifindedialmisu
Feulwmmneduitusliivindnu drudinTenvesguusslon 2
doudumniefianansnsesiuunnssuals wu &K £ 3% 1as lng
nssumssvesindefifiunnssugazdesdineluagvas “Ba” daunsinds
Hudvsngvesdiniendinsegndadinier dunineaiuin iile

o a o ' it « y ¥ o
Ansendunnssuguiegluguuselea “Ba” Auainuviieding

Y o o v oA s

F09n13n35u50930 2 7 BFadudeditasudeulamianedusiug
LLazmam’mmmmmgﬂﬂiﬂmﬁ AsnvesguUstleadindn el
AMuLINNIINIsIANEILYsEneUndsAn3eialy wazeinningy
Usglom C10 Aiffiesdasfasuitoulunnminumune dw €9 tui
Lﬂuﬁugmﬂuaagﬂﬂsﬂaﬂ “Ba” Bu 9 eﬁagﬂﬂidaﬂﬁuﬁ'ﬂdnmmmsa

o

Falsinduguuuuusylonuenevessuissloail usandefionainves
UndAnwinudn dnAnwiiseudifies "nagnsdngduniaunnssy’ us
LilsFeusiededdnsutoulamanneduiusiasmsanumneves
n1sasiaguuselen “Ba” sunuulmi Jsusingderianataludiuun

nssudliianzastniauiunisanudy “ 77 FaneutnAnwaziSougy

281 The Speech Processing Strategies Used by Thai University

Students in Acquiring Chinese "Ba" Constructions Based on
® Multidimensional Model



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

Usglom “Ba” laSeuisuuselen “Usesutn3en+nIsy” veanwiiu
fapnnasenun I lngag1edinenie Feldfidesinnnluunnssuwasy
1 v & = 1 @
druusenaurneyselen UnnssuaunsalunIsiaLaeus e bitanga9n
e dawneuselealifesdldiuysenaudunlauiy Wnfnudesres

arNesuUselen “Usesnu+n3en+nssy” F9lasudnsnaannmannisiiu

Y

o = =

guflunnssuuwuulinseudnda Feaursaiseuiyudselea “Ba” ¥
Fosnisunnssuazassufudesiindoulamsninunine wazdesdl
druisznevduieUssleafidudoulammneduiussemdnnnsl
16 d5adundnnisinddufiundnnisialdvesniwiniuasy
A mune FafinszauaLeInfunIUSTIIaNaNIIN B ve
tnfinw fatuleiliulssloninsegluduneunisdousdud 2 Hu
LAY

N5 2 wazded1toRnnainves 3 gﬂﬂiziﬁﬂiu%u’umu
mmausmuw 2 (U FRATILR, REHIEERITHRES, /
FEIMEREEERT, FNLAE T, FAIE—FIEXHIE
JUE, AW, HIEMIERB.) nuigulsylea G dnfnwm
dlugfldfindiunisgniiaves “nagndifiudiudsyneuring” uay
“nagmiiiiun” Tuitaetu eseduniaidougedu nannisgnivind
LLamau,u’ﬂﬁfmﬁqqsﬁuaEJNiam%aﬂ'au Inunduanasedesangan
ada dru €2 lusydudula 2 nansAnend 2 dn@nwrdiulugla
ansaindiugudselen “v (Fn3enfidesiinssunnsesdu)+0” &
Ju “nagnsaduannsgiu” Tumwiwivazaiwidmuie Tnsaziay

i

Woulviivawvesrnienluguusyleail WoseAun19seugtu ue

1Y

tnfnwdnlngdaliansainadudedidailld naannisgndidai

NAYNEANSUSIUDAWANINIUISULUUWHDA

sUUs:lon Ba (B) yoounAnuilng o



Journal of International Studies, Vol. 12 No.2 : July — December 2022
Prince of Songkla University

Fauanauuliiufigeluognenngs duw 9 dndnwdanlvgaunan
frathatesitadeulannnuninevesunnssulufiazdu osesu
ﬂ”IiL%‘EJquQ‘?Tu Naﬁ]1ﬂmigﬂﬁi’ﬁmﬂfﬁaLLamuuﬂﬁuamawiaLﬁaqasjw%ﬂ 9
Auaneg1959157

° @

dmiunisiFouduusslen “Ba” duil 3 figuusslen C6 uas
11 Febsifmsviansdrfulassaiisnnsgiuvessuuszlen “Ba”
wufy Siflsafiudulsznousity MnyusesnagndnisUszanana
a1 Sndnwld “nagniiuduiszneuine” Tunaigeudii 2
sUUselon udvaiziSous c6 Geldld “nagnsifiun” de Taegy
Uselen C6 fenuifsaiufaguuuumasndinisnsis 4 deenumane
yosnatiluusargULuUTimsaty nFerfiausodigzilsslen
fldroadudniofuansdaniansssihvidonufn daudinderdulsl

ansaingzuuselenild lnensiSeuisulstleadananindnway

gndavInnardninannileuluniennuniiekanIneduius

v
a o o

wianll dmsu C11 Au C2 wag C10 EﬁuuﬁiLﬁugﬂﬂiﬂmﬁuammm
Weden15IanIsie “SHE+0,+V+0,” A1afl “O,” w8 C11 Aoum
nysuiiuansisnisgnnseii L‘T‘Ju@saa%’umﬁﬂszﬁwfu d3adunisgn
SdnsuteulamanumnegyesgUUstlendanan ﬁaﬁﬁaqmmgﬂ
Uselen C11 fasnisldlununIudaduniwuisinn (Xiao et al,
2009) feugutssleadanandmuldlivestin Tnglunsideiannse
susuiegensldlaiies 9 Ussloawuiu Selddosasdeinfiendu
mMafiseiuaNenlunsSeuslituindnuilne

N5 2 uazfegreteRinnainvei 2 sUdselenlu
FunsumsBeudiui 3 (Tu B EBIBERITOSRBR—%,
RET. RBBBARNEETRS, HEET.) nuinlugd

283 The Speech Processing Strategies Used by Thai University

Students in Acquiring Chinese "Ba" Constructions Based on
® Multidimensional Model



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

Uselea C6 dnAnwdrulugidaaslianunsaiiatiunisgnidnves

“Nagnsindiulsenouring” wag “nagnsiiiuni” e aseAunis
Sougalu naa1nn1sgndntduanwwiliufmsgiudaneu uazndu
= | 2

NLYIUAITUDY195L528NAS walaesINdTndnanaaniiay 11y

U

o

c11 wiulddainin@nwidiulvgldauisadadiunisgndiinues

Weulvmsarunaneld Wesedunisiseugadu #aa1nn15gnInind

v
[

uansuwaliiuanasegamiaiianeu uazndursgstuogenaiidnade
wilnermdntigetusgnadiuldidudn

dmfuniaiFoudzuustlen “Ba” dufl 4 fsuusslen cs, ca, 7
Tng €8 WJunisunsnauysenouumveen3ensenineunnssuiuun

o o

n3e1 Wunsianesu “s+B+0+v” Faduddulassaiimnnsgiu
vosgUUselon “Ba” H3udunisily “nagnsddummsgin” Aduae
wmaen daifeuiu 3 suseunaiduiiium faduuidunsiia
druusenaundinieivessulselen “Ba” wildlavinane “drdu

NI azdunsiivdmlszneuunugenss i unnsenneus

=

lag1nndn TnganyuueInagnsnisussulananianIe dnfnw
Jdudesdndiunisgndaviteuazgnindalag “nagnsaidu
1A55” uag “nagniiindiulszneuving” ieunld “nagnsnis
wnsn” Feaganunsadeudsulsrloadld dau ca wor C7 lifinng
Matgadulasaaineunsgiu “SHE+O+V” vasgudselen “Ba”
WissuAiRunilsduusgnauioinu waranyamesnisUsriana
man1w vausfidnAnuiouisuussloadananazly “nagnéidu

druUsznauing” nIunasunsenuenianialuniwdudisnisly

¥ o

fudou dnfinwiisliguassadiunisyianudilaninunangvesun

NAYNEANSUSIUDAWANINIUISULUUWHDA

sUUs:lon Ba (B) yoounAnuilng o



Journal of International Studies, Vol. 12 No.2 : July — December 2022
Prince of Songkla University

@sunIeIvanfianIazn1sIUnIEnIslY lneaniznsiseuinis
Fuunguuuumsliunaiunisveniismauaduiiaedodsdu
93 “nagnddiunnsgin” lunwwisazanwudmang Feumasy
n3euendnnuaeuindmuduuusssy WednithgiuAniedad
Arwdudounnn dafunisSeudsuussloadinanidiuannagldfums
Favnemnievlumeanunang

21NM137471 2 waziegadeRawainvesis 3 sUUsylealy
FunoumsiBeuiiui ¢ (Wu HEPBHMEBLM, NamIzZIHE/N
AR EBER, AARIBENIGLILRT o) nuirgudselen C8 tinfAnw
dulngdilidamnsadindunisgnitdavesdidulassadiaunsgu
“S+B+0+V” voe3UUselem “Ba” Fegnindnlay “nagnsaidu

WINTTIW” UaE “NAgNSNITUNIN” WesyAUNITIToUgITu NaINNT

v
o o o

gnirdnduaniuwiliuanasedneniniiiuazndugidudntes s

Tngsiudainanas du Ca Wiudnindndnwauluglifinisiaienis

~ v v

PUINAIN “NAgNSAWULINTIINY FeNTNANTUNTYNITRLaY
Feulynamnumusuaznisnneduiussuiinududouluvas
Boudsuustloadingn fedadugUassnegnanlunsusyatanans
A dauSsndentaFous dwsu C7 wiudadhidnAnyidaulnglal
ansofniumsgnirdaduaududeureaieulynisnumiig
desriumaFeugeiu naannisgndrinddsduualiuigadueds
daLau

nanlavasulu 4 suneunisFeudzulsslen “Ba” tnAnwilne
TnagnsnisUszananamaniw 4 Ussianaudidudsil nagnsady
1A35 NagMBIANAIUTENE LT nagnsLiiNvd nagndn1sunsn

Jumsuanatsnagninisuszanananiamuainsyauinglden Jlu

285 The Speech Processing Strategies Used by Thai University

Students in Acquiring Chinese "Ba" Constructions Based on
® Multidimensional Model



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

a

4 Junaunisiiouisulselen “Ba” aruunlasudninasin

@

Awndmang-muud uazgnatuaulag “NagnsaInuL1nTzIu’
e “nagnsiesiiunis” vesgulselen “Ba” vnzidatiuiiule
Fadnisuszanananen wivessuuseleaUszinveing 4 gninialag
Feulumsanumneuagmanneduius 1isaudszduresnisdida
uansinafusiiy whldinsdilaiinsBeudnagvsnssznana
n1an1w1 smdannsgnindalaeieulanisminuvuisuaznig
NneduiussUUszlon “Ba” uazUssiamuesindnuilne (Juds
dfyodradaranisfindunssidalunagnsnisuszananaman
1933UUszlen “Ba” Hawaazuiliunaaguues Gao (2003) fifnw
nagnsn1sUsEItaNan1an1wzUUsElen “Ba” vestindnwinivd wil
2ilAUANAUNITEBN YT EEASITEUAUNTTIMUNUTSEIAN JU
Ustlon winaagUiiaesdidiuiiaonndasiu na1ifio naagulduandls
iudeanudutuneulusenineninioudsuusslon “Ba” veq
tnfnw sl nmsiufinsafudunssuiunisivossyaulusedy
ANNEINEYDINAENENITUTIIIANANIINY drudidnsiufe n1s
wsumeumaFeuiuarmeanoalunsazdunouniaiFoud sauds
SnsnanawusisusilmAnausidudedidadiuieulang
AUNINBLAEVNINEENITLS avuiulddinagndnisuszuianani
mwilunadoudzuisslon “Ba” vesfiFoununiuduniwiilassdy
fanuduanawssiarudueondnual Fsanuduendnualiidu
dndidediaudflusunisBounsaeusuuszlon “Ba” vedus

azvUsene

NAYNEANSUSIUDAWANINIUISULUUWHDA

sUUs:lon Ba (B) yoounAnuilng o



Journal of International Studies, Vol. 12 No.2 : July — December 2022
Prince of Songkla University

ATUNALATLEUBLUZLUININITERY

MnfugugukuuwEn mdeildlinddoyaniu Fdads
wnsANadIuSIaEMIATIEEngy eAnwiuaziiaseitieifing
Wansseuikagnagnsnisussnanan e wIvessUUselen “Ba”
yostinAnwlnefifivassyeznsiGouiiineiy nansidouansiiiuin
1) nsnveInsiseudzilszlea “Ba” vestndnwlveduluaiy
ngunassinngluresguuszlen “Ba” Fetunounisiioudiinamdy
szuvlazilan g s iAsuudaseddlivgais TneufiRna
FumeumsimuinisFeuizuusslon “Ba” 4 uneu luaunsndiu
fumerladunounisveanisdousld Fauandliiuldfmanisves
Anuduiuslun1sSeuisuuseloa “Ba” 2) amsiuveanisidnagng
nsUszaanan e wIunsSeuisuusslen “Ba” wiavUseinnves
dnAnwilngldsnguaniseuduiussed nagnsadumnsgiu <
nagnsnIAN < nagndiiiund < nagndnisunsn 3) angulselen
“Ba” usiazUsziam dndAnwilneSoudzuustleaiiinnsvenedes &
anuaenandosfudiulassaiieinsgiu In1sdrdadeulunis
AINE-ManEdITUSI waziinagnsnisUszananamemmdng
oy 9nduiadouizuvssloafifinnsuerunn Snisianeddy
Tassadrannsgiu dnsdidnioulumepmumang-nanneduiudg
wagiinagnsnisUszinananismududou Fauansliifiuinindnw
Inedeuisudselen “Ba” nvindnnisuseuiananianiwianndely
g1 NVeaTUTIAUEITaARAATRINUANLAFIUNNTITE0E19R

ndeagudanans §Idelawuimenisiseunisaeusuusslen

o

“Ba” @nsurin@nwilung 3 au lawn 1) 9980

1Y =

UNI3k EJLlﬂ’]iﬁ@‘LJEU

v
o '

Usglom “Ba” andellennagramunzay Jeananisiaedusuandt ans

287 The Speech Processing Strategies Used by Thai University

Students in Acquiring Chinese "Ba" Constructions Based on
® Multidimensional Model



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

SeugUuselen “Ba” udazUssianilseduainuginveanisiseusiay
n1sUszaanananwwaneeiu Tugugdasuniefilisuiuutey
fsmsdosianudilafianuuand e i dududuusn e
ANnInTURLUNSSBuNsABusUUsEle “Ba” wazdaSeadomls
ogangay lnednAnwliannsadudunounsdeululs uasdes
N3P BUNTDUAUNBIANERSIRINGT (Psycholinguistically Ready)
ilon1513ousU199Ar8n 1w LagnsaeuTeansaidlunsedunis
Fougnrwld nrsaeuiidvdiluiiundemaavlunisdoudniw
(Pienemann, 1984) awfwumﬁﬁﬁiumiL%‘&Jugﬂﬂssiaﬂ “Ba” 39684
Fadrduandwlenn iednAnwideldamnsaiouiuaziiilagy
Usglomegaele Jdliimsaeuniundnvielinnuaulatusuusyln
fireudrsenawiuly 2) wirdnidenmdnlunisidounisaou
muteszznsSeuiiimualy uivuzferiudesjumasasustng
el il dfnadndidsuan esainsedunnueinvesgulselen
“Ba” winzUszlananeiu gasumisArilafeszAuannuiniwmIuves
UndAnwduszauanududeulunisasulisslen sudstaynidu
FENINNTADUY azﬁ?umiaaugﬂﬂiziaﬂ “Ba” miswansineiuluniu
Fa3rernsiseurestindny uildlivuneanuidaeudesiiiiunig
oghaassaiamutuneumaiFoud mneegslsfinuniniountviil
#3199 INN11ITHUNWILIN insEUIuNNTYeINITIT UL NS LAHA
NNTITIUILAINATINAY 51’&5uﬂﬁxmumiaauﬁaﬁmmﬁﬁmasm
wnuaztdunnuadndty daeuidlimsturies dseduauenues
nsi3ougUusgleon “Ba” uazmisvumnisasusgaindiieliiAasa

o

Wii3auIn Ineidonasuuaguuselea “Ba” vo3dunounisiseuiy

NAYNEANSUSIUDAWANINIUISULUUWHDA

sUUs:lon Ba (B) yoounAnuilng o



Journal of International Studies, Vol. 12 No.2 : July — December 2022
Prince of Songkla University

ol ilerlunisdarednAnurdiniunisisouivaednaly 3) 1o
anudffunisaeududoulanienrunisuaznaneduRus
yo93UUsElen “Ba” Inslamnzmisaeuievlumenumng daiide
Hlawandddiiuin doulaniemnunuisuaznianeduiugidu
gUassasoma3ouizUlselen “Ba” ldnadwivastindnwlne dudy
Famslianuddfunisasunissfndeuluniaanunansuaznig

MneduiusvesgUUsEloalssinne 9

LONA1391989

Chen, L. L. (2006). An Analysis of the Acquisition of the “Ba”
Sentences by Japanese Students. Journal of Yunnan
Normal University, 4(3),41-46.

Cui, X. L. (1995). Some Syntactic and Semantic Problems of “Ba”
Sentences. Chinese Teaching in the World, 3, 12-21.

Ellis, R. (1994). The Study of Second Language Acquisition.
Oxford: Oxford University Press.

Fan, X. (2001). Valence of Verbs and Chinese “Ba” Sentences.
Studies of the Chinese Language, 4, 309-318.

Gao, H. (2003). The Speech Processing Strategies on the
Acquisition of the Internal Constructional Constituents
of Different Types of the “Ba” Construction of South
Korean Students [Master’s dissertation]. Beijing

Language and Culture University, Beijing, China PR.

289 The Speech Processing Strategies Used by Thai University
Students in Acquiring Chinese "Ba" Constructions Based on

‘ Multidimensional Model



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

Huang, Y. Y., & Yang, S. Y. (2004). The L2 Acquisition of Chinese

“Ba” Construction. Chinese Teaching in the World, 1,

49-59.

Huang, Z. R., & Xiao, X. Q. (2012). Acquisition of “Ba”

Jiang, Y.

Jiang, Y.

Jiang, Y.

Construction of South Korean Students Based on
Interlanguage Corpus. Chinese Language Learning, 1, 71-
79.

S. (2018a). Acquisition of the Semantic Properties of the
Predicate Verb in “Ba” Sentences by L1 Thai and
Kazakh Advanced Level CSL Learners. Chinese Teaching
in the World, 32(1), 126-142.

S. (2018b). A Study on the Meaning Representation of
“Ba” Sentences for Chinese Native Speakers and
Second Language Speakers Based on Construction
Grammar. Journal of PLA University of Foreign
Languages, 41(3), 60-67.

S. (2020). Acquisition of the Thematic Relations of “Ba”
Sentences with V-V . iaiive COmpound Predicates by
Advanced Level CSL Learners. Chinese Teaching in the

World, 34(2), 245-259.

Jin, H. G. (1993). The Role of Language Classification Rules in the

Process of Second Language Acquisition from the
Perspective of Chinese “Ba” Construction. Language

Teaching and Linguistic Studies, 2, 50-64.

290

NAYNEANSUSIUDAWANINIUISULUUWHDA

sUUs:lon Ba (B) yoounAnuilng o




Journal of International Studies, Vol. 12 No.2 : July — December 2022
Prince of Songkla University

Li, D. Z. (1996). The Analysis of Grammar Errors in Chinese
Learning for Foreigners. Beijing: Beijing Language and
Culture University Press.

Li, Y., & Deng, X. N. (2005). Study on Selecting and Sequencing of
“Ba” Sentences Patterns. Language Teaching and
Linguistic Studies, 3, 50-58.

Lin, C. J. (2017). A Corpus-based Study on the Acquisition of
“Ba” Construction by Thai Learners. Journal of
International Studies, 7(1), 140-162.

Lyu, B. S. (1992). Lectures on Teaching Chinese as a Second
Language. Beijing: Beijing Language and Culture
University Press.

Lyu, W. H. (1994). The Semantic Type of “Ba” Sentences and Its
Teaching. An Exploration on the Grammar of Teaching
Chinese as a Foreign Language. Beijing: Language and
Culture Press.

Mackey, A., & Philp, J. (1998). Conversational Interaction and
Second Language Development: Recasts, Responses
and Red Herrings? The Modern Language Journal, 82(3),
338-356.

Meisel, J., Clahen, H., & Pienemann, M. (1981). On Determining
Developmental Stages in Natural Second Language
Acquisition. Studies in Second Language Acquisition,

3(2), 109-135.

291 The Speech Processing Strategies Used by Thai University

Students in Acquiring Chinese "Ba" Constructions Based on
® Multidimensional Model



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

Pienemann, M. (1984). Psychological Constraints on the
Teachability of Languages. Studies in Second Language
Acquisition, 6(2), 186-214.

Pienemann, M., Johnstion, M., & Brindley, G. (1988). Constructing
an Acquisition-based Procedure for Second Language
Assessment. Studies in Second Language Acquisition,
10(2), 217-243.

Sun, S. Z. (2004). The Speech Processing Strategies of South
Korean students in Acquiring Chinese Disyllabic Discrete
Forms of VO Structure Words [Master’s dissertation].
Beijing Language and Culture University, Beijing, China
PR.

Wang, X., & Zhang, X. K. (2011). An Analysis on Acquisition Errors
of the “Ba” Sentences by Intermediate Thai Students.
Journal of Qinzhou University, 26(4), 43-46.

Wei, H. (2006). The Error Analysis and Teaching Strategy of “Ba”
Sentences to Thai Students at the Initial Stage. Journal
of Yunnan Normal University, 4(2), 54-58.

Wen, X. (2010). Acquisition of the Displacement BA-construction
by English-speaking Learners of Chinese. Journal of the
Chinese Language Teachers Association, 45, 73-99.

Wen, X. (2012). A daunting task? The Acquisition of the Chinese

“Ba” construction by Nonnative Speakers of Chinese.

Journal of Chinses Linguistics, 40, 216-240.

NAYNEANSUSIUDAWANINIUISULUUWHDA

sUUs:lon Ba (B) yoounAnuilng o



Journal of International Studies, Vol. 12 No.2 : July — December 2022
Prince of Songkla University

Xiao, X. Q. et al (2009). Acquisition of the “Ba” Sentences.
Research on the Difficulty and Grading Ranking of
Foreign Students’” Chinese Sentence Learning, (pp.16-
36). Beijing: Higher Education Press.

Sirikamol, S. (2007). Contrastive Analysis of the BA Construction
in Chinese and Its Counterparts in Thai with
Pedagogical Applications for Thai Learners of Chinese
[Master’s dissertation]. National Taiwan Normal
University, Taipei, China ROC.

Yoshioka, K., & Doi, T. (1988). Testing the Pienemann-Johnston
Model with Japanese: A Speech Processing View of the
Acquisition of Particles and Word Order. Paper
Presented at the 8th Second Language Research Forum,
Hawaii, University of Hawaii.

Zhang, B. L. (2010). Avoidance and Overgeneralization: An
Investigation of Acquisition of the “Ba” Sentences Based
on the HSK Dynamic Composition Corpus. Chinese

Teaching in the World, 24(2), 263-278.

293 The Speech Processing Strategies Used by Thai University
Py Students in Acquiring Chinese "Ba" Constructions Based on

Multidimensional Model



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

AMNABINTHATIUINNSTUN TR VIENEATIET
IWBNRILIAINRAIAFAIUNITE

dmiutinfnwiag a1v13vnteing

= <
Anwn 1eyana
Un@nwUIgien awinvangasuaznisaey
AMEANYIMENS unineduauing

suksa_reu@nstru.ac.th

A31950 20V IAUITTY
HYIuANEanI1A58 A3, 813158
ANEANEMERNS uiInenaeAalng

wantoo_@hotmail.com

a Lo £ o
YUANS Andgaiiu
HYIEANENI1A5E 03, 81158

ALEANYIANERNS UNINeaeRauINg

sithchon@hotmail.com

WA WAINA
509ANERN51158 AS., D198
U9aINgN88 UN1INY1a8AIUASUNTI IRl

rutmarut@gmail.com

Fuunanu: 5 Aams 2565
uflvunau: 6 Sunau 2565

ABUSUUNAY: 13 SUIAN 2565

ADLDANASANUNNSIUATRSUTNFANUIAS 13BN NG

ADUADYANSIAULUDIN IO UNSWCULNRANFOSIASUIWD WU 294



Journal of International Studies, Vol. 12 No. 2: July — December 2022
Prince of Songkla University

UNANED

ISl ingUsacd 1) tlednmmsosmslunsiannvangss
i@Suiilefiauinnuaatndiunseudmiuindnwing a1913m
mwlne 2) Wlednszitumaunsiaumdngasiasuiloiamn
AsRa I uNMIBudmiuindnwiag anvinawive AaeasmMans
UMINGIRI VA UATATEIIUTIY FIIeAnwuaziinsizndeyaann
MINUMUITIUNTIU ABUNUANUABINTYRITNAN Y T1WI 144 A
Funwalanudaiuiisafuaudesnisdinduanguims S1uu
5 AU UagAUIUINGNDISEAoU S1udu 7 au tedesdleflilunside
oA wuvliasigionans wuuasuny wuudunivaluuuilaseaing
wazUszihunsaunuingy Jinsizideyadenunimineasiadeasy
wuugUlly Ansgsideyaideuiinalaslidadsuazdinndoauy
IR

Nan1sAnwImUIn 1) anudeanislunisiimuindngasiasuiio
WawinueaIniaunseudmsuindnuag awinatwing ves
nAnweglusziumnnmniu aenadestuanudniuisafuai
Fosnsdnduvesfuimsuazoransdfaou deideiauslu 5 Usziiu
1dud (1) msnovausaulevisnsuanuazimunasluanissed 21 (2)

o

MSHAULUULIANSSUENEASLAENITIANSISENS (3) NM13IANISITEUS

aa o

adelmilugadda () msusuftuguinusnelulaBuosidou was
(5) Toiauauuzidauleung

2) HaMFIATIEALLIMIN TR AN gRsIES L leTaLNAY
aa1nniun1seudmsudndneiag arvdviniwilne 310013

Wasgideyalanmnin wud i 6 uwinie loua (1) msdanisieu

o w C=1

MIADUFIUANTIOULLTIIN (2) MsARAMENBard Ay vsinfnw

295 Needs and Guidelines for the Development of an Enrichment
Curriculum to Enhance Reading Literacy for Student

Teachers of ThaiLanguage Major



21SaNSIINAANUT  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

(3) MyapuLuINUFURNMTOWTUEe (@) nrsdaasunisidiusuly
nseuwarNsseuiediay (5) msusuldnimaaeunuuliumng
wag (6) MR TNLIARBNALETUNTEUATR

o o w o 1Y v

ANEATY: NTHAUIMANERNS, NANEATIATY, ANURAIATAIUNITEY,

o

UnAnwAg

ADUADYANSIAULUDIN IO UNSWCULNRANFOSIASUIWD WU 296
ADLDANASANUNNSIUATRSUTNFANUIAS 13BN NG ®




Journal of International Studies, Vol. 12 No.2: July — December 2022
Prince of Songkla University

Needs and Guidelines for the Development
of an Enrichment Curriculum to Enhance
Reading Literacy for Student Teachers

of Thai Language Major

Sueksa Benjakul
Ph.D. Candidate (Curriculum and Instruction)
Faculty of Education, Silpakorn University

suksa_reu@nstru.ac.th

Siriwan Vanichwatanavorachai
Assistant Professor, Ph.D., Lecturer
Faculty of Education, Silpakorn University

wantoo_@hotmail.com

Chanasith Sithsungnoen
Assistant Professor, Ph.D., Lecturer
Faculty of Education, Silpakorn University

sithchon@hotmail.com

Marut Patphol
Associate Professor, Ph.D., Lecturer
The Graduate School, Srinakharinwirot University

rutmarut@gmail.com

297 Needs and Guidelines for the Development of an Enrichment
PY Curriculum to Enhance Reading Literacy for Student

Teachers of ThaiLanguage Major



2D1SANS3INAANUTY URIINeNdgdoualuAsuns UA 12 aJuA 2 AsnANAL — SUDNAU 2565

Received: October 5, 2022
Revised: December 6, 2022
Accepted: December 13, 2022

Abstract

The objectives of this study are to: 1) investigate the needs
for the development of an enrichment curriculum to enhance
reading literacy for student teachers of Thai language majors; and
2) analyze the development guidelines for such a curriculum,
Faculty of Education, Nakhon Si Thammarat Rajabhat University.
The researcher examined and analyzed the data from the literature
studies, asked 144 students about their needs, interviewed 5
administrators, and held focus groups discussion with 7 instructors.
The research instruments included a document analysis form, a
questionnaire, a structured interview form, and guidelines for
focus group discussions. Mean and standard deviation were used
to examine quantitative data, whereas inductive content analysis

was used to assess qualitative data.

The results of this study indicate that: 1) the study of needs for
the development of an enrichment curriculum to enhance
reading literacy for student teachers of Thai language major, the
needs of students were at a high level. According to comments
made on the needs of administrators and instructors, there were
5 topics: (1) Responding to the policy of 21st century teacher

training and development; (2) A model of curriculum and learning
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management innovation; (3) A new learning management in the
digital era; (4) Developing learners' proficiency with digital

technology; (5) Providing policy recommendations.

2) The results of the guidelines analysis for the development
of an enrichment curriculum to enhance Reading Literacy for
student teachers of Thai language major, by analyzing the qualitative
data. The following 6 approaches, which were analyzed to be
effective: (1) Utilizing active learming and competency-based
instruction; (2) Developing student attributes; (3) Teaching
advanced reading; (4) Encouraging involvement in reading and
social learning; (5) Implementing adaptive testing; (6) Creating the

learning environments that support digital reading.

Keywords: Curriculum development, Enrichment curriculum,

Reading literacy, Student teachers
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funsdanisiBeunisaeu (Anade (X) widu 4.37 Ardmdeauy
1M5FIU (S.D.) Wiy 0.79) e undaiFeus wazaniwudndey
duasunsizeul (Aeds (X) winfu 435 mdudessuunnsgiy
(5.0 wirfiu 0.75) uazdunisiauazuszidiuna (Ads (X) Wiy
4.29 AdudsauuansgIu (.0) wiiu 0.78)
dofiasanfunesunuin fruanszanag dndnuiinng
Fioenns Anudifeaiunsaiiaussgdlaluniseny unfige sesaunde
Anufifeafunagnsnisenu dunisdanisizeunisasu dnAnud
Amdesns msdamsiieunsasuiidaaiuanuudasslunmsiFous
undign s89a3Ae NMsdRnIsIeunNsABULUUNALHAY (Hybrid)
Tngldimeluladidugiu drude uvdeFeus uazanwwandoudassy
n1siFeus ndnwiiinnueanis mslideuasanunisalnsisouism
arfefidenadestulanuisaruiiuais uinfian sesasunde n1sda
anmwndensiiouslml 4 Wesessunaratuayuidunanisisous
(Learning Pathway) wiazau uazdun1siauazUssiliuna Unfnw
FosnsmsuseiiuanisGouiesisdidsiu deies ileuandliuds
AuseuifiannsaUszgndldlmAsuseloviass innilan Wefiansan
sufuteyaidemanmitldanmslideiausuuslug s 4
Fusrszarug wuin dndnviauslitiansyainuiidy

£ (%

Uselewl andod Asuau wlantvi dadnuvivads wuigauiunis

U

aa o

Seuslugafidvia mniduenuilumansaivivmsiinnudidednuay
\Beysannsfiaenndesivaninaisludsandaqiu Feanszanuidos
ansadusunuuiiludszendlilunmsdansSeunisaelusuan

AUN13IANTSITEUNTTARY WU UnAnwnaualidnnis

o w

Seunsaeunvuraunauidudiseuiud Ay lidulasligafaiu
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failevn ansdsudidegniivainuans Sduneunisaouiidaiou
gndfea dansiouiuvudidusin Wealedlugnsiluldads asman
ANuAaINane sULUUINVIABUmEs deuliiinviunalulad faeu
TAnuddyfuauannsafivanvaesssvvesiiSou fasudud
Unwilanunsaaiiausegdls leduussinuuin aynauu unsfeus
filnnugy Usuldnuaniunsaluaninwasuuniduls

frude undudeud uazanimuandeudaaiunisizeud
wuin thdnviauslviideuazuinnssumaluladfiannsatdslsie
agonn uazUszananadnsmaisouslinnds anmuwndennsisouii
vivade Tannuvainvate grureanuasanundiseulaidued el
dnaSunsSouduuudaszienues aeiuilunishousuiy Bu
dofinlinisSoudifiulfuszdntda wazarunsafuduuuuvesde
winnssuilansnsalimnudifertumslddensBeusiionaundisou

funsianazysediuna wuin dnAnwviaweliiinisiauay
UsziliunaannsufoRnunasiiiiunegisuudn gnAed \iganse
aseuAquaNTngUsEasAnisious 19i8nsuaziadesiietauas
Usziliuwaiivannvans asavaeuls azvieunnuinimiiveFouuas
dnasuliBsunssmiindludinesnniu fnstauasdsudunaidy
szezuarlideyatloundu (Feedback) undiseulsunsiuiiagawiu 9m
Aoy TomsUTuUTe et wagdnisinmunginssunisiieus
ogeeilles ilemmaaounalunsufifnazinansGouiluliass

1.2 mnuAniuierfuanudesnissnduvesiuimsuas
o1915daevlu 5 Usuiiu Jeiluszifiuaonadensty waniseazidon

flamsnasialyil
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Uszihunan

Uszihugoy

1. N5ABUAUDIUIIUIENITHAALATNAIUN

aglvsivinwznsieudluanissen 21

1.1 fnsouduiunuiidussuu fdudnuazifona
TumeufiRase

1.2 sjaimunlsifiFouiingAnssuditldnuas il
wilumeu ansnsoiluldluewnan sisnsdnuieus

a S
LS IVIYN

2. msiduuuULIANTTIANgASLAZNS

s = v
ANILIYUY

2.1 FfunuuuinnTsumangnsuaznsinnsiseusiie
WAIAILRAIATAUNTEY

2.2 myimnndnsAgNaIvIN

3. m3dansiseuiadeindluyaddiia

Y

3.1 YudsunsdamsiGounisaeuluguuuulm 4 7
wihzauivgadagdu

3.2 WunsiSeuiiuungaluniseuysannisnisiseus
\Wedany

3.3 Mo unsalefeiinannvans \Weslosduiusiudin

MUUTUNNISITEUS

o &
4. nMsUTunuguauTsauziumalulag

v o
VBIHLIYU

4.1 Usuvinweitugrumanalulagissiulilnalfesiu
4.2 YSuaussouznsidmalulagliiinusslevisionts

UUATNITIIU

5. Yarduanuiuleuns

5.1 MIUIMsIansnineIns daduayunisiseus
5.2 MIVYIURAINVANGATAULUY
5.3 N1SVLUHATNDNAILIY 1R DLTDIVB AR AR

ASANEN

2. wanrsAnwnuInaslunsiauInangasIaS NI RAUA

ANRAINIAIUN1TEU duSulinAnwiag @1v1drinienlng 210

Y
AFAATILATOUANHIINNITNUNIUITIUNITY AATIERIWAUTBY

Y

Y
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Wanaunnluszeeil 1 Wud1 6 WWINIT FIENTUNAUBNAINTIUA

MNAUTINGIUEN UarTIeasidunmg o Awelull

madanisiiouf % MIRAAUAN YUY
SAuTIOUsEn diyuenindnm

wInalun s
WANGNSLASULNE NI msduasunisil

MIAULIYN ANMRANAFALNTEU dawiulunmssuuay
UuRmse g dmsulinAnying msEuugidedonn
auimnylng

o MMINAIANIN
msUsuldnmageu i i A
Al wandouduATY

wuuliumng

yaa o

MIEuuihva

il 1 wwamdlunsiawdngasiestuinaauanaain

dun1sdu dmsutinfnenag avnivinnelng

b4

2.1 MIIANTSIEBUIFINANTIAULITIIN

o L7

wmsmsiamdnaasiiudSeududWyuwasUszaunisal

Y

n19i3u3 Beadvayulvdiseuseusidesn muanvaulawazaiy

Y
o3

Aean1svedisen anuiilunanasslaandsvaunisel §iseuasna
wazUSuldarnuimugaymunguavaireanunuigluiainnisd
Ufduiustuasswadulan ey madmuslasiaimdngnznasd
ANNEAE wazRoUauBIANRBINITTRINIsIdAsiulanTagtunay
ounAn YiuiAsunisBounsaouliidaaiunmaaindsuniseud
Bugusssw wWunsysanmsdaeaunsnlusieis uenainiifes

duasuliinnsiSeuiidednienuesndangu Wwedlesanssmaiseus
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Tnal 9 fivfuadis uazamnsaRmuineen1sAnegsdiansuauuas
Vinwgdu q fdadesegnaduedsulifegnuiads
2.2 Mmyvaauanvusd Ay vastindnw
@ﬁuﬁﬂwmsLm'ummﬂuﬁaamifé”mmsé’mﬂwﬁuﬁguwiﬂﬁ
nszuiinilunisidonsiu ldlaseazBeniiduyselond WuildZous
(Curious) Wiuflsaaurnvaanseuiiton1siFeud wWiunnu difaweans
WanANuaaaiiunse ureImusegwioides lelilums@nu
Aunfrmansanvivn defaeuasiosiinisinaiunsioasuluds
Usedny wWu n1sesiaaeunistiinalulad wofnssunisiSeus n1s
vhau Budu wonanil Fesnsedunaraiiausagslunelunazai
aulalunnse1u (Intrinsic Motivation and Interest in Reading) AU
HNWLLaZN153dIUTIN (Engagement) eﬁﬂLLaquaﬂiimﬁﬂa%ﬁamm
WYIBIW N13TANITUINITIIAN ANUWINLiiesog1sunlunseuly
disaussgeuitmane uenaind §Feuasléiuinisdimnuanus
Y040ULDY (Self-efficacy) wazdnuluviay (Self-concept) WHIUINGD
auLes tAgIfuaINauisafivinlalundduvesnisifoud dany
nseniniluni1sldnagnsniseu (Awareness of Reading Strategies)
wageAtayayn (Metacognition) flanunsafnuazaruaunagnslunis
gu vhanudilanues nsuAlgmniseauansasiulidnsa
2.3 miaauLLufsmeiJﬁﬂ'ﬁn'ﬁé'm%uqa
WUINNVDINITADULUUTAUAY (Explicit Teaching) wa
wumaujoaniserunuulug asldiudunagvensveuiunly
frsanuumanmseuiiiatulml Wy msgunilidedidnnseiing
(E-book) nsdvAuseaulal n1sdideniny waznisldinIednudeny

soulal uavarsldunaudeuduaziunniseuiiluase (Authentic
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Texts) lunsdoansnisdanisoumsasunserudsgniidenlady
Ina34 TAauAn TAnumng wunisadennunseninglunues (Self-
Awareness) lunslinagnsniseuiidaaiunisFeuisnenues ns
g1uogniinsugialnglduuanisinsziaisduge iy nns
p1eRToAI1 (Discourse Analysis) n1sl4Eeuszay (Multimodal)
wazanunisal (Scenario) AvanAnans wazn1seuiidaasunisiaue
wanInuAINARLiveg e TivaNa

2.4 mydadtunsiidusalunissuuaznsGeuiitedeay

LWINNNTIANITSEUNTADUABNITYTAUINITUUUABALNIA
\Baa1sassd Adaesunsidusulunsfoudidedenn fiFeuldima
nsFeufuuandiduionsivaoy uanidsy Seuideiuuas iy
a9l Arsi3uaInn1sgaUsznieaamadlnaluniseiu wagdsmey
\n3esile UsTENNIA FBMsTisuetiemaslRgSsusraunudnse
Tunseu wientumsiindnide welifiFouiingAnssuilauvilunud
am’1iﬂﬂ"@umammusmiém%guqﬂ"lﬁ HszUunsiasILTe N1sduasy
u3a9sle uazn1sUSunseumuAnLGiuInlunIseuLloWAILAATS
Boufuaznisdeansesnaaineassa

2.5 nmsuiuldmmaseuuuudiumang

wuamnansUseLfiulieauin1sious (Assessment for
Learning) Wawarasdlenialunisnageuiianunsausuldlamueay
AUTTAUAIINAINTOVOIEL T8 ULAAZNEY (Adaptive Assessment)
o1t uazBenrsanwililunismeaey Tnglamznssauunna
nsujiRniseuvesdiieu Anmunaiduszes 9 saudunisuszdiu

31811 Fadnaluladaeuimesunldlunimeasy ielilunsgu
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nsnaaeufinsrsasuls wazddunisiaunsmegiudeyaniwii
ansaldusslevdlunislideyananisseuslagninsia (Summative
Assessment) kagn1sUTUUTIRRIuINTSISEu3 (Formative Assessment
and Assessment as Learning) I%ﬂ"’mummﬂ%’ﬂaQ‘wa‘mwimﬁuwa
nsiFoudielutuiiou (n-class) nslészuunisussiiivesulay
(Online Assessment) uazmsUswiiiuuentuideu (Out of Class)

2.6 NMINAUIANNUWINRBNANLEIUNTSBUTAIVA

madenvesnisidouilugaddve Tiufl undaSeussiuan
10 AdaaunsGouivesizou lnsewzuvainnufidinns ms

1 a

@onlduneunilegasdudedmuoaulall karnISHTIEBUANUATINLN

U

Y9389AANUFIUMAATIV NRLdN1IAIAIAIL MITININY NMsULaue

Auslval q iSeuldinnseuiunsmetaya Tunsdliidednin aas
firnsandeativayuniaidoud ilesiunsfinnsdinansasouaniy
wieuuazarmifismeveaniesienisFoud dowmaluladen q ve
atfuayuunaaiouinanadiedenlosunasdoudiiegvesnnzuay
unInends uenannil ArsssyanIufufRng uwdadsudisuiu

a

UITEINIANMYULEIIeE19tALIN e ysaN15Uadesng 9 1UTTy

q

nelundngasiasulidngldig azaan 3n57

afusIwNaN13IY
mﬁ%’aﬁzgﬁﬂwmméfaqmmazLmea’Lumsﬁwumé’ﬂqmLfﬁu

Weaunmmeandiumssudmiuindnwag auinniwineg wa

MsANwERIAIUT swLNAn a3rUseneud1Any uagnsaumM ALY

va o

dmSueenuuusasiaunangnslufismaieudauniu Feiduamise

U

AU Hale Al
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1. uans@nwALdan1svesinnu uasdeRndiusing o e
Renfuanudosnssndu mnmielvglumsuimsiansedudms
s iRresnsdiaeu uagmheuuinisediSey wandli
wWiuanudesnsdululufiemadiontu iethlugniswaunszuiy
viadnaznszuaunsouiifiewauiniiuaainiunissiu a1n
nanFIsemudesnslunsiaumdnganaiuiiofmunauaaing
Aunseuvestindnw lnglamzanudenisisnsaiusegdlanag
n1sldnagnslunisenu iedaaiunisenutugauasnisdouife
pued Ten1sUsdiuuuuidusand eauinisdeus aenndes

o

< SNy a L 1 =
fudsgiiudng 9 Afusmsuagensdgaeutaualy 5 Ussiiu Al
TMANgnILazn13INNISISEUNsARufesTuIURBuUNUIMAgHaeu
duddrwisanuasainlifiSouesnuuuiasinaununisieuiie
AULBUNDWAILINITE LA AUTIOULNTANTUGS LU TEENS AT
Jan1sseuilasldinaluladilugiuediaduszuu edeuselan
= 1Y avy Y o 2 A oA 1% aa
wasleurulanassldegeasiy lnewaundude uwndasous wagisnis
Seudegneiviniu SaudunsujuReseidnlonalidisewdudives

nsseus fdwslunmsdssidunanisitens HHeusuusaimnnms
= Y| a o Xy @ a av a &
Feuildeg1saviBen wind wmdrdarududansdesiansandy
2aAUTENBUYDIMANGNT MNP OECD (2019) anduduasunisaoy
Ineransuazinalulad (2562) way Egger (2022) lAlauouuINIINIg
duaSuiariauduissuieinuiniuaaininunise

2. HAMTITENMTUATILAMIMINITRRW AN A SLaS e
ANIAaniiIuNsey dmsutnAnwiag anivinwilng wuInig

PENT 6 BUINITU wandliiuaIuasnmdaatutivuen sl
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HSeuluAnITIun 21 WaEiININNTINNSS UM TABUYBIIANEATTY
AUTIOUL AOAARDININY Johnstone and Soares (2014) wag Chappell
et al. (2020) Moawely FelluwiAntuniseeniuukasHarNNaNan Tl

[

diseududdgy ludnvaiiunadnsmaseusndudouveinssuiums

U
= i o

Seu3 anunsaauaeSuliidueuensluuias s unveiseu
A3 uavdeny a@eAAdasNTl OECD (2019) wag Glatthom et al. (2019)
Ialimanadn fileudesanunsassuiienuiauarasyiouiaisnis
Boud Weussaaussaundnaiug WiummeasyiounssuIumsSous
dethlugmaausauasmsufiResduiinese

agal3fA aziuldiunansdwasuauaaindfunseu
waznnsAeans denndesnuil OECD (2019) Baron (2017) wag Bean
and Melzer (2021) weruel¥in widngnsmisdlvidiSewaavinue aussauy
LLawjmé’ﬂwmsﬁﬁnmasiamiﬁhul,l,azmﬁﬁm%u’uga Usen1sdfiy Aoeiiaiun

T Soududouniinaafvazinddosnluniseu Faduesesilonns

U U

= I

Bouifenueseteiiles mngeulussiugaudnuiinng vinwe
Adansalunseuegiudile @unsadinsen Innyiansel uae
Ussidutsggndldnanionszutunmssuludaiassdusslomiio
Wauauemazdny wdudfinnuaandiiumseulugandia
Auaaniiunseudinnudifydevinuslurnissuil 21
wszuaussouglodeEiuronsideus uenanuuIvINTHEWIRY
PelaterinsesnsiFeus Suieifintianewesnrmaunsalunis
Gouslednsne FstieluiiusfiauasihiisudfyBuesagiaoulunn
sz Thetigadsinismdndulidudelausuuzdaleus meduns

1%

Wauon1suslaaanusgnaes ulselomineaidyan lnoany
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[

aznwilne Falulddndudngenvanlunisiaugiseulunienia
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wih mndnalnfiduirdeuliiudususssunds matannfidndudu
ussadunaansadensenudonisidsuntasddey 9 18939073
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¥ 3
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o v
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anumsainsiieudsmaliofiaenndosiulanuisenuduaidasly
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e iFeINsUTIANA

Foruauuzlun1ideneioly

1. mstimsifeuaziannmsianisifeunsaouiiewauiaiy
aanunssiu tneldnansinuiifudeyatiugrulumsosnuuy
wazfmuakuInensaLiunulidenndesiumiudensdnduves
nguineidesntsiam
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q

25E15INARNYY UANIN1BYFIVANUATUNS

Ul 12 atuil 2 (nsngaAu - SuanAw 2565)

fenIaTImafng anAnerdeasvaruaiuni U9 12 aduil 2
(NsngA - SuaAw 2565) 1ATUANBLATIERIINENTIAMIADIN
narnuatsan1tunisdnwilunisiiansuiduatuunainuuazy ey
A mdainuniunsdndendfisiweunslunnsansimadnw Tagls
Auuzihuazteiausuuz fanariduussloviodsdsiegiTouunaiy
feliinamUnssesn1sivng Wunaldnsasimefing uningide
AVAUATUNS ﬁwLﬁumiuiiqi’mqﬂizmﬁﬁ&y’ﬂﬁumﬁﬂmmmwgwuma

Fnslalagauysal

WNINGFUATAIUATUNS TN UURNG VaTEUNTEAMLAZUTENA

NeshAEmMIIRnRdl Aaseuusialull

q

WINYaeRauUng
AEnsINTe weudal agusng AT SNYIAERS
509A1A0519158 AT Audy ANEBNYIANENS
HYILMENS19158 A9.9301 Feeds ANYONYIANERNT

UANINY1AYFTTUAENS

s

389ANEN519158 A3.U5EN1AR AVIESANA andunw
HYILMENI19158 AT.N0IA auysaind ANzRYEMansiazn15UyT
322




Journal of International Studies, Vol. 12 No. 2: July — December 2022
Prince of Songkla University

UNINY1AYHIVAIUATUNS

JRIFNANTIITE AT.ARINS FUUN AMEINYINITIANS
709MANIINTY AT.A3AAY Yoyuas ANzIYBEManTLardIRNmanT
HY38Aan319158 As.u13501 Tauny AENYYEAaRSLardRLenans
feemansansd nsBsdnd Juaun AudfAamsunnmAuazdearsesdns
n3.059AANA oURBY AEAnwAEns

PNIAlNIINE1EY
HYIemans1a1sd asduaild ndaasen amgdnwsmans
3.00a71 NITAUUNA AMEATANARS
UMYIRYYTNN
TRIANANTINTY ATHANA Funsade ANENSTANISLAT NSV

UMINY1ALATUASUNTI SR

FRIFNANTITY ATHIUN TaviSuung AzAaunTINmEnS
TOIFNANTINTE 907 UHAIAT ANEULBANERS
AT BYoNad BuNINYY A AnwIAEns

UM MR TIVAYNYIYT

JIANANT19158 Tiunsed 15angedng AENYYEANER S LA AIRLeANEnS
U INYIABULIAT
FRIFNANTINTY AT.ANNT AATSAU AEUYWEANERS
n3.uAT mangUseav’ AEUIMNTIINT LATugANanS
wazNsAoans
U IMNYRYVIULAY
HYILAEnI19158 AS.Lge U waled AR UIMNTIININAENTUYT
HUefans1R13d as.neny walesny AEUIMTIININAZNTURYT
HYIeMans1a158 as.aagie 1nIsssugna AuvuIMsTsiakarn1sUnd

323




D1SANSINAANUN  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

' a

VWAENTIATE ATLUQYITNE ANTNZAY  AZUYBEAENILAZEIANAENS

v
W
U q q
v

HYIWAIENTIANTE NI1INTTU WYY ANzILBEManSLardIANmans
wIngaeideslusl
HYIeMans19158 A5.050 1A ANEUIMNITING
A3.F39ANA ¥ AMEUIINITIND
AT NTEAN BunTanu AEfAnwIAEns
W ImegaELiIvae
HYILAIENTIA15E AT.NEY YysITu d1inIvuInen

WNINeaeIaTanEal

HYem1ans19158 as.lnsuns Asdumns dlininAaumans

WNINe1deTBAYYin

HYILAIEnI19158 05050 Fudu AYINYINTIANTS

UM INYIAYTIVNY VA"

HYIem1anI1315¢8 n3.lveds Inma AERAUNTIUAENS

U IMAY VA W38

HYILMEns19158 As.aving) Az ARIENYWEAARS
UNINYIFUNBATAENS

nz.iugyasnt lvesiung AMEUIMNTTIND

UAIMEIREinE

335500500 USHUS ARIELATYANARS LA UINITTING

Usena s Uil 28 naAINIeU W.A. 2565
JAFD...
(599A1ANTINTE N5.TUS VTDIYUYL)

$NYINTUNUIBIOENITURNNING S aaIUATUNS InengLin

324




Journal of International Studies, Vol. 12 No.2: July — December 2022
Prince of Songkla University

nMsasRUatUUNAY

Whnunsuazvauiun

IANTINARNYY U1 INeIdeaIvaIunIuns 1Wusansivanig
FEAUYIA 2 N9 (NMne Lazn1w8angy) 1 6 Weu (2 adusiel) yn
unaslFFunmsndunsesannimssaandluaviniiieadeset e 3
au Tagli38msussidiuuvuinssaanduasidouumauilingudeves
wiazie (Double-Blind Peer Review) 3nvinhazinginilngansine
Anw1 umAnerdeasvaruaiuni nsnvagiin laeilinguszasdiile
dua%ﬂﬁ;:&%wmzy Tiwns wazdnAnwiiernilneuazsninadssine
LAATUMLHEWNTUNAIINITY UNAMNIVINTG UNIsel nilade uwae
unAudvietluaivianinginisiunyveAansLasdiauaan s

Anwimans LATegAans USIgINIkasn1sINNIg

AmuanIsAnENwWeuns: 2 adusied laun atdui 1 unsieu - Squieu

wazadul 2 NINgIAY - SuAY
n1siuduatuunAu: naanviad

AsasRuatUUNAIY
1. M5IASENAUAUY
1.1 MSQ8UUNANY
1.1.1 Wuwermuamwlng vienwdngy luananivenns

AunLseAanikavdnuaans Anwimans wwsugenans usnsgsnauas

325




D1SANSIINAANUY URIINENdgdavuaIuAsuns UA 12 aUuA 2 ASNANAL — SUDNAU 2565

nmsdanmsilsiineffisimeunsilannteu (sdiduunanunwndings s
fimsnsannugnismnentslaefidudiveanivineunisasunaiu)
1.1.2 funiaaeTUswnsy Microsoft Word lnennenlneiay
mwdanguldsignes TH SarabunPSK
1.1.3 fuatuunanuiianuemsening 15 - 30 wtnszseny A5
1.1.4 unAnganielnsuazn1wsingy danue1dliiu
150 - 200 /1 Tngszydeunany 3 - wmanafifeuynau uazmddglsl
WU 5 N
1.1.5 ludaude - wnanafideu Idrsdedinisdnu tu

Y

FaEAmUMUIMNIYINNT (G13) aonuivihaw/mdigau uag E-mail

1.2 NNSAIANUINTLAY
1.2.1 uUnnseme A5
1.2.2 5282U399A 1 1911 (Single space)

1.2.3 S288U0UNTEABULANLAZ G0V 2.54 .

1.3 JUuuUMonys

nedanguiazn1uingldsuuuudnys TH SarabunPSK il

_ Anwez YU
duusznauunau Y . JUnuy o
AONWT fonNws
YaunaNy Sty AANNUINTLAY 18
YR Unh NANNUINTLAY 14
PUIEIY Und NANNUINTLAY 14
UNARNEYD Y] Ingne 14

326




Journal of International Studies,

Prince of Songkla University

Vol. 12 No. 2: July — December 2022

Anweuz U
dauusznauunay Y o Uk Y o
fIDNEs fIDNEs
AdAY W e 14
LRI L Inge 14
Mlagat VU Tonuneiaw 14
emunanu Uni - 14
AMsiuANNluunAIY L - 14
51971 LLmuQﬁﬁ Al LU AANUMLINTEAY 14
i 1984 AANNTNNTZAE 14
FJoAulumsng Un@ - 14

1.4 N5 WYUD19DY

1.4.1 msonedshuilomltkuuuny-U (author-date in-text

citation) lngsryFedusisuarUumivesenanstidiunmidenuidenis

. Uil UseiaSgdu (2555, u. 147) ..

.. Uil UseaSgau (2555, nih 147-148) ...

81989 uazeasEyuveenansiis1sdeilimndasnis ond

1.4.2 39 vineuma 19U APA (American Psychological

Association) hagl389n1Ua1RURI9NES tansunaun1w neld@iin

"BNA1D19DY"

327




D1SANSINAANUN  UKIINENJYEVIAUASUNS UA 12 aUUA 2 ASANNAL — SUDIAL 2565

2. msdeduadu
deruaduunanulinaennsd diiunisssuunsarsesulatfisnes
UITUIBNTNTANTINARNY unnInenduasvaruniuns lugduuulng

docx way .pdf 17l https://s003.tci-thaijo.org/index.php/jis/index

3. MSNATUIEUAUY
3.1 NBAVTTUITASRTUNTBIAY
3.2 fmsspandiluanvdnidu 9 $1uau 3 v dudeunazdsaiiu

AMNINNITIBINS Inednseandiaglinsudeyavesgdaunay

328



https://so03.tci-thaijo.org/index.php/jis/index

Journal of International Studies, Vol. 12 No. 2: July — December 2022
Prince of Songkla University

Manuscript Submission

Aim and Scope:

Journal of International Studies, Prince of Songkla University is
a national bilingual-pattern (Thai and English) double-blind peer-
reviewed semiannual journal published by the Faculty of International
Studies, Prince of Songkla University, Phuket Campus, Thailand. Its
aim is to provide an area for domestic and international specialists,
scholars, and students to publish their research works, academic
articles, book reviews, and review articles under the interdisciplinary
of humanities and social sciences, education, economics, business

administration and management.

Publication: Semiannual include Issue No. 1 January — June and Issue

No. 2 July - December

Submission: Throughout the year

Manuscript Submission
1. Preparation of Manuscripts
1.1 Article specifications
1.1.1 Article subjects must have never been published and

fall under the disciplines of humanities and social sciences, education,
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economics, business administration and management. (If written in
English, it should be proof-read by native speaker before submission.)

1.1.2 The article must be written in Microsoft Word using
a defined font of TH SarabunPSK.

1.1.3 A set of manuscript may not be longer than 30 pages,
using A5 paper size.

1.1.4 Articles must provide an abstract with 200 words or
less, and be written in both Thai and English. It must include the title
of the article, name, and surname of the author. Five key words are
the maximum.

1.1.5 Name and surname, highest degree, academic title,

institution, and email-address of the author must be included.

1.2 Page Lay Out Setting
1.2.1 A5 paper size must be corresponded.
1.2.2 Single space must be provided.
1.2.3 Upper, lower, left and right margins must be 2.54

centimeters. or 1 inch

1.3 Font Style

Article Components

Letter
in order of Printing style  Letter size
characteristics
arrangement
Title Bold Centered 18
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Article Components

Letter
in order of Printing style  Letter size

characteristics
arrangement
Author’s name Normal Centered 14
Institution Normal Centered 14
Abstract Bold Left 14
Keywords Bold Left 14
Chapter headings Bold Left 14
Secondary headings  Bold Numbered 14
Text body Normal - 14
Emphasis article Bold - 14
Figure, Chart

Bold Centered 14
heading
Sources Italic Centered 14
Information in

Normal - 14

tables

1.4 Citation
1.4.1 Author-date in-text citation must be placed after
the sentence thereof that the citation supports, which is included the
author’s name, year of publication, and page number (s).

For example:

... (Newman & Cullen, 2012, p. 12) ...
... (Newman & Cullen, 2012, pp. 12-15) ...
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1.4.2 APA (American Psychological Association) must be
applied, which is accompanied by a full, alphabetized list of citation

in an end section, usually titled “References” in English.

2. Article Submission

One set of document can be submitted throughout the year in
*.docx and *.pdf format to Editorial Board of Journal of International
Studies, Prince of Songkla University at

https://s003.tci-thaijo.org/index.php/jis /index

3. Considerations for Article Publication
3.1 The article initially will be reviewed by the editorial board.
3.2 The article will be reviewed and considered by at 3 specialists

in academic quality. The name of the author is not revealed.
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Publication Ethics

The Journal of International Studies, Prince of Songkla University
was created as a space for publishing research articles and
academic articles. Therefore, in order to ensure the dissemination of
accurate, quality, transparent and in line with internationally
accepted standards of publication the Journal of International
Studies, prescribes guidelines and ethics for publication, publishing
research articles and academic articles by assigning the role for
the author, editor, and reviewer, which the editorial team will inform

to all three parties.

Roles of Authors

1. The author must be honest, moral, and especially not steal
or copy other people's ideas or messages into their own research
articles and academic articles.

2. The author must certify that the written work is derived
from the facts from the study and does not distort information
and does not contain false information.

3. The author must be responsible for his/her work and certify
that the work has never been published or is not currently in the
process of being considered published.

4. In the case that the author makes a mistake, the journal

will disqualify the publication for a period of at least two years
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and the journal will inform the organization that the author work

for or studies.

Roles of Editors

1. Editors are responsible for considering the selection of
articles to enter the quality assessment process for publication in
the journals based on content consistency and the policy of the
journal.

2. During the evaluation of the article, editors must not
disclose the information of the author and the person evaluating
the article to other unrelated persons.

3. Editors are responsible for reviewing articles for plagiarism
and applying other published articles for re-publication so that
articles published in the journals do not copy the works of others
and do not publish articles that have been published elsewhere.

4. If detecting the copying of another person's work or bringing
another article that was previously published for re-publication,
the editor will cancel the article evaluation process, and if the
article has been previously published, the editor will use the right
to withdraw the article and notify the organization that the author

work for or studies.

Roles of Reviewers
1. The reviewer evaluating the article must maintain the

confidentiality of the article submitted for evaluation.
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2. The reviewer must not have any interest with the author
or any other reason that makes it impossible to give comments
freely. If so, the article reviewer must notify the editor of the
journal about the result of the evaluation to decide to accept or
refuse the article.

3. The reviewer of the article should evaluate articles in the
field of study to consider the quality of the article and not use
personal opinions that do not have support information as criteria
for judging articles.

4. If the reviewer finds that the evaluated article has any part
that has similarities or duplication from other works, the reviewer

must also inform the editor.
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